








THE TREND OF E-MONEY
• Until November 2019, there are 40 institution registered as E-Money provider in 

Bank Indonesia and 504,386 e-money machine reader across Indonesia



THE NUMBER IS 
THERE FOR 
EVERYONE,

BUT DO YOU 
KNOW 

THE REAL LIFE?



OUR PROPRIETARY MODEL TO 

UNDERSTAND THE MOTIVATIONS 

BEHIND INTERACTION WITH 

CATEGORIES / BRANDS



SOME FIRST CUT NUMBERS…
• Almost all of respondent have e-wallet, meanwhile only 1 out of 2 who have e-cash card.



QUICK VIEW OF E-WALLET USERS

Loyalty doesn’t belong to e-wallet users.
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QUICK VIEW OF E-CASH USERS
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1 out of 2 e-cash users only have 1 card.
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What is the motivation 

behind the action?



Enjoying all the products / 
services around me

Managing one’s finances better

Standing out… 
Even showing off

Forging deeper bonds, 
with family and friends

Feeling Safe, Protected 
and Relaxed

Being unafraid to embrace the 
emerging tomorrow… and all 
the changes that come with it

Reaching out to, trying out 
things

Feeling Unique, Making 
informed Choices

There’s motivation behind every action



THE EXPANDERS
Sophisticated and Perfection, 

Craving for seamless 
technology

THE UNIQUE
New tech, deeply Researched 

and Beneficial
THE CAREFUL

Efficient Monitoring & 
Control their spending

THE ASSURED
Practical, Convenient, Relax

RELATIONSHIP BUILDERS
Value Loyalty and Belonging. 

Digital payments are Relationship 
Builders

JOY SEEKERS
Digital payments that 

provide Joyful experiences

WHAT DO THE NUMBERS 

SAY?



Live everything Calmly, Simple, Practical 

and Effective get ideal Comfort. 

Motivated by security, 

practicality and convenience 

of digital payment

“Non cash payment is simple and convenient. Pay 
without carrying cash and it is safe as not afraid 
of losing money or stolen”



Spread Joy wherever they 

are, Fun and Attractive. 

Feel triggered with the ability 

of digital payments to provide 

joyful experiences.

“Freedom of expression, non-cash payment 
service makes our lives sweeter , more pleasant , 
warm , beautiful and happy”



Time saving, Efficiency, 

Futuristic and Balanced 

Practicality of digital payment 

helps them to efficiently 

manage and control their 

expense.

“Digital transaction makes everything 
efficient and practical. I can control 
shopping and spending as needed”



Updated technology that ease 

life with distinctive benefits.

By using digital payment, 

they feel that they 

participate in the 

technology development in 

payment system. 

“Digital payment deliver sophisticated 
innovations and look different from the 
others. Makes me better understand 
technological progress”

THE UNIQUE



Perfectionist who crave for 

sophisticated tech product

Makes me getting ahead, as 

how cashless start to lead 

payment method.

“Digital payment is a choice of people who 
are smart and like challenges”



Being Together, 

Closeness, Belonging!

“Suitable for family needs, I am looking 
for comfort , convenience , excellence 
and a close relationship with the 
application ”

Digital payment seen as a 

partner.



SO HOW DOES INDONESIA FEEL TODAY?

THE NEWS 

IS VERY GOOD INDEED!



THE SEGMENTS THAT REASSURE

THE CAREFUL

Efficient monitoring & 
control their spending.

THE ASSURED

Practical, Convenient, 
Relax



THE SEGMENTS THAT ENCOURAGE

RELATIONSHIP BUILDERS

Value Loyalty and Belonging. 
Digital payments are 
relationship builders.

JOY SEEKERS

Digital payments that 
provide joyful experiences



THE SEGMENTS THAT INSPIRE

THE EXPANDERS

Sophisticated and 
perfection. Craving for 
seamless technology.

THE UNIQUE

New tech, deeply 
Researched and Beneficial.



Thank You


