Home

Q1. Do you think Britain should try to increase its influence around the world, reduce it, or keep it as it is?

All Adults aged 16-75 in Great Britain

Unweighted base

Weighted base

Increase its influence around the world

Reduce its influence around the world

Keep itas itis

Don’t know

Overlap formulae used

Total
(a)
1081

1081

386
36%

16%

382

35%

13%

Gender

Male Female
(8) ©
513 555
529 539
203 181
38% 34%
88 82
17% 15%
188 188
36% 35%
51 88
10% 16%

1624
()]
170

167

62
37%

32
19%

53
32%

21
12%

25-34
(E)
184

198

76
38%

43
22%

61
31%

19
10%

Age
35-44
(F)
192
189
61

32%

12%

64
34%

41
22%
DEGH

45-54
(]

210

206

75
36%

28
14%

76
37%

27
13%

55-75
(H)
325

320

114
36%

45
14%

129
40%

33
10%

Ipsos MORI Future Relationship with the European Union polling

GenY
U]
374

380

141
37%

77
20%

116
31%

45
12%

PUBLIC
Fieldwork: 10 - 14 September 2020
Adults aged 16-75

Generations Social grade Region
Yorkshire
Baby North and The West East East of
GenX Boomer  Pre-war AB c1 c2 DE North East  West Humber Midlands Midlands England
(U] (K) (L (M) (N) (0) (P) (@ (R) (s) m (v) W)
268 362 63 293 379 165 244 46 125 94 99 76 90
263 358 64 295 307 234 245 45 122 93 97 80 102
91 128 22 114 107 79 87 23 39 34 28 33 33
35% 36% 34% 39% 35% 34% 35% 51% 32% 36% 29% 42% 32%
. RTVWX* . . . .
33 47 12 68 42 27 34 6 27 12 21 11 19
13% 13% 18% 23% 14% 11% 14% 14% 22% 12% 21% 13% 19%
N NOP . N . N .
90 139 29 86 115 99 83 9 42 36 35 25 38
34% 39% 46% 29% 38% 42% 34% 21% 34% 39% 36% 31% 37%
| - ™M ™M . . . . .
49 45 1 28 43 29 42 6 15 12 13 11 13
19% 12% 2% 9% 14% 13% 17% 14% 12% 13% 14% 14% 13%
KL L . M . . . . .

This work was carried out in accordance with the requirements of the international quality standard for market research, 1ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/3/K/LM/N/O/P,Q/R/S/T/U/V/W/X/Y/2/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/I/K/LM/N/O/P,Q/R/S/T/U/V/W/X/¥/Z/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

South
West
(w)

95

94

29
31%

16
17%

35
37%

14
15%

(%)
154

151

47
31%

14%

63

41%

14%

Greater
South East London

)
152

150

62
41%

21
14%

50
33%

18
12%

Wales

@
54

54

23
44%

12%

14
27%

10
18%

Scotland

(@)
%

93

Urban / Rural
Urban Rural
(c) (d)
938 143
942 139
341 46
36% 33%
145 26
15% 19%
333 49
35% 35%
123 18
13% 13%
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Ipsos MORI Future Relationship with the European Union polling

Fieldwork: 10 - 14 September 2020

Q1. Do you think Britain should try to increase its influence around the world, reduce it, or keep it as it is?

All Adults aged 16-75 in Great Britain

Unweighted base

Weighted base

Increase its influence around the world

Reduce its influence around the world

Keep it as it is

Don’t know

Total
(A)

1081

1081

386
36%

171
16%

382
35%

141
13%

Married/
Living as
Married

(8)
590

579

231
40%

84
15%

187
32%

76
13%

Marital Status

Single
(%]
367

369

111
30%

64
17%

139
38%

55
15%

Widowed/
Divorced/
Separated

(D)
124

133

44
33%

23
17%

56
42%

11
8%

1
(E)
230

232

67
29%

42
18%

93
40%

30
13%

PUBLIC

Adults aged 16-75

Household Size

(F)
353

340

128
38%

44
13%

123
36%

45
13%

(G)
222

221

92
41%

39
18%

62
28%

29
13%

(H)
276

288

100
35%

45
16%

105
37%

37
13%

Education
Degreeor  Non-
above degree
(U] )
458 623
315 766
116 271
37% 35%
55 116
18% 15%
107 276
34% 36%
37 104

12%

14%

(K)
463

425

168
39%

75
18%

132
31%

50
12%

(O]
198

190

71
38%

21
11%

67
35%

31
16%

Employment status

Self- ANY  ANYNOT
(™M) (N) (0)
80 741 340
75 690 391
19 258 129
25% 37% 33%
* M
12 108 63
16% 16% 16%
* L
32 232 151
43% 34% 39%
* K
12 92 49
16% 13% 12%

UPTO
Full-time Part-time Employed WORKING WORKING £19,999

(P)
266

294

95
32%

55
19%

108
37%

36
12%

£20,000-
£34,999

(@
335

332

122
37%

45
14%

119
36%

47
14%

This work was carried out in accordance with the requirements of the international quality standard for market research, I1SO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D,E/F/G/H,I/J,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D,E/F/G/H,I/1,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

Income

£35,000 -
£54,999 £55,000+

(R)
238

227

95
42%
PT

33
14%

73
32%

27
12%

(s)
155

137

53
39%

25
19%

50
36%

6%

Prefer not
to say

m
87

90

22
24%

13
14%

33
36%

22
25%
PQRS*
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Ipsos MORI Future Relationship with the European Union polling
PUBLIC
Fieldwork: 10 - 14 September 2020
Adults aged 16-75
Q1. Do you think Britain should try to increase its influence around the world, reduce it, or keep it as it is?
All Adults aged 16-75 in Great Britain

Stance on Britain's influence in Britain's most important Relationship with the
2019 GE Vote Past EU Referendum vote the world relationship EU post-Brexit
Its Its Its

around around around

the world the world the world United
Conservati Liberal Did not will will will stay Commonw States of Not
Total ve Labour Democrats Other Remain Leave vote Tooyoung increase reduce thesame Europe ealth America Important important
(A) (8) (€ (D) (E) (F) (G) (H) U} U] (K) C] (™M) (N) (0) (P) ((o)]
Unweighted base 1081 302 355 72 128 475 378 120 51 229 528 186 480 202 188 865 143
Weighted base 1081 325 333 60 126 432 404 126 60 250 485 192 444 217 204 839 162
Increase its influence around the world 386 133 117 17 44 165 152 36 18 155 151 45 152 91 88 309 59
36% 41% 35% 28% 35% 38% 38% 29% 29% 62% 31% 24% 34% 42% 43% 37% 37%
* * KL M
Reduce its influence around the world 171 34 72 12 29 71 58 21 14 24 115 24 88 33 34 136 31
16% 10% 22% 20% 23% 17% 14% 16% 24% 10% 24% 13% 20% 15% 16% 16% 19%
B B* B * i
Keepitasitis 382 129 101 24 43 148 147 42 24 62 171 115 164 83 69 314 55
35% 40% 30% 40% 34% 34% 36% 33% 41% 25% 35% 60% 37% 38% 34% 37% 34%
9 * * J K
Don’t know 141 30 43 7 10 48 a7 27 3 9 48 7 40 9 13 79 16
13% 9% 13% 12% 8% 11% 12% 21% 6% 4% 10% 4% 9% 4% 6% 9% 10%
* FGI * i N

This work was carried out in accordance with the requirements of the international quality standard for market research, 1ISO 20252 and with the Ipsos MORI Terms and Conditions.
Overlap formulae used
ColumnProportions (5%): A,B/C/D/E,F/G/H/I,1/K/L,M/N/O,P/QR/S Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E,F/G/H/|I/K/L,M/N/O,P/Q.R/S Minimum Base: 30(**) Small Base: 100(*)
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Ipsos MORI Future Relationship with the European Union polling
PUBLIC
Fieldwork: 10 - 14 September 2020

Adults aged 16-75
Q2. Now Britain has left the EU, do you think its influence around the world will increase, will reduce, or will it stay the same?
All Adults aged 16-75 in Great Britain

Gender Age Generations Social grade Region Urban / Rural
Yorkshire
Baby North and The West East East of South Greater
Total Male Female 16-24 25-34 35-44 45-54 55-75 GenY GenX Boomer  Pre-war AB c1 c2 DE North East  West Humber Midlands Midlands England West  South East London Wales  Scotland Urban Rural
(a) (8) © ()] (E) (F) (] (H) U] (U] (K) (L (M) (N) (0) (P) (@ (R) (s) m (v) W) (w) (%) ) @ (@) (c) (d)
Unweighted base 1081 513 555 170 184 192 210 325 374 268 362 63 293 379 165 244 46 125 94 99 76 90 95 154 152 54 96 938 143
Weighted base 1081 529 539 167 198 189 206 320 380 263 358 64 295 307 234 245 45 122 93 97 80 102 94 151 150 54 93 942 139
Its influence around the world will increase 250 134 113 37 46 29 51 87 83 58 89 19 80 60 58 52 9 25 18 19 29 20 25 32 37 14 22 221 30
23% 25% 21% 22% 23% 16% 25% 27% 22% 22% 25% 29% 27% 20% 25% 21% 20% 21% 20% 19% 37% 20% 26% 21% 25% 25% 24% 23% 21%
F F . N . . . RSTVX* . . . .
Its influence around the world will reduce 485 241 241 98 98 92 87 111 202 121 130 21 146 139 96 104 16 55 38 50 29 45 33 69 77 23 51 424 61
45% 46% 45% 58% 49% 49% 42% 35% 53% 46% 36% 33% 49% 45% 41% 42% 35% 45% 41% 51% 36% 44% 35% 45% 51% 43% 55% 45% 44%
GH H H KL K N N N we N N N w N uw*
Its influence around the world will stay the same 192 100 90 20 27 32 42 71 48 46 76 19 39 58 48 47 10 26 20 15 9 21 16 34 19 9 12 165 27
18% 19% 17% 12% 14% 17% 20% 22% 13% 17% 21% 29% 13% 19% 20% 19% 23% 21% 22% 16% 11% 21% 17% 22% 13% 17% 13% 17% 19%
o DE f - . . . . . . . .
Don’t know 154 54 95 13 28 35 26 52 47 38 64 5 30 50 32 42 10 16 16 14 13 16 20 17 17 8 8 132 22
14% 10% 18% 8% 14% 19% 13% 16% 12% 15% 18% 8% 10% 16% 14% 17% 22% 13% 18% 14% 16% 16% 22% 11% 11% 15% 8% 14% 16%
B b b N M M 2 . N . . Xa* . .

This work was carried out in accordance with the requirements of the international quality standard for market research, 1ISO 20252 and with the Ipsos MORI Terms and Conditions.
Overlap formulae used
ColumnProportions (5%): A,B/C,D/E/F/G/H,I//K/L,M/N/O/P,Q/R/S/T/U/N/W/X/Y/Z/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/I/K/LM/N/O/P,Q/R/S/T/U/V/W/X/¥/Z/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)
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All Adults aged 16-75 in Great Britain

Unweighted base

Weighted base

Its influence around the world will increase

Its influence around the world will reduce

Its influence around the world will stay the same

Don’t know

Total
(A)

1081

1081

250
23%

485
45%

192
18%

154
14%

Married/
Living as
Married

(8)
590

579

144
25%

232
40%

122
21%

81
14%

Ipsos MORI Future Relationship with the European Union polling

Marital Status

Single
(%]
367

369

68
19%

203
55%
BD

45
12%

52
14%

Widowed/
Divorced/
Separated

(D)
124

133

38
28%

50
38%

25
18%

21
15%

1
(E)
230

232

51
22%

104
45%

37
16%

41
17%

Fieldwork: 10 - 14 September 2020

PUBLIC

Adults aged 16-75
Q2. Now Britain has left the EU, do you think its influence around the world will increase, will reduce, or will it stay the same?

Household Size

(F)
353

340

86
25%

148
43%

62
18%

43
13%

(G)
222

221

42
19%

105
47%

36
16%

39
18%

(H)
276

288

71
25%

129
45%

57
20%

31
11%

Education
Degreeor  Non-
above degree
(U] )
458 623
315 766
61 189
19% 25%
184 301
58% 39%
J
43 148
14% 19%
I
27 127

8%

17%

Full-time
(K)
463

425

110
26%
MN

210
49%

60
14%

45
11%

(O]
198

190

40
21%

82
43%

29
15%

38
20%

Self- ANY  ANY NOT
Part-time Employed WORKING WORKING £19,999

(™M) (N) (0)
80 741 340
75 690 391
10 159 91
13% 23% 23%

* M

39 332 154
52% 48% 39%

* o

14 104 87
19% 15% 22%

* KN

12 95 59
16% 14% 15%

Employment status

UPTO

(P)

266

294

71
24%

109
37%

58
20%

56
19%
RS

£20,000-
£34,999

(Q)

335

332

74
22%

158
48%

55
16%

46
14%

This work was carried out in accordance with the requirements of the international quality standard for market research, I1SO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D,E/F/G/H,I/J,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D,E/F/G/H,I/1,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

Income

£35,000 -
£54,999

(R)
238

227

62
27%

102
45%

44
20%

19
8%

Prefer not
£55,000+ to say
(s) m
155 87
137 90
24 19
18% 21%
76 39
56% 43%
P *
22 13
16% 14%
14 19
10% 21%



Home

All Adults aged 16-75 in Great Britain

Unweighted base

Weighted base

Its influence around the world will increase

Its influence around the world will reduce

Its influence around the world will stay the same

Don’t know

Total
(A)
1081

1081

250
23%

485
45%

192
18%

154
14%

Conservati
ve

(8)
302

325

128
39%

64
20%

95
29%
<D

39
12%

Ipsos MORI Future Relationship with the European Union polling

2019 GE Vote
Liberal
Labour Democrats
(€ (D)
355 72
333 60
56 5
17% 9%
218 40
65% 66%
BE BE*
26 8
8% 4%
33 6
10% 11%

Fieldwork: 10 - 14 September 2020
Adults aged 16-75
Q2. Now Britain has left the EU, do you think its influence around the world will increase, will reduce, or will it stay the same?

Other
(E)
128

126

26
21%

53
42%

29
23%

18
14%

Remain
(F)

475

432

57
13%

293
68%
GH

38

9%

44
10%

PUBLIC

Past EU Referendum vote

Leave
(G)
378

404

161
40%

64
16%

118
29%

61
15%

Did not
vote

(H)

120

126

13
11%

65
52%

18
14%

30
24%

Too young
U}
51

60

13%

39
66%

10
16%

5%

Stance on Britain's influence in

the world
s s s
around around around
the world the world the world
will will will stay
increase  reduce  the same
U] (K) C]
229 528 186
250 485 192
250 - -
100% - -
KL
- 485 -
- 100% -
i
- - 192
- - 100%

Britain's most important

Europe
(™M)

480

444

55
12%

299
67%
NO

64
14%

26
6%

relationship

Commonw States of

ealth
(N)
202

217

78
36%

61
28%

57
26%

21
9%

United
America
(0)
188

204

70
34%

80
39%

38
18%

8%

Relationship with the
EU post-Brexit

Not
Important important
(P) ((o)]
865 143
839 162
166 71
20% 43%
P
440 33
52% 20%
Q
149 40
18% 24%
84 20
10% 12%

This work was carried out in accordance with the requirements of the international quality standard for market research, 1ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E,F/G/H/I,}/K/L,M/N/O,P/Q,R/S Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E,F/G/H/|I/K/L,M/N/O,P/Q.R/S Minimum Base: 30(**) Small Base: 100(*)
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Q3. Which of these, if any — Europe, the Commonwealth or the United States of America— is the most important to Britain?

All Adults aged 16-75 in Great Britain

Unweighted base

Weighted base

Europe

Commonwealth

United States of America

None of these

Don’t know

Overlap formulae used

Total
(a)
1081

1081

444
41%

217
20%

204
19%

49
4%

167
15%

Gender

Male Female

(8) ©
513 555
529 539
242 198
46% 37%

c

93 122
18% 23%
111 92
21% 17%
27 22
5% 4%
56 105
11% 20%

This work was carried out in accordance with the requirements of the international quality standard for market research, 1ISO 20252 and with the Ipsos MORI Terms and Conditions.

1624
()]
170

167

88
52%

20
12%

28
17%

3%

27
16%

25-34
(E)
184

198

94
47%

28
14%

47
24%

3%

22
11%

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/3/K/L,M/N/O/P,Q/R/S/T/U/V/W/X/Y/Z/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/1/K/LM/N/O/P,Q/R/S/T/U/V/W/X/¥/2/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

Age
35-44

(F)
192

189

41%

34

18%

18%

3%

20%

45-54
(]

210

206

81
39%

39
19%

37
18%

12
6%

37
18%

55-75
(H)
325

320

104
32%

95
30%
DEFG

58

18%

20
6%

43
13%

Ipsos MORI Future Relationship with the European Union polling

GenY
U]
374

380

52
14%

PUBLIC
Fieldwork: 10 - 14 September 2020
Adults aged 16-75

Generations Social grade
Yorkshire
Baby North and The West East
Gen X Boomer  Pre-war AB c1 c2 DE North East ~ West Humber Midlands Midlands
(U] (K) (L (M) (N) (0) (P) (@ (R) (s) m (v)
268 362 63 293 379 165 244 46 125 94 99 76
263 358 64 295 307 234 245 45 122 93 97 80
103 119 26 131 133 91 89 17 57 35 38 34
39% 33% 41% 44% 43% 39% 36% 39% 47% 38% 39% 43%
55 93 16 71 61 50 35 10 20 17 17 14
21% 26% 26% 24% 20% 21% 14% 22% 16% 18% 17% 17%
| | - 3 N . . N
49 66 10 56 48 42 58 8 25 19 22 13
19% 18% 15% 19% 16% 18% 24% 18% 20% 21% 23% 16%
. N . . . .
8 25 4 11 11 13 14 1 5 4 4 5
3% 7% 7% 4% 4% 6% 6% 3% 4% 5% 4% 7%
n N N . . .
49 56 7 27 54 37 49 8 16 17 16 14
19% 16% 11% 9% 18% 16% 20% 18% 13% 19% 17% 17%
. ™ ™ ™ . . . .

Region

East of
England

W)
90

102

37
36%

28
27%

18
18%

4%

15
15%

South
West
(w)

95

94

30
32%

23
24%

19
20%

4%

17
19%

(%)
154

151

66
43%

Greater
South East London

)
152

150

70
47%
wz

28
19%

26
17%

5%

18
12%

Wales

@
54

54

16
29%

14
26%

15
28%

Scotland

(@)
%

93

11%

Urban / Rural
Urban Rural
(c) (d)
938 143
942 139
392 52
42% 37%
185 32
20% 23%
187 17
20% 12%

d

38 11
4% 8%
139 27
15% 20%
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Q3. Which of these, if any — Europe, the Commonwealth or the United States of America— is the most important to Britain?

