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0001 Q1a. Thinking about the following statements, where would you 

place yourself on the scales below? Please place yourself on the 

scale, from 1 to 10, or you may choose any number in between or 

answer don’t know: I support nations across the world working 

together to solve global challenges
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together to solve global challenges
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following statements about nature and human needs. - Nature can 
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following statements about nature and human needs. - Nature can 

meet the needs of humans right now
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meet the needs of humans right now
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following statements about nature and human needs. - If people 
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following statements about nature and human needs. - Other 
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needs of everyone
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needs of everyone
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following statements about nature and human needs. - The 
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following statements about nature and human needs. - The 

benefits of taking action to protect nature are greater than any 

costs
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following statements about nature and human needs. - The 

benefits of taking action to protect nature are greater than any 

costs
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0033 Q4. To what extent, if at all, do you agree or disagree with the 

following statements about nature and human needs. - Because of 

human activities, the Earth is close to ‘tipping points’ in nature 

where climate or nature may change suddenly, or may be more 

difficult to stabilise in the future

All Adults aged 16-65 in Sweden 
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nature. Which, if any of the following, are preventing you from 

doing more to protect and restore nature at present?
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and restore nature in future 
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and restore nature in future 

0044 Q5b. You said you would like to do more to protect and restore 
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0045 Q6. In which, if any, of the following areas do you think scientists 

agree that major, transformational change is needed in the next ten 
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following statements? - Summary
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following statements? - Decisions about nature that affect 
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towns/villages) they will affect
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following statements? - International organisations like the United 

Nations should be given more power to protect and restore nature 

at a global level
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following statements? - International organisations like the United 
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at a global level
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0054 Q7. To what extent, if at all, do you agree or disagree with the 

following statements? - International organisations like the United 
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at a global level
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0055 Q7. To what extent, if at all, do you agree or disagree with the 

following statements? - The way Sweden’s economy works should 

prioritise the health and wellbeing of people and nature rather than 

focussing solely on profit and increasing wealth in Sweden
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0058 Q7. To what extent, if at all, do you agree or disagree with the 

following statements? - Sweden’s Government should prioritise 

jobs and business profits in existing industries, even if this means 

some harm to nature
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some harm to nature

All Adults aged 16-65 in Sweden 
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following statements? - Government action to protect and restore 
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next 3-5 years)
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0064 Q7. To what extent, if at all, do you agree or disagree with the 

following statements? - Most of the things we can do to protect 

and restore nature are already known, but not yet put into practice
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following statements? - Most of the things we can do to protect 

and restore nature are already known, but not yet put into practice
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following statements? - Most of the things we can do to protect 
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0067 Q8. To what extent, if at all, do you agree or disagree with the 

following statements? - Summary

All Adults aged 16-65 in Sweden 

0068 Q8. To what extent, if at all, do you agree or disagree with the 

following statements? - Targets for achieving the protection and 
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following statements? - Targets for achieving the protection and 

restoration of nature should be based on science
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0071 Q8. To what extent, if at all, do you agree or disagree with the 

following statements? - When choosing between products or 

services, it makes no difference to me if the business supplying 

these has set targets based on science to protect and restore 

nature
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0072 Q8. To what extent, if at all, do you agree or disagree with the 

following statements? - When choosing between products or 

services, it makes no difference to me if the business supplying 

these has set targets based on science to protect and restore 
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services, it makes no difference to me if the business supplying 
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0074 Q8. To what extent, if at all, do you agree or disagree with the 

following statements? - In the main, the media in Sweden report on 

issues of nature and climate change in ways that help me to 

understand these issues
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following statements? - It would take a huge amount of effort for 

people to protect nature and make it more resilient for future 

generations
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following statements? - When choosing where to live or where to 
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nature, than to cities that do not do this
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following statements? - Summary
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Q1a. Thinking about the following statements, where would you place yourself on the scales below? Please place yourself on the scale, from 1 to 10, or you may choose any number in between or answer don’t know: I support nations across the world working together to solve global challenges

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansver

ige Sydsverige

Norra 

Mellansver

ige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge Urban area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

1 Disagree strongly 24 10 14 1 4 6 10 3 8 2 2 1 1 2 3 5 8 8 7 4 8 3 9

2% 2% 3% 1% 2% 3% 4% 1% 3% 1% 1% 1% 3% 3% 3% 2% 2% 2% 3% 1% 3% 1% 3%

D * * * *

2 30 16 14 3 6 6 9 6 1 1 7 4 3 6 * 7 6 12 12 5 10 4 11

3% 3% 3% 2% 2% 3% 4% 3% * 1% 5% 4% 8% 11% 1% 3% 2% 2% 5% 2% 3% 2% 4%

IJ I* IJO* IJOP* * I Q

3 37 18 20 9 6 8 6 9 12 7 2 2 2 1 4 9 13 11 14 8 11 9 9

3% 3% 4% 5% 3% 4% 3% 4% 4% 4% 1% 2% 5% 1% 5% 4% 3% 2% 6% 3% 4% 4% 3%

* * * * R

4 38 17 21 4 10 4 11 9 13 4 6 6 1 2 3 2 9 18 11 9 11 8 9

3% 3% 4% 2% 4% 2% 5% 4% 5% 2% 4% 7% 3% 4% 4% 1% 2% 4% 5% 3% 4% 4% 3%

P P* * * *

5 112 56 56 11 24 27 29 21 24 20 24 5 6 2 9 21 32 48 32 28 33 17 34

10% 10% 10% 6% 11% 12% 13% 9% 9% 11% 15% 6% 15% 4% 10% 10% 9% 10% 13% 10% 10% 8% 12%

D D LN * * * *

6 93 58 35 23 19 17 21 12 22 20 15 4 2 2 7 20 34 40 19 19 23 26 25

8% 10% 7% 12% 8% 8% 9% 6% 9% 11% 9% 5% 4% 3% 8% 9% 9% 8% 8% 7% 7% 12% 9%

C H * * * * T

7 119 58 60 28 32 20 25 13 33 19 17 10 5 6 6 22 39 56 23 28 34 22 34
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Agree: Top 2 Box 399 206 193 83 77 76 73 90 94 67 65 35 12 19 29 78 151 178 71 113 114 72 100

36% 37% 36% 43% 34% 34% 32% 40% 36% 37% 40% 39% 31% 33% 32% 36% 40% 37% 29% 40% 36% 35% 35%

G * * * * S

Agree: Top 3 Box 564 301 263 102 110 109 106 135 129 97 82 51 16 27 51 111 213 246 104 159 164 107 133

51% 54% 49% 53% 48% 49% 46% 61% 50% 53% 51% 56% 41% 47% 56% 51% 57% 51% 43% 56% 51% 51% 47%

EFG * * * * S W

Disagree: Bottom 2 Box 53 25 28 4 9 12 19 9 9 3 10 5 5 8 3 11 14 20 19 9 18 7 20

5% 5% 5% 2% 4% 6% 8% 4% 3% 2% 6% 5% 11% 14% 4% 5% 4% 4% 8% 3% 5% 3% 7%

D J * IJ* IJOP* * QR

Disagree: Bottom 3 Box 91 43 48 13 15 20 25 17 20 10 11 7 7 8 8 20 27 31 33 17 29 16 29

8% 8% 9% 7% 7% 9% 11% 8% 8% 5% 7% 7% 17% 15% 8% 9% 7% 6% 14% 6% 9% 8% 10%

* J* J* * QR

Mean 7,34 7,39 7,29 7,71 7,31 7,28 6,92 7,56 7,31 7,54 7,31 7,56 6,74 7,04 7,30 7,35 7,59 7,43 6,78 7,63 7,29 7,36 7,12

G G * * * * S S W

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

3



Home

J-10-091774-12 - 5th - 7th May 2021

Internal Use Only

Research on Global Commons - Sweden

All adults aged 16-65 in Sweden

Q1a. Thinking about the following statements, where would you place yourself on the scales below? Please place yourself on the scale, from 1 to 10, or you may choose any number in between or answer don’t know: I support nations across the world working together to solve global challenges

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

1 Disagree strongly 24 11 13 16 6 2 5 17 2 14 5 4 8 5 5 1 2 3 8 10 3 3

2% 3% 2% 3% 3% * 6% 3% * 2% 1% 4% 3% 2% 2% 1% 1% 3% 3% 2% 1% 3%

F F I* I *

2 30 15 14 14 6 10 3 18 10 15 11 3 9 7 6 2 4 2 9 13 6 2

3% 4% 2% 3% 4% 2% 3% 3% 2% 3% 3% 3% 3% 3% 3% 2% 2% 2% 3% 3% 2% 2%

* *

3 37 15 23 22 5 10 4 23 10 20 15 2 12 9 6 2 2 6 12 15 4 6

3% 4% 3% 4% 3% 3% 4% 4% 3% 3% 4% 2% 5% 4% 3% 3% 1% 5% 5% 3% 1% 5%

* Q * Q U U

4 38 14 24 18 6 14 4 21 14 22 11 4 9 11 10 1 3 4 9 21 5 4

3% 4% 3% 3% 4% 3% 4% 3% 3% 4% 3% 3% 3% 4% 5% 1% 2% 3% 3% 5% 2% 3%

* * U

5 112 46 66 51 30 31 13 68 31 64 37 11 24 27 17 4 20 19 24 44 24 19

10% 12% 9% 10% 17% 8% 16% 11% 8% 11% 10% 9% 10% 11% 9% 4% 11% 17% 10% 10% 8% 17%

DF I* * MOP STU

6 93 33 60 51 15 26 6 60 26 48 37 7 22 31 14 10 14 1 22 45 24 1

8% 8% 8% 10% 9% 7% 8% 10% 7% 8% 10% 6% 9% 12% 7% 10% 7% 1% 9% 10% 8% 1%

* R R R R* R V V V

7 119 46 73 60 15 44 3 71 44 70 41 7 19 26 25 10 25 14 19 52 34 14

11% 12% 10% 11% 8% 11% 3% 12% 11% 12% 11% 6% 7% 10% 13% 10% 13% 12% 7% 12% 12% 12%

