Amidst a prolonged, multi-dimensional crisis %

ESSENTIALS

Tracking critical attitudinal and behavioural change
on a global basis with integrated ethnographic discovery
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the resulting impact on our state of mind, state of
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keeping a pulse on:
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Their Emotions: How they are getting
through the changing protocol Chaos & Control

Their Shopping Category Choices

Our crisis is shared,
multi-dimensional,
Their Health, Financial and other Impacts and in many ways

about conftrol

Their Outlook: Current expectations and

planning for the Future .
The New Social

Consumers adjust

E‘/ Their Priorities shopping, socializing,
and educating norms
to accommodate

Timely and essential insights into people new guidslines

as consumers and citizens in a period of
uncertainty and opportunity
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Dynamic ‘Phases’ framework highlights where countries are now and what lies ahead
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A SMART, NIMBLE DESIGN THAT IS FIT FOR PURPOSE
Bi-weekly survey across 16 countries

n = 1,000 / wave in Australia, Brazil, Canada, China, France, Germany, Italy, Spain, India, Japan, South Korea, the UK and the US.
n =500 / wave in Mexico, Russia, and South Africa.

« Behaviours, emotions, expectations, » Bi-weekly insights within days of field
and financial impact on consumers

 Different tiers of reporting to reflect your
+ Usage and attitudes in more than company and country needs
20 categories; product prioritization
in 65 categories

» Personal consultation upon request

CLIENT FEEDBACK

PRICING
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For more details, contact: Essentials@lpsos.com
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