All Adults aged 16-75 in Great Britain

Unweighted base

Weighted base

Europe

Commonwealth

United States of America

None of these

Don’t know

Overlap formulae used

ColumnProportions (5%): AB/C/D,E/F/G/H,I/1,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

Total
(A)

1081

1081

444
41%

217
20%

204
19%

49
4%

167
15%

Married/
Living as
Married

(8)
590

579

217
38%

122
21%

125
22%

30
5%

85
15%

Ipsos MORI Future Relationship with the European Union polling

Marital Status

Single
(€
367

369

178
48%

62
17%

59
16%

12
3%

58
16%

Widowed/
Divorced/
Separated

(D)
124

133

50
37%

33
25%

20
15%

5%

23
17%

1
(E)
230

232

95
41%

57
25%
GH

37
16%

10
4%

33
14%

PUBLIC
Fieldwork: 10 - 14 September 2020

Adults aged 16-75

Household Size

(F)
353

340

119
35%

83
24%
GH

67
20%

14
4%

56
17%

(6)
222

221

101
46%

34
15%

43
19%

2%

37
17%

(H)
276

288

129
45%

42
15%

57
20%

19
7%

40
14%

Education
Degree or Non-
above degree
U} U]
458 623
315 766
177 267
56% 35%
J
46 171
15% 22%
[
44 160
14% 21%
1
14 34
4% 5%
34 133
11% 17%

(K)
463

425

199
47%
LNO

70
16%

78
18%

18
4%

60
14%

Employment status

(L
198

190

69
36%

50
26%
KMN

33
17%

4%

30
16%

Self- ANY  ANYNOT
(M) (N) (0)
80 741 340
75 690 391
32 300 145
42% 43% 37%
* L
1 131 86
14% 19% 22%
* K
19 130 74
26% 19% 19%
5 31 18
6% 4% 5%
9 98 69
12% 14% 18%

UPTO
Full-time Part-time Employed WORKING WORKING £19,999

(P)
266

294

118
40%

56
19%

61
21%

17
6%

43
14%

£20,000-
£34,999

(o]
335

332

141
42%

74
22%

58
18%

3%

50
15%

This work was carried out in accordance with the requirements of the international quality standard for market research, 1ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnMeans (5%): A,B/C/D,E/F/G/H,I/3,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

Income

£35,000 -
£54,999

(R)
238

227

92
41%

55
24%

41
18%

12
5%

28
12%

£55,000+

(s)
155

137

69
50%

23
17%

21
16%

6%

16
12%

Prefer not
to say

m
87

90

25
28%

11
12%

23
25%

3%

29
33%
PQRS*



Home

All Adults aged 16-75 in Great Britain

Unweighted base

Weighted base

Europe

Commonwealth

United States of America

None of these

Don’t know

Total
(A)

1081

1081

444
41%

217
20%

204
19%

49
4%

167
15%

Conservati
ve

(8)
302

325

69
21%

107
33%

78
24%

21
7%

51
16%

Ipsos MORI Future Relationship with the European Union polling

2019 GE Vote
Liberal
Labour Democrats
(© (D)
355 72
333 60
193 37
58% 61%
B B*
43 9
13% 15%
«
53 9
16% 15%
11 3
3% 4%
«
33 2
10% 4%

Fieldwork: 10 - 14 September 2020
Adults aged 16-75

Q3. Which of these, if any — Europe, the Commonwealth or the United States of America— is the most important to Britain?

Other
(E)
128

126

62
49%

25
19%

21
17%

4%

14
11%

Remain
(F)
475

432

266
62%
GH

65
15%

61
14%

11
3%

29
7%

PUBLIC

Past EU Referendum vote

Leave
(G)
378

404

75
19%

123
30%

99
25%

31
8%

77
19%

Did not
vote

(H)
120

126

52
41%

17
13%

24
19%

3%

29
23%

Too young
(U]
51

60

15%

Stance on Britain’s influence in

Its
influence
around
the world
will
(U]
229

250

55
22%

78
31%

70
28%

16
6%

30

the world
Its
Its influence
influence  around
around  the world
the world  will stay
increase  will reduce the same
(K) C]
528 186
485 192
299 64
62% 33%
i J
61 57
13% 30%
K
80 38
16% 20%
10 10
2% 5%
K
35 23
7% 12%

12%

Britain's most important

relationship
United
Commonw States of
Europe ealth America
(M) (N) (0)
480 202 188
444 217 204
444 - -
100% - -
NO
- 217 -
- 100% -
MO
- - 204
- - 100%
MN

Relationship with the
EU post-Brexit

Not

Important important

(P)
865

839

415
49%

159
19%

147
18%

25
3%

92
11%

This work was carried out in accordance with the requirements of the international quality standard for market research, 1ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E,F/G/H/I,}/K/L,M/N/O,P/Q.R/S Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E,F/G/H/\J/K/L,M/N/O,P/Q,R/S Minimum Base: 30(**) Small Base: 100(*)

(@
143

162

25
15%

55
34%

46
28%

21
13%

16
10%



Ipsos MORI Future Relationship with the European Union polling
PUBLIC
Fieldwork: 10 - 14 September 2020
Adults aged 16-75
Q4. Now Britain has left the European Union, how important, if at all, do you think it will be for Britain to maintain a close relationship with the EU?
All Adults aged 16-75 in Great Britain

Gender Age Generations Social grade Region
Yorkshire
Baby North and The West East East of
Total Male Female 16-24 25-34 35-44 45-54 55-75 GenY Gen X Boomer  Pre-war AB c1 c2 DE North East  West Humber Midlands Midlands England
(A) (8) © (D) (E) (F) (6) (H) (U] ) (K) (L (M) (N) () (P) @ (R) (s) m (v) )
Unweighted base 1081 513 555 170 184 192 210 325 374 268 362 63 293 379 165 244 46 125 94 99 76 90
Weighted base 1081 529 539 167 198 189 206 320 380 263 358 64 295 307 234 245 45 122 93 97 80 102
Very important 464 240 218 73 92 96 83 119 176 126 135 22 138 138 91 97 15 54 33 38 31 37
43% 45% 41% 44% 47% 51% 40% 37% 46% 48% 38% 35% 47% 45% 39% 40% 34% 44% 36% 40% 39% 37%
H " K . . . . . .
Fairly important 375 181 190 58 62 53 72 130 128 71 142 29 97 108 89 81 21 46 39 32 28 38
35% 34% 35% 35% 31% 28% 35% 40% 34% 27% 40% 46% 33% 35% 38% 33% 47% 38% 42% 33% 36% 37%
3 ) * Za* . . . .
Not very important 129 66 62 19 27 14 27 41 46 28 47 6 34 27 37 30 4 1 8 14 8 21
12% 13% 11% 12% 14% 8% 13% 13% 12% 10% 13% 9% 12% 9% 16% 12% 9% 9% 8% 14% 11% 20%
. N . . . . Rsa*
Not at all important 33 13 20 2 4 5 10 13 5 12 10 5 8 10 7 8 3 3 4 1 3 1
3% 2% 4% 1% 2% 3% 5% 4% 1% 5% 3% 8% 3% 3% 3% 3% 6% 2% 5% 1% 3% 1%
| 1 . . . . .
Don’t know 80 29 49 15 13 21 13 18 26 27 24 1 17 25 10 29 2 8 9 12 9 5
7% 6% 9% 9% 7% 11% 6% 6% 7% 10% 7% 2% 6% 8% 4% 12% 4% 6% 10% 12% 12% 5%
8 . Mo . . v v .
Net: Important 839 421 409 132 154 149 156 248 304 196 277 51 235 245 180 178 36 100 72 70 60 75
78% 80% 76% 79% 78% 79% 76% 78% 80% 75% 77% 81% 80% 80% 77% 73% 81% 82% 77% 2% 74% 74%
Net: Not important 162 79 81 21 31 19 37 54 50 40 57 1 43 37 a4 38 7 14 12 15 1 22
15% 15% 15% 13% 16% 10% 18% 17% 13% 15% 16% 17% 15% 12% 19% 16% 15% 12% 13% 15% 14% 21%
3 . . . . . .
Net Diff 676 342 327 110 123 129 119 195 253 156 220 40 192 208 136 140 30 86 60 55 49 54
63% 65% 61% 66% 62% 69% 58% 61% 67% 59% 61% 63% 65% 68% 58% 57% 66% 70% 65% 57% 61% 53%

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.
Overlap formulae used
ColumnProportions (5%): A,B/C,0/E/F/G/H,1//k/LM/N/O/P,Q/R/S/T/U/N/W/X/Y/2/o/b,c/d Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/1/K/L,M/N/O/P,Q/R/S/T/U/V/W/X/Y/Z/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

South
West

(w)

95

9

41
43%

31
34%

72
77%

15
16%

57
61%

South East
(x)
154

151

63
42%

48
32%

21
14%

3%

14
9%

111
73%

26
17%

85
56%

Greater
London

()
152

150

73
49%

51
34%

16
11%

3%

124
83%

20
14%

104
69%

Wales
2)
54

54

26
49%

39
73%

17%

30
57%

Scotland
(a)
96

93

52
56%
QsTuvx*

26
28%

78
84%

1
12%

67
2%

Urban / Rural
Urban Rural
(c) (d)
938 143
942 139
400 64
42% 46%
329 45
35% 33%
113 16
12% 12%
26 8
3% 6%
74 6
8% 4%
729 110
77% 79%
138 24
15% 17%
591 86
63% 61%

10



Q4. Now Britain has left the European Union, how important, if at all, do you think it will be for Britain to maintain a close relationship with the EU?

All Adults aged 16-75 in Great Britain

Unweighted base

Weighted base

Very important

Fairly important

Not very important

Not at all important

Don’t know

Net: Important

Net: Not important

Net Diff

Overlap formulae used

Total
(A)

1081

1081

464
3%

375
35%

129
12%

839
78%

162
15%

676
63%

Married/
Living as
Married

(8)
590

579

238
41%

203
35%

82
14%

24
4%

31

76%

106
18%

336
58%

Ipsos MORI Future Relationship with the European Union polling

Marital Status

Single
©
367

181
49%

110
30%

40
11%

Widowed/
Divorced/
Separated

(D)
124

133

45
33%

106
79%

1
(E)
230

232

100
43%

85
37%

26
11%

185
80%

33
14%

152
65%

Fieldwork: 10 - 14 September 2020

PUBLIC

Adults aged 16-75

Household Size

140
41%

122
36%

43
13%

11
3%

24
7%

77%

53
16%

62%

()
222

172
78%

a+
(H)
276

288

119
41%

100
35%

36
12%

219
76%

46
16%

174
60%

Education
Degree or Non-
above  degree
(0] U]
458 623
315 766
183 281
58% 37%
)
95 280
30% 37%
|
23 106
7% 14%
|
7 26
2% 3%
8 72
2% 9%
|
277 561
88% 73%
)
30 132
9% 17%
|
248 429
79% 56%

(K)
463

199
47%

136
32%

53
12%

335
79%

67
16%

268
63%

Self- ANY ANYNOT  UPTO
Full-time Part-time Employed WORKING WORKING £19,999
(M) (N) (0) (]
80 741 340 266
75 690 391 294
32 312 151 113
42% 45% 39% 39%
23 215 160 106
30% 31% 41% 36%
* KLN s
11 87 42 41
15% 13% 11% 14%
* R
4 22 11 7
6% 3% 3% 2%
5 54 26 27
7% 8% 7% 9%
* K s
55 527 311 220
73% 76% 80% 75%
15 109 53 47
20% 16% 14% 16%
39 418 258 172
52% 61% 66% 59%

[C]
198

190

82
43%

56
30%

23
12%

2%

24
13%

138
73%

27
14%

111
59%

Employment status

£20,000-
£34,999

(@

335

332

147
4%

111
34%

259
78%

53
16%

206
62%

This work was carried out in accordance with the requirements of the international quality standard for market research, 1ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A,B/C/D,E/F/G/H,1/1,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D,E/F/G/H,1/1,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

Income

£35,000-
£54,999

(R)

96
42%

94
41%

15
6%

11
5%

12
5%

190
83%

25
11%

165
72%

£55,000+
(s)
155

137

54%

3%

Prefer not
tosay

m
87

90

33
36%

17%
ars*

61
67%

15%

47
52%



Home

Ipsos MORI Future Relationship with the European Union polling

PUBLIC
Fieldwork: 10 - 14 September 2020
Adults aged 16-75

Q4. Now Britain has left the European Union, how important, if at all, do you think it will be for Britain to maintain a close relationship with the EU?

All Adults aged 16-75 in Great Britain

Unweighted base

Weighted base

Very important

Fairly important

Not very important

Not at all important

Don’t know

Net: Important

Net: Not important

Net Diff

This work was carried out in

Overlap formulae used

2019 GE Vote
Liberal
Conservati Democrat
Total ve Labour s
(A) (8) © (o)
1081 302 355 72
1081 325 333 60
464 65 208 41
3% 20% 63% 69%
BE BE*
375 147 84 11
35% 45% 25% 18%
(o2} *
129 73 23 5
12% 2% 7% 9%
CDE *
33 21 3 1
3% 6% 1% 1%
¢ .
80 20 14 3
7% 6% 4% 4%
839 212 292 52
78% 65% 88% 86%
B B*
162 % 27 6
15% 29% 8% 9%
CDE *
676 118 266 46
63% 36% 80% 77%
with the

ColumnProportions (5%): A,B/C/D/E,F/G/H/|/K/L,M/N/O,P/QR/S Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E,F/G/H/1.J/K/LM/N/O,P/Q.R/S Minimum Base: 30(**) Small Base: 100(*)

Stance on Britain's influence in

Past EU Referendum vote the world
Its Its Its

influence influence influence
around  around  around
the world the world the world

Did not will will il stay
Other  Remain  Leave vote Tooyoung increase reduce thesame

(E) (F) (G) (H) U] (0] (K) 0]
128 475 378 120 51 229 528 186
126 432 404 126 60 250 485 192
59 303 68 46 30 61 330 45
47% 70% 17% 37% 50% 24% 68% 23%

B GHI G G* i

49 105 182 45 2 105 110 104
39% 24% 45% 35% 37% 42% 23% 54%
) F F * K K

11 13 98 11 4 59 25 29
9% 3% 24% 8% 6% 24% 5% 15%

FHI F * KL K
3 2 28 2 - 11 7 11
2% 1% 7% 2% - 4% 1% 6%
F * K K
4 9 28 2 4 13 13 3
3% 2% 7% 17% 7% 5% 3% 2%
F FG *

108 408 251 91 52 166 440 149
85% 94% 62% 72% 87% 66% 91% 78%
B GH GH* i J
14 15 126 13 4 71 33 40
11% 2% 31% 10% 6% 28% 7% 21%

FHI F * K K
9 393 125 78 49 9% 407 109
74% 91% 31% 62% 81% 38% 84% 57%

Britain's most important
relationship

United
Common  States of
Europe  wealth  America

(™M) (N) )
480 202 188
244 217 204
309 58 64
70% 26% 31%
NO
106 102 83
24% 47% 1%
M M
20 43 37
4% 20% 18%
M M
5 12 9
1% 5% 4%
M M
5 3 11
1% 2% 5%
M
415 159 147
93% 73% 72%
NO
25 55 46
6% 25% 23%
M M
390 105 101
88% 48% 49%

Relationship with the
EU post-Brexit

Not
Important important
(] @
865 143
839 162
464 -
55% -

Q
375 -
45% -
Q
- 129
- 79%
3
- 33
- 21%
3
839 -
100% -
Q
- 162
- 100%
3
839 -162

100% -100%

of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.
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Q5. And how likely, if at all, do you think it is that Britain and the EU will have a close relationship now Britain has left?

All Adults aged 16-75 in Great Britain

Unweighted base

Weighted base

Very likely

Fairly likely

Not very likely

Not at all likely

Don’t know

Net: Likely

Net: Unlikely

Net Diff

Overlap formulae used

Total
(A)
1081

1081

76

348
32%

410
38%

114
11%

133
12%

424
39%

524
49%

-100

Gender
Male Female
(8) ©
513 555
529 539
48 27
9% 5%
c
178 164
34% 31%
196 210
37% 39%
60 54
11% 10%
46 83
9% 15%
8
227 191
43% 36%
c
257 264
48% 49%
-30 -72
-6% -13%

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

1624
(D)
170

167

18
10%

61
36%

54
32%

19
12%

16
10%

78
47%

73
44%

3%

25-34
(E)
184

198

29
15%

60
30%

70
35%

17
9%

21
11%

89
45%

88
44%

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L,M/N/O/P,Q/R/S/T/U/N/W/X/Y/Z/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/1/K/L,M/N/O/P,Q/R/S/T/U/V/W/X/Y/Z/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

Age
35-44
(F)

192

189

3%

56
30%

74
39%

23
12%

30
16%

62
33%

98
52%

-36
-19%

45-54
(G)
210

206

14

59
29%

89
43%

20
10%

24
12%

73
35%

109
53%

-36
-17%

55-75
(H)
325

320

10
3%

112
35%

123
38%

35
11%

42
13%

122
38%

157
49%

-35
-11%

Ipsos MORI Future Relationship with the European Union polling
PUBLIC
Fieldwork: 10 - 14 September 2020

GenY
(U]
374

380

47
12%
KL

128
34%

125
33%

40
11%

40
10%

175
46%

166
44%

2%

Adults aged 16-75

Generations

Gen X
)
268

263

15
6%

67
26%

109
42%

30
12%

40
15%

83
31%

140
53%

-57
-22%

Baby
Boomer

(K)
362

358

48
13%

135
38%

175
49%

-11%

Pre-war
(L
63

64

27
42%

18
29%

15
23%
UK

6%

27
43%

33
52%

-9%

AB
(M)
293

295

34
12%

104
35%

96
33%

34
12%

25
9%

139
47%

131
44%

3%

Social grade
ca c
(N) ()
379 165
307 234
17 1
6% 5%
92 75
30% 32%
125 103
41% 44%
™ ™
28 24
9% 10%
a4 21
14% 9%
™
109 85
36% 36%
154 127
50% 54%
-44 -2

-14% -18%

(P)
244

245

14
6%

76
31%

85
35%

27
11%

42
17%
Mo

91
37%

113
46%

-22
-9%

North East
@
46

45

3%

12
27%

16
35%

10
23%
STVY*

12%

14
30%

26
58%

-12
-28%

North
West

(R)
125

122

1
9%

32
26%

49
40%

15
12%

16
13%

43
35%

63
52%

-20
-17%

Yorkshire
and The
Humber

(s)
9

93

12
13%

44
47%

West
Midlands

m
99

97

8%

28
29%

33
34%

9%

19
20%

Xa*

36
37%

42
43%

-6%

East

Midlands

]
76

80

27
34%

31
39%

10%

1
14%

30
38%

39
49%

-11%

Region

East of
England

w)
LY

102

9%

37
36%

38
37%

8%

10
10%

45
45%

46
45%

-1%

South
West

(w)

95

9

10%

23
25%

35
37%

1
12%

15
16%
X+

32
34%

46
49%

14
-15%

South East
(x)
154

151

6%

55
37%

60
40%

16
11%

1

64
42%

76
51%

-13
-8%

Greater
London

()
152

150

16
11%

49
33%

55
37%

6%

21
14%

66
44%

64
42%

Wales
2)
54

54

6%

16
30%

18
34%

19
36%

29
54%

-10
-19%

Scotland
(a)
96

93

28
30%

43
46%

12
12%

8%

31
33%

55
59%

24
-26%

Urban / Rural
Urban Rural
(c) (d)
938 143
942 139
71 5
8% 4%
300 48
32% 34%
354 57
38% 41%
99 15
10% 11%
118 15
13% 11%
371 53
39% 38%
453 72
48% 52%
-81 -19
-9% -14%
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All Adults aged 16-75 in Great Britain

Unweighted base

Weighted base

Very likely

Fairly likely

Not very likely

Not at all likely

Don’t know

Net: Likely

Net: Unlikely

Net Diff

Total
(A)
1081

1081

7%

348
32%

410
38%

114
11%

133
12%

424
39%

524
49%

-100
-9%

Married/
Living as
Married

(8)
590

579

40

193
33%

233
40%

56
10%

57
10%

233
40%

289
50%

-55
-10%

Ipsos MORI Future Relationship with the European Union polling

Marital Status

Single
©
367

111
30%

124
34%

45
12%

58
16%

143
39%

169
46%

7%

Widowed/
Divorced/
Separated

(D)
124

133

1
(E)
230

232

75
32%

88
38%

26
11%

34
15%

85
36%

114
49%

-29
-12%

Fieldwork: 10 - 14 September 2020

PUBLIC

Adults aged 16-75
Q5. And how likely, if at all, do you think it is that Britain and the EU will have a close relationship now Britain has left?

