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PERCEIVED INFLUENCE OF SOMEONE’'S ETHNICITY AND NATIONAL
ORIGIN ON THEIR OPPORTUNITIES (27-COUNTRY AVERAGE)

% A lot /
Somewhat

Q. Generally, how much do you think
that, in [COUNTRY], someone’s race,
ethnicity, or national original influences
opportunities and decisions in each of
the following:

On average across the 27 countries
surveyed, two in three adults (65%) think
that, in their country, someone’s race,
ethnicity, or national origin influences
their employment opportunities — a lot for
24% and somewhat for 41%. Only 10%
say it has no influence at all.

Employment opportunities 41% (8 65%

Access to housing 39% 60%

For each of access to housing, education Education opportunities 40% B 60%

opportunities, and access to social
services, an average of 60% say
someone’s race, ethnicity or national
origin has at least some influence.

Access to social services 39% 13% 60%
Base: 20,020 online adults aged 16-74 across 27 countries

* Online samples in Brazil, Chile, mainland China, India, Malaysia, Mexico, Peru, Russia, Saudi Arabia,
South Africa, and Turkey tend to be more urban, educated, and/or affluent than the general population

The “Global or 27-Country Average” reflects the average result for all the countries where the survey
was conducted. It has not been adjusted to the population size of each country and is not intended EA |0t Somewhat = Not very much m Not at a”

to suggest a total result.

3 — ©lIpsos | 2021 - The Impact of ethnicity and national origin on opportunities




IMPACT OF OWN RACE, ETHNICITY, OR NATIONAL ORIGIN ON ONE’S
OPPORTUNITIES: PERSONAL EXPERIENCE (27-COUNTRY AVERAGE)

% A lot /
Somewhat

Q. Over the course of your life and
experiences, would you say that your
own race, ethnicity, or national origin
has had an impact on your opportunities
for each of the following:

Employment opportunities 28% 39%

On average, more than one in three

adults in the 27 countries surveyed say

their own race, ethniCity, or national Origin Access to social services
has had an impact on each of their

employment opportunities, access to

social services, education opportunities,

and access to housing.

28% 38%

Education opportunities IR 28% 38%

However, for each type of opportunity,
about one third say their race, ethnicity or
origin has not had any at all.

35%

Access to housing IR 26%
Base: 20,020 online adults aged 16-74 across 27 countries
* Online samples in Brazil, Chile, mainland China, India, Malaysia, Mexico, Peru, Russia, Saudi Arabia,
South Africa, and Turkey tend to be more urban, educated, and/or affluent than the general population

The “Global or 27-Country Average” reflects the average result for all the countries where the survey

was conducted. It has not been adjusted to the population size of each country and is not intended
10 suggest a total result, mA lot Somewhat ® Not very much m Not at all
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PERCEIVED IMPACT OF RECENT EVENTS ON RACE, ETHNICITY, OR
NATIONAL ORIGIN-BASED DIFFERENCES IN OPPORTUNITIES
(27-COUNTRY AVERAGE)

Q. Overall, would you say the events that
happened across the world in the past year have
increased, decreased, or had no impact on the
differences in opportunities and access to
housing, education, employment, and/or social
services in [COUNTRY] based on race, ethnicity,
or national origin?

On average, across the 27 countries surveyed, 46% I!’]creased Had no impact
say the events that have happened across the world differences 43%
in the past year have increased differences in 46%

opportunities and access to housing, education,
employment and/or social services in their country,
compared to 43% who say they have had no impact
and 12% who say they have decreased differences.

Base: 20,020 online adults aged 16-74 across 27 countries
* Online samples in Brazil, Chile, mainland China, India, Malaysia, Mexico, Peru, Russia, Saudi Arabia,
South Africa, and Turkey tend to be more urban, educated, and/or affluent than the general population

The “Global or 27-Country Average” reflects the average result for all the countries where the survey
was conducted. It has not been adjusted to the population size of each country and is not intended
to suggest a total result.
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PERCEIVED INFLUENCE OF
SOMEONE’S RACE, ETHNICITY
OR NATIONAL ORIGIN ON
THEIR OPPORTUNITIES

Findings at Country-Level




PERCEIVED INFLUENCE OF SOMEONE’S RACE, ETHNICITY OR
NATIONAL ORIGIN ON THEIR ACCESS TO HOUSING

Q. Generally, how much do you think
that, in [COUNTRY], someone’s race,
ethnicity, or national original influences
opportunities and decisions in each of
the following:

The view that someone’s race, ethnicity
or national origin influences their access
to housing at least somewhat is shared
by more than two-thirds of all adults
surveyed in South Africa, India, Belgium,
France, Germany, Japan, and the United
States.

