


CONCERN ABOUT COVID IS STILL HIGH, BUT DECLINING

A majority of Malaysians are still highly concerned about Covid, but the concern has dropped to a level not seen since July-September 2020

@ % of Malaysians mentioning Coronavirus / Covid-19 as one of their three biggest concerns
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MENTAL WELLNESS IS IMPROVING AMONG MALAYSIANS

A few months into the year, Malaysians’ are on average feeling better emotionally and mentally than they did when 2021 started.
The directional change in mental and emotional wellness varies between the main APAC countries.
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‘NEW NORMAL’ GIVING WAY TO ‘OLD NORMAL’?

2 out of 3 Malaysians think life will start to resemble normal within the next year. Sense of optimism vary greatly in APAC, between
India & China (most optimistic) and Japan (least optimistic).

How long do you think it will be before you can return to something like your normal pre COVID life?
One year or less (%)
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Just over a year back, it would have been hard to imagine how
much life was about to change across the world. One year
onwards, there is increasing optimism that things are about to
change for the better.

Malaysians’ concern about Covid has been consistently high l
throughout the last year, but is now at its lowest level since
September 2020, with mental and emotional health improving.

A majority of Malaysians are optimistic that life will start to look
more like pre Covid within the next year.
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About Ipsos

Ipsos is one of the largest market research company in the world,
present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built
unique multi-specialist capabilities that provide powerful insights
into the actions, opinions and motivations of citizens, consumers,
patients, customers or employees. Our 75 business solutions are
based on primary data coming from our surveys, social media
monitoring, and qualitative or observational techniques.

“Game Changers” — our tagline — summarises our ambition to
help our 5,000 clients to navigate more easily our deeply
changing world.

Founded in France in 1975, Ipsos is listed on the Euronext Paris
since July 1st, 1999. The company is part of the SBF 120 and
the Mid-60 index and is eligible for the Deferred Settlement
Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP
WWW.ipsos.com

Game Changers

In our world of rapid change, the need for reliable information
to make confident decisions has never been greater.

At Ipsos we believe our clients need more than a data supplier,
they need a partner who can produce accurate and relevant
information and turn it into actionable truth.

This is why our passionately curious experts not only provide
the most precise measurement, but shape it to provide True
Understanding of Society, Markets and People.

To do this we use the best of science, technology
and know-how and apply the principles of security, simplicity,
speed and substance to everything we do.

So that our clients can act faster, smarter and bolder.
Ultimately, success comes down to a simple truth:
You act better when you are sure.
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