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‘What Worries the World’? 58% believe their nation is on the wrong 
track – whilst concerns about unemployment continue to be a 
prominent worry.   

The top worries globally are unemployment, poverty/social inequality, 
crime/violence and financial/political corruption. 

September 6, 2019 — The Ipsos What Worries the World study finds the majority of people across 

the participating 28 nations feel their country is on the wrong track (58% on average), with Great 

Britain (78%), France (77%), South Africa/Belgium (74%) and Spain (73%) showing the highest 

levels of worry. 

“What Worries the World” is a monthly online survey of adults aged under 65 in Argentina, Australia, 

Belgium, Brazil, Canada, Chile, China, France, Britain, Germany, Hungary, India, Israel, Italy, Japan, 

Malaysia, Mexico, Poland, Peru, Russia, Saudi Arabia, Serbia, South Africa, South Korea, Spain, 

Sweden, Turkey and the United States. 

The study finds that most people across the 28 countries surveyed say that their country is 

on the wrong track (58% on average - in line with previous months). But there are wide-ranging 

disparities in scores across the globe. 

Right Direction  

Once again, China (94%) is the nation which inspires the most confidence about the direction it is 

taking among citizens. Saudi Arabia (78%) also remains in second place with India (73%) in third-

place ahead of Malaysia (60%). 

• Turkey has the greatest increase in positivity this month, where optimism in the country’s 

direction rose 8-percentage-points to 33%, the highest score in the country since September 

2018 when the figure was 34%. There is also a notable 7-percentage-point increase for 

Argentina (36%). 

• There are also increases in citizens considering their country as headed in the right direction 

in Hungary (31%) and Brazil (45%) — reporting a 6-point and 5-point increase respectively.  

Wrong Track  

• British, French, South African, Belgian and Spanish nationals have recorded the highest 

levels of apprehension about the direction taken by their nation. Only 22% of British citizens 

consider their nation to be heading in the right direction, followed by 23% in France, 26% in 

South Africa and Belgium and 27% in Spain.  
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• Belgium is also the nation with greatest drop-off in positive sentiment — with a reduction of 6 

points from the previous month.  

• There is also a 5-point fall in optimism in Israel (42%) and Spain (27%). 

The four major worries globally are: 

1) Unemployment (32%). South Korea (64%) is the nation which is most concerned about this 

issue, followed by South Africa 62% and Italy on 59%. Observing trends, China (27%) has 

the greatest month on month decline in this fear, with a strong 17-percentage points drop 

from June. Germany (8%) is the least worried nation along with Poland (9%) on this issue. 

2) Poverty/Social Inequality (32%). The peak levels of anxiety are held in Russia (60%), 

Serbia (52%) and Hungary (49%). Saudi Arabian (17%) citizens are the least apprehensive 

in this matter, closely followed by both Sweden and Poland (18%). Serbia (+5), Hungary (+5) 

and Israel (+5) have the greatest rises in concern this month. 

3) Crime & Violence (31%), the greatest levels of worry for this concern are seen in Mexico 

(66%) – placed ahead of South Africa (62%) with Peru (60%) following in third. Sweden 

(50%) has the highest increase in apprehension from the previous month with a rise of 9 

percentage points. There are other noteworthy rises (+8 points) in India (37%) and China 

(22%). Negative concerns around this matter are lowest in Russia (7%), Hungary (11%) and 

Saudi Arabia (13%). There is a 5-point month on month drop in this concern within South 

Korea (23%) and Turkey (20%). 

4) Financial/ Political Corruption (30%). The greatest levels of worry are seen in South Africa 

(60%), Russia (57%) and Peru (56%). Turkey (18%) is the nation which reports the greatest 

month on month drop in this worry. Swedes (8%) and Germans (10%) are the least anxious, 

followed by citizens in Japan and Great Britain (13%). 

5) Healthcare (26%). 

 

Top five global issues 

1) Unemployment (32%) 

2) Poverty/Social Inequality (32%) 

3) Crime & Violence (31%) 

4) Financial/ Political corruption (30%) 

5) Healthcare (26%) 

 

Technical note: 

• For media enquiries please contact (Teodros.Gebrekal@ipsos.com) 

• Full results available from www.ipsos-mori.com at 00.01 Friday 13rd September 2019. 
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• The survey was conducted in 28 countries around the world via the Ipsos Online Panel 
system. The 28 countries included are Argentina, Australia, Belgium, Brazil, Canada, Chile, 
China, France, Great Britain, Germany, Hungary, India, Israel, Italy, Japan, Malaysia, 
Mexico, Peru, Poland, Russia, Saudi Arabia, Serbia, South Africa, South Korea, Spain, 
Sweden, Turkey and the United States of America.  

• 19,520 interviews were conducted between June 21st, 2019 – July 5th, 2019 among adults 
aged 18-64 in Canada, Israel and the US, and adults aged 16-64 in all other countries. Data 
are weighted to match the profile of the population. 

• In 17 of the 28 countries surveyed internet penetration is sufficiently high to think of the 
samples as representative of the wider population within the age ranges covered: Argentina, 
Australia, Belgium, Canada, France, Germany, Hungary, Israel, Italy, Japan, Poland, Serbia, 
South Korea, Spain, Sweden, Great Britain and United States.  The remaining 11 countries 
surveyed: Brazil, Chile, China, India, Malaysia, Mexico, Russia, Peru, Saudi Arabia, South 
Africa and Turkey have lower levels of internet penetration and so these samples should 
instead be considered to represent a more affluent, connected population.  These are still a 
vital social group to understand in these countries, representing an important and emerging 
middle class.   

 

About Ipsos 

Ipsos is now the third largest market research company in the world, present in 90 markets and 

employing more than 18,000 people. 

Our research professionals, analysts and scientists have built unique multi-specialist capabilities that 

provide powerful insights into the actions, opinions and motivations of citizens, consumers, patients, 

customers or employees. Our 75 business solutions are based on primary data coming from our 

surveys, social media monitoring, and qualitative or observational techniques. 

“Game Changers” – our tagline – summarizes our ambition to help our 5,000 clients to navigate more 

easily our deeply changing world. 

Founded in France in 1975, Ipsos is listed on the Euronext Paris since July 1st, 1999. The company 

is part of the SBF 120 and the Mid-60 index and is eligible for the Deferred Settlement Service 

(SRD). 

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP 
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