Household Size

19
5%

99
29%

42
12%

117
35%

181
53%

-63
-19%

()
222

40%

103
46%

-6%

a+
(H)
276

288

27

106
37%

98
34%

30
10%

27
10%

133
46%

128
4%

Education
Degree or Non-
above  degree
(0] U]
458 623
315 766
28 48
9% 6%
98 249
31% 33%
125 285
40% 37%
36 78
11% 10%
27 106
9% 14%
|

126 298
40% 39%
162 363
51% 47%
-36 -65
-11% -8%

(K)
463

42
10%
LNO

131
31%

155
37%

51
12%

46
11%

173
41%

206
49%

-34
-8%

Self- ANY ANYNOT  UPTO
Full-time Part-time Employed WORKING WORKING ~£19,999

(™) (N) (0) (P)
80 741 340 266
75 690 391 294
5 54 22 12
6% 8% 6% 4%
. L

22 214 133 104
29% 31% 34% 36%
. T
30 263 147 99
40% 38% 38% 34%
7 68 46 35
9% 10% 12% 12%
. L L

12 90 43 a4
16% 13% 11% 15%
. K

27 268 155 116
35% 39% 40% 40%
* T
37 332 193 134
48% 48% 49% 45%
-10 63 -37 -17
-13% 9% -10% 6%

Employment status

[C]
198

190

4%

62
32%

78
41%

11
6%

17%

69
36%

89
47%

-10%

£20,000-
£34,999

(@
335

332

20

112
34%

144
3%

24

32
10%

132
40%

168
51%

-36
-11%

This work was carried out in accordance with the requirements of the international quality standard for market research, 1ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D,E/F/G/H,1/1,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D,E/F/G/H,1/1,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

Income

£35,000-
£54,999

(R)

24
10%

74
32%

80
35%

29
13%

21
9%

97
43%

110
48%

-5%

£55,000+
(s)
155

137

14%

10%

Prefer not
tosay

m
87

90

20
23%

31
34%

16%
a*
22

24%
ars*

22
25%

46
51%

-23
-26%



Home

Ipsos MORI Future Relationship with the European Union polling

PUBLIC

Fieldwork: 10 - 14 September 2020

Adults aged 16-75

Q5. And how likely, if at all, do you think it is that Britain and the EU will have a close relationship now Britain has left?

All Adults aged 16-75 in Great Britain

Unweighted base

Weighted base

Very likely

Fairly likely

Not very likely

Not at alllikely

Don’t know

Net: Likely

Net: Unlikely

Net Diff

This work was carried out in

Overlap formulae used

2019 GE Vote
Liberal
Conservati Democrat
Total ve Labour s
(A) (8) © (D)
1081 302 355 72
1081 325 333 60
76 22 21 5
7% 7% 6% 8%
348 129 89 8
32% 40% 27% 13%
(o2} D *
410 109 143 36
38% 34% 3% 59%
B BCE*
114 27 51 6
1% 8% 15% 1%
B .
133 37 30 5
12% 1% 9% 9%
424 152 110 13
39% 47% 33% 21%
o *
524 136 194 42
49% 2% 58% 70%
B BE*
-100 15 -84 -29
9% 5% -25% -49%
with the

ColumnProportions (5%): A,B/C/D/E,F/G/H/|/K/L,M/N/O,P/QR/S Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E,F/G/H/1.J/K/LM/N/O,P/Q.R/S Minimum Base: 30(**) Small Base: 100(*)

Other
(E)
128

126

6%

44
35%

45
35%

10%

41%

Remain

(F)

24
6%

111
26%

196
45%
GH

67
16%
GH

35

135
31%

263
61%
GH

-128
-30%

Past EU Referendum vote the world
Its

Leave
(@)
378

404

8%

161
40%

132
33%

8%

47
12%

193
48%

164
41%

7%

Did not

vote
(H)
120

126

4%

44
35%

40

32%

3%

25%

FGl

39%

44
35%

4%

Stance on Britain's influence in

Its Its
influence influence influence
around  around  around
the world the world the world

will will  will stay
Tooyoung increase  reduce  the same

U] (0] (K) 0]
51 229 528 186
60 250 485 192

7 35 25 12
11% 14% 5% 6%

* KL

18 111 122 88
31% 44% 25% 46%

* K K
2 77 225 67
37% 31% 46% 35%

* i

8 18 77 14
14% 7% 16% 7%
H* s

4 9 36 1
7% 4% 7% 6%
25 146 147 100
42% 58% 30% 52%

* K K
31 95 302 81
51% 38% 62% 42%

* i

5 51 -154 19
9% 20% 32% 10%

Britain's most important  Relationship with the

Europe

(™M)

480

244

136
31%

171
39%

16%
NO

31

171
38%

relationship

EU post-Brexit

United
Common  States of Not
wealth  America Important important
(N) (0) (P) (Q)
202 188 865 143
217 204 839 162
16 15 69 5
7% 8% 8% 3%
a
86 72 292 50
40% 35% 35% 31%
M
87 86 320 78
40% 2% 38% 8%
3
17 13 91 2
8% 6% 1% 14%
11 19 68 8
5% 9% 8% 5%
102 87 361 55
47% 3% 3% 34%
104 99 410 100
8% 48% 49% 61%
3
2 -12 -50 -45
-1% 6% 6% -28%

of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.
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Ipsos MORI Future Relationship with the European Union polling
PUBLIC
Fieldwork: 10 - 14 September 2020
Adults aged 16-75
Q6. Below are a number of statements about Britain’s role in the world, please select whether you agree or disagree with each. - Summary
All Adults aged 16-75 in Great Britain

Q6. Below are a number of

statements about Britain'’s role in

the world, please select whether

vou agree or disagree with each.
though

Britain is

Britain  other

Britainisa gitisan  punch
force for important above its
goodin  powerin weightin
theworld theworld ~ world

) © (D)
Unweighted base 1081 1081 1081
Weighted base 1081 1081 1081
Strongly agree 173 171 123
16% 16% 1%
o o
Tend to agree 361 236 321
33% 22% 30%
@ c
Neither agree nor disagree 314 315 327
29% 29% 30%
Tend to disagree 130 200 177
12% 18% 16%
5 5
Strongly disagree 52 107 78
5% 10% 7%
o 5
Don't know 52 53 56
5% 5% 5%
Net: Agree. 534 406 440
a9% 38% 1%
@
Net: Disagree 182 307 250
7% 28% 24%
o 5
Net Diff 352 9% 190
33% 9% 18%

nents of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overla formutoe used

Miimum Base: 30( 1000

Columniieans (5%): AB/C/D. Minimum Bose: 30(*")Small Base: 100(°)



Ipsos MORI Future Relationship with the European Union polling

PUBLIC

Fieldwork: 10 - 14 September 2020
Adults aged 16-75

Q6. Below are a number of statements about Britain’s role in the world, please select whether you agree or disagree with each. - Britain is a force for good in the world

All Adults aged 16-75 in Great Britain

Unweighted base

Weighted base

Strongly agree

Tend to agree

Neither agree nor disagree

Tend to disagree

Strongly disagree

Don’t know

Net: Agree

Net: Disagree

Net Diff

Overlap formulae used

Total
(A)
1081

1081

173
16%

33%

314
29%

130
12%

534
49%

182
17%

352
33%

Gender
Male Female
(8) (©
513 555
529 539
81 91
15% 17%
178 178
34% 33%
164 143
31% 27%
66 64
12% 12%
26 26
5% 5%
14 37
3% 7%

8
259 269
49% 50%
92 90
17% 17%
167 179

31%

33%

This work was carried out in accordance with the

16-24
(o)
170

167

9%

41
25%

11%

2534
(E)
184

198

35
17%

60
30%

58
29%

30
15%

2%

11

95
48%

35
17%

60
30%

ColumnProportions (5%): A,B/C,D/E/F/G/H,/1/K/LM/N/O/P,Q/R/S/T/U/V/W/X/Y/2/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/1/K/LM/N/O/P,Q/R/S/T/U/V/W/X/Y/2/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

Age

35-44

(F)

192

189

24
13%

64
34%

54
28%

23
12%

7%

10
5%

88
47%

20%

51
27%

4554
(G)
210

206

106
51%

35%

Generations
Baby
55-75 GenY Gen X Boomer  Pre-war
(H) U} (U] (K) G}
325 374 268 362 63
320 380 263 358 64
66 49 39 67 16
21% 13% 15% 19% 25%
oF "
124 106 89 135 25
39% 28% 34% 38% 39%
o | *
80 126 70 96 16
25% 33% 27% 27% 25%
27 61 31 34 4
8% 16% 12% 9% 6%
K .
13 17 18 14 2
4% 4% 7% 4% 3%
11 20 16 13 1
3% 5% 6% 4% 2%
190 156 128 202 41
59% 41% 49% 56% 64%
DEF | u*
40 78 50 47 6
13% 20% 19% 13% 9%
KL -
150 78 79 155 35
47% 21% 30% 43% 55%
qui of the inter

AB
(M)
293

295

49
17%

104
35%

26%

40
14%

153
52%

32%

Social grade
c1 c2
(N) (0)
379 165
307 234
49 45
16% 19%
99 85
32% 37%
92 66
30% 28%
35 25
11% 11%
15 4
5% 2%
18 9
6% 4%
Y
148 130
48% 56%
P
50 28
16% 12%
98 102
32% 43%

DE
()
244

245

103
42%

44
18%

24%

North East
(@
46

45

12%

18
40%

23
52%

18%

15
34%

North
West

(R)
125

122

27
22%

31
25%

43
35%

12

9%

4%

3%

58

48%

14%

41
34%

Yorkshire
and The
Humber

(s)
94

West
Midlands

M
99

97

15%

36
37%

23
24%

14
14%

51
52%

18%

33
34%

East
Midlands

(]
76

80

20%

23
29%

24%

10
12%

39
49%

19%

24
31%

quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.

Region

East of
England
)

90

102

15%

41
40%

South
West
(w)
95

94

16%

33
35%

31
33%

48
51%

13%

36
38%

South East
(x)
154

151

21
14%

55
36%

49
32%

16
11%

3%

4%

76
50%

20
13%

56
37%

Greater
London

)
152

150

48
32%

Wales
@
54

54

22%

30
55%

14%

22
41%

Scotland
(a)
96

93

15%

22
24%

28
30%

20
21%
RXY*

6%

3%

36
39%

26
28%
RWX*

11
12%

Urban / Rural
Urban Rural
(c) (d)
938 143
942 139
155 17
16% 12%
306 55
33% 39%
278 36
30% 26%
109 20
12% 15%
48 4
5% 3%
45 7
5% 5%
462 72
49% 52%
157 25
17% 18%
304 48
32% 34%

17



Home

Q6. Below are a number of statements about Britain’s role in the world, please select whether you agree or disagree with each. - Britain is a force for good in the world

All Adults aged 16-75 in Great Britain

Unweighted base

Weighted base

Strongly agree

Tend to agree

Neither agree nor disagree

Tend to disagree

Strongly disagree

Don’t know

Net: Agree

Net: Disagree

Net Diff

Overlap formulae used

ColumnProportions (5%): A,B/C/D,E/F/G/H,I/},K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

Total
(A)
1081

1081

173
16%

361
33%

314

534
49%

182
17%

352
33%

This work was carried out in

Marital Status

Ipsos MORI Future Relationship with the European Union polling

idowed
Married/ /Divorced
Living as /Separate
Married Single d 1
(8) © (] (8)
590 367 124 230
579 369 133 232
113 36 23 36
20% 10% 18% 15%
c c
213 98 50 75
37% 27% 37% 32%
c c
145 132 37 68
25% 36% 27% 29%
8
60 57 12 33
10% 16% 9% 14%
B H
21 25 5 1
4% 7% 4% 5%
8
26 21 5 9
4% 6% 4% 4%
326 134 73 111
56% 36% 55% 8%
c c
81 83 18 44
14% 2% 13% 19%
8
245 51 56 67
2% 14% 2% 29%
with the

ColumnMeans (5%): A,B/C/D,E/F/G/H,1/1,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

Fieldwork: 10 - 14 September 2020

PUBLIC

Adults aged 16-75

Household Size

(F)
353

340

60
18%

110
33%

100
29%

40
12%

4%

17
5%

170
50%

52
15%

118
35%

(6)

222

221

31
14%

48
22%

a

(H)

288

46
16%

108
38%

79
27%

154
54%

13%

118
41%

Education
Degreeor  Non-
above  degree
[U] 0]
458 623
315 766
51 121
16% 16%
%0 221
29% 35%
|
83 230
26% 30%
57 72
18% 9%
J
24 28
8% 4%
)
9 43
3% 6%
|
142 392
45% 51%
81 101
26% 13%
)
60 292
19% 38%

(K)
463

31%

114
27%

21
5%

48%

Self- ANY ANYNOT UPTO
Full-time Part-time Employed WORKING WORKING £19,999

(™M) (N) ) ]
80 741 340 266
75 690 391 294
7 115 58 44
10% 17% 15% 15%
23 221 141 95
31% 32% 36% 32%
25 199 115 92
33% 29% 29% 31%
15 86 44 34
20% 12% 11% 11%
& L

3 37 15 14
3% 5% 4% 5%
2 33 19 16
3% 5% 5% 5%
31 336 198 139
41% 49% 51% 47%
17 123 59 47
23% 18% 15% 16%
[ L

13 213 139 92
18% 31% 36% 31%

Employment status

[C]
198

190

34
18%

65
35%

60
32%

100
53%

21
11%

78
41%

£20,000-
£34,999

@

45
13%

119
36%

164
49%

66
20%

29%

of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Income

£35,000 -
£54,999

(R)
238

227

41
18%

74
33%

70
31%

4%

115
50%

33
14%

82
36%

Prefer not
£55,000+  tosay
(s) m
155 87
137 £
29 15
21% 16%
45 28
33% 30%
34 27
25% 30%
14 11
10% 12%
11 1
8% 1%
T .
4 10
3% 11%
QRs*
74 42
54% 47%
25 11
18% 12%
49 31
36% 34%

18



Ipsos MORI Future Relationship with the European Union polling
PUBLIC
Fieldwork: 10 - 14 September 2020
Adults aged 16-75
Q6. Below are a number of statements about Britain’s role in the world, please select whether you agree or disagree with each. - Britain is a force for good in the world
All Adults aged 16-75 in Great Britain

Stance on Britain's influence in Britain’s most important Relationship with the
2019 GE Vote Past EU Referendum vote the world relationship EU post-Brexit
Its Its Its

influence influence influence
around around around

the world the world the world United
Conservati Liberal Did not will will  will stay Common ~ States of Not
Total ve labour Democrats Other ~ Remain  leave  vote Tooyoung increase reduce thesame Europe  wealth America Important important
(a) (8) © (o) (E) (F (G) (H) (U} U] ®) w (M) (N) (0) (P) (@
Unweighted base 1081 302 355 72 128 475 378 120 51 229 528 186 480 202 188 865 143
Weighted base 1081 325 333 60 126 432 404 126 60 250 485 192 444 217 204 839 162
Strongly agree 173 88 32 7 24 50 109 7 3 93 37 33 49 60 39 119 48
16% 27% 10% 11% 19% 12% 27% 6% 5% 37% 8% 17% 11% 28% 19% 14% 30%
o . c FHI . K K M M 3
Tend to agree 361 145 105 16 28 145 154 31 19 84 150 84 129 93 79 299 52
33% 45% 32% 27% 2% 33% 38% 25% 31% 33% 31% 44% 29% 43% 39% 36% 32%
coe . H . I3 M M
Neither agree nor disagree 314 64 96 18 48 124 93 48 23 53 142 56 145 37 55 239 45
29% 20% 29% 30% 38% 29% 23% 39% 39% 21% 29% 29% 33% 17% 27% 28% 28%
B . B G G* 1 N N
Tend to disagree 130 17 64 10 16 72 29 15 9 12 96 15 82 18 19 115 13
12% 5% 19% 17% 13% 17% 7% 12% 15% 5% 20% 8% 18% 8% 9% 14% 8%
8 8 8 G . L O
Strongly disagree 52 4 27 6 6 31 9 7 3 5 43 1 33 6 8 47 3
5% 1% 8% 11% 5% 7% 2% 6% 5% 2% 9% 1% 7% 3% 2% 6% 2%
8 8 8 G . L N
Don’t know 52 8 9 2 4 12 11 17 3 4 16 3 6 3 5 20 2
5% 2% 3% 2% 3% 3% 3% 13% 5% 1% 3% 1% 1% 1% 2% 2% 1%
. e .
Net: Agree 534 233 137 23 52 195 263 38 22 177 187 117 178 154 118 418 100
49% 72% 21% 39% 41% 45% 65% 31% 36% 71% 39% 61% 40% 71% 58% 50% 61%
coe . H FHI . K K Mo M 3
Net: Disagree 182 20 91 17 22 103 37 22 12 17 140 16 114 23 26 162 16
17% 6% 27% 28% 18% 24% 9% 17% 20% 7% 29% 8% 26% 11% 13% 19% 10%
B B* B G G G* L NO Q
Net Diff 352 213 47 7 30 92 225 16 10 160 48 101 64 130 92 256 83
33% 65% 14% 11% 23% 21% 56% 13% 17% 64% 10% 53% 14% 60% 45% 30% 51%

