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Toronto, Ontario, June 25, 2018 — A new study conducted by Ipsos on behalf of the Canadian Employee Relocation Council (CERC) 
reveals that a majority of working Canadians are willing to relocate, with the right conditions and incentives, to another province or 
city within their province. In fact, overall appetite for relocation to another province or city within their current province has increased 
compared to the previous iteration of the inter-provincial mobility survey in 2014.  

One in five working Canadians would relocate, for a full-time job in another city in their province (22%, +6 pts compared to 2014) or a 
full-time job in another province (18%, +5 pts compared to 2014), for a minimum period of two years, far enough away that people 
would have to move (with relocation costs covered), and a 10% increase in pay. The proportion of working Canadians that would 
relocate increases significantly if more incentives and the right conditions are on offer. More specifically, around four in ten could be 
persuaded to relocate, either in-province (45%, -1 pt) or out-of-province (41%, unchanged since 2014), with additional incentives and 
the right conditions. Therefore, a majority of working Canadians are willing to relocate for a full-time job, either to another city within 
their province (67%, +5 pts compared to 2014) or to another province (59%, +5 pts compared to 2014) with the right incentive package. 

Overall, the willingness to relocate for a short-term contract (of 6 months or less) has also increased since 2014. Half (52%, +6 pts 
compared to 2014) of working Canadians would be willing to relocate for a full-time contract job for 6 months or less to another city 
within their province with the right incentive package, while a similar proportion would be willing to relocate for a full-time contract 
for 6 months or less to another province (48%, +9 pts compared to 2014). 

Looking as those groups that are most likely to relocate for the long or short-term, those working Canadians who are male, between 
the ages of 18 and 34, have earned a university degree, and are not married are the most willing to relocate for a full-time job in 
another city or another province. Millennials (those under the age of 35) show the greatest willingness to relocate for work. 

The top three incentives that are motivating Canadians to relocate for full-time work include: a 20% increase in pay (45% in-province, 
44% to another province), a guarantee of returning to their current role within 2 years (43% in-province, 38% to another province), 
and having their employer provide temporary housing until permanent housing is available (30% in-province, 25% to another 
province). Relocation incentives pertaining to housing accommodations have increased in salience the most, over the past four years. 
In 2014, only 17% of working Canadians chose temporary housing as an important incentive for them to relocate (compared to 30% 
in 2018). 

In fact, housing supports when relocating are deemed as the most important incentives among those willing to relocate: half (51%) of 
working Canadians say that it is important for an employer to provide a tax-free housing allowance for up to 6 months, while four in 
ten (39%) say it is important for an employer to provide a non-taxable interest free loan of up to $100,000 for the purchase of a new 
home in the new location.      
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Finally, in terms of the preferred destinations for relocation within Canada, four in ten (38%) working Canadians rank British Columbia 
first, followed by Ontario (17%) and Alberta (16%). Similarly, the highest proportion of working Canadians (25%) rank Vancouver as 
their preferred city of relocation, followed by Toronto (10%), Ottawa (10%), and Calgary (10%).  

The results of the inter-provincial mobility survey differ to what was observed in the 2017 Global Mobility Survey conducted by Ipsos 
on behalf of CERC, which found that Canadians, and global citizens more generally, are less willing to relocate for employment in 
another country, compared to the previous iteration of that survey in 2012 (https://www.ipsos.com/en-ca/news-polls/canada-
second-spot-employees-would-move-to). Put another way, at a time when Canadians are less willing to relocate for employment 
abroad, there is more willingness to do so in Canada, either to another city in their province or to another province.  

About the Study 
Ipsos conducted a quantitative online survey of n=1,185 working Canadians who are self-employed or employed in either a full-time 
or part-time capacity. The fieldwork was conducted between April 27th and May 1st, 2018. The precision of Ipsos online surveys are 
calculated via a credibility interval. In this case, the sample of working Canadians is considered accurate to within +/- 3.2 percentage 
points, 19 times out of 20, had all working Canadians been surveyed.  

For more information on this news release, please contact: 

Martin Hrobsky 
Vice President, Ipsos Public Affairs 
+1 416 324 2017 
Martin.Hrobsky@ipsos.com   
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About Ipsos Public Affairs 
Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up of seasoned professionals. We conduct 
strategic research initiatives for a diverse number of Canadian American and international organizations, based not only on public 
opinion research, but elite stakeholder, corporate, and media opinion research. 

Ipsos has media partnerships with the most prestigious news organizations around the world. In Canada, Ipsos Public Affairs is the 
polling partner for Global News. Internationally, Ipsos Public Affairs is the media polling supplier to Reuters News, the world's leading 
source of intelligent information for businesses and professionals. Ipsos Public Affairs is a member of the Ipsos Group, a leading global 
survey-based market research company. We provide boutique-style customer service and work closely with our clients, while also 
undertaking global research. 

About Ipsos 
Ipsos is an independent market research company controlled and managed by research professionals. Founded in France in 1975, 
Ipsos has grown into a worldwide research group with a strong presence in all key markets. Ipsos ranks fourth in the global research 
industry. 

With offices in 88 countries, Ipsos delivers insightful expertise across five research specializations: brand, advertising and media; 
customer loyalty; marketing; public affairs research; and survey management. 

Ipsos researchers assess market potential and interpret market trends. They develop and build brands. They help clients build long-
term relationships with their customers. They test advertising and study audience responses to various media and they measure public 
opinion around the globe. 

Ipsos has been listed on the Paris Stock Exchange since 1999 and generated global revenues of €1,782.7 million in 2016. 

GAME CHANGERS 

« Game Changers » is the Ipsos signature. 

At Ipsos we are passionately curious about people, markets, brands and society. 
We make our changing world easier and faster to navigate and inspire clients to make smarter decisions. 

We deliver with security, speed, simplicity and substance. We are Game Changers. 

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP 
www.ipsos.com 
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