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Table 1

Weight Axis - Country

Base: All respondents

UNWEIG
HTED | WEIGHTE
BASE D BASE

Base 0]0 00

England 2033 1932
88% 84%

| |Scotland 156 184
| 7% 8%
| [Northern Ireland 37 69
2% 3%

| |Wales 74 115

| 3% 5%
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Table 2

Weight Axis- Social grade

Base: All respondents

UNWEIG
HTED | WEIGHT
BASE | ED BASE

e 0[0) 0[0

ABC1 1350 1366
B 59% 59%
C2DE 950 934

41% 41%
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Table 3

Age by gender

Base: All respondents

UNWEIG
HTED | WEIGHT
BASE |ED BASE

Base 00 0]0
Male 13-15 82 57
4% 2%

| [Male 16-24 187 188
8% 8%

| |Male 25-34 223 239
10% 10%

| [Male 35-54 450 459
20% 20%

| |Male 55-64 179 197
8% 9%

| [Female 13-15 87 58
4% 3%

| |Female 16-24 208 191
9% 8%

| |Female 25-34 221 243
| 10% 1%
| |Female 35-54 466 467
20% 20%

| |Female 55-64 197 200

9%

9%
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Table 4
Q1 - News websites/apps visited in last month

Base: All respondents

Demographics

Female Northern
Male (18+) | (18+) |Boy (13-17) | Girl (13-17) | Male (All) |Female (Al)|  13-17 18+ 18-24 25-34 35-44 45.54 55+ ABC1 C2DE England Wales Scotland | Ireland
Total a () C) d e (f) h) i j (S { m n ) r S)
B 00 0
00 8 9
Daily Star (dailystar.co.uk) 151 145 136
9% 5% 3% 2% 8% 5% 2% 7% 12% 9% 11% 4% 2% 7% 6% 7% 3% 7%
i ihlm i ihlm
| |Daily Express (express.co.uk) 242 127 107 132 110 160 211
1% 13% 10% 4% 2% 12% 9% 3% 11% 13% 13% 15% 8% 9% 12% 9% 1% 10% 9% 5%
Im him
Independent
| |(independent.co.uk] 311 161 145 148 306 223 261
14% 16% 14% 2% 2% 14% 13% 2% 15% 19% 18% 17% 1 1% 1 1% 16% 9% 13% 14% 16% 8%
Im Im Im Im o

Metro (metro.co.uk) 442 221 190 14 16 235 207 30 412 51 118 106 92 45 301 141 399 3 32 8
| 19% | 22% = 18% @ 1% @ 14% @ 21% = 18%  12% @ 20% = 21%  24% 2%  19% @ 1% = 22% = 15% @ 21% = 3%  18% 1% |

The Sun (thesun.co.uk) 455 228 190 18 19 247 208 37 418 59 15 103 89 52 271 184 387 21 39 8
| | 20% | 23% @ 18% = 15% = 16% = 22%  18%  15%  20% = 24%  24%  23%  19%  13%  20% = 20%  20%  19% = 21% 1% |

The Daily Telegraph
| |(telegraph.co.uk) 338 181 148 4 5 185 153 9 329 50 96 80 52 51 244 94 289 13 28

15% 18% 14% 3% 4% 16% 13% 4% 16% 20% 20% 18% 1% 13% 18% 10% 15% 1% 15% 11“/n

The Huffington Post
| |(huffingtonpost.co.u k) 327 168 140 177 150 307 219 108 274
14% 17% 13% 8% 9% 16% 13% 8% 15% 13% 17% 17% 14% 12% 16% 12% 14% 14% 16% 11%

Vice (vice.com) 129 71 49 4 4 76 53 9 120 31 52 28 5 3 84 45 118 3 7 -
| | & | 7% = 5% = 3% @ 4% 1% = 5% 3% 6% @ 13% @ 1% @ 6% @ 1% 1% = 6% = 5% 6% 3% 4% -

Any other news website
| |(please specify) 89 47 37 3 2 50 39 5 84 7 16 9 17 36 56 33 67 7 13 2

5% 4% 2% 1% 4% 3% 2% 4% 3% 3% 2% 4% 9% 4% 4% 3% 6% 7% 3%

i i

Propor!lonslMeans Columns Tested (5% rlsk level -alb cld - elf- /hiiljlk/im - nlo plalrls
|_* small base [




Metro (metro.co.uk)

Re M
Table 5
Q1 - News websites/apps visited in last month
| Base: All respondents
Internet Use Device used most often to access the internet Facebook usage Instagram usage Twitter usage Snapchat usage YouTube usage
Medium Nonmobile Medium Medium Medium Medium Medium
Heavy user user Mobile device Heavy user user Heavy user user Heavy user user Heavy user user Heavy user user
(Multiple (Around |Lightuser (2| device (laptop PC/ (Multiple (Around (Multiple (Around (Multiple (Around (Multiple (Around (Multiple (Around
timesan | once aday | or3timesa (tablet desktop, timesan | once aday [Lightuser (2| timesan | onceaday |Lightuser (2| timesan | onceaday |Lightuser(2| timesan | onceaday |Lightuser(2| timesan | onceaday [Lightuser (2
hour to tod4or5 |weektoless| smartphon | smart TV, hour to tod4or5 |[or3timesa hour to tod4or5 |or3timesa hour to tod4or5 |[or3timesa hour to tod4or5 |or3timesa hour to tod4or5 |[or3timesa
several times|  times a than once a (e, i PC/ Laptop/ |several times| timesa |week orless|severaltimes| timesa |week orless|severaltimes| timesa |week orless|severaltimes| timesa |week orless|severaltimes| timesa |week orless
aday) week) week) h) else) e/Tablet Desktop aday) week) often) aday) week) often) aday) week) often) aday) week) often) aday) week) often)
Total €) b! © ) e g h 0 j K] | m n 0; p q ) s u u (V]
Unweighted Base 2 1169 25 4¢
Weighted Base 1183 25¢ 4
Daily Star (dailystar.co.uk) 151 141 10 | - 111 | 40 106 32 102 19 30 85 18 49 72 | 22 | 57 74 19 58 103 22 26
| % | 7% % - | 6% 8% 6% 7% 9% 5% 4% | 10% 7% 4% | 13% 8% 4% 13% 1% 4% 1% 4% 3% |
[] m m P [ s s uv
| [Daily Express (express.co.uk) 242 222 18 2 178 64 171 52 150 36 57 110 33 99 102 35 105 100 26 116 136 52 54
1% 11% 12% 5% 10% 13% 10% 11% 13% 10% 8% 13% 13% 8% 18% 14% 7% 17% 15% 8% 14% 10% 7%
j m m P [ s s uv \
Independent
| [(independent.co.uk) 31 296 13 2 234 7 229 68 177 50 84 138 32 141 122 46 143 89 34 188 173 67 7
14% 14% 9% 4% 13% 15% 13% 15% 15% 14% 1% 17% 13% 11% 22% 18% 10% 15% 20% 12% 18% 13% 9%
m p p s uv v

The Sun (thesun.co.uk) 6 |
| | 20% | 20% 6%  14% | 20% = 19% 20% 17% 24% 15% 16% | 26% 15% 17% | 28%  24%  16% 29%  24% 16% 25% 18% 15% |
[] Im P [ s s uv
The Daily Telegraph
| |(telegraph.co.uk) 338 315 21 2 257 81 250 73 199 47 93 158 40 140 148 44 146 17 38 183 177 80 81
15% 15% 14% 6% 14% 16% 14% 16% 17% 13% 12% 19% 16% 1% 26% 17% 10% 20% 22% 12% 18% 16% 10%
j m m op [ s s v v
The Huffington Post
| |(huffingtonpost.co.u k) 327 317 8 2 244 83 238 70 194 52 81 131 50 145 129 52 146 94 28 205 150 78 99
14% 15% 5% 5% 14% 17% 14% 15% 16% 14% 1% 16% 21% 12% 23% 20% 10% 16% 16% 13% 15% 15% 12%
b 2

Vice (vice.com, 129 123 6 | - 97 | 32 91 22 94 19 16 80 24 24 63 | 22 | 43 69 15 45 91 25 12
| 6% | 6% 4% - 5% 6% 5% 5% 8% 5% 2% 10% 10% 2% 1% 9% 3% 12% 9% 3% 9% 5% 2% |
j j m m P [ s s uv 3
Any other news website
| |(please specify) 89 80 9 - 61 27 61 26 48 1 29 12 14 63 13 1 65 5 5 79 25 19 45
4% 4% 6% - 3% 5% 3% 6% 4% 3% 4% 1% 6% 5% 2% 4% 4% 1% 3% 5% 3% 4% 6%
df df k k n q q t

[_*small base

| | |
Proportions/Means: Columns Tested (5% risk level) - a/b/c - d/e/f/g - hlilj - k/llm - n/o/p - g/rls - tlulv




Return to Index
Ipsos

Table 6

| Q1-News ited in last month

| Base: All

Awareness of Claimed following of
celebrities/relevant Awareness of anyone who one thinks
people being given or celebrities/relevant is either paid to
loaned products or people being paid to promote or
Claimed interaction services by companies | promote products or | given/loaned products
‘with social media Claimed interaction with those who may for them to talk about in|  services on social to promote on social
i advertise on social media (not brands) Recall of seeing abbreviated ad labels their posts media media Websites/a| ited in the last month
Does Does not
interact with | interact with
those who | those who
may may
Does Does not Does Does not | advertise on [ advertise on
interact with | interact with | interact with | interact with [social media|social media|
social i i I i i ial media (exc. (exc. The The Daily
i i i i brands) brands) Seen Ad Aware Not aware Aware Not aware Yes No Daily Mail | Daily Mirror [ The Sun Guardian | Telegraph
e) h) u;

2081
2082
Daily Star (dailystar.co.uk)

IS
B
~
*
@
B3
3
®

| | 7% | | | Cos% 1% 6% | 8% 7% 1% 1% | 7% 21% 2% | 12%
b df gii P at at
Daily Express (express.co.uk) 242 51 191 124 118 51 191 145 42 40 81 232 10 233 9 122 96 155 126 115 122 112
1% 17% 10% 14% 8% 17% 10% 1% 20% 15% 16% 1% 5% 1% 4% 15% 9% 23% 31% 25% 22% 33%
b df df g g I n P qt gst
co.uk) 311 67 244 141 170 67 244 177 41 55 99 296 15 300 11 157 128 141 121 108 210 137
14% 22% 12% 16% 12% 22% 12% 14% 20% 20% 19% 14% % 14% 6% 20% 1% 21% 29% 24% 37% 40%

263
| 21%

The Sun (thesun.co.uk)

b df cdf g g I n P t qtu qrtu t

The Daily Telegraph
co.uk) 338 67 272 148 190 67 272 188 43 47 97 325 14 323 15 163 145 187 125 127 203 338
15% 22% 14% 17% 13% 22% 14% 15% 21% 18% 19% 16% 6% 15% 8% 20% 13% 28% 30% 28% 36% 100%
b df cdf g g I n P qgs qrst

The Huffington Post
(huffingtonpost.co.u k) 327 53 274 151 176 53 274 188 32 43 84 316 11 313 14 151 136 153 114 109 182 116
14% 17% 14% 17% 12% 17% 14% 15% 15% 16% 16% 15% 5% 15% % 19% 12% 23% 28% 24% 32% 34%

Vice (vice.com) 129 36 93 76 53 36 93 79 03 29 et 125 4 124 5 8 29 60 5 46 76 49
| | 6% | 12% 5% | 9% 4%  12% 5% | 6%  15% 1% 12% 6% 2% | 6% 3% | 1% 3% | 9%  14%  10%  13%  14% |
b df df 9 g g ! P q q q

|Any other news website
(please specify) 89 4 85 25 63 4 85 44 3 4 6 87 2 86 3 27 49 19 10 1 23 10

4% 1% 4% 3% 4% 1% 4% 3% 1% 1% 1% 4% 1% 4% 1% 3% 4% 3% 3% 2% 4% 3%

a e e i I

| | | | | | | | | | | | | | | | | | | | | | | |

Proportions/Means: Columns Tested (5% risk level) - alb - c/dlelf - g/hfilj - kil - m/n - olp - grisit/u | [ | [ | [ | [ [ [ [ [ [ [ [ [ [
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Table 7

Q2 - Internet usage

Base: All respondent
Demographics

Female Northern

Male (18+) (18+) Boy (13-17) | Girl (13-17) | Male (All) |Female (All)|  13-17 18+ 18-24 25-34 35-44 45-54 55+ ABC1 C2DE England Wales Scotland Ireland

Total (a) (b) (c) (d) (e) () (9) (h) (i) () (k) (1) (m) (n) (0) (p) (9) (r) (s)

eighted Base 00 9 0 9 9 0 999 6 446 0 6 0 950 0
eighted Base 00 014 04 6 9 4 0 48 4 479 66 4 84 6

Multiple times an hour 877 378 390 56 54 433 444 109 768 110 203 178 166 112 541 336 757 37 59 24

38% 37% 38% 44% 45% 38% 38% 45% 37% 44% 42% 40% 35% 28% 40% 36% 39% 32% 32% 35%
him m him Im m m

Around once a day

5%

5%

6%

5%

6%

5%

4%

5%

5%

9%

4%

6%

5%

3%

6%

2 or 3 times a week

22

10

12

1"

19

ghikl

10

12

19

1%

1%

1%

1%

1%

1%

1%

1%

10%

9%

Less than once a week 9 3 5 1 1 4 5 1 8 - 1 2 4 1 1 8 9 - - -
* B * * 1% * * 1% * - * B 1% * * 1% * N N N
n
NET: Medium users (Around
once a day to 4 or 5 times a
week) 149 65 76 3 5 68 81 8 141 25 22 29 30 35 70 79 131 3 15 -
6% 6% 7% 2% 4% 6% 7% 3% 7% 5% 6% 6% 5% 8% 7% 3% 8% -

Proportions/Means: Col

Tested (5% risk level) - a/b - c/d - e/f - g/hlilj/k/l/m - n/o - plg/rls

* small base I
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Table 8
Q2 - Internet usage
Base: All respond
t Use Device used most often to access the internet F usage usage Twitter usage usage YouTube usage
Medium Mobile Nonmobile Medium Medium Medium Medium Medium
Heavy user user Light user device device Heavy user user Heavy user user Heavy user user Heavy user user Heavy user user
(Multiple (Around (2or3 (tablet (laptop PC/ (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user
timesan |onceaday | timesa smartphon | desktop, times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3
hour to to4or5 |week toless e, smart TV, hour to tod4or5 times a hour to tod4or5 times a hour to tod4orb times a hour to tod4ors5 times a hour to todor5 times a
several timesa |[thanonce a| smartwatc | something | Smartphon [ PC/ Laptop/| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |week or less|
times a day)| week) week) h) else) e/Tablet Desktop [times a day)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often)
Total (a) (b) (c) (d) (e) (] (9) (h) (i) ) (k) [0} (m) (n) (0) (P) (@) () (s) ® (u) (v)
eig e 00 0 ) 6 6 6 6 0 6 0 0
eighte 00 0 0 6 60 6 0 6 6
Multiple times an hour 877 877 - - 668 209 658 190 540 93 244 398 81 398 287 80 510 279 57 541 482 172 223
38% 42% - - 37% 42% 37% 41% 46% 26% 32% 49% 33% 32% 51% 31% 34% 48% 33% 35% 50% 34% 27%
bc ij i Im op rs uv \
Every 2-3 hours 315 315 - - 251 64 247 57 166 57 92 11 40 164 69 48 198 82 25 208 128 75 112
14% 15% - - 14% 13% 14% 12% 14% 16% 12% 14% 16% 13% 12% 19% 13% 14% 14% 13% 13% 15% 14%
bc np
Around once a day 117 - 117 - 78 39 76 35 32 37 49 19 1" 87 18 18 81 19 10 88 27 30 60
5% - 79% - 4% 8% 4% 8% 3% 10% 7% 2% 4% 7% 3% 7% 5% 3% 6% 6% 3% 6% 7%
ac df df hj h k n n q t t
2 or 3 times a week 22 - - 22 19 4 18 4 3 3 16 4 2 16 3 1 18 6 1 16 4 3 15
1% - - 54% 1% 1% 1% 1% * 1% 2% * 1% 1% 1% * 1% 1% 1% 1% * 1% 2%
ab h t
Less than once a week 9 - - 9 6 3 6 2 3 1 5 2 - 7 1 - 8 2 - 7 1 2 6
- - - 21% : 1% : : : : 1% : - 1% : - 1% : - : : : 1%
ab t
NET: Medium users (Around
once a day to 4 or 5 times a
week) 149 - 149 - 97 52 92 44 48 39 62 32 18 100 29 24 96 31 17 101 44 37 68
6% - 100% - 5% 10% 5% 10% 4% 1% 8% 4% 7% 8% 5% 9% 7% 5% 10% 7% 5% 7% 8%

.
Proportionsl/| C Tested (5% risk level) - a/b/c - d/e/flg - hlilj - k/l/m - n/olp - q/ris - thulv

* small base I [ [ I I [
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Table 9

