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1 in 4 Urban Indians will ditch air travel for lower carbon footprint 
alternative, discomfort notwithstanding: WEF-Ipsos Global Views on Air 
Travel & its Environmental Impact  
 
New Delhi, October 18, 2019: Environmentalists are crying foul about the negative impact of air 
travel on the environment – carbon dioxide emissions from commercial airlines are increasing 
the carbon footprint and accentuating global warming. 
 
Will Indians ditch air travel for a lower carbon footprint alternative, for long distance travel?  
Views were a mixed bag. 
 
Only 1 in 4 (23 per cent) Indians are willing to take a lower carbon footprint alternative to air 
travel, even at the cost of inconvenience and additional expense. 
 
37% Indians on the other hand would take the transport with lower carbon footprint (e.g. Rail), 
if it’s at par with air travel, both in convenience and price.  
 
24% Indians said they were undecided. 
 
While 17% refused to choose their mode of transportation, basis the carbon footprint.    
 
“Interestingly, if we see, for long distance travel, there is no alternative to air travel, unless we 
consciously look for using  videocon, webinar etc. especially for business meetings. Air travellers 
probably can also on their part make an  informed decision, if we at a country level have some 
sort of an ‘eco-labeling’ of the carrier; and passengers  can act responsible by choosing, 
accordingly,” says Rinku Patnaik, Chief Client Officer, Ipsos India.   
 
How responsible are Aviation Companies towards the environment? 
 
Indians have a reasonably good perception of commercial airlines in their commitment towards 
reducing the impact of airplanes on the environment, with at least 52% Indians reposing faith in 
their intent towards the environment. While 26% held a neutral view. However, 21% were 
disappointed with the efforts.  
 
And do the airlines have the ability to reduce the impact? 
 
Over half of Indians polled (55%) felt airlines have the ability in finding solutions that reduce the 
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adverse impact on the environment. 27% were noncommittal, while 19% disagreed. 
 
About the study 
These are the findings of a 27-country Ipsos survey for the World Economic Forum conducted via 
Ipsos’s Global Advisor online survey platform between June 21 and July 5, 2019.   
For this survey, Ipsos interviewed a total of 19,023 adults aged: 19-74 in South Korea; 18-74 in 
Canada, China (mainland), Malaysia, South Africa, Turkey, and the United States; and 16-74 in all 
other markets. The sample consists of 1000+ individuals in each of Australia, Brazil, Canada, China 
(mainland), France, Germany, Great Britain, Italy, Japan, Spain, and the United States, and 500+ 
in each of Argentina, Belgium, Chile, Hungary, India, Malaysia, Mexico, Peru, Poland, Romania, 
Russia, Saudi Arabia, South Africa, South Korea, Sweden and Turkey. The survey data have been 
weighted so that each market’s sample composition best reflects the demographic profile of the 
adult population according to the market’s most recent census data. Data collected each month 
are also weighted to give each market an equal weight in the total “global” sample.   
 
Online surveys can be taken as representative of the general adult population under the age of 
75 in Argentina, Australia, Belgium, Canada, France, Germany, Great Britain, Hungary, Italy, 
Japan, Poland, South Korea, Spain, Sweden, and the United States. Online samples in Brazil, Chile, 
China (mainland), India, Malaysia, Mexico, Peru, Romania, Russia, Saudi Arabia, South Africa and 
Turkey are more urban, more educated and/or more affluent than the general population and 
the results should be viewed as reflecting the views of a more “connected” population. Sample 
surveys and polls may be subject to other sources of error, including, but not limited to coverage 
error, and measurement error. The precision of the Ipsos online polls is measured using a 
Bayesian Credibility Interval. The credibility interval around percentages based on single-month 
data is of +/- 3.5 percentage points for markets where the monthly sample is 1,000+ and +/-4.8 
points for markets where the monthly sample is 500+. Click here for more information on the 
Ipsos use of credibility intervals. Where results do not sum to 100 or the “difference” appears to 
be+/- 1 more/less than the actual value, this may be due to rounding, multiple responses, or the 
exclusion of don't knows or not stated. 
 

ABOUT IPSOS 

Ipsos is now the third largest market research company in the world, present in 90 markets 
and employing more than 18,000 people. 
Our research professionals, analysts and scientists have built unique multi-specialist 

capabilities that provide powerful insights into the actions, opinions and motivations of 

citizens, consumers, patients, customers or employees. Our 75 business solutions are 

based on primary data coming from our surveys, social media monitoring, and qualitative 

or observational techniques. 
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“Game Changers” – our tagline – summarises our ambition to help our 5,000 clients to 
navigate more easily our deeply changing world. 
Founded in France in 1975, Ipsos is listed on the Euronext Paris since July 1st, 1999. The 
company is part of the SBF 120 and the Mid-60 index and is eligible for the Deferred 
Settlement Service (SRD). 
ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP 
www.ipsos.com 
 

GAME CHANGERS 

In our world of rapid change, the need of reliable information to make confident decisions 
has never been greater. 
At Ipsos we believe our clients need more than a data supplier, they need a partner who 
can produce accurate and relevant information and turn it into actionable truth.  
This is why our passionately curious experts not only provide the most precis 
measurement, but shape it to provide True Understanding of Society, Markets and 
People.  
To do this we use the best of science, technology and know-how and apply the 
principles of security, simplicity, speed and substance to everything we do. 
So that our clients can act faster, smarter and bolder.  
Ultimately, success comes down to a simple truth: 
You act better when you are sure.   

http://www.ipsos.com/

