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Q1. Which of these most closely reflects your view?

All Adults aged 16+ in the UK

Unweighted base

Weighted base

The benefits of science to the UK are much greater
than any harmful effects (2)

The benefits of science to the UK are, on the whole,
greater than any harmful effects (1)

Science generally has roughly equal benefits and
harmful effects for the UK (0)

The harmful effects of science on the UK are, on the
whole, greater than any benefits (-1)

The harmful effects of science on the UK are much
greater than any benefits (-2)

Don’t know

NET: Beneficial

NET: Harmful

Mean

Standard deviation

Overlap formulae used

Total
Total
(a)

1141

1141

317
28%
KPR

434
38%
Emz

181
16%

58
5%
CEFla

122
11%
BDGLMNQ

751
66%
EIRZ

87

CEFK

0.94
06

0.983

Gender
Male Female
(8) ©
519 593
544 568
166 140
31% 25%
c
191 232
35% 41%
86 92
16% 16%
40 17
7% 3%
ac
16 13
3% 2%
45 74
8% 13%
B
358 372
66% 65%
56 30
10% 5%
Ac
0.91 0.95
1.051 0.917

This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.

c ): A/BC

ColumniMeans (5%): A/B/C,

1634
()
367

345

106
31%

119
34%

35
10%
ABFIK

17
5%
AEFIK

20

225

52
15%
ABFIKL

1.161

3554
(E)
405

365

116
32%

57

ADGHL

0.99
06

0.954

,A/2/a Minimum Base: 30(**) Small Base: 100(*)

/A/2/a Minimum Base: 30(**) Small Base: 100(*)

(F)
369

432

200
46%
ADEGHUK

66

15%

13

303

e

17
4%

1.00
06

0.823

1624
(0]
175

154

47
31%

51
33%

27

OH

13

EFIK

10

AEFIK

%

98

22
15%
ABFIKL

0.76

1.180

2534
(H)
192

59

31%

68
35%

20

22
12%
ABFUKL

127

30
15%
ABFIKL

1.147
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35-44 4554 55-75 76+ AB
(U} U] ®) w (M)
198 207 319 50 327
173 192 329 102 304
49 58 72 32 117
29% 30% 22% 31% 39%
. ANOPQR
60 55 145 54 98
35% 29% 44% 53% 32%
ADEGI  ADEGHU*

30 37 53 12 43
17% 19% 16% 12% 14%
W .

7 a 10 3 18
4% 2% 3% 2% 6%
1 6 3 2 10
1% 3% 1% 2% 3%
25 31 45 - 18
15% 16% 14% - 6%

DGHL ADGHL DFGHL .

110 113 218 86 215
63% 59% 66% 84% 71%
ADEFGHUK*  AOPR

8 10 13 4 28
5% 5% 4% % 9%
1.02 0.97 0.96 1.09 1.03

G G . P
0.896 1.007 0.822 0.823 1.061

a
(N)
384

328

80

147
45%
AMOQR

53

0.916

Social grade
(=] DE
(0) (P)
167 263
238 270
60 59
25% 22%
83 106
35% 39%
36 49
15% 18%
1 13
5% 5%

4 8
2% 3%
24 34
19% 13%

AMNQ ma

143 166
60% 61%
15 2
6% 8%
095 0.3
0957 0985

ABC1
(@

632

197
31%
ANPR

245
39%

443

AOPR

50

0.990

C2DE
(R)
430

509

120
24%

189
37%

85
17%

2

78

AMNPQ

309
61%

37

0.973

North
)
260

263

60
23%

100
38%

6
18%

20

160
61%

26

0.992

Midlands
m
294

288

76
27%

112
39%

34
12%

188
65%

22

0.991

South
(v

258

257

68
26%

98
38%

49
19%

2%

10
4%

22

166
65%

20

1.020

Region

London
)
156

50

33%

53
35%

25
16%

102
68%

10

0.976

Wales
(w)

47

54

20
37%

23
43%

43
81%
AsU*

1.26
ASU*

0.726

Scotland
x)
95

9%

34
35%

30
31%

1.01

1.018

Northern
Ireland

v
31

32

28
85%

1.09

0.734

Urban / Rural

Urban
@
950

946

265
28%

344
36%

153
16%

54

Aa

24

105

11%

609
64%

78

1.003

Rural
(a)
191

195

52
27%

90
46%

27
14%

143
73%

4%

0.881
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Q1. Which of these most closely reflects your view?
All Adults aged 16+ in the UK

Pres of children HH

Total Marital Status Household Size Education Employment status Income (17 or under)
At least No
onechild  children
Married/ Widowed/ GCSE/O Degree/M No formal present  present
Living as Divorced/ Level/NV Alevelor asters/Ph qualificati  Non- Not UPTO  £20,000- £35000- Prefernot  AND AND
Total  Married  Single Separated 1 2 3 a Q12 equivalent D ons  graduate Working working £19,999 £34,999 £54,999 £55000+ tosay UnderdS Under4s
(A) (8) (© () (€) (] (6) (H) [0 [0} (K) w (M) (N) ©) P) @ (R) (s) m ) [
Unweighted base 1141 634 359 148 23 395 220 283 326 29 451 70 690 656 485 320 309 273 152 87 25 320
Weighted base 1141 635 337 169 256 410 213 261 371 318 369 83 72 660 481 331 316 263 129 102 226 201
The benefits of science to the UK are much greater
than any harmful effects (2] 317 155 108 55 76 110 56 75 77 91 139 10 178 185 132 82 7 84 50 27 63 £
28% 2% 32% 32% 30% 27% 26% 29% 21% 28% 38% 12% 2% 28% 27% 25% 2% 32% 39% 27% 28% 32%
BiLvQ 8 i AL . L a A .
The benefits of science to the UK are, on the whole,
greater than any harmful effects (1 a3 22 126 66 106 169 70 EY 130 123 148 3 287 234 200 132 131 92 2 37 70 109
38% 38% 38% 39% 21% 1% 33% 34% 35% 39% 20% 20% 37% 35% 2% 20% 2% 35% 32% 36% 31% 38%
NU . .
Science generally has roughly equal benefits and
harmful effects for the UK (0 181 97 54 29 39 54 a2 a5 66 54 a2 18 139 103 77 58 51 a1 14 16 36 2
16% 15% 16% 17% 15% 13% 20% 17% 18% 17% 1% 2% 18% 16% 16% 17% 16% 16% 1% 16% 16% 14%
« f 3 « K K .
The harmful effects of science on the UK are, on the
whole, greater than any benefits (-1 58 40 12 5 9 17 15 17 2 18 17 3 21 8 10 15 15 17 1 - 2 18
5% 6% 2% 3% 3% 2% 7% 7% 6% 6% % 3% 5% 7% 2% 5% % 6% 8% - 10% 6%
or . 20 T T . A
The harmful effects of science on the UK are much
greater than any benefits (-2, 29 2 6 - 3 8 6 12 5 9 12 3 17 23 6 5 8 6 5 4 13 5
3% 2% 2% 1% 2% 3% 2% 1% 3% 3% 2% 2% 3% 1% 2% 3% 2% 2% 2% 6% 2%
o AD AE . A0 . AV
Don't know 122 78 30 14 2 52 25 2 72 2 12 15 111 67 55 38 37 2 8 18 2 2
1% 12% 9% 8% 9% 13% 12% 9% 19% 7% 3% 18% 14% 10% 12% 11% 12% 8% 6% 17% 9% 8%
s Ak « 'S K Rs*
NET: Beneficial 751 397 24 120 182 279 126 165 208 214 287 3 465 419 33 214 205 177 92 64 133 202
66% 62% 70% 71% 71% 68% 59% 63% 56% 67% 78% 52% 60% 64% 69% 65% 65% 67% 71% 63% 59% 69%
BGILMU s G G i A . . u
NET: Harmful 87 63 19 5 12 2 2 29 2 27 29 6 58 7 16 2 2 2 15 4 36 2
8% 10% 6% 3% 5% 6% 10% 1% % 8% 8% % 8% 1% 3% 6% 7% 9% 12% 2% 16% 8%
o A e . 20 . av
Mean 094 084 103 1.09 1.04 099 082 084 085 091 1.08 065 086 086 1.04 092 088 097 1.00 097 072 099
BLMNU a8 o o AuLm . A . u
Standard deviation 0983 1039 093 0823 0877 0929 1040 1097 0939 0998 0995 0955 0969 1068 0842 0924 0960 1009 1111 1000 1198 0982

This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

c A/B/C/o, LA 30(**) Small Base: 100(*)

c A H AN M 30(**) Smal Base: 100(%)
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Q1. Which of these most closely reflects your view?
All Adults aged 16+ in the UK

