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People in Italy are more and more worried

The #iorestoacasa initiative helps to contain personal threats.
the lockdown has an opposite impact on local communities
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Households isolation (1 / 4 lives alone) generates
anxiety, sadness and nervousness

Me, personally Emotional status: the most

53% 529, 529 54% common symptoms nowadays...
48"
69 Anxiety, worries
23% 19%
46 Nervousness
12°
O 4() Depression, sadness
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This ‘captivity’ fosters hidden and dangerous feelings of anger, which are
currently addressed to the ‘covid spreaders (untori)’ (runners&dogs)

Some consumers isolate themselves to ‘do their part’ in containing the spread. Tension
builds between those practicing social distancing and those who are not.

= MENU  Q CERCA la qu]ﬂ]ﬁ:a

Coronavirus, isteria a Salerno:
"Vai a casa" e giu un secchio
d'acqua, ma era la farmacista
che rincasava

Vittima una professionista che aveva appena chiuso il suo negozio e
stava rientrando

© 3oy Source: Ipacs SMX Onkne Comamnites: Cornonavius Dicuwon Booed (March 13- 17

~

CONSUMERS ARE PROUD TO ISOLATE THEMSELVES.
THEY FEEL THEY ARE MAKING AN IMPACT; THOUGH
THEY ARE STILL WORRIED OF THE OUTCOME.

“It's gotten ¢ lof more serous in the past several days.
Mast tech companies af least in my area are doing work
from home and now basicaly everybody | know s "social
distancing”. If's kind of tough but | think if's fotally
necessary fo confrol the spread.”

THIS MIX OF PRIDE AND CONCERN SPARKS
FRICTION WITH THOSE WHO ARE OPENLY NOT
DISTANCING THEMSELVES.

“I'm doing it fo be respecitful of social distancing fo nof
spread the virus it can be shed even befare showing
symptoms. | can't stand when people say go ouf fo eat fo
support your local businesses. Yes. | supporf them but | am
doing it indirectly by doing my part fo help contain the
virus in the community. If we don't get confrol of it now,
businesses wil suffer far worse in the long term.”

our hes 2020 n=004}
As svents get coroelad hat you were plonning 1o otfend. whot are you dong initead? How do vou feel obout Mat?



People find it difficult to live this experience in a good mood, as well as to
maintain a personal and relational balance: 1 in 6 feel oppressed by family
members!

| AM MORE HUNGRY: 30%
| AM LESS HUNGRY: 16%

' TENACIA

| feel more lonely:

33% totoms | [ modso:
| have sleep problems: o S

28% Lessico della tenacia, da Maraini a

| feel oppressed by family Capossela: una parola per leggere questo
members: tempo (in collaborazione con RaiRadio3)

5° April - data Ipsos CoronaVirus Survey - Italy E



Covid has an impact on different forms of affection and sex
(Google TRENDS)

Interesse nel tempo Google Trends Query associate Inaumenta + ¥ <3 =

® amore @ sesso abbraccioc @ bacio W salulo

LOVE  SEX HUG

sess0 ai tempi del coronavirus

SESS0 € Coronavinusg

CORONAYIFUS Se550

| amore ai ternpi del coronavirus

e — REDUCTION:

30%- 40%

[talia. Ultimi 30 giorni. Ricerca Google.



People are increasingly looking for a HUG.
Despite the virtual ‘AperiVirus’, people lack physical affection
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Query associate Inaumente + & {3 l‘::
abbraccio virtuale

un abbraccio virtuale

un abbraccio a distanza

'“ leri alle 21:17 - &

Lo ripeto in continuazione, lasciate che lo faccia
anche stasera: IL CONTATTO UMANO. Cio che piu mi
manca in questo lungo periodo di reclusione & il
contatto umano. Abbracci, carezze e baci son gesti

sempre troppo sottovalutati 5@



As soon as Italians will be able to get out of of their homes, they will be
willing to lose themselves in restaurants, and ‘AperiVer?’ with friends

