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Majority Support in Canada for Vaccine Passports for International 
Travel, Large Events  

Canadians more divided on need for vaccine passports in everyday settings; wary 
about widespread access to their own vaccination data 

 

Toronto, ON, April 28, 2021 – As COVID-19 vaccination programs continue to ramp up across 
Canada, many are wondering if and how people’s vaccination status should be communicated in 
public settings, from work to travel to entertainment. New Ipsos polling for the World Economic 
Forum reveals broad support across 28 countries for “vaccine passports” - record or health data 
certificate that would prove whether an individual has been vaccinated against COVID-19 or has 
recently tested negative for COVID-19. These “passports” would be accessible electronically (e.g., 
on mobile phone apps) or printed documents or cards. 
 
In Canada, the picture is nuanced: there is strong support for using vaccine passports for travelers 
and large events, but more skepticism about their role in day-to-day life. Six in ten Canadians (61%) 
– compared to a global average of 54% - say that only people who have been vaccinated should 
be allowed to do things that involve larger groups of people, such public transit, flying, or 
attending cultural and sports events. By contrast, 39% of Canadians feel that limiting activities 
only to those who have been vaccinated is unfair to those who are ineligible, are waiting for a 
vaccine or choose not to be vaccinated.  
 
A majority of Canadians expect vaccine passports to be widely used in Canada by the end of 
the year, with six in ten (61%) who agree (26% strongly/35% somewhat). Canada is slightly under 
the global average (66%) for agreement on near-term national use – India (81%) and Peru (81%) are 
most likely to think their countries will be using vaccine passports widely before the end of 2021, 
while residents of Russia (32%), Poland (45%), and 2021 Olympics host Japan (43%) are 
significantly less likely to agree. In the United States, a slim majority (56%) agree vaccination 
passports are likely to become the norm this year. 
 

Strong Support for Vaccine Passports in Travel, Events 

When it comes to how these vaccine passports should be used, Canadians are more likely to favour 
their use in some settings than others. There is strong support for showing passports in order to 
enter the country: nearly eight in ten (78%) agree (56% strongly/21% somewhat) that all travelers 
entering Canada should be required to have a vaccine passport, placing Canada squarely in line 
with the global average (78%). 
 
Our neighbours to the south are slightly less likely to agree with the need for all travelers to show a 
vaccine passport before entering the United States (71%). Overall, Malaysia (92%) and Peru (90%) 
are most likely to agree with the need for international travelers to show proof of vaccination, while 
Hungary (52%), Poland (58%) and Russia (59%) are least likely to agree. 
 
The strength of support is explained by the fact that a strong majority of Canadians think vaccine 
passports will boost public safety. Nearly three in four (72%) agree (35% strongly/37% somewhat) 
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that the passports would be effective in making travel and large events safe – in line with the 
global average of 73%, and significantly more than in the United States, where 61% agree. 
 
Canadians broadly agree that venues capable of hosting large crowds should make vaccine 
passports mandatory. Two in three (65%) agree (35% strongly/30% somewhat) that all large public 
venues such as concert halls and stadiums should require one, once again exceeding 
agreement in the United States (56%) and coming closer to the global average (67%). India, Chile, 
and Malaysia (82%) are most likely to support mandatory vaccine passports in large venues, while 
Russia (31%), Hungary (47%) and Poland (49%) are least likely to agree. 
 

Split on Everyday Use 

The path forward is less clear when it comes to the role of vaccine passports in more everyday 
aspects of people’s lives. Canadians are split down the middle on whether shops, restaurants, and 
offices should require a vaccine passport: just under half (47%) agree (22% strongly/25% 
somewhat), while nearly as many 45% disagree (18% strongly/27% somewhat), and 8% not sure.  
 
Canada indexes below the global average (55% agreement) on this metric, but support for vaccine 
passports in these settings is still stronger than in the United States (37%). Globally, India (78%) and 
Chile (75%) are most likely to agree vaccine passports should be needed to access shops, 
restaurants and offices, while the US joins Russia (20%), Poland (36%), and Hungary (38%) among 
the least likely to agree. 
 

Few Comfortable Sharing Vaccination Data 

Though many Canadians are theoretically in favour of requiring some proof of COVID-19 vaccination 
to be shown in settings where people gather, fewer feel at ease in sharing details of their own 
vaccination status with anybody other than their doctor. 
 
For instance, only half (54%) of employed Canadians feel comfortable (22% very/32% somewhat) 
allowing their employer to access their personal health data and vaccination record, while 41% are 
not comfortable with this (18% not at all/23% not very), and a further 5% aren’t sure. Globally, 56% of 
employed survey respondents say they would be comfortable in sharing this data with their 
employer, plummeting to just 27% of those in France. 
 
Similarly, just 59% would be comfortable (23% very/36% somewhat) letting the Canadian 
government access this information, while 35% would not be comfortable (16% not at all/19% not 
very) and 5% aren’t sure. This places Canada above the global average of 50%, with comfort highest 
in mainland China (86%) and lowest in Russia (28%). 
 
