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Future of the world order: How do you view the U.S. and China’s 
influence?  

• 52% say U.S. will have a positive influence globally – up 2% from 2018, down 13% from 2015  

• 53% say China will have a positive influence in the world – unchanged from 2015 

• People divided over whether they should follow the U.S.’s or China’s economic & political model 

Toronto, Canada, November 25, 2019 — An ongoing trade war between the world’s two biggest 

economies is having an impact on how people view the influence that the U.S. and China have on 

world affairs. 

A new Global Advisor survey of more than 18,500 people across 28 countries, conducted on behalf 

of the Halifax International Security Forum, finds that half of the respondents (52%) think the U.S. will 

have a positive influence on world affairs in the next decade. 

That’s up 2 percentage points from last year, but down 13 percentage points from 2015. 

Similarly, more than half (53%) think China will have a positive influence in the next 10 years, which 

remains unchanged from last year and four years ago. 

Darrell Bricker, CEO of Public Affairs, said the findings show the world is divided on the role of 

superpowers and it highlights how much leadership matters. 

“It is undeniable that President Trump’s controversial leadership has effected the standing of the 

United States around in the world,” said Bricker.  
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Global alliances 

India (85%), Brazil (79%), U.S. (78%), Peru (77%) and Poland (71%) are the top five countries where 

most people feel the U.S. will have a positive influence on the world. 

For China, people in Mexico (82%), Russia (82%), Peru (81%), Saudi Arabia (78%) and Brazil (76%) 

are most likely to think the Asian giant will have a positive global influence. 

It’s interesting to note that people in emerging markets are more likely to think the world’s biggest 

economies will have a positive influence on global affairs over those in the developed world. Other 

than the U.S., Japan is the highest ranked developed nation (12th) to view U.S. influence as positive, 

while Spain is the highest ranked developed country (13th) to view China’s influence as the same. 

Bricker said Americans are unsure about the standing of their country in the world today and the role 

the Trump administration’s trade policies has played in this is measurable. 

 “The desire of Americans to play a leadership role in the world is enduring and undiminished,” said 

Bricker. “It’s clearly up to their leaders to represent this to the world.” 

China, meanwhile, was the number one nation out of 27 countries where people feel the political 

system represented them. 
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The importance of trade 

Aside from political influence, global trade has never been more in focus than in recent times with 

fears over the fallout from a trade war and tariffs constantly in the headlines. 

More than four in five people globally (81%) said free trade is beneficial for their economy – up 1 

percentage point from last year. 

The top three countries most likely to agree with this are Mexico (93%), China (92%) and Great 

Britain (91%). The first two are negotiating trade deals with the U.S., while the third is in the middle of 

an exit from the European Union. 

“Even populations who are in disputes over specific trade issues continue to support the concept of 

freer trade in general,” said Bricker. “For most of the world’s citizens, more free trade is seen as 

better than less.”  

Overall, nearly three in five people (58%) think the political system in their country has been captured 

by an elite group that are corrupt, obsolete and not capable of reform – with this sentiment highest in 

South America. 

Wanting more from their political and economic systems, these are the countries where most people 

want to emulate the world’s biggest superpowers. 

Where most want to emulate U.S.’s political & economic model 

• India (74%) 

• Saudi Arabia (70%) 

• Brazil (68%) 

• Poland, U.S. (64%) 

Where most want to emulate China’s political & economic model 

• China (88%) 

• Saudi Arabia (85%) 

• Peru (70%) 

• Mexico (66%) 

• Colombia (61%) 

In terms of how much people want their countries engaged in global affairs, nearly four in five people 
(79%) said their country should work with other nations towards global goals even if their country 
does not always get what it wants.  

In comparison, less than three in four people (73%) said their country needs to focus less on the 
world and more at home, given difficult economic issues. 

The entire results of this survey can be found here. 

https://www.ipsos.com/sites/default/files/ct/news/documents/2019-11/future-of-the-world-order-us-china-influence-2019.pdf
https://www.ipsos.com/sites/default/files/ct/news/documents/2019-11/future-of-the-world-order-us-china-influence-2019.pdf
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About the Study 

These are the findings of an Ipsos survey conducted between August 23rd and September 6th, 2019. 

The survey instrument is conducted monthly in 28 countries around the world via the Ipsos Online 

Panel system.  

The countries reporting herein are Argentina, Australia, Belgium, Brazil, Canada, China, Chile, 

France, Great Britain, Germany, Hungary, India, Israel, Italy, Japan, Malaysia, Mexico, Peru, Poland, 

Russia, Saudi Arabia, Serbia, South Africa, South Korea, Spain, Sweden, Turkey and the United 

States of America. 

For the results of the survey presented herein, an international sample of 18,526 adults aged 18-74 

in the U.S., South Africa, New Zealand, Turkey and Canada, and age 16-74 in all other countries, 

were interviewed. Approximately 1000+ individuals participated on a country by country basis via the 

Ipsos Online Panel with the exception of Argentina, Belgium, Chile, Colombia, §Hungary, Malaysia, 

Mexico, Netherlands, Peru, Poland, Russia, Saudi Arabia, South Africa, South Korea, Sweden and 

Turkey, where each have a sample approximately 500+. The precision of Ipsos online polls are 

calculated using a credibility interval with a poll of 1,000 accurate to +/- 3.1 percentage points and of 

500 accurate to +/- 4.5 percentage points. For more information on the Ipsos use of credibility 

intervals, please visit the Ipsos website. 

15 of the 28 countries surveyed online generate nationally representative samples in their countries 

(Argentina, Australia, Belgium, Canada, France, Germany, Great Britain, Hungary, Italy, Japan, 

Netherlands, Poland, South Korea, Spain, Sweden, and U.S.). 

Brazil, China, Chile, Colombia, India, Malaysia, Mexico, Peru, Russia, Saudi Arabia, South Africa 

and Turkey produce a national sample that is more urban & educated, and with higher incomes than 

their fellow citizens. We refer to these respondents as “Upper Deck Consumer Citizens”. They are 

not nationally representative of their country. 

For more information on this news release, please contact: 

Rajeshni Naidu-Ghelani 

Data Journalist, Global Advisor, Public Affairs 

+1 416 508-7805 

rajeshni.naidu-ghelani@ipsos.com  
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About Ipsos 

Ipsos is the world’s third largest market research company, present in 90 markets and employing 

more than 18,000 people. 

Our passionately curious research professionals, analysts and scientists have built unique multi-

specialist capabilities that provide true understanding and powerful insights into the actions, opinions 

and motivations of citizens, consumers, patients, customers or employees. We serve more than 

5000 clients across the world with 75 business solutions. 

Founded in France in 1975, Ipsos is listed on the Euronext Paris since July 1st, 1999. The company 

is part of the SBF 120 and the Mid-60 index and is eligible for the Deferred Settlement Service 

(SRD). 

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP www.ipsos.com 