W 39 eat or drink outside
ﬁﬁ/ﬁd 36 see loved ones

ﬁig n see friends

A
En 26 take a walk in the city centre

E[% 26 take a walk in nature

:_;f 25 go to the seaside, lake or river

EB 15 go to the hairdresser/barber shop, beutician

[@1 13 go shopping
oo 13 take a road/motorcycle trip

[_i? 13 go back to work/school

5° April - data Ipsos CoronaVirus Survey - Italy




A LOOK THROUGH

THE LOCK OF PEOPLE
LOCKED IN THEIR
HOMES




in China and in the US more than half of spare time is spent on
entertainment and hobbies. In italy more time spent for Houseworks

WAYS COMNSUMERS TREAT THEMSELVES WHILE 30CIAL DISTANCING
Share of dscussion broken out via Al fext analytics processing: (r=B04)
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People increasingly focus on themselves, finding out projects and aspects
of their identity lost in time or forgotten (to survive to forced cohabitation...)

“lI devote more time to self care and to
my family, doing what I like, cakes in
particular!!” (Italy — young girl)

Others focus on the positive -
choosing to align their efforts on
reenergizing, sparking creativity
and self-care while homebound.

“l con take time ouf for me. Maybe do some
things that | haven'f done in a long fime.”

“l have rediscovered reading, a relaxing
way to escape reality. Maybe even
accompanied by herbal tea.”

ltaly — 40 y.0. man
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Ipsos Long Term Community in Italy and SMX Coronavirus discussion board US (March) E"



People are increasingly aware of the limits of ‘smartiife’ home hardly
becomes the ‘PANPLACPE of the whole existence

Emotion surrounds the closing of schools. Parents face new challenges with
productivity as they're forced to work from home.

CHILDREN ARE... o .| SMARTWORKING* IS...
. _ Q Aszociate Professor of Socialagy - Faculty of Political and Sodal Sciences Inconvenience: 58%

«The change in routine, the unknowns, the 0 -@ ) 0

missed fun and W(.)I’k oppprtunities, and having La diffusione di massa dello “smiart workng® (o del semplice “telelavara™) Opportunlty 42 /0

to stay at home with nothing rappresenta un campa o analisi molto interessante per capire pregi e difetti di una

productive to dO, has been difficult for my modalita grgnnizz.—ltiua rhe |:||,:||;|i s5i sta mempiendo di una narrazione ecoessivamente

family. I’'ve been trying to stay calm entusiastica. Limpressione & che Fassociazione simultanea di smart working &

and stay busy at home, but that’s easier home schooling possa in realta minare la produttivita, Cid potrebbe significare che

for some people than others». guello che alcuni festeggiano come il test che dimostrera al mondo che si pud

fare®, im realts si potrebbe trasforrmare nella percezione di azmende ed HR nel test
Mmegative par afiellenza

Ipsos Long Term Community in Italy and SMX Coronavirus discussion board US (March) , SWG* data on smartworking Ez



«Schools have been able to
reorganize themselves, they keep
on holding lessons, but it is hard
to stay on course. They mainly
spread superficial factual
knowledge: it is hard to
effectively involve students»

(University professor, dad of 2 kids attending school)




Chinese experience teaches us that the negative feelings towards the
‘emergency routine’ increase. Italy experience is similar!

Individuals are initially fearful and worried about coming into contact with the

Virus, but the focus shifts throughout the period

It can be an emotionally volatile time with several tensions

% Enforced family time becomes stifling
@ Boredom and restlessness

Appeal wears off and will be seen as a chore

Enjoying extra time spent with family

Extra time to relax at home

Opportunity for self improvement (hobbies, cooking..),

I 111
]

Warm and comfortable indoors — pajama days

ﬁ Craving time outside to stretch the legs, for fresh air

4
Ipsos Long Term Community in China (February), Italy (march) , CoronaVirus Survey in Italy (27/2 - 5/4) E



Barrigiti) in casa @Ove

cavolo vai?
Resta a casa che e meglio.

