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= Racing to the future

FRAMEWORKS (THEORY, METHOD, ETC)

TOOLS (DATA ACCESS, COLLECTION,
ANALYSIS)

FROM INSIGHT TO IMPACT
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Looking ahead of market
trends & needs
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© Ipsos | Innovation, Disrupted | September 2019 | Version 1 | Internal/Client Use Only
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The problem?

© Ipsos | Innovation, Disrupted | September 2019 | Version 1 | Internal I/Client Use Only
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Some improvements
some radical changes
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Benefits of
this approach

SCIENTIFIC, NEED-SOLUTION HIGHLY SCALABLE
EVIDENCE-BASED FASTER . CHEARER PAIRS ALGORITHMS
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Passive:

accessing in-the-moment for
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We need to focus on bringing reality to life. From concepts, environments and situations
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theatre, live cinema screening and VR experience
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Is the emotional
engagement of watching a
play live at the theatre the
same or different watching
it streamed live to cinema,
or in fact via VR

Emotional engagement VR | Mar 2017 | Version 1 | Confidential




Emotional engagement - measurement

Emotional engagement VR | Mar 2017 | Version 1 | Confidential

In the moment

Participants wore a heart rate monitor fitted on their
wrist throughout their experience. The device also
provides a time stamp.

Immediately post performance

Immediately following the performance participants completed
a short recall interview which included: video questions
(analysed using text and voice analytics - to understand
strength reaction and engagement), sentence completion
qguestions, anchored closed questions and then some specific
questions for the cinema and VR test cells to understand if at
any point if they felt like they were actually at the theatre and
then for what proportion of the performance they felt this.

45



Heart rate response at key moments

Individuals heart rate and key moments during the performance

Laughter 19:34-19:39

Both the ‘fight or flight' ‘ Loirigs atack - tart of 2 hlf
response to threatening or
sudden events and the
physiological effort associated
with laughter can be seen to
raise heart rate across the
performance

Cardboard box
scene 21:57-22:06
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Emotional engagement VR | Mar 2017 | Version 1 | Confidential
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Emotional engagement VR | Mar 2017 | Version 1 | Confidential



A VR participant kicked off his shoes and then went to
look down at his feet, and jumped when he didn't see
his legs/feet

lllustrating that he had forgotten where he was

Emotional engagement VR | Mar 2017 | Version 1 | Confidential



Many of the VR participants laughed and clapped during
the experience

Emotional engagement VR | Mar 2017 | Version 1 | Confidential



VR and AR Shopper Experience

Participants engage with a live consumer environment so we
can understand in-the-moment decision making

Participants enter They're asked to They then go to Participants’
a VR look to complete checkout to pay behavior helped

supermarket a shopping for their products the client
journey e.g. & complete end understand how
buying for a night of journey survey they make
in with their choices in the
friends moment
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Persistence
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Thankyou

ben.page@ipsos.com
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