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Fewer resources 

& constrained 

budgets

Explosion of 

information 
volume, types, 

access
Difficulty 

connecting the 

dots 
across all data 

collected

Need for speed 

& agility 
in responding to 

market triggers 

and pressures 

Changes in BusinessChanges in Data

Challenges in the Age of Infobesity
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If there would be 
no curators in a museum, 
it wouldn’t look like 
a museum at all. 

It would look like 
a warehouse.
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Curation is an approach to provide meaning 
behind all types of existing data and transform 
it into consumer centric insights and actions 
to create sustainable business impact. 
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APPLYING CURATION TO LEVERAGE 
GLOBAL MARKETING EXPERTISE TO 
DRIVE GROWTH
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APPLYING CURATION TO LEVERAGE 
GLOBAL MARKETING EXPERTISE TO 
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INSIGHT CLOUD

SELF SERVICE

The journey from Infobesity to Impact
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Not asking

for much! Ongoing, Proactive

Output – integrated GPS of 

insights to Intel ecosystem

Outcome – menu of 

opportunities

Impact – growth, 

consumer centricity

Brief

Intel had a vision ….
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The Process

Let’s us ask

the internet

75,000 Responses

2 hours 

Can you 

apply your 

mind?

12K/30 Themes

2 days

Voila! 8 

Journeys 

8 Journeys 

2 weeks 

Self Service Insights

3 weeks 
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HUMAN CURATION AI CURATION

Curiosity Patterns

Questions Answers

Holistic Specific

Motivation Behaviour

Impact Output

Culture Data

Wisdom Knowledge

Curation : HI + AI = Max Impact
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Data is not magic.
You need to know how to connect & bring it to life. …We need an agile 

system that helps us make real time decisions. And AI with Human 
Curation makes a great combination to deliver that.

- Sunita Venkataraman, 
Director of Global Insights and Analytics, Intel
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