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8 1n 10 people agree they are worried about
the use of plastics in product packaging

40% 39%
11%
7%
]
Strongly agree Tend to agree Neither agree Tend to Strongly Don't know

nor disagree disagree disagree

Q1: How strongly would you agree or disagree with each of the following statements? | am worried about the use of plastics in product packaging.
Base: Base: 1105 adults aged 16-75 in the UK
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5 % Re-use disposable items

Buy products made from recycled

. . . . materials

TWO th | rd S In B rltal n Start going to shops that have packaging-
wou | d re-yse free options/sections
. . Stop buying goods that have non-

d 1S p 0S ab I el te Mms recyclable packaging

Stop going to shops that use a lot of non-
recyclable packaging

Pay extra for goods without non-
recyclable packaging

Pay more tax so recycling facilities can be
improved

None of these

Don’t know 5%

Q2a: Which of the following would you personally do to reduce the problems caused by unnecessary use of plastic and packaging that cannot be recycled?
Base: 1105 adults aged 16-75 in the UK
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Over half of
respondents have
Increased how often
they re-use
disposable items

Only 2 in 10 have
made no extra effort

Re-using disposable items

Buying products made from recycled
materials

Not buying goods that have non-
recyclable packaging

Going to shops that use a lot of non-
recyclable packaging

Not going to shops that use a lot of non-
recyclable packaging

Paying extra for goods without non-
recyclable packaging

Don't know

| am not doing any of these more than |
was 12 months ago

Q2b: Which, if any, of the following are you personally doing more now than you were twelve months ago?
Base: 953 adults aged 16-75 in the UK willing to do something to reduce problems caused by the use of plastic
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7%

3%

19%

20%

51%

36%

27%
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61n 10

people think that
food and beverage
sectors have done
the most to reduce
their plastic and
non-recyclable
packaging use.

Q3a: Which, if any, of the following sectors do you
think have been particularly good in reducing the
plastic and non-recyclable packaging in their
products?

Base: 1105 adults aged 16-75 in the UK
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Fresh
fruit &
vegetables




Almost 8in 10 see
the food & beverage

sectors as worst

offenders compared

to the home &

personal care sectors
seen as worst by half

of people

Take-away foods
Crisps / snacks

Ready meals

Sweets / confectionery
Beauty / cosmetics
Household cleaning
Frozen foods

Fresh fruit & vegetables
Personal care

Fresh meat

Medicines / pharmacy
Pet food

Non-alcoholic drinks
Bread / bakery

Tea / coffee

Beer

Wines / spirits

None of these

Don't know

17%

Net — Food
& Beverage

(1%

Net — Home
& Personal Care

49%

Q3b: Which, if any, of the following sectors do you think are the worst offenders for having plastic and non-recyclable packaging in their products?
Base: 1105 adults aged 16-75 in the UK

© Ipsos | Hidden plastic | October 2019 | Version 1 | Public

Ipsos MORI @



Overall 7 1n 10
p eo p I e | N B I‘itai N Plastic bottle deposit-return scheme
have heard about

recycling schemes

Stores trialling packaging-free initiatives

Costa accepting any “disposable” coffee
cup for recycling

Walkers crisp packet recycling points

Crayola felt-tip pen collection and
recycling scheme

Colgate toothpaste tube recycling points

LOOP home delivery

Don't know 4%

| have not heard or read about any of
these

25%

Q4a: Many new schemes have been introduced to increase re-use and recycling of packaging materials and to reduce packaging waste. Which of these, if any, have
you heard or read anything about?
Base: 1105 adults aged 16-75 in the UK
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Two thirds of those
who heard about
recycling schemes
have not used them.

Q4b: Many new schemes have been introduced to
increase re-use and recycling of packaging
materials and to reduce packaging waste. Which of
these schemes — if any — have you used?

Base: 779 adults aged 16-75 in the UK who heard
or read about any recycling scheme
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Three quarters of

] Bottle caps
BI‘I’[OHS COI‘fECﬂy Drinks cartons and cans
believe bottle caps Szt lznses

. . . Wet wipes
Contal N pIaStIC’ Wh Ile Crisp packets (all foil packaging)
only a quarter of Tampons
people think that Paper cups
cardboard and paper o
food packaging do. Glass jar lids

Envelopes
Cigarette butts
Light bulbs
Cardboard and paper food packaging
Don’t know 7%
None of these contain plastics 2%

Q5: Looking now at this selection of products. Which — if any — do you think contain plastics?
Base: 1105 adults aged 16-75 in the UK
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Two thirds in Britain would re-use disposable items.