* G G *

8 164 55 109 66 32 66 9 89 66 98 49 17 36 44 28 18 27 12 36 72 45 12

15% 14% 15% 13% 19% 16% 11% 15% 16% 16% 13% 15% 14% 17% 14% 18% 14% 11% 14% 16% 16% 11%

* *

9 143 50 93 55 15 73 8 62 73 86 35 22 29 21 35 12 34 11 29 56 46 11

13% 13% 13% 10% 9% 18% 10% 10% 18% 14% 9% 19% 12% 8% 18% 13% 18% 10% 12% 13% 16% 10%

DE * H K K N * N

10 Agree strongly 257 78 178 119 30 108 17 131 108 123 103 30 66 53 39 31 50 18 66 91 81 18

23% 20% 25% 23% 17% 27% 21% 21% 27% 20% 27% 26% 26% 21% 20% 31% 26% 16% 26% 20% 28% 16%

E * J R OR* V TV

Don't know 81 28 54 50 11 20 12 50 20 41 32 9 18 18 9 6 9 21 18 27 15 21

7% 7% 8% 10% 7% 5% 14% 8% 5% 7% 8% 7% 7% 7% 5% 6% 5% 19% 7% 6% 5% 19%

F I* * MNOPQ STU

Agree: Top 2 Box 399 128 271 174 45 181 25 193 181 209 138 53 95 74 73 43 85 29 95 147 127 29

36% 33% 38% 33% 26% 45% 31% 32% 45% 35% 37% 45% 38% 29% 38% 44% 44% 26% 38% 33% 44% 26%

DE * GH J NR NR* NR V TV

Agree: Top 3 Box 564 183 381 240 77 247 34 283 247 306 187 70 131 117 101 60 112 42 131 219 172 42

51% 47% 54% 46% 45% 61% 41% 46% 61% 51% 50% 59% 52% 47% 52% 62% 58% 37% 52% 49% 60% 37%

B DE * GH R R NR* NR V V TV

Disagree: Bottom 2 Box 53 26 27 30 12 11 7 35 11 29 16 8 16 12 10 4 6 5 16 22 10 5

5% 7% 4% 6% 7% 3% 9% 6% 3% 5% 4% 7% 6% 5% 5% 4% 3% 5% 6% 5% 3% 5%

C F F I* I *

Disagree: Bottom 3 Box 91 41 50 52 18 22 11 58 22 49 32 10 29 21 16 6 8 11 29 37 14 11

8% 10% 7% 10% 10% 5% 13% 10% 5% 8% 8% 9% 11% 8% 9% 6% 4% 10% 11% 8% 5% 10%

F F I* I Q * U

Mean 7,34 7,06 7,50 7,15 6,81 7,80 6,69 7,11 7,80 7,28 7,39 7,54 7,25 7,11 7,29 7,92 7,78 6,85 7,25 7,19 7,82 6,85
B DE * GH MNR* MNR * STV *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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J-10-091774-12 - 5th - 7th May 2021

Internal Use Only

Research on Global Commons - Sweden

All adults aged 16-65 in Sweden

Q1a. Thinking about the following statements, where would you place yourself on the scales below? Please place yourself on the scale, from 1 to 10, or you may choose any number in between or answer don’t know: I support nations across the world working together to solve global challenges

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extr

emely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extr

emely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

1 Disagree strongly 24 8 6 4 17 6 22 1 1 7 6 10 6 7 8 10 8 5 6 7 3 2

2% 1% 4% 7% 2% 2% 4% * * 2% 1% 5% 1% 2% 5% 1% 4% 5% 14% 1% 2% 2%

B BE* B HI JK MN P P* TUV*

2 30 22 1 1 24 6 20 5 5 7 7 15 5 14 12 10 8 11 4 16 3 2

3% 3% 1% 3% 3% 2% 4% 1% 3% 2% 2% 7% 1% 3% 6% 1% 4% 10% 8% 3% 2% 2%

* H JK M M P PQ* TUV*

3 37 22 3 3 27 10 28 9 1 13 10 14 13 11 12 18 8 8 3 22 5 4

3% 3% 2% 6% 3% 4% 6% 2% * 3% 2% 7% 3% 3% 7% 2% 4% 8% 7% 4% 2% 3%

* HI JK MN P* *

4 38 22 7 - 29 9 22 13 3 10 16 12 10 18 10 21 11 5 1 23 9 1

3% 3% 5% - 3% 3% 4% 3% 2% 2% 4% 6% 2% 4% 5% 3% 5% 4% 3% 4% 4% 1%

* J M * *

5 112 72 13 3 88 24 72 24 12 25 56 28 29 52 29 59 38 11 8 69 12 7

10% 11% 9% 6% 11% 9% 14% 6% 8% 6% 13% 14% 6% 13% 16% 8% 19% 10% 17% 12% 6% 5%

* HI J J M M P * UV* UV

6 93 53 16 6 74 18 44 37 10 32 39 22 29 45 19 57 26 9 8 64 13 3

8% 8% 11% 13% 9% 7% 9% 9% 6% 7% 9% 11% 6% 11% 10% 8% 13% 8% 17% 11% 6% 2%

* M P * UV* UV

7 119 79 10 3 92 27 55 44 17 40 62 15 52 52 14 70 29 11 2 74 18 15

11% 12% 7% 6% 11% 10% 11% 11% 10% 9% 14% 7% 11% 13% 8% 10% 14% 11% 5% 13% 8% 10%

E * JL * *

8 164 103 21 7 131 33 70 65 25 80 70 14 97 51 15 120 20 19 6 87 37 24

15% 16% 14% 15% 16% 12% 14% 17% 15% 18% 16% 7% 20% 13% 8% 16% 10% 18% 14% 15% 18% 17%

* L L NO Q Q* *

9 143 90 15 6 112 31 49 67 27 67 48 26 72 49 20 113 16 10 1 82 33 23

13% 14% 10% 12% 13% 12% 10% 17% 16% 15% 11% 12% 15% 12% 11% 15% 8% 10% 2% 14% 16% 16%

* G G Q * * S S S

10 Agree strongly 257 128 42 11 181 76 83 113 56 145 77 31 159 66 28 216 18 16 4 111 68 59

23% 20% 29% 23% 22% 28% 16% 29% 35% 33% 18% 15% 32% 16% 15% 29% 9% 15% 9% 19% 32% 41%

B * B BE G G KL NO QR * * ST ST

Don't know 81 35 11 6 52 29 43 14 6 19 38 20 17 43 15 44 22 1 2 33 10 5

7% 6% 8% 11% 6% 11% 8% 4% 4% 4% 9% 10% 4% 11% 8% 6% 11% 1% 4% 6% 5% 3%

* BE H J J M M R PR * *

Agree: Top 2 Box 399 218 57 17 292 107 131 180 83 212 126 57 231 115 48 329 34 26 5 193 101 82

36% 34% 39% 35% 35% 40% 26% 46% 51% 48% 29% 27% 47% 28% 26% 45% 17% 25% 11% 33% 48% 57%

* G G KL NO QR * * S ST ST

Agree: Top 3 Box 564 321 78 25 424 140 201 245 108 292 196 70 328 167 64 449 54 46 11 280 138 106

51% 51% 54% 49% 51% 52% 40% 63% 66% 66% 46% 34% 67% 41% 35% 61% 26% 43% 25% 48% 65% 73%

* G G KL L NO QR Q* * S ST ST

Disagree: Bottom 2 Box 53 29 7 5 41 12 42 5 5 14 12 25 11 20 20 20 15 16 10 23 7 5

5% 5% 5% 10% 5% 4% 8% 1% 3% 3% 3% 12% 2% 5% 11% 3% 8% 15% 22% 4% 3% 3%

* HI JK M MN P PQ* TUV*

Disagree: Bottom 3 Box 91 51 10 8 68 22 70 14 6 26 22 39 24 32 32 38 23 25 13 44 12 9

8% 8% 7% 15% 8% 8% 14% 4% 4% 6% 5% 19% 5% 8% 18% 5% 12% 23% 29% 8% 6% 6%

* HI JK MN P PQ* TUV*

Mean 7,34 7,28 7,46 7,04 7,29 7,50 6,61 7,94 8,11 7,97 7,24 6,20 8,04 6,98 6,27 7,83 6,20 6,27 5,25 7,19 7,92 8,33
* G G KL L NO O QR * * S ST ST

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Internal Use Only

Research on Global Commons - Sweden

All adults aged 16-65 in Sweden

Q1b. Thinking about the following statements, where would you place yourself on the scales below? Please place yourself on the scale, from 1 to 10, or you may choose any number in between or answer don’t know: I feel Swedish, not a global citizen TO I feel like a global citizen, not  Swedish

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansver

ige Sydsverige

Norra 

Mellansver

ige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge Urban area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

1 I feel Swedish, not a global citizen 244 115 129 29 41 56 76 43 48 40 42 27 12 15 17 44 61 113 71 59 76 41 68

22% 21% 24% 15% 18% 25% 33% 19% 18% 22% 26% 30% 31% 26% 18% 20% 16% 23% 29% 21% 24% 20% 24%

