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Six in Ten (62%) Check the Weather Daily Online or an App, while Fewer 
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Toronto, ON, November 14, 2018 — Many Canadians are better prepared for an unexpected downpour than they are for an 
unexpected financial emergency, according to a new Ipsos poll conducted for RBC. The survey of over 2,000 Canadians has found that 
44% say they’re more prepared for a storm day, while only a slim majority (56%) say they’re more prepared for a financial emergency. 
This is despite the fact that the vast majority (84%) say it’s more important to be prepared for a financial emergency than for 
unexpected inclement weather (16%).  

Just over 6 in 10 Canadians (62%) report checking the weather forecast at least once a day, either online or through an app (including 
49% who check it daily and 13% who check it several times a day). But only one in four (25%) bank online or through an app daily, and 
29% check their bank balance or credit card statements online or through an app daily.  The data paints a picture of Canadians who 
appear to be more obsessed with following the weather closely than their own financial situation.  

Tornados Over TFSAs 
These statistics point to a larger trend of Canadians being more informed about weather-related events than their own personal 
finances. On average, just over one-third (35%) of Canadian adults follow extreme weather-related stories online or through social 
media at least once a day (including 29% who follow them daily and 7% who follow them multiple times a day). By comparison, when 
asked whether they follow news about finance or business either online or through a mobile app, fewer than 2 in 10 (19%) say that 
they do (with 15% following daily and 4% following multiple times a day). 

Getting Into the Habit 
That is not to say that Canadian adults think that checking up on their personal finances either online or through a mobile app is 
particularly difficult. In fact, a large majority (88%) agree (49% strongly/39% somewhat) that checking their finances online or through 
a mobile app is as easy as checking the weather. Of those who check their finances to some extent either online or through a mobile 
app, 3 in 10 (30%) say that it is a habit for them. 

How are Canadians keeping track of their personal finances if they aren’t taking advantage of online banking and mobile apps on a 
regular basis? Of those who infrequently use (once a week or less) online banking or a mobile app to check up on their finances, 43% 
say they don’t regularly use these tools because they can keep track of their finances in their head. 

However, all is not lost for online banking and mobile banking apps, as Canadian adults do see the value and utility in mobile phone 
banking apps. Nearly two-thirds of Canadians (63%) agree (28% strongly/35% somewhat) that their banking app is one of the most 
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useful and valuable applications on their phone. When asked about the weather app on their phones, 60% of those surveyed agreed 
(20% strongly/39% somewhat) that it was one of the most useful and valuable applications on their phone. 

About the Study 
These are some of the findings of an Ipsos poll conducted between August 31 and September 6, 2018, on behalf of RBC. For this survey, 
a sample of 2,002 Canadians aged 18 and over was interviewed. Weighting was then employed to balance demographics to ensure 
that the sample's composition reflects that of the adult population according to Census data and to provide results intended to 
approximate the sample universe. The precision of Ipsos online polls is measured using a credibility interval. In this case, the poll is 
accurate to within ±2.5 percentage points, 19 times out of 20, had all Canadians aged 18 and over been polled. The credibility interval 
will be wider among subsets of the population. All sample surveys and polls may be subject to other sources of error, including, but 
not limited to coverage error, and measurement error. 

For more information on this news release, please contact: 

Sean Simpson 
Vice President, Canada 
Ipsos Public Affairs 
+1 416 324-2002 
sean.simpson@ipsos.com   
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About Ipsos 
Ipsos is an independent market research company controlled and managed by research professionals. Founded in France in 1975, 
Ipsos has grown into a worldwide research group with a strong presence in all key markets. Ipsos ranks fourth in the global research 
industry. 

With offices in 89 countries, Ipsos delivers insightful expertise across five research specializations: brand, advertising and media; 
customer loyalty; marketing; public affairs research; and survey management. 

Ipsos researchers assess market potential and interpret market trends. They develop and build brands. They help clients build long-
term relationships with their customers. They test advertising and study audience responses to various media and they measure public 
opinion around the globe. 

Ipsos has been listed on the Paris Stock Exchange since 1999 and generated global revenues of €1,780.5 million in 2017. 

 

 

 

 

 

 

GAME CHANGERS 

« Game Changers » is the Ipsos signature. 

At Ipsos we are passionately curious about people, markets, brands and society. 
We make our changing world easier and faster to navigate and inspire clients to make smarter decisions. 

We deliver with security, speed, simplicity and substance. We are Game Changers. 

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP 
www.ipsos.com 
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