Factum

Canadians Evenly Divided on Fed’s Purchase of Trans Mountain Pipeline:
42% Support, 42% Oppose, 16% Don’t Know

Support for Pipeline Expansion Driven by Economy and Value, While
Opposition Driven by Environmental Concerns and Consent

Toronto, ON, July 18, 2018 — Canadians are divided on the federal government’s move to buy the Trans Mountain pipeline from
Kinder Morgan, accordingto a new Ipsos poll conducted for Global News. An equal proportion support (42%; 11% strongly/31%
somewhat) the decision as they do oppose it (42% oppose; 20% strongly/22% somewhat), whil e 16% don’t know how they feel. In
order to ensure that the Kinder Morgan Trans Mountain pipelineexpansionis built, the Federal Government agreed to buy the existing
pipelinefrom Kinder Morgan for $4.5 billion, and will pay for the remaining costto constructthe expansion of the pipeline

Regionally, Albertans arethestrongest supporters (58%) of the pipeline purchase, followed by British Columbia (46%), Atlantic Canada
(43%), Ontario (40%) Saskatchewan/Manitoba (40%), and Quebec (34%). A majority (55%) of Liberal voters stand behind Trudeau’s
decision to supportthe purchase, whilefewer Conservative (45%) and NDP voters (40%) supportthe purchase.Supportfalls off further
among Bloc (33%) and other party voters (7%).

Four in ten (41%) Canadians believe that the federal government’s purchase of Kinder Morgan’s Trans Mountain Pipeline was
necessary to ensure that the pipeline expansion gets built. Notably, a majority of Albertans (55%) and British Columbians (50%)
believe the purchasewas a necessary decision. Conversely, one in three (35%) stated that the purchase was unnecessary and a waste
of taxpayer’s money, while 23% say they don’t know. In fact, nearly half (46%) of Canadians do notbelieve the pipelineis a good use
of taxpayers’ dollars, with only a minority (36%) in agreement thatitis, while 18% don’t know.

However, many Canadians do believetherecould be beneficial outcomes fromthe purchaseofthe pipeline.Sixinten (61%) Canadians
believe the purchase of the pipeline signals to foreign countries and companies that Canada is serious about exporting its oil and
helping businesses succeed. Only 21% disagree with this, and 18% don’t know. Others are optimistic about the project being
completed with the feds ownership, with half (51%) indicating with the federal government’s ownership of the pipeline, 'm confident
that the project will get completed. Three inten (29%) disagree, while two inten (20%) don’t know.

Support for Pipeline Expansion Remains Strong at 52%; Environmental Concerns Drive
Opposition

Though divided on the purchase, many Canadians continue to want the Kinder Morgan Trans Mountain pipeline expansion from
Alberta to a Vancouver-area port to advance. Whilemore than half (52%) of Canadians areinsupport(20% support/32% somewhat)
of the expansion, supporthas fallen 4 points since May. One in four (26%; down 2 points) oppose (13% strongly/13% somewhat) the
expansion,and22% (up 2 points) don’t supportor opposeit.

Overall, eightin ten (81%) Canadians saytheir position on the pipeline expansion is influenced by the environment, followed by the
strength of Canada’s economy, and getting value for the taxes you pay. However, those who indicate they oppose the pipeline
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expansion are more likely to say their position is influenced by the environment than any other factor. Supporters of the exp ansion
aremore likely to be influenced by economic factors such as the strength of the economy, getting value for the taxes you pay,and gas

prices,and the political situationin Canada.

% who say the following influence their position on the pipeline expansion (very Among those Among those

. . . . Total who support who oppose

influential/somewhat influential) . .
the expansion | the expansion

The environment 81% 78% 87%

The strength of Canada’s economy 78% 91% 62%

Getting valuefor the taxes you pay 75% 83% 62%

Gas prices 67% 78% 45%

The politicalsituationin Canada 62% 70% 50%

Whilethose opposed to the pipelineexpansionare concerned about potential environmental disasters the pipeline expansion could
cause,and do not believe the environmental concerns about the pipeline expansion outweigh the economic benefits of expanding the

pipeline, supporters and opposers do sharecommon ground on one perspective.

e 70% of supporters and 68% of opposers agree that the federal government should provide tax-dollars to help British
Columbia prepare for and deal with environmental disasters that could occur because of increased tanker traffic. Two in

three (64%) Canadiansoverallagree, up 3 points since May.