D DEH I* * * * Q Q

2 125 64 61 31 27 21 17 29 30 13 18 10 7 8 9 31 38 59 28 27 24 27 47

11% 12% 11% 16% 12% 9% 8% 13% 12% 7% 11% 11% 17% 13% 10% 14% 10% 12% 12% 10% 8% 13% 16%

FG * * * * J TU

3 137 79 57 28 25 27 30 27 29 17 19 10 10 10 19 23 40 73 24 41 36 24 35

12% 14% 11% 15% 11% 12% 13% 12% 11% 9% 12% 11% 25% 18% 21% 10% 11% 15% 10% 15% 11% 12% 12%

* IJKP* * IJP*

4 97 49 48 10 24 22 19 22 25 19 12 3 1 11 8 18 34 41 21 24 36 17 19

9% 9% 9% 5% 11% 10% 8% 10% 10% 10% 7% 4% 3% 19% 9% 8% 9% 9% 9% 9% 11% 8% 7%

* * KLMP* *

5 147 76 71 31 38 24 29 25 36 23 21 12 4 5 8 38 68 53 27 46 43 30 29

13% 14% 13% 16% 17% 11% 13% 11% 14% 13% 13% 13% 11% 10% 9% 17% 18% 11% 11% 16% 13% 14% 10%

* * * * RS W

6 75 32 43 20 11 17 11 16 25 9 11 6 1 2 5 16 25 31 20 14 26 11 25

7% 6% 8% 10% 5% 8% 5% 7% 10% 5% 7% 7% 3% 4% 5% 7% 7% 6% 8% 5% 8% 5% 9%

EG * * * *

7 72 48 24 11 18 11 13 18 17 14 11 8 2 1 5 15 29 33 10 26 12 20 13

7% 9% 4% 6% 8% 5% 5% 8% 7% 7% 7% 9% 5% 1% 5% 7% 8% 7% 4% 9% 4% 10% 5%

C * * * * UW UW

8 68 36 32 11 10 16 15 17 23 10 8 5 - 1 10 12 30 24 14 8 29 14 17

6% 6% 6% 6% 4% 7% 6% 8% 9% 5% 5% 6% - 1% 11% 5% 8% 5% 6% 3% 9% 7% 6%

* * * MN* T T

9 31 22 9 6 9 8 5 2 6 14 6 1 - - - 3 15 11 5 10 7 9 5

3% 4% 2% 3% 4% 4% 2% 1% 2% 8% 4% 1% - - - 1% 4% 2% 2% 4% 2% 4% 2%

C ILNOP * * * *

10 I feel like a global citizen, not Swedish 63 26 36 6 14 13 9 20 14 15 8 5 2 2 6 11 28 23 12 18 21 9 15

6% 5% 7% 3% 6% 6% 4% 9% 5% 8% 5% 6% 5% 4% 6% 5% 8% 5% 5% 7% 6% 4% 5%

DG * * * *

Don't know 38 10 27 9 9 8 6 5 5 8 6 3 - 2 5 9 7 21 10 9 11 5 13

3% 2% 5% 5% 4% 3% 3% 2% 2% 4% 4% 4% - 3% 5% 4% 2% 4% 4% 3% 3% 3% 5%

B * * * *

I feel like a global citizen, not Swedish: Top 2 Box 94 48 45 12 24 21 14 23 20 29 14 6 2 2 6 14 43 34 17 29 28 18 19

9% 9% 8% 6% 10% 10% 6% 10% 8% 16% 9% 7% 5% 4% 6% 6% 12% 7% 7% 10% 9% 9% 7%

ILNOP * * * * R

I feel like a global citizen, not Swedish: Top 3 Box 162 84 78 22 33 37 29 39 43 38 23 11 2 3 16 26 74 58 30 37 57 32 37

15% 15% 14% 12% 15% 17% 13% 18% 17% 21% 14% 13% 5% 5% 18% 12% 20% 12% 13% 13% 18% 15% 13%

N MNP * * * N* RS

I feel Swedish, not a global citizen: Bottom 2 Box 370 180 190 60 68 76 93 72 77 54 60 37 19 22 25 75 99 172 99 86 100 68 115

34% 32% 35% 31% 30% 34% 40% 32% 30% 30% 37% 41% 48% 39% 28% 34% 26% 36% 41% 30% 31% 33% 40%

E * IJO* * * Q Q TU

I feel Swedish, not a global citizen: Bottom 3 Box 506 259 247 88 93 104 123 99 107 71 79 47 29 32 44 98 139 244 123 127 136 93 150

46% 46% 46% 46% 41% 46% 53% 44% 41% 39% 49% 51% 73% 57% 49% 45% 37% 51% 51% 45% 43% 45% 52%

E * IJKLOP* IJ* * Q Q U

Mean 4,19 4,26 4,11 4,19 4,39 4,19 3,73 4,45 4,44 4,66 4,05 3,93 3,11 3,24 4,26 4,12 4,74 3,94 3,80 4,27 4,30 4,32 3,88

G G MN MN * * * MN* MN RS

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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J-10-091774-12 - 5th - 7th May 2021

Internal Use Only

Research on Global Commons - Sweden

All adults aged 16-65 in Sweden

Q1b. Thinking about the following statements, where would you place yourself on the scales below? Please place yourself on the scale, from 1 to 10, or you may choose any number in between or answer don’t know: I feel Swedish, not a global citizen TO I feel like a global citizen, not  Swedish

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

1 I feel Swedish, not a global citizen 244 94 150 139 48 57 24 163 57 145 67 33 53 59 40 17 40 36 53 99 57 36

22% 24% 21% 27% 28% 14% 29% 27% 14% 24% 18% 28% 21% 23% 21% 18% 21% 32% 21% 22% 20% 32%

F F I* I K K * MOPQ STU

2 125 51 75 60 23 42 11 72 42 72 46 8 19 23 25 14 34 10 19 48 48 10

11% 13% 11% 12% 13% 10% 13% 12% 10% 12% 12% 7% 8% 9% 13% 15% 17% 9% 8% 11% 17% 9%

* * MNR ST

3 137 45 92 71 20 46 12 79 46 67 59 11 29 30 28 11 24 15 29 58 35 15

12% 11% 13% 14% 12% 11% 14% 13% 11% 11% 16% 9% 11% 12% 14% 12% 13% 13% 11% 13% 12% 13%

* *

4 97 34 63 37 16 44 4 49 44 55 31 11 19 18 14 11 25 10 19 32 36 10

9% 9% 9% 7% 9% 11% 5% 8% 11% 9% 8% 9% 8% 7% 7% 11% 13% 9% 8% 7% 12% 9%

D * * N T

5 147 43 104 71 16 61 7 79 61 76 58 14 45 35 24 16 17 10 45 59 33 10

13% 11% 15% 14% 9% 15% 9% 13% 15% 13% 15% 12% 18% 14% 13% 16% 9% 9% 18% 13% 11% 9%

* QR * UV

6 75 28 47 36 7 32 6 37 32 42 27 7 15 26 14 5 10 6 15 40 15 6

7% 7% 7% 7% 4% 8% 7% 6% 8% 7% 7% 6% 6% 10% 7% 5% 5% 5% 6% 9% 5% 5%

* *

7 72 23 48 32 17 23 4 44 23 36 25 11 18 14 15 5 12 7 18 29 18 7

7% 6% 7% 6% 10% 6% 5% 7% 6% 6% 7% 9% 7% 6% 8% 6% 6% 6% 7% 7% 6% 6%

* *

8 68 27 41 23 10 35 2 31 35 48 14 6 10 18 17 10 9 5 10 35 18 5

6% 7% 6% 4% 6% 9% 3% 5% 9% 8% 4% 5% 4% 7% 9% 10% 4% 4% 4% 8% 6% 4%

D * H K M M*

9 31 11 20 10 3 17 2 11 17 12 15 4 11 7 3 1 9 - 11 10 10 -

3% 3% 3% 2% 2% 4% 3% 2% 4% 2% 4% 3% 4% 3% 1% 1% 5% - 4% 2% 4% -

D * H R * R V

10 I feel like a global citizen, not Swedish 63 20 43 20 7 36 4 23 36 35 19 10 20 12 10 5 11 4 20 22 16 4

6% 5% 6% 4% 4% 9% 5% 4% 9% 6% 5% 8% 8% 5% 5% 5% 6% 4% 8% 5% 6% 4%

D * H *

Don't know 38 13 25 23 5 10 6 22 10 14 19 5 13 9 3 1 1 10 13 12 2 10

3% 3% 3% 4% 3% 3% 7% 4% 3% 2% 5% 4% 5% 4% 2% 1% 1% 9% 5% 3% 1% 9%

I* J OQ Q * OPQ U TU

I feel like a global citizen, not Swedish: Top 2 Box 94 31 63 31 10 53 7 34 53 46 34 14 31 19 13 6 20 4 31 32 27 4

9% 8% 9% 6% 6% 13% 8% 6% 13% 8% 9% 11% 12% 8% 7% 6% 11% 4% 12% 7% 9% 4%

DE * H R * R TV

I feel like a global citizen, not Swedish: Top 3 Box 162 58 104 54 20 88 9 65 88 95 48 20 41 37 30 16 29 9 41 67 45 9

15% 15% 15% 10% 12% 22% 11% 11% 22% 16% 13% 17% 16% 15% 15% 17% 15% 8% 16% 15% 16% 8%

DE * GH R * V

I feel Swedish, not a global citizen: Bottom 2 Box 370 145 225 199 71 99 35 236 99 217 112 41 72 82 65 32 73 45 72 147 105 45

34% 37% 32% 38% 41% 25% 42% 39% 25% 36% 30% 34% 29% 33% 34% 33% 38% 41% 29% 33% 36% 41%