This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.
Overlap formulae used
ColumnProportions (5%): A,B/C/D/E,F/G/H/I,)/K/L,M/N/O,P/Q.R/S Minimum Base: 30(**) Small Base: 100(*)

ColumniMeans (5%): A B/C/D/E,F/G/H/LI/K/LM/N/O,P/QR/S Minimum Base: 30(**) Small Base: 100(*)



All Adults aged 16-75 in Great Britain

Unweighted base

Weighted base

Strongly agree

Tend to agree

Neither agree nor disagree

Tend to disagree

Strongly disagree

Don’t know

Net: Agree

Net: Disagree

Net Diff

Overlap formulae used

Total
(A)
1081

1081

171
16%

236
22%

315
29%

200
18%

107
10%

5%

406
38%

307
28%

9%

Gender
Male Female
(8) (©
513 555
529 539
96 74
18% 14%
116 117
22% 22%
156 156
30% 29%
97 101
18% 19%
50 55
9% 10%
15 37
3% 7%

8
211 191
40% 35%
147 155
28% 29%
65 35
12% 7%

This work was carried out in accordance with the

16-24
(o)
170

167

15%

2534
(E)
184

198

34
17%

62
31%
DFGH

55
28%

21
10%

8%

10

95
48%
DFGH

37
19%

58
29%

ColumnProportions (5%): A,B/C,D/E/F/G/H,/1/K/LM/N/O/P,Q/R/S/T/U/V/W/X/Y/2/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/1/K/LM/N/O/P,Q/R/S/T/U/V/W/X/Y/2/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

Age
35-44
(F)

192

189

17%

37
20%

55
29%

34
18%

9%

14
7%

69
37%

51
27%

18
10%

4554
(G)
210

206

23%

Ipsos MORI Future Relationship with the European Union polling

PUBLIC

Fieldwork: 10 - 14 September 2020
Adults aged 16-75
Q6. Below are a number of statements about Britain’s role in the world, please select whether you agree or disagree with each. - Britain should stop pretending it is an important power in the world

Generations
Baby
55-75 GenY Gen X Boomer  Pre-war
(H) U} (U] (K) G}
325 374 268 362 63
320 380 263 358 64
51 66 39 49 14
16% 17% 15% 14% 22%
67 95 50 70 17
21% 25% 19% 20% 27%
81 122 73 103 12
25% 32% 28% 29% 18%
L ‘
68 52 51 78 14
21% 14% 19% 22% 22%
3 | *
42 24 31 46 5
13% 6% 12% 13% 8%
) l l -
11 21 18 13 1
3% 6% 7% 4% 2%
118 160 90 119 31
37% 42% 34% 33% 49%
K 'S
111 77 82 124 19
35% 20% 31% 35% 30%
3 | | *
7 84 7 -5 12
2% 22% 3% -1% 19%
of the inter

AB
(M)
293

295

125
42%

28%

41
14%

Social grade
c1 c2
(N) (0)
379 165
307 234
43 31
14% 13%
76 50
25% 21%
84 61
27% 26%
51 56
16% 24%
34 22
11% 9%
20 14
7% 6%
Y Y
119 81
39% 35%
85 78
28% 33%
34 3
11% 1%

DE
()
244

245

14%

48
19%

36%

41
17%

North East
(@
46

45

10
21%

12
27%

North
West

(R)
125

122

20
16%

26
21%

26%

25
20%

46
37%

41
34%

4%

Yorkshire
and The West
Humber  Midlands

(s) M
94 99
93 97
9 18
10% 19%
23 20
25% 20%
40 27
43% 28%
RUVYZa* *
11 18
12% 19%
4 7
4% 7%
6 7
6% 7%
33 38
35% 39%
15 25
16% 26%
17 13
19% 13%

East
Midlands

(]
76

80

20%

15
19%

23%

17
21%

32
39%

25
31%

9%

quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.

Region

East of
England
)

90

102

South
West
(w)

95

94

14%

23
24%

28
30%

36
38%

25
26%

11
11%

South East
(x)
154

151

20
13%

30
20%

51
34%

25
16%

50
33%

44
29%

4%

Greater
London

)
152

150

39%

43
29%

10%

Wales
@
54

54

17
32%

24
44%
STa*

-12%

Scotland
(a)
96

93

21%
a
23

25%

26
28%

43
46%

21
23%

22
23%

Urban / Rural
Urban Rural
(c) (d)
938 143
942 139
149 21
16% 15%
212 24
22% 17%
274 41
29% 29%
168 32
18% 23%
93 14
10% 10%
45 7
5% 5%
361 45
38% 32%
261 46
28% 33%
100 -1
11% -1%
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Home

Unweighted base

Weighted base

Strongly agree

Tend to agree

Neither agree nor disagree

Tend to disagree

Strongly disagree

Don’t know

Net: Agree

Net: Disagree

Net Diff

Overlap formulae used

ColumnProportions (5%): A,B/C/D,E/F/G/H,I/},K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

Total
(A)
1081

1081

171
16%

236
22%

315

200

18%

107

10%

5%

406
38%

This work was carried out in

Marital Status

Ipsos MORI Future Relationship with the European Union polling

idowed
Married/ /Divorced
Living as /Separate
Married  Single d 1
(8) © (] (E)
590 367 124 230
579 369 133 232
99 53 19 37
17% 14% 14% 16%
122 76 38 54
21% 21% 28% 23%
154 129 32 63
27% 35% 24% 27%
8D
106 59 34 46
18% 16% 26% 20%
c
74 26 7 19
13% 7% 5% 8%
[
23 25 4 13
4% 7% 3% 5%
21 129 56 91
38% 35% 2% 39%
181 86 41 65
31% 23% 31% 28%
c
40 43 15 26
7% 12% 1% 1%
with the

ColumnMeans (5%): A,B/C/D,E/F/G/H,1/1,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

Fieldwork: 10 - 14 September 2020

PUBLIC

Adults aged 16-75
Q6. Below are a number of statements about Britain’s role in the world, please select whether you agree or disagree with each. - Britain should stop pretending it is an important power in the world
All Adults aged 16-75 in Great Britain

Household Size

(F)
353

340

48
14%

76
22%

102
30%

56
16%

42
13%

15
4%

124
37%

98
29%

26

(6)

222

221

48
21%

51
23%

44
20%

a
(H)

288

19%

89
31%

64
22%

Education
Degreeor  Non-
above  degree
[U] 0]
458 623
315 766
76 95
24% 12%
)
86 150
27% 20%
J
72 243
23% 32%
I
50 150
16% 20%
23 84
7% 11%
8 45
3% 6%
|
162 245
51% 32%
J
73 234
23% 31%
|
89 10
28% 1%

(K)
463

108
25%

79
19%

46
11%

4%

41%

125
29%

48
11%

Self- ANY ANYNOT UPTO
Full-time Part-time Employed WORKING WORKING £19,999

(™M) (N) ) ]
80 741 340 266
75 690 391 294
21 113 57 45
28% 16% 15% 15%
KINO*

12 156 80 63
16% 23% 20% 21%
19 184 131 94
25% 27% 33% 32%
* KN

14 132 68 54
19% 19% 17% 18%
6 71 36 23
8% 10% 9% 8%
4 33 19 15
5% 5% 5% 5%
33 269 137 108
44% 39% 35% 37%
20 203 104 77
27% 29% 27% 26%
13 66 33 32
17% 10% 9% 11%

Employment status

[C]
198

190

27
14%

36
19%

57
30%

39
21%

10%

11

63
33%

58
31%

£20,000-
£34,999

@

26%

140
42%

78
24%

62
19%

of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Income

£35,000 -

£54,999  £55,000+

(R)
238

227

32
14%

41
18%

71
31%

51
22%

26
12%

73
32%

)
155

137

24%

31
23%

31%

13%

Prefer not
to say
U]

87

14%

21



Ipsos MORI Future Relationship with the European Union polling
PUBLIC
Fieldwork: 10 - 14 September 2020
Adults aged 16-75
Q6. Below are a number of statements about Britain’s role in the world, please select whether you agree or disagree with each. - Britain should stop pretending it is an important power in the world
All Adults aged 16-75 in Great Britain

Stance on Britain's influence in Britain’s most important Relationship with the
2019 GE Vote Past EU Referendum vote the world relationship EU post-Brexit
Its Its Its

influence influence influence
around around around

the world the world the world United
Conservati Liberal Did not will will  will stay Common ~ States of Not
Total ve labour Democrats Other ~ Remain  leave  vote Tooyoung increase reduce thesame Europe  wealth America Important important
(a) (8) © (o) (E) (F (G) (H) (U} U] ®) w (M) (N) (0) (P) (@
Unweighted base 1081 302 355 72 128 475 378 120 51 229 528 186 480 202 188 865 143
Weighted base 1081 325 333 60 126 432 404 126 60 250 485 192 444 217 204 839 162
Strongly agree 171 23 80 17 26 107 36 12 10 21 131 12 125 17 20 149 20
16% 7% 24% 28% 21% 25% 9% 9% 16% 8% 27% 7% 28% 8% 10% 18% 12%
8 8 8 aH . L O
Tend to agree 236 52 83 16 28 108 77 35 8 35 132 45 109 42 42 204 25
2% 16% 25% 27% 2% 25% 19% 28% 14% 14% 27% 23% 25% 19% 20% 24% 15%
8 8 G . s s Q
Neither agree nor disagree 315 96 92 15 38 110 114 41 29 58 125 67 114 53 64 243 45
29% 30% 28% 25% 30% 25% 28% 2% 48% 23% 26% 35% 26% 2% 31% 29% 28%
. FG* K
Tend to disagree 200 89 50 7 13 67 99 17 7 73 62 45 69 59 40 155 33
18% 27% 15% 11% 11% 15% 24% 14% 11% 29% 13% 23% 16% 27% 19% 19% 20%
coe . fH . K K M
Strongly disagree 107 54 18 5 14 30 67 4 2 59 23 20 18 44 33 66 36
10% 17% 6% 8% 11% 7% 17% 3% 3% 23% 5% 10% 2% 20% 16% 8% 22%
c . i . K K M M 3
Don’t know 53 11 9 - 7 10 12 17 5 4 12 2 9 2 5 20 5
5% 3% 3% - 5% 2% 3% 13% 8% 2% 2% 1% 2% 1% 3% 2% 3%
. s .
Net: Agree 406 75 163 33 54 216 113 47 18 56 264 57 234 59 62 353 45
38% 23% 49% 56% 43% 50% 28% 37% 30% 2% 54% 30% 53% 27% 30% 2% 27%
8 8 8 GHI . L O Q
Net: Disagree 307 144 68 12 27 97 166 21 9 132 85 65 88 103 73 222 68
28% 44% 21% 19% 21% 2% 41% 17% 15% 53% 17% 3a% 20% 48% 36% 26% 22%
coe . FHI . K K Mo M 3
Net Diff 99 -69 95 22 27 119 -54 26 9 -76 179 -7 146 -44 -11 132 -24
9% 21% 29% 36% 21% 28% 13% 21% 15% -30% 37% 4% 33% -20% 5% 16% -15%

This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.
Overlap formulae used
ColumnProportions (5%): A,B/C/D/E,F/G/H/I,)/K/L,M/N/O,P/Q.R/S Minimum Base: 30(**) Small Base: 100(*)

ColumniMeans (5%): A B/C/D/E,F/G/H/LI/K/LM/N/O,P/QR/S Minimum Base: 30(**) Small Base: 100(*)



Ipsos MORI Future Relationship with the European Union polling
PUBLIC
Fieldwork: 10 - 14 September 2020
Adults aged 16-75
Q6. Below are a number of statements about Britain’s role in the world, please select whether you agree or disagree with each. - Even though Britain is not as powerful economically or militarily as some other countries, it should try to punch above its weight in world affairs

All Adults aged 16-75 in Great Britain

Gender Age Generations Social grade Region Urban / Rural
Yorkshire
Baby North and The West East East of South Greater
Total Male Female 16-24 25-34 35-44 45-54 55-75 GenY Gen X Boomer  Pre-war AB c1 c2 DE North East ~ West Humber Midlands Midlands England West  South East London Wales Scotland Urban Rural
(A) (8) (© (D) (E) (F) (6) (H) U} (U] (K) G} (m) (N) (0) (P) (@ (R) (s) m () ) (w) (x) ) @ (a) (c) (d)
Unweighted base 1081 513 555 170 184 192 210 325 374 268 362 63 293 379 165 244 46 125 94 99 76 90 95 154 152 54 96 938 143
Weighted base 1081 529 539 167 198 189 206 320 380 263 358 64 295 307 234 245 45 122 93 97 80 102 94 151 150 54 93 942 139
Strongly agree 123 69 52 20 28 16 24 36 48 26 41 6 46 30 23 24 6 19 9 12 6 1 1 1 21 9 8 105 18
11% 13% 10% 12% 14% 8% 12% 11% 13% 10% 12% 10% 16% 10% 10% 10% 14% 16% 9% 13% 7% 11% 12% 7% 14% 17% 8% 11% 13%
‘ N ‘ X “ ‘ ‘ ‘ “ ‘ ‘
Tend to agree 321 163 155 41 58 56 62 104 109 76 113 22 90 89 78 64 20 33 24 17 25 38 29 52 40 13 30 275 46
30% 31% 29% 24% 29% 30% 30% 32% 29% 29% 31% 35% 31% 29% 33% 26% 45% 27% 26% 18% 31% 38% 30% 34% 27% 23% 32% 29% 33%
. RSTYZ* . . . N . T . N
Neither agree nor disagree 327 165 158 63 60 45 65 95 119 71 114 15 81 96 64 86 10 34 34 40 23 26 26 49 50 14 22 289 38
30% 31% 29% 37% 30% 24% 31% 30% 31% 27% 32% 24% 28% 31% 27% 35% 21% 28% 37% 41% 29% 25% 28% 32% 33% 25% 24% 31% 27%
F ‘ ‘ ‘ Qua* ‘ “ ‘ ‘ “
Tend to disagree 177 79 94 30 28 39 28 52 61 44 51 14 46 56 39 36 8 17 14 14 13 14 18 23 21 9 25 152 25
16% 15% 18% 18% 14% 21% 13% 16% 16% 17% 14% 22% 16% 18% 17% 15% 18% 14% 15% 15% 17% 14% 19% 15% 14% 17% 27% 16% 18%
. . . . . . . . RVXY*
Strongly disagree 78 42 36 6 14 23 15 20 23 28 24 3 22 17 17 21 - 13 5 7 8 7 5 8 13 7 4 71 6
7% 8% 7% 4% 7% 12% 7% 6% 6% 11% 7% 4% 8% 6% 7% 8% - 11% 5% 8% 10% 7% 6% 5% 9% 12% 5% 8% 5%
oH ‘ ‘ Q ‘ ‘ a ‘ ‘ a ‘
Don’t know 56 12 43 8 10 1 13 14 19 18 15 3 9 20 13 14 1 6 7 6 5 5 5 8 6 3 4 50 6
5% 2% 8% 5% 5% 6% 6% 4% 5% 7% 4% 5% 3% 7% 5% 6% 2% 5% 8% 6% 6% 5% 6% 5% 4% 6% 4% 5% 4%
8 . M . . . . . . . .
Net: Agree 444 232 207 61 86 72 86 139 157 103 154 28 136 118 101 89 27 52 33 30 31 49 39 63 61 22 37 380 64
41% 44% 38% 36% 43% 38% 42% 43% 41% 39% 43% 45% 46% 38% 43% 36% 60% 43% 35% 31% 38% 48% 42% 42% 41% 40% 40% 40% 46%
. P STUva* . . . N . . .
Net: Disagree 254 121 130 36 42 62 42 72 84 72 75 17 69 73 56 56 8 30 19 22 21 21 23 31 34 15 30 223 31
24% 23% 24% 22% 21% 33% 21% 22% 22% 27% 21% 26% 23% 24% 24% 23% 18% 24% 20% 22% 27% 21% 25% 21% 23% 29% 32% 24% 22%
DEGH ‘ ‘ ‘ ‘ ‘ “ ‘ ‘ ‘
Net Diff 190 111 77 25 44 10 44 68 73 31 79 12 68 45 45 32 19 22 14 8 9 28 16 32 27 6 8 157 33
18% 21% 14% 15% 22% 5% 21% 21% 19% 12% 22% 18% 23% 15% 19% 13% 42% 18% 15% 8% 11% 27% 17% 21% 18% 11% 8% 17% 24%
This work was carried out in accordance with the requi of the internati quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used
ColumnProportions (5%): A,B/C,D/E/F/G/H,/1/K/LM/N/O/P,Q/R/S/T/U/V/W/X/Y/2/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/1/K/LM/N/O/P,Q/R/S/T/U/V/W/X/Y/2/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)



Home

Unweighted base

Weighted base

Strongly agree

Tend to agree

Neither agree nor disagree

Tend to disagree

Strongly disagree

Don’t know

Net: Agree

Net: Disagree

Net Diff

Overlap formulae used

ColumnProportions (5%): A,B/C/D,E/F/G/H,I/},K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

Total
(A)
1081

1081

123
11%

321
30%

327

177
16%

5%

244
41%

254

190
18%

This work was carried out in

Marital Status

Ipsos MORI Future Relationship with the European Union polling

idowed
Married/ /Divorced
Living as /Separate
Married Single d 1
(8) © (] (8)
590 367 124 230
579 369 133 232
69 44 10 28
12% 12% 8% 12%
188 92 42 66
32% 25% 31% 28%
c
155 130 42 69
27% 35% 32% 30%
8
91 59 27 a4
16% 16% 20% 19%
45 25 8 16
8% 7% 6% 7%
32 19 4 9
6% 5% 3% 4%
256 136 52 %
44% 37% 39% 2%
c
136 84 35 60
23% 23% 26% 26%
121 52 17 35
21% 14% 13% 15%
with the

ColumnMeans (5%): A,B/C/D,E/F/G/H,1/1,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

Fieldwork: 10 - 14 September 2020

PUBLIC

Adults aged 16-75
Q6. Below are a number of statements about Britain’s role in the world, please select whether you agree or disagree with each. - Even though Britain is not as powerful economically or militarily as some other countries, it should try to punch above its welight in world affairs

All Adults aged 16-75 in Great Britain

Household Size

2 3
(F) ()
353 222
340 221
36 28
11% 13%
99 69
29% 31%
107 61
31% 28%
56 34
17% 15%
22 20
7% 9%
20 9
6% 4%
135 97
40% 44%
79 54
23% 25%
56 43
17% 19%

a
(H)