Re-use disposable items

58%
43% 42%
0 17%
14%
Re-use 8% 0
: 5%
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Iitems
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Q2a: Which of the following would you personally do to reduce the problems caused by unnecessary use of plastic and packaging that cannot be recycled?
Base: 1105 adults aged 16-75 in the UK
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Over half of respondents have increased how often they re-use
disposable items. Only 2 in 10 have made no extra effort

Re-use disposable items 36%

27%

19% 20%
()
% 7%
Bl -

51%
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Q2b: Which, if any, of the following are you personally doing more now than you were twelve months ago?
Base: 953 adults aged 16-75 in the UK willing to do something to reduce problems caused by the use of plastic
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3in 5respondents think people in

Britain are less caring than ten years ago
With almost 2 in 3 35-75 year olds think people are less

caring compared to only half of people in younger generations

Less caring

60%

Less caring

I 27%
About the same

8%
More caring
5%
Don’t know

51% 52% 63% 63% 64%
16-24 25-34 35-44 45-54 55-75

Q3. Thinking about how life in Britain has changed over the last ten years, do you think people are now more caring, less caring or about the same?
Base: 2,237 adults aged 16-75 in the UK
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Thinking about the
Royal Family, which
two or three, If any,
of the following
members of the
Royal Family do
you like most?

The Queen is the most
popular member of the

Royal family with William
and Harry close behind
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The Queen

Prince William

Prince Harry

Catherine, Duchess of Cambridge
Meghan, Duchess of Sussex
Princess Anne

Prince Charles

Prince Phillip

Sophie, Duchess of Wessex
Camilla, Duchess of Cornwall
Prince Edward

Prince Andrew

Princess Beatrice

Princess Eugenie

Don't know

None

Source: XXXXXXXXXXXXXXXXXXX  Base: All adults ages 16-75 in the UK
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Do you think that Prince Charles should or should not give up his right
to be the next monarch in favour of his eldest son, Prince William?

But opinion is split as to whether Prince Charles should take the throne or
pass it on to Prince William

In your opinion, should the Do you think that Prince
Queen abdicate at some Charles should or should not

point or remain Queen for as give up his right to be the next
long as possible? monarch in favour of his
eldest son, Prince William?

23%

She should remain as Queen
for as long as possible

I68%

The Queen should abdicate

9%

Don’t know

23%

She should remain as Queen
for as long as possible

I68%

The Queen should abdicate

9%

Don’t know

Ipsos MORI @
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People perceive more
kKindness locally than nationally

Half of respondents agree people in their local community are kind.
A quarter of respondents disagree that people are kind as a whole.

People are kind in my local community

9% 40% 33% 12% 3%

People are kind in this country as a whole

6% 38% 30% 20%

Strongly agree Tend to agree Neither agree nor disagree Tend to disagree [ strongly dsagree [l Don't know

Q2. To what extent do you agree, or disagree, with each of the following statements?
Base: 2,237 adults aged 16-75 in the UK
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8 In 10 people agree they feel
happier when doing things for others
1in 3women strongly agree compared to only 1 in 5 men

When | do kind things for others, | feel happier

80%

Strongly/tend to agree

When I do kind things for others, | feel happier

15%
Neither agree/disagree
8%
Tend to disagree
5% :
I Strongly disagree Strongly 21% 34%
agree
Male Female

Q2. To what extent do you agree, or disagree, with each of the following statements?
Base: 2,237 adults aged 16-75 in the UK
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Women are significantly more
compassionate than men

Younger generations are more compassionate than older
ones with 25-34 year olds being the most compassionate

Mean compassion score Mean compassion score
4.90
4.77
Tend to 4.55
agree
4.37
4.26

Strongly
agree

Male Female 16-24 25-34 35-44 45-54 55-75

Mean compassion score based on 0-7 scale and aggregated results of statements of the Santa Clara Brief Compassion Scale.
Base: 2,237 adults aged 16-75 in the UK
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Women are significantly more compassionate
than men

Younger generations are more compassionate than older ones with 25-34
year olds being the most compassionate

Mean compassion score Mean compassion score
4.90
4.77
Tend to 4.55
agree
4.37
4.26

Strongly
agree

Male Female 16-24 25-34 35-44 45-54 55-75

Mean compassion score based on 0-7 scale and aggregated results of statements of the Santa Clara Brief Compassion Scale.
Base: 2,237 adults aged 16-75 in the UK
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1in 10 respondents have
no trust in others

