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Singh wins Canadian debate on Twitter

Toronto, October 8, 2019 — With the English debate concluded, Canadians seem to be tuning in
more to the federal election which will be held on October 21. According to the Ipsos Political Atlas
Debate Dashboard, an online tool that measures Twitter volume and sentiment, Canadians were
active online during the debates. Total volume per minute about the election increased from
approximately 60 mentions per minute to over 300 during the debate.

According to Twitter, Jagmeet Singh was the biggest winner. His volume of mentions and positive
sentiment steadily increased throughout the debate. While Conservative Party leader Andrew Sheer
and Liberal party leader Justin Trudeau had the most volume overall, People’s Party leader Maxime
Bernier also attracted significant volume at various times in the debate. Sentiment about Mr. Bernier
was net neutral, and the leaders were on the negative side within a few points of one another. Green
Party leader Elizabeth May and Bloc Quebecois leader Yves-Francois Blanchet attracted very little
mention throughout the debates.

It is worth noting that sentiment and volume are separate measures. Sentiment measures attitudes
towards the parties and leaders. A sentiment rating over 50 is “net positive,” while a sentiment rating
of less than 50 is “net negative.” A small group of dedicated supporters or detractors on Twitter can
drive sentiment into the positive or negative territory. Overall, Mr. Trudeau’s net sentiment dropped
from 55 to 40. Mr. Sheer’s net sentiment also dropped, starting at 48 and dropping to 42. When Mr.
Trudeau was attacked by his opponents, a drop in sentiment occurred. Sentiment about him
remained otherwise flat. in By contrast, Mr. Singh’s net sentiment moved from 62 to 68 and stayed
consistently high during the debate.

The main issues according to volume were energy and climate, and cost of living, consistent with
Ipsos public opinion polls showing these issues among Canadians’ top priorities. There were
noticeable increases in discussion about Indigenous Issues and Bill 21 when these issues were
discussed.

A full summary of statistical results is attached.

These are findings from the Canadian Political Atlas Debate Dashboard, an online social media
monitoring tool that measured Twitter sentiment and volume through the debate. The data are not
representative of the Canadian population, and reflect only social media activity online. Data were
collected between 7:00 p.m. and 9 p.m. October 7, 2019.
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About Ipsos

Ipsos is the world’s third largest market research company, present in 90 markets and employing
more than 18,000 people.

Our passionately curious research professionals, analysts and scientists have built unique multi-
specialist capabilities that provide true understanding and powerful insights into the actions, opinions
and motivations of citizens, consumers, patients, customers or employees. We serve more than
5000 clients across the world with 75 business solutions.

Founded in France in 1975, Ipsos is listed on the Euronext Paris since July 1st, 1999. The company
is part of the SBF 120 and the Mid-60 index and is eligible for the Deferred Settlement Service
(SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP
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