F F I* I * M M S

I feel Swedish, not a global citizen: Bottom 3 Box 506 190 316 270 91 145 46 315 145 283 171 52 101 112 93 43 97 60 101 205 140 60

46% 49% 45% 52% 53% 36% 56% 52% 36% 47% 45% 44% 40% 45% 48% 44% 51% 54% 40% 46% 48% 54%

F F I* I * M M S

Mean 4,19 4,06 4,26 3,79 3,81 4,85 3,66 3,81 4,85 4,14 4,22 4,33 4,48 4,24 4,22 4,27 4,06 3,46 4,48 4,23 4,13 3,46
DE * GH R R R R* * V V V *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q1b. Thinking about the following statements, where would you place yourself on the scales below? Please place yourself on the scale, from 1 to 10, or you may choose any number in between or answer don’t know: I feel Swedish, not a global citizen TO I feel like a global citizen, not  Swedish

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extr

emely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extr

emely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

1 I feel Swedish, not a global citizen 244 139 30 12 181 63 244 - - 74 84 76 82 87 63 130 70 29 18 128 36 22

22% 22% 21% 24% 22% 23% 48% - - 17% 20% 37% 17% 21% 35% 18% 34% 27% 40% 22% 17% 15%

* HI JK MN P P* TUV*

2 125 83 11 2 95 30 125 - - 46 60 19 45 56 24 80 23 19 8 71 19 15

11% 13% 7% 3% 12% 11% 25% - - 10% 14% 9% 9% 14% 13% 11% 11% 18% 18% 12% 9% 10%

E * HI M P* *

3 137 79 20 8 107 30 137 - - 49 65 22 67 51 16 100 20 10 8 69 25 17

12% 12% 14% 16% 13% 11% 27% - - 11% 15% 10% 14% 13% 9% 13% 10% 9% 17% 12% 12% 12%

* HI * *

4 97 60 17 - 77 19 - 97 - 45 41 11 52 34 11 76 13 5 2 49 30 14

9% 10% 12% - 9% 7% - 25% - 10% 9% 5% 11% 8% 6% 10% 6% 5% 5% 8% 14% 10%

D D * D GI L * * T

5 147 79 25 6 111 36 - 147 - 74 56 14 71 56 17 103 26 13 2 73 36 25

13% 13% 17% 12% 13% 13% - 38% - 17% 13% 7% 15% 14% 9% 14% 13% 12% 5% 12% 17% 17%

* GI L L * * S S

6 75 43 13 2 57 18 - 75 - 32 31 11 40 27 9 51 17 5 2 47 16 8

7% 7% 9% 3% 7% 7% - 19% - 7% 7% 5% 8% 7% 5% 7% 8% 5% 3% 8% 8% 5%

* GI * *

7 72 43 10 6 59 13 - 72 - 36 25 11 42 24 6 59 7 5 2 38 16 13

7% 7% 7% 12% 7% 5% - 18% - 8% 6% 5% 9% 6% 3% 8% 3% 4% 3% 6% 7% 9%

F* GI O Q * *

8 68 47 2 6 55 13 - - 68 35 25 8 32 25 11 50 12 7 - 37 20 10

6% 7% 2% 12% 7% 5% - - 42% 8% 6% 4% 7% 6% 6% 7% 6% 6% - 6% 9% 7%

C C* C GH * * S

9 31 18 4 3 25 6 - - 31 13 6 12 17 7 7 20 3 8 2 22 2 5

3% 3% 3% 7% 3% 2% - - 19% 3% 1% 6% 4% 2% 4% 3% 1% 7% 5% 4% 1% 3%

* GH K PQ* U* U

10 I feel like a global citizen, not Swedish 63 32 6 2 40 23 - - 63 29 18 14 30 19 12 49 5 5 2 36 10 11

6% 5% 4% 5% 5% 9% - - 39% 7% 4% 7% 6% 5% 7% 7% 3% 5% 4% 6% 4% 8%

* BE GH Q * *

Don't know 38 11 7 2 20 18 - - - 11 17 8 8 21 6 21 9 1 - 16 2 4

3% 2% 5% 5% 2% 7% - - - 2% 4% 4% 2% 5% 3% 3% 4% 1% - 3% 1% 3%

* B BE M * *

I feel like a global citizen, not Swedish: Top 2 Box 94 49 10 6 65 29 - - 94 42 24 26 48 26 19 69 8 13 4 58 11 16

9% 8% 7% 12% 8% 11% - - 58% 9% 6% 13% 10% 6% 10% 9% 4% 12% 9% 10% 5% 11%

* GH K K Q Q* * U

I feel like a global citizen, not Swedish: Top 3 Box 162 96 12 12 120 42 - - 162 77 49 34 80 51 30 119 20 20 4 95 31 26

15% 15% 8% 24% 15% 16% - - 100% 17% 12% 16% 16% 13% 16% 16% 10% 19% 9% 16% 15% 18%

C* C C GH K Q Q* *

I feel Swedish, not a global citizen: Bottom 2 Box 370 222 41 13 276 93 370 - - 120 145 96 128 144 87 210 93 48 26 200 56 37

34% 35% 28% 27% 33% 35% 73% - - 27% 34% 46% 26% 35% 48% 28% 45% 45% 58% 34% 26% 26%

* HI J JK M MN P P* TUV* U

I feel Swedish, not a global citizen: Bottom 3 Box 506 301 61 22 383 123 506 - - 168 210 117 195 195 103 309 112 57 34 269 81 55

46% 48% 42% 43% 46% 46% 100% - - 38% 49% 57% 40% 48% 57% 42% 55% 54% 75% 46% 38% 38%

* HI J J M M P P* TUV*

Mean 4,19 4,16 4,09 4,78 4,18 4,20 1,79 5,31 8,97 4,61 3,98 3,78 4,56 4,01 3,72 4,45 3,48 4,00 2,98 4,27 4,42 4,69
* G GH KL NO Q * * S S S

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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All adults aged 16-65 in Sweden

Q2. Here is a list of qualities that children can be encouraged to learn at home. Which, if any, do you consider to be especially important? Please choose up to five.

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Tolerance and respect for other people 822 393 429 136 168 158 180 180 192 139 115 73 27 44 70 161 277 346 199 213 243 155 211

75% 70% 80% 71% 74% 71% 78% 81% 75% 77% 71% 80% 70% 78% 78% 73% 74% 72% 82% 76% 76% 75% 74%

B DF * * * * QR

Feeling of responsibility 682 336 347 92 126 149 156 160 171 110 91 64 25 32 56 134 209 314 160 184 197 134 168

62% 60% 64% 48% 55% 67% 68% 71% 66% 60% 56% 71% 63% 56% 62% 61% 56% 65% 66% 65% 61% 64% 58%

DE DE DE K K* * * * Q Q

Independence 635 313 322 106 118 130 149 132 141 109 93 52 19 40 54 126 224 287 124 161 196 120 158

58% 56% 60% 55% 52% 58% 64% 59% 55% 60% 58% 58% 49% 70% 60% 58% 60% 60% 51% 57% 61% 58% 55%

E * * I* * S S

Good manners 609 318 291 96 131 114 131 136 133 102 89 53 21 38 51 122 198 262 149 158 177 121 153

55% 57% 54% 50% 58% 51% 57% 61% 51% 56% 55% 58% 53% 68% 56% 56% 53% 55% 61% 56% 55% 58% 53%

D * * I* * Q

Protection of nature including climate 483 231 252 79 95 105 102 102 118 84 65 37 14 18 40 106 166 206 111 137 144 84 118

44% 41% 47% 41% 42% 47% 44% 46% 46% 46% 40% 41% 35% 33% 45% 48% 44% 43% 46% 49% 45% 40% 41%

* * * * N

Not being selfish (unselfishness) 449 224 224 75 93 90 92 99 109 87 60 34 15 27 39 78 149 206 94 126 124 95 103

41% 40% 42% 39% 41% 40% 40% 44% 42% 48% 37% 37% 38% 48% 43% 36% 40% 43% 39% 45% 39% 46% 36%

KP * * * * W W

Thrift, saving money and things 399 212 187 61 96 79 80 84 94 76 51 31 18 27 24 78 138 159 102 104 134 63 97

36% 38% 35% 32% 42% 36% 35% 37% 37% 42% 32% 34% 45% 49% 26% 36% 37% 33% 42% 37% 42% 30% 34%

D O * * KO* * R V

Imagination 381 188 192 65 88 90 79 59 86 70 49 42 14 13 37 70 131 166 84 95 99 80 108

35% 34% 36% 34% 39% 40% 34% 26% 33% 38% 30% 47% 35% 23% 40% 32% 35% 35% 35% 33% 31% 39% 38%

H H N IKNP* * * N*

Determination, perseverance 204 110 94 37 49 30 49 40 55 35 36 10 6 9 12 42 80 85 38 53 54 46 52

19% 20% 18% 19% 22% 13% 21% 18% 21% 19% 22% 11% 15% 16% 13% 19% 21% 18% 16% 19% 17% 22% 18%

F F L L * * * *

Hard work 170 90 80 38 42 36 21 33 46 18 27 14 6 11 10 39 69 68 33 35 52 27 56

16% 16% 15% 20% 19% 16% 9% 15% 18% 10% 17% 15% 15% 19% 11% 18% 19% 14% 14% 12% 16% 13% 20%

G G G J * * * * J T

Obedience 109 64 45 26 19 19 25 19 21 16 18 8 9 8 5 24 36 46 27 29 32 18 30

10% 12% 8% 14% 8% 9% 11% 9% 8% 9% 11% 9% 23% 14% 6% 11% 10% 10% 11% 10% 10% 9% 10%

* IJLO* * *

Religious faith 48 25 24 20 7 11 3 7 10 3 10 3 4 1 6 10 16 23 9 6 9 7 27

4% 4% 4% 10% 3% 5% 1% 3% 4% 2% 6% 4% 11% 2% 7% 5% 4% 5% 4% 2% 3% 3% 9%

EGH G J * J* * J* TUV

None of these 2 1 1 - - 2 - - 1 - - - - - - 1 2 - - - 1 1 -

* * * - - 1% - - * - - - - - - * * - - - * * -

* * * *

Don’t know 7 7 1 2 1 3 1 1 1 1 3 1 1 - 1 - 2 4 1 2 2 1 2

1% 1% * 1% * 1% * 1% * * 2% 1% 3% - 1% - 1% 1% 1% 1% 1% * 1%

C P * IP* * *

Prefer not to say 4 3 1 1 1 2 - - 1 - 2 - - - - 1 - 4 * - 1 * 3

* 1% * * 1% 1% - - * - 1% - - - - * - 1% * - * * 1%

* * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q2. Here is a list of qualities that children can be encouraged to learn at home. Which, if any, do you consider to be especially important? Please choose up to five.