Benefit and harm of

Total science Sources of scienti Most trustworthy sources
Whatsapp Whatsapp
Major Verbally groups Major Verbally groups
news  Newspape from Scientific Other TV with UK news  Newspape from Scientific  Other TV with UK
Harmful/a broadcast s or news  friends or journals or programm  Social  friends or Governme broadcast rs or news friends or journals or programm  Social  friends or Governme
Total Beneficial mbivalent ers websites family Radio websites es media family nt ers websites family Radio websites es media family nt
(A) (8) (© () (€) (] (6) (H) [0 [0} (K) w (M) (N) ©) P) @ (R) (s) m )
Unweighted base 1141 761 265 626 374 203 255 116 156 287 64 417 532 215 58 142 409 73 97 32 433
Weighted base 1141 751 267 623 370 186 250 106 164 269 59 410 531 208 56 135 380 72 96 31 444
The benefits of science to the UK are much greater
than any harmful effects (2] 317 317 - 191 128 53 92 49 58 88 16 124 159 60 16 44 147 15 30 8 113
28% 42% - 31% 35% 29% 37% 46% 36% 33% 27% 30% 30% 29% 28% 33% 39% 21% 31% 26% 25%
c A A A AOF ADERKL A . . AMNRU . . -
The benefits of science to the UK are, on the whole,
greater than any harmful effects (1 434 434 - 271 162 79 95 30 72 101 22 164 222 89 21 50 145 35 25 5 200
38% 58% - 43% 44% 42% 38% 29% 44% 38% 37% 40% 42% 43% 38% 37% 38% 49% 26% 16% 45%
ais A an an W . W . W as s . s s . - Aqs
Science generally has roughly equal benefits and
harmful effects for the UK (0 181 - 181 80 42 26 34 12 18 43 6 65 78 34 9 18 51 12 18 6 69
16% - 68% 13% 11% 14% 14% 12% 11% 16% 10% 16% 15% 16% 15% 13% 13% 17% 19% 21% 15%
a0 5 . K . e . . . .
The harmful effects of science on the UK are, on the
whole, greater than any benefits (-1; 58 - 58 19 17 10 11 9 4 17 8 21 18 10 2 5 13 2 12 9 19
5% - 2% 3% 5% 6% 4% 8% 3% 6% 13% 5% 3% 5% 4% 4% 3% 2% 13% 28% 4%
aom e or o ADEFGILY o . © avwear
The harmful effects of science on the UK are much
greater than any benefits (-2] 29 - 29 12 6 6 6 4 4 9 6 7 11 7 6 7 5 2 6 3 9
3% - 11% 2% 2% 3% 2% 4% 2% 3% 10% 2% 2% 3% 11% 5% 1% 3% 6% 10% 2%
BQ AB . ADEFGIL* AMNQU* Q . AMQU* h
Don’t know 122 - - 50 14 11 12 1 8 10 2 28 42 7 2 12 19 6 6 - 35
11% - - 8% 4% 6% 5% 1% 5% 4% 3% 7% 8% 4% 4% 9% 5% 9% 6% - 8%
BCOEFGHLKL o W . . e N . N . . - N
MNQU
NET: Beneficial 751 751 - 462 291 132 187 79 130 189 38 288 381 149 37 94 292 50 55 13 313
66% 100% - 74% 78% 71% 75% 75% 80% 70% 64% 70% 2% 2% 66% 69% 77% 69% 57% 42% 71%
c A A ADFKL A A AL . A as s . Aws . . - s
NET: Harmful 87 - 87 31 24 16 17 13 8 27 13 28 29 17 8 12 18 4 18 12 27
8% - 32% 5% 6% 9% 7% 12% 5% 10% 23% 7% 6% 8% 15% 9% 5% 5% 19% 38% 6%
B8OMQ AB D DEIL* DE ADEFGIL* Mau* * AMNPQRU* A
Mean 0.94 142 -0.43 107 1.09 0.93 107 1.06 113 0.93 0.61 0.99 1.02 0.93 0.72 0.97 115 0.91 0.67 0.21 0.95
s AC AFIK AFIK « A s AK « . « 05 . AMNOSU . . - s
Standard deviation 0.983 0.494 0.679 0.889 0.909 1.003 0.970 1.144 0.898 1.046 1.299 0.945 0.916 0.993 1.256 1.076 0.889 0.880 1.246 1371 0.905

This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

2 A8/ 30(**) small Base: 100(*)

c M 8 %) Small Base: 100(*)
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Q2. 1n general, do you think that the following groups are trustworthy or untrustworthy? Please use a scale of 1to 5, where 1 s very trustworthy and 5 i very untrustworthy. - Summary
All Adults aged 16+ in the UK

e n genera, ao you
think that the
following groups are
trustworthy o
untrustworthy? Please
useascale of 1105,
where 1is very
trustworthy and 5 is
very untrustworthy.

ta
deal with
the
Coronaviru
Scientists COVID-19
@ 0]
Unweighted base na s
Weighted base na s
1-very trustworthy (5) 270 19
w17
5
29 )
W
36) 38 305
2% %
A
4@ 1 2
0% 10%
5-very untrustworthy (1) 2 s
% 5%
B
Don't know 3 a
% %
NET: Trustworthy 07 63
e% s
.
NET: Untrustworthy 12 170
e 1%
A
Mean 374 3ss
s
Standard deviation 1014 1060

of the international quality standard for market research, IO 20252 and with the Ipsos MORI Terms and Conditions.

Overcp ormuoe sed.

Columneans (5% /5. Minimum Sase: 30(**) Small Bos: 100(%)
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All Adults aged 16+ in the UK

Unweighted base

Weighted base

1-very trustworthy (5)

2(4)

3(3)

4(2)

5 - very untrustworthy (1)

Don’t know

NET: Trustworthy

NET: Untrustworthy

Mean

Standard deviation

Overlap formulae used

Total

Total
(A)
1141

1141

3.74

1.014

Gender
Male Female
(8) ©
519 593
544 568
137 124
25% 22%
192 232
35% 41%
127 122
23% 22%
62 55
11% 0%
11 13
2% 2%
16 22
3% 4%
329 356
60% 63%
73 68
13% 12%
372 373
1.038 0.998

16-34

15%
AEFUL

15
2%
AEFK

2%

20%
ABFUKL

1177

35-54

97
27%

123
34%

9
26%

220
60%

33

0.991

(F)
369

432

17%

199
46%
ADEGL)

103
24%
DH

272
63%

41

373

0.881

16-24
(@)
175

154

1.143

Age
25-34
(H)
192

191

51
27%

71
37%

2
13%

30
16%
AEFIL

11
6%
ABFUK

122
64%

a
21%
AEFIKL

1.205
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Q2. In general, do you think that the following groups are trustworthy or untrustworthy? Please use a scale of 1 to 5, where 1 is very trustworthy and 5 is very untrustworthy. - Scientists

35-44
()
198

173

109
63%

11%

1.016

45-54
(0]

192

2%

6%
ADGH

111
58%

8%

0.970

55-75
(K)
319

329

56
17%

145
44%
ADEG)

201
61%

36
11%

0.910

102

52%
ADEGU*

6%

3.89

0.760

113
37%

48
16%

40

13%

3%

3%

199
65%

48
16%

1.095

ca
(N)

384

328

75
23%

129
39%

77
24%
mMa

30

12
2%

204
62%

35
11%

0.969

Social grade
c DE
) (P)
167 263
238 270
50 59
21% 2%
92 103

8% 38%
64 64
27% 2%
™ ™
21 27
9% 0%
6 5
3% 2%
5 13
2% 5%
141 162
59% 60%
28 31
12% 11%
368 372
0998 0989

ABC1
(@
711

632

160
25%

243
38%

126
20%

70
11%

403
64%

83
13%

1.031

C2DE

(R)

430

509

109

21%

38%

128
25%

0.992

North
(8]
260

38%

25%

31

12%

3%

2%

152

58%

15%

1.037

Midlands
m
294

288

70
24%

106
37%

60
21%

33
12%

13
2%

61%

39
14%

1.040

This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.

c P (5%): A/B/C.

(5%): A/B/C,

,A/2/aMinimum Base: 30(**) Small Base: 100(*)

/,A/Z/aMinimum Base: 30(**) Small Base: 100(*)

South
)

258

156
61%

11%

0.985

Region

London
W)
156

151

3%

2%

100
66%

11%

0.999

Wales
w)
a7

54

11
20%

12%
ASVX®

35
65%

13%

3.78

1.053

Scotland
x)

3.92

0.964

Northern
Ireland

v

3.66

0.942

Urban / Rural

Urban
@
950

946

219
23%

352
37%

11%

571
60%

13%

1.026

Rural
(@
191

0.946
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Unweighted base

Weighted base

1-very trustworthy (5)

2(4)

3(3)

4(2)

5—very untrustworthy (1)

Don't know

NET: Trustworthy

NET: Untrustworthy

Mean

Standard deviation

Overlap formulae used

(5%): A/B/C/0,

Total

Total
()
1141

1141

HKsV

62%
GiLmp

142
12%

3.74

1.014

Married/
Living as
Married

(8)
634

143
23%

240
38%

148
23%

383
60%

12%

1.019

This work was carried out in

(5%): A/B/C/D.A
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Q2. In general, do you think that the following groups are trustworthy or untrustworthy? Please use a scale of 1 to 5, where 1 is very trustworthy and 5 is very untrustworthy. - Scientists
All Adults aged 16+ in the UK

Marital Status Household Size
Widowed/
Divorced/
Single Separated 1 2 3 a+
© (D) (E) (F) (6) (H)
359 148 243 395 220 283
337 169 256 410 213 261
95 32 a8 98 26 78
28% 19% 19% 24% 21% 30%
A0 AEG
121 76 17 160 69 91
36% 5% 6% 39% 32% 35%
AGH
71 35 51 98 60 a5
21% 20% 20% 24% 28% 17%
A
39 19 30 30 24 34
1% 1% 12% 7% 1% 13%
F
6 1 2 7 9 6
2% 1% 1% 2% % 2%
A
5 7 8 18 6 7
2% % 3% % 3% 3%
216 107 165 258 115 169
64% 64% 65% 63% 54% 65%
G G G
a5 20 32 37 32 a0
13% 12% 13% 9% 15% 15%
F F
378 373 372 379 357 379
9 G
1046 0929 0939 0963 1.084 1.001
with the of the i

/TA/UNV Minimum Base: 30(**) Small Bose: 100(%)

/TA/UN Minimum Base: 30(**) Small Base: 100(*)

GCSE/O

Q12
U]
326

371

78
21%

131
35%

209
56%

49
13%

1.032

equivalent
(U]
294

371

1.047

Education

Degree/M No formal
Level/NV AlLevelor asters/Ph qualificati

D
()

451

369

104
28%
AM

269
73%
AUM

391
AULM

0.953

ons
w
70

83

3.39

0.945

Non-
graduate
(™M)

690

166
22%

271
35%

191

1.033

Employment status

Working
(N)
656

660

25%

244
37%

139
21%

410
62%

14%

1.046

Not
working
(0)
485

481

2%

193
0%

62%

49
10%

0.970

uPTO
£19,999
(P)

320

186
56%

1%

0.961

£20,000-
£34,999

@
309

316

209
66%

12%

1.015

Income

£35,000 -
£54,999

(R)

273

263

68
26%

93
35%

161
61%

a4
17%
AT

1.092

quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.