In contrast, fewer than half of those

surveyed in Russia, China, Poland, and
Argentina think it is the case.

Base: 20,020 online adults aged 16-74 across 27 countries

* Online samples in Brazil, Chile, mainland China, India, Malaysia, Mexico, Peru, Russia, Saudi Arabia,
South Africa, and Turkey tend to be more urban, educated, and/or affluent than the general population

The “Global or 27-Country Average” reflects the average result for all the countries where the survey
was conducted. It has not been adjusted to the population size of each country and is not intended

to suggest a total result.
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Global Country Average 39% 28% 12%
South Africa ININININGEGEEEEY 7 27% Q0% 6%
lpfel-@ 2306 | 51% 0% 7%
Belgium 42% 2 %%
France 39%
Germany 43%
Japan V7N 56%
United States IIININEGZT/NEEEN 42%
Chile 29% 0% 1
Brazil 33%
Canada 45%
Hungary INNEEFIC7 NN 42% % 14%
STeETM 2206 | 41%
Netherlands 47%
Sweden 50%
Australia 300 43%
Turkey INNNZL/NE 36% 4% 16%
Italy INELZ NN 47%
Peru 32%
Mexico 33%
Saudi Arabia NN/ 37%
Great Britain NG 41% 0% 1504
Malaysia INEVAZEE 41%
South Korea 42% 42% 8%0
Argentina 25% 0% 22%
Poland IENCZEE 35% 390 16%
China N7 34% 304 18%
Russia IENEZEE 27% .36 2/0 |
mA lot Somewhat m Not very much m Not at all

% A lot /
Somewhat

60%
75%
74%
73%
70%
69%
69%
67%
66%
66%
66%
63%
62%
62%
62%
61%
60%
60%
58%
56%
56%
55%
53%
50%
48%
46%
44%
38%




PERCEIVED INFLUENCE OF SOMEONE’S RACE, ETHNICITY OR
NATIONAL ORIGIN ON THEIR EDUCATION OPPORTUNITIES

% A lot /
Q. Generally, how much do you think Cobal Somewhat
: , obal Country Average 40% 28% 12% 60%
that, in [COUNTRY], someone’s race, South Africa 15% 28% 0% A 76%
ethnicity, _o_r national o_rlglnal_lnfluences India L 45% 00 300 73%
opportunities and decisions in each of Chile 30% 2 10% 68%
South Korea 55% 29% 500 67%
) Japan EEELZEE 56% 67%
More than two-thirds of all adults United States 7 S— 40% o 120 64%
surveyed in South Africa, India, Chile, Peru 35% % 10% 63%
Brazil, South Korea, and Japan think BE'Q'Um 45% AL IeLT 63%
. . ) rance 45% 23% 14% 63%
that, in their country, someone’s race, Germany EEEESWAZNEE 45% 63%
ethnicity or national origin influences Canada T/ 46% 62%
their education opportunities at least Malaysia 48% % 62%
somewhat. Mexico 34% 61%
Hungary IV 40% 4% 16% 60%
_ Netherlands NI/ 45% 0/ 10% 58%
Fewer than half of adults surveyed in Saudi Arabia IV N 35% % 17% 57%
Russia, Sweden, and Poland are of this Australia _— - W% S
opinion Argentina 29% 27% 17% 56%
P : Turkey VI 35% 56%
Great Britain INNEZEE 43% 0% 1304 56%
jeIVA  10% | 47% 56%
Spain 39% % 19% 55%
China 42% 29% 16% 55%
Base: 20,020 online adults aged 16-74 27 ri - 3006 | 1400 |
* gil(iene samplesoinnlg?a?il, L(thsilea,g?:ainland Cheilr?a;?i?jia, l\/(l:;g;sirzl:,ei/lexico, Peru, Russia, Saudi Arabia, PO'ﬂnd -m 36% o 14 47%
South Africa, and Turkey tend to be more urban, educated, and/or affluent than the general population Sweden R 39% 3% 15% 47%
The “Global or 27-Country Averag(_e” reflects the average re§u/t for all the countries where _the survey Russia “I%- 30% M 39%
was conducted. It has not been adjusted to the population size of each country and is not intended mA |0t Somewhat u NOt very much u NOt at a”

to suggest a total result.
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PERCEIVED INFLUENCE OF SOMEONE’'S RACE, ETHNICITY OR
NATIONAL ORIGIN ON THEIR EMPLOYMENT OPPORTUNITIES

