PRESS RELEASE
Automotive Purchase Intention Driven by COVID-19 Social
Distancing Concerns
New Ipsos Auto Global Study reveals U.S. and China pre COVID-19 vehicle
intenders are more likely to buy after the pandemic.
The COVID-19 pandemic struck the world with both swiftness and might. No industry has been
immune to its impact, including the automotive sector. Despite forecasts predicting a decline in light
passenger vehicle sales for the year (25- 30% in the U.S. and 20 – 25% globally), there is some
potential good news on the horizon for the auto industry. In Ipsos’ newly released, and now available,
COVID-19 Impact on Auto Global Study, certain pre COVID-19 vehicle intenders express more
interest in buying a vehicle once the crisis is over so perhaps the decline won’t be as significant.
And, driving their interest is something directly related to the pandemic – their personal safety or
protection.
For those wanting to purchase a vehicle post-pandemic, the motivating factor was the same across
the board. Consumers in the U.S., China, EURO5 and Brazil all gave the reason of feeling safer
and more protected as their driving force.
Top Reasons to Maintain/Increase Purchase Interest
n=2,784, globally all countries combined

Feel Safer / more protected from the virus driving my personal
vehicle than any other mode of transportation
I assume there will be great deals to purchase/lease a new vehicle
during this time
My current vehicle is getting too old to drive

55%
25%
20%

Q. Which of the following are reasons why your purchase intentions have increased or remained the same?

Safety in automotive decision making has always been an important factor, but clearly this is a shift
towards safety by social distancing instead of sharing crowded public transportation. This key insight
into the consumer mind should play heavily in upcoming and future automotive marketing messages.
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The Ipsos study revealed that Americans remain optimistic, despite the economic uncertainty ahead.
Almost one third of pre COVID-19 US vehicle intenders stated they are more likely to purchase a
vehicle once the COVID-19 outbreak is over compared to less than 20% showing a reduced interest
to purchase. Chinese consumers also appear to be optimistic, with over half stating they are more
likely to purchase a vehicle. This optimism does not extend to Brazil or EURO5 (UK, France,
Germany, Italy and Spain). Consumers there expressed more reservation and are less likely to
purchase.
Purchase Vehicle Intention Impact After COVID-19 Outbreak
n=2,891

Q. After the coronavirus or COVID-19 outbreak, how have your plans to purchase or lease a vehicle been affected? Among
Pre COVID-19 planned vehicle intenders per country.

The Ipsos study also uncovered a financial concern as the top reason consumers in the U.S.,
China, Brazil and EURO5 would decrease their purchase interest globally. Different incentives
provided by the auto manufacturers including 0% financing, deferred payments and protection
against job loss will help alleviate this concern.
Another shift the automotive industry should be making immediately is towards developing and
expanding its virtual and digital shopping options. If consumers cannot come to the dealership, the
dealership must come to them, and provide a life-like experience for consumers to test and enjoy.
This virtual shopping experience is something the automotive industry has been experimenting with,
but the COVID-19 crisis has created an environment where virtual reality is the reality.
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Interest in Completing Entirely Online
n=11,000, globally all countries combined

62%

59%

55%

54%
44%

Looking at the Obtaining Insurance Making payments
service history of
for your vehicle
on your vehicle
your vehicle

42%

Having ability to Communicating with Getting approved
update software in salesperson using a for a loan/lease
vehicle
video chat approach

33%

Purchasing/leasing
a vehicle

Q. How interested would you be completing the following entirely online? % Extremely / Somewhat Interested, 4 pt scale.

John Kiser SVP Automotive & Mobility quotes “The COVID-19 pandemic will likely shift the status
quo on how vehicles will be purchased, I think we will see more digital purchases, much more online
/ virtual shopping and less dealership visits for test drives. Auto manufactures that can quickly add a
full virtual shopping process will create an advantage to capture more buyers.”
The Ipsos COVID-19 Impact on Auto Global Study will provide further insights in which automotive
insiders can immediately use to capitalize on new consumer behaviors such as shift in public
transportation/riding hailing usage, preferences on how to purchase a vehicle plus their
expectations at a dealer to navigate the post-pandemic world.
About the Study
For this survey, Ipsos interviewed a total of 11,000 adults aged 18-74 in the United States of
America, China, Japan, Brazil, France, Germany, Italy, Spain, Great Britain, Russia and India.
Intenders are defined as those planning to purchase or lease a vehicle in the next 18 months.
Data collected are weighted so that each country’s sample composition best reflects the
demographic profile of the adult population according to the country’s most recent census data. Data
collected are also weighted to give each country an equal weight in the total “global” sample. Online
surveys can be taken as representative of the general working age population in France, Germany,
Great Britain, Italy, Japan, Spain, and the United States. Online samples in Brazil, mainland China
and India are more urban, more educated and/or more affluent than the general population and the
results should be viewed as reflecting the views of a more “connected” population.
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Additional data is available through a subscription of the offering, additional information is included
below.
https://www.ipsos.com/sites/default/files/ct/news/documents/2020-04/ipsos-mobility-navigator-covid19-impact-on-automotive.pdf
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John Kiser
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About Ipsos
Ipsos is now the third largest market research company in the world, present in 90 markets and
employing more than 18,000 people.
Our research professionals, analysts and scientists have built unique multi-specialist capabilities that
provide powerful insights into the actions, opinions and motivations of citizens, consumers, patients,
customers or employees. Our 75 business solutions are based on primary data coming from our
surveys, social media monitoring, and qualitative or observational techniques.
“Game Changers” – our tagline – summarizes our ambition to help our 5,000 clients to navigate more
easily our deeply changing world.
Founded in France in 1975, Ipsos is listed on the Euronext Paris since July 1st, 1999. The company
is part of the SBF 120 and the Mid-60 index and is eligible for the Deferred Settlement Service
(SRD).
ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP
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