Factum

School Might Be Out for Summer, But Reading Expected to Provide
Summer Fun for Many Canadian Children

The Average Child Spends Most of Their Time Reading for Pleasure, Not
School

Toronto, Ontario, July 26, 2019 — The findings of a recent Ipsos survey conducted on behalf of Indigo Books & Music reveal that many
Canadian children plan to continue reading over summer, well after the final bell rings to end the 2018-19 calendar school year. While
the average child is estimated to have read 52 books over the course of the past 12 months, Canadian parents expect their children
to consume nearly 40 books this summer. Based on these numbers, it is reasonable to surmise that many Canadian children are doing
the lion’s share of their reading during the summer months. In fact, one in three (31%) would go as far as to say that their child will
read more in the summer than they did during the school year. Further, over half indicate that their child’s extracurricular reading has
increased (51%) in the past 12 months and will increase further, over the next 12 (54%).

It must be caveated that as children grow and develop reading skills, they start reading longer and fewer books in a year. For example,
the average child aged 2-5 is reported to have read (or been read aloud) 79 books over the past 12 months. Children between the
ages of 6 and 8 are reportedly reading 74 books per year, while more advanced children aged 9 to 13 read just 29 books, on average.

Even though as many as one in three (31%) predict that their child will read more during the summer months, it must be acknowledged
that a slightly greater proportion expect them to read less (35%) or about the same amount (35%) as they did during the school year.
With that said, it must not be understated that a full two-thirds (65%) of Canadian parents expect their children to read as much (35%)
or more (31%) during their summer than in the school year.

Perhaps the most enriching finding from this survey is that children appear to be reading because they want to, not because they have
to. Indeed, the vast majority of time spent reading is for pleasure. This is evidenced by the fact that Canadian children reportedly
spend 4.5 hours per week reading, of which 3.4 hours are spent reading for pleasure. Fifteen percent (15%) read in excess of 7 hours
per week, on average.

Using a 10-point scale, parents were asked to characterize their child as a reader. Through this exercise, one in four (27%) children
qualify as enthusiastic readers (9-10), while just three percent (3%) can be classified as poor readers (1-2). As might be expected,
parents of enthusiastic readers are statistically more likely to hold the expectation that their child will capitalize on the free time
afforded by summer by reading more than they did during the school year (45% vs. 25% moderate / poor). Children who read 7+ hours
per week are also projected to read more during the summer months than they did in the school year (43% vs. 27% 7 hours or less).

Most Canadian parents (63%) are not concerned about their child’s reading skills diminishing over summer. When asked why they feel
this way, the most common response provided by two-thirds (66%) within this group is a belief that their child will continue reading
throughout the summer. Conversely, more than one-third (37%) are concerned that their child’s reading skills diminishing over
summer. Those who fear their child’s skills will diminish most frequently cite a belief that they will be frustrated when school starts
(36%) followed by concerns about competitiveness (28%) and lost opportunities (29%) at school.
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About the Study

These are some of the findings of an Ipsos survey conducted between May 21 and 29, 2019 on behalf of Indigo Books & Music. For
this survey, a random sample of 630 Canadian parents with children were interviewed online. Weighting was then employed to balance
demographics to ensure that the sample's composition reflects that of the target population according to Census data and to provide
results intended to approximate the sample universe. The precision of Ipsos online surveys is measured using a credibility interval. In
this case, the survey is accurate to within 6.5 percentage points, 19 times out of 20, had all Canadians 18+ with children been
surveyed. The credibility interval will be wider among subsets of the population. All sample surveys and polls may be subject to other
sources of error, including, but not limited to coverage error, and measurement error.

For more information on this news release, please contact:

Sean Simpson

Vice President, Ipsos Public Affairs
+1416 324 2002
Sean.Simpson@ipsos.com
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About Ipsos Public Affairs

Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up of seasoned professionals. We conduct
strategic research initiatives for a diverse number of Canadian, American and international organizations, based not only on public
opinion research, but elite stakeholder, corporate, and media opinion research.

Ipsos has media partnerships with the most prestigious news organizations around the world. In Canada, Ipsos Public Affairs is the
polling partner for Global News. Internationally, Ipsos Public Affairs is the media polling supplier to Reuters News, the world's leading
source of intelligent information for businesses and professionals. Ipsos Public Affairs is a member of the Ipsos Group, a leading global
survey-based market research company. We provide boutique-style customer service and work closely with our clients, while also
undertaking global research.

About Ipsos

Ipsos is an independent market research company controlled and managed by research professionals. Founded in France in 1975,
Ipsos has grown into a worldwide research group with a strong presence in all key markets. Ipsos ranks fourth in the global research
industry.

With offices in 89 countries, Ipsos delivers insightful expertise across five research specializations: brand, advertising and media;
customer loyalty; marketing; public affairs research; and survey management.

Ipsos researchers assess market potential and interpret market trends. They develop and build brands. They help clients build long-
term relationships with their customers. They test advertising and study audience responses to various media and they measure public

opinion around the globe.

Ipsos has been listed on the Paris Stock Exchange since 1999 and generated global revenues of €1,780.5 million in 2017.

GAME CHANGERS
« Game Changers » is the Ipsos signature.

At Ipsos we are passionately curious about people, markets, brands and society.
We make our changing world easier and faster to navigate and inspire clients to make smarter decisions.
We deliver with security, speed, simplicity and substance. We are Game Changers.
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