£55,000+
(s)
152

129

3.93

1075

Prefer not
tosay
m
87

102

17%

3.74

0.845

Pres of children HH
(17 or under)
At least No
one child ~ children
present  present

AND AND
Under45  Under 45
(v) )
245 320
226 291
64 84
28% 29%

A
69 107
30% 37%
46 51
20% 18%
34 34
15% 12%
A
9 9
4% 3%
A
5 7
2% 2%
133 191
59% 65%
43 43
19% 15%
A
3.65 3.78
1171 1.089
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19-00100933-07 - 14th - 17th August 2020
PUBLIC
UKRI Covid-19 tracking
Adults aged 16+ in the UK
Q2. In general, do you think that the following groups are trustworthy or untrustworthy? Please use a scale of 1 to 5, where 1 is very trustworthy and 5 is very untrustworthy. - Scientists
All Adults aged 16+ in the UK

Benefit and harm of
Total science Sources of scientific information Most trustworthy sources
Whatsapp Whatsapp
Major Verbally groups. Major Verbally groups.
news Newspape from Scientific  Other TV with UK news Newspape  from Scientific  Other TV with UK
Harmful/a broadcast rsornews friends or journals or programm  Social  friends or Governme broadcast rsor news friends or journals or programm  Social  friends or Governme
Total  Beneficial mbivalent ers  websites family  Radio  websites s media  family nt ers  websites family  Radio  websites  es media  family nt
() (8) © (D) (E) (F) (6) (H) [0} 0] () w (™M) N) ) (L] @ (R) (s) m ()
Unweighted base 1141 761 265 626 374 203 255 116 156 287 64 417 532 215 58 142 409 73 97 32 433
Weighted base 1141 751 267 623 370 186 250 106 164 269 59 410 531 208 56 135 380 72 % 31 444
1-very trustworthy (5) 270 228 30 167 107 a8 70 2 38 80 15 11 148 58 9 39 139 16 26 7 114
24% 30% 1% 27% 29% 26% 28% 2% 23% 30% 26% 27% 28% 28% 17% 29% 37% 2% 27% 24% 26%
c Ac A A ADEFGUKL* A . A . AMNORY . . -
2(4) 437 328 81 280 158 76 99 36 64 99 20 159 231 87 25 51 147 24 24 8 185
38% 4% 30% 5% 43% 41% 40% 34% 39% 37% 34% 39% 44% 2% 44% 38% 39% 33% 25% 25% 2%
cs Ac AHIL . . s s s s s ’ ’ - s
3(3) 254 99 110 101 62 a1 29 1 37 50 13 78 88 38 14 28 a8 25 24 7 82
2% 13% 41% 16% 17% 2% 20% 10% 23% 19% 2% 19% 17% 19% 24% 20% 13% 35% 25% 23% 19%
BDEHMQU a8 oH H . H H He H a a a* a AMNPQUT MQ* - a
4(2) 118 72 33 53 31 18 20 9 17 32 6 a5 a5 16 7 15 35 7 16 6 23
10% 10% 13% 9% 8% 10% 8% 9% 1% 12% 1% 1% 9% 8% 12% 1% 9% 10% 16% 20% 10%
o . . . . Ne -
5—very untrustworthy (1) 24 14 8 12 8 1 5 4 3 7 4 13 9 3 1 1 7 - 3 3 10
2% 2% 3% 2% 2% 1% 2% 3% 2% 2% 7% 3% 2% 1% 2% 1% 2% - 3% 8% 2%
. ADEF* ; . . . -
Don't know 39 10 4 10 5 2 5 2 4 1 - 4 9 5 - 1 3 1 2 - 10
3% 1% 2% 2% 1% 1% 2% 2% 2% * - 1% 2% 2% - 1% 1% 1% 3% - 2%
BDEMQ d ) d d d d -
NET: Trustworthy 707 556 112 447 265 124 169 80 102 179 36 270 379 146 34 91 286 39 50 15 299
62% 74% 2% 72% 71% 66% 68% 76% 62% 67% 60% 66% 72% 70% 61% 67% 75% 55% 52% 29% 67%
c Ac AL AL AL . ARS ARS . s AORSU . . - ARS
NET: Untrustworthy 142 86 a 65 39 19 26 13 21 39 1 58 54 18 8 16 23 7 19 9 53
12% 1% 15% 10% 10% 10% 10% 12% 13% 14% 18% 14% 10% 9% 15% 12% 1% 10% 20% 28% 12%
oM . o . o . . AmNau* -
Mean 374 392 335 387 389 382 385 404 373 3.80 361 376 389 390 361 384 399 367 358 336 381
c Ac AL AL ARUKL* . s s . AORSU . . -
Standard deviation 1014 0.999 0.945 0973 0.992 0957 1.003 1.094 1.008 1073 1186 1070 0970 0950 0985 1.001 1026 0932 1168 1282 1.009
This work was carried out in with the i of theii i quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.
Overlap formulae used
(5% A/B/C. » Minimum Bose: 30(**) Small Base: 100(*)

(5%): A/B/C. Minimum Base: 30(**) Small Base: 100(*)
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19-00100933-07 - 14th - 17th August 2020
PUBLIC

UKRI Covid-19 tracking
Adults aged 16+ in the UK

Q2. In general, do you think that the following groups are trustworthy or untrustworthy? Please use a scale of 1o 5, where 1 is very trustworthy and 5 is very untrustworthy. - The scientists advising the UK government on the actions it should take to deal with the Coronavirus, or COVID-19

All Adults aged 16+ in the UK

Unweighted base

Weighted base

1-very trustworthy (5)

2(4)

3(3)

4(2)

5 - very untrustworthy (1)

Don’t know

NET: Trustworthy

NET: Untrustworthy

Mean

Standard deviation

Overlap formulae used

Total
Total
(A)
1141

1141

194
17%

429
38%

27%
mMa

112
10%

5%

43
2%

3.54

1.060

Gender
Male Female
(8) ©
519 593
544 568
98 88
18% 16%
189 226
35% 40%
152 149
28% 26%
55 55
10% 0%
33 25
6% 4%
18 24
3% 4%
287 314
53% 55%
87 80
16% 4%
3.50 3.55
1.097 1.027

16-34

34%

27%

180
52%

18%

1.105

35-54

26%

200
55%

52
14%

1.083

(F)
369

432

243
56%

13%

3.56

1.002

16-24
(@)

175

154

19%

48
31%

47

30%

12%

5%

1%

1.100

Age
25-34
(H)
192

191

33
17%

69
36%

46
24%

24
13%

11

2%

102
53%

35
18%

1113

35-44
()
198

173

1.054

45-54
(0]

192

26%

103
54%

16%

1110

55-75
(K)
319

329

50
15%

130
40%

93
28%

32
10%

180
55%

49
15%

1.041

102

16%

DGK*

3.77

0.823

170
56%

19%
AN

1.176

ca
(N)
384

328

52
16%

139
42%

84
26%

29

12
4%

12
2%

191
58%

41
12%

0.990

Social grade
c DE
) (P)
167 263
238 270
30 47
13% 17%
88 97

7% 6%
77 80

32% 29%
va ™
20 27
9% 0%
15 9
6% 3%

8 10
3% 2%
118 144

50% 53%
35 37
15% 14%
343 356

1.039 1.019

ABC1
(@
711

632

116
18%

244
39%

149
24%

64
10%

33

25
2%

361
57%

98
15%

1.083

C2DE
(R)
430

509

31%

263
52%

14%

1.030

North
(8]
260

12%

128
49%

48
18%

1.083

Midlands
m
294

288

51
18%

113
39%

72
25%

28
10%

12
4%

12
2%

164
57%

40
14%

1.042

This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.

c P (5%): A/B/C.

(5%): A/B/C.