288

31
11%

87
30%

31%

43
15%

118
41%

62
21%

19%

Education
Degreeor  Non-
above  degree
[U] 0]
458 623
315 766
38 85
12% 1%
89 232
28% 30%
73 254
2% 33%
!
66 111
21% 15%
J
35 2
1% 6%
f
14 42
5% 5%
126 318
40% 41%
101 153
32% 20%
f
26 164
8% 21%

(K)
463

147
35%

115

204
48%

83
20%

121
29%

Self- ANY  ANYNOT UPTO
Full-time Part-time Employed WORKING WORKING £19,999

(™M) (N) ) ]
80 741 340 266
75 690 391 294
6 84 39 29
8% 12% 10% 10%
20 225 %6 73
26% 33% 25% 25%
* o

19 198 129 97
26% 29% 33% 33%
* s
17 101 76 50
23% 15% 19% 17%
K* K

9 46 32 28
13% 7% 8% 10%
-

3 37 19 17
4% 5% 5% 6%
26 309 135 102
35% 45% 35% 35%
* o

27 147 108 78
35% 21% 27% 27%
KLN* KN

* 162 28 24
1% 24% 7% 8%

Employment status

[C]
198

190

20
10%

59
31%

64
34%

28
15%

78
41%

37
19%

41
22%

£20,000-
£34,999

@

31%

17%

21

6%

4%

41%

79
24%

17%

of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Income
£35,000 - Prefer not
£54,999  £55,000+  tosay
(R) (s) m
238 155 87
227 137 £
2 2 11
10% 16% 13%
75 57 18
33% 42% 20%
T par *
67 27 33
30% 20% 37%
-
34 21 13
15% 15% 15%
17 7 5
8% 5% 5%
11 3 10
5% 2% 11%
as*
97 79 30
43% 58% 33%
PQRT *
52 28 18
23% 20% 20%
45 51 12
20% 38% 13%

24



Ipsos MORI Future Relationship with the European Union polling
PUBLIC
Fieldwork: 10 - 14 September 2020
Adults aged 16-75
Q6. Below are a number of statements about Britain’s role in the world, please select whether you agree or disagree with each. - Even though Britain is not as powerful economically or militarily as some other countries, it should try to punch above its weight in world affair
All Adults aged 16-75 in Great Britain

Stance on Britain's influence in Britain’s most important Relationship with the
2019 GE Vote Past EU Referendum vote the world relationship EU post-Brexit
Its Its Its

influence influence influence
around around around

the world the world the world United
Conservati Liberal Did not will will  will stay Common ~ States of Not
Total ve labour Democrats Other ~ Remain  leave  vote Tooyoung increase reduce thesame Europe  wealth America Important important
(a) (8) © (o) (E) (F (G) (H) (U} U] ®) (G (M) (N) (0) (P) (@
Unweighted base 1081 302 355 72 128 475 378 120 51 229 528 186 480 202 188 865 143
Weighted base 1081 325 333 60 126 432 404 126 60 250 485 192 444 217 204 839 162
Strongly agree 123 44 37 5 17 43 61 7 8 60 41 13 46 37 27 98 21
11% 13% 11% 9% 13% 10% 15% 6% 14% 24% 9% 7% 10% 17% 13% 12% 13%
. fH . K M
Tend to agree 321 121 90 24 35 135 130 36 14 97 138 50 132 67 68 255 55
30% 37% 27% 40% 27% 31% 32% 28% 23% 39% 29% 26% 30% 31% 33% 30% 3a%
c c . K
Neither agree nor disagree 327 90 103 11 35 118 121 38 22 49 148 70 131 59 58 246 50
30% 28% 31% 18% 27% 27% 30% 30% 37% 20% 31% 37% 30% 27% 28% 29% 31%
o . . s s
Tend to disagree 177 41 59 12 30 80 56 21 12 28 94 40 81 38 33 145 27
16% 13% 18% 20% 23% 18% 14% 16% 19% 11% 19% 21% 18% 18% 16% 17% 17%
. 8 . s s
Strongly disagree 78 15 40 5 7 45 21 8 1 10 49 13 45 12 14 69 6
7% 5% 12% 9% 5% 11% 5% 7% 2% 2% 10% 7% 10% 5% 7% 8% 2%
8 . G . s
Don’t know 56 14 5 2 4 11 15 16 3 5 14 6 8 4 5 24 3
5% 2% 1% 2% 3% 3% 2% 13% 2% 2% 3% 3% 2% 2% 3% 3% 2%
c . f6 .
Net: Agree 444 164 127 30 51 178 191 43 22 157 180 63 178 104 95 354 76
41% 51% 38% 49% 41% 41% 47% 3a% 37% 63% 37% 33% 40% 48% 46% 2% 47%
c . H . K
Net: Disagree 254 56 99 17 36 125 77 29 13 39 143 53 126 50 47 214 33
24% 17% 30% 29% 29% 29% 19% 23% 21% 15% 29% 28% 28% 23% 23% 26% 20%
8 8 8 G . s s
Net Diff 190 108 28 12 15 53 114 14 9 118 37 10 52 55 48 139 43
18% 33% 8% 20% 12% 12% 28% 11% 16% 47% 8% 5% 12% 25% 2% 17% 26%

This work was carried out in accordance with the requirements of the international quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.
Overlap formulae used
ColumnProportions (5%): A,B/C/D/E,F/G/H/1,J/K/L,M/N/O,P/QR/S Minimum Base: 30(**) Small Base: 100(*)

ColumniMeans (5%): A B/C/D/E,F/G/H/L/K/LM/N/O,P/QR/S Minimum Base: 30(**) Small Base: 100(*)

25
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Ipsos MORI Future Relationship with the European Union polling
PUBLIC
Fieldwork: 10 - 14 September 2020
Adults aged 16-75
Q7. Do you think that Britain leaving the European Union will make Britain more secure against its enemies in the future or less secure, or will it make no difference?

All Adults aged 16-75 in Great Britain

Gender

Age Generations Social grade Region Urban / Rural
Yorkshire
Baby North and The West East East of South Greater
Total Male Female 16-24 25-34 35-44 45-54 55-75 GenY GenX Boomer  Pre-war AB c1 c2 DE North East  West Humber Midlands Midlands England West  South East London Wales  Scotland Urban Rural
(a) (8) © ()] (E) (F) (] (H) U] (U] (K) (L (M) (N) (0) (P) (@ (R) (s) m (v) W) (w) (%) ) @ (@) (c) (d)
Unweighted base 1081 513 555 170 184 192 210 325 374 268 362 63 293 379 165 244 46 125 94 99 76 90 95 154 152 54 96 938 143
Weighted base 1081 529 539 167 198 189 206 320 380 263 358 64 295 307 234 245 45 122 93 97 80 102 94 151 150 54 93 942 139
More secure 162 84 76 33 33 17 33 46 64 34 52 10 58 32 37 36 7 23 9 20 11 16 20 20 15 12 10 137 25
15% 16% 14% 20% 17% 9% 16% 14% 17% 13% 14% 16% 20% 10% 16% 15% 16% 19% 9% 21% 13% 16% 21% 13% 10% 22% 10% 15% 18%
F . N . . syx . . syx v .
Less secure 418 198 216 81 74 90 82 91 168 109 113 19 114 127 91 86 14 50 33 35 27 34 31 63 71 13 47 363 54
39% 37% 40% 48% 37% 47% 40% 29% 44% 41% 31% 30% 39% 41% 39% 35% 30% 41% 36% 36% 34% 34% 34% 41% 47% 24% 50% 39% 39%
H H H K K N N N N N N N z z N avwz*
It will make no difference 385 213 166 32 75 58 70 149 111 86 154 32 104 108 83 90 17 42 35 32 29 42 29 57 49 23 30 339 46
36% 40% 31% 19% 38% 31% 34% 47% 29% 33% 43% 51% 35% 35% 36% 37% 38% 34% 37% 33% 36% 41% 31% 38% 32% 43% 32% 36% 33%
c D D D DFG i} u* * * * * * * * *
Don’t know 116 34 80 21 16 24 22 33 36 34 40 2 20 41 22 34 7 8 16 10 13 10 13 11 16 6 7 102 14
11% 6% 15% 13% 8% 13% 11% 10% 10% 13% 11% 4% 7% 13% 9% 14% 16% 6% 18% 11% 16% 10% 14% 7% 11% 10% 7% 11% 10%
B . M M N RX* . R+ . . . N

Overlap formulae used

This work was carried out in accordance with the requirements of the international quality standard for market research, 1ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/3/K/LM/N/O/P,Q/R/S/T/U/V/W/X/Y/2/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/I/K/LM/N/O/P,Q/R/S/T/U/V/W/X/¥/Z/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

26



Home

Q7. Do you think that Britain leaving the European Union will make Britain more secure against its enemies in the future or less secure, or will it make no difference?

All Adults aged 16-75 in Great Britain

Unweighted base

Weighted base

More secure

Less secure

It will make no difference

Don’t know

Overlap formulae used

Total
(A)

1081

1081

162
15%

418
39%

385
36%

116
11%

Married/
Living as
Married

(8)
590

579

109
19%

202
35%

207
36%

60
10%

Ipsos MORI Future Relationship with the European Union polling

Marital Status

Single
(%]
367

369

35
10%

170
46%
BD

119
32%

44
12%

Widowed/
Divorced/
Separated

(D)
124

133

18
13%

46
34%

59
44%

11
9%

1
(E)
230

232

23
10%

90
39%

93
40%

26
11%

Fieldwork: 10 - 14 September 2020

PUBLIC

Adults aged 16-75

Household Size

(F)
353

340

49
14%

130
38%

122
36%

38
11%

(G)
222

221

37
17%

84
38%

81
37%

19
9%

(H)
276

288

52
18%

114
40%

89
31%

33
11%

Education
Degreeor  Non-
above degree
(U] )
458 623
315 766
37 125
12% 16%
I
168 250
53% 33%
J
92 293
29% 38%
I
19 97

6%

13%

Full-time

(K)
463

425

73
17%

182
43%

132
31%

38
9%

Employment status

(O]
198

190

31
16%

69
36%

66
35%

24
13%

Self- ANY  ANYNOT
(™M) (N) (0)
80 741 340
75 690 391
12 116 46
16% 17% 12%
* o
29 280 138
38% 41% 35%
29 227 158
38% 33% 40%
* KN
5 67 49
7% 10% 13%

UPTO
Part-time Employed WORKING WORKING £19,999

(P)
266

294

39
13%

108
37%

115
39%

33
11%

£20,000-
£34,999

(@
335

332

46
14%

125
38%

126
38%

35
11%

This work was carried out in accordance with the requirements of the international quality standard for market research, I1SO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A,B/C/D,E/F/G/H,I/J,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D,E/F/G/H,I/1,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

Income

£35,000 -
£54,999 £55,000+

(R)
238

227

43
19%

90
40%

78
34%

16
7%

(s)
155

137

21
15%

66
48%
PT

41
30%

10
7%

Prefer not
to say

m
87

90

14
15%

30
33%

25
27%

23
25%
PQRS*

27
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Ipsos MORI Future Relationship with the European Union polling
PUBLIC
Fieldwork: 10 - 14 September 2020
Adults aged 16-75
Q7. Do you think that Britain leaving the European Union will make Britain more secure against its enemies in the future or less secure, or will it make no difference?
All Adults aged 16-75 in Great Britain

Stance on Britain's influence in Britain's most important Relationship with the
2019 GE Vote Past EU Referendum vote the world relationship EU post-Brexit
Its Its Its

around around around

the world the world the world United
Conservati Liberal Did not will will will stay Commonw States of Not
Total ve Labour Democrats Other Remain Leave vote Tooyoung increase reduce thesame Europe ealth America Important important
(A) (8) (€ (D) (E) (F) (G) (H) U} U] (K) C] (™M) (N) (0) (P) ((o)]
Unweighted base 1081 302 355 72 128 475 378 120 51 229 528 186 480 202 188 865 143
Weighted base 1081 325 333 60 126 432 404 126 60 250 485 192 444 217 204 839 162
More secure 162 83 28 1 27 29 106 12 7 100 27 20 43 52 46 100 53
15% 26% 8% 1% 21% 7% 26% 9% 12% 40% 6% 11% 10% 24% 23% 12% 32%
c D * c FHI * KL K M M P
Less secure 418 a7 194 45 46 274 46 a7 30 35 328 24 265 52 55 386 25
39% 14% 58% 76% 36% 63% 11% 37% 50% 14% 68% 13% 60% 24% 27% 46% 15%
BE BCE* B GH G G* i NO Q
It will make no difference 385 166 91 11 48 104 215 41 15 103 102 138 122 101 83 293 76
36% 51% 27% 18% 38% 24% 53% 33% 24% 41% 21% 72% 27% 46% 41% 35% 47%
CDE * c FHI * K K M M P
Don’t know 116 29 20 3 6 25 38 25 8 11 28 9 15 13 20 60 9
11% 9% 6% 5% 4% 6% 9% 20% 13% 5% 6% 5% 3% 6% 10% 7% 6%
* FG * M

This work was carried out in accordance with the requirements of the international quality standard for market research, 1ISO 20252 and with the Ipsos MORI Terms and Conditions.
Overlap formulae used
ColumnProportions (5%): A,B/C/D/E,F/G/H/I,1/K/L,M/N/O,P/QR/S Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E,F/G/H/|I/K/L,M/N/O,P/Q.R/S Minimum Base: 30(**) Small Base: 100(*)
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Ipsos MORI Future Relationship with the European Union polling
PUBLIC
Fieldwork: 10 - 14 September 2020
Adults aged 16-75
Q8. And now thinking about the next five to ten years, what impact do you think Britain’s relationship with the European Union will have on... - Summary

All Adults aged 16-75 in Great Britain

Q8. And now thinking about the next five to
ten years, what impact do you think Britain’s
relationship with the European Union will

have on...
Britain’s  British
defence  society
Yourown Britain’s  and and
life  economy security culture
(8) © (D) (€)
Unweighted base 1081 1081 1081 1081
Weighted base 1081 1081 1081 1081
Avery positive impact 74 79 64 84
7% 7% 6% 8%
D
Afairly positive impact 122 210 174 209
11% 19% 16% 19%
80 B 80
It will make no difference 447 196 367 357
41% 18% 34% 33%
CDE C C
Afairly negative impact 239 278 243 208
2% 26% 2% 19%
BE 3
Avery negative impact 74 200 100 111
7% 19% 9% 10%
BDE B B
Don't know 125 118 133 112
12% 11% 12% 10%
3
Net: Postive impact 196 290 238 293
18% 27% 22% 27%
80 B 80
Net: Negative impact 313 478 343 319
29% 44% 32% 30%

irements of the international quality standard for market research, 1SO 20252 and with the Ipsos MORI Terms and Conditions.
Overlap formulae used
ColumnProportions (5%): A,B/C/D/E Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E Minimum Base: 30(**) Small Base: 100(*)



Ipsos MORI Future Relationship with the European Union polling
PUBLIC
Fieldwork: 10 - 14 September 2020
Adults aged 16-75
Q8. And now thinking about the next five to ten years, what impact do you think Britain’s relationship with the European Union will have on... - Your own life
All Adults aged 16-75 in Great Britain

Gender Age Generations Social grade
Baby
Total Male Female 16-24 25-34 35-44 45-54 55-75 GenY Gen X Boomer  Pre-war AB c1 c2 DE North East
(A) (8) © (D) (E) (F) (6) (H) (U] ) (K) (L (M) (N) () (P) @
Unweighted base 1081 513 555 170 184 192 210 325 374 268 362 63 293 379 165 244 46
Weighted base 1081 529 539 167 198 189 206 320 380 263 358 64 295 307 234 245 45
A very positive impact 74 37 36 12 14 10 15 24 26 17 25 5 24 13 16 21 -
7% 7% 7% 7% 7% 5% 7% 7% 7% 6% 7% 8% 8% 4% 7% 9% -
. N .
A fairly positive impact 122 60 62 15 38 1 17 41 57 18 41 4 38 32 20 32 5
11% 11% 12% 9% 19% 6% 8% 13% 15% 7% 11% 7% 13% 10% 9% 13% 11%
DFG 3 ) * *
It will make no difference 447 236 205 59 78 84 85 141 144 109 157 33 104 128 116 100 20
1% 44% 38% 35% 39% 44% 1% 44% 38% 1% 44% 52% 35% 42% 49% 1% 45%
" ™ *
A fairly negative impact 239 110 127 49 39 47 43 61 89 61 73 8 85 67 50 37 10
22% 21% 24% 29% 20% 25% 21% 19% 23% 23% 20% 13% 29% 22% 21% 15% 23%
H - NP *
A very negative impact 74 47 28 14 12 10 18 20 24 19 21 7 23 27 7 17 1
7% 9% 5% 8% 6% 5% 9% 6% 6% 7% 6% 11% 8% 9% 3% 7% 3%
c - o o *
Don’t know 125 41 81 18 18 27 28 34 40 39 40 6 20 40 25 38 8
12% 8% 15% 11% 9% 14% 14% 11% 10% 15% 11% 9% 7% 13% 11% 16% 18%
8 * ™ ™ *
Net: Postive impact 196 96 98 27 52 21 32 64 83 35 66 9 62 45 36 53 5
18% 18% 18% 16% 26% 11% 15% 20% 22% 13% 19% 15% 21% 15% 15% 2% 11%
DFG 3 ) * N *
Net: Negative impact 313 156 155 63 51 57 61 81 113 81 95 15 108 94 57 54 12
29% 30% 29% 38% 26% 30% 29% 25% 30% 31% 26% 24% 37% 30% 24% 2% 26%
EH - op 3 N

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used
ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L,M/N/O/P,Q/R/S/T/U/N/W/X/Y/Z/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/1/K/L,M/N/O/P,Q/R/S/T/U/V/W/X/Y/Z/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

North
West

(R)
125

122

16
13%

54
44%

24
19%

13
11%

23
19%

32
26%

Yorkshire
and The
Humber

(s)
9

93

1
12%

13
14%

34
36%

12
13%

24
26%
Xza*

23
25%

West
Midlands

m
99

97

13
13%

42
43%

13
13%

19
20%

23
24%

Region
East East of
Midlands  England
(v) )
76 90
80 102
6 5
7% 5%
10 1
13% 11%
34 53
43% 52%
* wya*
17 17
21% 16%
3 8
4% 8%
9 9
12% 9%
16 16
20% 16%
20 24
25% 24%

South
West

(w)

95

9

12
12%

13
14%

32
34%

13
14%

25
27%
Xza*

24
25%

South East
(x)

154

151

14
10%

66
44%

33
2%

15
10%

14
10%

23
15%

48
32%

Greater
London

()
152

150

14
9%

17
11%

53
35%

37
25%

13
9%

16
11%

31
21%

50
33%

Wales
2)
54

54

26
48%

15
28%

11%

10%

17
31%

Scotland
(a)
96

93

33
35%

31
33%
RVW*

10%

1
12%

10%

40
43%
RSTUVW*

Urban / Rural
Urban Rural
(c) (d)
938 143
942 139
62 13
7% 9%
106 16
11% 12%
395 52
42% 37%
201 38
21% 27%
68 7
7% 5%
111 14
12% 10%
167 29
18% 21%
268 45
28% 32%
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Ipsos MORI Future Relationship with the European Union polling
PUBLIC
Fieldwork: 10 - 14 September 2020
Adults aged 16-75
Q8. And now thinking about the next five to ten years, what impact do you think Britain’s relationship with the European Union will have on... - Your own life

