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What You Have Been Told
About Our Future…
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• The Population Bomb explodes – 7B today to 11.2B (or 

more) by 2100.

• Developing world having too many babies.

• Youth will dominate future global marketplace.

Big Population Trends
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IS WRONG…
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It’s all in the NUMBERS…
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THE POPULATION BUST
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Global Population will Peak Mid-Century, 
Decline to Where it is Today... 
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Emerging Demographic Forces

Fertility

Aging

Urbanization
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FERTILITY
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• Urbanization.

• Empowerment of women.

• Changing culture.

• Success of Government, NGO programs.

• Gender and age structure of population.

Why is Fertility Declining?
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AGING
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The Global Population is Getting Older

Median Age (Years), Estimates for 2010 and 2050 
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URBANIZATION
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The BIGGEST Migration…

% of the World’s Population Living in Urban Areas
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Everybody is Moving to the City…
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• MARCH OF THE 

PERENNIALS

• WOMENOMICS

• ALONE, TOGETHER

• METROPOLITAN 

SPECIES

What Does This Mean For Me?

21
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Thank you

DRIVING IMPACT 

IN A CHANGING 

WORLD
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