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KEY FINDINGS

• 73% of people say that Britain has become less neighbourly in the last 20 years.

• 3 in 4 people (75%) think about neighbours when choosing  a new home, with older people more likely to consider them than younger 

ones. 

• Selfish parking and noise are the key neighbour irritants with noisy neighbours a particular problem in London (38% mentioned vs 28% 

UK average).

• Only 1 in 4 people borrow things or exchange favours with their neighbours though households with children are more likely to do so 

(35% vs 24% average).

• Garden tools are the item borrowed most from neighbours at one in ten.

• People are comfortable for neighbours to take in packages but less so to mind children or pets. Generally, older people are more 

trusting of neighbours than younger people and those with higher salaries/social grades more so than those on lower salaries/social 

grades.

• Nearly half (46%) talk to their neighbours at least once a week, with older people, on average, speaking to their neighbours more 

than younger people (56% of over 55s vs 28% of 16-24s talk to their neighbours at least once a week).

• Aside from voting personally, the key civic action is urging others to vote. 

• Only 8% overall are social activists and they are more likely to be male, in their 35-44s and have a degree.
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OVER 7 IN 10 BELIEVE THAT
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NEIGHBOURLY IN THE LAST

20 YEARS

Base: 1121 adults aged 16-75 in the UK  |  Source:  Ipsos MORI 

Q. Overall, do you think people in Britain have 

become more or less neighbourly in the last 

20 years?
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THREE QUARTERS THINK
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Base: 1121 adults aged 16-75 in the UK  |  Source: Ipsos MORI 

Q. If you were choosing a new home to live in, 

to what extent would you think about the 

impact (a) new neighbour(s) might have on 

your life?
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SELFISH PARKING AND

NOISE ARE THE KEY
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Base: 1121 adults aged 16-75 in the UK  |  Source: Ipsos MORI 

Q. Which, if any, of the following do you 

like least about your neighbour(s)?
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ONLY A QUARTER
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Base: 1121 adults aged 16-75 in the UK  |  Source: Ipsos MORI 

Q. How strongly do you agree or disagree 

with the following statement?  Generally, I 

borrow things and exchange favours with 

my neighbour(s).
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GARDEN TOOLS ARE THE 24%
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Base: 1121 adults aged 16-75 in the UK  |  Source: Ipsos MORI 

Q. Which of the following, if any, have you 

borrowed from your neighbours in the last 

12 months?
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PEOPLE ARE COMFORTABLE
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Base: all except those answering ‘not applicable’ = 1104 (take in packages); 1076 (keep set of keys); 785 (look after pets); 630 (mind children)  |  Source: Ipsos MORI 

Q. How comfortable would you be asking 

a neighbour for each of the following?



8
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20%
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15%
NEARLY HALF TALK TO

THEIR NEIGHBOURS AT
At least once a 

week 46%

MOST DAYS

ONCE OR TWICE

A WEEK

NEVER

DK/NO NEIGHBOURS

ONCE OR TWICE 

A MONTH

LESS THEN ONCE
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Q. How often do you talk with your 

neighbour(s)? When we say “talk with your 

neighbour(s)”, we mean more than to just 

say hello.

Base: 1121 adults aged 16-75 in the UK  |  Source: Ipsos MORI 
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ASIDE FROM VOTING

PERSONALLY THE KEY CIVIC

ACTION IS URGING OTHERS
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STOOD FOR OFFICE Social Activist 8% 

(at least 4 activities)

TO VOTE

Q8. Which, if any, of the things on this list have you done in the last two or three years?

Base: 1121 adults aged 16-75 in the UK  |  Source: Ipsos MORI 

Q. Which, if any, of the things on this list 

have you done in the last two or three 

years?
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PROJECT SPECIFICATIONS

• The research was conducted on i:omnibus, Ipsos MORI’s online omnibus

• Interviews were carried out amongst adults aged 16-75 in the UK

• The respondent comprises 1,121 adults who completed the survey between 17th and 21st May 2019 

• The sample obtained is representative of the population with quotas on: 

- Age

- Gender 

- Region

• The data has been weighted to the known population profile by age, gender, region, social grade and 

working status to be nationally representative and reflect the adult population of the UK. 
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