,A/2/aMinimum Base: 30(**) Small Base: 100(*)

/,A/Z/aMinimum Base: 30(**) Small Base: 100(*)

South
)

258

1.084

Region

London
W)
156

151

a8
32%

11%

5%

3%

1.057

Wales
w)
a7

54

15%

22
40%

14%
ASTUVX®

30
55%

11%

3.66

0.980

Scotland
x)

3.76
ASVE

0.958

Northern
Ireland

v

3.51

1.151

Urban / Rural

Urban
@
950

946

154
16%

349
37%

258
27%

99
10%

503
53%

151
16%

1.073

Rural
(@
191

40
20%

81
41%

48
24%

4%

121
62%

10%

373

0.974
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19-00100933-07 - 14th - 17th August 2020
PUBLIC
UKRI Covid-19 tracking
Adults aged 16+ in the UK
Q2. In general, do you think that the following groups are trustworthy or untrustworthy? Please use a scale of 1to 5, where 1 is very trustworthy and 5 is very untrustworthy. - The scientists advising the UK government on the actions it should take to deal with the Coronavirus, or COVID-19

All Adults aged 16+ in the UK

Pres of children HH

Total Marital Status Household Size Education Employment status Income (17 or under)
At least No
one child  children
Married/ Widowed/ GCSE/O Degree/M No formal present  present
Living as. Divorced/ Level/NV Alevelor asters/Ph qualificati  Non- Not UPTO  £20,000- £35,000- Prefernot  AND AND
Total  Married  Single Separated 1 2 3 a+ Q12 equivalent D ons  graduate Working working £19,999 £34,999 £54,999 £55,000+ tosay Underd5 Underds
() (8) © (D) (E) (F) (6) (H) [0} 0] () w (™M) N) ) (L] @ (R) (s) m () V)
Unweighted base 1141 634 359 148 243 395 220 283 326 294 451 70 690 656 485 320 309 273 152 87 25 320
Weighted base 1141 635 337 169 256 410 213 261 37 318 369 83 7 660 481 331 316 263 129 102 226 291
1-very trustworthy (5) 194 113 61 20 37 64 22 52 54 57 73 1 121 113 80 52 a5 55 30 12 2 a8
17% 18% 18% 12% 14% 15% 20% 20% 14% 18% 20% 13% 16% 17% 17% 16% 14% 21% 23% 12% 20% 17%
. a .
2(4) 429 226 126 78 118 147 73 91 139 11 156 24 274 246 184 114 136 81 29 a8 76 109
38% 36% 37% 6% 6% 36% 34% 35% 38% 35% 2% 29% 35% 37% 38% 35% 3% 31% 38% 7% 34% 37%
R B AFGH A . APR PR
3(3) 305 177 86 22 60 119 53 73 110 86 87 2 218 184 121 93 83 74 28 27 54 85
27% 28% 26% 25% 23% 29% 25% 28% 30% 27% 24% 26% 28% 28% 25% 28% 26% 28% 2% 26% 24% 29%
4(2) 112 60 38 14 26 36 27 23 26 36 30 20 82 64 a8 38 2 30 16 6 27 28
10% 9% 1% 8% 10% 9% 13% 9% 7% 1% 8% 25% 1% 10% 10% 12% 7% 12% 12% 6% 12% 10%
i AR i .
5—very untrustworthy (1) 58 36 14 8 6 28 10 14 18 19 18 3 39 35 2 12 21 17 5 2 16 13
5% 6% % 5% 2% 7% 5% 6% 5% 6% 5% 3% 5% 5% 5% % 7% 7% % 2% 7% %
€ € . .
Don't know 23 23 12 8 9 17 8 8 24 10 6 3 37 18 25 21 10 4 1 6 8 9
% % % 5% % % % 3% 7% 3% 2% % 5% 3% 5% 6% 3% 2% 1% 6% % 3%
KNRS A . A N ARS RS
NET: Trustworthy 623 339 187 97 155 211 115 143 193 167 228 35 395 359 264 166 181 136 79 61 120 157
55% 53% 55% 58% 60% 51% 54% 55% 52% 53% 62% 2% 51% 54% 55% 50% 57% 52% 61% 59% 53% 54%
w F A . 3 .
NET: Untrustworthy 170 % 52 2 32 64 37 37 23 55 a8 23 122 99 70 50 22 a8 21 8 23 a0
15% 15% 15% 13% 13% 16% 17% 14% 12% 17% 13% 28% 16% 15% 15% 15% 13% 18% 16% 8% 19% 14%
Ak i i d A
Mean 354 353 356 354 362 347 353 357 353 3.48 365 325 3.48 353 355 350 353 3.49 364 365 3.48 354
L AM . .
Standard deviation 1.060 1.081 1.058 0.984 0946 1.086 1101 1.087 1.007 1107 1.048 1.095 1.062 1.065 1.053 1.035 1.044 1150 1.001 0875 1163 1.029
This work was carried out in with the i of thei i quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.
Overlap formulae used
(5%): A/B/C/o, v A /TA/UN Minimum Base: 30(**) Small Base: 100(*)

(5%): A/B/C/D,A A/ VLA /TA/U/V Minimum Base: 30(**) Small Base: 100(*)




Home

19-00100933-07 - 14th - 17th August 2020
PUBLIC
UKRI Covid-19 tracking
Adults aged 16+ in the UK
Q2. In general, do you think that the following groups are trustworthy or untrustworthy? Please use a scale of 1to 5, where 1 is very trustworthy and 5 is very untrustworthy. - The scientists advising the UK government on the actions it should take to deal with the Coronavirus, or COVID-19

All Adults aged 16+ in the UK

Benefit and harm of
Total science Sources of scientific information Most trustworthy sources
Whatsapp Whatsapp
Major Verbally groups. Major Verbally groups.
news Newspape from Scientific  Other TV with UK news Newspape  from Scientific  Other TV with UK
Harmful/a broadcast rsornews friends or journals or programm  Social  friends or Governme broadcast rsor news friends or journals or programm  Social  friends or Governme
Total  Beneficial mbivalent ers  websites family  Radio  websites s media  family nt ers  websites family  Radio  websites  es media  family nt
() (8) © (D) (E) (F) (6) (H) [0} 0] () w (™M) N) ) (L] @ (R) (s) m ()
Unweighted base 1141 761 265 626 374 203 255 116 156 287 64 417 532 215 58 142 409 73 97 32 433
Weighted base 1141 751 267 623 370 186 250 106 164 269 59 410 531 208 56 135 380 72 % 31 444
1-very trustworthy (5) 194 149 36 126 79 a0 51 24 27 29 12 87 110 2 7 32 85 12 15 6 105
17% 20% 13% 20% 21% 2% 20% 23% 16% 18% 20% 21% 21% 21% 13% 24% 2% 16% 16% 19% 24%
Ac A A . . A A . A A d d - A
2(4) 429 334 71 256 138 67 104 2 71 % 14 165 228 75 21 51 158 27 29 9 192
38% 4% 27% 41% 37% 36% 2% 2% 3% 36% 24% 40% 3% 36% 37% 38% 4% 37% 30% 30% 3%
& Ac A K K K K K . K s . s d d - As
3(3) 305 155 106 158 98 23 60 18 35 80 21 %2 135 59 14 36 86 18 26 1 %2
27% 21% 39% 25% 26% 23% 24% 17% 21% 30% 36% 2% 26% 28% 25% 26% 23% 25% 27% 35% 21%
BHLQU a8 H . HIL FHIL v u . . . -
4(2) 112 68 28 51 36 2 18 10 18 26 9 a0 35 17 9 10 35 13 18 5 32
10% 9% 1% 8% 10% 12% 7% 10% 1% 10% 16% 10% 7% 8% 15% 7% 9% 18% 19% 17% 7%
My . oG+ [ AVMNPQU*  AMNPQU* -
5—very untrustworthy (1) 58 30 21 21 1 1 8 7 7 10 2 19 15 6 5 3 1 2 5 - 14
5% % 8% 3% 3% 6% 3% 7% % % % 5% 3% 3% 9% 2% 3% 3% 5% - 3%
BDEMQU a8 € . . wmPQu* d d -
Don't know 23 16 6 1 10 3 8 2 6 7 - 6 7 6 - 4 7 - 3 - 8
% 2% 2% 2% 3% 2% 3% 2% % 3% - 1% 1% 3% - 3% 2% - % - 2%
oMoy . . . . . -
NET: Trustworthy 623 483 107 382 217 108 155 69 98 145 26 252 338 119 28 83 243 38 2 15 298
55% 64% 40% 61% 58% 58% 62% 65% 60% 54% 44% 62% 64% 57% 50% 61% 64% 54% 46% 49% 67%
c Ac AK K K AK Ak K . AK s . s s . . - ANORS
NET: Untrustworthy 170 98 29 72 26 32 27 17 25 37 12 60 29 23 14 12 a5 15 23 5 26
15% 13% 18% 12% 12% 17% 1% 16% 15% 14% 20% 15% 9% 1% 24% 9% 12% 21% 24% 17% 10%
BOMQU 06 d . MNPQU* MPU*  AMNPQU® -
Mean 354 369 328 368 366 357 ER 366 359 356 341 364 374 366 331 376 373 346 334 351 379
c Ac A A A . . A AORS os . 08 08 . . - AORS
Standard deviation 1.060 1.025 1.082 1.002 1018 1128 0.996 1139 1.040 1034 1.008 1073 0958 1.010 1161 0974 1.007 1.059 1130 0993 0.995
This work was carried out in with the i of theii i quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.
Overlap formulae used
(5% A/B/C. » Minimum Bose: 30(**) Small Base: 100(*)

(5%): A/B/C. Minimum Base: 30(**) Small Base: 100(*)
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19-00100933-07 - 14th - 17th August 2020

UKRI Covid-19 tracking
Adults aged 16+ in the UK

PUBLIC

Q3. Over the last two weeks, would you say that the amount of scientific information that you have seen or heard in relation to the Coronavirus (COVID-19) has been ... ?