All Adults aged 16-75 in Great Britain

Marital Status Household Size Education Employment status Income
Married/ Widowed/
Living as Divorced/ Degreeor  Non- Self- ANY ANYNOT UPTO  £20,000- £35,000- Prefer not
Total  Married  Single Separated 1 2 3 a+ above  degree Full-time Part-time Employed WORKING WORKING £19,999 £34,999 £54,999 £55,000+ tosay
(A) (8) © (D) (E) (F) () (H) (0] U] (K) [C] (™M) (N) (0) (] (@ (R) (s) m
Unweighted base 1081 590 367 124 230 353 222 276 458 623 463 198 80 741 340 266 335 238 155 87
Weighted base 1081 579 369 133 232 340 221 288 315 766 425 190 75 690 391 294 332 227 137 90
A very positive impact 74 54 13 8 14 25 17 18 21 53 34 16 5 55 19 15 27 14 10 8
7% 9% 3% 6% 6% 7% 8% 6% 7% 7% 8% 9% 7% 8% 5% 5% 8% 6% 8% 9%
c N N
Afairly positive impact 122 66 44 11 19 34 34 35 31 91 48 22 11 82 40 30 32 29 15 15
11% 11% 12% 8% 8% 10% 15% 12% 10% 12% 11% 12% 14% 12% 10% 10% 10% 13% 11% 17%
£ N N
It will make no difference 447 244 140 63 103 135 80 128 95 352 169 77 25 271 176 140 143 94 50 20
41% 42% 38% 47% 44% 40% 36% 45% 30% 46% 40% 41% 34% 39% 45% 48% 43% 41% 36% 22%
! . ST T T T .
A fairly negative impact 239 121 89 29 48 82 54 54 102 137 97 36 23 156 83 48 82 53 39 17
22% 21% 24% 22% 21% 24% 24% 19% 32% 18% 23% 19% 30% 23% 21% 16% 25% 23% 28% 19%
) . p p N
A very negative impact 74 26 39 9 19 25 12 18 36 38 32 13 6 50 24 19 18 18 10 10
7% 5% 11% 7% 8% 7% 6% 6% 11% 5% 8% 7% 7% 7% 6% 6% 5% 8% 7% 11%
8 ) N N
Don’t know 125 67 45 13 28 38 24 35 30 95 45 25 6 75 49 42 30 20 13 20
12% 12% 12% 9% 12% 11% 11% 12% 9% 12% 11% 13% 7% 11% 13% 14% 9% 9% 10% 22%
. ars*
Net: Postive impact 196 120 57 19 33 59 51 53 52 144 82 39 16 137 60 46 59 43 25 23
18% 21% 15% 14% 14% 17% 23% 18% 17% 19% 19% 20% 21% 20% 15% 16% 18% 19% 19% 26%
3 * 3
Net: Negative impact 313 147 127 39 67 107 66 72 138 175 129 49 28 207 107 67 100 71 49 27
29% 25% 35% 29% 29% 32% 30% 25% 44% 23% 30% 26% 38% 30% 27% 23% 30% 31% 36% 30%
8 ) * P *

This work was carried out in accordance with the requirements of the international quality standard for market research, 1ISO 20252 and with the Ipsos MORI Terms and Conditions.
Overlap formulae used
ColumnProportions (5%): A,B/C/D,E/F/G/H,I/J,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D,E/F/G/H,1/1,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)
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Ipsos MORI Future Relationship with the European Union polling

PUBLIC

Fieldwork: 10 - 14 September 2020

Adults aged 16-75

Q8. And now thinking about the next five to ten years, what impact do you think Britain’s relationship with the European Union will have on... - Your own life

All Adults aged 16-75 in Great Britain

Unweighted base

Weighted base

Avery positive impact

Afairly positive impact

It will make no difference

Afairly negative impact

Avery negative impact

Don’t know

Net: Postive impact

Net: Negative impact

This work was carried out in

Overlap formulae used

Stance on Britain's influence in Britain’s most important  Relationship with the
2019 GE Vote Past EU Referendum vote the world relationship EU post-Brexit
its its its
influence influence influence
around  around  around
Liberal the world the world the world United
Conservati Democrat Did not will will  will stay Common  States of Not
Total ve Labour s Other  Remain  Leave vote Tooyoung increase reduce thesame Europe  wealth America Important important
(A) (8) (8] (D) (E) (F) (@) (H) U} (U] (K) 0] (M) (N) (0) (P) (Q)
1081 302 355 72 128 475 378 120 51 229 528 186 480 202 188 865 143
1081 325 333 60 126 432 404 126 60 250 485 192 444 217 204 839 162
74 43 7 4 11 17 49 4 1 50 17 6 22 22 22 42 29
7% 13% 2% 6% 8% 4% 12% 3% 1% 20% 3% 3% 5% 10% 1% 5% 18%
c * c FHI * KL M M P
122 52 29 3 11 2 71 16 6 49 31 29 38 26 35 86 32
1% 16% 9% 4% 9% 5% 18% 13% 10% 20% 6% 15% 9% 12% 17% 10% 20%
(o2} * F F * K K M P
447 170 116 19 54 131 218 51 27 108 142 133 138 122 % 343 76
21% 52% 35% 31% 2% 30% 54% 2% 45% 3% 29% 69% 31% 56% 26% 2% 47%
o * FH * K K M M
239 27 108 23 35 166 24 26 13 23 189 16 161 31 29 223 12
2% 8% 32% 38% 28% 38% 6% 20% 22% 9% 39% 8% 36% 14% 14% 27% 8%
B B* B GHI G G* i NO Q
74 4 37 7 6 52 3 9 5 2 68 2 53 7 9 70 3
7% 1% 1% 1% 5% 12% 1% 7% 8% 1% 14% 1% 12% 3% 4% 8% 2%
B B* B G G G* 1 NO Q
125 30 36 6 10 44 39 20 8 18 39 6 32 10 16 75 10
12% 9% 1% 9% 8% 10% 10% 16% 14% 7% 8% 3% 7% 5% 8% 9% 6%
. . L
196 95 37 6 2 39 120 20 7 99 48 35 60 48 57 128 61
18% 29% 1% 1% 17% 9% 30% 16% 1% 40% 10% 18% 13% 22% 28% 15% 38%
CDE * FHI F * KL K M M P
313 31 145 29 41 218 27 35 18 25 257 18 214 37 38 292 15
29% 9% 3% 49% 33% 50% 7% 27% 30% 10% 53% 9% 8% 17% 18% 35% 9%
B BE* B GHI G G* 1 NO Q
with the requi of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A,B/C/D/E,F/G/H/|/K/L,M/N/O,P/QR/S Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E,F/G/H/1.J/K/LM/N/O,P/Q.R/S Minimum Base: 30(**) Small Base: 100(*)
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Ipsos MORI Future Relationship with the European Union polling

PUBLIC

Fieldwork: 10 - 14 September 2020
Adults aged 16-75

Q8. And now thinking about the next five to ten years, what impact do you think Britain’s relationship with the European Union will have on... - Britain’s economy
All Adults aged 16-75 in Great Britain

Gender Age Generations
Baby
Total Male Female 16-24 25-34 35-44 45-54 55-75 GenY Gen X Boomer  Pre-war
(A) (8) © (D) (E) (F) (6) (H) (U] ) (K) (L
Unweighted base 1081 513 555 170 184 192 210 325 374 268 362 63
Weighted base 1081 529 539 167 198 189 206 320 380 263 358 64
A very positive impact 79 41 36 1 10 1 24 23 20 26 28 5
7% 8% 7% 6% 5% 6% 12% 7% 5% 10% 8% 7%
3 | *
A fairly positive impact 210 105 104 26 53 22 26 82 79 33 76 16
19% 20% 19% 16% 27% 12% 13% 26% 21% 13% 21% 25%
DFG DFG ) ) I
It will make no difference 196 103 89 35 37 32 39 53 73 45 62 13
18% 19% 17% 21% 18% 17% 19% 17% 19% 17% 17% 21%
A fairly negative impact 278 133 141 48 47 56 54 73 104 68 93 1
26% 25% 26% 29% 24% 30% 26% 23% 27% 26% 26% 17%
A very negative impact 200 105 94 31 33 45 37 54 66 59 58 12
19% 20% 17% 19% 17% 24% 18% 17% 17% 23% 16% 19%
Don’t know 118 42 74 16 19 22 26 36 38 32 42 6
11% 8% 14% 10% 9% 12% 13% 11% 10% 12% 12% 10%
8 .
Net: Postive impact 290 146 140 37 64 34 50 105 98 59 104 21
27% 28% 26% 22% 32% 18% 24% 33% 26% 2% 29% 32%
3 OF .
Net: Negative impact 478 238 235 79 79 101 91 127 171 127 150 23
44% 45% 44% 47% 40% 54% 44% 40% 45% 48% 42% 36%
EH *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used
ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L,M/N/O/P,Q/R/S/T/U/N/W/X/Y/Z/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/1/K/L,M/N/O/P,Q/R/S/T/U/V/W/X/Y/Z/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

AB
(M)
293

295

22

68
23%

55
18%

75
25%

62
21%

14

89
30%

137
46%

Social grade
ca c
(N) ()
379 165
307 234
19 21
6% 9%
53 47
17% 20%
52 41
17% 18%
84 72
27% 31%

[ [
59 32
19% 13%
40 21
13% 9%
™
72 68
23% 29%
143 104

47% 44%

DE
(P)
244
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17

43
17%

48
20%
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19%
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43
18%
Mo
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25%

9
38%

North East
@
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10%
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(s)
9

93

6%

18
19%

25
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21
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1
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12
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23
25%

32
35%

West
Midlands

m
99
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3%
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17
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28
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13
13%

15
15%

24
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41
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East

Midlands

]
76

80

10%
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13%

19
23%

18
2%

15
18%

1
14%

18
2%

32
40%

Region

East of
England

w)
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102

9%

23
2%

23
2%

23
23%

15
15%

9%

32
31%

38
37%
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(w)
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9

1
12%
T
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23%

9%

24
26%
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17%
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14%

33
35%

40
42%

South East
(x)
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32
21%
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44
29%

25
16%

14
9%

37
24%

68
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London

()
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10
6%

40
27%
Ua

18
12%

38
25%

34
22%

12
8%

50
33%

71
47%

Wales
2)
54

54

10
18%

17%

10
18%

13
25%

25
46%

Scotland
(a)
96

93

10
10%

15
16%

26
28%

32
34%
QRSTUVWX*

15
16%

57
62%
RSTUVWXY*

Urban / Rural
Urban Rural
(c) (d)
938 143
942 139
66 14
7% 10%
184 26
20% 19%
172 23
18% 17%
240 38
25% 27%
176 24
19% 17%
104 14
11% 10%
250 40
27% 28%
416 62
44% 44%
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Ipsos MORI Future Relationship with the European Union polling
PUBLIC
Fieldwork: 10 - 14 September 2020
Adults aged 16-75
Q8. And now thinking about the next five to ten years, what impact do you think Britain’s relationship with the European Union will have on... - Britain’s economy
All Adults aged 16-75 in Great Britain

Marital Status Household Size Education Employment status Income
Married/ Widowed/
Living as Divorced/ Degreeor  Non- Self- ANY ANYNOT UPTO  £20,000- £35,000- Prefer not
Total  Married  Single Separated 1 2 3 a+ above  degree Full-time Part-time Employed WORKING WORKING £19,999 £34,999 £54,999 £55,000+ tosay
(A) (8) © (D) (E) (F) () (H) (0] U] (K) [C] (™M) (N) (0) (] (@ (R) (s) m
Unweighted base 1081 590 367 124 230 353 222 276 458 623 463 198 80 741 340 266 335 238 155 87
Weighted base 1081 579 369 133 232 340 221 288 315 766 425 190 75 690 391 294 332 227 137 90
A very positive impact 79 60 14 5 14 29 16 20 17 62 30 18 7 56 24 17 29 15 7 12
7% 10% 4% 4% 6% 9% 7% 7% 6% 8% 7% 10% 10% 8% 6% 6% 9% 6% 5% 13%
@ N N
A fairly positive impact 210 116 62 32 42 68 45 55 58 152 81 39 14 134 76 49 63 44 36 18
19% 20% 17% 24% 18% 20% 20% 19% 18% 20% 19% 21% 18% 19% 19% 17% 19% 19% 27% 20%
N P N
It will make no difference 196 103 68 24 39 52 41 64 33 163 78 31 1 120 76 65 56 45 21 9
18% 18% 19% 18% 17% 15% 19% 22% 10% 21% 18% 16% 15% 17% 19% 22% 17% 20% 15% 10%
F | * T *
A fairly negative impact 278 145 107 26 63 91 48 76 92 186 115 50 18 183 94 66 94 68 33 17
26% 25% 29% 19% 27% 27% 22% 26% 29% 24% 27% 27% 23% 27% 24% 22% 28% 30% 24% 19%
A very negative impact 200 97 72 32 47 62 47 44 91 109 83 26 18 127 73 59 57 39 30 15
19% 17% 19% 24% 20% 18% 21% 15% 29% 14% 19% 14% 24% 18% 19% 20% 17% 17% 22% 17%
) N N
Don’t know 118 57 47 14 28 39 23 28 23 95 39 24 7 70 48 38 33 17 10 20
11% 10% 13% 11% 12% 11% 10% 10% 7% 12% 9% 13% 10% 10% 12% 13% 10% 7% 7% 22%
! * ars*
Net: Postive impact 290 176 76 38 56 97 61 76 76 214 111 58 21 190 100 66 92 59 44 29
27% 30% 20% 28% 24% 28% 28% 26% 24% 28% 26% 30% 28% 27% 26% 23% 28% 26% 32% 33%
c . N
Net: Negative impact 478 242 178 58 110 152 96 120 183 294 198 76 36 310 168 124 151 107 63 32
44% 42% 48% 43% 47% 45% 43% 42% 58% 38% 47% 40% 47% 45% 43% 42% 45% 47% 46% 36%
) N N

This work was carried out in accordance with the requirements of the international quality standard for market research, 1ISO 20252 and with the Ipsos MORI Terms and Conditions.
Overlap formulae used
ColumnProportions (5%): A,B/C/D,E/F/G/H,I/J,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D,E/F/G/H,1/1,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)
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Ipsos MORI Future Relationship with the European Union polling

Fieldwork: 10 - 14 September 2020
Adults aged 16-75

PUBLIC

Q8. And now thinking about the next five to ten years, what impact do you think Britain’s relationship with the European Union will have on... - Britain’s economy

All Adults aged 16-75 in Great Britain

Unweighted base

Weighted base

Avery positive impact

Afairly positive impact

It will make no difference

Afairly negative impact

Avery negative impact

Don’t know

Net: Postive impact

Net: Negative impact

This work was carried out in

Overlap formulae used

2019 GE Vote
Liberal
Conservati Democrat

Total ve Labour s
(A) (8) © (o)
1081 302 355 72
1081 325 333 60

79 47 14 1
7% 14% 4% 2%

o *

210 104 41 5
19% 32% 12% 8%

CDE *

196 76 48 6
18% 23% 14% 9%

o *

278 54 102 28
26% 17% 31% 6%
B BC*

200 13 105 19
19% 4% 32% 31%
BE BE*

118 31 23 2
1% 10% 7% 4%

290 151 55 6
27% 6% 17% 10%

CDE *

478 67 207 46
24% 21% 62% 77%
BE BCE*

with the

ColumnProportions (5%): A,B/C/D/E,F/G/H/|/K/L,M/N/O,P/QR/S Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E,F/G/H/1.J/K/LM/N/O,P/Q.R/S Minimum Base: 30(**) Small Base: 100(*)

Other
(E)
128

126

22%

23%

62
49%

Remain

(F)

47
11%

45
10%

147
34%

148
34%

60
14%

294
68%

Past EU Referendum vote

Leave
(@)
378

404

15%

Did not
vote

(H)
120

126

44%

Stance on Britain's influence in

the world
Its Its Its

influence influence influence
around  around  around
the world the world the world

will will  will stay
Tooyoung increase  reduce  the same
U] (0] (K) 0]
51 229 528 186
60 250 485 192
2 52 13 12
3% 21% 3% 6%
* KL
6 85 58 49
11% 34% 12% 26%
* K K
10 48 54 68
17% 19% 11% 35%
* K K
25 36 164 47
41% 15% 34% 25%
G* i J
10 12 175 5
17% 5% 36% 3%
G* i
6 17 22 11
11% 7% 5% 6%
8 137 71 61
14% 55% 15% 32%
* KL K
35 49 339 52
59% 19% 70% 27%
G* i

Britain's most important  Relationship with the

Europe

(™M)

480

244

13%

145
33%
NO

21

17%

290
65%
NO

relationship

EU post-Brexit

United
Common  States of Not
wealth  America Important important
(N) (0) (P) (Q)
202 188 865 143
217 204 839 162
27 27 37 38
12% 13% 4% 23%
M M P
63 57 159 43
29% 28% 19% 26%
M M
39 40 140 a4
18% 20% 17% 27%
3
58 41 251 18
27% 20% 30% 1%
Q
17 22 188 7
8% 1% 22% 5%
a
14 17 63 12
7% 8% 8% 8%
LY 85 196 80
0% 2% 23% 49%
M M 3
75 63 439 26
34% 31% 52% 16%
a

of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.
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All Adults aged 16-75 in Great Britain

Unweighted base

Weighted base

A very positive impact

A fairly positive impact

It will make no difference

A fairly negative impact

A very negative impact

Don’t know

Net: Postive impact

Net: Negative impact

Overlap formulae used

Total
(A)

1081

1081

64
6%

174
16%

367
34%

243
22%

100
9%

133
12%

238
22%

343
32%

Gender
Male Female
(8) ©
513 555
529 539
36 26
7% 5%
77 96
15% 18%
202 162
38% 30%
c
117 124
22% 23%
53 47
10% 9%
44 85
8% 16%
8
113 122
21% 23%
170 170
32% 32%

1624
(D)
170

167

29
17%

43
26%

50
30%

16
10%

21
13%

37
22%

66
40%

25-34
(E)
184

198

1
6%

48
24%

63
32%

39
20%

14

24
12%

59
30%

53
27%

Age

35-44

(F)

192

189

1
6%

15
8%

63
33%

53
28%

23
12%

24
12%

26
14%

76
40%

45-54
(G)
210

206

15

34
16%

68
33%

43
21%

18
9%

29
14%

49
24%

61
29%

55-75
(H)
325

320

19
6%

49
15%

131
41%

58
18%

29
9%

35
11%

67
21%

87
27%

Ipsos MORI Future Relationship with the European Union polling
PUBLIC
Fieldwork: 10 - 14 September 2020

