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Líder global de Comunicaciones Públicas de Ipsos
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ENFOQUE LÓGICO
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TO CHANGE

THE VISUAL:

• Remove the visual

• Click on the icon 

in the center of the gray 

block

• Import a visual

from your computer

• Select the visual”
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https://youtu.be/JmR6je__Ke4

https://youtu.be/JmR6je__Ke4
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Sources: Ipsos Connect Tracking data-base (N.A.)

Otros
factores

Creatividad
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Source:  N.A. Case Study
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TO CHANGE

THE VISUAL:

• Remove the visual

• Click on the icon 

in the center of the gray 

block

• Import a visual

from your computer

• Select the visual

• Right click > “background”
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43%
24% 18% 13%

TVC Radio Digital OOH

43%
54%

57% 57%+11

%

+3% +0%

31% 29% 29% 22%

Radio TVC Digital OOH

31%
45%

53% 55%+14
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+8% +2%
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Source: Ipsos Connect Tracking Case 
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