% A lot /
Q. Generally, how much do you think Cobal Somewhat
. . obal Country Average 41% 26% 10% 65%
that, in [COUNTRY], someone’s race, South Africa B0% 20% 79%
ethnicity, or national original influences Japan LY/ 58% 78%
opportunities and decisions in each of Belgium 44% 21 % 74%
the following: Canada 48% 20% 7% 73%
Netherlands 54% 23% 4% 73%
. . .. Sjevd 00 41% | 30% 6% 13% 71%
Countries where their race, ethnicity or Chile YL/ 32% 7 900 69%
national origin is most widely perceived France 38% Q0% 1200 69%
to inﬂuence Someone’s employment Hunlgir_y 45(? 21% 11% 69%
D . ndia 42% 23% 906 68%
opportunlltles at least som_ewhat are: Germany 7NN 48% - - 68%
South Africa, Japan, Belgium, Canada, Australia EEEESVAZNEE. 50% 2% 900 67%
the Netherlands, and Brazil — by more Peru 30% 600 90 66%
them United States INNIINEGG NN 42% %0 9% 66%
. STl 2300 | 43% 0% 110 66%
Sweden NG 50% 65%
. Mexico 32% 28% 800 64%
countries where at least half _of the adults e — 48% s T 2%
surveyed say that race, ethnicity or Argentina 304 31% 5% T5% 59%
national origin doesn’t have much or any South Korea IENWAZNEE 47% % 6% 59%
influence on employment opportunities. Turkey Al — . e 56%
Poland 39% 4% 119% 56%
B : 20,020 onli dult d 16-74 27 tri i A
* gil?ne samplesoinnlg?a?il, L(thsilea,g?:ainland Cheil:zg?i?jia, l\/(l:;g;sirzli(,ei/lexico, Peru, Russia, Saudi Arabia, RUS_SIa m 40% X LR 54%
South Africa, and Turkey tend to be more urban, educated, and/or affluent than the general population China -m_ 38% %0 15% 50%
The “Global or 27-Country Averag(_e” reflects the average re§u/t for all the countries where _the survey MalaySia -E%- 31% m 44%
was conducted. It has not been adjusted to the population size of each country and is not intended mA |0t Somewhat = Not very much m Not at a”

to suggest a total result.
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PERCEIVED INFLUENCE OF SOMEONE’S RACE, ETHNICITY OR
NATIONAL ORIGIN ON THEIR ACCESS TO SOCIAL SERVICES

% A lot /

Q. Generally, how much do you think somewha
: ; 0 30 0 0
that, in [COUNTRY], someone’s race, Global CO“”StgjtﬁVAe;ﬁgZ — : 39% 28% —— . 1‘%5% sg;;
ethnicity, _o_r national o_riginal_influences India 7 45% 0% 7% 74%
opportunities and decisions in each of Japan 56% 2/% IR 69%
the following: Brazil 36% 21% 129 68%
Mexico 39% 25% 9% 67%
) Chile Y7 31% 66%
More than two-thirds of those surveyed United States /N 43% 7 7 66%
in South Africa, India, Japan, Brazil, and Peru 38% % 1004 65%
Mexico think someone’s race, ethnicity Hungary 45% 22% 14% 65%
or national origin influences their access Spain LT N — LS BI
. . Canada I/ 41% 6% 149% 60%
to social services. Malaysia HEENGCEZNE 45% 604 4% 60%
South Korea 54% 60%
Fewer than half in Russia and Sweden nggr.k?’ AT 3303/% — 110/3/ ggfj’
) : ) ium A7 0 [ 980 130p | o
say that is the case in their country. Australia EEESNZTEE 429 - Y 59%
France IINVE7 N 32% 57%
Saudi Arabia 37% 57%
Netherlands 43% 10% 57%
IEA  10% | 47% 57%
Argentina INFZ7NE 33% 55%
Germany VNN 41% 55%
China 42% 55%
Poland 37% 159% 52%
*Bgil(ier;ezga’%i%soir:ig?afilc,jlg:lsilsgi?gnllaijih?:a?izii?h/?;gygiZ?fAexico, Peru, Russia, Saudi Arabia, Great Britain -m 39% < 170/ 50%
South Africa, and Turkey tend to be more urban, educated, and/or affluent than the general population Sweden IENIZE 39% 390 14% 49%
Russia INZIE 31% 4% 4% 42%

The “Global or 27-Country Average” reflects the average result for all the countries where the survey
was conducted. It has not been adjusted to the population size of each country and is not intended
to suggest a total result.
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IMPACT OF OWN RACE,
ETHNICITY, OR NATIONAL
ORIGIN ON ONE’S
OPPORTUNITIES:
PERSONAL EXPERIENCE