Q2 - Internet usage

Base: All |

Awareness of
celebrities/rel

Claimed following of

A of y who one thinks
people being given or celebrities/relevant is either paid to
loaned products or people being paid to promote or
Claimed interaction services by i promote pi or | g I i p
with social media Claimed interaction with those who may for them to talk about services on social to promote on social
infl advertise on social media (not brands) Recall of seeing abbreviated ad labels in their posts media media Websites/; visited in the last month
Does Does not
interact with |interact with
those who | those who
Does Does not Does Does not may may
interact with [ interact with |interact with |interact with|advertise on[advertise on
social social social social social social
media media media media media (exc. | media (exc. The The Daily
influencers | influencers | influencers | influencers | brands) brands) Seen Ad Seen Sp | Seen Spon |Seen Collab|  Aware Not aware Aware Not aware Yes No Daily Mail | Daily Mirror | The Sun Guardian | Telegraph
(a) (b) (c) (d) (e) () (0] G [0} (n) () (r) (t) (u)
317 1983 908 1392 317 1983 277 219 201 670 408 557 332
1995 886 1414 305 1995 268 218 198 670 409 566 338
Multiple times an hour 733 376 501 144 733 108 70 64 273 178 248 147
38% 47% 37% 42% 35% 47% 37% 40% 42% 40% 46% 39% 32% 39% 33% 48% 33% 41% 44% 44% 44% 43%
b df df g [ p

Around once a day

17

13

104

37

2 or 3 times a week

80 13 104 47 12 12 19 101 16 105 12 24 73 34 15 17 19 13
5% 4% 5% 4% 6% 4% 5% 4% 6% 4% 4% 5% 7% 5% 6% 3% 6% 5% 4% 4% 3% 4%
o

Less than once a week

6 9 3 1 1 2 2 7 2 2 5 2 2 1
* - * * * - * * * B > B 1% B 1% 5 > - > 5 * -

NET: Medium users (Around
once a day to 4 or 5 times a
week) 149 19 130 56 93 19 130 64 17 23 30 130 19 134 15 37 87 44 17 24 27 21

6% 6% 6% 6% 7% 6% 6% 5% 8% 9% 6% 6% 9% 6% 7% 5% 8% 7% 4% 5% 5% 6%

g o
\ \ \ \ \

Proportions/Means: C Tested (5% risk level) - a/b - c/d/e/f - g/hlij - k/l - m/n - olp - glrisit/u
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Table 10
Q3 - Device used most often to the internet
Base: All respondent
Demographics
Female Northern
Male (18+) (18+) Boy (13-17) | Girl (13-17) | Male (All) |Female (All)|  13-17 18+ 18-24 25-34 35-44 45-54 55+ ABC1 C2DE England Wales Scotland Ireland
Total (a) (b) (c) (d) (e) () (9) (h) (i) () (k) (1) (m) (n) (0) (p) (9) (r) (s)
eighted Base 00 9 0 9 ) 0 999 6 446 470 6 0 950 0 4
eighted Base 00 014 04 6 9 4 4 0 4 48 44 479 66 4 84 6
Tablet 383 163 203 12 5 175 208 17 366 1" 32 43 129 151 211 172 316 21 35 1
17% 16% 19% 9% 5% 15% 18% 7% 18% 4% 7% 10% 27% 38% 15% 18% 16% 18% 19% 16%
a gijk i ghijk ghijkl
Laptop 290 139 142 6 3 144 145 9 280 32 60 47 85 57 174 116 242 16 28 4
13% 14% 14% 5% 3% 13% 13% 4% 14% 13% 12% 11% 18% 14% 13% 12% 13% 14% 15% 5%
9 9 g 9 ghik 9
Smartwatch 36 23 7 4 3 27 10 6 30 8 9 8 5 - 20 17 34 2 1 -
2% 2% 1% 3% 2% 2% 1% 3% 1% 3% 2% 2% 1% - 1% 2% 2% 1% * -
b f m m him m m
Something else (please tell us
what) 5 1 4 - - 1 4 - 5 - 1 1 1 2 3 2 5 - - -
NET: Non-mobile device
(laptopPC/ desktop,smart TV,
something else) 503 266 216 14 6 280 223 20 482 50 99 96 132 106 299 204 429 25 41 7
22% 26% 21% 11% 5% 25% 19% 8% 23% 20% 21% 21% 28% 27% 22% 22% 22% 22% 22% 11%
b f e g e g gijk gj
Proportions/Means: Col Tested (5% risk level) - a/b - c/d - e/f - g/hlilj/k/l/m - nlo - plg/rls
* small base I I I I I I
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Table 11
Q3 - Device used most often to access the internet
Base: All respond
t Use Device used most often to access the internet F usage usage Twitter usage usage YouTube usage
Medium Mobile Nonmobile Medium Medium Medium Medium Medium
Heavy user user Light user device device Heavy user user Heavy user user Heavy user user Heavy user user Heavy user user
(Multiple (Around (2or3 (tablet (laptop PC/ (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user
timesan |onceaday | timesa smartphon | desktop, times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3
hour to to4or5 |weektoless e, smart TV, hour to tod4or5 times a hour to tod4or5 times a hour to tod4or5 times a hour to tod4ors5 times a hour to todor5 times a
several timesa |[thanonce a| smartwatc | something | Smartphon [ PC/ Laptop/| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |week or less|
times a day)| week) week) h) else) e/Tablet Desktop [times a day)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often)
Total (a) (b) (c) (d) (e) (] (9) (i) ) [0} (m) (n) (0) (P) (@) () (s) ® (u) v)
e 00 0 ) 6 69 6 6 8 9 08 64 48 0 990
00 09 9 0 6 60 8 6 820 4 6 8 478 8 4 969
Tablet 383 338 35 10 383 - 383 - 162 65 156 45 32 306 66 38 278 30 24 329 98 73 212
17% 16% 23% 25% 21% - 22% - 14% 18% 21% 6% 13% 25% 12% 15% 19% 5% 14% 21% 10% 14% 26%
a eg eg h k ki n q qr t tu
Laptop 290 263 23 4 - 290 - 290 142 44 103 79 31 179 79 39 172 60 16 213 112 56 122
13% 12% 15% 9% - 58% - 63% 12% 12% 14% 10% 13% 15% 14% 15% 12% 10% 9% 14% 12% 1% 15%
df df k q tu
Smartwatch 36 31 5 1 36 - - - 21 6 10 20 4 12 16 4 17 16 7 14 22 9 6
2% 1% 3% 2% 2% - - - 2% 2% 1% 2% 2% 1% 3% 2% 1% 3% 4% 1% 2% 2% 1%
efg m p s s \
Something else (please tell
us what) 5 5 - - - 5 - - 3 1 1 2 - 3 - - 5 1 - 4 2 1 2
* > - - - 1% - - > * * > - > - - > * - * * * *
dfg
NET: Non-mobile device
(laptopPC/ desktop,smart TV,
something else) 503 444 52 7 - 503 - 460 248 70 185 147 55 301 134 66 303 107 34 363 195 108 200
22% 21% 35% 16% - 100% - 100% 21% 19% 25% 18% 23% 24% 24% 26% 21% 18% 19% 23% 20% 21% 24%
ac df df i k q t

Proporti

Tested (5% risk level) - a/b/c - d/e/flg - hlilj - k/l/m - n/olp - g/ris - thulv

* small base [
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Table 12
Q3 - Device used most often to access the internet
Base: All resp
Awareness of Claimed following of
celebrities/relevant Awareness of anyone who one thinks
people being given or celebrities/relevant is either paid to
loaned products or people being paid to promote or
Claimed interaction services by i promote pi or | g Il pi
with social media Claimed interaction with those who may for them to talk about services on social to promote on social
infl advertise on social media (not brands) Recall of seeing abbreviated ad labels in their posts media media /; visited in the last month
Does Does not
interact with |interact with
those who | those who
Does Does not Does Does not may may
interact with|interact with | interact with | interact with |advertise on|advertise on
social social social social social social
media media media media media (exc. | media (exc. The The Daily
influencers | influencers | influencers | influencers | brands) brands) Seen Ad Seen Sp | Seen Spon [Seen Collab| Aware Not aware Aware Not aware Yes No Daily Mail | Daily Mirror | The Sun Guardian | Telegraph
Total (a) (b) (c) (d) (e) () (9) (h) (0] j (k) (0] (m) (n) (0) (p) () (r) (s) (t) (u)
weighted Base 2300 317 1983 908 1392 317 1983 1281 211 277 530 2081 219 2099 201 814 1106 670 408 452 557 332
Weighted Base 2300 305 1995 886 1414 305 1995 1268 207 268 515 2082 218 2102 198 799 1126 670 409 455 566 338
Tablet 383 24 359 117 266 24 359 205 23 34 48 336 47 339 44 67 250 106 51 58 71 44
17% 8% 18% 13% 19% 8% 18% 16% 1% 13% 9% 16% 21% 16% 22% 8% 22% 16% 12% 13% 13% 13%
a e ce ce j m o
: Smartphone 1378 235 1143 634 744 235 1143 883 126 176 392 1259 119 1272 106 568 577 406 269 296 346 206
| | 60% 77% 57% 72% 53% 77% 57% 70% 61% 65% 76% 60% 55% 61% 54% 71% 51% 61% 66% 65% 61% 61%
|| b df df d h ghi p
Laptop 290 19 271 68 221 19 271 88 26 25 35 259 30 260 29 85 160 86 54 50 82 47
13% 6% 14% 8% 16% 6% 14% 7% 13% 9% 7% 12% 14% 12% 15% 11% 14% 13% 13% 11% 14% 14%
a ce ce gj o
: PC/Desktop 171 10 161 31 139 10 161 49 12 14 17 155 15 159 12 40 107 50 14 31 49 26
7% 3% 8% 4% 10% 3% 8% 4% 6% 5% 3% 7% 7% 8% 6% 5% 10% 7% 3% 7% 9% 8%
|| a ce ce o r r r r
Smartwatch 36 8 29 18 18 8 29 22 12 10 13 34 3 34 3 20 15 7 5 5 5 7
2% 3% 1% 2% 1% 3% 1% 2% 6% 4% 2% 2% 1% 2% 1% 2% 1% 1% 1% 1% 1% 2%
9]
| [Smart TV 38 8 29 15 22 8 29 17 8 9 9 35 3 35 3 19 13 15 15 15 14 7
| | 2% 3% 1% 2% 2% 3% 1% 1% 4% 3% 2% 2% 1% 2% 1% 2% 1% 2% 4% 3% 2% 2%
|| 9 9 p
Something else (please tell
us what) 5 1 4 2 3 1 4 4 - 1 2 4 1 4 1 1 4 2 1 - - 1
* * * * * * * * * * * * * B * ,, * B *
| |NET: Mobile device (tablet
| [smartphone, smartwatch) 1797 267 1530 769 1028 267 1530 1110 161 220 453 1629 168 1645 153 654 842 518 325 359 422 257
| | 78% 87% 7% 87% 73% 87% 7% 88% 78% 82% 88% 78% 7% 78% 7% 82% 75% 7% 79% 79% 74% 76%
b df df d hi hi p
| |NET: Non-mobile device
(laptopPC/ desktop,smart TV,
something else) 503 38 464 117 386 38 464 158 46 49 63 453 50 457 45 145 283 152 84 96 144 81
22% 13% 23% 13% 27% 13% 23% 12% 22% 18% 12% 22% 23% 22% 23% 18% 25% 23% 21% 21% 26% 24%
a cef ce gj gj o
Proportions/Means: C Tested (5% risk level) - a/b - c/d/elf - g/hlilj - k/l - m/n - olp - q/r/sitiu
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Table 13
Q4 - Social media usage:
Base: All respondents
Other
social
media News
Facebook| Instagram| Twitter | Snapchat| YouTube |sites/apps| websites
eighted Base 00 00 00 00 00 00 00
eighted Base 00 00 00 00 00 00 00
Multiple times an hour (12) 313 237 136 196 250 143 90
| | 14% 10% 6% 9% 11% 6% 4%
| [Around once an hour (11) 216 145 115 76 134 139 124
| | 9% 6% 5% 3% 6% 6% 5%
Every 2-3 hours (10) 227 171 118 125 177 148 181
| | 10% 7% 5% 5% 8% 6% 8%
| [Several times a day (9) 427 266 196 184 409 316 488
| | 19% 12% 9% 8% 18% 14% 21%
Around once a day (8) 302 166 175 116 307 241 539
| | 13% 7% 8% 5% 13% 10% 23%
| |4 or 5 times a week (7) 63 78 82 58 205 97 165
| | 3% 3% 4% 3% 9% 4% 7%
2 or 3 times a week (6) 110 97 89 56 228 112 163
| | 5% 4% 4% 2% 10% 5% 7%
| |Around once a week (5) 84 69 93 52 163 83 126
| | 4% 3% 4% 2% 7% 4% 5%
2 or 3 times a month (4) 37 28 66 31 110 52 61
| | 2% 1% 3% 1% 5% 2% 3%
| [Around once a month (3) 54 48 73 34 90 60 54
| | 2% 2% 3% 1% 4% 3% 2%
Less often than once a month
2) 70 84 154 96 115 144 93
| | 3% 4% 7% 4% 5% 6% 4%
| [Never (1) 397 910 1003 1276 113 764 218
| | 17% 40% 44% 55% 5% 33% 9%
NET: Daily 1485 986 740 697 1276 988 1422
| | 65% 43% 32% 30% 55% 43% 62%
| [NET: Weekly 1742 1230 1004 863 1872 1279 1875
| | 76% 53% 44% 38% 81% 56% 82%
NET: Less frequently than
weekly 161 160 293 162 315 256 207
| | 7% 7% 13% 7% 14% 11% 9%
| [NET: Ever 1903 1390 1297 1024 2187 1536 2082
83% | 60% | 56% | 45% | 95% | 67% | 91%
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Table 14
Q4_1 - Usage of Facebook
Base: All respondent
Demographics
Female Northern
Male (18+) (18+) Boy (13-17) | Girl (13-17) | Male (All) |Female (All)|  13-17 18+ 18-24 25-34 35-44 45-54 55+ ABC1 C2DE England Wales Scotland Ireland
Total (a) (b) (c) (d) (e) () (9) (h) (i) () (k) (1) (m) (n) (0) (p) (9) (r) (s)
eighted Base 00 9 0 9 ) 0 999 6 446 0 6 0 950 0 4
eighted Base 00 014 04 6 9 4 0 48 44 479 66 4 84 6
Multiple times an hour (12) 313 131 142 19 21 150 163 40 273 31 78 76 62 25 180 133 271 10 22 9
14% 13% 14% 15% 18% 13% 14% 16% 13% 13% 16% 17% 13% 6% 13% 14% 14% 9% 12% 14%

Every 2-3 hours (10)

227

109

122

105

204

102

189

10%

1%

9%

10%

9%

1%

9%

9%

10%

11%

11%

8%

7%

1%

10%

9%

10%

14%

Around once a day (8) 302 138 134 152 150 272 197 106 243
13% 14% 13% 2% 3% 13% 13% 2% 13% 3% 2% 3% 1 1% 8% 14% 1% 13% 4% 0% 8%
hjkl o p
2 or 3 times a week (6) 110 51 51 6 2 57 53 8 102 15 22 23 20 22 67 43 90 6 8 6
5% 5% 5% 5% 2% 5% 5% 3% 5% 6% 5% 5% 4% 6% 5% 5% 5% 5% 5% 8%
2 or 3 times a month (4) 37 14 16 2 4 16 21 7 30 8 5 5 9 3 23 14 35 - 1 -
2% 1% 2% 2% 4% 1% 2% 3% 1% 3% 1% 1% 2% 1% 2% 1% 2% - 1% -
m hjkm
Less often than once a month
(2) 70 29 35 4 2 34 37 6 64 7 19 13 18 8 41 30 64 5 1 -
3% 3% 3% 3% 2% 3% 3% 3% 3% 3% 4% 3% 4% 2% 3% 3% 3% 4% 1% -
NET: Daily 1485 669 667 69 80 738 747 149 1336 154 350 311 297 224 870 615 1231 85 125 45
65% 66% 64% 54% 67% 65% 64% 61% 65% 62% 73% 70% 62% 56% 64% 66% 64% 74% 68% 65%
c m ghilm gilm
NET: Less frequently than
weekly 161 66 76 10 8 76 85 18 143 28 35 24 38 19 96 65 147 5 6 4
7% 7% 7% 8% 7% 7% 7% 8% 7% 1% 7% 5% 8% 5% 7% 7% 8% 4% 3% 5%
hkm r
\ \ \ \ \ \
Proportions/Means: Col Tested (5% risk level) - a/b - c/d - eff - g/hlilj - nlo - plgirls
* small base [ [ [ [ [ [
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Table 15
Q4_1 - Usage of Facebook
Base: All respond
t Use Device used most often to access the internet F usage usage Twitter usage usage YouTube usage
Medium Mobile Nonmobile Medium Medium Medium Medium Medium
Heavy user user Light user device device Heavy user user Heavy user user Heavy user user Heavy user user Heavy user user
(Multiple (Around (2or3 (tablet (laptop PC/ (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user
timesan |onceaday | timesa smartphon | desktop, times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3
hour to to4or5 |weektoless e, smart TV, hour to tod4or5 times a hour to tod4or5 times a hour to tod4or5 times a hour to tod4orb times a hour to tod4or5 times a
several timesa |[thanonce a| smartwatc | something | Smartphon [ PC/ Laptop/| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |week or less|
times a day)| week) week) h) else) e/Tablet Desktop [times a day)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often)
Total (a) (b) (c) (d) (e) ()] (9) (i) ) () (m) (n) (0) (P) (@) () (s) ® (u) (v)
eig e 00 0 ) 6 6 6 6 0 6 0 990
eighte 00 0 0 6 60 6 0 6 969
Multiple times an hour (12) 313 302 8 3 250 63 243 52 313 - - 176 19 119 128 21 164 130 27 156 195 50 68
14% 14% 5% 8% 14% 13% 14% 1% 26% - - 21% 8% 10% 23% 8% 1% 22% 15% 10% 20% 10% 8%
b ij Im op s s uv
Every 2-3 hours (10) 227 215 12 - 173 54 170 45 227 - - 103 35 920 83 29 116 80 23 124 108 63 56
10% 10% 8% - 10% 1% 10% 10% 19% - - 13% 14% 7% 15% 1% 8% 14% 13% 8% 1% 12% 7%
c ij m m P s s v v
Around once a day (8) 302 267 33 2 242 60 239 56 - 302 - 80 51 171 52 54 196 55 27 220 115 76 11
13% 13% 22% 5% 13% 12% 14% 12% - 83% - 10% 21% 14% 9% 21% 13% 9% 16% 14% 12% 15% 14%
ac hj km k np n q q
2 or 3 times a week (6) 110 92 1" 8 82 28 76 28 - - 110 28 8 74 15 17 78 15 13 83 39 26 45
5% 4% 7% 18% 5% 6% 4% 6% - - 15% 3% 3% 6% 3% 7% 5% 2% 8% 5% 4% 5% 5%
ab hi k n n q q
2 or 3 times a month (4) 37 31 4 2 25 12 24 12 - - 37 17 5 15 5 3 29 1" 4 22 15 9 12
2% 1% 3% 5% 1% 2% 1% 3% - - 5% 2% 2% 1% 1% 1% 2% 2% 2% 1% 2% 2% 2%
hi
Less often than once a month
70 63 7 1 51 20 51 19 - - 70 13 7 50 14 3 53 10 1 59 26 16 28
3% 3% 5% 2% 3% 4% 3% 4% - - 9% 2% 3% 4% 3% 1% 4% 2% 1% 4% 3% 3% 3%
hi k qr
NET: Daily 1485 1393 81 1" 177 308 1153 271 1183 302 - 619 175 691 445 192 848 448 126 91 699 321 466
65% 66% 54% 21% 65% 61% 66% 59% 100% 83% - 76% 2% 56% 79% 75% 57% 7% 2% 59% 2% 63% 57%
bc c g g ij j m m p p s s uv \
NET: Less frequently than
\weekly 161 143 14 4 "1 50 "1 48 - - 161 50 17 94 29 10 123 35 8 118 65 35 60
7% 7% 9% 1% 6% 10% 6% 10% - - 21% 6% 7% 8% 5% 4% 8% 6% 5% 8% 7% 7% 7%
df df hi no
\ \ \ \ \
Proportionsl/| C Tested (5% risk level) - a/b/c - d/e/flg - hlilj - k/l/m - n/olp - qlris - thulv
* small base [ [ [ [ [ [




