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Watch TV

CZB\ Eﬂ@?ﬁﬂﬁ(l%b@'ﬂ% Faﬁbﬂg-lzﬁ(: Clean the room
— L N View movies online

%77<\ 3ﬁ0)20)* /~Z (iTl/t;E%_CJ@LL Chat with friends and family over the phone or online
TED., HEEHLLEDOAN 4 (FRY S EDE) Watch short videos online

Bx R GBCUTVWRFERERDFEUR, Shop online

Listent to music

Do exercises
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W3R EITULESD ? EDLS5RIZa Play games online
:a-_:/a >;¢-ij-c ML‘J‘(EI:EL\G)'CL;J: Do Deaut* care at home
Work online from home

573\ ? E-learning
Tutor homework

Read paper books

Listen to books online

Do exercises at home through fitness apps

Online chess

© Ipsos | Optimism and
Anxieties during COVID 19
Outbreak Chinese Consumers
in Difficult Time

Online video party
Take selfies and share them online
Online KTV
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| want to hear from helpful brands

Companies have a social responsibility
to offer aid during the Coronavirus

| am interest in hearing from brands
that can help me navigate the crisis

| want to continue to hear from brands
and companies on what they have to offer

. Completely/Somewhat Agree . Neither Agree nor disagree . Completely/Somewhat Disgree

Source: Ipsos Brand and Communications poll, w/c 16 March, n=999 adults aged 18-65
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Base: n=999 adults aged 18-65
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THROUGH FIRES, e
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115

MEMORY ENCODING iNDEX WE OFFERED PAYMENT RELIEF TO OVER 150,000 OF OUR CUSTOMERS.
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Source: Ipsos | Creative |Spark Results
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https://www.youtube.com/watch?v=sCAkKI2dwhs&feature=youtu.be
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SECONDS Source: Ipsos | Creative|Spark Results
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ATV E1E | Creative Excellence

A EXE kengo.tomoto@ipsos.com | B[R B8 hiroaki.miyahara@ipsos.com |
EHMR f#— kenji.shimada@ipsos.com

https://www.ipsos.com/ja-jp