Findings at the Country Level




IMPACT OF OWN RACE, ETHNICITY, OR NATIONAL ORIGIN ON ONE’S
ACCESS TO HOUSING: PERSONAL EXPERIENCE

% A lot /
Q. Over the course of your life and Somewhat
. [0) (0) [0) [0) 0,
experiences, would you say that your own Global Country A"ﬁrn"’:jgiz e 4% — p— m— gg;‘:
race, ethnicity, or national origin has had an South Africa I 28% 7 1600 57%
Impact on your opportunities for each of the Malaysia EECE/EE 40% 4 6% 49%
foIIowing: Saudi Arabia 32% 104 23% 46%
Peru 31% 0% 26% 44%
Perceptions that one’s own race, ethn|C|ty or BI‘E.ZH [ 1300 | 30% 43%
. L. . Turkey INZLEEE 29% 43%
natlf)nal origin have ever had an impact on Mexico SIS/ — - m— 41%
one’s access to housing vary widely across South Korea 37% y) 170 20%
countries. Argentina 25% 24% 37% 39%
ltaly INEZHE 32% % 29% 39%
. ) ) oW 1/% | 21% 38%
India and South Africa are the only countries China EESE7SE 27% o D00, 36%
surveyed where more than half report that their United States INTIZM 25% 0% % 34%
own access to housing has been impacted by . Spain LA 223"? X ZVAR: 31%
. - . . ermany KNI/ 1% 4% 46% 30%
their own race, ethnicity or national orlglq at Hungary 7 — o e 20%
least somewhat over the course of their life. Australia BECP 19% O A200 28%
Canada 21% 0% 42% 27%
- o land 7 21% 0% 44% 27%
France, Russia, and Great Britain are the onl Pol:

. d wh h half y Belgium NIz 21% 9% 45% 26%
countries surveyed where more than half say it Japan P 2204 NA0% 3000 26%
has not been the case at all. Netherlands 21% % 4 25%

France EZ1 19% 23%
B : 20,020 onli dul d 16-74 27 i itai
* gil?ne samplesozllg?ajil, L(JSEISiIea,lng:ainland Ch?:;?;sdia, l\/(I::Ig;Stirzlfi/lexico, Peru, Russia, Saudi Arabia, Great Britain m 17% o 2 23%
South Africa, and Turkey tend to be more urban, educated, and/or affluent than the general population Sweden NIZE 15% %0 47% 22%
The “Global or 27-Country Average” reflects the average result for all the countries where the survey Russia m 17% m 22%
was conducted. It has not been adjusted to the population size of each country and is not intended mA |0t Somewhat m Not very much m Not at a”

to suggest a total result.
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IMPACT OF OWN RACE, ETHNICITY, OR NATIONAL ORIGIN ON ONE’S
EDUCATION OPPORTUNITIES: PERSONAL EXPERIENCE

Q. Over the course of your life and
experiences, would you say that your own
race, ethnicity, or national origin has had an
Impact on your opportunities for each of the
following:

More than half of adults surveyed in India,
South Africa, Malaysia, and South Korea
say that their race, ethnicity or national
origin has had at least some impact on their
education opportunities.

That is the case for fewer than one in four in
Russia, Sweden, and France.

Majorities in France, Russia, Sweden and
Hungary say their education opportunities
have not been affected by their race,
ethnicity or national origin at all.

Base: 20,020 online adults aged 16-74 across 27 countries

* Online samples in Brazil, Chile, mainland China, India, Malaysia, Mexico, Peru, Russia, Saudi Arabia,
South Africa, and Turkey tend to be more urban, educated, and/or affluent than the general population

The “Global or 27-Country Average” reflects the average result for all the countries where the survey
was conducted. It has not been adjusted to the population size of each country and is not intended

to suggest a total result.
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Global Country Average 28% 28% 34%
lefel-l 2200 | 43% % 12%
South Africa NGV 30%
Malaysia 43% 804 6%
South Korea IEZE 48% 12%
Peru 38% 28% 23%

Saudi Arabia G/ 31%
Brazil I 30% %0 23%
Mexico IETLZIE 36% 6% 18%

Argentina 26% 22% 0%
Turkey 29% 25% 32%
Chile VLN 25% % 27%
China EZH 34% 00 29%
ltaly NEEZE 33% 0% 104
United States 26%
Germany EEI/IE 25% % 4
Spain IWEZME 24% 90% 41%
Canada N¥ZE 25% 8% 41%
Australia IELZ 22% 9% 41%
Poland 25% 29% 43%
Hungary YR 19% 0/ 2%0
Belgium [ 69 | 22% 690 47%
Japan FELZ 24% 43% 29%
Great Britain B2 23% 6% 47%
Netherlands 23% 29% 45%
France ELG 19% 0% 80
Sweden FELZ 16% 00 %
Russia T 16% . 2%% b5 |
mA lot Somewhat m Not very much m Not at all

