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Methodology

These are findings of an Ipsos poll conducted on behalf of Allianz Global Assistance.
For this survey, a sample of 1,005 Americans from the Ipsos |-Say panel was interviewed from May 15t to May 2"9, 2019.

The precision of online pollsis measured using a credibilityinterval. In this case, the results are accurate to within +/- 3.5
percentage points, 19 times out of 20, of what the results would have been had all American adults been polled.

Quota sampling and weighting were employed in order to balancedemographics and ensure that the sample’s
compositionreflects that of the actual U.S. population, accordingto data from the U.S. Census Bureau.

Credibilityintervalsare wider among subsets of the population.
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For nearly3 in 10 Americans, their longesttrip last year was shorterthan 5 nights.

For those aged 18-34, the longest trip last year more likely to have lasted less than 5 nights.

Length of Longest Leisure Trip in Past Year

O . NET <5 nights: 29%

( . 33%

[ C18-38] vsine
23% 55+

5-7 nights 23%

— NET >5 nights: 43%

S S0K+

51%
vs. 29% Under S50K

More than 7 nights

| didn't take a leisure trip in the last year

35%
55.|. vs. 26% 18-34 and
In the last year, how many nights was your longest leisure trip? 24% 35-54
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Amongtop reasonsfor shortertrips are ease of taking time off work and taking
more frequentshort trips.

Younger Americans aged 18-34 are more likely to have taken short trips last year.

Purpose of Leisure Trips Fewer Than 5 Nights

Number of Leisure Trips Fewer Than 5 Nights

It's easier to take the time off work for 32%
shorter trips

1trip Wpde)ZS

| spend these trips attending a special
event (e.g. wedding) or visiting friends, 32%
sol don't need more than 5 nights

72% NET: 66% 2 trips  WPALH I'd rather ttake more frequent shorFer 26%
vs. 69% 35-54 and trips than fewer longer trips

60% 55+
| don't want to spend the money on
Bl U 19%
trips longer than 5 nights
3 or more trips 25%

It's easierto find a travel companion
for shorter trips

| I I

18-34

29%
vs. 25% 35-54 and | didn't take any trips fewer than 5 nights Some other reason
20% 55+ in the last year

In the last year, how many leisure trips did you take that were fewer than 5 nights? Base: All answering (n=1005)

© 2019 lpsos Why do you take trips of fewer than 5 nights? Base: Took trips fewer than 5 nights (n=667)




Contact

SEAN SIMPSON
Vice President, Ipsos Public Affairs

P4
\ 416-324-2002
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mailto:Sean.simpson@Ipsos.com

Demographics

Gender

T4

Male: 48% Female: 52%

Region

I a 18% e

Midwest [PALZA
South 38%

West 24%
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Age

18-34

35-54 34%

Income

Education

in
¥

Under $50K

0
‘Y

S50K+

1%

Graduated High School
Some College
Associate's degree (AA, AS, etc.) . 11%
Bachelor's degree (BA, BS, etc.)
Post Graduate Degree

Some High School

Kids
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Demographics

© 2019 Ipsos

Employment

Employed - part-time . 8%

Self-Employed I 5%

Retired

Student/Pupil I 3%

Homemaker I 5%

Currently Unemployed . 9%

Race

White

Black

Asian

IG%

Other I 4%

Marital Status

\

Single 26%

Domestic
Partnership

9%

Married 50%

Widowed I 4%

Divorced or
separated

Hispanic

.
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ABOUT IPSOS

Ipsos ranks third in the global research industry. With a
strong presence in 87 countries, Ipsos employs more than
16,000 people and has the ability to conduct research
programs in more than 100 countries. Founded in France in
1975, Ipsos is controlled and managed by research
professionals. They have built a solid Group around a multi-
specialist positioning — Media and advertising research;
Marketing research; Client and employee relationship
management; Opinion & social research; Mobile, Online,
Offline data collection and delivery.

Ipsos is listed on Eurolist — NYSE — Euronext. The company is
part of the SBF 120 and the Mid-60 index and is eligible for
the Deferred Settlement Service (SRD).

ISIN code FRO0O00073298, Reuters ISOS.PA, Bloomberg IPS:FP

WWW.ipsos.com

GAME CHANGERS

At Ipsos we are passionately curious about people, markets,
brands and society. We deliver information and analysis that
makes our complex world easier and faster to navigate and
inspires our clients to make smarter decisions.

We believe that our work is important. Security, simplicity,
speed and substance applies to everything we do.

Through specialisation, we offer our clients a unique depth of
knowledge and expertise. Learning from different experiences
gives us perspective and inspires us to boldly call things into
qguestion, to be creative.

By nurturing a culture of collaboration and curiosity, we attract
the highest calibre of people who have the ability and desire
to influence and shape the future.

“GAME CHANGERS” — our tagline — summarises our ambition.
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