All Adults aged 16+ in the UK

Unweighted base

Weighted base

Far too much (2)

A bit too much (1)

About right (0)

Abit too little (-1)

Far too little (2)

Don’t know

NET: Too much

NET: Too little

Mean

Standard deviation

Overlap formulae used

Total

Total
(A)
1141

1141

290
25%

149
13%

7%
mMa

122
11%

439
38%

-0.41

0.928

Gender
Male Female
(8) ©
519 593
544 568
18 9
3% 2%
51 43
9% 8%
232 251
43% 44%
130 154
24% 7%
73 69
13% 12%
41 42
8% 7%
69 52
13% 9%
202 223
37% 39%
-0.38 -0.44
0.969 0.880

16-34

11
3%

10%

144
42%

26%

45
13%

134
39%

-0.38

0.961

35-54

146
40%

98
27%

58
16%
AL

32

30

156

43%

-0.53

0.931

(F)
369

432

206
48%

102
24%

47
11%

148
34%

-0.34
EUK

0.890

16-24
(@)
175

154

2%

41%

45
29%

-0.41

0.908

Age

2534
(H)
192

191

4%

21
11%

81
42%

45
23%

27
14%

10

28
15%
EIK

72
38%

-0.36

1.002

35-44
()
198

173

-0.53

0.938

45-54
(0]

192

2%

11
6%

-0.54

0.927

55-75
(K)
319

329

150
46%

81
25%

45
14%

2

126

38%

-0.47

0.892

102

19%
AEFLK*

56
55%

23
22%
AEFLK*

22
22%

0.03
ADEFGHIK*

0.775

126
41%

81
27%

22
14%

2%

43
14%

123
40%

-0.38

0.979

ca
(N)
384

328

129
39%

93
28%

22
13%

26

mMa

-0.42

0.955

Social grade
c DE
) (P)
167 263
238 270

2 6
1% 2%
18 15
7% 5%
105 136

44% 50%
AMNG

67 49
8% 18%

3
2 39

11% 14%
21 2
9% 9%
™ ™
20 20
8% 8%
93 88
39% 33%
0.45 -0.41
0841 0909

ABC1
(@
711

632

174
27%

84
13%

37

82
13%

258
41%

-0.40

0.966

C2DE
(R)
430

509

241
47%

116
23%

13%

47

40
8%

181
36%

-0.43

0.877

North
(8]
260

12%

112
42%

-0.32

0.936

Midlands
m
294

288

126
4%

75
26%

33
12%

26

28
10%

108
38%

-0.41

0.900

This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.

c P (5%): A/B/C.

(5%): A/B/C,

,A/2/aMinimum Base: 30(**) Small Base: 100(*)

/,A/Z/aMinimum Base: 30(**) Small Base: 100(*)

South
)

258

-0.43

0.936

Region

London
W)
156

151

5%

33%

48
32%

-0.43

1.016

Wales
w)
a7

54

21
38%

10
20%

14
26%
ASTVX*

25
46%

-0.71

0.979

Scotland
x)

-0.40

0.774

Northern
Ireland

v

-0.51

0.933

Urban / Rural

Urban
@
950

946

409
43%

243
26%

12%

72

103
11%

361
38%

-0.40

0.926

Rural
(@
191

-0.48

0.934

12



Home

All Adults aged 16+ in the UK

Unweighted base

Weighted base

Far too much (2)

A bit too much (1)

About right (0)

Abit too little (1)

Far too little (2)

Don't know

NET: Too much

NET: Too little

Mean

Standard deviation

This work was carried out in

Overlap formulae used

(5%): A/B/C/0,

Total

Total
()
1141

1141

-0.41

0.928

(5%): A/8/C/D.A Al WA

Marital Status

19-00100933-07 - 14th - 17th August 2020

Household Size

Married/ Widowed/

Living as. Divorced/

Married  Single  Separated 1 2 3 a
(8) (€) (D) (E) (F) (6) (H)
634 359 148 243 395 220 283
635 337 169 256 410 213 261
21 2 4 5 4 10 9
3% 1% 3% 2% 1% 5% 3%

c A [
60 16 19 23 22 12 19
9% 5% 1% 9% 10% 6% 7%

c c

282 149 65 119 175 95 107
4% 4% 39% 6% 3% 5% 41%
157 86 47 56 102 53 79
25% 26% 28% 2% 25% 25% 30%
A
73 53 23 35 54 30 30
1% 16% 13% 14% 13% 14% 1%
23 31 10 19 35 13 18
7% 9% 6% 7% 8% 6% 7%
81 18 23 28 a5 2 28
13% 5% 14% 1% 1% 10% 1%
Ac c
229 139 70 91 155 83 109
36% 41% 41% 36% 38% 39% 2%
-034 -0.56 -0.41 -039 -0.43 -0.41 -0.42
Ac
0940 0863 0970 0921 0902 0982 0932
with the of the i

/TA/UNV Minimum Base: 30(**) Small Bose: 100(%)

/TA/UN Minimum Base: 30(**) Small Base: 100(*)

PUBLIC
UKRI Covid-19 tracking
Adults aged 16+ in the UK
Q3. Over the last two weeks, would you say that the amount of scientific information that you have seen or heard in relation to the Coronavirus (COVID-19) has been .

GCSE/O

Q12
U]
326

371

161
3%

85
23%

a4
12%

10%

a4
12%

129
35%

0.938

equivalent
(U]
294

9%

125
39%

0.855

Education

Degree/M No formal
Level/NV AlLevelor asters/Ph qualificati

D
()

451

369

1%

153

0.947

ons
w
70

83

14%

31
38%

Non-

graduate

(™M)

690

0.917

Employment status

Working

(N)

656

660

10%

264

0.947

Not
working
(0)

485

481

0.898

uPTO
£19,999

(P)
320

151
6%

12%

113
34%

-0.33

0.936

£20,000-
£34,999

@
309

316

10%

128
0%

0.913

Income

£35,000 -
£54,999

(R)
273

263

122
7%

61
23%

31
12%

90
34%

0.900

quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.

£55,000+
(s)
152

129

0.969

Prefer not
tosay

m

87

102

Pres of children HH

(17 or under)

At least No
one child  children
present  present
AND AND
Under 45 Under 45
(u) V)
245 320
226 291
10 4
4% 1%
AV
18 28
8% 9%
95 119
2% 4%
59 75
26% 26%
30 a2
13% 14%
14 24
6% 8%
28 31
13% 1%
89 117
39% 40%
038 -0.46
0.990 0.926
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19-00100933-07 - 14th - 17th August 2020
PUBLIC
UKRI Covid-19 tracking
Adults aged 16+ in the UK
Q3. Over the last two weeks, would you say that the amount of scientific information that you have seen or heard in relation to the Coronavirus (COVID-19) has been .
All Adults aged 16+ in the UK

Benefit and harm of
Total science Sources of scientific information Most trustworthy sources
Whatsapp Whatsapp
Major Verbally groups. Major Verbally groups.
news Newspape from Scientific  Other TV with UK news Newspape  from Scientific  Other TV with UK
Harmful/a broadcast rsornews friends or journals or programm  Social  friends or Governme broadcast rsor news friends or journals or programm  Social  friends or Governme
Total  Beneficial mbivalent ers  websites family  Radio  websites s media  family nt ers  websites family  Radio  websites  es media  family nt
() (8) © (D) (E) (F) (6) (H) [0} 0] () w (™M) N) ) (L] @ (R) (s) m ()

Unweighted base 1141 761 265 626 374 203 255 116 156 287 64 417 532 215 58 142 409 73 97 32 433

Weighted base 1141 751 267 623 370 186 250 106 164 269 59 410 531 208 56 135 380 72 % 31 444

Far too much (2) 27 19 9 14 13 8 9 6 7 9 5 16 8 5 3 5 6 2 2 1 12
2% 3% 3% 2% 3% % % 5% 5% % 8% % 1% 2% 6% 3% 2% 2% 3% 3% 3%

. AD* a0 va . . -

Abit too much (1] 95 64 28 51 39 2 19 10 19 33 10 26 38 2 8 12 25 7 1 8 a0

8% 9% 10% 8% 1% 12% 8% 9% 12% 12% 17% 1% 7% 1% 14% 9% 6% 9% 1% 25% 9%
. 06 ADG* A0 a* . . -

About right (0) 496 337 114 301 180 75 124 39 74 113 25 192 255 % 24 73 126 26 26 12 22

43% 5% 43% 8% 49% 40% 50% 37% 5% 2% 3% 7% 8% 6% 3% 54% 33% 36% 8% 38% 50%
a AFH) AFH) AFH . . AQ a d AQR d a* - AQR

Abit too little (-1) 290 198 63 170 %2 53 70 33 a8 72 13 110 146 66 1 31 125 29 24 6 107

25% 26% 23% 27% 25% 28% 28% 31% 29% 27% 21% 27% 28% 32% 20% 23% 33% 40% 25% 20% 24%
. . AU . AVPU  AMOPU* . -

Far too little (-2) 149 102 33 73 37 19 23 18 14 33 5 35 61 15 5 13 79 8 8 4 a0
13% 14% 12% 12% 10% 10% 9% 17% 9% 12% 8% 8% 12% 7% 9% 9% 21% 1% 8% 13% 9%
wu L E6ILt L . . AMINOPSU . . -

Don't know 84 31 21 14 9 9 5 1 1 8 2 1 23 4 4 3 19 1 5 1 23
7% % 8% 2% 2% 5% 2% 1% * 3% 3% 3% % 2% 7% 2% 5% 1% 5% 2% 5%

BDEGHILMN B ol . . N N d d - N
PORU

NET: Too much 122 83 36 65 52 30 29 15 27 23 15 62 a5 27 12 17 31 8 13 9 52
1% 1% 13% 10% 14% 16% 1% 15% 16% 16% 25% 15% 9% 13% 21% 12% 8% 1% 14% 28% 12%
ma AD A0 d A0 A0 ADEG* A0 va Ava d d - ma

NET: Too little 439 300 % 243 130 72 %2 50 62 104 18 145 208 81 16 2 204 37 32 10 147
38% 40% 36% 39% 35% 39% 37% 8% 38% 39% 30% 35% 39% 39% 29% 32% 54% 51% 33% 33% 33%

u AEKL . u . AMNOPSU  AOPSU* . -
Mean -0.41 -0.42 -034 -039 -0.28 -0.30 -031 -0.45 -0.26 033 -0.06 025 -0.43 -031 013 -0.26 -0.68 -0.49 -0.26 -0.15 -0.29
a AD . A ADHI* ADH a Q AMQR* va . a* - ava
Standard deviation 0928 0930 0964 0.884 0915 0976 0889 1050 0941 0974 1036 0917 0.852 0.852 1026 0884 0.945 0896 0830 1.052 0.869
This work was carried out in with the i of theii i quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.
Overlap formulae used
(5% A/B/C. » Minimum Bose: 30(**) Small Base: 100(*)

(5%): A/B/C. Minimum Base: 30(**) Small Base: 100(*)



Home

19-00100933-07 - 14th - 17th August 2020

Adults aged 16+ in the UK

Q4. Over the last two weeks, through which of the following, if any, have you seen or heard any scientific information about the Coronavirus (COVID-19)?