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated

Up to 

299,999 KR

300,000-

499,999 KR

500,000-

699,999 KR

700,000-

799,999 KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 kr 

- 699 999 

kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Tolerance and respect for other people 822 276 546 390 125 307 60 455 307 458 272 91 168 189 142 73 161 89 168 331 234 89

75% 71% 77% 75% 73% 76% 72% 75% 76% 76% 72% 77% 67% 75% 73% 75% 84% 80% 67% 74% 81% 80%

B * M * MNO M S S S

Feeling of responsibility 682 234 448 314 115 253 55 374 253 373 227 83 140 172 125 55 115 75 140 297 170 75

62% 60% 63% 60% 67% 63% 67% 61% 63% 62% 60% 70% 56% 68% 65% 57% 60% 67% 56% 67% 59% 67%

* M * M SU S

Independence 635 224 411 295 96 245 47 344 245 350 210 75 141 132 113 60 117 73 141 245 177 73

58% 57% 58% 56% 56% 61% 57% 56% 61% 58% 56% 64% 56% 52% 58% 61% 61% 65% 56% 55% 61% 65%

* * N

Good manners 609 209 400 312 108 189 56 364 189 340 201 68 131 141 106 52 112 67 131 247 165 67

55% 54% 57% 60% 63% 47% 68% 60% 47% 56% 53% 58% 52% 56% 55% 54% 59% 60% 52% 55% 57% 60%

F F I* I *

Protection of nature including climate 483 150 333 202 72 209 27 247 209 271 158 54 107 113 83 43 93 43 107 196 136 43

44% 39% 47% 39% 42% 52% 32% 40% 52% 45% 42% 46% 43% 45% 43% 45% 48% 39% 43% 44% 47% 39%

B DE * GH *

Not being selfish (unselfishness) 449 157 291 238 64 147 33 268 147 233 161 54 121 102 74 36 74 41 121 176 110 41

41% 40% 41% 46% 37% 37% 40% 44% 37% 39% 43% 46% 48% 40% 39% 37% 39% 37% 48% 40% 38% 37%

F * I * TU

Thrift, saving money and things 399 130 269 174 64 161 30 208 161 220 140 40 88 97 80 34 64 36 88 177 98 36

36% 33% 38% 33% 37% 40% 36% 34% 40% 37% 37% 33% 35% 38% 42% 35% 33% 32% 35% 40% 34% 32%

D * *

Imagination 381 152 229 172 65 143 27 211 143 222 120 39 89 86 65 42 65 34 89 151 107 34

35% 39% 32% 33% 38% 35% 32% 35% 35% 37% 32% 33% 35% 34% 34% 43% 34% 31% 35% 34% 37% 31%

C * *

Determination, perseverance 204 83 122 87 34 83 11 110 83 107 74 24 45 44 42 20 35 19 45 85 55 19

19% 21% 17% 17% 20% 21% 13% 18% 21% 18% 20% 20% 18% 17% 22% 21% 18% 17% 18% 19% 19% 17%

* *

Hard work 170 70 101 78 23 70 9 92 70 91 66 13 35 44 23 17 37 14 35 67 54 14

16% 18% 14% 15% 13% 17% 11% 15% 17% 15% 18% 11% 14% 17% 12% 18% 19% 13% 14% 15% 19% 13%

* *

Obedience 109 37 72 67 20 22 13 74 22 54 44 11 33 29 17 6 10 14 33 46 16 14

10% 10% 10% 13% 12% 5% 16% 12% 5% 9% 12% 9% 13% 12% 9% 6% 5% 12% 13% 10% 6% 12%

F F I* I Q Q * Q U U U

Religious faith 48 27 21 19 7 23 5 21 23 28 17 4 15 9 10 2 7 4 15 19 10 4

4% 7% 3% 4% 4% 6% 6% 3% 6% 5% 5% 3% 6% 4% 5% 2% 4% 4% 6% 4% 3% 4%

C * *

None of these 2 1 1 1 1 - - 2 - 1 - 1 1 - 1 - - - 1 1 - -

* * * * 1% - - * - * - 1% * - 1% - - - * * - -

* *

Don’t know 7 2 5 6 1 1 - 6 1 4 4 - 4 - 1 1 - 1 4 1 1 1

1% 1% 1% 1% * * - 1% * 1% 1% - 2% - 1% 1% - 1% 2% * * 1%

* *

Prefer not to say 4 1 3 4 * - 1 3 - 1 3 - 1 * - - 1 2 1 * 1 2

* * * 1% * - 2% * - * 1% - * * - - 1% 2% * * * 2%

I* * T

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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All adults aged 16-65 in Sweden

Q2. Here is a list of qualities that children can be encouraged to learn at home. Which, if any, do you consider to be especially important? Please choose up to five.

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Tolerance and respect for other people 822 474 108 39 622 200 376 304 120 366 310 132 400 289 118 579 140 67 27 400 187 129

75% 75% 75% 78% 75% 74% 74% 78% 74% 83% 73% 64% 82% 71% 65% 78% 69% 63% 60% 68% 89% 89%

* KL L NO QR * * ST ST

Feeling of responsibility 682 399 98 35 532 151 345 226 90 258 264 150 283 255 133 454 134 66 34 359 135 92

62% 63% 67% 71% 64% 56% 68% 58% 56% 58% 62% 73% 58% 62% 73% 61% 66% 62% 76% 61% 64% 64%

F F * F HI JK MN * *

Independence 635 352 90 29 471 164 302 220 94 237 256 133 257 250 120 424 124 59 27 323 131 84

58% 56% 62% 59% 57% 61% 60% 56% 58% 54% 60% 65% 53% 61% 66% 57% 61% 56% 60% 55% 62% 58%

* J M M * *

Good manners 609 349 81 26 457 152 317 195 79 219 246 134 250 230 120 396 114 65 33 337 111 65

55% 55% 56% 52% 55% 56% 63% 50% 49% 49% 57% 65% 51% 56% 66% 54% 56% 62% 72% 57% 53% 45%

* HI J J MN * UV* V

Protection of nature including climate 483 278 66 24 369 114 193 208 72 291 166 25 319 143 20 409 47 18 7 228 125 100

44% 44% 46% 48% 45% 42% 38% 53% 45% 66% 39% 12% 65% 35% 11% 55% 23% 17% 15% 39% 59% 69%

* G KL L NO O QR * * S ST ST

Not being selfish (unselfishness) 449 262 65 15 342 106 198 164 73 199 177 66 220 160 61 328 70 27 18 221 92 75

41% 41% 45% 29% 41% 39% 39% 42% 45% 45% 41% 32% 45% 39% 34% 44% 35% 26% 41% 38% 44% 52%

* L L O QR * * T

Thrift, saving money and things 399 233 56 17 306 93 186 139 61 168 151 70 184 143 63 265 87 35 19 218 73 50

36% 37% 39% 35% 37% 34% 37% 35% 38% 38% 35% 34% 38% 35% 35% 36% 43% 33% 41% 37% 35% 35%

* * *

Imagination 381 216 54 18 289 92 172 139 57 165 143 69 187 139 50 258 68 39 17 184 84 61

35% 34% 37% 37% 35% 34% 34% 36% 35% 37% 33% 33% 38% 34% 27% 35% 33% 37% 37% 31% 39% 42%

* O * * T T

Determination, perseverance 204 121 27 11 158 46 94 68 34 76 83 44 77 83 42 127 43 29 12 125 25 29

19% 19% 18% 21% 19% 17% 19% 17% 21% 17% 19% 21% 16% 20% 23% 17% 21% 28% 27% 21% 12% 20%

* M P* U* U U

Hard work 170 104 21 8 133 38 84 54 26 48 68 50 56 64 45 91 46 30 11 108 28 10

16% 16% 15% 16% 16% 14% 17% 14% 16% 11% 16% 24% 11% 16% 25% 12% 22% 28% 24% 18% 13% 7%

* J JK MN P P* V* V

Obedience 109 56 15 5 75 34 62 29 12 31 38 34 32 40 32 57 22 17 8 59 18 7

10% 9% 10% 9% 9% 13% 12% 7% 8% 7% 9% 16% 7% 10% 17% 8% 11% 16% 17% 10% 8% 5%

* H JK MN P* V* V

Religious faith 48 31 3 1 35 14 19 18 10 14 20 13 17 23 7 23 9 13 3 33 5 4

4% 5% 2% 3% 4% 5% 4% 5% 6% 3% 5% 6% 4% 6% 4% 3% 5% 12% 6% 6% 3% 3%

* PQ* *

None of these 2 1 - - 1 1 1 1 - - 1 1 - 1 1 2 - - - 2 - -

* * - - * * * * - - * 1% - * 1% * - - - * - -

* * *

Don’t know 7 2 - - 2 5 3 2 - 1 4 1 2 4 1 4 2 - - 1 1 1

1% * - - * 2% 1% * - * 1% 1% * 1% * 1% 1% - - * * 1%

* BE * *

Prefer not to say 4 2 - - 2 2 1 2 * 1 3 - 1 2 * 2 * - - 1 1 -

* * - - * 1% * * * * 1% - * 1% * * * - - * 1% -

* * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Internal Use Only

Research on Global Commons - Sweden

All adults aged 16-65 in Sweden

Q3. How worried, if at all, are you about the following nowadays? - Summary

All Adults aged 16-65 in Sweden

Q3. How worried, if at 

all, are you about the 

following nowadays?

