GRIT TOP 50 MOST
INNOVATIVE SUPPLIERS

pLople] 2019 Chan 2020 2019 Change
Rank Rank ange Rank Rank 9
(19)

Ipsos System1 Group
LRW (Kelton Global + all LRW Insites Consulting (Insites
2 brands) 179 4 2 27 Consulting + Join the Dots) = 10 (M
3 Hotspex 164 6 3 Remesh (10)
PRS IN VIVO (BVA Group + PRS
4 INvivo) 0 14 © -_---
5 Kantar (includes all products) 129 2 (3) Maru/Matchbox
6 Zappi 107 5 (1) 31 IBM (includes all products) 28 34 3
7 Qualtrics 103 8 1 32 TRC Research 28 33 1
8 Nielsen (includes all products) 97 3 (5)
9 Dynata 96 9 0
10 Dig [nmghts (Dig Insights + 85 19 9
Upsiide)
n Voxpopme 73 n 0 Microsoft (includes all products)

Delvinia (AskingCanadians +

B Delvinia+ Methodify) €9 E M Discuss.io (10)
15 Toluna 61 20 5 FocusVision (includes all

products)
16 Google (includes all products) 60 16 0 Black Swan Data

Luctd InCIUdeS ! prOdUCtS) -_---
Omnicom (C Space + Hall &
-_--- *>  partners + Omnicom) >
Medallia (LIVIngLenS ’ Medallla) -_---

20 AYTM 48 15 (5) Vision Ciritical

21 1Q 46 45 24 McKinsey (1)

Protobrand (16)

25 Schlesinger Group (OTS + 20/20
Research + MarketCube)



	FOREWORD
	Methodology
and Sample
	Executive Summary
	2020 GRITscape
	The Insights Industry is Ripe for Renaissance
	Move at The Speed of The Customer with AI-Enabled Consumer Intelligence
	Industry Scope
	Organizational Success Factors
	Market insights platforms pave the way for skills development and organizational success 
	Meeting Project Goals
	Methodology and Technology advances worth celebrating 
	Industry Benchmarking
	Business Outlook
	Investing through a crisis: How the digitisation of insights will enable a faster recovery
	Buzz Topics
	Welcome to The Next Normal - Like it Or Not
	Unmet Needs in the Industry
	Driving Business Growth: The Key Metric for Successful Innovation
	Adoption of Automation Platforms
	Why Research Technology Should not be Expensive
	Thinking Strategically About Automation
	Innovation Strategy
	INNOVATION - A SUPPLY SIDE PERSPECTIVE
	Agile Research Was Made for Times Like This
	GRIT Top 50 Most Innovative Suppliers
	GRIT Top 25 Most Innovative Clients
	Research Evolved:  Blurring the line between buyers, suppliers, and technology platforms
	The Impact of COVID-19
	Why COVID-19 was  the Wake-Up Call Market Research Needed
	Final Thoughts
	ACKNOWLEDGEMENTS
	Don t Look Down 
The MR Balancing Act
	There are more collaborators within the market research space than ever before
	Story finding and Conways Law rethinking supplier buyer communication technology
	Its Time for a Change
	Whats Hot Whats Not in MRX