GenY
(U]
374

380

19

76
20%

110
29%

95
25%

30
8%

50
13%

95
25%

125
33%

Adults aged 16-75
Q8. And now thinking about the next five to ten years, what impact do you think Britain’s relationship with the European Union will have on... - Britain’s defence and security

Generations

Gen X
)
268

263

16
6%

29
11%

91
35%

60
23%

31
12%

37
14%

45
17%

91
35%

Baby
Boomer

(K)
362

358

24

56
16%

140
39%

74
21%

24

40
11%

80
22%

99
28%

Pre-war
(L
63

64

13
21%

20
31%

AB
(M)
293

295

22

56
19%

94
32%

71
24%

32
11%

20

77
26%

103
35%

Social grade
ca c
(N) ()
379 165
307 234
12 16
4% 7%
45 41
15% 17%
99 81
32% 35%
73 56
24% 24%
32 14
10% 6%
46 26
15% 11%
™
58 57
19% 24%
105 70
34% 30%

DE
(P)
244

245

14
6%

32
13%

93
38%

a3
18%

22
9%

41
17%

47
19%

65
26%

North East
@
46

45

8%

14
32%

North
West

(R)
125

122

13
10%

18
15%

a1
33%

28
23%

10
8%

13
11%

31
25%
Qa

38
31%

Yorkshire
and The
Humber

(s)
9

93

22
24%
axa*

29
32%

1
11%

27
29%
axa*

26
28%

West
Midlands

m
99

97

16
17%

32
33%

12
13%

23
24%
Q

30
31%

East
Midlands

]
76

80

6%

15
19%
Q

26
33%

13
17%

20
25%
Q

21
26%

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L,M/N/O/P,Q/R/S/T/U/N/W/X/Y/Z/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/1/K/L,M/N/O/P,Q/R/S/T/U/V/W/X/Y/Z/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

Region

East of
England

w)
LY

102

24
24%
axa*

36
35%

22
21%

29
28%
axa*

28
27%

South
West

(w)

95

9

8%

16
18%

27
28%

16
17%

23
25%
Q

28
29%

South East

(x)
154

151

18
12%

61
40%

33
2%

18
12%

16
10%

23
15%

52
34%

Greater
London

()
152

150

6%

22
15%

51
34%

28
18%

21
14%

19
12%

31
21%

49
32%

Wales

2
54

54

12
2%
Qa*

19
36%

14
26%
@

15
28%

Scotland
(a)
96

93

25
27%

28
30%

17
18%
RSTUVW*

1
12%

12
13%

44
48%
RSTUVWYZ*

Urban / Rural
Urban Rural
(c) (d)
938 143
942 139
52 12
6% 9%
151 23
16% 17%
323 44
34% 32%
209 34
2% 24%
89 1
10% 8%
117 15
12% 11%
203 35
2% 25%
299 45
32% 32%
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Unweighted base

Weighted base

Avery positive impact

Afairly positive impact

It will make no difference

Afairly negative impact

Avery negative impact

Don’t know

Net: Postive impact

Net: Negative impact

Overlap formulae used

Total
(A)
1081

1081

6%

174
16%

367
34%

243
22%

100
9%

133
12%

238
22%

343
32%

Married/
Living as
Married

(8)
590

579

47

103
18%

198
34%

128
22%

42

60
10%

151
26%

170
29%

Ipsos MORI Future Relationship with the European Union polling

Marital Status

Single
©
367

51
14%

116
32%

89
24%

43
12%

57
16%

63
17%

132
36%

Widowed/
Divorced/
Separated

(D)
124

133

18%

41
31%

1
(E)
230

232

26
11%

85
37%

46
20%

27
12%

35
15%

38
16%

74
32%

Fieldwork: 10 - 14 September 2020

PUBLIC

Adults aged 16-75
Q8. And now thinking about the next five to ten years, what impact do you think Britain’s relationship with the European Union will have on... - Britain’s defence and security

All Adults aged 16-75 in Great Britain

Household Size

20
6%

50
15%

120
35%

73
21%

10%

42
12%

71
21%

107
31%

()
222

41
18%

11%

a+
(H)
276

288

57
20%

95
33%

70
24%

23

30
10%

70
24%

92
32%

Education
Degree or Non-
above  degree
(0] U]
458 623
315 766
19 45
6% 6%
37 137
12% 18%
|
82 285
26% 37%
|
101 142
32% 19%
)
46 54
15% 7%
)
30 103
9% 13%
56 182
18% 24%
|
147 196
47% 26%

(K)
463

69
16%

144
34%

99
23%

45
11%

42
10%

94
22%

144
34%

Self- ANY ANYNOT  UPTO
Full-time Part-time Employed WORKING WORKING £19,999
(M) (N) (0) ()
80 741 340 266
75 690 391 294
3 46 18 19
4% 7% 5% 6%
13 119 55 32
17% 17% 14% 11%
28 220 147 118
37% 32% 38% 40%
* L L T
16 158 85 57
22% 23% 22% 19%
7 69 32 27
10% 10% 8% 9%
8 78 55 42
10% 11% 14% 14%
* s
16 165 73 50
21% 24% 19% 17%
24 227 116 84
32% 33% 30% 29%

Employment status

[C]
198

190

18
9%

20%

47
25%

43
22%

16
9%

29
15%

55
29%

59
31%

£20,000-
£34,999

(@
335

332

20

61
18%

109
33%

77
23%

27

39
12%

82
25%

103
31%

This work was carried out in accordance with the requirements of the international quality standard for market research, 1ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A,B/C/D,E/F/G/H,1/1,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D,E/F/G/H,1/1,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

Income

£35,000-
£54,999

(R)

11
5%

45
20%

78
34%

50
22%

21
9%

23
10%

56
25%

71
31%

Prefer not
£55,000+  tosay
(s) m
155 87
137 90
7 7
5% 7%
20 16
15% 18%
43 19
32% 21%
41 19
30% 21%
p N
16 9
12% 10%
8 21
6% 24%
ars*
28 23
20% 25%
58 28
42% 31%
POR *
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Ipsos MORI Future Relationship with the European Union polling

Fieldwork: 10 - 14 September 2020
Adults aged 16-75

PUBLIC

Q8. And now thinking about the next five to ten years, what impact do you think Britain’s relationship with the European Union will have on... - Britain’s defence and security

All Adults aged 16-75 in Great Britain

Unweighted base

Weighted base

Avery positive impact

Afairly positive impact

It will make no difference

Afairly negative impact

Avery negative impact

Don’t know

Net: Postive impact

Net: Negative impact

This work was carried out in

Overlap formulae used

Stance on Britain's influence in Britain’s most important  Relationship with the
2019 GE Vote Past EU Referendum vote the world relationship EU post-Brexit
its its its
influence influence influence
around  around  around
Liberal the world the world the world United
Conservati Democrat Did not will will  will stay Common  States of Not
Total ve Labour s Other  Remain  Leave vote Tooyoung increase reduce thesame Europe  wealth America Important important
(A) (8) (8] (D) (E) (F) (@) (H) U} (U] (K) 0] (M) (N) (0) (P) (Q)
1081 302 355 72 128 475 378 120 51 229 528 186 480 202 188 865 143
1081 325 333 60 126 432 404 126 60 250 485 192 444 217 204 839 162
64 35 8 1 9 15 41 3 1 39 16 6 16 19 23 32 31
6% 1% 2% 2% 7% 3% 10% 2% 2% 16% 3% 3% 4% 9% 1% 4% 19%
o * c FH * KL M M P
174 80 35 7 19 31 105 19 8 79 49 32 47 57 43 130 35
16% 25% 10% 12% 15% 7% 26% 15% 14% 31% 10% 17% 10% 26% 21% 15% 21%
(o2} * FH F * KL K M M
367 147 95 16 41 113 181 43 19 87 114 121 117 92 79 276 71
34% 45% 29% 26% 32% 26% 45% 34% 32% 35% 24% 63% 26% 2% 39% 33% 4%
CDE * F * K K M M P
243 33 108 24 28 159 29 28 16 25 181 21 160 25 36 228 13
2% 10% 32% 39% 2% 37% 7% 23% 26% 10% 37% 1% 36% 1% 18% 27% 8%
BE BE* B GH G G* i NO Q
100 5 54 10 16 72 9 7 7 5 86 2 69 13 8 95 1
9% 2% 16% 16% 13% 17% 2% 6% 1% 2% 18% 1% 15% 6% 4% 1% 1%
B B* B GH G* i NO Q
133 25 34 4 13 43 39 25 9 15 40 9 35 12 15 78 11
12% 8% 10% 6% 10% 10% 10% 20% 15% 6% 8% 5% 8% 5% 7% 9% 7%
. G .
238 115 42 8 28 46 146 2 10 118 65 38 63 76 66 162 66
22% 35% 13% 13% 2% 1% 36% 17% 16% 47% 13% 20% 14% 35% 32% 19% 40%
CDE * c FHI * KL M M P
343 38 162 33 a4 231 38 36 22 30 266 23 229 38 a4 323 14
32% 12% 49% 55% 35% 53% 9% 28% 37% 12% 55% 12% 51% 18% 22% 38% 9%
BE BE* B GHI G G* 18 NO Q
with the requi of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A,B/C/D/E,F/G/H/|/K/L,M/N/O,P/QR/S Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E,F/G/H/1.J/K/LM/N/O,P/Q.R/S Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC
Fieldwork: 10 - 14 September 2020
Adults aged 16-75
Q8. And now thinking about the next five to ten years, what impact do you think Britain’s relationship with the European Union will have on... - British society and culture
All Adults aged 16-75 in Great Britain

Gender Age Generations Social grade Region
Yorkshire
Baby North and The West East East of
Total Male Female 16-24 25-34 35-44 45-54 55-75 GenY Gen X Boomer  Pre-war AB c1 c2 DE North East  West Humber Midlands Midlands England
(A) (8) © (D) (E) (F) (6) (H) (U] ) (K) (L (M) (N) () (P) @ (R) (s) m (v) )
Unweighted base 1081 513 555 170 184 192 210 325 374 268 362 63 293 379 165 244 46 125 94 99 76 90
Weighted base 1081 529 539 167 198 189 206 320 380 263 358 64 295 307 234 245 45 122 93 97 80 102
A very positive impact 84 43 39 1 19 9 20 25 30 19 29 5 28 20 19 17 2 10 8 5 6 6
8% 8% 7% 7% 10% 5% 10% 8% 8% 7% 8% 8% 10% 7% 8% 7% 3% 8% 8% 5% 7% 6%
A fairly positive impact 209 98 110 32 44 23 39 71 75 38 74 16 67 57 45 41 7 28 16 33 12 28
19% 18% 20% 19% 22% 12% 19% 22% 20% 14% 21% 26% 23% 18% 19% 17% 16% 23% 17% 34% 15% 27%
F F - - a - Qsuwxya* - wya*
It will make no difference 357 195 158 49 62 58 60 128 119 77 138 21 90 96 87 84 18 42 29 26 29 36
33% 37% 29% 29% 31% 31% 29% 40% 31% 29% 39% 33% 30% 31% 37% 34% 40% 34% 32% 27% 36% 35%
¢ 06 ) . . . . . .
A fairly negative impact 208 87 118 41 42 47 41 37 88 56 53 7 58 63 46 42 8 17 25 15 15 15
19% 17% 22% 25% 21% 25% 20% 12% 23% 21% 15% 11% 20% 20% 20% 17% 17% 14% 27% 16% 18% 15%
8 H H H H KL * * R - * *
A very negative impact 111 59 51 18 16 27 24 25 36 37 27 9 40 36 13 22 3 14 3 8 6 8
10% 11% 9% 11% 8% 14% 12% 8% 9% 14% 7% 14% 13% 12% 6% 9% 8% 12% 4% 8% 7% 8%
H " . o 0 . s . . . .
Don’t know 112 48 62 16 14 25 23 33 32 37 37 6 13 36 24 39 7 1 12 1 13 9
10% 9% 12% 10% 7% 13% 11% 10% 8% 14% 10% 9% 4% 12% 10% 16% 16% 9% 12% 11% 16% 9%
| « ™ ™ ™ X+ . . X+ .
Net: Postive impact 293 141 149 43 64 32 58 97 105 57 103 21 95 77 63 58 9 38 24 37 18 34
27% 27% 28% 26% 32% 17% 28% 30% 28% 2% 29% 33% 32% 25% 27% 24% 19% 31% 25% 39% 2% 33%
3 F F - - a - Quxva* - a*
Net: Negative impact 319 146 169 59 58 74 65 63 124 93 80 16 97 99 59 64 1 32 29 23 21 24
30% 28% 31% 35% 29% 39% 32% 20% 33% 35% 22% 25% 33% 32% 25% 26% 25% 26% 31% 24% 26% 23%
H H H H " " . . . . . .

This work was carried out in accordance with the requirements of the international quality standard for market research, 1ISO 20252 and with the Ipsos MORI Terms and Conditions.
Overlap formulae used
ColumnProportions (5%): A,B/C,D/E/F/G/H,I/I/K/L,M/N/O/P,Q/R/S/T/U/V/W/X/Y/Z/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/I/K/L,M/N/O/P,Q/R/S/T/U/V/W/X/Y/2/a/b,c/d Minimum Base: 30(**) Small Base: 100(*)

South
West

(w)

95

9

13
14%

13
14%

33
35%

13
14%

26
28%

21
23%

South East
(x)
154

151

33
21%

52
34%

34
23%

18
12%

6%

38
25%

52
34%

Greater
London

()
152

150

14
10%

21
14%

53
35%

28
19%

19
13%

14
9%

36
24%

47
31%

Wales

2
54

54

12%
X+

1
21%

18
33%

15
28%

Scotland
(a)
96

93

9%

9%

25
27%

29
31%
RTVWZ*

16
17%

16
17%

44
48%
QRSTUVWYZ*

Urban / Rural
Urban Rural
(c) (d)
938 143
942 139
74 10
8% 7%
176 33
19% 24%
313 44
33% 31%
184 24
20% 17%
97 14
10% 10%
98 14
10% 10%
250 43
27% 31%
281 38
30% 27%
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PUBLIC
Fieldwork: 10 - 14 September 2020
Adults aged 16-75
Q8. And now thinking about the next five to ten years, what impact do you think Britain’s relationship with the European Union will have on... - British society and culture

All Adults aged 16-75 in Great Britain

Marital Status Household Size Education Employment status Income
Married/ Widowed/
Living as Divorced/ Degreeor  Non- Self- ANY ANYNOT UPTO  £20,000- £35,000- Prefer not
Total  Married  Single Separated 1 2 3 a+ above  degree Full-time Part-time Employed WORKING WORKING £19,999 £34,999 £54,999 £55,000+ tosay
(A) (8) © (D) (E) (F) () (H) (0] U] (K) [C] (™M) (N) (0) (] (@ (R) (s) m
Unweighted base 1081 590 367 124 230 353 222 276 458 623 463 198 80 741 340 266 335 238 155 87
Weighted base 1081 579 369 133 232 340 221 288 315 766 425 190 75 690 391 294 332 227 137 90
A very positive impact 84 60 13 1 15 23 18 28 25 59 32 15 6 53 31 21 32 14 12 5
8% 10% 4% 8% 6% 7% 8% 10% 8% 8% 8% 8% 8% 8% 8% 7% 9% 6% 9% 6%
c N N
A fairly positive impact 209 121 58 30 37 67 44 62 50 159 81 46 16 142 67 49 50 53 30 27
19% 21% 16% 23% 16% 20% 20% 21% 16% 21% 19% 24% 21% 21% 17% 17% 15% 23% 22% 30%
| * a PQ*
It will make no difference 357 194 117 46 82 110 77 88 77 280 137 54 21 212 145 108 119 75 36 19
33% 33% 32% 35% 35% 32% 35% 31% 25% 37% 32% 28% 28% 31% 37% 37% 36% 33% 26% 21%
| * T T *
A fairly negative impact 208 99 87 23 38 74 41 55 82 127 86 36 16 139 70 47 66 52 32 1
19% 17% 24% 17% 17% 22% 18% 19% 26% 17% 20% 19% 21% 20% 18% 16% 20% 23% 23% 12%
8 ) N N
A very negative impact 111 51 45 14 32 30 21 27 56 55 50 18 9 77 33 31 29 20 20 10
10% 9% 12% 10% 14% 9% 10% 9% 18% 7% 12% 10% 12% 11% 8% 11% 9% 9% 15% 11%
) N N
Don’t know 112 54 48 9 28 36 21 27 25 87 38 20 7 66 46 37 37 13 7 18
10% 9% 13% 7% 12% 11% 9% 9% 8% 11% 9% 11% 10% 10% 12% 13% 11% 6% 5% 20%
* RS Rs*
Net: Postive impact 293 181 72 41 52 89 62 90 75 218 113 61 22 196 98 71 81 67 42 32
27% 31% 19% 31% 22% 26% 28% 31% 24% 28% 27% 32% 29% 28% 25% 24% 24% 29% 31% 36%
c c 3 * *
Net: Negative impact 319 150 132 37 71 104 62 82 137 181 137 54 25 216 103 79 95 72 52 21
30% 26% 36% 28% 30% 31% 28% 29% 44% 24% 32% 29% 33% 31% 26% 27% 29% 32% 38% 23%
8 ) * PT -

This work was carried out in accordance with the requirements of the international quality standard for market research, 1ISO 20252 and with the Ipsos MORI Terms and Conditions.
Overlap formulae used
ColumnProportions (5%): A,B/C/D,E/F/G/H,I/J,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D,E/F/G/H,1/1,K/L/M/N/O,P/Q/R/S/T Minimum Base: 30(**) Small Base: 100(*)



Home

Ipsos MORI Future Relationship with the European Union polling

Fieldwork: 10 - 14 September 2020
Adults aged 16-75

PUBLIC

Q8. And now thinking about the next five to ten years, what impact do you think Britain’s relationship with the European Union will have on... - British society and culture

All Adults aged 16-75 in Great Britain

Unweighted base

Weighted base

Avery positive impact

Afairly positive impact

It will make no difference

Afairly negative impact

Avery negative impact

Don’t know

Net: Postive impact

Net: Negative impact

This work was carried out in

Overlap formulae used

Stance on Britain's influence in Britain’s most important  Relationship with the
2019 GE Vote Past EU Referendum vote the world relationship EU post-Brexit
its its its
influence influence influence
around  around  around
Liberal the world the world the world United
Conservati Democrat Did not will will  will stay Common  States of Not
Total ve Labour s Other  Remain  Leave vote Tooyoung increase reduce thesame Europe  wealth America Important important
(A) (8) (8] (D) (E) (F) (@) (H) U} (U] (K) 0] (M) (N) (0) (P) (Q)
1081 302 355 72 128 475 378 120 51 229 528 186 480 202 188 865 143
1081 325 333 60 126 432 404 126 60 250 485 192 444 217 204 839 162
84 46 9 4 15 18 61 3 1 51 17 14 25 30 22 42 40
8% 14% 3% 6% 12% 4% 15% 2% 2% 21% 4% 7% 6% 14% 1% 5% 25%
c * c FHI * KL M M P
209 % 55 3 19 46 119 18 9 81 61 50 56 55 57 163 37
19% 29% 17% 5% 15% 1% 29% 14% 15% 32% 12% 26% 13% 25% 28% 19% 23%
CDE D * FHI * K K M M
357 136 91 19 33 124 159 39 22 77 128 101 127 88 67 275 63
33% 2% 27% 32% 26% 29% 39% 31% 37% 31% 26% 53% 29% 40% 33% 33% 39%
CE * F * K M
208 24 86 20 34 122 28 33 16 23 152 20 116 35 37 193 10
19% 8% 26% 33% 27% 28% 7% 26% 26% 9% 31% 10% 26% 16% 18% 23% 6%
B B* B G G G* i NO Q
111 5 62 9 13 88 4 9 4 7 97 2 89 4 7 105 2
10% 1% 19% 16% 10% 20% 1% 7% 7% 3% 20% 1% 20% 2% 3% 13% 1%
B B* B GHI G G* 1 NO Q
112 19 30 5 13 34 35 25 8 12 30 5 30 5 14 60 11
10% 6% 9% 9% 10% 8% 9% 20% 13% 5% 6% 3% 7% 2% 7% 7% 7%
. G . N
293 141 64 7 34 64 179 21 10 132 78 64 81 85 79 205 77
27% 3% 19% 1% 27% 15% 44% 16% 17% 53% 16% 33% 18% 39% 39% 24% 47%
CDE * D FHI * KL K M M P
319 29 148 29 47 210 32 42 20 29 249 22 205 39 a4 298 12
30% 9% 24% 49% 37% 49% 8% 33% 34% 12% 51% 1% 6% 18% 21% 36% 7%
B B* B GH G G* 1 NO Q
with the requi of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A,B/C/D/E,F/G/H/|/K/L,M/N/O,P/QR/S Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E,F/G/H/1.J/K/LM/N/O,P/Q.R/S Minimum Base: 30(**) Small Base: 100(*)

41



Home

Q9. And which two or three of these, if any, do you think should be the top priorities for Britain’s relationship with the European Union?