. . . . Among those Among those

To what extent do you agree or disagree with the following about the Kinder
L . Total % agree | who support who oppose
Morgan Trans Mountain pipeline expansion . .
the expansion | the expansion

The federal government should provide tax-dollars to help British Columbia
prepare for and deal with environmental disasters thatcould occur because of 64% (+3) 70% 68%
increased tanker traffic
With increased tanker traffic on the coast of British Columbia because of the
pipeline expansion, | am very concerned about the potential for an 55% (-2) 47% 79%
environmental disaster
! have confidence that our governments are prepared to deal with a spill of ol 41% () 64% 15%
inthe waters off the BC coast
The en\{i ronmehtal concern§ about. thg pipeline expansion outweigh the 42% (-1) 32% 6%
economic benefits of expandingthe pipeline

Regardless of environmental risks, overall, six in ten (60%; unchanged) Canadians believe the pipeline expansion is in Canada’s
national interest, and a similar proportion believes the expansion is necessary to show the world that Canada is serious about
exporting its good (57%; up 3 points). Though, these statements are significantly more likely to resonate with supporters of the
pipeline expansion than they do with those who oppose the expansion 88% agree among those who supportvs.26% among those

who oppose, and 85% among those who supportvs. 22% among those who oppose, respectively.
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Regardless of Ownership, Canadians Continue to Prefer Supreme Court Backingto any Federal
Intervention with the Pipeline Expansion

The expansion of the pipeline has seen extreme opposition from British Columbians, and regardless of the government’s new
ownership of the pipeline, Canadians continue to prefer Supreme Court backing on any federal intervention that may occur moving
forward.

e Half(49%; unchanged) would support the federal government using its legal authority to require British Columbia to
accept the pipeline expansion, but only if the Supreme Court rules that the federal government has the power to do so.
Onein three (34%; unchanged) oppose.

e Fourinten (41%; unchanged) support the federal government using its financial leverage to persuade British Columbia to
accept the pipeline expansion with incentives if they cooperate (i.e. anincrease of federal transfer payments that fund
provincial government programs, while43% (down 2 points) oppose.

e Two infive (39%; down 3 points) support the federal government using its legal authority to require British Columbia to
accept the pipeline expansion, before the Supreme Court rules on whether it has the authority to do so, while 45% (down
1 point) oppose.

e The leastpopularoptionto Canadians isifthe federal government uses its financial leverage to persuade British Columbia
to accept the pipeline expansion with penalties if they don’t cooperate (37% support; down 4 points vs.48% oppose; up 3
points)

In fact, more Canadians (51%; up 3 points) believe the pipeline expansion should only go forward with the full consent of the
government of British Columbia. Only one inthree (35%; down 1 point) disagree with this, while 14% don’t know. Those who oppose
the pipelineexpansionaresignificantly morelikely (74%) to agree with this compared to supporters (43%).

Many Canadians continue to express the need for the First Nations voice, with 55% who say the pipeline expansion should only go
forward with the full consent of the First Nations whose territory the pipeline passes through, up 5 points. Less than one in three
(32%; down 4 points) disagree, and 14% say they are not sure. Again, consent is seen to be of a more prevalentissue with those who
oppose the expansion (75%) compared to supporters (49%).

However, at the end of the day, more than half(52%; down 2 points) of Canadiansalso hold theopinionthat the federal government
should have the authority to make decisions on projects deemedto be in the national interest of Canada, even if it overrides the
wishes of the provincial government. One inthree (33%; up 3 points) disagree, while 15% are not sure. Supporters of the expansion
are more likely to agree with this than opposeit (76% vs. 26%).

Canadians Do Not Believe Parties Involved Are Handling Expansion Dispute Well

When asked to rate how Trudeau, Premier Notley, Premier Horgan, Kinder Morgan Canada, and Opposition groups are handlingthe
dispute over the expansion of the Kinder Morgan Trans Mountain pipeline expansion, Canadians are more likely to rate their
performance as poor than well.