% A lot /
Somewhat

38%
65%
62%
56%
55%
49%
47%
46%
46%
44%
43%
42%
40%
38%
37%
33%
31%
31%
30%
29%
28%
28%
28%
27%
26%
22%
20%
19%




IMPACT OF OWN RACE, ETHNICITY, OR NATIONAL ORIGIN ON ONE’S
EMPLOYMENT OPPORTUNITIES: PERSONAL EXPERIENCE

Q. Over the course of your life and
experiences, would you say that your
own race, ethnicity, or national origin
has had an impact on your opportunities
for each of the following:

About two-thirds of those surveyed in
South Africa and India, and just over half
in Saudi Arabia and Peru say their
employment opportunities have been
impacted by their race, ethnicity or
national origin at least somewhat.

Only about one in four in France and
Sweden say so. A full majority in France

say they have not experienced this at all.

Base: 20,020 online adults aged 16-74 across 27 countries

* Online samples in Brazil, Chile, mainland China, India, Malaysia, Mexico, Peru, Russia, Saudi Arabia,
South Africa, and Turkey tend to be more urban, educated, and/or affluent than the general population

The “Global or 27-Country Average” reflects the average result for all the countries where the survey
was conducted. It has not been adjusted to the population size of each country and is not intended

to suggest a total result.

Global Country Average 28% 29% 31%
South Africa 40% 27% 0/ 12%
el 2100 | 43% 4% 11%
Saudi Arabia 34% 26% 1904
Peru 38%
Brazil 30%
Mexico IEVAZEE 35% % 1800
Chile IV 29% 00 24%
South Korea ZE 40% 41 9% 1
Malaysia 32% 100 6%
Argentina 24% 26% 33%
United States IEELZEE 28%
Turkey NI/ 25% %0 35%
China 28%
Italy IEIZM 31%
Canada I 27% 0/ 3%
Spain K7 24% (7 0%
Australia I 25%
Germany HEIZIE 24%
Japan 7 25%
Belgium HEI/M 23%
Netherlands Bz 25%
Poland EXZ 27%
Hungary EELZME 23% 0% 49%
Great Britain 23% 27% 44%
Russia Z7E 21% 4% 4904
Sweden IWNEZE 19% % 43%
France INAZE 17% 0% 6
mA lot Somewhat m Not very much m Not at all
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% A lot /
Somewhat

39%
67%
64%
55%
53%
47%
47%
46%
46%
43%
42%
41%
39%
39%
38%
35%
34%
33%
32%
32%
31%
31%
31%
30%
30%
27%
26%
24%




IMPACT OF OWN RACE, ETHNICITY, OR NATIONAL ORIGIN ON ONE’S
ACESS TO SOCIAL SERVICES: PERSONAL EXPERIENCE

Q. Over the course of your life and
experiences, would you say that your
own race, ethnicity, or national origin
has had an impact on your opportunities
for each of the following:

A clear majority of adults surveyed in
India, South Africa, and Malaysia say
their race, ethnicity or national origin has
had at least some impact on their access
to social services over the course of their
life.

Fewer than one in four in Russia, Great
Britain, and Sweden say so.

France and Russia are the only
countries where majorities say it has
never been the case at all.

Base: 20,020 online adults aged 16-74 across 27 countries
* Online samples in Brazil, Chile, mainland China, India, Malaysia, Mexico, Peru, Russia, Saudi Arabia,
South Africa, and Turkey tend to be more urban, educated, and/or affluent than the general population

The “Global or 27-Country Average” reflects the average result for all the countries where the survey
was conducted. It has not been adjusted to the population size of each country and is not intended
to suggest a total result.
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Global Country Average 28% 0% 33%
lgfel-@ 2300 | 45% 0/ 110%
South Africa NG 28% 300 14%
Malaysia 45% 304 6%
Saudi Arabia 33% 28% 22%
Peru 41% 28% 22%