All Adults aged 16+ in the UK

Unweighted base

Weighted base

Major news broadcasters like the BBC, ITV, Channel
4.or Sky (on TV, online or as apps|

UK Government Coronavirus (COVID-19) adverts or
updates (on TV or online!

Newspapers or other news websites (online, as apps
or in print)

Social media (e.g. Facebook, Twitter, YouTube or
Instagram)

Radio (news or other programmes

Verbally from friends or family

Other TV programmes

Scientific journals or websites

WhatsApp groups with friends or family

None of these

Don't know

NET: News

Overlap formulae used

2 A/B/C

Total

Total
()

1141

1141

623
55%
DGHZ

410
36%

370
32%

269
24%
BN

250
22%

186
16%
PP

14%
DHPR

735
64%
DGHPZ

Gender
Male Female
(8) (©
519 593
544 568
286 320
53% 56%
200 201
37% 35%
172 186
32% 33%
143 119
26% 21%
120 119
22% 21%
88 89
16% 16%
88 76
16% 13%
53 49
10% 9%
38 19
7% 3%
ac
56 55
10% 10%
19 24
2% 2%
338 378
62% 67%

1634
(o)
367

345

150
4%

103
30%

125
36%
AEFIKL

66
19%

84
24%
AEFIKL

AEFIK

a2
12%
AEFUKL

193
56%

35-54
(€)
405

365

199
55%

129
35%

105
29%

101
28%
AFIKL

78
21%

16%

a7
13%

228
62%

273
63%
ADEGHI

143
33%
K

162
37%
ADEK.

314
73%
ADEGHI

1624
©)
175

a4
29%

63
41%
AEFIKL

32
21%

42
27%
AEFIKL

13%
AEFUKL

1
7%

55%

Age

2534
(H)
192

191

82
3%

72
38%

31%

63
33%
AFIKL

18%

42
2%
AFIKL

AEFIK

23
12%
AEFUKL

19
10%

109
57%

35-44
U]
198

173

59
34%
AEFIKL

33
19%

105
61%

4554
(U]
207

192

27%

42
2%
FRL

5
2%

123
64%

PUBLIC
UKRI Covid-19 tracking

55-75
(K)
319

329

206
63%
ADEGHI

102
31%

32%

40
12%

69
21%

235
71%
ADEGHI

102

66%
DGHI*

56%
ADEFGHUK*

36%
ADEGHIK®

34%
ADEFGHUK*

78%
DEGHI*

AB
(™M)
327

121

127
2%
AOPR

76
25%

28%
AOPR

215
71%
avR

a
N)

328

181
55%

122
37%

a1
13%
ma

4%

209
64%

Social grade
=] DE
© ®
167 263
238 270
131 137
55% 51%
79 88
33% 33%
64 65
27% 2%
60 70
25% 26%
N
2 3
17% 16%
3 2
18% 10%
PR
31 2
13% 9%
17 2
7% 8%
13 10
5% 2%
18 36
8% 13%
AVR
13 15
5% 6%
™
152 160
64% 59%

ABCL
@
711

632

355
56%

243
38%

241
38%
AoPR

138
2%

165
26%
AoPR

423
67%
A

C2DE

167
33%

129
25%

131

61%

North
(s)
260

263

137
52%

62%

Midlands
m
294

288

148
51%

88
30%

82
29%

68
24%

63
22%

47
16%

31
1%

173
60%

This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.

c

8

30(**) Small Bose: 100(*)

30(**) Small Base: 100(*)

South

150
59%

100
39%

178
69%

Region

London
U]
156

38%

42
28%

20%

31
20%

21
14%

64%

Wales
(w)
a7

34

64%

13
24%

2
76%

Scotland
x)
95

17%

21
22%

ATue

70%

Northern
Ireland
[\]

31

Urban / Rural
Urban  Rural
@ (a)
950 191
946 195
499 124
53% 63%

Az
344 66
36% 34%
296 75
31% 38%
233 36
25% 19%
188 62
20% 32%
Az
156 30
17% 15%
130 34
14% 17%
84 2
9% 1%
54 5
6% 3%
100 13
1% 7%
2 5
2% 3%
504 141
63% 72%
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19-00100933-07 - 14th - 17th August 2020
PUBLIC
UKRI Covid-19 tracking
Adults aged 16+ in the UK

Qa. Over the last two weeks, through which of the following, if any, have you seen or heard any scientific information about the Coronavirus (COVID-19)2

All Adults aged 16+ in the UK

Unweighted base

Weighted base

Major news broadcasters like the BBC, ITV, Channel 4
or Sky (on TV, online or as apps)

UK Government Coronavirus (COVID-19) adverts or
updates (on TV or online)

Newspapers or other news websites (online, as apps
orin print)

Social media (e.g. Facebook, Twitter, YouTube or
Instagram)

Radio (news or other programmes)

Verbally from friends or family

Other TV programmes

Scientific journals or websites

WhatsApp groups with friends or family

None of these

Don't know

NET: News

This work was carried out in

Overlap formulae used

Total
Married/
gas
Total Married
(a) (8)
1141 634
1141 635
623 349
55% 55%
caHIMUY
410 245
36% 38%
e
370 219
32% 34%
awe
269 140
24% 2%
oe
250 143
22% 22%
cm
186 95
16% 15%
iMop
164 100
14% 16%
onruv
106 56
9% 9%
™
59 28
5% a%
#imo
113 53
10% 8%
47 20
4% 3%
5
735 414
64% 65%
caHIMUY

Marital Status Household Size Education
Widowed/ GCSE/O Degree/M No formal
Divorced/ Level/NVQ Alevelor asters/Ph qu:

Single  Separated 1 2 3 a 12 equivalent D ons
© () (E) () @ (H) (0] (1) (K) w
359 148 243 395 220 283 326 204 451 70
337 169 256 410 213 261 371 318 369 83
167 106 158 244 102 119 203 168 221 32
50% 63% 62% 59% 8% 6% 55% 53% 60% 38%

< AcH AcH L L am .

17 a9 7 146 80 113 127 100 148 35
35% 29% 28% 36% 37% 3% 34% 31% 0% 2%

€ 2 am .

95 56 87 142 67 74 102 100 161 7
28% 33% 34% 35% 32% 28% 7% 31% 4% 9%

L w A .

103 2 a1 88 51 89 77 85 £ 12
31% 16% 16% 2% 2% 34% 2% 27% 25% 15%

28D 287G M .
59 8 72 92 2 2 68 7 101 10
18% 28% 28% 2% 2% 16% 18% 2% 28% 12%

< A Al .

63 27 36 62 31 56 40 55 83 8
19% 16% 14% 15% 15% 2% 1% 17% 2% 10%

e ™ Am .

37 2 38 69 28 30 58 40 53 13
1% 15% 15% 17% 13% 1% 16% 12% 14% 16%

34 15 18 34 25 29 17 27 58 4
10% 9% 7% 8% 12% 1% 5% 8% 16% 5%

A .

2 5 10 12 9 29 9 15 29 6
8% 3% % 3% % 1% 3% 5% 8% 7%

" AEfG Am .
a1 19 29 22 19 2 36 36 29 12
12% 1% 1% 10% 9% 9% 10% 1% 8% 15%

20 7 10 13 12 12 27 5 1 3
6% % % 3% 5% 5% 7% 2% 3% %

8 AKM .
199 122 182 281 122 150 236 206 258 36
59% 72% 71% 68% 57% 57% 63% 65% 70% 3%

< AcH GH L L am .

with the of the il

AN
LANIN

+#) smoll Base: 100(%)

30(**) Small Base: 100(*)

Non-
graduate
(M)

690

262
34%

Employment status

Working
N

1%

64%

Not
working

(©)

179
37%

157

314

upTO

£19,999
®
320

198

£20,000-
£34,999
@

68%

Income

£35,000 -

£54,999
®)
273

263

143

100
38%

177

quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.