The state 

of nature 

today

The state 

in which 

we will 

leave 

nature for 

future 

generation

s

(A) (B)

Unweighted base 1097 1097

Weighted base 1097 1097

Not at all worried (1) 34 37

3% 3%

Not very worried (2) 173 145

16% 13%

B

Somewhat worried (3) 428 408

39% 37%

Very worried (4) 289 313

26% 29%

Extremely worried (5) 154 176

14% 16%

A

Don't know 19 19

2% 2%

Very/extremely worried NET 443 489

40% 45%

A

Not very/at all worried NET 207 182

19% 17%

B

Mean 3,33 3,41
A

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B   Minimum Base: 30(**) Small Base: 100(*)
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J-10-091774-12 - 5th - 7th May 2021

Internal Use Only

Research on Global Commons - Sweden

All adults aged 16-65 in Sweden

Q3. How worried, if at all, are you about the following nowadays? - The state of nature today

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Not at all worried (1) 34 25 9 3 6 5 12 7 10 2 5 3 2 8 1 2 13 15 6 8 12 7 7

3% 5% 2% 2% 3% 2% 5% 3% 4% 1% 3% 3% 4% 15% 1% 1% 3% 3% 2% 3% 4% 3% 3%

C D P * * IJKLOP* *

Not very worried (2) 173 103 70 30 30 31 43 40 38 26 24 21 9 11 10 33 48 80 45 41 61 29 42

16% 18% 13% 15% 13% 14% 19% 18% 15% 15% 15% 23% 24% 19% 11% 15% 13% 17% 18% 14% 19% 14% 15%

C O* * * *

Somewhat worried (3) 428 216 212 68 86 88 98 88 98 79 63 34 13 18 34 89 122 197 109 101 127 93 107

39% 39% 39% 36% 38% 39% 43% 39% 38% 44% 39% 38% 32% 32% 38% 41% 32% 41% 45% 36% 40% 45% 37%

* * * * Q Q

Very worried (4) 289 142 148 47 64 67 46 65 78 46 37 17 11 10 32 60 117 124 49 79 67 50 92

26% 25% 27% 25% 28% 30% 20% 29% 30% 25% 23% 19% 27% 17% 35% 27% 31% 26% 20% 28% 21% 24% 32%

G G * * * KLN* S U

Extremely worried (5) 154 63 91 39 35 29 30 23 32 26 27 12 5 8 11 32 66 58 30 48 49 27 30

14% 11% 17% 20% 15% 13% 13% 10% 12% 14% 17% 14% 13% 14% 12% 15% 18% 12% 12% 17% 15% 13% 11%

B H * * * * R W

Don't know 19 9 10 5 7 4 1 1 2 2 5 2 - 2 2 4 9 7 3 5 4 2 8

2% 2% 2% 3% 3% 2% 1% 1% 1% 1% 3% 3% - 3% 2% 2% 2% 1% 1% 2% 1% 1% 3%

G * * * *

Very/extremely worried NET 443 205 238 86 99 95 76 88 110 72 64 30 16 18 43 91 183 182 79 127 116 77 123

40% 37% 44% 45% 43% 43% 33% 39% 43% 39% 40% 33% 40% 31% 48% 42% 49% 38% 33% 45% 36% 37% 43%

B G G G * * * * RS U

Not very/at all worried NET 207 128 79 33 36 36 55 47 48 29 30 24 11 19 11 35 61 95 50 49 72 36 49

19% 23% 15% 17% 16% 16% 24% 21% 19% 16% 18% 26% 28% 34% 13% 16% 16% 20% 21% 17% 23% 17% 17%

C EF JOP* O* IJKOP* *

Mean 3,33 3,21 3,46 3,48 3,41 3,38 3,16 3,25 3,33 3,37 3,36 3,18 3,21 2,97 3,48 3,40 3,48 3,27 3,22 3,43 3,26 3,30 3,35
B GH G G N N N * * * N* N RS

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

13



Home

J-10-091774-12 - 5th - 7th May 2021

Internal Use Only

Research on Global Commons - Sweden

All adults aged 16-65 in Sweden

Q3. How worried, if at all, are you about the following nowadays? - The state of nature today

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Not at all worried (1) 34 11 23 15 8 11 1 22 11 17 12 5 7 9 6 2 5 4 7 15 8 4

3% 3% 3% 3% 5% 3% 2% 4% 3% 3% 3% 4% 3% 4% 3% 2% 3% 3% 3% 3% 3% 3%

* *

Not very worried (2) 173 61 112 88 33 52 15 106 52 96 58 19 34 40 32 20 30 18 34 72 50 18

16% 16% 16% 17% 19% 13% 18% 17% 13% 16% 16% 16% 13% 16% 17% 20% 16% 16% 13% 16% 17% 16%

* *

Somewhat worried (3) 428 163 265 214 61 152 38 238 152 248 137 42 92 99 72 35 84 46 92 170 119 46

39% 42% 37% 41% 36% 38% 46% 39% 38% 41% 36% 36% 37% 39% 37% 36% 44% 41% 37% 38% 41% 41%

* *

Very worried (4) 289 109 181 123 40 127 16 147 127 153 102 34 54 68 56 28 53 31 54 124 81 31

26% 28% 26% 24% 23% 31% 19% 24% 31% 25% 27% 29% 21% 27% 29% 29% 28% 28% 21% 28% 28% 28%

D * GH *

Extremely worried (5) 154 39 115 71 26 57 11 87 57 76 60 18 57 34 23 13 18 10 57 57 30 10

14% 10% 16% 14% 15% 14% 13% 14% 14% 13% 16% 16% 23% 13% 12% 13% 9% 9% 23% 13% 11% 9%

B * NOQR * TUV

Don't know 19 6 13 11 3 5 3 12 5 12 8 - 8 2 5 - 1 3 8 7 1 3

2% 2% 2% 2% 2% 1% 3% 2% 1% 2% 2% - 3% 1% 3% - 1% 2% 3% 2% * 2%

* * U

Very/extremely worried NET 443 148 296 194 66 183 26 234 183 229 162 53 110 102 79 40 71 41 110 181 111 41

40% 38% 42% 37% 39% 45% 32% 38% 45% 38% 43% 44% 44% 40% 41% 42% 37% 37% 44% 41% 39% 37%

D * GH *

Not very/at all worried NET 207 72 135 103 41 63 16 128 63 113 70 24 41 49 38 22 35 22 41 87 57 22

19% 18% 19% 20% 24% 16% 19% 21% 16% 19% 19% 20% 16% 19% 20% 23% 18% 19% 16% 19% 20% 19%

F * I *

Mean 3,33 3,27 3,36 3,29 3,26 3,42 3,25 3,29 3,42 3,30 3,38 3,35 3,49 3,31 3,31 3,29 3,26 3,24 3,49 3,31 3,27 3,24
* QR * * TUV *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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J-10-091774-12 - 5th - 7th May 2021

Internal Use Only

Research on Global Commons - Sweden

All adults aged 16-65 in Sweden

Q3. How worried, if at all, are you about the following nowadays? - The state of nature today

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Not at all worried (1) 34 20 2 2 25 9 21 8 4 - - 34 3 1 30 9 5 19 14 15 1 1

3% 3% 2% 5% 3% 3% 4% 2% 3% - - 16% 1% * 16% 1% 2% 18% 32% 2% 1% 1%

* JK MN PQ* TUV*

Not very worried (2) 173 104 20 10 134 39 96 39 29 - - 173 4 42 126 60 61 44 18 113 15 3

16% 16% 14% 20% 16% 14% 19% 10% 18% - - 84% 1% 10% 69% 8% 30% 42% 40% 19% 7% 2%

* H H JK M MN P P* TUV* UV

Somewhat worried (3) 428 265 47 18 331 97 210 152 49 - 428 - 90 315 22 292 89 20 5 253 88 31

39% 42% 33% 36% 40% 36% 41% 39% 30% - 100% - 18% 77% 12% 39% 44% 19% 11% 43% 41% 21%

E * I JL MO R R * * SV SV

Very worried (4) 289 166 41 11 218 71 113 120 48 289 - - 240 45 4 237 34 15 6 135 75 58

26% 26% 29% 23% 26% 26% 22% 31% 30% 65% - - 49% 11% 2% 32% 17% 14% 13% 23% 35% 40%

* G KL NO O QR * * ST ST

Extremely worried (5) 154 68 31 9 108 46 55 68 28 154 - - 152 2 - 134 8 8 2 64 32 51

14% 11% 21% 17% 13% 17% 11% 17% 18% 35% - - 31% * - 18% 4% 8% 4% 11% 15% 35%

BE * B B G G KL NO QR * * S STU

Don't know 19 9 3 - 12 8 11 4 2 - - - - 3 1 6 6 - - 8 1 -

2% 1% 2% - 1% 3% 2% 1% 1% - - - - 1% 1% 1% 3% - - 1% * -

* P * *

Very/extremely worried NET 443 234 72 20 326 117 168 188 77 443 - - 392 46 4 372 42 23 8 198 107 110

