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Methodology

WHAT?

Online survey via 
Ipsos’ iSay panel

WHO?

2,601 Canadians* 

WHEN?

April 12-19, 2021 

*Weighting was applied to the total sample by age, gender, region and education level to ensure that the composition of the f inal 

sample is representative of Canada’s adult population according to the latest census data from Statistics Canada.
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Younger Canadians 
changing their 

financial perspective



About the economy
- Canadian economy

- Stock markets

- Global Economy

About their financial 
control & understanding
- Level of control over personal financial 

situation

- Your financial literacy

About their financial 
situation

18–34-year-olds are 
now more optimistic

7. What is your outlook for the remainder of 2021 with the regards to the following?



Women have been 
disproportionately 

impacted financially by 
COVID-19

The Financial Confidence Index 

demonstrates that the she-cession is real. 



Women feel more 
concerned and anxious 
about money and 
finances

Q1. To what extent do you agree or disagree with the following statements?

LEVEL OF AGREEMENT – STRONGLY AGREE (%)

12%

24%

20%

18%

16%

10%

I can enjoy life
because of the way
I'm managing my

money

I am concerned that
the money I have or
will save won't last

When I think about
my finances, I feel

anxious

Women Men



Women are more 
financially impacted

10b. Which of the following have you experienced or are you currently experiencing in the past 

few months due to the Covid-19 health crisis?

SITUATION EXPERIENCED IN THE PAST MONTHS DUE TO THE 

COVID-19 CRISIS

16%
15%

13%
11%

10%
12% 12%

8% 8%

7%

My working
hours have been

cut

I've increased the
amount of debt

on my credit
cards

I am using/have
used savings to

pay bills

I am
borrowing/have

borrowed money
from family or

friends

I lost my job
temporarily

Women Men



46% 
of women 
feel somewhat or 
much less 
prepared for an 
economic 
emergency.

vs. 35% of men 

11B. Compared to a year ago, how prepared do you feel for an economic emergency?
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ABOUT IPSOS

Ipsos ranks third in the global research industry. With a 
strong presence in 87 countries, Ipsos employs more than 
16,000 people and has the ability to conduct research 
programs in more than 100 countries. Founded in France in 
1975, Ipsos is controlled and managed by research 
professionals. They have built a solid Group around a multi-
specialist positioning – Media and advertising research; 
Marketing research; Client and employee relationship 
management; Opinion & social research; Mobile, Online, 
Offline data collection and delivery. 

Ipsos is listed on Eurolist – NYSE – Euronext.  The company is 
part of the SBF 120 and the Mid-60 index and is eligible for 
the Deferred Settlement Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP

www.ipsos.com

GAME CHANGERS

At Ipsos we are passionately curious about people, markets, 
brands and society. We deliver information and analysis that 
makes our complex world easier and faster to navigate and 
inspires our clients to make smarter decisions. 

We believe that our work is important. Security, simplicity, 
speed and substance applies to everything we do. 

Through specialisation, we offer our clients a unique depth of 
knowledge and expertise. Learning from different experiences 
gives us perspective and inspires us to boldly call things into 
question, to be creative.

By nurturing a culture of collaboration and curiosity, we attract 
the highest calibre of people who have the ability and desire 
to influence and shape the future.

“GAME CHANGERS” – our tagline – summarises our ambition.


