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IMPACT ON PANDEMIC ON WORKFORCE 

The pandemic has brought considerable disruption to the life of employees across the world. 

However, the negative effects of the pandemic related changes are uneven. Female employees are 

more likely to be impacted by the changes than their male colleagues. People under 35 and lower 

income employees feel more anxiety and stress related to job security. Business owners/Decisions 

makers face much pressure on the choices that they make.

As Malaysia settles into another MCO,  2/3rd of Malaysians are claiming to be working from home. 

Even after 9 months of working from home, a majority still struggle to cope with the balance of work 

life, inadequacy of home setup, and severe loneliness/isolation.

Anxiety related to job security, stress due to change in routine and family pressure has impacted 

Malaysian employees more than their global peers. Pandemic related work changes will have a 

lasting negative effect on workforce.

Arun Menon. Managing Director, Ipsos Malaysia

© Ipsos | Study conducted among 12,823 employed online adults aged 16-74 across 28 countries



© Ipsos | Study conducted among 12,823 employed online adults aged 16-74 across 28 countries3 ‒

DISRUPTION OF WORKFORCE ACROSS THE WORLD

Malaysia has more people working from home than the global average. More than a third of Malaysians had to take leave of 

absence, and either reducing or increasing their number of hours since the outbreak. 17% Malaysians claim to have left or lost 

their job.
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WORK-RELATED CHANGES SINCE THE OUTBREAK OF THE PANDEMIC
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HIGH LEVEL OF ANXIETY AND STRESS IN THE WORKFORCE

Increased anxiety with regards to job security has been a common experience. Malaysians report the highest level of anxiety 

among 28 countries surveyed for the study. Stress from change in routine and family pressure are other concerns.  Women, 

people below 35 years of age and lower income employees experience the negative effects significantly more than the rest.

ANXIETY 

Increased anxiety around job security

STRESS

Stress due to changes in work routines and 

organization

STRESS

Stress due to family pressures (e.g., childcare)

(% Strongly / tend to agree)

58% 45%

74% 56%

67% 55%

Q. How much have you experienced each

of the following as a result of the 

COVID-19 pandemic?

LEFT OR LOST JOB IN MALAYSIA

10%
Employees / Workers lost their job

7%
Employees / Workers left their job

ipsosmalaysia@ipsos.com
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STRUGGLING TO FIND WORK/LIFE BALANCE WORKING FROM HOME

Work life balance is a challenge for about two third of Malaysian employees. Homes are unequipped to get the work done.

More than half of employees feel lonely and isolated while working from home.

BALANCE 

Difficulty finding a work-life balance

UNQUPPED HOME OFFICE

Difficulty getting work done at home due to 

inadequate home office setup or equipment

LONELY

Feeling lonely or isolated when 

working from home

(% Strongly / tend to agree)

57% 49%

63% 50%

62% 46%

WORK FROM HOME CHALLENGES 
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Technical note
These are the results of a 28-country survey conducted by Ipsos on its Global Advisor online platform

between Nov-Dec’2020 in Argentina, Australia, Belgium, Brazil, Canada, Chile, China (mainland),

Colombia, France, Germany, Great Britain, Hungary, India, Italy, Japan, Malaysia, Mexico, the

Netherlands, Peru, Poland, Russia, Saudi Arabia, South Africa, South Korea, Spain, Sweden, Turkey, and

the United States.

The sample consists of employed individuals. The sample size ranges from n=249 in Sweden to n=801 in

China with an average of 458 per country. Weighting has been employed to balance demographics and

ensure that the composition of each country’s sample reflects that the adult population according to the

most recent census data.

The publication of these findings abides by local rules and regulations.
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About Ipsos

Ipsos is one of the largest market research company in the world, 

present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built 

unique multi-specialist capabilities that provide powerful insights 

into the actions, opinions and motivations of citizens, consumers, 

patients, customers or employees. Our 75 business solutions are 

based on primary data coming from our surveys, social media 

monitoring, and qualitative or observational techniques.

“Game Changers” – our tagline – summarises our ambition to 

help our 5,000 clients to navigate more easily our deeply 

changing world.

Founded in France in 1975, Ipsos is listed on the Euronext Paris 

since July 1st, 1999. The company is part of the SBF 120 and 

the Mid-60 index and is eligible for the Deferred Settlement 

Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP

www.ipsos.com

Game Changers

In our world of rapid change, the need for reliable information

to make confident decisions has never been greater. 

At Ipsos we believe our clients need more than a data supplier, 

they need a partner who can produce accurate and relevant 

information and turn it into actionable truth.  

This is why our passionately curious experts not only provide 

the most precise measurement, but shape it to provide True 

Understanding of Society, Markets and People. 

To do this we use the best of science, technology

and know-how and apply the principles of security, simplicity, 

speed and  substance to everything we do.  

So that our clients can act faster, smarter and bolder. 

Ultimately, success comes down to a simple truth:  

You act better when you are sure.

Ipsos Malaysia Social Media pages:-

Facebook: www.facebook.com/ipsosmy

LinkedIn: www.linkedin.com/company/ipsosmalaysia

Twitter: twitter.com/IpsosMalaysia

Instagram: www.instagram.com/ipsos.my
ipsosmalaysia@ipsos.com