40% 37% 50% 40% 39% 43% 33% 48% 47% 100% - - 80% 11% 2% 50% 21% 22% 17% 34% 51% 76%

BE * B B G G KL NO O QR * * S ST STU

Not very/at all worried NET 207 124 22 12 159 48 117 47 34 - - 207 7 43 155 70 66 63 32 127 16 5

19% 20% 16% 24% 19% 18% 23% 12% 21% - - 100% 1% 11% 85% 9% 32% 59% 72% 22% 8% 3%

* H H JK M MN P PQ* TUV* UV

Mean 3,33 3,25 3,55 3,28 3,31 3,41 3,17 3,52 3,42 4,35 3,00 1,84 4,09 3,01 2,00 3,58 2,90 2,53 2,17 3,21 3,58 4,07
BE * B B G G KL L NO O QR R * * S ST STU

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Internal Use Only

Research on Global Commons - Sweden

All adults aged 16-65 in Sweden

Q3. How worried, if at all, are you about the following nowadays? - The state in which we will leave nature for future generations

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Not at all worried (1) 37 25 12 5 5 6 12 9 10 1 7 4 2 9 2 3 16 15 7 12 14 5 6

3% 4% 2% 2% 2% 3% 5% 4% 4% * 4% 4% 4% 15% 2% 1% 4% 3% 3% 4% 4% 3% 2%

J J J* J* IJKLOP* *

Not very worried (2) 145 89 55 19 28 21 39 38 37 21 23 15 7 9 11 22 35 66 43 32 49 30 33

13% 16% 10% 10% 12% 10% 17% 17% 14% 12% 14% 17% 17% 16% 12% 10% 9% 14% 18% 11% 15% 15% 12%

C DF DF * * * * Q

Somewhat worried (3) 408 202 205 72 83 82 94 77 90 67 59 33 16 20 28 94 136 173 99 93 121 71 122

37% 36% 38% 37% 36% 37% 41% 35% 35% 37% 36% 36% 39% 35% 31% 43% 36% 36% 41% 33% 38% 34% 43%

* * * * T

Very worried (4) 313 160 154 54 59 72 51 77 78 54 43 25 10 8 35 60 100 151 62 88 79 68 79

29% 29% 29% 28% 26% 32% 22% 35% 30% 30% 27% 28% 25% 15% 38% 27% 27% 31% 26% 31% 25% 33% 27%

G G N N * * * N*

Extremely worried (5) 176 72 103 40 46 36 32 21 41 34 26 12 5 10 13 36 80 67 29 52 53 32 39

16% 13% 19% 21% 20% 16% 14% 9% 16% 19% 16% 13% 12% 17% 14% 16% 21% 14% 12% 19% 17% 15% 14%

B H H H * * * * RS

Don't know 19 10 9 3 7 5 2 1 2 3 5 2 1 1 2 3 8 8 2 6 4 2 8

2% 2% 2% 2% 3% 2% 1% 1% 1% 2% 3% 2% 3% 2% 2% 2% 2% 2% 1% 2% 1% 1% 3%

* * * *

Very/extremely worried NET 489 232 257 94 105 109 83 98 119 89 69 37 14 18 48 96 180 218 91 140 132 99 117

45% 42% 48% 49% 46% 49% 36% 44% 46% 49% 42% 41% 36% 32% 53% 44% 48% 45% 38% 50% 41% 48% 41%

G G G N * * * N* S W

Not very/at all worried NET 182 114 68 23 33 27 51 47 47 22 30 19 8 17 13 25 51 81 50 44 63 36 39

17% 20% 13% 12% 15% 12% 22% 21% 18% 12% 19% 21% 21% 31% 14% 12% 13% 17% 21% 15% 20% 17% 14%

C DEF DF P* * IJOP* * Q

Mean 3,41 3,30 3,53 3,56 3,51 3,51 3,23 3,29 3,40 3,57 3,36 3,28 3,23 3,03 3,52 3,48 3,53 3,40 3,26 3,49 3,34 3,43 3,40
B GH GH GH N LN * * * N* N S

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Internal Use Only

Research on Global Commons - Sweden

All adults aged 16-65 in Sweden

Q3. How worried, if at all, are you about the following nowadays? - The state in which we will leave nature for future generations

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Not at all worried (1) 37 6 31 19 8 10 4 23 10 18 14 5 11 12 4 2 4 4 11 16 6 4

3% 2% 4% 4% 5% 3% 5% 4% 3% 3% 4% 4% 4% 5% 2% 2% 2% 4% 4% 3% 2% 4%

B * *

Not very worried (2) 145 52 92 67 33 45 5 95 45 86 40 18 24 34 29 17 29 10 24 64 47 10

13% 13% 13% 13% 19% 11% 7% 15% 11% 14% 11% 15% 9% 14% 15% 18% 15% 9% 9% 14% 16% 9%

DF * G M* S

Somewhat worried (3) 408 164 244 213 63 131 40 236 131 234 134 39 88 95 65 36 71 53 88 159 107 53

37% 42% 34% 41% 37% 33% 49% 39% 33% 39% 36% 33% 35% 38% 34% 38% 37% 47% 35% 36% 37% 47%

C F I* * MO ST

Very worried (4) 313 110 203 140 36 137 21 155 137 166 114 34 64 66 64 27 62 30 64 130 89 30

29% 28% 29% 27% 21% 34% 26% 25% 34% 28% 30% 29% 26% 26% 33% 28% 32% 27% 26% 29% 31% 27%

DE * H *

Extremely worried (5) 176 49 126 71 28 76 10 90 76 87 67 22 55 45 26 14 24 13 55 71 38 13

16% 13% 18% 14% 16% 19% 12% 15% 19% 14% 18% 19% 22% 18% 13% 14% 13% 11% 22% 16% 13% 11%

B D * OQR * UV

Don't know 19 8 10 12 3 4 1 13 4 10 8 - 10 1 6 - 1 1 10 6 1 1

2% 2% 1% 2% 2% 1% 1% 2% 1% 2% 2% - 4% * 3% - 1% 1% 4% 1% * 1%

* NQ N * TU

Very/extremely worried NET 489 159 330 211 64 213 31 245 213 252 180 56 119 111 89 41 86 43 119 200 127 43

45% 41% 47% 41% 37% 53% 38% 40% 53% 42% 48% 47% 47% 44% 46% 42% 45% 38% 47% 45% 44% 38%

DE * GH *

Not very/at all worried NET 182 59 123 86 41 55 10 117 55 104 54 23 35 46 33 20 33 15 35 79 53 15

17% 15% 17% 16% 24% 14% 12% 19% 14% 17% 14% 20% 14% 18% 17% 20% 17% 13% 14% 18% 18% 13%

DF * I *

Mean 3,41 3,38 3,43 3,35 3,26 3,56 3,33 3,32 3,56 3,37 3,49 3,41 3,53 3,39 3,42 3,34 3,38 3,32 3,53 3,40 3,37 3,32
DE * GH *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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All adults aged 16-65 in Sweden

Q3. How worried, if at all, are you about the following nowadays? - The state in which we will leave nature for future generations

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Not at all worried (1) 37 20 5 2 27 10 21 10 6 1 - 35 - - 37 10 10 17 14 15 4 1

3% 3% 4% 5% 3% 4% 4% 2% 4% * - 17% - - 21% 1% 5% 16% 31% 3% 2% 1%

* JK MN P PQ* TUV*

Not very worried (2) 145 90 14 11 116 29 82 33 24 3 22 120 - - 145 52 52 36 17 92 13 1

13% 14% 10% 23% 14% 11% 16% 9% 15% 1% 5% 58% - - 79% 7% 26% 34% 37% 16% 6% 1%

CF* H H J JK MN P P* TUV* UV V

Somewhat worried (3) 408 250 49 14 313 95 195 141 51 46 315 43 - 408 - 260 95 32 6 262 66 29

37% 40% 34% 28% 38% 35% 39% 36% 31% 10% 74% 21% - 100% - 35% 46% 30% 13% 45% 31% 20%

* JL J MO PR * * SUV SV

Very worried (4) 313 176 44 17 236 77 141 124 42 222 84 7 313 - - 258 29 14 7 147 82 56

29% 28% 30% 34% 29% 28% 28% 32% 26% 50% 20% 3% 64% - - 35% 14% 13% 16% 25% 39% 38%

* KL L NO QR * * ST ST

Extremely worried (5) 176 88 30 5 123 52 54 81 38 170 6 - 176 - - 154 12 8 2 65 47 57

16% 14% 21% 10% 15% 19% 11% 21% 23% 38% 1% - 36% - - 21% 6% 7% 4% 11% 22% 39%

* B G G KL NO QR * * ST STU

Don't know 19 9 3 - 12 7 13 2 1 1 1 1 - - - 5 6 - - 6 - 1

2% 1% 2% - 1% 3% 3% 1% 1% * * 1% - - - 1% 3% - - 1% - 1%

* H P * *

Very/extremely worried NET 489 264 74 22 360 129 195 205 80 392 90 7 489 - - 412 41 22 9 212 129 113

45% 42% 51% 44% 43% 48% 39% 53% 49% 88% 21% 3% 100% - - 56% 20% 20% 20% 36% 61% 78%

* G G KL L NO QR * * S ST STU

Not very/at all worried NET 182 110 19 14 143 39 103 43 30 4 22 155 - - 182 62 62 53 31 107 17 2

17% 17% 13% 27% 17% 14% 20% 11% 18% 1% 5% 75% - - 100% 8% 30% 50% 68% 18% 8% 2%

CF* H H J JK MN P PQ* TUV* UV V

Mean 3,41 3,36 3,56 3,22 3,38 3,50 3,25 3,60 3,51 4,26 3,17 2,11 4,36 3,00 1,79 3,67 2,91 2,62 2,25 3,27 3,73 4,16
E * B G G KL L NO O QR R * * S ST STU

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q4. To what extent, if at all, do you agree or disagree with the following statements about nature and human needs. - Summary

All Adults aged 16-65 in Sweden

Q4. To what extent, if at all, do you agree or disagree with the following 

statements about nature and human needs.

