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Companies are dealing with a scenario dominated by 

uncertainty and need to do

ever-higher standards demanded by 

employees, consumers, citizens,

investors, regulators

companies are required to restart and are also

willing to do so, but they have to guarantee high 

safety standards to protect their economic and 

human capital



Companies have to face a new start …

… but in front of conflicting decisions

HEALTH WORKPLACE
protect their employees





Business seen as performing well in the midst of the 

crisis…



…but be careful, because the perception of responsibility

changes dramatically among sectors



75% of Italians tend to move towards local businesses 



Italian companies enjoy an increased level of Trust
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People are experiencing a high exposure to risky

situations and search for reassurances

Source: Osservatorio Ipsos: Polimetro

Which risks?

Economy Health Environment Safety

30

23
19

31

25

12
14 14

7

13

6
8

Oct 2019 March 2020 apr-20

Unemployment

Increasing

cost of living

Financial difficulties 

for young people
Infectious

diseases

Tumor

Inadequate

healthcare

Pollution of 

the earth

Air pollution

Water pollution

Micro-

criminality

International 

conflicts
Lack of social 

cohesion



Reassuring employees is a priority for all companies 
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Reassuring employees about job protection

Reassuring employees about health safety

Communicate publicly the activities in support of the 

territories in which they operate

Source: Ipsos omnibus (1.000 int.) 

Communicate publicly the donations they are making

Advertising as they have done so far



… without forgetting consumers’ priorities

Source: Ipsos omnibus (1.000 int.) 

58%Price

Quality 46%

Made in Italy 38%

Raw materials 36%

Environmental impact 21%
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For business leaders sustainability is a long-term trend

Source: Ipsos Reputation Council

Do you see this as a long-term trend

or something that could be reversed if

economic conditions deteriorate
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COULD BE REVERSED





The importance of sustainability is recognized also

by consumers

Source: Ipsos omnibus (1.000 int.) Mid of April
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56% think that

sustainability will be 

even more important in 

the future



Getting Responsibility Right
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