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Toronto, ON, April 8, 2019 — Canadians see the real-estate market as being balanced between buyers and sellers for the first time in 
five years, according to the annual RBC Home Ownership poll conducted by Ipsos. More specifically, 36% say it’s a buyer’s market (up 
8 points since last year) compared to a nearly equal proportion (34%) who says it’s a seller’s market (down 6 points). One in three 
(31%) state explicitly that it is balanced. Last year, Canadians thought the market tilted heavily towards sellers (40%) over buyers 
(28%).  

Moreover, anticipating that the balance of power may continue to shift towards buyers, a majority (56%) of Canadians believe that it 
makes more sense to wait until next year (56%, up 4 points) than to buy a home now (44%, down 4 points). In Quebec, however, more 
believe it makes sense to buy now (52%) than wait (48%). Among the 21% of Canadians who say they have recently decided to 
postpone purchasing a home, 45% say they’re willing to push it out by 2 or more years, rising to 55% of Millennials who say they’ll 
wait that long before buying.  Among those Canadians who say it makes more sense to wait instead of buying now, the belief that 
housing prices might come down (54%, down 1 point) is the top reason to wait, followed by growing uncertainty about the economy 
(47%, up 5 points).  

The results of the survey also show that one quarter (25%) of Canadians admit that they are house poor – typically thought of as 
someone who spends 30%-40% of their household income on housing and can’t afford to spend much money on other things. Those 
with kids (30%) are even more likely to say they’re house poor. Moreover, 14% admit to having been house poor at some point in the 
past, while 10% say they’re prepared to be house poor in the future if it meant they could purchase their dream home. But fully one 
half (51%) of Canadians say that they would not put themselves in that position, rising to 64% of Quebecers.  

While most believe that being house poor is both mentally (92%) and physically stressful (83%), a majority (58%) of Canadians also 
agree (9% strongly/49% somewhat) that it is a normal part of home ownership, even if only for a short while, and nearly half (47%) 
say that it is worth it even if other things need to be sacrificed.  

Perhaps as a way of trying to avoid being house poor, many (28%) recent buyers and prospective homebuyers turned to co-investing 
with their family or parents, rivaling the 32% (up 4 points) who are buying a home on their own. In fact, the traditional understanding 
of home buying – partners buying a home together – is on a steady decline, with only 42% of recent or prospective buyers saying this 
was or is their situation (down 7 points in two years).  

Despite some volatility in the housing market, concerns about affordability and the economy, Canadians remain favourable towards 
the real estate market overall and their ability to ride out some of these worries: 

• Eight in ten (81%) believe that real estate is a good investment 
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• A majority (66%) continues to believe that it makes more sense to own than rent a home. 

• Seven in ten (71%) agree that their family is well-positioned to weather a potential downturn in home prices, up 4 points 
since last year. 

• Two in three (63%) agree that they are well-positioned to weather a potential increase in interest rates, up 3 points.  

But interest rates and new government regulations, such as the stress test, continue to be on the minds of potential buyers, and it is 
impacting their behaviour and attitudes:  

• Nearly half (47%) of recent first time or prospective home buyers and use a mortgage will put more than a 15% down 
payment for their home, up 10 points since last year, clearly indicating that down payments are rising. In fact, just 16% will 
put down only 5% of their home’s purchase price.  

• Many (56%) of prospective first-time homebuyers are thinking of buying a home sooner rather than later because of 
potential increase in interest rates.  

• Prospective first-time homebuyers are even more concerned about potential interest-rate increases than the average 
Canadian (74% vs. 59%).  

When it comes time to buy a home, affordability (21% nationally, rising to 27% among first-time homebuyers) and being in a safe 
neighbourhood (20%) top the list of “must haves”. What are they willing to give up to achieve these things? Being close to major 
highways (16%), dining and entertainment (13%), good schools (11%) and child-friendly neighbourhoods (10%) top the list of sacrifices.  

 

 

 

About the Study 
These are some of the findings of an Ipsos poll conducted between January 9 and February 15, 2019, on behalf of RBC. For this survey, 
a sample of 2,233 Canadians aged 18+ was interviewed online via the Ipsos I-Say panel and non-panel sources. Quota sampling and 
weighted was employed to balance demographics to ensure that the sample's composition reflects that of the adult population 
according to Census data and to provide results intended to approximate the sample universe. The precision of Ipsos online polls is 
measured using a credibility interval. In this case, the poll is accurate to within ±2.5 percentage points, 19 times out of 20, had all 
Canadian adults been polled. The credibility interval will be wider among subsets of the population. All sample surveys and polls may 
be subject to other sources of error, including, but not limited to coverage error, and measurement error. 

For more information on this news release, please contact: 

Sean Simpson 
Vice President, Ipsos Public Affairs 
+1 416 324-2002 
Sean.Simpson@ipsos.com   

mailto:Sean.Simpson@ipsos.com
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About Ipsos Public Affairs 
Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up of seasoned professionals. We conduct 
strategic research initiatives for a diverse number of Canadian American and international organizations, based not only on public 
opinion research, but elite stakeholder, corporate, and media opinion research. 

Ipsos has media partnerships with the most prestigious news organizations around the world. In Canada, Ipsos Public Affairs is the 
polling partner for Global News. Internationally, Ipsos Public Affairs is the media polling supplier to Reuters News, the world's leading 
source of intelligent information for businesses and professionals. Ipsos Public Affairs is a member of the Ipsos Group, a leading global 
survey-based market research company. We provide boutique-style customer service and work closely with our clients, while also 
undertaking global research. 

About Ipsos 
Ipsos is an independent market research company controlled and managed by research professionals. Founded in France in 1975, 
Ipsos has grown into a worldwide research group with a strong presence in all key markets. Ipsos ranks fourth in the global research 
industry. 

With offices in 88 countries, Ipsos delivers insightful expertise across five research specializations: brand, advertising and media; 
customer loyalty; marketing; public affairs research; and survey management. 

Ipsos researchers assess market potential and interpret market trends. They develop and build brands. They help clients build long-
term relationships with their customers. They test advertising and study audience responses to various media and they measure public 
opinion around the globe. 

Ipsos has been listed on the Paris Stock Exchange since 1999 and generated global revenues of €1,782.7 million in 2016. 

« Game Changers » is the Ipsos signature. 

At Ipsos we are passionately curious about people, markets, brands and society. 
We make our changing world easier and faster to navigate and inspire clients to make smarter decisions. 

We deliver with security, speed, simplicity and substance. We are Game Changers. 

Ipsos is listed on Euronext Paris.  
The company is part of the CAC Mid & Small index  

and is eligible for the Deferred Settlement Service (SRD). 

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP 
www.ipsos.com 
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