£55,000+
(s)
152

129

apar

Prefer not
tosay
m

59%

(17 or under)
Atleast  No

one child

present
AND

Under 45

)
245

226

3%

128

children
present
AND
Under 45
w)

320

170



19-00100933-07 - 14th - 17th August 2020
PUBLIC
UKRI Covid-19 tracking
Adults aged 16+ in the UK
Q4. Over the last two weeks, through which of the following, if any, have you seen or heard any scientific information about the Coronavirus (COVID-19)?
All Adults aged 16+ in the UK

Benefit and harm of

Total science Sources of scientific information Most trustworthy sources
Whatsapp Whatsapp
Major Verbally groups Major Verbally groups
news  Newspape from Scientific  Other TV with UK news  Newspape  from Scientific Other TV with UK
Harmful/a broadcast rsor news friends or journals or programm  Social  friends or Governme broadcast rs or news friends or journals or programm  Social  friends or Governme
Total  Beneficial mbivalent ers  websites family ~ Radio  websites s media  family nt ers  websites family  Radio  websites  es media  family nt
(5] (8) © ) (&) ] (6) (H) (0] o (K) [C] ™) (N) () P) (@ (R) (0] m )
Unweighted base 1141 761 265 626 374 203 255 116 156 287 64 17 532 215 58 142 409 73 97 32 433
Weighted base 1141 751 267 623 370 186 250 106 164 269 59 410 531 208 56 135 380 72 % 31 444
Major news broadcasters like the BBC, ITV, Channel
4orsky (on TV, online or as apps) 623 462 110 623 258 126 190 61 104 158 36 261 213 131 25 8 28 30 35 15 257
55% 61% a1% 100% 70% 68% 76% 58% 63% 59% 61% 64% 78% 63% aa% 62% 60% a2% 37% a7% 58%
s ac REFGHUKL  AHIL n AEFHUKL . a . A ANOPGRSU  AORS . ons A0RS. . . - &S
UK Government Coronavirus (COVID-19) adverts or
updates (on TV or online) 410 288 % 261 171 97 126 51 8 133 27 410 202 7 15 2 153 2 37 9 220
36% 38% 35% 2% 6% 52% 51% 9% 52% 50% as% 100% 38% 34% 28% 32% 0% 36% 39% 29% 50%
A a a nn a a a a0 . ADEFGHIK . a . . - AMNOPQR
Newspapers or other news websites (online, as
apps or in print) 370 291 65 258 370 100 139 54 8 14 25 171 192 135 15 51 164 18 2 8 139
32% 39% 2% a1% 100% 54% 55% 51% 52% a2% a3% a2% 36% 65% 27% 37% a3% 25% 25% 26% 31%
c ac a ADFGHIKL  ADIL Ao a0 Ao a . a A5 AMOPQRSU . AMORSU . . -
Social media (e.g. Facebook, Twitter, YouTube or
Instagram) 269 189 70 158 114 88 80 a1 55 269 37 133 119 40 18 30 11 12 66 15 110
2% 25% 26% 25% 31% a7% 32% 39% 34% 100% 63% 32% 2% 19% 33% 2% 29% 17% 69% 50% 25%
0 ADEGIL nn a0 AD  ADEFGHIKL ADEFGHIL®  AD N AMNR * o AMNOPQRUT tt
Radio (news or other programmes) 250 187 51 190 139 68 250 29 7 80 15 126 133 57 14 86 83 15 23 3 91
2% 25% 19% 31% 37% 36% 100% 28% 6% 30% 26% 31% 25% 27% 26% 63% 2% 21% 2% 9% 20%
A A ADHIL A ADEFHIKL . ADEHIKL A . A au 1 © AMNOaRsU . . -
Verbally from friends or family 186 132 a3 126 100 186 68 2 30 88 3 97 87 40 2 2 82 15 2 6 79
16% 18% 16% 20% 27% 100% 27% 23% 18% 3% 58% 2% 16% 19% a7% 17% 2% 21% 2% 18% 18%
A ADI ADEGHIKL  ADI . ADHIL  ADEGHUL* A AMNPQRSU® am . . -
Other TV programmes 164 130 2 104 8 30 7 21 164 55 6 8 7 27 9 2 54 32 17 4 70
14% 17% 10% 17% 23% 16% 30% 19% 100% 2% 10% 2% 15% 13% 16% 18% 14% as% 18% 13% 16%
c ac a ADFK ADEFHIKL . ADEFGHIKL K . s . AmNoPaSU® -
ientific journals or websites 106 79 2 61 54 2 2 106 2 a 9 51 37 18 8 11 77 3 17 2 31
9% 1% 9% 10% 15% 13% 12% 100% 13% 15% 15% 13% 7% 9% 14% 8% 20% 4% 18% 5% 7%
M AD ADEFGUKL* AD . A . AMNPRU . AMNPRU® -
WhatsApp groups with friends or family 59 38 20 36 25 3 15 9 6 37 59 27 2 11 7 10 23 3 17 13 21
5% 5% 7% 6% 7% 19% 6% 9% 4% 14% 100% 6% 5% 5% 12% 8% 6% 4% 17% 43% 5%
ADEGHIL . ADEGIL  ADEFGHIL® Amur . AMNPQRU® ¢
None of these 113 56 36 - - - - - - - - - 31 11 4 3 30 3 1 1 31
10% 7% 13% - - - - - - - - - 6% 6% 7% 2% 8% 4% 1% 4% 7%
BOEFGHUKL 3 . . . bs . . - bs
MNPSU
Don't know a7 15 12 - - - - - - - - - 9 a 1 1 7 1 2 1 8
2% 2% 5% - - - - - - - - - 2% 2% 2% 1% 2% 2% 2% 3% 2%
BDEFGHULM 3 . . . . . -
NET: News 735 539 137 623 370 151 208 76 120 188 a2 298 437 171 2 100 280 38 a5 17 303
64% 72% 51% 100%  100% 81% 83% 72% 73% 70% 72% 73% 82% 82% 57% 74% 74% 53% a7% 55% 68%
o ac AFGHUKL  AFGHUKL AL AL . A A . A AOPQRSU  AOQRSU . AORS. AORS. . . - RS
This work was carried out in with the of the i quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formuioe used

(+4) small Base: 100(*)

00)




Home

19-00100933-07 - 14th - 17th August 2020
PUBLIC
UKRI Covid-19 tracking
Adults aged 16+ in the UK

Q5. Which two or three of the following, if any, do you trust the most to provide reliable scientific information about the Coronavirus (COVID-19)?

All Adults aged 16+ in the UK

Unweighted base

Weighted base

Major news broadcasters like the BBC, ITV, Channel
4.or Sky (on TV, online or as apps|

UK Government Coronavirus (COVID-19) adverts or
updates (on TV or online!

Scientific journals or websites

Newspapers or other news websites (online, as apps
orin print)

Radio (news or other programmes

Social media (e.g. Facebook, Twitter, YouTube or
Instagram)

Other TV programmes

Verbally from friends or family

WhatsApp groups with friends or family

None of these

Don't know

NET: News

Overlap formulae used

Total
Total
()

1141

1141

380
33%
FRLR

208
18%
EOPR

135
12%

611
54%

Gender
Male  Female
(8) (€)
519 593
544 568
239 276
4% 29%
209 25
38% 40%
176 188
32% 33%
%2 110
17% 19%
60 68
1% 12%
54 39
10% %
31 21
6% 7%
2 28
5% 5%
2 7
2% 1%

ac

63 a2
12% %
ac

34 2
6% 7%
273 319
50% 56%

1634
(o)
367

345

51
15%
AEFIKL

AEFUKL

26
7%
AEFGUKL

178
52%

35-54
(€)
405

365

168
26%

130
36%

146
20%
AFKL

14%

47
13%

185
51%

221
51%

174
40%

109
25%

1624
©)
175

27
18%
AEFUKL

57%

Age
2534
(H)
192

191

70
37%

69
36%

76
20%
AFKL

40
21%

10%

2
12%
AFKL

2%

19
10%
AEFUKL

19
10%
AEFUKL

19
10%

2%

91
8%

3544 4554 5575 76+ AB

0] 0] () w (™M)
198 207 319 50 327
173 192 329 102 304

76 93 169 52 144
4% 8% 51% 51% 7%
H oH .

68 62 124 50 118

39% 32% 38% 8% 39%
»

76 70 88 20 115
4% 36% 27% 20% 38%
AFGKL FKL N OR

23 28 54 33 78
13% 15% 16% 32% 26%

AEFIK A0PR

2 2 3 12 5
13% 13% 13% 1% 15%

15 13 14 2 29

9% % 2% 2% 10%

F . N

6 16 28 5 19
2% 8% 9% % 6%

, .

5 4 15 17

3% 2% 5% 6%
. .

3 3 - - 16
1% 1% - - 5%
I3 3 . ANaR
19 17 35 9 18

1% 9% 1% 8% 6%

G G :

8 14 31 10 10
2% 7% 9% 10% 3%

oH .

86 £ 188 60 172

50% 52% 57% 59% 57%
. 3

a
N)

328

156
7%

131
40%

119
36%

72
2%
AOPR

1%

185
57%

Social grade
=] DE
© ®
167 263
238 270
116 116
8% 3%
80 116
33% 3%
R
65 82
27% 30%
27 31
12% 1%
2 29
10% 11%
19 30
8% 1%
N
17 15
7% 6%
8 12
3% 5%
4 6
2% 2%
27 32
1% 12%
va
20 2
8% 8%
™ ™
127 127
53% 7%

ABCL
@
711

632

299
7%

248
39%

233
37%

149
24%
AOPR

82
13%

357
57%

C2DE

231
5%

195
38%

147
29%

50%

North
(s)
260

263

129

146
55%

Midlands
m
294

288

129
45%

114
40%

85
30%

58
20%

153
53%

This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.

2 A/B/C

8

c

30(**) Small Bose: 100(*)

30(**) Small Base: 100(*)

South

131
51%

Region

London

U]
156

43
28%
ASUWX

55%

Wales
(w)
a7

53%

Scotland
x)

44%
astu*

54%

Northern
Ireland

[\]

Urban / Rural
Urban  Rural
@ (a)
950 191
946 195
423 107
5% 55%

Az
368 76
39% 39%
312 68
33% 35%
176 31
19% 16%
102 33
11% 17%
Az
80 15
9% 8%
57 14
6% 7%
50 6
5% 3%
29 2
3% 1%
9 1
10% 6%
66 1
7% 6%
495 116
52% 59%
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All Adults aged 16+ in the UK

19-00100933-07 - 14th - 17th August 2020

PUBLIC

UKRI Covid-19 tracking
Adults aged 16+ in the UK

Q5. Which two or three of the following, if any, do you trust the most to provide reliable scientific information about the Coronavirus (COVID-19)?