WhileTrudeau’s rating has seen anincreaseof 5 points from 34% to 39%, the good does not outweigh the bad, as 43% (-5) believe he
is doinga poor job,and 17% are unsure. BC Premier John Horgan’s rating has remained virtually unchanged at 24% (-1) well vs. 41%
poor (-2), and 35% don’t know. Alberta Premier Rachel Notley’s rating has seen a dip, from 35% to 30%. Nearly one in four (36%; up
3 points) rate her performance as poor,and 34% areunsure.
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Assessingthe seller of the pipeline, Canadians areless likely to believe Kinder Morgan Canada is handlingthe expansion dispute well
down to 30% from 34%, while nearlyfour in ten (36%; up 3 points) give them a poor rating, and a similar proportion (34%) say they
don’t know. As for the opposition groups within British Columbia (i.e. environmental groups, First Nations, etc.), only one in three
(32%; down 3 points) Canadians say they are doing a good job handling the dispute, whereas 41% (-1) give them a poor rating, and
27% are not sure.

Despite the pipelinedispute consistently being inthe news cycle, Canadians arelosinginterestin the subject, as less than half (47%)
agree that they are personally interested in the issue, down 4 points. Conversely, 43% disagree with this (up 4 points), while one in
ten (9%) arenot sure of their level of interest.

About the Study

These are some of the findings of an Ipsos poll conducted between July 13and 17, 2018, on behalf of Global News. For this survey, a
sample of 1,000 was interviewed. Weighting was then employed to balance demographics to ensure that the sample's composition
reflects that of the adult population according to Census data and to provide results intended to approximate the sample universe.
The precision of Ipsos online polls is measured usinga credibilityinterval.Inthis case, the pollis accurate to within £3.5 percentage
points, 19 times out of 20, had all Canadian adults been polled.The credibility interval will be wider among subsets of the population.
All samplesurveys and polls may be subjectto other sources of error, including, but not limited to coverage error, and meas urement
error.

For more information on this news release, please contact:

Darrell Bricker

CEO, Ipsos Global PublicAffairs
+1 416 324-2001
darrell.bricker@ipsos.com
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About Ipsos Public Affairs

Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up of seasoned professionals. We conduct
strategic research initiatives for a diverse number of Canadian American and international organizations, based not only on p ublic
opinionresearch, but elite stakeholder, corporate, and media opinion research.

Ipsos has media partnerships with the most prestigious news organizations around the world. In Canada, Ipsos Public Affairs i s the
polling partner for Global News. Internationally, Ipsos Public Affairsisthe media polling supplier to Reuters News, the world's leading
sourceof intelligentinformation for businesses and professionals. Ipsos Public Affairsisa member of the Ipsos Group, a leading global
survey-based market research company. We provide boutique-style customer service and work closely with our clients, while also
undertaking global research.

About Ipsos

Ipsos is an independent market research company controlled and managed by research professionals. Founded in France in 1975,
Ipsos has grown into a worldwide research group with a strong presencein all key markets. Ipsos ranks fourth in the global research
industry.

With offices in 88 countries, Ipsos delivers insightful expertise across five research specializations: brand, advertising and media;
customer loyalty; marketing; public affairsresearch;and survey management.

Ipsos researchers assess market potential and interpret market trends. They develop and build brands. They help clients build long-
term relationships with their customers. They test advertisingand study audienceresponses to various media and they measure public

opinion around the globe.

Ipsos has been listed on the Paris Stock Exchange since 1999 and generated global revenues of €1,782.7 millionin 2016.

GAME CHANGERS
« Game Changers » is the Ipsos signature.

At Ipsos we are passionately curiousabout people, markets, brands and society.
We make our changingworld easier and faster to navigateand inspireclients to make smarter decisions.
We deliver with security, speed, simplicity and substance. We are Game Changers.

Ipsosis listed on Euronext Paris.
The company is partof the CAC Mid & Small index
andis eligiblefor the Deferred Settlement Service (SRD).

ISIN code FR0O000073298, Reuters ISOS.PA, Bloomberg IPS:FP
WWW.ipsos.com
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