“You can't be too careful” “Most people can be trusted”
0 1 2 3 4 5 6 7 8 9 10 Don’t
know
18%
15%
13% 13%
11%
10%
7%
6%
2% 2% 2% 2%

Q4. Generally speaking, would you say that most people can be trusted, or that you can’t be too careful in dealing with people?
Base: 2,237 adults aged 16-75 in the UK
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Trust is significantly higher
In working respondents

Higher education also seems to influence trust with
respondents with the highest education being the most trustful

Mean trust score Mean trust score

Working Not working GCSE A Level Degree

Q4. Generally speaking, would you say that most people can be trusted, or that you can’t be too careful in dealing with people?
Mean trust score based on 0-10 scale. Base: 2,237 adults aged 16-75 in the UK
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Project specifications

e The research was conducted on e The data has been weighted to the

izomnibus, Ipsos MORI’s online Omnibus. known population profile by age, gender,
region, working status and social grade to
be nationally representative and reflect
the adult population of the UK.

e Online interviews were carried out
amongst adults aged 16-75 in the UK.

e Ourrespondents base includes 2,237
adults who completed the survey
between 23rd and 27th August 2019.

e The sample obtained is representative of
the population with quotas on:

— Age
— Gender

— Region
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Than
you.

NETES
Federica Curcuru
Research Manager

Details:
federica.curcuru@Ipsos.com
+44 (0)20 3059 5169
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Ipsos MORI Terms and Conditions

Please do not include these if the work was under
a MSA or client contract

Ipsos MORI  1psos
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Supplier - Terms & Conditions of Contract

Reference is made to the proposal to which this document is attached, issued by Supplier
to Client for the provision of market research services or other related services (the
"Services") identified in the proposal or other similar document issued by Supplier
relating thereto (the "Proposal”). The general terms and conditions below (the "T&Cs"),
the Proposal and the description and other specifications of the Services identified in the
Proposal shall be collectively referred to herein as the "Agreement".

DEFINITIONS AND INTERPRETATION

In these T&Cs, unless the context otherwise requires, the following definitions shall apply:

"Client" means the person or entity to which the Proposal for the Services has been
issued by Supplier.

"Supplier" means the relevant Supplier entity referred to in the Proposal from time to
time including but not limited to Market & Opinion Research International Limited, Ipsos
MORI UK Limited and Ipsos Healthcare (Japan) Limited.

“Deliverables” means the presentations, reports, data or other results of the Services
identified in the Proposal and specifically prepared by Supplier for the Client.

“Confidential Information” shall mean all information relating to the intellectual property
and business practices of either party including, without limitation: (i) information relating to
research and development, methodologies, processes, know-how, specifications; and (ii)
business plans, financial information, products, services, costs, sources of supply, strategic,
advertising and marketing plans, customer lists, pricing methods, project and commercial
proposals (including the Proposal and the Proposal and any information contained in those
documents), personnel, and business relationships

CONTRACT

1. The Proposal issued to the Client by Supplier may be withdrawn or varied at any time
and unless otherwise specified shall be automatically withdrawn after 30 days.

2. All work undertaken by Supplier is subject to these T&Cs unless otherwise agreed in
writing. The Client acknowledges and agrees that no other document, in particular its
own general conditions of purchase or specific conditions of sale, shall prevail over
the T&Cs unless it has been expressly agreed by Supplier.

3. Any changes to the specifications or scope of the Agreement must be agreed in
writing by the parties and may result in changes to the costs and timings proposed.

PRICE AND PAYMENT

4. The price of the Services shall be the fee quoted and confirmed in the Proposal. All
fees quoted exclude Value Added Tax and/or any other required taxes or duties.
Where applicable, government sales, withholding, use and/or value added taxes shall
be paid by Client in addition to the fees due under this Agreement. Client shall in no
event be liable for payment of any taxes based on Supplier's net income or personal
property. If Client is required by law to make any deduction or withholding from any
sum payable by it to or for the account of Supplier, the sum payable by Client in
respect of which deduction or withholding is required to be made shall be increased
to the extent necessary to ensure that, after the making of such deduction or
withholding, Supplier receives and retains (free from liability in respect of such
deduction or withholding) a net sum equal to the sum which it would have received
and so retained had no such deduction or withholding been made.

5. Additional costs and expenses incurred by Supplier for the needs of the Services,
including, out of pocket expenses such as transport and accommodation expenses,
or third party pass through expenses which are not included in the price quoted or

27 © Ipsos | Hidden plastic | October 2019 | Version 1 | Public

which could not be anticipated at the date of the Proposal, shall be reimbursed to
Supplier by the Client. Claims for all such costs and expenses will be submitted to the
Client with receipts.