Table 16
Q4_1 - Usage of F

| |Base: All

Awareness of Claimed following of
celebr of anyone who one thinks
people being given or celebrities/relevant is either paid to
loaned products or people being paid to promote or
services by i pi p! or | gi p!
Claimed interaction with Claimed interaction with those who may for them to talk about in services on social to promote on social

Websites/apps visited in the last month

media

social media influencers| i i i Recall of seeing abbreviated ad labels their posts media

interact with
those who

Does Does not
interact with | interact with | interact with
social media|social media The The Daily
influencers | influencers Seen Ad Seen Sp | Seen Spon [Seen Collab Not aware Daily Mail | Daily Mirror | The Sun Guardian | Telegraph

Total h i S) u
Unweighted Base 317 908 211 452 557
Weighted Base 2300 305 1995 886 414 207 455 566

Multiple times an hour (12) 313 61 252
| | 14% | 20% | 13% |
b

12% 20%

df

Every 2-3 hours (10) 227 43
| 10% | 14% |
b

9%

9%

Around once a day (8) 36 266 96 207 36
12% 13% | 11% 15% 12%

2 or 3 times a week (6)

2 or 3 times a month (4) 12

7 7 3 9 4 2 6 7 6
2% 2% 1% 2% 2% 2% 1% 1% - 1% 2% 2% 2% 2% 1% 2% 1% 2% 2% 1% 2% 2%

Less often than once a month

70 8 63 20 51 8 63 33 6 9 13 59 12 59 12 18 38 19 10 16 20 10
3% 2% 3% 2% 4% 2% 3% 3% 3% 3% 2% 3% 5% 3% 6% 2% 3% 3% 2% 3% 4% 3%
k m

221 1264 612 873 221 1264 883 157 1360 696 382
72% 63% | 69% 62% 72% 63% | 70% 76% 65% 62% | 67%
df df |

NET: Less frequently than
weekly 161 21 140 56 106 21 140 80 9 21 31 140 22 143 19 52 80 40 25 30 43 22
7% 7% 7% 6% 7% 7% 7% 6% 5% 8% 6% 7% 10% 7% 9% 7% 7% 6% 6% 7% 8% 7%

\ \
Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f - g/h/ilj - k/l - m/n - olp - g/r/s/t/u
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Table 17
Q4_2 - Usage of Instagram
Base: All resp
D
grap
Female Northern
Male (18+) (18+) Boy (13-17) | Girl (13-17) | Male (All) |Female (All)|  13-17 18+ 18-24 25-34 35-44 45-54 55+ ABC1 C2DE England Wales Scotland Ireland
Total (a) (b) (c) (d) (e) (f) (9) (h) (i) () (k) (0] (m) (n) (0) () (q) (0] (s)
eighted Base 00 0 9 0 999 444 446 0 6 0 0 0 6
eighted Base 00 0 0 9 0 9 48 4 479 6 9 8 6

Multiple times an hour (12) 237 78 111 23 25 101 136 47 190 60 70 44 13 3 156 81 214 3 15 6

10% 8% 1% 18% 21% 9% 12% 19% 9% 24% 14% 10% 3% 1% 11% 9% 11% 2% 8% 8%

a e hkim Im hjkim hkim Im m o q
Every 2-3 hours (10) 171 63 78 13 17 76 95 31 141 37 48 39 11 6 106 65 152 7 9 4
7% 6% 7% 10% 15% 7% 8% 13% 7% 15% 10% 9% 2% 1% 8% 7% 8% 6% 5% 5%
him Im hjkim him Im
Around once a day (8) 166 68 80 9 10 7 89 18 148 18 38 39 37 17 111 55 151 6 6 4
7% 7% 8% 7% 8% 7% 8% 7% 7% 7% 8% 9% 8% 4% 8% 6% 8% 5% 3% 5%

2 or 3 times a week (6)

2 or 3 times a month (4)
1% 1% 1% - - 1% 1% - 1% 1% 1% 1% 2% 2% 1% 1% 1% - 2% -
Less often than once a month
84 39 38 3 3 42 41 6 78 3 9 25 29 13 47 36 73 5 2 4
4% 4% 4% 3% 2% 4% 4% 2% 4% 1% 2% 6% 6% 3% 3% 4% 4% 4% 1% 6%
ij gi ghij
NET: Daily 986 363 452 79 91 442 544 170 816 183 298 185 101 49 638 347 858 33 71 24
43% 36% 43% 62% 7% 39% 47% 69% 40% 74% 62% 41% 21% 12% 47% 37% 44% 28% 39% 34%
a c e hjkim Im hjkim hkim Im m o q
NET: Less frequently than
weekly 160 83 69 5 3 88 72 8 152 8 19 41 52 32 92 68 138 5 10 8
7% 8% 7% 4% 2% 8% 6% 3% 7% 3% 4% 9% 1% 8% 7% 7% 7% 4% 5% 1%
gij gij ghij gij
| \ | \ \ \
Proportions/Means: C Tested (5% risk level) - a/b - c/d - e/f - g/hliljlk/l/m - nlo - plq/ris
* small base [ [ [ [ [ [
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Table 18
Q4_2 - Usage of
Base: All respond
t Use Device used most often to access the internet F usage usage Twitter usage usage YouTube usage
Medium Mobile Nonmobile Medium Medium Medium Medium Medium
Heavy user user Light user device device Heavy user user Heavy user user Heavy user user Heavy user user Heavy user user
(Multiple (Around (2or3 (tablet (laptop PC/ (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user
timesan |onceaday | timesa smartphon | desktop, times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3
hour to to4or5 |weektoless e, smart TV, hour to tod4or5 times a hour to tod4or5 times a hour to tod4or5 times a hour to tod4ors5 times a hour to todor5 times a
several timesa |[thanonce a| smartwatc | something | Smartphon [ PC/ Laptop/| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |week or less|
times a day)| week) week) h) else) e/Tablet Desktop [times a day)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often)
Total (a) (b) (c) (d) (e) (] (9) (i) ) [0} (m) (n) (0) (P) (@) () (s) ® (u) (v)
eig e 00 0 ) 6 6 6 6 0 6 0 990
eighte 00 0 0 6 60 6 0 6 969
Multiple times an hour (12) 237 230 6 1 208 29 205 22 165 22 50 237 - - 121 15 102 157 16 64 175 35 26
10% 1% 4% 2% 12% 6% 12% 5% 14% 6% 7% 29% - - 21% 6% 7% 21% 9% 4% 18% 7% 3%
b eg eg ij Im op rs s uv v
Every 2-3 hours (10) 171 160 9 2 136 35 130 29 118 19 34 171 - - 70 20 81 86 26 59 103 38 30
| 7% 8% 6% 5% 8% 7% 7% 6% 10% 5% 5% 21% - - 12% 8% 5% 15% 15% 4% 1% 7% 4%
ij Im p s s v v
Around once a day (8) 166 152 13 1 133 33 130 30 86 44 36 - 166 - 43 48 76 39 29 98 68 52 46
7% 7% 8% 2% 7% 7% 7% 7% 7% 12% 5% - 68% - 8% 18% 5% 7% 17% 6% 7% 10% 6%
j hj km P np as tv
2 or 3 times a week (6) 97 83 12 3 75 23 73 21 44 20 33 - - 97 24 20 54 10 10 7 33 22 42
4% 4% 8% 7% 4% 5% 4% 5% 4% 5% 4% - - 8% 4% 8% 4% 2% 6% 5% 3% 4% 5%
a ki np q q
2 or 3 times a month (4) 28 26 2 - 21 7 21 7 12 7 9 - - 28 6 4 17 - 1 27 9 6 13
1% 1% 1% - 1% 1% 1% 2% 1% 2% 1% - - 2% 1% 2% 1% - 1% 2% 1% 1% 2%
ki q
Less often than once a month
84 79 3 2 63 20 63 20 40 13 31 - - 84 7 10 67 3 1 79 25 27 31
4% 4% 2% 4% 4% 4% 4% 4% 3% 4% 4% - - 7% 1% 4% 5% 1% 1% 5% 3% 5% 4%
ki n n qr t
NET: Daily 986 931 44 " 806 180 782 152 625 146 215 820 166 - 396 138 451 490 17 379 600 221 165
43% 44% 30% 26% 45% 36% 44% 33% 53% 40% 29% 100% 68% - 70% 54% 31% 84% 67% 25% 62% 43% 20%
bc eg eg ij j Im m op p rs s uv \
NET: Less frequently than
weekly 160 149 8 3 123 37 120 35 75 29 56 - - 160 25 17 118 7 3 150 48 47 65
7% 7% 6% 6% 7% 7% 7% 8% 6% 8% 7% - - 13% 4% 7% 8% 1% 2% 10% 5% 9% 8%
ki n qr t t
\ \ \ \ \
Proportionsl/| C Tested (5% risk level) - a/b/c - d/e/flg - hlilj - k/l/m - n/olp - qlris - thulv
* small base [ [ [ [ [ [
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Table 19
Q4_2 - Usage of Instagram

| Base: All respondents

Awareness of Claimed following of
iti of anyone who one thinks
people being given or celebrities/relevant is either paid to
loaned products or people being paid to promote or
Claimed interaction with services by i P! P! or | gi ]
social media Claimed interaction with those who may for them to talk about in|  services on social to promote on social
influencers advertise on social media (not brands] Recall of seeing abbreviated ad labels their posts media media Websites/apps d in the last month

Does Does not

those who | those who
may may
advertise on |advertise on

Does Does not Does Does not

interact with | interact with | interact with | interact with |social media|social media
social It ial medi ial medi ial media (exc. (exc. The The Daily
i brands) brands) Seen Ad Seen Sp | Seen Spon |Seen Collab Not aware The Sun Guardian | Telegraph
d f 9 h) i j S) (0
Unweighted Base 1983 1281 211 277 530 2081 219 2099 201 814 1106 670 408 452 557 332
Weighted Base 1995 1268 207

Multiple times an hour (12)

Every 2-3 hours (10)

Around once a day (8)

2 or 3 times a week (6)

2 or 3 times a month (4)

Less often than once a month

2) 84 6 78 23 60 6 78 42 5 3 7 74 9 73 10 14 49 29 15 18 24 6
4% 2% 4% 3% 4% 2% 4% 3% 2% 1% 1% 4% 4% 3% 5% 2% 4% 4% 4% 4% 4% 2%

NET: Less frequently than
weekl: 160 1" 149 51 109 1" 149 84 7 12 21 142 18 141 19 29 92 49 32 41 43 22
7% 4% 7% 6% 8% 4% 7% 7% 3% 4% 4% 7% 8% 7% 10% 4% 8% 7% 8% 9% 8% 6%
e j o

| | | | | | | | | | | | | | | | | | | | | | | |
Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f - g/hlilj - kil - m/n - olp - g/ris/tiu | | | | | | | | | [ | |
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Table 20
Q4_3 - Usage of Twitter
Base: All resp
grap
Female Northern
Male (18+) (18+) Boy (13-17) | Girl (13-17) | Male (All) |Female (All)|  13-17 18+ 18-24 25-34 35-44 45-54 55+ ABC1 C2DE England Wales Scotland Ireland
Total (a) (b) (c) (d) (e) (f) (9) (h) (i) () (k) (0] (m) (n) (0) () (q) (0] (s)
eighted Base 00 0 9 0 999 444 446 0 6 0 0 0 6
eighted Base 00 0 0 9 0 9 48 4 479 6 9 8 6
Multiple times an hour (12) 136 77 42 12 5 89 47 17 119 23 31 40 18 7 79 57 122 2 1" 2
6% 8% 4% 9% 4% 8% 4% 7% 6% 9% 6% 9% 4% 2% 6% 6% 6% 1% 6% 3%
b f Im m him m him
Every 2-3 hours (10) 118 61 43 4 9 65 52 14 104 17 36 22 19 9 71 46 99 2 15 2
5% 6% 4% 3% 8% 6% 5% 6% 5% 7% 7% 5% 4% 2% 5% 5% 5% 1% 8% 3%
m m m Im q
Around once a day (8) 175 88 70 6 11 94 81 18 158 22 52 34 32 18 110 65 132 19 19 5
8% 9% 7% 5% 9% 8% 7% 7% 8% 9% 1% 8% 7% 4% 8% 7% 7% 17% 10% 7%
m m him p
2 or 3 times a week (6) 89 48 36 3 2 51 38 5 84 15 19 20 21 9 56 33 78 - 11 -
4% 5% 3% 2% 2% 4% 3% 2% 4% 6% 4% 4% 4% 2% 4% 3% 4% - 6% -
gm q
2 or 3 times a month (4) 66 25 35 3 4 28 38 6 60 10 16 15 10 9 47 19 59 - 8 -
3% 3% 3% 2% 3% 2% 3% 3% 3% 4% 3% 3% 2% 2% 3% 2% 3% - 4% -
o
Less often than once a month
(2) 154 60 82 8 3 69 85 12 142 14 34 32 34 27 97 57 134 5 7 8
7% 6% 8% 7% 3% 6% 7% 5% 7% 6% 7% 7% 7% 7% 7% 6% 7% 4% 4% 11%
NET: Daily 740 380 280 39 41 419 321 80 660 102 202 157 130 69 461 279 613 36 68 22
32% 37% 27% 31% 35% 37% 28% 33% 32% 41% 42% 35% 27% 17% 34% 30% 32% 32% 37% 32%
b f m Im ghim ghkim Im m
NET: Less frequently than
weekly 293 116 153 13 11 129 164 24 268 36 7 56 61 45 192 101 260 7 16 10
13% 11% 15% 11% 9% 11% 14% 10% 13% 14% 15% 12% 13% 1% 14% 1% 13% 6% 9% 14%
a o