Total Marital Status Household Size
Married/ Widowed/
Divorced/
Total  Married  Single Separated 1 2 3 a
(a) (8) © () (E) () @ (H)
Unweighted base 1141 634 359 148 243 395 220 283
Weighted base 1141 635 337 169 256 410 213 261
Major news broadcasters like the BBC, ITV, Channel 4
or Sky (on TV, online or as apps) 531 293 160 78 130 194 96 110
46% 46% a7% 46% 51% a7% 45% 2%
w
UK Government Coronavirus (COVID-19) adverts or
updates (on TV or online) 444 245 136 63 101 155 78 110
39% 39% 0% 37% 39% 38% 36% 2%
K
Scientific journals or websites 380 199 127 54 76 135 79 89
33% 31% 38% 32% 30% 33% 37% 34%
imop A
Newspapers or other news websites (online, as apps
or in print) 208 110 61 37 56 74 34 44
18% 17% 18% 2% 2% 18% 16% 17%
wp
Radio (news or other programmes) 135 74 35 26 46 37 30 23
12% 12% 10% 16% 18% 9% 14% 9%
3 e
Social media (e.g. Facebook, Twitter, YouTube or
Instagram) 96 a7 40 9 15 26 17 37
8% 7% 12% 5% 6% 6% 8% 14%
s 287G
Other TV programmes 72 45 17 10 10 34 15 11
6% 7% 5% 6% 4% 8% 7% 4%
1
Verbally from friends or family 56 23 26 6 13 12 11 20
5% 4% 8% 4% 5% 3% 5% 8%
B0 s 2"
WhatsApp groups with friends or family 31 20 10 1 2 3 8 18
3% 3% 3% 1% 1% 1% a% 7%
0 £ Aer
None of these 106 58 32 16 29 as 18 14
9% 9% 9% 10% 11% 1% 9% 5%
Hs W W
Don’t know 77 44 21 12 13 33 17 15
7% 7% 6% 7% 5% 8% 8% 6%
sy
NET: News 611 334 186 91 153 221 109 128
54% 53% 55% 54% 60% 54% 51% 49%
w H
This work was carried out in with the i of the il
Overlap formulae used
LA/UNV (**) Small Base: 100(*)
A8y LAUN 30(**) Small Base: 100(*)

Education
GCSE/O Degree/M No formal
Level/NVQ Alevelor asters/Ph qu:
12 equivalent D ons
(0] (1) (K) w
326 204 451 70
371 318 369 83
172 157 175 2
6% 9% 8% 32%
L L L .
157 129 128 30
2% 0% 35% 36%
75 119 167 19
20% 38% 5% 2%
[y A .
58 53 % 7
16% 17% 2% 8%
A .
6 39 3 8
12% 12% 12% 10%
33 2 27 1
9% 8% 7% 13%
2 18 17 13
6% 6% 5% 15%
AuKM®
15 2n 15 5
% 7% % 6%
9 9 1 2
2% 3% 3% 2%
38 2 27 1
10% 8% 7% 17%
s
2 9 15 9
12% 3% % 1%
ey e
193 181 207 29
52% 57% 56% 36%

Non-
graduate
(M)

690

118
15%

Employment status

Working
N

55%

Not
working

(©)

190
39%

142

250

upTO

£19,999
®
320

166

£20,000-
£34,999
@

17%

40
13%

53%

Income

£35,000 -

£54,999
®)
273

263

120

145

quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.

£55,000+
(s)
152

129

Prefer not
tosay
m

15%
ApaRS*

54%

(17 or under)
Atleast  No

one child

present
AND

Under 45

)
245

226

105

children
present
AND
Under 45
w)

320

159



19-00100933-07 - 14th - 17th August 2020
PUBLIC
UKRI Covid-19 tracking
Adults aged 16+ in the UK
Q5. Which two or three of the following, if any, do you trust the most to provide reliable scientific information about the Coronavirus (COVID-19)?
All Adults aged 16+ in the UK

Benefit and harm of

Total science Sources of scientific information Most trustworthy sources
Whatsapp Whatsapp
Major Verbally groups Major Verbally groups
news  Newspape from Scientific  Other TV with UK news  Newspape  from Scientific Other TV with UK
Harmful/a broadcast rsor news friends or journals or programm  Social  friends or Governme broadcast rs or news friends or journals or programm  Social  friends or Governme
Total  Beneficial mbivalent ers  websites family ~ Radio  websites s media  family nt ers  websites family  Radio  websites  es media  family nt
(5] (8) © ) (&) ] (6) (H) (0] o (K) [C] ™) (N) () P) (@ (R) (0] m )
Unweighted base 1141 761 265 626 374 203 255 116 156 287 64 17 532 215 58 142 409 73 97 32 433
Weighted base 1141 751 267 623 370 186 250 106 164 269 59 410 531 208 56 135 380 72 % 31 444
Major news broadcasters like the BBC, ITV, Channel
4orsky (on TV, online or as apps) 531 381 107 213 192 87 133 37 79 119 2 202 531 127 13 84 170 26 31 8 261
46% 51% 40% 66% 52% a7% 53% 35% a8% aa% a3% 9% 100% 61% 23% 62% as% 37% 32% 26% 54%
cHos ac REFGHIKL  AHI H A . H . H ANOPQRSU  AOCRS. . Aoars os . . - Aoars
UK Government Coronavirus (COVID-19) adverts or
updates (on TV or online) 444 313 % 257 139 79 91 31 70 110 21 220 241 55 16 8 137 20 29 1 443
39% 2% 36% a1% 38% 2% 36% 30% a2% a1% 35% 54% as% 27% 29% 35% 36% 28% 31% 36% 100%
HN A H H . H H . ADEFGHIK  ANOPQRS. . N . . s AvNoPaRs
Scientific journals or websites 380 292 69 28 164 82 83 77 54 111 23 153 170 64 14 27 380 16 16 6 137
33% 39% 26% 37% aa% aa% 33% 73% 33% a1% 39% 37% 32% 31% 25% 20% 100% 2% 17% 18% 31%
cps ac a ADGIL AbGI ADEFGIKL 26 . A Ps Ps . AMNOPRSU . . - ps
Newspapers or other news websites (online, as
apps or in print) 208 149 51 131 135 40 57 18 27 40 11 7 127 208 12 25 6 10 19 6 55
18% 20% 19% 21% 36% 21% 2% 17% 17% 15% 19% 17% 2% 100% 2% 18% 17% 14% 20% 20% 12%
v n ADFGHIKL I ) . . AQU AMOPQRSU . v . . -
Radio (news or other programmes) 135 % 29 84 51 22 86 11 2 30 10 44 84 25 5 135 27 9 8 1 8
12% 12% 1% 13% 14% 12% 34% 1% 15% 1% 18% 1% 16% 12% 9% 100% 7% 12% 8% 2% 1%
a ADEFHIKL . . Aqu a * AMNOGRSU . . - a
Social media (e.g. Facebook, Twitter, YouTube or
Instagram) % 55 36 35 2 22 23 17 17 66 17 37 31 19 12 8 16 6 % 9 29
8% 7% 13% 6% 7% 12% 9% 16% 1% 25% 28% 9% 6% 9% 2% 6% 2% 8% 100% 30% 7%
oma 8 o€ o ADEL o ADEFGHIL  ADEFGHIL® o Q  AMweaRU® * AmnoraRut
Other TV programmes 72 50 16 30 18 15 15 3 2 12 3 2 2 10 4 9 16 72 6 - 20
6% 7% 6% 5% 5% 8% 6% 3% 20% 5% 5% 6% 5% 5% 7% 7% 4% 100% 6% - 5%
oa . ADEFGHIKL . . Amnopasus ¢ -
Verbally from friends or family 56 37 17 25 15 26 14 8 9 18 7 15 13 12 56 5 14 a 12 a 16
5% 5% 6% % % 14% 6% 8% 5% 7% 1% 2% 2% 6% 100% % % 5% 13% 13% %
M ADEGIL . oL ADEL M AMNPORSU® . Amnpau* -
WhatsApp groups with friends or family 31 13 18 15 8 6 3 2 a 15 13 9 8 6 a 1 6 - 9 31 11
3% 2% 7% 2% 2% 3% 1% 1% 2% 6% 23% 2% 2% 3% 7% 1% 1% - 10% 100% 2%
B a8 . ADEGL  ADEFGHUL* npaR* . AMNPQRU®
None of these 106 a3 40 29 16 14 12 3 8 21 a 28 - - - - - - - - -
9% 6% 15% 5% 4% 8% 5% 3% 5% 8% 7% 7% - - - - - - - - -
BDEGHLMNO a8 . oE . o . . . -
PaRsU
Don't know 77 40 7 2 15 a 13 1 13 8 1 13 - - - - - - - - -
7% 5% 3% % % 2% 5% 1% 8% 3% 1% 3% - - - - - - - - -
BCDEFHILMN H . DEFHIL . . . . -
oparsy
NET: News 611 434 130 443 239 103 150 6 88 137 2 230 531 208 23 9 202 3 a4 13 265
54% 58% 49% 71% 65% 56% 60% aa% 54% 51% 54% 56% 100%  100% a2% 69% 53% a7% 6% 43% 60%
1 ac ABFGHUKL  AFHLL 1l A . . [l AOPQRSU AOPQRSU . Aoarsy . . - A0as
This work was carried out in with the i of the i i quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.
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