#iorestoacasa ———

BERNABEI.IT




Some, just beginning fo isclate at
home, are already battiing
loneliness. They long lor human
connecthion,

| O SOenaAng maove firme af hooe, 1 an

waiching Iy, resdang, ond dorng ovovechy

Grournd 1Hes oo I'.v- oodgihon !

but i is a socrifice fhat | musf make for
the lime being ~
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Ow l_.'l,",v_;

frorn home). If does feel welrd and lonely,
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An increasing feeling of vulnerability forces people to look around, to find
reassurance and hope

Heightened opportunity exists in engaging a community of consumers online.

Now more thon ever people are
looking for creative, digital
alternalives 1o losler both
productivity & connechion,

"Ow church s ciosed. Out ey ore
tireaming sevvices [ive online, S0 | was
e 1o walehy o Hovre IS moming.
I’ nof Ihe same as besng in commuenty
with rmy chweeh family, but 'm grofeful
ihat | idn’t hove to miss service.”

Ipsos Long Term Community in Italy and SMX Coronavirus discussion board US (March)
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Communication is therefore key, but also critical

-

People become easily misled with the avalanche of information on
news and social media

While people seek reassurance, they also need to see a balanced
view. This helps them feel empowered to better handle their situation.
When they are only hearing good news, but see major impact around
them, a lack of trust develops.

Mandatory quarantine gives them time to check news and updates
very frequently. The younger generations are scanning a much wider
range of digital platforms and social media apps. Often the younger
are updating older family members.

Ipsos Long Term Community in China (February) and Italy (March)
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Our balance is unstable: we will look for a guilty part, or for a reimbursement’:
Who will compensate?

Physical and mental health are top of mind. Brands that
can speak to these concerns and/or provide a digital

escape may spark hope with consumers.

ee

We've been cooking a lot fogether and
eating too much junk food, but these things
are comforting when staying at home all
day. My sister suggested makeovers or face
masks, reading, and arts and crafts. I've
watched Netflix more lately that | have in a
while, and we've been listening to lots of
music. | enjoy just chatting and laughing with
family and hanging out with pets outdoors. |
even found some great aerobics videos on
YouTube, so we can stay active!

La colpa che espiamo nello
struggimento della clausura
La questione delfa colpa non mi da pace. Ho rivisto un film di Park Chan - wook, riletto

Anassimandro: ognune di noi, ogni minimo organismo, fa del male agli altri per il solo
fatto di esistere..

& Mauro Covacich

appassire nella noia

who will compensate us for this punishment? E
8



Brands can step up and play a significant role

BE PRESENT

BE DIGITAL

« Consumer attention
IS greater now in
online and digital
channels

* Now is not the time
to cut back on
market presence

BE BIG
ACT BIG

- Stability and stature
are reassuring

« CSR
programmes and
support have
particular impact
at thistime

* In unusual times,
demonstrate by taking
action.

« Adapt quickly to new
needs and give
yourself a top of mind
role for consumers

CONNECT PEOPLE BE POSITIVE

BRIDGE THE GAP ENCOURAGE
« Demonstrate * People are looking for
solidarity reassurance and big

« Act as a connector brands should lead the
across communities,  message
audiences, age * Look ahead to the return
groups to stability post crisis



Some questions...

How can we BE PRESENT during the ‘captivity’ in an effective, but «not invasive» way?
What do customers and citizens EXPECT from our company/brand?

How can we reassure and COMPENSATE customers about lost social contacts?

Which SOLUTIONS can we offer?

How can we keep a POSITIVE ATTITUDE?

How can we avoid ending up in the vortex of RAGE?

How can we shift the communication focus to the ‘AFTER CRISIS’?
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