Proportions/Means: C

* small base

| \
Tested (5% risk level) - a/b - c/d - e/f - g/hliljlk/l/m - nlo - plq/ris
[ [




Return to Index M

Table 21
Q4_3 - Usage of Twitter
Base: All respond
t Use Device used most often to access the internet F usage usage Twitter usage usage YouTube usage
Medium Mobile Nonmobile Medium Medium Medium Medium Medium
Heavy user user Light user device device Heavy user user Heavy user user Heavy user user Heavy user user Heavy user user
(Multiple (Around (2or3 (tablet (laptop PC/ (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user
timesan |onceaday | timesa smartphon | desktop, times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3
hour to to4or5 |weektoless e, smart TV, hour to tod4or5 times a hour to tod4or5 times a hour to tod4or5 times a hour to tod4ors5 times a hour to todor5 times a
several timesa |[thanonce a| smartwatc | something | Smartphon [ PC/ Laptop/| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |week or less|
times a day)| week) week) h) else) e/Tablet Desktop [times a day)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often)
Total (a) (b) (c) (d) (e) (] (9) (i) ) [0} (m) (n) (0) (P) (@) () (s) ® (u) (v)
eig e 00 0 ) 6 6 6 6 0 6 0 990
eighte 00 0 0 6 60 6 0 6 969
Multiple times an hour (12) 136 129 6 - 108 28 106 24 97 15 24 97 10 29 136 - - 72 12 52 102 15 19
6% 6% 4% - 6% 6% 6% 5% 8% 4% 3% 12% 4% 2% 24% - - 12% 7% 3% 10% 3% 2%
ij Im op S S uv
Every 2-3 hours (10) 118 11 6 1 92 26 85 23 84 13 20 75 17 25 118 - - 56 20 42 74 24 20
| 5% 5% 4% 2% 5% 5% 5% 5% 7% 4% 3% 9% 7% 2% 21% - - 10% 1% 3% 8% 5% 2%
ij m m op s s uv v
Around once a day (8) 175 162 14 - 129 46 126 46 105 37 33 64 45 67 - 175 - 50 27 929 95 46 34
8% 8% 9% - 7% 9% 7% 10% 9% 10% 4% 8% 18% 5% - 68% - 9% 15% 6% 10% 9% 4%
c df j j m km np as v v
2 or 3 times a week (6) 89 74 14 1 67 22 63 21 37 20 32 30 12 48 - - 89 20 8 62 43 21 25
4% 4% 9% 2% 4% 4% 4% 5% 3% 5% 4% 4% 5% 4% - - 6% 3% 4% 4% 4% 4% 3%
a h no
2 or 3 times a month (4) 66 61 5 1 51 15 48 14 32 8 26 30 6 30 - - 66 14 5 48 24 20 23
3% 3% 3% 2% 3% 3% 3% 3% 3% 2% 3% 4% 3% 2% - - 4% 2% 3% 3% 2% 4% 3%
no
Less often than once a month
154 141 7 6 122 32 121 30 81 20 53 51 12 920 - - 154 29 9 116 53 44 57
7% 7% 5% 14% 7% 6% 7% 7% 7% 5% 7% 6% 5% 7% - - 10% 5% 5% 8% 5% 9% 7%
b no q t
NET: Daily 740 690 43 7 560 180 541 159 498 101 141 418 11 211 565 175 - 307 88 344 458 154 129
32% 33% 29% 17% 31% 36% 31% 35% 42% 28% 19% 51% 46% 17% 100% 68% - 53% 51% 22% 47% 30% 16%
c f ij j m m op p s s uv \
NET: Less frequently than
\weekly 293 271 13 8 231 62 227 56 152 34 106 102 25 166 - - 293 56 18 218 113 73 107
13% 13% 9% 20% 13% 12% 13% 12% 13% 9% 14% 12% 10% 13% - - 20% 10% 1% 14% 12% 14% 13%
b i no q

\
Proporti /| Ci

.
Tested (5% risk level) - a/b/c - d/e/flg - hlilj - k/l/m - n/olp - qlris - thulv

* small base [
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Table 22

Q4_3 - Usage of Twitter

| Base: All respondents

Claimed interaction with

social media
influencers

Unweighted Base
Weighted Base
Multiple times an hour (12)

Does

social

interact with | inte

Does not
ract with

Does

interact with | inte

Does not

ial media

Does

may

advertise on |advertise on
ract with [social media [social media

(exc.
brands)

those who

Claimed interaction with those who may
advertise on social media (not brands]

Does not

those who
may

(exc.
brands)

Recall of seein

Seen Ad

Seen Sp
h

211
207

Seen Spon |Seen Collab

g abbreviated ad labels

Awareness of

Claimed following of
anyone who one thinks
is either paid to
promote or

of
people being given or celebrities/relevant
loaned products or people being paid to
services by i or

for them to talk about in
their posts

services on social

media

] p
to promote on social

media

Not aware

Not aware

Websites/apps

The Sun
s

452

d in the last month

The
Guardian

The Daily
Telegraph
u

Every 2-3 hours (10)

Around once a day (8)

2 or 3 times a week (6)

4%

| 5%

4%

| 4%

4%

5%

4%

3%

4%

5%

| 4%

4%

4%

4%

4%

3%

3%

4%

3% |

2 or 3 times a month (4)

66

58

26

4

58

39

17

66

66

28

20

21

13

13

20

"

3%

3%

3%

| 3%

3%

3%

3%

3%

2%

3%

| 8%

3%

4%

2%

3%

3%

3%

3%

3% |

Less often than once a month

@)

154

17

136

48

106

17

136

82

15

27

137

17

140

14

39

75

46

26

30

41

14

NET: Daily

7%

740

6%

159

7%

581

5%

7%

6%

7%

6%

3%

6%

5%

7%

8%

7%

7%

5%

7%

7%

6%

7%

7%

4%

NET: Less frequently than
weekl:

293

35

258

104

189

35

258

168

18

23

60

269

24

272

20

95

131

95

56

56

401 339 159 581 459 120 129 239 708 32 708 32 381 253 286 190 199 255 182
| 32% 52%  29% | 45%  24%  52%  29% 36% 58%  48% 46% | 34%  15% | 34% = 16% 48% | 23% 43% | 4T% 44% 45%  54% |
b df cdf d ij | n st

7

32

13%

1%

13%

12%

13%

M%

13%

13%

9%

9%

12%

13%

1%

13%

10%

12%

12%

14%

14%

12%

14%

10%

\ \ \ \
Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f -

g/hlilj - kIl - m/n - olp - glris/tiu
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Table 23
Q4_4 - Usage of p
Base: All resp
grap
Female Northern
Male (18+) (18+) Boy (13-17) | Girl (13-17) | Male (All) |Female (All)|  13-17 18+ 18-24 25-34 35-44 45-54 55+ ABC1 C2DE England Wales Scotland Ireland
Total (a) (b) (c) (d) (e) (f) (9) (h) (i) () (k) (0] (m) (n) (0) () (q) (0] (s)
eighted Base 00 0 9 0 999 444 446 0 6 0 0 0 6
eighted Base 00 0 0 9 0 9 48 4 479 6 9 8 6
Multiple times an hour (12) 196 66 69 30 30 96 100 60 136 50 43 26 11 5 123 73 163 9 18 5
9% 7% 7% 23% 26% 8% 9% 24% 7% 20% 9% 6% 2% 1% 9% 8% 8% 8% 10% 8%
hjkim Im hjkim Im Im
Every 2-3 hours (10) 125 47 49 15 15 62 63 30 95 24 39 18 13 1 82 43 108 - 13 4
5% 5% 5% 12% 12% 5% 5% 12% 5% 10% 8% 4% 3% * 6% 5% 6% - 7% 5%
hkim m hkim hkim m m q q
Around once a day (8) 116 49 52 8 6 58 58 15 101 27 31 25 11 6 73 43 100 8 6 2
5% 5% 5% 7% 5% 5% 5% 6% 5% 1% 6% 6% 2% 2% 5% 5% 5% 7% 3% 3%
Im Im ghjkim Im Im
2 or 3 times a week (6) 56 30 24 1 2 30 25 3 53 13 16 9 8 8 34 22 48 3 3 2
2% 3% 2% * 2% 3% 2% 1% 3% 5% 3% 2% 2% 2% 3% 2% 2% 3% 1% 3%
ghkim
2 or 3 times a month (4) 31 13 18 1 - 14 18 1 31 2 12 5 8 5 21 10 27 - 1 4
1% 1% 2% * - 1% 2% * 2% 1% 2% 1% 2% 1% 2% 1% 1% - 1% 5%
9
Less often than once a month
(2) 96 40 52 3 1 43 53 4 92 12 25 20 24 12 57 39 78 - 11 8
4% 4% 5% 2% 1% 4% 5% 2% 4% 5% 5% 4% 5% 3% 4% 4% 4% - 6% 11%
9 e) 9 9 9 q pq
NET: Daily 697 265 257 84 91 349 348 175 522 158 182 106 57 19 437 260 591 29 55 22
30% 26% 25% 66% 7% 31% 30% 71% 25% 63% 38% 24% 12% 5% 32% 28% 31% 25% 30% 31%
hijkim Im hjklm hkim Im m o
NET: Less frequently than
weekly 162 69 85 5 2 74 88 7 155 16 50 31 35 23 98 64 135 - 15 11
7% 7% 8% 4% 2% 6% 8% 3% 8% 6% 10% 7% 7% 6% 7% 7% 7% - 8% 16%
9 9 gm 9 9 q q pq

Proportions/Means: C

* small base

\ \
Tested (5% risk level) - a/b - c/d - e/f - g/hli/j/k/l/m - nlo - plq/ris
[
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Table 24
Q4_4 - Usage of Snapch
Base: All respond
t Use Device used most often to access the internet F usage usage Twitter usage usage YouTube usage
Medium Mobile Nonmobile Medium Medium Medium Medium Medium
Heavy user user Light user device device Heavy user user Heavy user user Heavy user user Heavy user user Heavy user user
(Multiple (Around (2or3 (tablet (laptop PC/ (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user
timesan |onceaday | timesa smartphon | desktop, times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3
hour to to4or5 |weektoless e, smart TV, hour to tod4or5 times a hour to tod4or5 times a hour to tod4or5 times a hour to tod4ors5 times a hour to todor5 times a
several timesa |[thanonce a| smartwatc | something | Smartphon [ PC/ Laptop/| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |week or less|
times a day)| week) week) h) else) e/Tablet Desktop [times a day)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often)
Total (a) (b) (c) (d) (e) (] (9) (i) ) [0} (m) (n) (0) (P) (@) () (s) ® (u) (v)
eig e 00 0 ) 6 6 6 6 0 6 0 990
eighte 00 0 0 6 60 6 0 6 969
Multiple times an hour (12) 196 191 3 3 166 30 161 18 138 17 40 167 13 15 100 13 83 196 - - 161 24 12
9% 9% 2% 6% 9% 6% 9% 4% 12% 5% 5% 20% 5% 1% 18% 5% 6% 34% - - 17% 5% 1%
b eg eg ij Im m op rs uv v
Every 2-3 hours (10) 125 110 12 3 95 30 92 27 89 15 21 97 14 15 61 19 46 125 - - 85 21 19
| 5% 5% 8% 7% 5% 6% 5% 6% 8% 4% 3% 12% 6% 1% 1% 7% 3% 22% - - 9% 4% 2%
ij Im m P P rs uv
Around once a day (8) 116 103 10 3 92 24 87 21 67 25 24 61 32 23 43 27 46 - 116 - 62 34 20
5% 5% 7% 7% 5% 5% 5% 4% 6% 7% 3% 7% 13% 2% 8% 1% 3% - 67% - 6% 7% 2%
j j m km P P qgs v \
2 or 3 times a week (6) 56 49 6 1 45 1" 43 10 30 1" 15 25 12 19 17 13 26 - - 56 27 14 15
2% 2% 4% 2% 3% 2% 2% 2% 2% 3% 2% 3% 5% 2% 3% 5% 2% - - 4% 3% 3% 2%
m m P qr
2 or 3 times a month (4) 31 28 2 2 26 6 24 5 8 8 15 8 4 19 5 6 21 - - 31 9 5 18
1% 1% 1% 5% 1% 1% 1% 1% 1% 2% 2% 1% 2% 2% 1% 2% 1% - - 2% 1% 1% 2%
h h q t
Less often than once a month
96 92 3 1 81 15 81 15 47 22 27 28 9 59 20 14 62 - - 96 50 18 28
4% 4% 2% 4% 4% 3% 5% 3% 4% 6% 4% 3% 4% 5% 4% 6% 4% - - 6% 5% 4% 3%
qr
NET: Daily 697 645 41 " 566 131 546 103 460 95 142 512 89 96 300 106 291 581 116 - 482 128 88
30% 31% 21% 21% 31% 26% 31% 22% 39% 26% 19% 62% 36% 8% 53% 41% 20% 100% 67% - 50% 25% 1%
eg eg ij j Im m op p rs s uv v
NET: Less frequently than
\weekly 162 152 5 4 136 26 133 25 74 38 49 44 18 100 35 22 104 - - 162 7 31 53
7% 7% 3% 1% 8% 5% 8% 5% 6% 10% 7% 5% 7% 8% 6% 9% 7% - - 10% 8% 6% 6%
hj k qr
\ \ \ \ \
Proportionsl/| C Tested (5% risk level) - a/b/c - d/e/flg - hlilj - k/l/m - n/olp - qlris - thulv
* small base I [ [ I I [




Table 25

Q4_4 - Usage of

| |Base: All

Claimed interaction with|
social media influencers

Unweighted Base
Weighted Base
Multiple times an hour (12)

Does Does not
interact with | interact with
social media [social media

influencers | influencers

Claimed interaction with those who may

interact with
those who

Recall of seeing abbreviated ad labels

Awareness of

Claimed following of

celebr of anyone who one thinks
people being given or celebrities/relevant is either paid to
loaned products or people being paid to promote or
services by i pi pi or [ gi p!
for them to talk about in services on social to promote on social

their posts

media

media

Websites/apps

Seen Ad Seen Sp
h
211

207

Seen Spon |Seen Collab

Not aware
{

2099
2102

Daily Mail | Daily Mirror

visited in the last month

The
The Sun | Guardian
S, t
452 557
455 566

The Daily
Telegraph

Every 2-3 hours (10)

Around once a day (8)

2 or 3 times a week (6)

2 or 3 times a month (4)

Less often than once a month

NET: Less frequently than
weekly

\
Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f - g/h/ilj - k/l - m/n - olp - g/r/s/t/u
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Table 26
Q4_5 - Usage of YouTube
Base: All resp
grap
Female Northern
Male (18+) (18+) Boy (13-17) | Girl (13-17) | Male (All) |Female (All)|  13-17 18+ 18-24 25-34 35-44 45-54 55+ ABC1 C2DE England Wales Scotland Ireland
Total (a) (b) (c) (d) (e) (f) (9) (h) (i) () (k) (0] (m) (n) (0) () (q) (0] (s)
eighted Base 00 0 ) ) 999 444 446 0 6 0 0 0 6
eighted Base 00 0 0 9 0 9 48 4 479 6 9 8 6
Multiple times an hour (12) 250 107 97 28 18 135 115 46 204 59 61 51 26 8 147 103 221 9 18 2
11% 1% 9% 22% 15% 12% 10% 19% 10% 24% 13% 11% 5% 2% 11% 11% 11% 7% 10% 3%
hjkim Im hjkim Im Im m
Every 2-3 hours (10) 177 81 65 19 11 101 76 30 146 32 66 26 13 9 102 74 154 10 8 6
8% 8% 6% 15% 9% 9% 7% 12% 7% 13% 14% 6% 3% 2% 7% 8% 8% 8% 4% 8%
f hkim Im hkim hkim Im
Around once a day (8) 307 145 133 7 23 152 155 29 278 27 7 65 61 47 188 119 258 15 27 7
13% 14% 13% 5% 19% 13% 13% 12% 14% 1% 16% 14% 13% 12% 14% 13% 13% 13% 15% 11%
c
2 or 3 times a week (6) 228 101 116 4 6 106 122 10 217 8 38 47 70 54 131 97 199 1" 1" 7
10% 10% 1% 3% 5% 9% 10% 4% 1% 3% 8% 10% 15% 14% 10% 10% 10% 10% 6% 10%
gi i gi ghij gij
2 or 3 times a month (4) 110 51 56 2 2 53 57 3 107 4 10 21 28 43 74 37 94 5 6 6
5% 5% 5% 1% 1% 5% 5% 1% 5% 2% 2% 5% 6% 11% 5% 4% 5% 4% 3% 8%
gi gi gi ghijkl
Less often than once a month
(2) 115 44 70 1 - 45 70 1 115 - 8 18 45 43 62 53 95 11 7 2
5% 4% 7% * - 4% 6% * 6% - 2% 4% 9% 1% 5% 6% 5% 10% 4% 3%
a e gij i gij ghijk ghijk
NET: Daily 1276 590 483 107 97 696 580 204 1073 196 354 254 174 94 785 491 1081 59 107 30
55% 58% 46% 84% 82% 61% 50% 83% 52% 79% 73% 57% 36% 24% 57% 53% 56% 52% 58% 43%
b f hjklm Im hkim hkim Im m o
NET: Less frequently than
weekly 315 128 182 3 2 130 185 5 310 10 27 50 100 123 188 127 258 21 24 12
14% 13% 18% 2% 2% 1% 16% 2% 15% 4% 6% 1% 21% 31% 14% 14% 13% 18% 13% 17%
a e gijk g gij ghijk ghijkl

