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Washington, DC, March 5, 2019 — A new global study by Ipsos for the BBC Crossing Divides season, carried out online among adults 
under 65 across 27 countries, highlights that people are split over whether differences in political opinions in their country are healthy 
or dangerous for society.  The study also finds that:  
 

• Two in five globally (41%) think their country’s society is more at danger because of divisions between people with 

different political views than it was twenty years ago. Three in five Americans think the same (57%).  

• The U.S. comes in second as the most likely country to think peoples’ political differences are dangerous for society (51%) 

- exceeding the global average of 32%. 

• Despite widespread acknowledgement of the dangers of political divisiveness, Americans are not inclined to converse 

with people who have opposing opinions; only a quarter do so on a weekly basis. 

• Americans have rather heterogenous friend groups compared to the rest of the world. However, they fall close to the 

global average when it comes to having friends with similar political views. 

MAIN FINDINGS  

While people around the world agree there are political divisions in their country, they are split over whether these divisions are 
healthy or dangerous for society. 

• Globally, while the majority of people (81%) say there are differences in people’s political views in their country, a third 

(33%) think these divisions are healthy for society but a similar proportion (32%) thinks they are so divisive that they are 

dangerous for society.  Only 16% think that these differences have no major impact on their society.  

• The U.S. is the second most likely out of 27 countries to think that the differences in people’s political views are so divisive 

that it is dangerous for society. More than half believe this (51%), compared to only a third globally (32%). 

• The U.S. is also tied with Sweden in the highest proportion of people who believe society is more or less at danger because 

of divisions between people with different political views than it was 20 years ago (57%) – much higher than the global 

average (41%).  
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Despite widespread acknowledgement of the dangers of political divisiveness, Americans are not particularly accepting of or 
comfortable with those who hold opposing views, and only a quarter converse with such people on a weekly basis.  

• Half of all people (50%) say that it is important to listen to people who are different to themselves, and even if they 

disagree with the other person, they still want to understand them. 

• The U.S. fall in line with global average when it comes to comfort in sharing political opinions with people who may have 

opposing views. Globally and in the U.S., over a third say they describe themselves as someone who is comfortable sharing 

their political opinions with other people, even if they do not necessarily agree (35% globally, 37% in the U.S.).  

• The U.S. also falls right in the middle of all surveyed countries in the amount of people who say they are someone who feels 

more comfortable in groups of people who are similar to them (40%).  

• Compared to a third globally (35%), only a fifth of Americans say they have conversations with people who have opposing 

views to their own on a weekly basis (24%). 

Political views are fairly entrenched; half of all people think that people with opposing views are unlikely to change their opinions 
regardless of the evidence presented  

• Around half of all people globally (49%) agree that those with opposing political views to them are unlikely to change their 

opinions regardless of the evidence presented (just 14% disagree).  

• People are split on whether people with different political views care about the future of the country or not.  Close to three 

in ten (28%) think that people with opposing political views to their own don’t care about the future of their country but a 

similar proportion (31%) disagrees.   

Even though they believe it is still worth having a conversation with people who have opposing political views, Americans are more 
likely than most surveyed countries to believe in the stubbornness of those across the political aisle.  

• Three-fifths of Americans (62%) agree that people in their country with opposing political views are unlikely to change their 

opinion, regardless of the evidence presented – more than ten percentage points above the global average (49%).  

• Despite this, only 22% of Americans say it is not worth trying to have a conversation with people with opposing political 

views.  

Social media – boon or curse?  Views are mixed; it has enabled more people to join in on social debates but it has made society 
more divisive. 

• Across the world, three in five (61%) agree that social media platforms such as Facebook and Twitter are giving a voice to 

people who would not normally take part in debates about social issues, and 44% agree that they are breaking down 

barriers between the public and people in power. However, over half (54%) believe that social media platforms are making 

these debates much more divisive than they used to be – only one in ten (11%) disagree.  

• Americans are less likely to believe social media serves to break down barriers between the public and people in power 

(38%), and more likely to believe it makes debates about social issues more divisive than they used to be (63%). 

Globally, more think that immigration has had a negative impact on their country rather than positive impact. The number of those 
who believe this is almost twice as high in the U.S. 
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• Around a quarter (24%) think that immigration has had a positive impact on their country compared with two in five (39%) 

who believe that it has been negative.  

• This number is almost doubled in the U.S. (42%), and has shown a positive and steady growth since 2011. 

• A number of European countries are more negative than average – Italy (55%), Hungary (54%), France (53%), South Africa 

(53%), Belgium (52%) and Germany (51%).  

• Immigration is an issue that divides people; globally 16% say that all or almost all of their friends have the same view on 

immigration as them. Among American, just 14% say the same.   

Americans are more likely than most other countries to have friends who are different from themselves, except when it comes to 
political views.  