6. Unless otherwise agreed in the Proposal, the fee of the Services will be invoiced in
two parts. 70% will be invoiced when the Client commissions the Services and 30%
(together with any costs and expenses incurred) will be invoiced on despatch or
presentation of the Deliverables, whichever is the sooner, except for Services
consisting of syndicated products, tracking surveys or other long term surveys, in
which case Supplier will define different project phases in the Proposal and will
invoice Client the full amount of the fees corresponding to each phase at the
beginning of each such phase. Supplier also reserves the right to require the entire
fee to be paid in advance.

7. Unless otherwise agreed in the Proposal, the fee is payable by the Client within 30
days of receipt of Supplier's invoice. All payments shall be made in full without
deduction in respect of any set-off or counterclaim. If on expiry of 60 days any
invoice remains unpaid Supplier will add a further surcharge of 2.5% for each month
or part month during which the monies have not been received.

8. If the Client fails to make any payment thirty (30) days after the due date, then
without prejudice to any other right or remedy available to Supplier, Supplier shall be
entitled to:

a. terminate the Agreement or, in the alternative, suspend any further services to
the Client until such amounts have been paid;

b. appropriate any payment made by the Client to such of the Services (or the
research supplied under any other contract between the Client and Supplier) as
Supplier may think fit;

Where the Agreement involves receipts or payments in foreign currency, Supplier

shall have the right to increase the Services fee if on the due date of payment, the

rate of exchange of the two currencies has changed so that the value of the currency
specified in the invoice compared to sterling has increased by more than 1% from the
date of the commission. The prevailing exchange rates shall be those specified by
the Financial Times (or if published in any equivalent source) on the date of the
Proposal and the payment date.

10. Supplier reserves the right by giving notice to the Client at any time before delivery, to
increase the price of the Services (or any related out of pocket expenses) to reflect
any increase in the cost to Supplier which is due but not limited to any factor beyond
the control of Supplier, including, but not limited to any request by Client for a change
in delivery dates, quantities, specifications or scope of the Services, any delay
caused by instructions of the Client, failure of the Client to give Supplier accurate
information or instructions, or any changes in the law.

EARLY TERMINATION OR POSTPONEMENT OF RESEARCHBY CLIENT:

11. Upon any termination of this Agreement for any reason whatsoever, other than a
default by the Supplier, the Client shall continue to be obligated to pay for the fees
due (including, for purposes of clarity, the pro-rated fees for work undertaken ) and
expenses incurred by the Supplier up to the effective date of termination, as well as
any pre-approved and documented unrecoverable third party costs incurred by the
Supplier as a result of such early termination.

12.  Should either party wish to change any aspect of the Services (including adding
new services to the Services) it shall provide the other party with details of the
proposed changes in writing (a “Change Request”). Within a reasonable period from

receipt of the Change Request from the Client, and in the case of a Change
Request by the Supplier, the Supplier shall inform the Client of:

(@) the impact of the proposed change upon the Services;
(b) the impact of the proposed change on the price of the Services; and

(c) any other terms herein that may be affected by the proposed change.
13. The other party shall not be obliged to agree a Change Request.

RESEARCH OBLIGATIONS

14. Supplier follows the requirements of the Market Services Society (MRS) Code of
Conduct, the International Chamber of Commerce (ICC) and European Society for
Opinion and Marketing Services (ESOMAR) and the disclosure rules set by the British
Polling Council (BPC), as amended by these T&Cs. In addition, Supplier is accredited
to the quality standard 1ISO 20252, ISO 9001 and ISO 27001 details of which are
available on request.

15. Whilst Supplier will use all reasonable endeavours to deliver the Services within the
agreed timing, under no circumstances will it be responsible for any delays.

16. From time to time, Supplier may, where appropriate, subcontract work on the
Services to one of its approved suppliers, subsidiaries or affiliates located in and
outside the UK. Where requested, Supplier will inform the Client about the identity of
its approved suppliers.

17. Where the sample is drawn from lists of names and addresses supplied by the
Client, the Client and Supplier warrant that they will comply with the requirements of
the data processor clauses set out in Schedule 1 of these T&Cs.