South Korea %73 44%
Brazil VLN 32% % 22%
Mexico 34% 800 18%

Chile 26%
Turkey 26%
Argentina INEZ0N 25% 304 2%
China INNECZNE 29%
Italy 30% 00 2%
United States 26%
Spain IENCZEE 23% 0 604
Hungary LG 24% 00 46%
Belgium 7N 25% 6% 44%
Poland 27% 690 42%
Germany BEZME 22% 26% 45%
Australia INEZE 22%
Canada HIZE 23% 00/ 42%
Japan FELZ 24% 44% 28%
France 18% 9% 7%
Netherlands 21% 104 44%
Sweden EZ1 19% 0 4904
Great Britain EXZ 18% 30 0%
Russia &% 17% 8% 0
mA lot Somewhat m Not very much m Not at all

% A lot /
Somewhat

38%
68%
58%
56%
50%
50%
48%
46%
44%
43%
41%
40%
40%
37%
36%
33%
32%
31%
31%
29%
29%
28%
28%
25%
25%
24%
23%
20%




IMPACT OF RACE, ETHNICITY,

OR NATIONAL ORIGIN ON
OPPORTUNITIES: PERCEPTION
VS. PERSONAL EXPERIENCE

Quadrants




IMPACT OF RACE/ETHNICITY/NATIONAL ORIGIN ON OPPORTUNITIES:
GENERAL PERCEPTION VS. PERSONAL EXPERIENCE
(27-COUNTRY AVERAGE)

40%

® Employment opportunities

39%

38%
® Education opportunities
® Access to social services

37%

opportunities/access
PERSONAL EXPERIENCE

36%

% Saying their own race/ethnicity/origin
has had an impact on their

@ Access to housing

35%
59% 60% 61% 62% 63% 64% 65% 66%
GENERAL PERCEPTION

% Saying someone's race/ethnicity/origin influences opportunities/access in their country

E’ase.: 20,020 0n||_ne adu'.ts ag.Ed 16_.74 across_ 21 Cou.mrles . . . . . The “Global or 27-Country Average” reflects the average result for all the countries where the survey
Online samples in Brazil, Chile, mainland China, India, Malaysia, Mexico, Peru, Russia, Saudi Arabia, was conducted. It has not been adjusted to the population size of each country and is not intended

South Africa, and Turkey tend to be more urban, educated, and/or affluent than the general population to suggest a total result.
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IMPACT OF RACE, ETHNICITY, OR NATIONAL ORIGIN ON OPPORTUNITIES
(AVERAGE* OF 4 TYPES): PERCEPTION VS. PERSONAL EXPERIENCE

70%

65%

60%

55%

50%

45%

40%

35%

PERSONAL EXPERIENCE

30%

25%

% Saying their own race/ethnicity/origin
has had an impact on their opportunities®

20%

40%

Low perception,
High experience

® China

® Malaysi
alaysia ® Saudi A

® South K

® Argentina ® Turkey

. ® Poland
Low perception,

Low experience

® Russia

45% 50%

Base: 20,020 online adults aged 16-74 across 27 countries

* Online samples in Brazil, Chile, mainland China, India, Malaysia, Mexico, Peru, Russia, Saudi Arabia,
South Africa, and Turkey tend to be more urban, educated, and/or affluent than the general population
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® Great Britain
® Sweden

. “aly .f‘n--ni——-,
uuriry

rabia ® Peru
orea
® Brazil

® Chile

® Mexico

Global

@ India

High perception,
High experience

® South Africa

® United States
Average

@ Spain .Germany

: ® Canada
Australia .Hungary ® Belgium

® Netherlands

® France

55% 60%

65%

GENERAL PERCEPTION
% Saying someone's race/ethnicity/origin influences opportunities in their country*

# average of percentages for each of access to housing, education opportunities, employment opportunities and access to social services

® Japan

70%

High perception,
Low experience

75% 80%

The “Global or 27-Country Average” reflects the average result for all the countries where the survey

was conducted. It has not been adjusted to the population size of each country and is not intended

to suggest a total result.




IMPACT OF RACE, ETHNICITY, OR NATIONAL ORIGIN ON ACCESS TO
HOUSING: PERCEPTION VS. PERSONAL EXPERIENCE

70% _

- Low perception, High perception,
S 0 65%  High experience ® india High experience
. —
[
S w
= v 60%
29 o South Afi
S o outh Africa
= ® " 55%

LS
=T 2
QL c w 50% :
O* o ® Malaysia
O C - W . .
9 S ' & 45% ® Sau.d|:\é.:1l:3|a
g 4 _ ®| Turkey ® Brazil
% o< I 40% ® South Korea ® Mexico

= > ® Argentina Italy .
= .= @) IG|oba| ® Chile
(D] ) [ ) China Countrns

c 35% SOURtY :
<3 % 0 Average ® United States
o O .
;f_—d 30% ¢ Sgallr—llungary ® Germany