Even fewer Canadians (30%) would feel comfortable (10% very/20% somewhat) allowing private 
companies to access their health and vaccination data – including tech companies, airlines, or 
hotels. A significant majority – seven in ten (68%) – would feel uncomfortable doing this, suggesting 
challenges ahead for implementing checks on travellers. Globally, 40% say they would feel 
comfortable allowing private firms to access their vaccination data, but just 26% share this opinion in 
the United States. 
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The one person with whom nearly all Canadians (91%) feel comfortable (67% very/24% somewhat) 
sharing their vaccination data with is their doctor, exceeding the global average of 84% but in line 
with the United States (90%). 
 

A Temporary Measure? 

Vaccine passports are seen as a temporary measure, both in Canada and around the world. If a 
vaccine certificate or passport is introduced, nearly two in ten Canadians (17%) think it should be 
required indefinitely for activities and travel. Others think it should be a requirement for a fixed period 
of time, including more than half (57%) who say vaccine passports will only be needed in 2021: 
  

 Only for a few months until the numbers drop: 25% 
 At least until the end of the year: 32% 
 For the next several years: 26% 
 Indefinitely: 17% 

This makes Canada somewhat more pessimistic than the global average in terms of how long 
we will need to live with vaccine passports. Globally, nearly two in three (64%) think vaccine 
passports should be required only until the end of this year, while fewer think they will be needed 
for longer: 

 Only for a few months until the numbers drop: 32% 
 At least until the end of the year: 32% 
 For the next several years: 23% 
 Indefinitely: 13% 
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About the Study 

These are findings from two surveys of adults under the age of 75 conducted by Ipsos on its Global 
Advisor online platform: A 28-country survey based on 21,021 interviews held between March 26 and 
April 9, 2021, and a 12-country survey based on 15,529 interviews held April 8-11, 2021. 

The sample of the 28-country survey consists of approximately 1,000 individuals in each of Australia, 
Belgium, Brazil, Canada, China (mainland), France, Germany, Great Britain, Italy, Japan, Spain, and 
the U.S., and 500 individuals in each of Argentina, Chile, Colombia, Hungary, India, Malaysia, 
Mexico, the Netherlands, Peru, Poland, Russia, Saudi Arabia, South Africa, South Korea, Sweden, 
and Turkey. 

The sample of the 12-country survey consists of approximately 2,000 individuals in the U.S.; 1,500 
each in Great Britain, France, Germany, Italy, and Spain; and 1,000 each in Australia, Brazil, 
Canada, China (mainland), Japan, and Mexico. 

The samples consist of adults aged 18-74 in the U.S., Canada, Malaysia, South Africa, and Turkey, 
and aged 16-74 in all other countries. 

The samples in Argentina, Australia, Belgium, Canada, France, Germany, Great Britain, Hungary, 
Italy, Japan, the Netherlands, Poland, South Korea, Spain, Sweden, and the U.S. can be taken as 
representative of these countries’ general adult population under the age of 75. 

The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Russia, 
Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than 
the general population. The survey results for these countries should be viewed as reflecting the 
views of the more “connected” segment of their population. 

The data is weighted so that each country’s sample composition best reflects the demographic 
profile of the adult population according to the most recent census data.  

Where results do not sum to 100 or the ‘difference’ appears to be +/-1 more/less than the actual, this 
may be due to rounding, multiple responses, or the exclusion of don't know or not stated responses. 

The precision of Ipsos online polls is calculated using a credibility interval with a poll of N=2,000 
accurate to +/-2.5 percentage points, of N=1,500 accurate to 2.9 percentage points, of N=1,000 
accurate to +/- 3.5 percentage points, and of N= 500 accurate to +/- 4.8 percentage points. For more 
information on Ipsos’s use of credibility intervals, please visit the Ipsos website. 

The publication of these findings abides by local rules and regulations. 
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For more information on this news release, please contact: 

Darrell Bricker 
Global CEO, Ipsos Public Affairs 
+1 416 324-2001 
darrell.bricker@ipsos.com 

© 2021, Ipsos Limited Partnership 
This polling release and the data contained in it are the sole and exclusive property of Ipsos. They are NOT designed to 
support any election outcome or prediction model and no license to use the polling release or the data is either granted or 
implied by their publication. Ipsos does not endorse, and has no responsibility for the accuracy of, the result of any predictive 
model that incorporates this polling data. Furthermore, any use of this information to produce polling aggregations or 
election models without Ipsos’ written permission will be considered a violation of our intellectual property, and Ipsos 
reserves the right to take appropriate legal action. 
 

About Ipsos 

Ipsos is the world’s third largest market research company, present in 90 markets and employing 
more than 18,000 people. 

Our passionately curious research professionals, analysts and scientists have built unique multi-
specialist capabilities that provide true understanding and powerful insights into the actions, opinions 
and motivations of citizens, consumers, patients, customers or employees. We serve more than 
5000 clients across the world with 75 business solutions. 

Founded in France in 1975, Ipsos is listed on the Euronext Paris since July 1st, 1999. The company 
is part of the SBF 120 and the Mid-60 index and is eligible for the Deferred Settlement Service 
(SRD). 

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP 

www.ipsos.com  


