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GENDER IDENTITY AND

SEXUAL ATTRACTION:
A GENERATION GAP

LGBT EXPOSURE AND
ENGAGEMENT: WIDE
VARIATIONS

LGBT EQUALITY:
STRONG SUPPORT IN
MOST COUNTRIES

KEY FINDINGS

LGBT VISIBILITY: MORE

SUPPORT THAN
OPPOSITION

LGBT ATHLETES: A
MIXED PICTURE

On average, across the
27 countries surveyed,
those who describe
themselves as
transgender, non-binary,
non-conforming, gender-
fluid, or in a way other
than male or female

make up 4% of Gen Z vs.

2% of Millennials, 1% of
Gen X and less than 1%
of Boomers

Younger adults are also
much more likely to say

they are equally attracted

to both sexes

Exposure to LGBT
people and engagement
with the LGBT+
community varies widely
across countries: 66% in
Brazil report having a gay
or lesbian relative, friend
or colleague vs. 7% in
Japan and South Korea
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Anti-discrimination laws
and equal marriage and
adoption rights for LGBT
people are supported by
majorities in most of the
27 countries but are
fiercely opposed in a few
of them

Globally, there is a lot
more support than
opposition toward
corporate activism
promoting equality

Majorities in most (but
not all) countries support
LGBT people being open
about their sexual
orientation or gender
identity with everyone

On average, there is
more support than
opposition toward LGBT
people displaying
affection in public and
more LGBT characters
on TV, in films and in
advertising

There is a great deal of
support in most countries
for lesbian, gay and
bisexual athletes in
sports teams being open
about their orientation

On the other hand, when
it comes to allowing
transgender athletes to
perform according to the
gender they identify with,
public opinion is divided
and varies widely across
countries
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GENDER IDENTITY AND SEXUAL ORIENTATION - SUMMARY

On average, across the 27 countries surveyed,
4% in Gen Z identify as other than male or
female vs. 1% among all adults

On average, 1% of adults describe themselves identify as
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The proportion of those who do so ranges varies widely

across generations and countries:

A From 4% of Gen Z (born in or after 1997) and 2% of
Millennials (born 1981-1996) to 1% of Gen X (born 1965-
1980) and less than 1% of Baby Boomers (born 1946-
1964)

A Highest at 3% in Germany and Sweden, 2% in 10
countries, 1% or less in the other 12 countries
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On average, globally, 80% identify as
heterosexual, 3% as gay, lesbian or homosexual,
4% as bisexual, 1% as pansexual or omnisexual,
1% as asexual, 1% as
konrow or wonodt say.

unable or unwilling to define their sexual orientation: 39%
in Malaysia, 33% in Turkey, 24% in India, 19% in Russia
and 15% in Mexico.

A Identification as lesbian/gay/homosexual ranges from 5%

in Brazil, Spain, Australia, Canada and the Netherlands
to 1% in Hungary, Peru, Italy, Poland, Japan, China,
South Korea, and less than 1% in Russia

A Globally, males are more likely to identify as gay or

homosexual (4%) than are women as lesbian or
homosexual (1%); the same applies to Gen Z (4%) and
Millennials (3%) vs. Gen X (2%) and Boomers (1%)

A The incidence of self-identified bisexuals ranges from 9%

in India and 7% in Brazil and Mexico to 1% in Turkey,
Japan, and South Korea

A Globally, Gen Z members are much more likely to

identify as bisexual (9%) than Millennials (4%), Gen Xers
(3%) and Boomers (2%)

A The US is the only country where as many as 2% identify

as pansexual/omnisexual

A Sweden has the highest prevalence of those describing

themselves as asexual (3%)

A Turkey (5%) and Japan (3%) have the largest proportion

of adults identifying thei
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Globally, 7% say they are only or mostly

attracted to the same sex, 4% equally to both

sexes, 83% only to the opposite sex and 6%

not t

The proportion of those who report being only/most/equally

attracted to the same sex barely varies by gender and

education level globally, but it differs greatly depending on

age and geography:

A 18% of Gen Z, 12% of Millennials, 9% of Gen X, 7% of
Boomers

A More than 15% in Australia, Brazil, Belgium, and India
vs. 4% in Russia

Sexual attraction and reported orientation are mostly but not
perfectly aligned:

A 80% of self-identified heterosexuals report being only
attracted to the opposite sex and 12% mostly so

A 60% of self-identified lesbians and gays say they are
only attracted to the same sex and 24% mostly so

A 48% of self-identified bisexuals say they are equally
attracted to both sexes but more say they are mostly
attracted to the opposite sex (28%) than to the same sex
(9%)

Those who identify their gender as any of transgender, non-

binary/non-gender conforming/gender-fluid, or other are

diverse in their reported orientation: 19% describe
themselves as heterosexual, 19% as homosexual, 17% as
pan/omnisexual, 12% as asexual, 9% as bisexual, 7% as

other and. 16% donobt know o
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GENDER IDENTITY BY COUNTRY

Q. How do you currently Total % other than
describe yourself? male or female
Global Country Average 2%
Germany 4%
Chile 4%
Argentina 3%
Sweden 3%
Spain 3%
Mexico 3%
Brazil 3%
Hungary 3%
Australia 3%
Malaysia 3%
Canada 2%
France 2%
Great Britain 2%
India 2%
Turkey 2%
Japan 2%
China 2%
Peru 2%
Russia 2% 2% <19
United States 1%
Belgium 1%
Italy 1%
Base: 19,069 online adults aged 16-74 across 27 countries South Korea 1%
* Onli'ne éamples in Brazil, Chile, mainland China, Netherlands 1%
Colombia, India, Malaysia, Mexico, Peru, Russia, South Colombia 1%
s e o e o a2 Poland 15
The AGIobal Country Averageo reflects t%ertQ\AJnlg%el%
result for all the countries where the survey was
conducted. It has not been adjusted to the population
size of each country and s not intended to suggest a ® "Transgender", "non-binary/non-conforming/gender-fluid” or "in another way" m Prefer not to say

total result.
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GENDER IDENTITY BY KEY GENERATION (GLOBAL COUNTRY AVERAGE)

Q. How do you currently
describe yourself?

A Gen Z: Born 1997 and later (i.e.,
no older than 23/24)

A Millennials: Born 1981-1996 (i.e.,
ages 24/25-39/40)

A Gen X: Born 1965-1980 (i.e.,
ages 40/41-55/56)

A Baby Boomers: Born 1946-1964
(i.e., ages 56/57-74)

Base: 19,069 online adults aged 16-74 across 27 countries
* Online samples in Brazil, Chile, mainland China,
Colombia, India, Malaysia, Mexico, Peru, Russia, South
Africa, and Turkey tend to be more urban, educated,
and/or affluent than the general population

The AGIobal Country Averageo

result for all the countries where the survey was
conducted. It has not been adjusted to the population
size of each country and is not intended to suggest a
total result.
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