® Australia ® Canada ;

%)
(%5 2 . . ® Poland o e Japan ® Belgium : :

c 25% 11 t Netherlands Hiah t
© guapelice ROl o Creat Britain o Igh perception,
° 200 Low experience ® Sweden rance Low experience

0
40% 45% 50% 55% 60% 65% 70% 75% 80%

GENERAL PERCEPTION
% Saying someone's race/ethnicity/origin influences access to housing in their country

E’ase.: 20,020 onI|_ne adu'.ts ag.Ed 16_.74 across. 21 Cou.mrles . . . . . The “Global or 27-Country Average” reflects the average result for all the countries where the survey
Online samples in Brazil, Chile, mainland China, India, Malaysia, Mexico, Peru, Russia, Saudi Arabia, was conducted. It has not been adjusted to the population size of each country and is not intended

South Africa, and Turkey tend to be more urban, educated, and/or affluent than the general population to suggest a total resul.
19 — © Ipsos | 2021 - The Impact of ethnicity and national origin on opportunities




IMPACT OF RACE, ETHNICITY, OR NATIONAL ORIGIN ON EDUCATION
OPPORTUNITIES: PERCEPTION VS. PERSONAL EXPERIENCE

Low perception, High perception,
High experience High experience
g) - 65% 9 P ® India - >
= .0 ® South Africa
O T
> o
=3 ® Malaysia
g 8 0l 55% ® South Korea
o = (Z)
6 ® 9 L ® Peru
- Cc 0 = . .
L+~ S X ® Saudi Arabia . .
O c = W 45% ) ® Mexico ® Brazil
o< a rgentina
=~ 2 Turkey e Chile
g 95 ® China Global
< Cotntry
o a% 4 ® Uni
o =Z2 nited States
= § (®) 8 35% Average
(<)) . ® Germany
c C o Spain
= @© o o Poland o e Australia ® Canada
o O olan i ® Japan
c © Great Britain ® 14937 @ ® Belgium P
;\S 25% Nethgrlands
© 0
(Q g Low perception, e Sweden ®rance High perception,
> Low experience Low experience
15%
40% 45% 50% 55% 60% 65% 70% 75% 80%

GENERAL PERCEPTION
% Saying someone's race/ethnicity/origin influences education opportunities in their country

E’ase.: 20,020 onI|_ne adu'.ts ag.Ed 16_.74 across. 21 Cou.mrles . . . . . The “Global or 27-Country Average” reflects the average result for all the countries where the survey
Online samples in Brazil, Chile, mainland China, India, Malaysia, Mexico, Peru, Russia, Saudi Arabia, was conducted. It has not been adjusted to the population size of each country and is not intended

South Africa, and Turkey tend to be more urban, educated, and/or affluent than the general population to suggest a total resul.
20 - © Ipsos | 2021 - The Impact of ethnicity and national origin on opportunities




IMPACT OF RACE, ETHNICITY, OR NATIONAL ORIGIN ON EMPLOYMENT

OPPORTUNITIES: PERCEPTION VS. PERSONAL EXPERIENCE
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GENERAL PERCEPTION
% Saying someone's race/ethnicity/origin influences education opportunities in their country

Base: 20,020 online adults aged 16-74 across 27 countries
* Online samples in Brazil, Chile, mainland China, India, Malaysia, Mexico, Peru, Russia, Saudi Arabia,
South Africa, and Turkey tend to be more urban, educated, and/or affluent than the general population
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The “Global or 27-Country Average” reflects the average result for all the countries where the survey

was conducted. It has not been adjusted to the population size of each country and is not intended

to suggest a total result.




IMPACT OF RACE, ETHNICITY, OR NATIONAL ORIGIN ON ACCESS TO
SOCIAL SERVICES: PERCEPTION VS. PERSONAL EXPERIENCE
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GENERAL PERCEPTION
% Saying someone's race/ethnicity/origin influences access to social services in their country

E’ase.: 20,020 onI|_ne adu'.ts ag.Ed 16_.74 across.27 Cou.mrles . . . . . The “Global Country Average” reflects the average result for all the countries where the survey was
Online samples in Brazil, Chile, mainland China, India, Malaysia, Mexico, Peru, Russia, Saudi Arabia, conducted. It has not been adjusted to the population size of each country and is not intended to

South Africa, and Turkey tend to be more urban, educated, and/or affluent than the general population suggest a total result.
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PERCEIVED IMPACT OF
RECENT EVENTS ON RACE,
ETHNICITY, OR NATIONAL
ORIGIN-BASED DIFFERENCES
IN OPPORTUNITIES

Findings at Country-Level




PERCEIVED IMPACT OF RECENT EVENTS ON RACE, ETHNICITY, OR

NATIONAL ORIGIN-BASED DIFFERENCES IN OPPORTUNITIES

Global Country Average

Q. Overall, would you say the events that
happened across the world in the past year have
increased, decreased, or had no impact on the
differences in opportunities and access to
housing, education, employment, and/or social
services in [COUNTRY] based on race, ethnicity,
or national origin?