18. Furthermore, in accordance with its professional rules and its contractual obligations
to respondents, Supplier is under a duty to preserve the anonymity of the
respondents when providing market, opinion and social research and data analytics
services. Accordingly, Supplier shall only provide Client with aggregate data or
otherwise anonymized data. Client hereby undertakes to respect this anonymity and
undertakes not to attempt to link the data provided by Supplier to the identity of the
respondents. Supplier will only provide Personal Data to Client as permitted by and in
accordance with its professional rules and applicable Data Protection Legislation (as
defined in Schedule 1). In any instance of such permitted disclosure, Client hereby
agrees to maintain the confidentiality of such Personal Data. Where such Personal
Data is provided by Supplier, acting as a Data Controller, to Client, Client warrants
that it will cease further use or processing of the Personal Data upon notice from
Supplier, and shall comply with all instructions included in such notice, including
deletion of any or all relevant Personal Data.

19. Where a requirement is made to the Client under the Freedom of Information Act
2000 to access information from the Client which was obtained via Supplier, then the
Client will (a) inform Supplier of full details of such request as soon as is reasonably
possible, and (b) consult with and take into account the views of Supplier. Supplier
reserves the right to pass onto the Client its reasonable and evidenced expenses
incurred in connection with assisting the Client deal with information requests
received under such legislation.
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CONFIDENTIALITY

20. Neither party receiving Confidential Information from the other party shall (i) use
Confidential Information received from the other party under this Agreement for any
purpose other than to fulfil its obligations under this Agreement; (ii) disclose such
Confidential Information to any third party, except for those of its employees with a
need to know the information in order to perform their obligations hereunder and
provided that they are made aware of and agree to be bound by the obligations of
confidentiality contained herein. The receiving party further agrees to use the same
degree of care in safeguarding the confidential information as its uses for its own
information, but in no event less than a reasonable degree of care. All Confidential
Information in tangible form (including any copies or summaries of Confidential
Information) shall be returned to the disclosing party promptly upon written request,
upon termination of the Agreement or upon the receiving party’s determination that it
no longer has a need for such Confidential Information. Confidential Information
provided to the receiving party in any other form, to the extent such information
cannot be returned to the disclosing party, shall be destroyed by the receiving party
to the extent practicable.

21. The obligation of confidentiality, however, shall not apply to information which:
(i)is, at the time of receipt or dissemination, or thereafter becomes generally
available to the public; (i) the receiving party possessed at the time of receipt thereof
from the disclosing party, and was not acquired directly or indirectly from the
disclosing party; (iii) is acquired or rightfully received and without confidential limitation
by the receiving party from a third party; (iv) is independently developed by the
receiving party without breach of this Agreement; or (v) is required to be disclosed
pursuant to court order or law requirement, provided that receiving party first gives
the disclosing party reasonable notice of such court order or law requirement and an
opportunity to oppose and/or attempt to limit such production.

22. Notwithstanding the foregoing, Client acknowledges and agrees that certain Services
may require Supplier to expose, reveal, disclose or describe Client's confidential
information, including, without limitation, new concepts, products, services,
advertising campaigns or designs, to survey respondents ("Concept Testing"). Client
hereby waives and releases Supplier from and against any and all Claims resulting
from or related to Supplier's disclosure of Client’s confidential information to survey
respondents in connection with Concept Testing.

INTELLECTUAL PROPERTY RIGHTS

23. Client shall own the Deliverables (including copyright or other intellectual property
rights) upon payment of the relevant price. Supplier retains full ownership and
intellectual property rights in all techniques, models, processes, tools, methodologies
and know-how, (including without limitation all databases, computer programs and
software, processes, formulae, tools, models, algorithms and products, proposals
survey guestionnaires, data files and other forms used in the fieldwork) that are used,
created or developed in connection with the Services (“Supplier IP”).

24. Client agrees that Supplier may maintain anonymised data, including test level and
respondent level information, obtained in the course of performing Services in
Supplier's databases for industry studies, benchmarking and validation of its
professional norms and standards, provided that (i) such data will only be used or
disclosed in an aggregated and manipulated form, and (ii) Supplier will ensure that
Client will not be identifiable from any such data or information . In addition, Supplier
may retain one copy of the Deliverables for archiving purposes.

25. Notwithstanding the foregoing, to the extent that the Agreement specifies that the
Services include normative data to assist the Client with the interpretation of the
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services, syndicated research services and/or any Deliverables will be comprised of
syndicated research reports (“Syndicated Deliverables”): (i) Supplier shall at all times
retain sole and exclusive ownership rights in the Syndicated Deliverables as well as all
Supplier IP; (i) Client may not sell, distribute, copy or reproduce in full or in part any of the
Syndicated Deliverables, without authorisation from Supplier, which Supplier may withhold
in its sole discretion; and (jiii) this Agreement constitutes a revocable, non-exclusive
license from Supplier to Client to use the Syndicated Deliverables solely for internal
purposes, subject at all times to the ownership rights of Supplier set forth herein.