Proportions/Means: C

* small base

\ \
Tested (5% risk level) - a/b - c/d - e/f - g/hli/jlk/l/m - nlo - p/q/ris
[
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Table 27
Q4_5 - Usage of YouTube
Base: All respond
t Use Device used most often to access the internet F usage usage Twitter usage usage YouTube usage
Medium Mobile Nonmobile Medium Medium Medium Medium Medium
Heavy user user Light user device device Heavy user user Heavy user user Heavy user user Heavy user user Heavy user user
(Multiple (Around (2or3 (tablet (laptop PC/ (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user
timesan |onceaday | timesa smartphon | desktop, times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3
hour to to4or5 |weektoless e, smart TV, hour to tod4or5 times a hour to tod4or5 times a hour to tod4or5 times a hour to tod4ors5 times a hour to todor5 times a
several timesa |[thanonce a| smartwatc | something | Smartphon [ PC/ Laptop/| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |week or less|
times a day)| week) week) h) else) e/Tablet Desktop [times a day)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often)
Total (a) (b) (c) (d) (e) (] (9) (i) ) [0} (m) (n) (0) (P) (@) () (s) ® (u) (v)
eig e 00 0 ) 6 6 6 6 0 6 0 990
eighte 00 0 0 6 60 6 0 6 969
Multiple times an hour (12) 250 240 9 - 188 62 183 52 162 25 63 159 24 66 114 25 11 134 16 100 250 - -
1% 1% 6% - 10% 12% 10% 1% 14% 7% 8% 19% 10% 5% 20% 10% 7% 23% 9% 6% 26% - -
c ij Im m op rs uv
Every 2-3 hours (10) 177 164 8 5 150 27 139 21 109 22 45 107 17 53 74 23 80 82 24 70 177 - -
| 8% 8% 5% 12% 8% 5% 8% 5% 9% 6% 6% 13% 7% 4% 13% 9% 5% 14% 14% 5% 18% - -
eg g j Im P P s s uv
Around once a day (8) 307 285 20 2 255 52 248 50 145 65 97 107 45 155 56 51 200 58 35 213 - 307 -
13% 14% 13% 5% 14% 10% 14% 1% 12% 18% 13% 13% 19% 13% 10% 20% 14% 10% 20% 14% - 60% -
e e hj km np n qgs q tv
2 or 3 times a week (6) 228 205 14 8 166 61 163 61 108 24 96 37 25 166 35 23 170 28 9 191 - - 228
10% 10% 9% 20% 9% 12% 9% 13% 9% 7% 13% 5% 10% 13% 6% 9% 12% 5% 5% 12% - - 28%
a df hi k k n qr tu
2 or 3 times a month (4) 110 97 9 5 84 27 83 26 46 24 40 16 6 89 14 10 86 8 6 97 - - 110
5% 5% 6% 12% 5% 5% 5% 6% 4% 7% 5% 2% 2% 7% 3% 4% 6% 1% 3% 6% - - 13%
a h ki n q tu
Less often than once a month
115 103 9 3 89 26 89 24 51 19 45 13 8 93 9 1" 95 5 3 107 - - 115
5% 5% 6% 6% 5% 5% 5% 5% 4% 5% 6% 2% 3% 8% 2% 4% 6% 1% 2% 7% - - 14%
ki n n qr tu
NET: Daily 1276 1200 64 13 1029 248 1001 221 729 198 350 638 152 486 419 179 679 478 125 673 969 307 -
55% 57% 43% 30% 57% 49% 57% 48% 62% 54% 47% 78% 62% 39% 74% 69% 46% 82% 72% 44% 100% 60% -
bc eg eg ij j Im m p p rs s uv \
NET: Less frequently than
\weekly 315 282 25 8 251 64 250 62 133 61 120 46 19 250 29 27 260 22 13 280 - - 315
14% 13% 17% 20% 14% 13% 14% 13% 1% 17% 16% 6% 8% 20% 5% 10% 18% 4% 7% 18% - - 39%
h h kI n no qr tu
\ \ \ \ \
Proportionsl/| C Tested (5% risk level) - a/b/c - d/e/flg - hlilj - k/l/m - n/olp - q/ris - thulv
* small base I [ [ I I [
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Table 28
Q4_5 - Usage of YouTube

| Base: All respondents

Awareness of Claimed following of
iti of anyone who one thinks
people being given or celebrities/relevant is either paid to
loaned products or people being paid to promote or
Claimed interaction with services by i [ [ or | gi ]
social media Claimed interaction with those who may for them to talk about in|  services on social to promote on social
influencers advertise on social media (not brands] Recall of seeing abbreviated ad labels their posts media media Websites/apps d in the last month

Does Does not

those who
may

those who
may

Does Does not Does Does not |advertise on |advertise on
interact with | interact with | interact with | interact with |social media|social media
social It ial medi ial medi ial media (exc. (exc. The The Daily

Not aware

brands) brands) Seen Ad
f; g
1983 1281 211 277 530 2081 219 2099 201 814 1106 670 408 452 557

1995 1268 207

Seen Sp | Seen Spon |Seen Collab The Sun Guardian | Telegraph
h) i j S) t (0

Unweighted Base
Weighted Base
Multiple times an hour (12)

Every 2-3 hours (10)

| 6% | 9% @ 14% @ 1% @ 1% | 8 = 8% | 8% = 8 | 1% @ 5% | 9%  10% @ 9% 8%  12% |
g p
Around once a day (8) 272 183 23 31 67 275 32 281 26 116 144 92 55 52 81 49
14% 14% 11% 12% 13% 13% 15% 13% 13% 15% 13% 14% 13% 11% 14% 14%

2 or 3 times a week (6)

2 or 3 times a month (4)

Less often than once a month
115 3 112 17 98 3 112 43 1 8 3 101 14 103 12 14 86 27 10 15 12 1
5% 1% 6% 2% 7% 1% 6% 3% * 3% 1% 5% 6% 5% 6% 2% 8% 4% 2% 3% 2% 3%
a ce ce hj j o t

NET: Less frequently than
weekl: 315 10 305 62 253 10 305 142 8 18 23 284 31 288 27 50 228 70 32 38 51 27
14% 3% 15% 7% 18% 3% 15% 1% 4% 7% 4% 14% 14% 14% 14% 6% 20% 10% 8% 8% 9% 8%

\ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \
Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f - g/hlilj - kil - m/n - o/p - glrisit/u |
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Table 29
Q4_6 - Usage of Other social media si pp
Base: All respondent:
grap
Female Northern
Male (18+) (18+) Boy (13-17) | Girl (13-17) | Male (All) |Female (All) 13-17 18+ 18-24 25-34 35-44 45-54 55+ ABC1 C2DE England Wales Scotland Ireland
Total (a) (b) (c) (d) (e) (f) Q) (h) (i) () (k) ) (m) (n) (0) (p) (9) (] (s)
o z 00 ) 0 49 9 0 999 6 444 6 470 6 0 950 0 4
eighted Base 00 0 04 6 9 4 0 49 48 4 9 66 9 9 84 69
Multiple times an hour (12) 143 56 64 13 10 69 74 24 120 19 42 37 18 4 84 59 124 2 14 4
6% 6% 6% 10% 9% 6% 6% 10% 6% 8% 9% 8% 4% 1% 6% 6% 6% 2% 8% 5%
him m Im him Im m
Every 2-3 hours (10) 148 82 49 10 7 93 55 17 131 33 41 31 21 4 92 56 125 6 12 6
6% 8% 5% 8% 6% 8% 5% 7% 6% 13% 9% 7% 4% 1% 7% 6% 6% 5% 6% 8%
b f m m ghjkim Im m m
Around once a day (8) 241 101 115 13 12 114 127 25 216 31 58 44 43 39 148 93 195 21 20 6
10% 10% 11% 10% 10% 10% 11% 10% 11% 13% 12% 10% 9% 10% 11% 10% 10% 18% 11% 8%
p
2 or 3 times a week (6) 112 54 52 - 6 54 58 6 106 17 25 21 24 18 73 39 92 3 1 5
5% 5% 5% - 5% 5% 5% 2% 5% 7% 5% 5% 5% 4% 5% 4% 5% 3% 6% 7%
c 9 9
2 or 3 times a month (4) 52 26 23 3 - 29 23 3 49 5 1" 9 14 11 30 22 48 - 2 2
2% 3% 2% 2% - 3% 2% 1% 2% 2% 2% 2% 3% 3% 2% 2% 2% - 1% 3%
Less often than once a month
(2) 144 56 75 8 5 64 80 13 131 11 29 18 37 35 91 53 124 7 9 4
6% 6% 7% 6% 4% 6% 7% 5% 6% 5% 6% 4% 8% 9% 7% 6% 6% 6% 5% 6%
k ik
NET: Daily 988 424 428 72 64 496 492 136 852 152 250 204 156 90 604 384 821 49 81 37
43% 42% 41% 57% 54% 44% 42% 55% 41% 61% 52% 46% 33% 23% 44% 41% 42% 42% 44% 54%
hkim Im hjklm him Im m
NET: Less frequently than
weekly 256 114 124 13 6 127 130 19 238 21 55 36 60 66 157 99 222 10 19 6
11% 11% 12% 10% 5% 11% 11% 8% 12% 8% 11% 8% 12% 16% 11% 11% 11% 9% 10% 8%
gk gk ghijk

* small base

\ \ \
Proportions/Means: Columns Tested (5% risk level) - a/b - c/d - e/f - g/hlilj/k/llm - n/o - plqiris
[ [
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Table 30
Q4_6 - Usage of Other social media si pp:
Base: All respond
t Use Device used most often to access the internet F usage usage Twitter usage usage YouTube usage
Medium Mobile Nonmobile Medium Medium Medium Medium Medium
Heavy user user Light user device device Heavy user user Heavy user user Heavy user user Heavy user user Heavy user user
(Multiple (Around (2or3 (tablet (laptop PC/ (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user
timesan |onceaday | timesa smartphon | desktop, times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3
hour to to4or5 |weektoless e, smart TV, hour to tod4or5 times a hour to tod4or5 times a hour to tod4or5 times a hour to tod4ors5 times a hour to todor5 times a
several timesa |[thanonce a| smartwatc | something | Smartphon [ PC/ Laptop/| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |week or less|
times a day)| week) week) h) else) e/Tablet Desktop [times a day)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often)
Total (a) (b) (c) (d) (e) (] (9) (i) ) [0} (m) (n) (0) (P) (@) () (s) ® (u) (v)
eig e 00 0 ) 6 6 6 6 0 6 0 990
eighte 00 0 0 6 60 6 0 6 969
Multiple times an hour (12) 143 142 2 - 117 27 116 20 11 12 21 99 1" 34 70 13 61 72 14 57 118 18 8
6% 7% 1% - 6% 5% 7% 4% 9% 3% 3% 12% 4% 3% 12% 5% 4% 12% 8% 4% 12% 3% 1%
b ij Im op s s uv \
Every 2-3 hours (10) 148 134 12 3 112 37 105 30 97 17 35 87 19 42 65 19 64 68 15 65 98 36 15
| 6% 6% 8% 7% 6% 7% 6% 6% 8% 5% 5% 1% 8% 3% 12% 7% 4% 12% 9% 4% 10% 7% 2%
ij m m P P s s v v
Around once a day (8) 241 226 15 - 196 45 193 40 122 55 64 85 44 112 61 52 127 59 35 147 116 59 65
10% 1% 10% - 1% 9% 1% 9% 10% 15% 8% 10% 18% 9% 1% 20% 9% 10% 20% 10% 12% 12% 8%
c c hj km np qs v v
2 or 3 times a week (6) 112 95 12 5 80 31 80 30 46 21 45 34 20 58 24 20 68 18 15 79 35 34 43
5% 5% 8% 1% 4% 6% 5% 7% 4% 6% 6% 4% 8% 5% 4% 8% 5% 3% 9% 5% 4% 7% 5%
a h km P q q t
2 or 3 times a month (4) 52 42 9 1 40 12 39 1" 16 13 23 13 5 34 5 6 4 8 4 40 13 12 27
2% 2% 6% 2% 2% 2% 2% 2% 1% 4% 3% 2% 2% 3% 1% 2% 3% 1% 2% 3% 1% 2% 3%
a h h n t
Less often than once a month
144 136 5 3 117 27 117 26 73 25 47 33 14 97 23 18 103 23 9 113 42 30 72
6% 6% 3% 8% 7% 5% 7% 6% 6% 7% 6% 4% 6% 8% 4% 7% 7% 4% 5% 7% 4% 6% 9%
k n q tu
NET: Daily 988 935 46 7 795 192 770 163 625 132 231 540 119 329 380 133 474 408 106 474 615 204 168
43% 44% 31% 17% 44% 38% 44% 35% 53% 36% 31% 66% 49% 21% 67% 52% 32% 70% 61% 31% 63% 40% 21%
bc eg eg ij Im m op p rs s uv \
NET: Less frequently than
weekly 256 234 16 6 207 50 206 44 122 45 89 60 25 171 40 31 185 36 15 205 80 48 128
11% 1% 10% 15% 12% 10% 12% 10% 10% 12% 12% 7% 10% 14% 7% 12% 13% 6% 9% 13% 8% 9% 16%
k n n q tu
\ \ \ \ \
Proporti C Tested (5% risk level) - a/b/c - d/e/flg - hlilj - k/l/m - n/olp - q/ris - thulv
* small base [ [ [ [ [ [




Table 31
Q4_6 - Usage of Other social media sif

| |Base: All

Awareness of Claimed following of
celebr of anyone who one thinks
people being given or celebrities/relevant is either paid to
loaned products or people being paid to promote or
services by i pi pi or [ gi p!
Claimed interaction with Claimed interaction with those who may for them to talk about in services on social to promote on social

social media influencers| i i i Recall of seeing abbreviated ad labels their posts media media Websites/apps visited in the last month

interact with
those who

Does Does not
interact with | interact with | interact with
social media|social media The The Daily
influencers | influencers Seen Ad Seen Sp | Seen Spon [Seen Collab Daily Mail | Daily Mirror | The Sun Guardian | Telegraph
Total g h; i i s, t
Unweighted Base 317 1281 211 452 557

Weighted Base 2300 305 1268 207 455 566

Multiple times an hour (12)

Every 2-3 hours (10)

Around once a day (8) 154
12%

2 or 3 times a week (6)

2 or 3 times a month (4)

6 9 5 7 8 7 4
2% 2 2% 2% 2% 2% 2% 2% 2% 3% 2% 2% 2% 2% 2% 2% 1%

Less often than once a month

144 13 132 53 91 13 132 83 12 7 28 130 14 134 10 47 77 40 26 31 32 21

6% 4% 7% 6% 6% 4% 7% 7% 6% 3% 5% 6% 6% 6% 5% 6% 7% 6% 6% 7% 6% 6%

204 784 502 485 204 784 635 139 321 924 64 922 380 281
67% 39% | 57% 34% 67% 39% | 50% 67% 62% | 44% | 29% | 44% 34% | 50%
|

b df cdf d g g n

NET: Less frequently than
weekly 256 26 230 88 169 26 230 146 18 20 50 234 22 237 19 80 133 7 42 55 66 35
1% 8% 12% 10% 12% 8% 12% 11% 9% 8% 10% 11% 10% 1% 10% 10% 12% 1% 10% 12% 12% 10%

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f - g/h/ilj - k/l - m/n - olp - g/r/s/t/u




Return to Index
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Table 32
Q4_7 - Usage of News
Base: All resp
grap
Female Northern
Male (18+) (18+) Boy (13-17) | Girl (13-17) | Male (All) |Female (All)|  13-17 18+ 18-24 25-34 35-44 45-54 55+ ABC1 C2DE England Wales Scotland Ireland
Total (a) (b) (c) (d) (e) (f) (9) (h) (i) () (k) (0] (m) (n) (0) () (q) (0] (s)
eighted Base 00 0 ) ) 999 444 446 0 6 0 0 0 6
eighted Base 00 0 0 9 0 9 48 4 479 6 9 8 6
Multiple times an hour (12) 90 50 35 3 2 53 37 5 85 10 22 21 19 12 60 30 80 8 2 -
4% 5% 3% 2% 2% 5% 3% 2% 4% 4% 5% 5% 4% 3% 4% 3% 4% 7% 1% -
r
Every 2-3 hours (10) 181 11 61 3 6 115 66 9 172 17 45 46 39 25 117 64 161 3 1" 6
8% 1% 6% 3% 5% 10% 6% 4% 8% 7% 9% 10% 8% 6% 9% 7% 8% 3% 6% 8%
b f g g gm g
Around once a day (8) 539 229 264 20 26 249 290 45 494 71 97 106 113 107 310 229 458 26 41 14
23% 23% 25% 16% 22% 22% 25% 18% 24% 28% 20% 24% 24% 27% 23% 25% 24% 22% 22% 21%
g gj gj
2 or 3 times a week (6) 163 50 93 9 11 59 104 20 143 25 40 26 29 24 95 68 140 3 17 4
7% 5% 9% 7% 9% 5% 9% 8% 7% 10% 8% 6% 6% 6% 7% 7% 7% 2% 9% 6%
a e k
2 or 3 times a month (4) 61 19 34 2 6 21 40 8 52 8 16 6 15 8 34 27 53 1 5 2
3% 2% 3% 1% 5% 2% 3% 3% 3% 3% 3% 1% 3% 2% 2% 3% 3% 1% 3% 3%
e
Less often than once a month
(2) 93 27 52 8 6 35 58 15 78 13 19 7 15 24 53 40 76 8 9 -
4% 3% 5% 7% 5% 3% 5% 6% 4% 5% 4% 2% 3% 6% 4% 4% 4% 7% 5% -
a e k k k k hk
NET: Daily 1422 712 618 49 43 761 661 91 1330 146 308 310 321 245 887 534 1197 70 114 41
62% 70% 59% 39% 36% 67% 57% 37% 65% 59% 64% 69% 67% 62% 65% 57% 62% 61% 62% 59%
b f 9 9 9 gim gi 9 o
NET: Less frequently than
weekly 207 67 108 15 18 82 126 33 175 23 48 23 42 39 115 93 176 1" 16 4
9% 7% 10% 1% 15% 7% 1% 13% 9% 9% 10% 5% 9% 10% 8% 10% 9% 10% 9% 5%
a e hkl k k k k k