About six in ten across Latin America, Spain, and
South Africa, and about half in France, Italy,
Malaysia, Japan, Sweden, Belgium, and the U.S.
say recent events have increased race, ethnicity, or
national origin-based differences in opportunities in
their country.

Only about one in three in Germany, Poland and
Saudi Arabia, one in four in China, and one in seven
in Russia say so.

Base: 20,020 online adults aged 16-74 across 27 countries
* Online samples in Brazil, Chile, mainland China, India, Malaysia, Mexico, Peru, Russia, Saudi Arabia,
South Africa, and Turkey tend to be more urban, educated, and/or affluent than the general population

The “Global or 27-Country Average” reflects the average result for all the countries where the survey
was conducted. It has not been adjusted to the population size of each country and is not intended
to suggest a total result.
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METHODOLOGY

These are the results of a 27-country survey conducted by Ipsos on
its Global Advisor online platform. Ipsos interviewed a total of 20,020
adults aged 18-74 in United States, Canada, Malaysia, South Africa,
and Turkey, and 16-74 in 22 other countries between Friday January
22 and Friday February 5, 2021.

The sample consists of approximately 1,000 individuals in each of
Australia, Belgium, Brazil, Canada, China (mainland), France,
Germany, Great Britain, Italy, Japan, Spain, and the U.S., and 500
individuals in each of Argentina, Chile, Hungary, India, Malaysia,
Mexico, the Netherlands, Peru, Poland, Russia, Saudi Arabia, South
Africa, South Korea, Sweden, and Turkey.

The samples in Argentina, Australia, Belgium, Canada, France,
Germany, Great Britain, Hungary, Italy, Japan, the Netherlands,

Poland, South Korea, Spain, Sweden, and the U.S. can be taken as -

representative of these countries’ general adult population under the
age of 75.
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The samples in Brazil, Chile, China (mainland), India, Malaysia,
Mexico, Peru, Russia, Saudi Arabia, South Africa and Turkey are
more urban, more educated, and/or more affluent than the general
population. The survey results for these countries should be viewed
as reflecting the views of the more “connected” segment of their
population.

The data is weighted so that each country’s sample composition best
reflects the demographic profile of the adult population according to
the most recent census data.

Where results do not sum to 100 or the ‘difference’ appears to be +/-
1 more/less than the actual, this may be due to rounding, multiple
responses or the exclusion of don't knows or not stated responses.

The precision of Ipsos online polls are calculated using a credibility
interval with a poll of 1,000 accurate to +/- 3.5 percentage points and
of 500 accurate to +/- 4.8 percentage points. For more information on
the Ipsos use of credibility intervals, please visit the Ipsos website.

Ipsos /

The publication of these findings abides by local rules and
regulations.




ABOUT IPSOS

Ipsos is the third largest market research company in the world,
present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built
unique multi-specialist capabilities that provide powerful
insights into the actions, opinions and motivations of citizens,
consumers, patients, customers or employees. Our 75
business solutions are based on primary data coming from our
surveys, social media monitoring, and qualitative or
observational techniques.

“Game Changers” — our tagline — summarises our ambition to
help our 5,000 clients to navigate more easily our deeply
changing world.

Founded in France in 1975, Ipsos is listed on the Euronext
Paris since July 1st, 1999. The company is part of the SBF 120
and the Mid-60 index and is eligible for the Deferred Settlement
Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg
IPS:FP
WWW.ipsSos.com
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GAME CHANGERS

In our world of rapid change, the need for reliable information
to make confident decisions has never been greater.

At Ipsos we believe our clients need more than a data supplier,
they need a partner who can produce accurate and relevant
information and turn it into actionable truth.

This is why our passionately curious experts not only provide
the most precise measurement, but shape it to provide True
Understanding of Society, Markets and People.

To do this we use the best of science, technology
and know-how and apply the principles of security, simplicity,
speed and substance to everything we do.

So that our clients can act faster, smarter and bolder.
Ultimately, success comes down to a simple truth:
You act better when you are sure.