23. Neither the Client nor Supplier shall have the right to use the other’s trade marks
without prior written consent, except for the purposes of Supplier's marketing
purposes or promotional materials, including on Supplier's website.

USE OF DELIVERABLES

27. In order to enable the Supplier to comply with the requirements under the MRS and
ESOMAR codes of conduct, the use of the Deliverables by the Client is limited as
follows:

a. If Client or its agents wish to publish the Deliverables in the public domain
including, without limitation, in advertising, marketing or promotional materials,
social media, press releases or press conferences, it must come to a written
agreement with Supplier on the form and content of the disclosure, which
Supplier may only withhold on the basis that the Deliverables are used or
presented in a misleading or illegal manner, or in any manner which would
adversely impact upon the reputation or goodwill of Supplier. Supplier
reserves the right to publish a correction in the event of such improper use or
presentation.

b. The Client may only use the Deliverables in connection with any dispute
resolution, litigation, arbitration or other legal proceeding of any nature
(“Litigation Purposes”) not initiated by it, unless the Litigation Purpose is
directed against the Supplier. The Client confirms that it does not intend to use
of the Deliverables for Litigation Purposes, as this may affect Supplier's
recommended methodological approach and study costs set out in the
Proposal. In addition, if the Client decides after the Services has been
completed that it wishes to use the Deliverables for Litigation Purposes, it
must first obtain with the prior written consent of Supplier, which Supplier may
withhold in its sole discretion.

28. The Client must ensure that Supplier is credited for all published Services as “a
poll/research conducted by Supplier for......(Client)”.

29. Once the data has been published, it is in the public domain and Supplier has the
right to disseminate the results and technical details to other parties and to publish
them.

OPINION POLLS

30. The following specific rules shall apply where the Services is an opinion poll:

Every report published by or on behalf of the Client, of the poll findings should give:
for whom and by whom the sample survey was conducted, the purpose of the
survey, the method, a definition of the population sampled, the size and nature of the
sample, the number, type and geographical distribution of sampling points, the
method by which the information was collected, the full question wording used, and
dates of fieldwork and the bases of all percentages. Similar standards are applied to
desk research based on published material.

Where data from a private poll is leaked to the media either by a Client or by a third
party, Supplier reserves the right to clarify/correct any misleading or incorrect
impressions and to provide the full results and technical details.

32. Where, in reply to questions on voting intention, there are abnormal levels or sharp
changes in the manner of those who say they would not vote or who are undecided,
these facts will be reported.

33. In accordance with the British Polling Council’'s Code of Conduct the results of the
questions on voting intention of the general public will only be published if these
results are based on a representative sample of 1,000 or more respondents.

INDEMNIFICATION

35. The Client shall indemnify and hold harmless Supplier, its employees, officers,

directors and agents from and against any and all loss, claim or liability, including
without limitation reasonable legal fees and costs, that may arise in connection with
(i) the Client's disclosure of the Deliverables to any third party,
(ii) the use of the Deliverables in the public domain by the Client or any third party to
whom the Client has disclosed the Deliverables, (iii) the use of the Deliverables for
Litigation Purposes, and (iv) any breach or violation of Sections 23-27 above.
Further, the Client shall indemnify Supplier in full in respect of any loss, expense or
damage incurred by Supplier as a result of (i) a violation of law by the Client, and (ii)
any claim of intellectual property rights infringement by any third party, to the extent
that such loss, expense or damage arises from information or data supplied to
Supplier by the Client or by any other party on behalf of the Client.

36. Product Testing: In the event that for the purposes of the Services Supplier requires
respondents to examine, test or use any products or services, the Client shall
indemnify Supplier in full against any action or claim, in relation to liability, loss,
damage, costs or expenses relating to such examination, test or use of such
products or services.

37. In the event that Supplier or any of its employees, agents or subcontractors is served
with or becomes subject to any subpoena, order or other legal process in a legal
proceeding to which Supplier is not a party, seeking disclosure of any materials or
information related to the Services or the Deliverables that Supplier renders or
delivers to Client hereunder, then Client shall bear and/or reimburse Supplier for all
costs and expenses, including but not limited to, reasonable legal fees and costs,
related to Supplier’s response, compliance with or resistance thereto.