Proportions/Means: C

* small base

\ \
Tested (5% risk level) - a/b - c/d - e/f - g/hli/jlk/l/m - nlo - plq/ris
[
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Table 33
Q4_7 - Usage of News
Base: All respond
t Use Device used most often to access the internet F usage usage Twitter usage usage YouTube usage
Medium Mobile Nonmobile Medium Medium Medium Medium Medium
Heavy user user Light user device device Heavy user user Heavy user user Heavy user user Heavy user user Heavy user user
(Multiple (Around (2or3 (tablet (laptop PC/ (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user
timesan |onceaday | timesa smartphon | desktop, times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3
hour to to4or5 |weektoless e, smart TV, hour to tod4or5 times a hour to tod4or5 times a hour to tod4or5 times a hour to tod4ors5 times a hour to todor5 times a
several timesa |[thanonce a| smartwatc | something | Smartphon [ PC/ Laptop/| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |week or less|
times a day)| week) week) h) else) e/Tablet Desktop [times a day)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often)
Total (a) (b) (c) (d) (e) (] (9) (i) ) [0} (m) (n) (0) (P) (@) () (s) ® (u) (v)
eig e 00 0 ) 6 6 6 6 0 6 0 990
eighte 00 0 0 6 60 6 0 6 969
Multiple times an hour (12) 920 88 2 - 68 21 63 17 61 10 19 49 5 36 52 8 30 40 7 43 64 13 12
4% 4% 1% - 4% 4% 4% 4% 5% 3% 3% 6% 2% 3% 9% 3% 2% 7% 4% 3% 7% 3% 1%
j Im op S uv
Every 2-3 hours (10) 181 172 7 1 139 42 134 37 119 19 42 81 20 79 70 23 88 58 16 107 91 31 58
| 8% 8% 5% 3% 8% 8% 8% 8% 10% 5% 6% 10% 8% 6% 12% 9% 6% 10% 9% 7% 9% 6% 7%
ij m p s u
Around once a day (8) 539 494 41 4 427 112 425 107 269 98 172 185 64 290 108 76 356 114 40 384 200 140 198
23% 23% 28% 9% 24% 22% 24% 23% 23% 27% 23% 23% 26% 23% 19% 29% 24% 20% 23% 25% 21% 27% 24%
c c n n q t
2 or 3 times a week (6) 163 135 20 8 123 40 123 37 70 32 61 57 21 85 31 1" 121 37 12 114 61 37 65
7% 6% 13% 20% 7% 8% 7% 8% 6% 9% 8% 7% 9% 7% 6% 4% 8% 6% 7% 7% 6% 7% 8%
a a no
2 or 3 times a month (4) 61 52 7 2 44 16 43 14 21 7 32 17 9 34 8 7 46 17 5 39 20 16 25
3% 2% 5% 5% 2% 3% 2% 3% 2% 2% 4% 2% 4% 3% 1% 3% 3% 3% 3% 3% 2% 3% 3%
hi n
Less often than once a month
93 83 7 3 78 16 78 13 44 17 32 32 9 52 7 4 82 18 6 69 24 18 51
4% 4% 5% 6% 4% 3% 4% 3% 4% 5% 4% 4% 4% 4% 1% 2% 6% 3% 4% 4% 2% 4% 6%
no tu
NET: Daily 1422 1351 63 7 1091 331 1072 307 796 211 415 540 150 731 442 178 802 379 96 947 656 317 449
62% 64% 43% 17% 61% 66% 61% 67% 67% 58% 55% 66% 62% 59% 78% 69% 54% 65% 55% 61% 68% 62% 55%
bc c d df ij m op p r uv v
NET: Less frequently than
\weekly 207 181 19 8 170 38 166 32 87 38 82 64 26 17 21 14 172 50 16 142 69 43 96
9% 9% 13% 19% 9% 7% 9% 7% 7% 10% 1% 8% 1% 9% 4% 6% 12% 9% 9% 9% 7% 8% 12%
a h no t
\ \ \ \ \
Proportionsl/| C Tested (5% risk level) - a/b/c - d/e/flg - hlilj - k/l/m - n/olp - q/ris - thulv
* small base I [ [ I I [




Table 34
Q4_7 - Usage of News

| |Base: All

Awareness of Claimed following of
celebr of anyone who one thinks
people being given or celebrities/relevant is either paid to
loaned products or people being paid to promote or
services by i pi p! or | gi p!
Claimed interaction with Claimed interaction with those who may for them to talk about in services on social to promote on social
social media influencers| i i i Recall of seeing abbreviated ad labels their posts media media Websites/apps visited in the last month

interact with
those who

Does Does not
interact with | interact with
social media [social media

influencers | influencers | influencers

The
Seen Spon |Seen Collab Daily Mail | Daily Mirror | The Sun Guardian

i i s, t
Unweighted Base 211 452 557
Weighted Base 88 414 207 455 566
Multiple times an hour (12)

The Daily
Telegraph

Seen Ad

Seen Sp
h

Every 2-3 hours (10)

Around once a day (8)

2 or 3 times a week (6)

2 or 3 times a month (4)

Less often than once a month
93 12 81 30 63 12 81 53 2 9 17 80 13 83 10 34 42 9 2 2 8 5
4% 4% 4% 3% 4% 4% 4% 4% 1% 4% 3% 4% 6% 4% 5% 4% 4% 1% 1% 1% 1% 2%

NET: Daily 1422 200 1222 572 849 200 1222 817 148 176 344 1318 104 1329 92 525 692 526 318 344 450 267
| | 6% | 6% | 61% | 65% | 60% | 65% | 61% | 64% | 71% | 66% | 67% | 63% | 48% | 63% | 47% | 66% | 61% | 78% | 78% | 76% | 80% | 79% |

NET: Less frequently than
weekly 207 24 184 7 137 24 184 120 14 21 41 181 26 191 16 64 105 34 15 23 20 17
9% 8% 9% 8% 10% 8% 9% 9% 7% 8% 8% 9% 12% 9% 8% 8% 9% 5% 4% 5% 4% 5%

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f - g/h/ilj - k/l - m/n - olp - g/r/s/t/u
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Table 35
QINF1 - Frequency of seeing posts - Summary
Base: All Cell 1
Sometime
Always |Very often S Rarely Never |NET: Ever
eighted Base 0 0 0 0 0 0
eighted Base
Frequency of seeing 01a.
Maria J short_1 no change 45 111 198 108 70 462
| 8% 21% 37% 20% 13% 87%
Frequency of seeing 02.
| [Neutrogena 50 143 205 7 57 476
| 9% 27% 39% 14% 11% 89%
Frequency of seeing 03.
Backpacker_no change 50 145 187 85 65 467
| 9% 27% 35% 16% 12% 88%
Frequency of seeing 04.
| |Lorraine_1 spon 25 89 226 117 76 457
| 5% 17% 42% 22% 14% 86%
Frequency of seeing 05. Gina
Burgess Nutrition brand
mention_1 ad 42 120 211 101 57 475
8% 23% 40% 19% 11% 89%
| |Frequency of seeing 06. IKEA 37 113 207 112 64 469
| 7% 21% 39% 21% 12% 88%
Frequency of seeing 07. Zoe
Sugg_1 no change 47 109 165 129 82 450
| 9% 20% 31% 24% 15% 85%
Frequency of seeing 08.
| |Cozmo_1 no change 18 66 207 156 85 447
| 3% 12% 39% 29% 16% 84%
Frequency of seeing 09.
Anthony Joshua 44 90 194 121 83 449
| 8% 17% 36% 23% 16% 84%
Frequency of seeing 10. Liam
McAleese discount code_1
ad 36 87 188 132 89 443
| 7% 16% 35% 25% 17% 83%
Frequency of seeing 11. Gary ‘
Barlow 40 108 210 105 69 463
| % | 20% 40% 20% 13% 87%
Frequency of seeing 12. Em
| |Sheldon topshop_1 advert 44 102 192 121 74 458
8% 19% 36% 23% 14% 86%




Return to Index
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Table 36
QINF1 - Frequency of seeing posts - Summary
Base: All Cell 2
Sometime
Always | Very often s Rarely Never |NET: Ever
eighted Base 0 0 0 0) 0 0)
eighted Base 4 4 4 4 4 4
Frequency of seeing 01a.
Maria J short_2 Advert 30 105 204 103 93 441
38% 19% 17% 83%
Frequency of seeing 03.
Backpacker_no change 58 121 198 79 78 456
37% 15% 15% 85%
Frequency of seeing 05. Gina
Burgess Nutrition brand
mention_2 paidpartnership 34 121 200 103 76 458
6% 23% 38% 19% 14% 86%
Frequency of seeing 07. Zoe
Sugg_2 Ad 42 108 185 100 99 435
8% 20% 35% 19% 19% 81%

Frequency of seeing 09.
Anthony Joshua 31 110 201 106 86 448

Frequency of seeing 11. Gary
Barlow
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Table 37
QINF1 - Frequency of seeing posts - Summary
Base: All Cell 3
Sometime
Always | Very often S Rarely Never |NET: Ever
eighted Base 400 400 400 400 400 400

eiq ed Base 4 4 414 414 414 414 414
Frequency of seeing 01a.
Maria J full post_3 Ad 33 69 148 86 78 336

Frequency of seeing 03.
Backpacker_no change

17%

36%

81%

Frequency of seeing 05. Gina
Burgess Nutrition brand
mention_3 advertisment

Frequency of seeing 07. Zoe

Sugg_3 Advert black 21 75 127 107 84 330
5% 18% 31% 26% 20% 80%

Frequency of seeing 09.

Anthony Joshua 29 74 144 76 91 323
7% 18% 35% 18% 22% 78%

Frequency of seeing 11. Gary

Barlow 30 75 143 95 71 343
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Table 38

QINF1 - Frequency of seeing

posts - Summary

Base: All Cell 4

Frequency of seeing 01a.
Maria J full post_4 Ad

Always
400

414

29

Very often
400

414

94

Sometime
s
400

414

131

Rarely
400

414

87

Never
400

414

74

NET: Ever
400

414

340

Frequency of seeing 03.
Backpacker_no change

23%

32%

82%

Frequency of seeing 05. Gina
Burgess Nutrition brand

mention_4 no label 37 94 152 69 63 351
9% 23% 37% 17% 15% 85%

Frequency of seeing 07. Zoe

Sugg_4 Advert white 34 84 126 91 80 334
8% 20% 30% 22% 19% 81%

Frequency of seeing 09.

Anthony Joshua 27 73 147 97 71 343

Frequency of seeing 11. Gary

Barlow
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Table 75
QINF1_1 - Freq y of seeing 01a. Maria J - short_1 no ch
Base: Cell 1
Demographics
Female Northern
Male (18+) (18+) Boy (13-17) | Girl (13-17) | Male (All) |Female (All)|  13-17 18+ 18-24 25-34 35-44 45-54 55+ ABC1 C2DE England Wales Scotland Ireland
Total (a) (b) (c) (d) (e) () (9) (h) (i) () (k) (1) (m) (n) (0) (p) (q) (r) (s)
eighted Base 0 9 08 4 68 ) 99 4 86 90 96 9 48 40
eighted Base 8 66 8 6 69 4 409 0 9 08 8 4 0 4 4 0
Always 45 20 17 3 6 22 23 8 36 14 11 7 3 1 31 14 41 1 2 -
8% 10% 8% 4% 10% 8% 8% 7% 9% 27% 13% 8% 3% 2% 10% 7% 9% 4% 5% -
m ghjkim Im
Sometimes 198 58 77 31 32 89 109 63 135 1" 31 40 32 22 110 88 167 5 14 12
37% 29% 37% 47% 55% 34% 41% 51% 33% 21% 34% 43% 33% 28% 34% 42% 38% 23% 30% 63%
hijim i
Never 70 26 34 9 - 36 34 9 61 2 5 11 17 26 40 30 54 6 10 -
13% 13% 16% 14% - 14% 13% 8% 15% 4% 6% 12% 18% 33% 12% 14% 12% 26% 22% -
d gij gij ghijkl
\ \ \ \ \ \
Proportions/Means: Col Tested (5% risk level) - a/b - c/d - e/f - g/hlilj/k/l/m - n/o - plg/rls
* small base; ** very small base (under 30) ineligible for sig testing I I
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Table 76
QINF1_1-F of seeing 01a. Maria J - short_1 no change
Base: Cell 1
Internet Use Device used most often to access the internet Facebook usage Instagram usage Twitter usage usage YouTube usage
Medium Mobile Nonmobile Medium Medium Medium Medium Medium
Heavy user user Light user device device Heavy user user Heavy user user Heavy user user Heavy user user Heavy user user
(Multiple (Around (2or3 (tablet (laptop PC/ (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user
timesan |onceaday | timesa smartphon | desktop, times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3
hour to todor5 |week toless e, smart TV, hour to todor5 times a hour to todor5 times a hour to todor5 times a hour to todor5 times a hour to todor5 times a
several timesa |[thanonce a| smartwatc | something | Smartphon [ PC/ Laptop/| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |week or less|
times a day)| week) week) h) else) e/Tablet Desktop [times a day)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often)
Total (@) (b) (c) (d) () (] () (i) () (1) (m) (n) (0) (p) () () (s) (t) (u) V)
eig e 0 0 ) ) 4 46 66 88 9 6 ) 64 6 4 9 48 4 ) 60
eig e 49 8 9 458 4 44 66 86 9 4 0 60 8 8 9 40 4 44 9 9
Always 45 42 3 - 31 14 29 11 30 5 10 33 6 6 20 7 17 26 3 15 26 12 8
8% 8% 10% - 7% 19% 6% 17% 10% 5% 7% 16% 9% 2% 15% 13% 5% 17% 7% 5% 1% 9% 5%
|| df df m m P P s \
| |Very often 111 105 5 1 102 9 98 9 68 20 24 70 12 29 39 18 55 54 13 44 78 20 14
21% 21% 19% 10% 22% 13% 22% 14% 24% 21% 15% 34% 21% 1% 28% 30% 16% 34% 32% 13% 32% 15% 9%
| | j Im m p p s s uv
Sometimes 198 189 7 3 174 24 170 20 106 40 52 7 31 90 55 17 126 57 18 123 89 57 52
37% 38% 24% 28% 38% 32% 38% 30% 37% 44% 34% 38% 52% 33% 40% 29% 38% 36% 44% 37% 36% 44% 33%
m
: Rarely 108 101 4 3 91 17 920 16 57 17 34 18 8 82 18 16 74 18 5 85 36 29 43
20% 20% 14% 31% 20% 23% 20% 25% 20% 19% 22% 9% 14% 30% 13% 28% 22% 1% 12% 26% 15% 23% 27%
| | ki n n q t
Never 70 58 9 3 60 10 59 9 26 10 34 5 3 62 5 - 65 3 2 65 15 12 43
13% 12% 33% 31% 13% 14% 13% 14% 9% 1% 22% 3% 4% 23% 4% - 19% 2% 4% 20% 6% 9% 27%
|| hi kI no qr tu
| |NET: Ever 462 437 19 7 398 64 387 57 261 82 120 197 57 208 132 58 272 156 38 268 229 118 116
87% 88% 67% 69% 87% 86% 87% 86% 91% 89% 78% 97% 96% 7% 96% 100% 81% 98% 96% 80% 94% 91% 73%
j j m m P P s s v v
— |
Proporti C Tested (5% risk level) - a/b/c - d/elflg - hli/j - k/l/m - n/olp - g/ris - thulv

* small base; ** very small base (under 30) i

for sig testing
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Table 77

QINF1_1 - Freq

y of seeing 01a. Mari

a J - short_1 no change

Base: Cell 1

Claimed interaction
with social media

Claimed interaction with those who may

Awareness of
celebrities/relevant
people being given or
loaned products or

Awareness of
celebrities/relevant
people being paid to

Claimed following of
anyone who one thinks
is either paid to
promote or

services by
for them to talk about

promote pi

or

services on social

9 P!

to promote on social

infl advertise on social media (not brands) Recall of seeing abbreviated ad labels in their posts media media /; visited in the last month
Does Does not
interact with |interact with
those who | those who
Does Does not Does Does not may may
interact with|interact with | interact with | interact with |advertise on|advertise on
social social social social social social
media media media media media (exc. | media (exc. The The Daily
influencers | influencers | influencers | influencers | brands) brands) Seen Ad Seen Sp | Seen Spon [Seen Collab| Aware Not aware Aware Not aware Yes No Daily Mail | Daily Mirror | The Sun Guardian | Telegraph
Total (a) (b) (c) (d) (e) () (9) (h) (i) j (k) (1) (m) (n) (0) (p) (a) (r) (s) (t) (u)
weighted Base 550 98 452 282 268 98 452 384 68 81 163 510 40 508 42 207 248 167 87 109 106 75
Weighted Base 532 90* 443 269 264 90* 443 368 64* 73" 152 494 39* 493 40* 194 248 163 86" 106 107 75"
Always 45 12 33 31 14 12 33 38 16 14 24 42 3 42 3 29 12 14 12 1" 6 8
8% 14% 7% 12% 5% 14% 7% 10% 25% 19% 16% 9% 7% 8% 7% 15% 5% 8% 14% 11% 6% 11%
b d df g g p t
: Very often 11 37 75 83 29 37 75 92 21 27 57 108 3 108 3 74 27 46 22 33 39 23
| | 21% 41% 17% 31% 1% 41% 17% 25% 33% 36% 37% 22% 8% 22% 8% 38% 1% 28% 25% 31% 37% 31%
|| b df df d g g | n p
Sometimes 198 29 | 169 94 | 104 | 29 169 138 17 24 46 183 | 15 183 | 15 63 | 95 61 30 38 31 | 25
|| 37% 32% | 38% 35% | 40% | 32% 38% 38% 26% 32% 30% 37% | 39% 37% | 38% 2% | 38% 38% 35% 35% 29% | 33%
| |Rarely 108 10 98 42 66 10 98 75 9 9 20 101 7 101 7 21 65 28 20 18 23 1
| | 20% 1% 22% 16% 25% 1% 22% 20% 15% 12% 13% 20% 18% 20% 18% 11% 26% 17% 23% 17% 21% 14%
a ce ce o
| [Never 70 2 68 19 51 2 68 25 1 1 5 60 1 59 1 7 50 14 3 6 9 9
13% 2% 15% 7% 19% 2% 15% 7% 1% 1% 3% 12% 27% 12% 28% 3% 20% 9% 3% 6% 8% 12%
|| a ce ce i k m o r
| [NET: Ever 462 88 375 250 213 88 375 343 63 72 147 434 28 434 29 187 198 149 83 100 98 66
| | 87% 98% 85% 93% 81% 98% 85% 93% 99% 99% 97% 88% 73% 88% 2% 97% 80% 91% 97% 94% 92% 88%
b df df g | n p u
| ——]
Proportions/Means: C Tested (5% risk level) - a/b - c/d/elf - g/hlilj - k/l - m/n - olp - qlr/si/tiu