All Adults aged 16-75 in Great Britain

Ipsos MORI Future Relationship with the European Union polling

PUBLIC

Fieldwork: 10 - 14 September 2020
Adults aged 16-75

Gender Age Generations
Baby
Total  Male  Female 1624 2534 3544 4554 5575  GenY  GenX  Boomer
&) (®) © () (® ") © () [0} [0) (K)
Unweighted base 1081 513 555 170 184 192 210 325 374 268 362
Weighted base 1081 529 539 167 198 189 206 320 380 263 358
Striking a trade agreement to make it easier to buy
and sell goods and services 28 231 193 8 59 n 100 150 116 105 171
0% aa% 36% 29% 30% 38% a9% a7% 31% 0% 8%
3 otF ot | |
Working closely with the EU on prevention and
detection of crime and terrorism 281 142 136 27 45 37 60 12 76 63 17
26% 27% 25% 16% 23% 20% 29% 35% 20% 2% 33%
o otF u
Working with the EU to coordinate a response to the
current COVID-19 pandemic 267 108 154 a3 38 35 55 % 81 61 98
25% 20% 29% 26% 19% 19% 27% 30% 2% 23% 27%
s 3
Working with the EU to reduce illegal immigration
into Britain 263 128 129 2 27 3 58 19 52 61 13
2% 2% 2% 15% 13% 18% 28% 37% 14% 23% 31%
otF oeG | u
Making Britain more attractive as a country for
businesses in the EU to invest in 24 15 108 2 32 a1 54 n 63 61 91
21% 2% 20% 15% 16% 2% 26% 2% 7% 23% 25%
o i
Taking steps with the EU to reduce the impacts of
climate change and to protect the environment 218 103 114 32 30 a7 53 57 n 66 69
20% 19% 21% 19% 15% 25% 25% 18% 19% 25% 19%
€ e
Working with the EU to manage the refugee crisis 159 ” 80 30 33 23 2 50 64 33 50
15% 15% 15% 18% 7% 12% 12% 15% 7% 12% 14%
Working with the EU to promote human rights and
democracy around the world 138 63 n 36 3 2 2 20 7 31 2
13% 12% 13% 2% 7% 14% 10% 6% 19% 12% 7%
G W W e K
Making it easy for citizens from the EU to study or
work in Britain 11 6 64 27 2 18 1u 30 8 20 37
10% 9% 12% 16% 12% 10% 6% 9% 13% 7% 10%
G < L L
Making it easier for British citizens to study or work
in the EU 107 a3 57 30 2 20 1 20 53 2 2
10% 9% 1% 18% 12% 10% 7% 6% 14% 9% 7%
G W “
Maintaining, creating and improving military
alliances with the EU 100 57 a1 16 30 7 1u 27 a3 15 27
9% 1% 8% 10% 15% 9% 5% 8% 13% 6% 8%
G x
Improving diplomatic relations with the
governments of other countries in the EU 94 51 a3 2 20 19 13 30 3 2 30
9% 10% 8% 7% 10% 10% 6% 9% 9% 9% 8%
Promoting Britain’s cultural influence (such as British
history, films, sports teams etc.] 73 33 38 8 2 8 18 7 29 18 2
7% 6% 7% 5% 1% % 9% 5% 8% 7% 7%
o L L
Working with the EU to support other countries
through foreign aid 6 2 2 1 18 5 3 6 32 5 7
% 5% % 8% 9% 3% 2% 2% 9% 2% 2%
ot ot e
None of these 31 2 10 6 8 3 8 5 1 7 8
3% % 2% % % 2% % 2% % 3% 2%
3
Don't know 102 a1 59 13 20 33 13 2 35 37 2
9% 8% 1% 8% 10% 7% 6% 7% 9% 18% 7%
oGH K
This work ied out in with the f the i
Overiop formulae sed.
(4) SmallBase: 100(°)
i () smaf Base: 1000

Pre-war
(G}
63

AB
(]
293

205

Social grade
a =]
N) ©)
379 165
307 23
116 110
38% ar%
°
76 78
25% 33%
°
75 61
24% 26%
60 75
20% 32%
N
82 a
27% 19%
e
66 40
21% 7%
a5 37
15% 16%
37 30
12% 13%
30 2
10% 1%
29 8
% %
o
2 27
7% 12%
31 2
10% %
16 13
5% 5%
13 9
% %
6 6
% %
35 1
1% 5%
Mo

DE
®)
204

25

North East
@

North
West
(R)
125

g

122

Yorkshire

West
Midlands

9%

East st
Midlands ~ England

76

Region

of

%0

102

South

West
W)
9

%

South East
)
154

151

Greater

London

152

150

Wales
@
54

Scotland
(a)
%

93

a9%
wxre

Urban / Rural
Urban  Rural
[C] ()
938 143
942 139
369 59
39% a3%
22 39
26% 28%
239 2
25% 20%
22 a1
2% 29%
190 34
20% 2%
188 30
20% 2%
133 2
14% 19%
121 17
13% 12%
102 9
1% 6%
9 14
10% 10%
8 15
% 10%
8 12
% 8%
63 10
7% 7%
a1 5
% %
27 a
% %
91 1
10% 8%



Home

Ipsos MORI Future Relationship with the European Union polling
PUBLIC
Fieldwork: 10 - 14 September 2020
Adults aged 16-75

Q9. And which two or three of these, if any, do you think should be the top priorities for Britain’s relationship with the European Union?

All Adults aged 16-75 in Great Britain

Marital Status Household Size Education Employment status Income
Married/ Widowed/
Living as Divorced/ Degreeor  Non- Seff-  ANY  ANYNOT UPTO  £20,000- £35000- Prefer not
Total  Married  Single Separated 1 2 3 a above  degree  Fulltime Parttime Employed WORKING WORKING £19,999 £€34,999 £54,999 £55000+ tosay
® ® © (©) ] ] G} () 0] o ® (0] ) ~ (© ®) @ (R) s m
Unweighted base 1081 590 367 124 230 353 22 276 458 623 163 198 80 741 390 266 335 238 155 87
Weighted base 1081 579 369 133 32 310 21 288 315 766 25 19 i3 690 391 294 332 27 137 %0
Striking a trade agreement to make it easier to buy
and sell goods and services 28 241 124 63 98 152 7 9 133 295 167 80 29 275 153 115 131 %0 64 28
0% a2% 3% 7% 2% as% 36% 3% a2% 39% 39% a2% 39% 0% 39% 39% 39% 0% a7 31%
3 3 W . N .
Working closely with the EU on prevention and
detection of crime and terrorism 281 145 %0 6 80 2 8 62 £ 199 17 8 18 182 99 76 9 53 30 2
26% 25% 2% 3% 3% 27% 21% 21% 26% 26% 27% 25% 2% 26% 25% 26% 30% 23% 2% 25%
o . .
Working with the EU to coordinate a response to the
current COVID-19 pandemic 267 143 80 a3 59 2 54 63 £ 186 9 60 2 175 2 63 8 61 3 2
25% 25% 2% 33% 25% 27% 2% 2% 26% 2% 2% 31% 29% 25% 2% 2% 26% 7% 25% 2%
3 m . « .
Working with the EU to reduce illegal immigration
into Britain 263 164 62 36 60 99 51 54 a9 214 8 s 17 144 118 8 73 a9 30 2
2% 28% 7% 27% 26% 29% 2% 19% 16% 28% 20% 2% 2% 21% 30% 29% 2% 2% 2% 29%
13 3 W I . m .
Making Britain more attractive as a country for
businesses in the EU to invest in 24 131 62 31 51 73 6 54 64 160 98 0 1 152 7 51 67 55 36 15
21% 2% 7% 2% 2% 2% 21% 19% 20% 2% 2% 21% 18% 2% 18% 7% 20% 2% 27% 7%
¢ . v .
Taking steps with the EU to reduce the impacts of
climate change and to protect the environment 28 105 8 28 55 n 6 6 97 121 7 39 23 141 7 58 68 a5 29 19
20% 18% 23% 21% 2% 2% 21% 16% 31% 16% 19% 21% 30% 20% 20% 20% 20% 20% 2% 2%
, e .
Working with the EU to manage the refugee crsis 159 7 61 20 36 6 32 a5 60 99 59 20 15 9 65 2 54 35 20 9
15% 18% 7% 15% 16% 18% 15% 15% 19% 13% 1% 1% 20% 1% 7% 1% 16% 15% 1% 9%
s . .
Working with the EU to promote human rights and
democracy around the world 138 66 60 2 23 39 30 6 51 6 55 32 10 97 a 28 8 3 20 8
13% 1% 16% 9% 10% 1% 13% 16% 16% 1% 13% 7% 13% 1% 10% 10% 1% 15% 1% 9%
s . .
Making it easy for citizens from the EU to study or
workin Britain m 66 35 9 1 27 29 a a 7 a7 17 8 73 38 7 a 2 19 12
10% 1% 9% 7% 6% 8% 13% 18% 13% 9% 1% 9% 1% 1% 10% 6% 12% 10% 1% 13%
€ & . ’ s o
Making it easier for British citizens to study or work
in the EU 107 a3 50 1 21 2 28 3 3 73 a 17 9 67 0 31 31 19 17 9
10% 7% 10% 1% 9% 7% 13% 12% 1% 10% 10% 9% 1% 10% 10% 10% 9% 8% 12% 10%
N ¢ . .
Maintaining, creating and improving miltary
alliances with the EU 100 56 33 1 18 28 2 28 27 73 38 15 2 55 a5 2 30 19 17 1
9% 10% 9% 8% 8% 8% 12% 10% 9% 9% 9% 8% 2% 8% 1% 8% 9% 8% 12% 12%
. M .
Improving diplomatic relations with the
governments of other countries n the EU 9 54 30 10 7 32 16 28 35 59 35 18 B 58 36 23 2 35 10 5
9% 9% 8% 7% 8% 9% 7% 10% 1% 8% 8% 9% 7% 8% 9% 8% 6% 15% 7% 5%
. past .
Promoting Britain's cultural influence (such as British
history, films, sports teams etc.] 73 55 1 4 10 28 1 2 18 55 a3 10 4 57 17 15 19 15 7 8
7% 10% % % % 8% 6% 8% 6% 7% 10% 5% 5% 8% % 5% 6% 6% 12% 9%
© o . o ra .
Working with the EU to support other countries
through foreign aid 46 20 2 2 6 9 12 19 1 32 2 6 2 33 12 1 13 13 5 1
% % 6% 1% % 3% 6% 6% 5% % 6% 3% 3% 5% 3% 5% % 6% % 1%
o ¢ . .
None of these 31 12 17 2 8 6 2 1 6 25 1 2 B 19 12 1 9 8 - 3
% 2% a% 2% % 2% 1% 5% 2% 3% 3% 1% 7% 3% 3% % 3% 3% - 3%
5 6 i s s .
Don't know 102 6 6 10 2 28 21 31 19 8 37 20 B 63 0 33 29 1 10 15
9% 8% 13% 7% 9% 8% 9% 1% 6% 1% 9% 1% 6% 9% 10% 1% 9% % 7% 7%
5 i . asst
This work ied out in with the i f the i i quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.
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Ipsos MORI Future Relationship with the European Union polling
PUBLIC
Fieldwork: 10 - 14 September 2020
Adults aged 1675
Q9. And which two or three of these, if any, do you think should be the top priorities for Britain's relationship with the European Union?
All Adults aged 16-75 in Great Britain

Stance on Britain's influencein  Britain's most important  Relationship with the
2019 GE Vote Past EU Referendum vote the world relationship EU post-Brexit
s s its

influence influence influence

around  around  around
Liberal theworld the world the world United
Conservat Democrat Didnot wil will willstay Common  States of
Total e  Labour s Other  Remain leave  vote Tooyoung increase reduce thesame Europe  wealth America Important important
(A) (®) © (0) (®) (6] () (H) o [0} (K) [0} m) ) ()
Unweighted base. 1081 302 355 72 128 475 378 120 51 229 528 186 80 202 188 865 143
Weighted base 1081 325 333 60 126 432 404 126 60 250 ags 192 aaa 27 204 839 162
Striking a trade agreement to make it easier to buy
and sell goods and services a28 150 128 2 a8 203 157 36 20 93 206 %0 207 104 57 378 a
0% 6% 38% a7% 38% a7% 39% 20% 34% 7% 2% a7% a7% 8% 28% as% 25%
. aH . o o a
Warking closely with the EU on prevention and
detection of crime and terrorism 281 91 79 17 3 110 121 29 9 64 126 65 98 74 61 231 a
26% 28% 2% 28% 26% 25% 30% 23% 15% 26% 26% 34% 2% 34% 30% 28% 25%
. ' . ™
Warking with the EU to coordinate a response to
the current COVID-19 pandemic 267 69 92 20 3 131 8 2 16 3 140 51 15 56 50 229 3
25% 2% 28% 33% 26% 30% 2% 20% 26% 18% 20% 7% 26% 26% 2% 7% 19%
. aH . ' a
Working with the EU to reduce illegal immigration
nto Britain 263 134 a 9 2 a9 173 2 9 Ed 7 75 56 79 7 178 70
2% 1% 12% 14% 2% 1% 3% 20% 14% 35% 15% 39% 12% 36% 35% 2% 3%
e . < i e . X X ™ ™ v
Making Britain more attractive as a country for
businesses in the EU to invest in 24 8 66 13 2 88 97 2 9 68 93 a0 %0 59 a8 185 35
2% 26% 20% 2% 19% 20% 2% 19% 16% 7% 19% 23% 20% 7% 2% 2% 2%
. . X
Taking steps with the EU to reduce the impacts of
climate change and to protect the environment 218 a 8 2 2 128 a7 18 15 2 140 3 128 a0 2 204 1
20% 13% 25% 36% 19% 30% 12% 14% 25% 1% 20% 18% 20% 18% 12% 2% 6%
f o aH o n no a
Working with the EU to manage the refugee crisis 159 56 53 7 20 7 59 13 8 as 69 3 74 27 38 127 27
15% 17% 16% 12% 16% 17% 15% 10% 13% 18% 14% 18% 17% 12% 18% 15% 17%
Working with the EU to promote human rights and
democracy around the world 138 2 58 7 20 66 2 16 16 27 8 14 76 20 2 123 12
13% 6% 17% 12% 16% 15% 8% 13% 26% 1% 17% 7% 17% % 12% 15% 8%
6 . 6 e o n N a
Making it easy for citizens from the EU to study or
work in Britain 11 2 a0 a 18 a9 n 15 9 2 68 10 59 20 19 92 18
10% 7% 13% 6% 14% 1% 8% 12% 15% % 14% 5% 13% 0% 0% 1% 1%
6 . 6 . L
Making it easier for British citizens to study or work
inthe EU 107 19 as 5 16 51 2 13 12 19 67 10 61 14 19 86 16
10% 6% 13% % 13% 12% 6% 10% 19% 8% 14% 5% 14% 7% 0% 10% 10%
6 . i . o w ~
Maintaining, creating and improving military
alliances with the EU 100 2 a3 5 9 a2 39 1 5 2 50 14 a9 18 2 8 13
% 8% 13% % 7% 10% 10% % 8% 1% 10% 7% 1% 8% 1% 10% 8%
Improving diplomatic relations with the
governments of other countries in the EU 94 2 Ed 9 13 a 39 1 3 2 53 12 as 15 2 8 9
% 8% 1% 14% 10% 10% 10% 8% % 0% 1% 6% 10% 7% 1% 10% 6%
Promoting Britain's cultural influence (such as.
British history, films, sports teams etc.) 73 27 2 3 9 2 a0 5 - 29 20 18 2 2 15 52 19
7% 8% 7% 5% 7% 5% 10% % - 12% % % 5% 1% 8% 6% 12%
. f . X X ™ v
Working with the EU to support other countri
through foreign aid 6 a 2 1 a 20 7 12 5 9 3 3 30 a 7 a0 2
% 1% 7% 1% 4% 5% 2% 10% 0% % 7% 1% 7% 2% 3% 5% 1%
6 . 3 f o L N
None of these n 13 8 1 2 a 20 1 3 10 9 5 7 5 9 13 3
3% % 2% 2% 2% 1% 5% * 5% % 2% 3% 2% 2% % 2% 8%
. " 3 v
Don't know 102 2 2 5 6 3 2 2 5 12 28 9 2 6 17 3 13
% 7% 7% 8% 5% 8% 6% 19% % 5% 6% 5% 5% 3% 8% 6% 8%
. f . N
‘This work was carried out in accordance with the of the quality for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.
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