LIABILITY

38. Supplier will use reasonable skill and care to ensure the accuracy of its reports,
models and other presentations of the Services. As the nature of Services is based
upon samples and statistical treatment of information, Supplier does not warrant the
total accuracy of the Services or the data contained therein. Supplier does not predict
or assure any particular substantive results of the Services in advance, nor does
Supplier accept any liability for (i) Client's interpretation of Supplier's reports or of
other data furnished to Client by Supplier, (ii) any errors caused by errors in data
provided to Supplier, (i) improper use of simulation software or improper
interpretation of simulation software results by Client, or (iv) resale of survey results
or other data by Client. Supplier will use commercially reasonable efforts to meet all
project deadlines, but it does not guarantee meeting those deadlines. All time frames
set forth in the Proposal with respect to the timing of the Services are
approximations.
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38.

39.

40.

41.

42.

43.

45.

Where any element of the Services includes advisory services, Client agrees:

(i)it shall make its own independent decisions as a result of any such advice, and as
to whether any actions or inactions are appropriate or proper for it based upon its own
judgment; (ii) it does not rely on any communication (written or oral) from the
Supplier as a recommendation for such action or inaction; (iii) that no communication
(written or oral) received from the Supplier will be deemed to be an assurance or
guarantee as to the expected results of the Client’s actions or inactions; and (iv) it is
capable of assessing the merits of and understands and accepts, the terms,
conditions and risks of any such advice.

The Client acknowledges that it has entered into the Agreement in reliance only on
the representations, warranties promises and terms contained in the Agreement and,
save as expressly set out in the Agreement, Supplier shall have no liability in respect
of any other representation, warranty or promise made prior to the date of the
Agreement unless it was made fraudulently.

Except as expressly provided in these T&Cs and to the fullest extent permitted by
law, Supplier hereby disclaims all warranties, conditions or other terms implied by
statute or common law with respect to the Services and the Deliverables, including
but not limited to any implied warranty of fitness for purpose.

Supplier excludes any liability of loss of contract, loss of profit, loss of revenue and
loss of business, whether direct or indirect, and any incidental, indirect, exemplary,
special or consequential loss or damage of any kind whatsoever arising out of or in
connection with the contract whether or not such party was advised of the possibility
of such damage and whether based in breach of contract, tort or any other theory at
law or in equity.

The maximum liability of Supplier for any breach of these T&Cs shall be limited to
125% of fees received by it in relation to the research which is the subject of the
claim.

Nothing in these T&Cs shall limit or exclude either party's liability for: a) death or
personal injury caused by its negligence; b) its fraud or wilful default; c) breach of
Data Protection Legislation; and d) anything else which it cannot by law limit or
exclude its liability.

Either party shall have the right to terminate the Agreement with immediate effect, at
any time, if the other party fails to perform any material obligation or to cure a
material breach, subject to the breaching party receiving written notice of such failure
to perform or material breach and provided further that such failure to perform or
breach is not cured within fifteen (15) business days of receiving such notice.
Clauses 17 - 52 shall survive the termination of this Agreement, save that if the
Agreement is terminated by Supplier for default of the Client, the Client shall have no
rights to use and Supplier shall retain all rights in the Deliverables.

GENERAL

46.

47.

48.

49.

Any notice to either party under these T&Cs shall be in writing signed by or on behalf
of the party giving it and shall, unless delivered to a party personally, be left at or
sent by prepaid first class post, prepaid recorded delivery or fax to the address of the
party as notified in writing from time to time.

Nothing in this Agreement shall create a partnership or joint venture between the
parties or render a party the agent of the other nor shall a party hold itself out as
such (whether by an oral or written representation or by any other conduct).

No express or implied term of this Agreement is enforceable pursuant to the
Contracts (Rights of Third Parties) Act of 1999 by any person who is not a party to it.

If either party fails to fully exercise any right, power or remedy under this Agreement,
such right, power or remedy shall not be waived. No express waiver or assent by
either party with respect to any breach or default under any provision of this
Agreement shall constitute a waiver or assent with respect to any subsequent breach
or default under that or any other provision. No waiver shall be effective unless in
writing signed by the party waiving its rights hereunder.
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50.

51.

52.

1.2.

2.2.

2.3.

2.4.

To the extent that any provision of the Agreement is found by any court or
competent authority to be invalid, unlawful or unenforceable in any jurisdiction, that
provision shall be deemed not to be a part of these T&Cs, it shall not affect the
enforceability of the remainder of these T&Cs nor shall it affect the validity,
lawfulness or enforceability of that provision in any other jurisdiction. If a court or
other decision-maker should determine that any provisions of this Agreement is
overbroad or unreasonable, such provision shall be given effect to the maximum
extent possible by narrowing or enforcing in part that aspect of the provision found
overbroad or unreasonable.

