FACTUM

Majority (52%) of Canadian Providers of Sports Programming
Concerned About Possibility of Permanent Closure of their
Organization Amid COVID-19

Given Pandemic Restrictions, Majority of Parents Say Their Kids are Feeling Lonely
and Isolated (74%), Finding It Hard to Reduce Stress and Anxiety (64%) and Are
Showing Signs of Being Less Physically Fit (69%)

Toronto, ON, February 11, 2021 — COVID-19 is jeopardizing the future of accessible sport in
Canada, with a majority (52%) of providers of sports programming saying they are concerned (17%
very/35% somewhat) about the permanent closure of their organization, according to a new Ipsos
poll conducted on behalf of Canadian Tire Jumpstart.

The situation is bleak: three in ten (28%) sports organization are temporarily closed, while another
64% are attempting to run modified programming. Organizations report that their operating budget
has been slashed by 49%, on average. One in ten (10%) say they’re already bankrupt, with another
26% facing bankruptcy. And if conditions do not change, many say they’ll be closed in the next six
months (18%) or within a year (44%).

As such, most (81%) express concern (38% very concerned/43% somewhat concerned) about their
ability to provide programming in 2021, about their ability to provide the same level of service to the
communities they serve (84% -- 42% very/42% somewhat) and about their ability to obtain financial
support from government (74% -- 32% very/42% somewhat) given competing priorities.

With the state of sport in Canada so bleak, it's no wonder that a majority (69%) of parents of children
aged 4 to 18 say that the COVID-19 pandemic has had a strong impact on their kids’ participation in
sports or recreational play. Likely linked to this, a majority of parents also say that due to the
pandemic their kids are feeling isolated and lonely (74%), are finding it hard to reduce stress and
anxiety (64%) and are showing signs of being less physically fit (69%).

In fact, those who say their child’s participation in sports has been significantly impacted by COVID-
19 are even more likely than those who haven’t been impacted in this way to say their child is feeling
lonely (78% vs. 64%), is finding it difficult to reduce stress and anxiety (68% vs. 53%) and that they
are showing signs of being less physically fit (74% vs. 56%), demonstrating a clear link between the
loss of sport and negative outcomes on mental and physical health.

Given the challenges of the past year, most (87%) parents agree (50% strongly/36% somewhat) that
they are very much looking forward to the return of sports and recreational play, rising to 93% among
those most impacted by the loss of sport. But these data call into question whether these
organizations will still be around and able to provide programming once children are able to return to
sport.
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About the Study
These are some of the findings of two Ipsos polls conducted on behalf of Canadian Tire Jumpstart.

The first poll was conducted online via the Ipsos I-Say panel and non-panel sources among a sample
of 1,000 Canadian parents of children aged 4 to 18, between January 26 to 28, 2021. Quotas and
weighting were employed to ensure that the sample’s composition reflects that of the Canadian
population according to census parameters. The precision of Ipsos online polls is measured using a
credibility interval. In this case, the poll is accurate to within + 3.5 percentage points, 19 times out of
20, had all Canadian parents been polled. The credibility interval will be wider among subsets of the
population.

The second poll was conducted online among a sample of 1,102 providers of sports programming
across Canada, between January 27 to February 1, 2021. The sample was provided by Canadian
Tire and included 389 registered charities, 574 non-profit organization and 139 other organizations,
representing municipal parks and recreation organizations (n = 247), multi-sport facilities (n = 214),
sports organizations/clubs/associations ( n = 422), provincial sports organizations (n = 143), national
sports organizations (n = 44) and other organizations (n = 144). While the exact universe of sports
organizations is unknown, we believe this sample captures the breadth and depth of the sports
ecosystem in Canada. The precision of Ipsos online polls is measured using a credibility interval. In
this case, the poll is accurate to within + 3.4 percentage points, 19 times out of 20, had all providers
of sports programming across Canada been polled.

All sample surveys and polls may be subject to other sources of error, including, but not limited to
coverage error, and measurement error.
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About Ipsos

Ipsos is the world’s third largest market research company, present in 90 markets and employing
more than 18,000 people.

Our passionately curious research professionals, analysts and scientists have built unique multi-
specialist capabilities that provide true understanding and powerful insights into the actions, opinions
and motivations of citizens, consumers, patients, customers or employees. We serve more than
5000 clients across the world with 75 business solutions.

Founded in France in 1975, Ipsos is listed on the Euronext Paris since July 1st, 1999. The company
is part of the SBF 120 and the Mid-60 index and is eligible for the Deferred Settlement Service
(SRD).
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