NATIONAL VALUES MOST
IMPORTANT TO SINGAPOREANS

As a country, Singapore needs to...

Have an honest and transparent
government

72%
72%

59%
55%

Be just and fair to all

67%
Be safe 52008

52%

Be progressive 38% ¥

Be socially and environmentally 30%

conscious 38% 4

39%
37%

Have a sense of unity

. . 0
Be technologically progressive 1%

29% %

22%
27% 1%

Have freedom of speech

29%

Be adaptable 26%

33%
250%

Be prosperous

22%

Have freedom of religion 4%

= 2015
Have freedom of press/media ‘14% = 2020
21% %
. ' dgnote significant
Uphold the right to privacy - L § difference from 2015

A3. From the list below, which are the top 5 values which are important for
Singapore as a country? As a country, Singapore needs to ...

Base: n=1,050 (2015 all respondents) ; n=1,000 (2020 all respondents)

Ipsos survey: 7 -11 Aug 2020



NOTABLE CHARACGTERISTIGS OF
SINGAPORE

% Who rate Singapore as Excellent / Good

80%
Safety 83%

Infrastructure (Roads, Highways, 67%
etc.)

80% &

69%
75%%

Cleanliness Standard

74%

Standard of Education 72%

67%
71%%

Standard of Healthcare

Public Transportation 28%

68% 1

Recreational Facilities (public parks
etc.)

65%
67%

Education Opportunities” s —— 649

68%

Economy 5306 %

39%
42%

Ease of Starting Own Business

52%
42% ¥

Caring for the Environment

Access to Welfare*

41%

Caring for the Less Fortunate 202

49%

Transparency of Government 36%%

Employment Opportunities 34%4‘2% = 2015
m 2020

27%
Freedom of Speech 0%l

' denote significant

o difference from 2015
Cost of Living 1508 ” 4

A4. For each of the following statements below, please select the answer you
believe best fits Singapore.

Base: Base: n=1,050 (2019 all respondents) ; n=1,000 (2020 all respondents)
Ipsos survey: 7 -11 Aug 2020

* Not asked in 2015




THE SINGAPOREAN IDENTITY

Attributes considered important to the Singaporean identity...

Multiracial and multireligious society 60%
Local food and delicacies 57%
World-class services (Singapore.. H_—————— 46%
Singlish T 449
HDBs I 3690
National symbols (national flag,.. HE N 327
Efficient public transportation I 32,
United people S 30%
Government I 23%
National Service I 24
Mother tongue (Mandarin, Malay, .. n —_—_— 2?2%
Famous infrastructure/attractions.. n—— 8 138%
History m 15%
Dialects mmmmm 13%
Local arts scene (films, music,.. Il 6%
Local sports scene M 3%
Attributes considered important varies by age group...
15 to 24 25tp 34 35t0 44 45 to 54 55 or above

Mulfiracial and Multiracial and Multiracial and
multireligious... multirefigious.... multireligious....
Local food and Local food and Local food and
delicacies delicacies delicacies
Multiracial and  « World-class ‘World-class World-class
mulfireligious... i SeNVICes... SeMvices...
World-class
SEMVICES... HDBs

United people Government

Mofher fongue 55 v National symbols National symbols k Efficient public Efficient public
@ (Mandarin, Mala._. ="
% \

National symbols 300,
309

(national flag, .. (national flag, .. transportation transportation

Efficient public g Efficient public

(national flag,... transportation transportation : A LED Hk

=i
National Service Uniled people  28% United people _ Govemment  30% ) '}222&“@?‘.“ o

hﬁ.amﬁwm 2% N Govemment 26% Govemment  25% A 'fﬁ;?::'al g ‘ United people  31%
United people  23% L Mational Service 2 Mational Service Mational Service 24% Mational Service 23%

? 239 ' Mother fongue  agap Mother fongue 500, Mother tongue 549, Mother tongue  qgag
Dialects / \ (Mandarin_ Mala_.. = {Mandarin, Mala_.. (Mandarin, Mala__ 212 (Mandarin, Mala... >
Efficient public  5q0; / Famous 319, Famous 0% i e Famous
transportation £ infrastructure/_.. infrastructures_. ~ = i infrastructurey... L
o " 1 . 7 Famous 15% i
Government  13% ) History B infrastnchue) 15% a History
History 13% A Dialects L g Dialects 15% Dialects 1%
Local arls scene  gay Local arls scene Local aris scene  gag Lecal aris scene g,
(flms, music,... 1 ic, . (films, music, ... (films, music,...
Others, ple:ase 39

A6. Which of the following do you consider to be important to the Singaporean
identity? You may select up to 5 options.

Base: n=1,000 (all respondents)
Ipsos survey: 7 -11 Aug 2020