This Agreement together with any documents annexed hereto or referred to herein
sets out the entire agreement and understanding between the parties and
supersedes all prior agreements, understandings or arrangements (whether oral or
written) in respect of the subject matter of this Agreement and shall not be modified
except in a writing signed by both parties.

These T&Cs shall be governed by and construed in accordance with English law and
shall be subject to the exclusive jurisdiction of the courts of England.

SHEDULE ONE
Data processing Clauses

DEFINITIONS AND INTERPRETATION

The following words and phrases used in this Schedule shall have the following
meanings except where the context otherwise requires:

"Data Protection Legislation” means the General Data Protection Regulation
2016/679 (GDPR), plus all other applicable national data protection and privacy
laws that may apply to a party's obligations under these T&Cs.

“Data Controller”, “Data Processor”, “Data Subject’, “Processing” and “Third Party”
shall have the same meaning as set out in the Data Protection Legislation.

“EU Model Clauses” means the standard contractual clauses set out in the
Commission Decision of 5 February 2010 on standard contractual clauses for the
transfer of personal data to processors established in third countries under
Directive 95/46/EC of the European Parliament and of the Council (notified under
document C(2010) 593) or any successor provision or replacement thereof.

“Personal Data” shall have the same meaning set out in the Data Protection
Legislation (as amended), and relates only to personal data, or any part of such
personal data of which the Client is the Data Controller, and is transferred to
Supplier to provide the Services.

The Client and Supplier acknowledge that for the purposes of the Data Protection
Legislation, the Client is the Data Controller and Supplier is the Data Processor of
any Personal Data provided by the Client in relation to the Services.

OBLIGATIONS OF THE DATA CONTROLLER

The Client warrants that it is compliant with its obligations under the Data
Protection Legislation in processing the Personal Data for the Services.

The Client shall provide the Personal Data to Supplier together with such other
information as Supplier may reasonably require to provide the Services.

The instructions given by the Client to Supplier in respect of the Personal Data
shall always be in accordance with the Data Protection Legislation.

Where the Client is not the Data Controller for the Personal Data, but is the
principle Data Processor in respect of the Personal Data to be processed under
these T&C, the Client warrants that it is processing that Personal Data in
compliance with the relevant instructions issued to it. The Client also warrants that
it has the authority to sub-contract the processing of the Personal Data to Supplier.

3.2.

3.3

3.4.

3.5.

3.6.

3.7.

3.8.

3.9

3.10.

3.11.

OBLIGATIONS OF THE DATA PROCESSOR

Supplier will process the Personal Data in compliance with the Data Protection
Legislation.

Supplier undertakes that it shall process the Personal Data strictly in accordance
with the Client’s instructions for the processing of the Personal Data and only for the
purposes of providing the Services or as otherwise instructed in writing by the
Client.

Supplier will keep and maintain a record of processing as required under Article 30
(2) of the GDPR.

Supplier will ensure that access to the Personal Data is limited to only those
employees who require access to it for the purpose of providing the Services and
complying with these T&Cs. Supplier will ensure that all such employees have
undergone training in the law of data protection, their duty of confidentiality and in
the care and handling of Personal Data.

Supplier agrees to assist the Client promptly with all subject information requests
which may be received from Data Subjects relating to the Personal Data.

Other than as set out herein, Supplier will not disclose the Personal Data to a third
party in any circumstances other than at the specific written request of the Client,
unless the disclosure is required by law.

Supplier will employ appropriate operational and technological processes and
procedures to keep the Personal Data safe from unauthorised use or access, loss,
destruction, theft or disclosure.

Supplier will not keep the Personal Data on any laptop or other removable drive or
device unless that device is protected by being fully encrypted, and the use of the
device or laptop is necessary for the provision of the Services under these T&Cs.
Where this is necessary, Supplier will keep an audit trail of which
laptops/drives/devices the Personal Data are held on.

Supplier will notify the Client of any information security incident that may impact the
processing of the Personal Data covered by these T&Cs within two working days of
discovering, or becoming aware of any such incident.

Supplier will ensure that any affiliates or sub-contractors it uses to process the
Personal Data comply with the terms of these T&Cs.

In the event that Supplier transfers the Personal Data outside of the European
Economic Area (including to another company within Supplier's worldwide group of
companies) in order to provide the Services and the location of that party is not
subject to an adequacy finding by the European Commission, then such transfer
shall only occur on the basis of a contract containing the EU Model Clauses. The
Processor shall provide the Client with a list of such contracts, or copies of the
signed contracts on request.
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