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Long-term impact of crises on Britain

Thinking about ..., which of these statements comes closest to your view?

March 2020: The Coronavirus outbreak Nov 2012: The economic downturn

Even though the Coronavirus
outbreak will be tough, Britain will
be stronger when it gets through

Even though the recession has
been tough, Britain will be stronger
when it gets through

The Coronavirus outbreak will
be so tough that Britain will
be weaker because of it for

years to come

The recession has been so
tough that Britain will be
weaker because of it for

years to come

Don’t know Don’t know

Source: Ipsos MORI
Base: 1,079 Online British adults 18+, 20-23 March 2020
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Long-term impact
of the Coronavirus
on Britain

Thinking about the
Coronavirus outbreak, which
of these statements comes
closest to your view?
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Even though the Coronavirus The Coronavirus outbreak will be so
outbreak will be tough, Britain will tough that Britain will be weaker
be stronger when it gets through because of it for years to come

Among all 45%

40%

By 2019 General Election vote

Conservatives 64%

27%

Labour 32% 54%

By 2016 EU Referendum vote

Leave voters 61%

Remain voters 33%

54%
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18-34 48%

35-54 42%

55+ 53%

31%

Base: 1,079 Online British adults 18+, 2019 Conservative voters (363), 2019 Labour voters (301), 2016 Leave Source: Ipsos MORI

voters (399), 2016 Remain voters (486), 18-34 year olds (353), 35-54 (401), 55-75 (325), 20-23 March 2020
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