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OPTIMISM OF AGEING
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HOW OLD IS OLD?

At what age do you think
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VARIATION IN AGE
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VARIATION IN AGE

OF FRIENDS

% who have friends who are 15 years
younger than them
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WHAT'S BEST
ABOUT GETTING OLD

which two / three of the following

best describe the good things
about getting old
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More time to spend with friends/family
More time for hobbies/leisure

More time for holidays and travel
Giving up work

Being financially secure

Having a slower pace of life

Less stress

Being wiser

More peace and quiet

Having more time to look after the home and garden
Being more experienced/confident

Being able to help others (e.g. volunteering)
Having good memories

Learning a new skill

Making new friends

More time to get to know the local community

36%

32%

26%

26%

20%

20%

17%

14%

13%

11%

10%

10%

©
RS

7%

5%

2%

Base: 20,788 adults aged 16-64, online, 24th August — 7th September 2018



WHAT'S THE WORST
THING ABOUT
GETTING OLD

which two / three of the following
personally worry you about

getting old
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Not having enough money to live on
Losing mobility

Losing memory

Being unable to do things | once could
Losing family or friends through death
Being in pain

Being lonely

Losing independence

Dying

Losing hearing/sight

Being treated badly

Being bored

Being more susceptible to crime
Having to give up work

Being left behind by technology
Getting grey-haired or bald

Providing care to someone else

Being old-fashioned

Having to move out of my home

| don't expect to live into older age
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WORDS TO DESCRIBE

PEOPLE IN OLD AGE

which of these words would you

use to best describe people

in old age
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Wise

Frail

Lonely
Respected
Unfairly treated
Respectful

Kind

Sad

Poor

Happy
Well-educated
Hard-working
Ethical
Community orientated
Selfish
Arrogant
Work-centric
Rich

Lazy
Materialistic

None of these
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LACK OF RESPECT
TOWARDS THE

ELDERLY

% Agree or disagree that people

don't respect old people as

much as they should
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POLITICAL CLOUT

OF THE ELDERLY

% Agree or disagree that old

people have too much

political influence
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WILL TECHNOLOGY

MAKE AGEING EASIER

% Agree or disagree that
technological developments

will improve old age
for a lot of people
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SHOULD THE YOUNG

CARE FOR THE OLD?

% Agree or disagree that °
it is the job of the young

to care for ageing relatives
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HEALTH IN OLD AGE

% Who expect to be fit
and healthy in old age
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DO WE WORRY

ABOUT GETTING OLD?

% Who worry about old age
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IMPACT OF MEDIA
ON FEELINGS ABOUT

TV, film and advertising TV, film and advertising

make old age seem make old age seem
exciting and full of depressing, with limited
potential opportunities
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PREPARENESS FOR

OLD AGE
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Save enough money for an

O I_ D AG E adequate pension

Avoid smoking
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a good circle of friends

Have a sport or hobby they
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practice regularly

Avoid drinking too much alcohol 36%
Maintaining a good relationship .

%
with a partner

Keep learning new skills/hobbies 35%

Keep active in the local
community

28%

Adapting their home 17%
Moving to a flat or house that is
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suitable for older people
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WHAT DO WE DO TO Avoid smoling
PREPARE FOR Fotaheclth i

Avoid drinking too much alcohol

O I_ D AG E Stay healthy by exercising

regularly
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with a partner
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Keep learning new skills/hobbies 32%
Have a sport or hobby they
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practice regularly

Save enough money for an

) 28%
adequate pension

Keep active in the local
community

Adapting your home . 5%
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WHAT SHOULD WE DO TO

TO PREPARE FOR OLD AGE

Stay healthy by exercising regularly

Eat a healthy diet

Save enough money for an
adequate pension

Avoid smoking

Keep in touch with friends/have a
good circle of friends

Have a sport or hobby they practice
regularly

Avoid drinking too much alcohol

Maintaining a good relationship
with a partner

Keep learning new skills/hobbies
Keep active in the local community

Adapting their home

Moving to a flat or house that is
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WHAT WE ARE ACTUALLY DOING

60% Avoid smoking 45%

59% Eat a healthy diet 43%

51% Avoid drinking too much alcohol 40%

Stay healthy by exercising
regularly

45% 39%

Keep in touch with friends/have a
good circle of friends

44% 39%

Maintaining a good relationship
with a partner

44% 35%

Keep learning new skills/hobbies 32%

Have a sport or hobby they

. 31%
practice regularly

Save enough money for an

) 28%
adequate pension

Keep active in the local

. 16%
community

Adapting your home

Moving to a flat or house that is

5%
suitable for older people

Base: 19,398 adults aged 16-64, online, 24th August — 7th September 2018

19



Suzanne Hall

Twitter: @suzanne khall

Email: suzanne.hall@ipsos.com
WWW.ipsos-mori.com