• Globally, a majority of people say more than half of their friends are similar in ethnicity (56%) and age (49%). Smaller 

proportions say more than half of their friends have a similar level of education (45%) and income (30%).  

• Less than half globally say most of their friends share the same views on climate change (41%), immigration (38%), religion 

(38%), feminism (37%), and politics (32%). 

• Statistics in the U.S. are much lower than the global average in all demographic areas: ethnicity (51%), age (42%), education 

(39%), and income (21%). However, the U.S. mirrors the global average when it comes to political views, with 33% saying 

more than half of their friends share the same political views as them.  

• Within the U.S., some regional discrepancies are apparent. Those in the South are the most likely among all other regions to 

say that over half of their friends share the same religious faith or belief as themselves (27% nationally; 26% in Northeast; 

26% in Midwest; 20% in Midwest; and 32% in South). Those in the Northeast are the most likely to same that over half of 

their friends have a similar level of education to them (39% nationally; 47% in Northeast; 41% in Midwest; 36% in West; 

36% in South).   
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Technical Note 
• This survey is an international sample of 19,782, adults aged 18-64 in the US and Canada, and age 16-64 in all other 

countries, were interviewed. The Fieldwork was conducted from 26 November - 7 December 2018. Approximately 1000+ 

individuals participated on a country by country basis via the Ipsos Online Panel with the exception of Argentina, Belgium, 

Chile, Hungary, Malaysia, Mexico, Peru, Poland, Russia, Saudi Arabia, South Africa, South Korea, Sweden and Turkey, where 

each have a sample approximately 500+.  In the United Kingdom interviews were boosted in nations to give 206 in Scotland, 

202 in Wales, 208 in Northern Ireland. In England 874 were conducted. Data are weighted to reflect correct proportions in 

the four nations. 

• 15 of the 27 countries surveyed online generate nationally representative samples in their countries (Argentina, Australia, 

Belgium, Canada, France, Germany, Great Britain, Hungary, Italy, Japan, Poland, South Korea, Spain, Sweden, and United 

States). 

• Brazil, China, Chile, Colombia, India, Malaysia, Mexico, Peru, Russia, Saudi Arabia, South Africa and Turkey produce a 

national sample that is more urban & educated, and with higher incomes than their fellow citizens.  We refer to these 

respondents as “Upper Deck Consumer Citizens”.  They are not nationally representative of their country.  Not all questions 

were fielded in China and Saudi Arabia.   

 

For more information about conducting research intended for public release or Ipsos’ online polling methodology, please visit our 

Public Opinion Polling and Communication page where you can  download our brochure, see our public release protocol, or  

contact us. 

 
For more information on this news release, please contact: 
Nicolas Boyon 
Senior Vice President, U.S.  
+1 202-420-2014 
mallory.newall@ipsos.com 
 
Mallory Newall 
Director, U.S. 
Ipsos Public Affairs 
+1 202 420-2014 
mallory.newall@ipsos.com    
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About Ipsos Public Affairs 
Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up of seasoned professionals. We conduct 
strategic research initiatives for a diverse number of American and international organizations, based not only on public opinion 
research, but elite stakeholder, corporate, and media opinion research. 
 
Ipsos has media partnerships with the most prestigious news organizations around the world. Through our media partnerships, Ipsos 
Public Affairs is a leading source of intelligent information for businesses and professionals in the U.S., Canada, the UK, and 
internationally. Ipsos Public Affairs is a member of the Ipsos Group, a leading global survey-based market research company. We 
provide boutique-style customer service and work closely with our clients, while also undertaking global research. 

About Ipsos 
Ipsos is an independent market research company controlled and managed by research professionals. Founded in France in 1975, 
Ipsos has grown into a worldwide research group with a strong presence in all key markets. Ipsos ranks fourth in the global research 
industry. 

With offices in 89 countries, Ipsos delivers insightful expertise across five research specializations: brand, advertising and media; 
customer loyalty; marketing; public affairs research; and survey management. 

Ipsos researchers assess market potential and interpret market trends. They develop and build brands. They help clients build long-
term relationships with their customers. They test advertising and study audience responses to various media and they measure public 
opinion around the globe. 

Ipsos has been listed on the Paris Stock Exchange since 1999 and generated global revenues of €1,749.5 million in 2018. 

GAME CHANGERS 

« Game Changers » is the Ipsos signature. 

At Ipsos we are passionately curious about people, markets, brands and society. 
We make our changing world easier and faster to navigate and inspire clients to make smarter decisions. 

We deliver with security, speed, simplicity and substance. We are Game Changers. 

Ipsos is listed on Eurolist – NYSE-Euronext. 
The company is part of the SBF 120 and the Mid-60 index 
and is eligible for the Deferred Settlement Service (SRD). 

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP 
www.ipsos.com 
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