* small base
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Table 78
QINF1_2 - Freq y of seeing 02. Neutrogena
Base: Cell 1
Demographics
Female Northern
Male (18+) (18+) Boy (13-17) | Girl (13-17) | Male (All) |Female (All)|  13-17 18+ 18-24 25-34 35-44 45-54 55+ ABC1 C2DE England Wales Scotland Ireland
Total (a) (b) (c) (d) (e) () (9) (h) (i) () (k) (1) (m) (n) (0) (p) (q) (r) (s)
eighted Base 0 9 08 4 68 8 99 4 86 90 96 9 48 40
eighted Base 8 66 8 6 69 4 409 0] ] 98 8 4 0 444 4 4 0}
Always 50 17 23 5 5 22 28 1" 40 1" 17 8 4 - 32 18 47 - 2 1
9% 9% 11% 8% 9% 8% 10% 9% 10% 22% 19% 8% 4% - 10% 9% 10% - 5% 6%
m m ghklm ghim m

8%

12%

10%

4%

5% 8%

14%

10%

12%

1%

13%

14%

11%

1%

10%

20%

3%

13%

- nlo - plgirls

Proportions/Means: Col

Tested (5% risk level) - a/b - c/d - e/f - g/hlilj

for sig ing

* small base; ** very small base (under 30) i




Return to Index M

Table 79

QINF1_2 - F of see

ng 02. Neutrogena

Base: Cell 1

Internet Use Device used most often to access the internet Facebook usage Instagram usage Twitter usage usage YouTube usage
Medium Mobile Nonmobile Medium Medium Medium Medium Medium
Heavy user user Light user device device Heavy user user Heavy user user Heavy user user Heavy user user Heavy user user
(Multiple (Around (2or3 (tablet (laptop PC/ (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user
timesan |onceaday | timesa smartphon | desktop, times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3
hour to todor5 |week toless e, smart TV, hour to todor5 times a hour to todor5 times a hour to todor5 times a hour to todor5 times a hour to todor5 times a
several timesa |[thanonce a| smartwatc | something | Smartphon [ PC/ Laptop/| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |week or less|
times a day)| week) week) h) else) e/Tablet Desktop [times a day)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often)
Total (@) (b) (c) (d) () (] () (i) () (1) (m) (n) (0) (p) () () (s) (t) (u) V)
eig e 0 0 ) ) 4 46 66 88 9 6 9 64 6 4 9 48 4 ) 60
eig e 49 8 9 458 4 44 66 86 9 4 0 60 8 8 9 40 4 44 9 9
Always 50 46 4 - 45 5 42 5 32 1 6 33 4 14 25 7 19 24 5 21 32 12 7
9% 9% 14% - 10% 7% 9% 7% 11% 12% 4% 16% 6% 5% 18% 1% 6% 15% 12% 6% 13% 9% 4%
|| j j Im p s \
| |Very often 143 131 8 4 117 26 113 22 86 26 32 68 23 52 44 21 78 58 16 70 7 35 37
27% 26% 30% 38% 26% 35% 25% 34% 30% 28% 20% 34% 38% 19% 32% 36% 23% 36% 39% 21% 29% 27% 23%
| | j m m p s s
Sometimes 205 195 | 8 | 3 183 | 23 179 20 11 36 58 79 | 24 | 102 5 | 21 135 54 15 136 9% | 54 54
| | 39% 39% | 28% | 32% 40% | 31% 40% 30% 39% 39% 38% 39% | 41% | 38% 36% | 35% 40% 34% 38% 41% 40% | 42% 34%
| |Rarely 77 75 2 - 64 13 63 13 44 12 21 14 6 57 14 8 55 16 3 58 28 21 28
14% 15% 9% - 14% 18% 14% 20% 15% 13% 14% 7% 10% 21% 1% 13% 16% 10% 7% 18% 12% 16% 18%
|| Kl q
Never 57 49 5 3 50 7 49 6 13 7 37 8 3 46 5 2 50 7 2 49 16 8 33
1% 10% 19% 30% 1% 9% 1% 9% 5% 7% 24% 4% 5% 17% 4% 4% 15% 4% 4% 15% 7% 6% 21%
|| hi kI no q tu
| |NET: Ever 476 447 22 7 409 67 398 60 273 85 17 194 57 225 133 56 287 153 38 285 228 121 127
89% 90% 81% 70% 89% 91% 89% 91% 95% 93% 76% 96% 95% 83% 96% 96% 85% 96% 96% 85% 93% 94% 79%
i j m m p p s \ \
— |
Proporti C Tested (5% risk level) - a/b/c - d/elflg - hli/j - k/l/m - n/olp - glris - tlulv

* small base; ** very small base (under 30) i

for sig testing




Return to Index

Table 80

QINF1_2 - Freq

y of seei

ng 02. Neutrogena

Base: Cell 1

Claimed interaction
with social media

Claimed interaction with those who may

Awareness of
celebrities/relevant
people being given or
loaned products or

Awareness of

Claimed following of
anyone who one thinks

services by
for them to talk about

celebrities/relevant is either paid to
people being paid to promote or
promote pi or | g Il pi

services on social

to promote on social

advertise on social media (not brands) Recall of seeing abbreviated ad labels in their posts media media /; visited in the last month
Does Does not
interact with |interact with
those who | those who
Does Does not Does Does not may may
interact with|interact with | interact with | interact with |advertise on|advertise on
social social social social social social
media media media media media (exc. | media (exc. The The Daily
influencers | influencers | influencers | influencers | brands) brands) Seen Ad Seen Sp | Seen Spon [Seen Collab| Aware Not aware Aware Not aware Yes No Daily Mail | Daily Mirror | The Sun Guardian | Telegraph
Total (a) (b) (c) (d) (e) () (9) (h) (i) j (k) (1) (m) (n) (0) (p) (a) (r) (s) (t) (u)
weighted Base 550 98 452 282 268 98 452 384 68 81 163 510 40 508 42 207 248 167 87 109 106 75
Weighted Base 532 90* 443 269 264 90* 443 368 64* 73" 152 494 39* 493 40* 194 248 163 86" 106 107 75"
Always 50 16 35 33 17 16 35 42 13 13 24 48 2 45 5 28 16 18 15 17 14 13
9% 17% 8% 12% 6% 17% 8% 11% 20% 18% 16% 10% 5% 9% 13% 15% 7% 11% 17% 16% 14% 17%
b df df b
: Very often 143 37 106 96 47 37 106 115 29 26 53 137 6 140 3 7 55 54 32 43 37 26
| | 27% 41% 24% 36% 18% 41% 24% 31% 45% 36% 35% 28% 15% 28% 8% 37% 22% 33% 37% 40% 34% 34%
b df df g n p
| |Sometimes 205 29 176 92 113 29 176 143 13 26 56 187 19 185 20 74 94 58 26 32 36 25
39% 32% 40% 34% 43% 32% 40% 39% 20% 35% 37% 38% 48% 38% 50% 38% 38% 36% 31% 31% 34% 33%
c h h h
: Rarely 7 7 70 30 47 7 70 48 7 6 1 74 3 73 4 14 44 19 9 9 14 5
| | 14% 8% 16% 1% 18% 8% 16% 13% 1% 8% 7% 15% 8% 15% 1% 7% 18% 12% 10% 9% 13% 7%
|| a ce e j o
Never 57 2 55 18 39 2 55 20 2 2 9 48 9 49 8 7 38 13 4 4 5 7
1% 2% 12% 7% 15% 2% 12% 5% 4% 2% 6% 10% 23% 10% 19% 4% 16% 8% 5% 4% 5% 9%
a ce ce k o
: NET: Ever 476 88 387 251 225 88 387 348 62 7 143 446 29 443 32 187 209 150 82 102 102 69
| | 89% 98% 88% 93% 85% 98% 88% 95% 96% 98% 94% 90% 7% 90% 81% 96% 84% 92% 95% 96% 95% 91%
b df df | p
| ——
Proportions/Means: C Tested (5% risk level) - a/b - c/d/elf - g/hlilj - k/l - m/n - olp - q/r/sitiu
* small base [ [ [ [ [




Return to Index
Ipsos
Table 81
QINF1_3 - Freq y of seeing 03. Backpacker_no ch
Base: Cell 1
Demographics
Female Northern
Male (18+) (18+) Boy (13-17) | Girl (13-17) | Male (All) |Female (All)|  13-17 18+ 18-24 25-34 35-44 45-54 55+ ABC1 C2DE England Wales Scotland Ireland
Total (a) (b) (c) (d) (e) () (9) (h) (i) () (k) (1) (m) (n) (0) (p) (q) (r) (s)
eighted Base 0 9 08 4 68 8 99 4 86 90 96 9 48 40
eighted Base 8 66 8 6 69 4 409 0 9 08 8 4 0 444 4 4 0
Always 50 16 21 4 9 20 30 13 37 13 10 7 4 2 33 17 44 - 5 1
9% 8% 10% 7% 15% 8% 11% 11% 9% 26% 1% 8% 4% 3% 10% 8% 10% - 1% 6%
m ghjkim m

12% 13% 15% 12% 1% 13% 12% 7% 14% 6% 9% 13% 17% 22% 10% 16% 12% 19% 17% 9%

Proportions/Means: Col Tested (5% risk level) - a/b - c/d - eff - g/hlilj - nlo - plgirls

* small base; ** very small base (under 30) ineligible for sig testing | |




Return to Index M

Table 82
QINF1_3 - F of seeing 03. B: ker_no change
Base: Cell 1
Internet Use Device used most often to access the internet Facebook usage Instagram usage Twitter usage usage YouTube usage
Medium Mobile Nonmobile Medium Medium Medium Medium Medium
Heavy user user Light user device device Heavy user user Heavy user user Heavy user user Heavy user user Heavy user user
(Multiple (Around (2or3 (tablet (laptop PC/ (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user
timesan |onceaday | timesa smartphon | desktop, times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3
hour to todor5 |week toless e, smart TV, hour to todor5 times a hour to todor5 times a hour to todor5 times a hour to todor5 times a hour to todor5 times a
several timesa |[thanonce a| smartwatc | something | Smartphon [ PC/ Laptop/| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |week or less|
times a day)| week) week) h) else) e/Tablet Desktop [times a day)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often)
Total (@) (b) (c) (d) () (] () h) (i) () (1) (m) (n) (0) (p) () () (s) (t) (u) V)
eig e 0 0 ) ) 4 46 66 88 9 6 ) 64 6 4 9 48 4 ) 60
eig e 49 8 9 458 4 44 66 86 9 4 0 60 8 8 9 40 4 44 9 9
Always 50 48 2 - 47 3 43 3 37 7 6 36 4 10 24 9 17 30 1 19 35 10 5
9% 10% 7% - 10% 4% 10% 5% 13% 8% 4% 18% 6% 4% 18% 15% 5% 19% 3% 6% 14% 8% 3%
|| j Im P P rs v
| |Very often 145 136 6 4 123 22 122 15 91 28 26 74 26 46 51 21 74 55 16 75 81 32 32
27% 21% 22% 38% 27% 30% 21% 24% 32% 31% 17% 36% 44% 17% 37% 36% 22% 35% 39% 22% 33% 25% 20%
| | j j m m p p s s v
Sometimes 187 177 9 1 159 28 156 28 89 34 64 67 22 97 41 23 123 53 18 116 74 60 52
35% 36% 31% 10% 35% 37% 35% 42% 31% 37% 41% 33% 37% 36% 30% 40% 36% 33% 45% 35% 30% 47% 33%
h tv
: Rarely 85 80 3 2 76 10 74 9 43 14 28 19 6 60 15 3 67 15 4 66 36 16 33
16% 16% 1% 20% 16% 13% 17% 13% 15% 15% 18% 9% 1% 22% 1% 6% 20% 10% 1% 20% 15% 12% 21%
|| Kl no q
Never 65 54 8 3 53 12 51 11 26 9 30 6 2 57 7 2 56 6 1 58 17 11 37
12% 1% 29% 32% 12% 16% 12% 17% 9% 10% 20% 3% 3% 21% 5% 3% 17% 4% 3% 18% 7% 9% 23%
|| hi kI no qr tu
| |NET: Ever 467 441 20 6 405 62 395 55 260 83 124 195 58 214 131 56 280 154 39 275 226 118 123
88% 89% 1% 68% 88% 84% 88% 83% 91% 90% 80% 97% 97% 79% 95% 97% 83% 96% 97% 82% 93% 91% 7%
j j m m P P s s v v
— |
Proporti C Tested (5% risk level) - a/b/c - d/elflg - hli/j - k/l/m - n/olp - glris - tlulv

* small base; ** very small base (under 30) i

for sig testing




Return to Index

Table 83

QINF1_3 - Freq

y of seeing 03.

~_no chang

Base: Cell 1

Claimed interaction
with social media

Claimed interaction with those who may

Awareness of
celebrities/relevant
people being given or
loaned products or

Awareness of
celebrities/relevant
people being paid to

Claimed following of
anyone who one thinks
is either paid to
promote or

services by
for them to talk about

promote pi

or

services on social

9 P!

to promote on social

infl advertise on social media (not brands) Recall of seeing abbreviated ad labels in their posts media media /; visited in the last month
Does Does not
interact with |interact with
those who | those who
Does Does not Does Does not may may
interact with|interact with | interact with | interact with |advertise on|advertise on
social social social social social social
media media media media media (exc. | media (exc. The The Daily
influencers | influencers | influencers | influencers | brands) brands) Seen Ad Seen Sp | Seen Spon [Seen Collab| Aware Not aware Aware Not aware Yes No Daily Mail | Daily Mirror | The Sun Guardian | Telegraph
Total (a) (b) (c) (d) (e) () (9) (h) (i) j (k) (1) (m) (n) (0) (p) (a) (r) (s) (t) (u)
weighted Base 550 98 452 282 268 98 452 384 68 81 163 510 40 508 42 207 248 167 87 109 106 75
Weighted Base 532 90* 443 269 264 90* 443 368 64* 73" 152 494 39* 493 40* 194 248 163 86" 106 107 75"
Always 50 14 36 35 14 14 36 43 13 12 27 47 2 47 3 28 14 19 10 15 12 1"
9% 16% 8% 13% 5% 16% 8% 12% 21% 17% 18% 10% 6% 10% 7% 14% 6% 12% 12% 14% 1% 14%
b df df b
| |Very often 145 39 106 94 52 39 106 116 26 34 61 141 5 143 3 78 52 55 32 35 41 25
| | 27% 44% 24% 35% 20% 44% 24% 31% 41% 47% 40% 28% 13% 29% 7% 40% 21% 34% 37% 33% 38% 33%
b df df g | n p
| |Sometimes 187 26 | 161 91 | 9% | 26 161 130 18 21 41 172 | 15 172 | 15 67 | 84 54 27 0 | M4 26
|| 35% 29% | 36% 34% | 36% | 29% 36% 35% 28% 29% 27% 35% | 38% 35% | 38% 34% | 34% 33% 32% 37% | 39% 35%
| |Rarely 85 9 76 32 53 9 76 52 3 4 13 78 7 74 1 13 53 23 1" ) 6 7
| | 16% 1% 17% 12% 20% 1% 17% 14% 5% 5% 8% 16% 19% 15% 29% 7% 22% 14% 13% 8% 6% 9%
ce hi m o t
| [Never 65 1 64 17 48 1 64 27 3 2 10 56 9 57 8 8 44 11 6 8 7 7
12% 1% 15% 6% 18% 1% 15% 7% 5% 3% 7% 1% 23% 12% 20% 4% 18% 7% 6% 7% 7% 9%
|| a e ce ce k o
| [NET: Ever 467 89 378 252 216 89 378 341 61 71 142 438 29 435 32 186 204 152 81 99 100 69
| | 88% 99% 85% 94% 82% 99% 85% 93% 95% 97% 93% 89% 7% 88% 80% 96% 82% 93% 94% 93% 93% 91%
b df cdf | p
| ——]
Proportions/Means: C Tested (5% risk level) - a/b - c/d/elf - g/hlilj - k/l - m/n - olp - q/r/si/tiu

* small base




Return to Index
Ipsos

Table 84

QINF1_4-F

y of seei

ng 04. Lorraine_1 spon

Base: Cell 1

Demographics

Male (18+)
Total (a)

Female
(18+)
(b)

Boy (13-17)
(c)

Girl (13-17)
(d)

Male (All)
(e)

Female (All)

13-17
(9)

18+
(h)

18-24
(i)

45-54
(1)

ABC1
(n)

C2DE
(0)

England
(p)

Scotland
(r)

Northern
Ireland

(s)

42% 42% 44% 35% 48% 40% 45% 41% 43% 46% 42% 49% 40% 38% 41% 45% 41% 24% 45% 84%
Never 76 30 33 10 4 40 36 13 62 3 8 13 19 20 42 34 61 5 10 -
14% 15% 15% 15% 6% 15% 13% 1% 15% 6% 8% 15% 19% 26% 13% 16% 14% 19% 22% -

Proportions/Means: Col

Tested (5% risk level) - a/b - c/d - e/f - g/hlilj/k/l/m - n/o - plg/rls

* small base; ** very small base (under 30) i

ible for sig




Return to Index M

Table 85

QINF1_4 -F of seeing 04. Lorraine_1 spon

Base: Cell 1

Internet Use Device used most often to access the internet Facebook usage Instagram usage Twitter usage usage YouTube usage
Medium Mobile Nonmobile Medium Medium Medium Medium Medium
Heavy user user Light user device device Heavy user user Heavy user user Heavy user user Heavy user user Heavy user user
(Multiple (Around (2or3 (tablet (laptop PC/ (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user
timesan |onceaday | timesa smartphon | desktop, times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3
hour to todor5 |week toless e, smart TV, hour to todor5 times a hour to todor5 times a hour to todor5 times a hour to todor5 times a hour to todor5 times a
several timesa |[thanonce a| smartwatc | something | Smartphon [ PC/ Laptop/| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |week or less|
times a day)| week) week) h) else) e/Tablet Desktop [times a day)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often)
Total (@) (b) (c) (d) () (] () (i) () (1) (m) (n) (0) (p) () () (s) (t) (u) V)
eig e 0 0 ) ) 4 46 66 88 9 6 ) 64 6 4 9 48 4 ) 60
eig e 49 8 9 458 4 44 66 86 9 4 0 60 8 8 9 40 4 44 9 9
Always 25 22 3 - 20 5 18 3 18 4 3 17 5 3 14 2 9 13 4 8 14 6 5
5% 4% 10% - 4% 7% 4% 5% 6% 4% 2% 9% 8% 1% 10% 3% 3% 8% 10% 2% 6% 5% 3%
|| j m m p s s
| |Very often 89 84 4 1 76 13 74 9 54 12 23 45 1 33 31 1" 46 39 4 45 56 15 18
17% 17% 16% 10% 17% 17% 17% 14% 19% 14% 15% 22% 19% 12% 23% 19% 14% 25% 1% 14% 23% 12% 1%
| | m p s uv
Sometimes 226 218 5 3 195 31 190 29 136 39 52 99 31 95 65 26 135 70 26 130 104 68 54
42% 44% 18% 28% 42% 42% 43% 45% 47% 42% 33% 49% 53% 35% 48% 45% 40% 44% 65% 39% 43% 52% 34%
|| j m m qs \
| |Rarely 17 108 6 2 104 13 103 13 57 25 35 31 10 76 18 16 83 32 3 82 51 25 41
22% 22% 23% 21% 23% 17% 23% 20% 20% 27% 23% 15% 17% 28% 13% 27% 25% 20% 7% 25% 21% 20% 25%
k n n r
| [Never 76 63 9 4 64 12 62 11 22 12 42 10 2 64 9 3 64 5 3 68 19 15 42
14% 13% 33% 42% 14% 16% 14% 17% 8% 13% 27% 5% 3% 24% 6% 5% 19% 3% 7% 20% 8% 1% 26%
|| hi kI no qr tu
| |NET: Ever 457 433 19 6 395 62 385 55 264 80 112 192 58 207 129 55 273 154 37 266 224 115 118
86% 87% 67% 58% 86% 84% 86% 83% 92% 87% 73% 95% 97% 76% 94% 95% 81% 97% 93% 80% 92% 89% 74%
j j m m P P s s v v

Proporti c

Tested (5% risk level) - a/b/c - d/elflg - hli/j - k/l/m - n/olp - glris - tlulv

* small base; ** very small base (under 30) i

for sig testing




Return to Index

Table 86

QINF1_4 - Freq

y of seei

ng 04. Lorraine_1 spon

Base: Cell 1

Claimed interaction
with social media

Claimed interaction with those who may

Awareness of
celebrities/relevant
people being given or
loaned products or

services by

Awareness of
celebrities/relevant
people being paid to

Claimed following of
anyone who one thinks
is either paid to
promote or

for them to talk about

promote pi

or

services on social

9 P!

to promote on social

infl advertise on social media (not brands) Recall of seeing abbreviated ad labels in their posts media media /; visited in the last month
Does Does not
interact with |interact with
those who | those who
Does Does not Does Does not may may
interact with|interact with | interact with | interact with |advertise on|advertise on
social social social social social social
media media media media media (exc. | media (exc. The The Daily
influencers | influencers | influencers | influencers | brands) brands) Seen Ad Seen Sp | Seen Spon [Seen Collab| Aware Not aware Aware Not aware Yes No Daily Mail | Daily Mirror | The Sun Guardian | Telegraph
Total (a) (b) (c) (d) (e) () (9) (h) (i) j (k) (1) (m) (n) (0) (p) (a) (r) (s) (t) (u)
weighted Base 550 98 452 282 268 98 452 384 68 81 163 510 40 508 42 207 248 167 87 109 106 75
Weighted Base 532 90* 443 269 264 90* 443 368 64* 73" 152 494 39* 493 40* 194 248 163 86" 106 107 75"
Always 25 8 17 17 8 8 17 20 13 10 13 25 - 25 - 16 8 10 7 5 8 5
5% 9% 4% 6% 3% 9% 4% 5% 20% 14% 9% 5% - 5% - 8% 3% 6% 8% 4% 7% 7%
b df [¢] g p
| |Very often 89 26 63 61 28 26 63 67 17 19 35 87 2 85 4 48 30 32 20 26 25 18
| | 17% 29% 14% 23% 1% 29% 14% 18% 27% 26% 23% 18% 5% 17% 10% 25% 12% 19% 24% 24% 24% 24%
b df df | p
| |Sometimes 226 38 | 188 M7 | 109 | 38 188 68 | 25 | 29 | 68 209 | 17 211 | 15 91 | 100 67 | 38 | 53 | 4 | 3
|| 42% 43% | 42% 4% | 4% | 43% 42% 46% | 40% | 40% | 45% 42% | 43% 43% | 371% 47% | 40% 41% | 44% | 50% | 43% | 42%
| |Rarely 17 16 101 50 66 16 101 83 6 1" 25 108 9 107 10 31 60 35 16 16 20 12
| | 22% 18% 23% 19% 25% 18% 23% 23% 9% 16% 17% 22% 23% 22% 25% 16% 24% 21% 19% 15% 18% 16%
h o
| [Never 76 1 75 23 53 1 75 30 3 3 10 64 1 65 1 9 50 20 5 6 9 8
14% 1% 17% 8% 20% 1% 17% 8% 4% 5% 7% 13% 29% 13% 28% 4% 20% 12% 6% 6% 8% 1%
|| a e ce ce k m o
| [NET: Ever 457 89 368 246 211 89 368 338 61 70 142 430 27 428 29 185 198 144 81 100 98 67
| | 86% 99% 83% 92% 80% 99% 83% 92% 96% 95% 93% 87% 71% 87% 2% 96% 80% 88% 94% 94% 92% 89%
b df cdf | n p
| ——]
Proportions/Means: C Tested (5% risk level) - a/b - c/d/elf - g/hlilj - k/l - m/n - olp - qlr/si/tiu

* small base




Return to Index
Ipsos
Table 87
QINF1_5 - Freq y of seeing 05. Gina Burgess Nutrition brand tion_1 ad
Base: Cell 1
Demographics
Female Northern
Male (18+) (18+) Boy (13-17) | Girl (13-17) | Male (All) |Female (All)|  13-17 18+ 18-24 25-34 35-44 45-54 55+ ABC1 C2DE England Wales Scotland Ireland
Total (a) (b) (c) (d) (e) () (9) (h) (i) () (k) (1) (m) (n) (0) (p) (q) (r) (s)
eighted Base 0 9 08 4 68 ) 99 4 86 90 96 9 48 40
eighted Base 8 66 8 6 69 4 409 0 9 08 8 4 0 4 4 0
Always 42 15 17 5 6 20 23 10 32 8 10 10 3 1 29 13 37 1 2 1
8% 8% 8% 7% 10% 7% 8% 8% 8% 16% 1% 11% 3% 1% 9% 6% 8% 4% 6% 6%
m m him Im Im
Sometimes 211 63 90 26 31 90 122 58 154 14 32 38 44 25 121 91 171 10 14 16
40% 32% 43% 40% 54% 34% 45% 47% 38% 28% 35% 42% 45% 33% 37% 43% 38% 42% 32% 84%
a e i i
Never 57 27 20 8 2 35 23 10 47 1 9 10 16 1" 34 23 50 2 5 -
11% 13% 10% 12% 4% 13% 8% 8% 12% 2% 10% 10% 16% 15% 1% 1% 1% 7% 12% -
i i i
\ \ \ \ \ \
Proportions/Means: Col Tested (5% risk level) - a/b - c/d - e/f - g/hlilj/k/l/m - n/o - plg/rls
* small base; ** very small base (under 30) ineligible for sig testing I I




Return to Index M
Table 88
QINF1_5 - F of seeing 05. Gina Burgess Nutrition brand _1ad
Base: Cell 1
Internet Use Device used most often to access the internet Facebook usage Instagram usage Twitter usage usage YouTube usage
Medium Mobile Nonmobile Medium Medium Medium Medium Medium
Heavy user user Light user device device Heavy user user Heavy user user Heavy user user Heavy user user Heavy user user
(Multiple (Around (2or3 (tablet (laptop PC/ (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user | (Multiple (Around Light user
timesan |onceaday | timesa smartphon | desktop, times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3 times an | once a day (2or3
hour to todor5 |week toless e, smart TV, hour to todor5 times a hour to todor5 times a hour to todor5 times a hour to todor5 times a hour to todor5 times a
several timesa |[thanonce a| smartwatc | something | Smartphon [ PC/ Laptop/| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |weekorless| several timesa |week or less|
times a day)| week) week) h) else) e/Tablet Desktop [times a day)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often) [times aday)| week) often)
Total (@) (b) (c) (d) () (] () (i) () (1) (m) (n) (0) (p) () () (s) (t) (u) V)
eig e 0 0 ) ) 4 46 66 88 9 6 ) 64 6 4 9 48 4 9 60
eig e 49 8 9 458 4 44 66 86 9 4 0 60 8 8 9 40 4 44 9 9
Always 42 38 4 - 37 5 35 4 26 9 7 32 6 5 19 4 20 24 4 14 28 9 6
8% 8% 14% - 8% 7% 8% 5% 9% 10% 4% 16% 9% 2% 14% 6% 6% 15% 10% 4% 1% 7% 4%
|| m m P s N
| |Very often 120 115 2 3 104 16 101 13 75 17 28 66 12 42 39 20 61 44 10 66 68 26 26
|| 23% 23% 9% 21% 23% 22% 23% 21% 26% 19% 18% 33% 20% 16% 29% 35% 18% 28% 25% 20% 28% 20% 16%
|| m P P v
Sometimes 211 200 7 4 182 29 177 26 126 33 52 78 30 103 58 22 132 72 16 123 97 61 53
40% 40% 27% 42% 40% 39% 40% 40% 44% 36% 34% 39% 50% 38% 42% 38% 39% 45% 41% 37% 40% 47% 33%
|| j v
| |Rarely 101 94 7 - 86 15 85 15 42 22 38 19 12 70 16 10 75 15 8 78 35 23 43
|| 19% 19% 24% - 19% 20% 19% 22% 15% 24% 24% 9% 20% 26% 12% 16% 22% 10% 19% 23% 14% 18% 27%
Il h h k k n q t
Never 57 47 7 3 49 9 48 8 17 11 30 7 1 50 5 3 49 4 2 52 16 10 31
1% 10% 26% 31% 1% 12% 1% 12% 6% 12% 19% 3% 1% 18% 4% 5% 15% 2% 5% 16% 6% 8% 20%
|| h kI no q tu
| |NET: Ever 475 448 20 7 410 66 399 58 270 81 124 195 59 221 132 55 287 156 38 282 228 119 128
|| 89% 90% 74% 69% 89% 88% 89% 88% 94% 88% 81% 97% 99% 82% 96% 95% 85% 98% 95% 84% 94% 92% 80%
i m m p p s \ \
— |
Proporti C Tested (5% risk level) - a/b/c - d/elflg - hli/j - k/l/m - n/olp - glris - tlulv
* small base; ** very small base (under 30) i for sig testing [ [
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Table 89

QINF1_5 - Freq

y of seei

ng 05. Gina Burgess Nutrition brand

Base: Cell 1

Awareness of
celebrities/relevant

Awareness of

Claimed following of
anyone who one thinks

people being given or celebrities/relevant is either paid to
loaned products or people being paid to promote or
Claimed interaction services by i promote pi or | g Il pi
with social media Claimed interaction with those who may for them to talk about services on social to promote on social
infl advertise on social media (not brands) Recall of seeing abbreviated ad labels in their posts media media /; visited in the last month
Does Does not
interact with |interact with
those who | those who
Does Does not Does Does not may may
interact with|interact with | interact with | interact with |advertise on|advertise on
social social social social social social
media media media media media (exc. | media (exc. The The Daily
influencers | influencers | influencers | influencers | brands) brands) Seen Ad Seen Sp | Seen Spon [Seen Collab| Aware Not aware Aware Not aware Yes No Daily Mail | Daily Mirror | The Sun Guardian | Telegraph
Total (a) (b) (c) (d) (e) () (9) (h) (i) j (k) (1) (m) (n) (0) (p) (a) (r) (s) (t) (u)
weighted Base 550 98 452 282 268 98 452 384 68 81 163 510 40 508 42 207 248 167 87 109 106 75
Weighted Base 532 90* 443 269 264 90* 443 368 64* 73" 152 494 39* 493 40* 194 248 163 86" 106 107 75"
Always 42 13 29 29 14 13 29 34 12 11 20 39 3 39 4 29 10 17 9 9 10 6
8% 15% 7% 11% 5% 15% 7% 9% 19% 15% 13% 8% 9% 8% 9% 15% 4% 10% 10% 8% 9% 8%
b d df g p
: Very often 120 30 91 80 40 30 91 97 26 23 52 118 2 116 4 66 40 45 27 34 31 26
23% 33% 20% 30% 15% 33% 20% 26% 41% 31% 34% 24% 6% 24% 9% 34% 16% 28% 32% 32% 29% 35%
b df df g | n p
| |Sometimes 211 37 175 109 102 37 175 154 17 28 55 193 19 196 15 77 95 63 36 44 44 26
40% 41% 39% 41% 39% 41% 39% 42% 26% 39% 36% 39% 48% 40% 39% 40% 38% 38% 42% 41% 41% 34%
h
| |Rarely 101 9 92 35 67 9 92 65 8 9 20 95 6 92 9 15 67 23 11 15 14 9
19% 10% 21% 13% 25% 10% 21% 18% 13% 13% 13% 19% 16% 19% 23% 8% 27% 14% 12% 14% 13% 12%
| | a ce ce o
Never 57 1 56 16 42 1 56 18 1 2 4 49 8 49 8 7 36 16 4 5 8 8
1% 1% 13% 6% 16% 1% 13% 5% 1% 2% 3% 10% 21% 10% 20% 3% 14% 10% 4% 5% 7% 11%
a ce ce k o
: NET: Ever 475 89 386 253 222 89 386 350 63 7 148 445 30 443 32 187 212 148 82 101 99 67
89% 99% 87% 94% 84% 99% 87% 95% 99% 98% 97% 90% 79% 90% 80% 97% 86% 90% 96% 95% 93% 89%
b df df | p
| ——
Proportions/Means: C Tested (5% risk level) - a/b - c/d/elf - g/hlilj - k/l - m/n - olp - q/r/sitiu
* small base [ [ [ [ [
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Table 90
QINF1_6 - Freq y of seeing 06. IKEA
Base: Cell 1
Demographics
Female Northern
Male (18+) (18+) Boy (13-17) | Girl (13-17) | Male (All) |Female (All)|  13-17 18+ 18-24 25-34 35-44 45-54 55+ ABC1 C2DE England Wales Scotland Ireland
Total (a) (b) (c) (d) (e) () (9) (h) (i) () (k) (1) (m) (n) (0) (p) (q) (r) (s)
eighted Base 0 9 08 4 68 8 99 4 86 90 96 9 48 40
eighted Base 8 66 8 6 69 4 409 0 9 08 8 4 0 444 4 4 0
Always 37 16 12 7 2 23 14 8 28 7 13 5 4 - 25 12 34 - 2 -
7% 8% 6% 10% 3% 9% 5% 7% 7% 13% 14% 6% 4% - 8% 6% 8% - 6% -
m m Im him m
Sometimes 207 71 90 24 24 94 113 47 160 21 33 38 41 28 113 95 166 1" 18 13
39% 36% 42% 36% 41% 36% 42% 38% 39% 41% 36% 42% 41% 36% 35% 45% 37% 44% 40% 65%
n
Never 64 28 26 8 1 36 27 9 54 1 4 11 18 20 35 29 49 3 9 2
12% 14% 12% 12% 3% 14% 10% 8% 13% 2% 5% 12% 18% 26% 1% 14% 1% 13% 20% 10%
d ij i gij ghijk
\ \ \ \ \ \
Proportions/Means: Coll Tested (5% risk level) - a/b - c/d - e/f - g/hlilj/k/l/m - nlo - p/q/ris
* small base; ** very small base (under 30) ineligible for sig testing I I
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Table 91
QINF1_6 - F of seeing 06. IKEA
Base: Cell 1
Internet Use Device used most often to access the internet Facebook usage Instagram usage Twitter usage usage YouTube usage
Medium Mobile N