Nature 

can meet 

the needs 

of humans 

right now

If people 

carry on as 

we are, 

nature will 

still be 

able to 

meet the 

needs of 

humans in 

the future

Nature is 

already 

too 

damaged 

to 

continue 

meeting 

humans’ 

needs in 

the long-

term

Other 

people 

can be 

trusted to 

use nature 

in a way 

that is fair 

to the 

needs of 

everyone

The 

benefits of 

taking 

action to 

protect 

nature are 

greater 

than any 

costs

Because of 

human 

activities, 

the Earth 

is close to 

‘tipping 

points’ in 

nature 

where 

climate or 

nature 

may 

change 

suddenly, 

or may be 

more 

difficult to 

stabilise in 

the future

Things 

that 

threaten 

nature can 

be threats 

to human 

health too

(A) (B) (C) (D) (E) (F) (G)

Unweighted base 1097 1097 1097 1097 1097 1097 1097

Weighted base 1097 1097 1097 1097 1097 1097 1097

Strongly agree (1) 144 58 101 48 433 353 613

13% 5% 9% 4% 39% 32% 56%

BCD BD ABCDF ABCD ABCDEF

Tend to agree (2) 311 93 238 64 306 343 305

28% 8% 22% 6% 28% 31% 28%

BCD D BD BCD BCD BCD

Neither agree nor disagree (3) 348 196 286 177 204 219 121

32% 18% 26% 16% 19% 20% 11%

BCDEFG G BDEFG G G DG

Tend to disagree (4) 180 307 277 308 65 75 28

16% 28% 25% 28% 6% 7% 3%

EFG AEFG AEFG AEFG G G

Strongly disagree (5) 56 393 135 465 41 32 9

5% 36% 12% 42% 4% 3% 1%

FG ACEFG AEFG ABCEFG G G

Don’t know 57 49 60 35 48 74 21

5% 4% 5% 3% 4% 7% 2%

DG G DG G G BDEG

Agree NET 455 151 340 112 739 696 918

41% 14% 31% 10% 67% 63% 84%

BCD D BD ABCDF ABCD ABCDEF

Disagree NET 237 700 412 773 106 107 38

22% 64% 38% 70% 10% 10% 3%

EFG ACEFG AEFG ABCEFG G G

Mean 2,71 3,84 3,10 4,02 2,02 2,11 1,62
EFG ACEFG AEFG ABCEFG G EG

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D/E/F/G   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D/E/F/G   Minimum Base: 30(**) Small Base: 100(*)
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Q4. To what extent, if at all, do you agree or disagree with the following statements about nature and human needs. - Nature can meet the needs of humans right now

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 144 99 46 34 19 33 30 28 40 24 16 11 8 11 10 24 52 61 30 31 40 30 43

13% 18% 8% 18% 8% 15% 13% 12% 15% 13% 10% 12% 19% 20% 11% 11% 14% 13% 13% 11% 13% 14% 15%

C E E * * * *

Tend to agree (2) 311 168 143 40 63 55 82 70 70 45 46 19 15 9 35 73 96 150 64 83 82 59 87

28% 30% 27% 21% 28% 25% 36% 31% 27% 25% 28% 21% 39% 16% 38% 33% 26% 31% 27% 29% 26% 28% 30%

DF D * LN* * JLN* LN

Neither agree nor disagree (3) 348 143 205 61 79 70 68 69 71 60 55 36 8 23 24 71 123 135 89 94 111 63 80

32% 26% 38% 32% 35% 32% 30% 31% 27% 33% 34% 40% 21% 41% 26% 33% 33% 28% 37% 33% 35% 30% 28%

B I* * * * R

Tend to disagree (4) 180 90 91 28 37 39 35 42 53 34 23 10 3 9 13 34 62 83 36 45 52 35 49

16% 16% 17% 15% 16% 18% 15% 19% 21% 19% 14% 12% 9% 16% 15% 15% 16% 17% 15% 16% 16% 17% 17%

* * * *

Strongly disagree (5) 56 35 21 9 18 15 7 8 7 7 11 10 4 2 3 11 21 24 11 18 17 11 11

5% 6% 4% 5% 8% 7% 3% 4% 3% 4% 7% 11% 10% 4% 3% 5% 6% 5% 4% 6% 5% 5% 4%

G IJO* I* * *

Don’t know 57 23 34 20 12 11 8 6 18 11 11 4 1 2 6 5 20 26 11 11 18 11 17

5% 4% 6% 10% 5% 5% 3% 3% 7% 6% 7% 5% 2% 3% 6% 2% 5% 5% 5% 4% 6% 5% 6%

FGH P P * * * *

Agree NET 455 267 189 74 82 88 113 98 109 69 62 30 23 20 45 97 149 212 95 114 122 88 130

41% 48% 35% 39% 36% 40% 49% 44% 42% 38% 38% 33% 58% 36% 50% 44% 40% 44% 39% 40% 38% 42% 46%

C DE * JKLN* * L*

Disagree NET 237 125 112 37 55 54 41 50 60 41 34 20 7 11 16 45 83 107 46 63 69 45 60

22% 22% 21% 19% 24% 24% 18% 22% 23% 23% 21% 23% 19% 20% 18% 21% 22% 22% 19% 22% 22% 22% 21%

* * * *

Mean 2,71 2,62 2,80 2,63 2,87 2,75 2,57 2,69 2,66 2,74 2,79 2,88 2,50 2,67 2,58 2,70 2,73 2,69 2,71 2,76 2,74 2,69 2,62
B DG * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q4. To what extent, if at all, do you agree or disagree with the following statements about nature and human needs. - Nature can meet the needs of humans right now

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 144 53 91 68 25 51 7 86 51 73 54 18 32 38 28 11 29 7 32 66 40 7

13% 14% 13% 13% 15% 13% 8% 14% 13% 12% 14% 15% 13% 15% 15% 12% 15% 6% 13% 15% 14% 6%

* R R * R V V

Tend to agree (2) 311 121 190 137 52 122 27 162 122 175 105 31 61 70 47 38 71 25 61 116 109 25

28% 31% 27% 26% 31% 30% 33% 26% 30% 29% 28% 26% 24% 28% 24% 39% 37% 22% 24% 26% 38% 22%

* MOR* MNOR STV

Neither agree nor disagree (3) 348 111 237 180 47 120 27 200 120 188 125 36 83 76 70 24 48 47 83 146 72 47

32% 28% 34% 35% 28% 30% 33% 33% 30% 31% 33% 30% 33% 30% 36% 25% 25% 42% 33% 33% 25% 42%

* Q * NPQ U U

Tend to disagree (4) 180 64 117 83 22 75 11 94 75 108 49 23 44 44 29 17 26 20 44 73 43 20

16% 16% 16% 16% 13% 19% 14% 15% 19% 18% 13% 20% 18% 17% 15% 18% 14% 18% 18% 16% 15% 18%

* K *

Strongly disagree (5) 56 19 37 20 14 22 2 32 22 29 19 8 17 12 10 4 9 3 17 23 14 3

5% 5% 5% 4% 8% 6% 3% 5% 6% 5% 5% 7% 7% 5% 5% 4% 5% 3% 7% 5% 5% 3%

D * *

Don’t know 57 22 35 34 10 12 8 37 12 28 25 3 15 13 9 3 8 10 15 22 10 10

5% 6% 5% 7% 6% 3% 9% 6% 3% 5% 7% 3% 6% 5% 5% 3% 4% 9% 6% 5% 4% 9%

F I* I *

Agree NET 455 174 281 205 78 173 34 248 173 248 159 49 93 107 75 49 99 32 93 182 149 32

41% 45% 40% 39% 45% 43% 41% 41% 43% 41% 42% 41% 37% 43% 39% 51% 52% 28% 37% 41% 52% 28%

* R MR* MOR V STV

Disagree NET 237 83 154 103 36 98 14 125 98 138 68 31 61 56 39 21 36 23 61 95 57 23

22% 21% 22% 20% 21% 24% 16% 21% 24% 23% 18% 26% 24% 22% 20% 22% 19% 21% 24% 21% 20% 21%

* *

Mean 2,71 2,66 2,73 2,69 2,67 2,73 2,67 2,69 2,73 2,73 2,64 2,76 2,81 2,68 2,71 2,63 2,55 2,88 2,81 2,69 2,58 2,88
* Q * Q* U U*

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q4. To what extent, if at all, do you agree or disagree with the following statements about nature and human needs. - Nature can meet the needs of humans right now

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 144 90 16 5 112 33 65 50 27 43 48 50 48 48 47 92 18 32 18 81 27 13

13% 14% 11% 10% 13% 12% 13% 13% 17% 10% 11% 24% 10% 12% 26% 12% 9% 30% 40% 14% 13% 9%

* JK MN PQ* TUV*

Tend to agree (2) 311 198 36 14 248 63 163 94 45 100 139 68 115 135 57 215 62 28 9 188 54 36

28% 31% 25% 29% 30% 23% 32% 24% 28% 22% 32% 33% 23% 33% 31% 29% 30% 26% 20% 32% 25% 25%

F * F H J J M M * *

Neither agree nor disagree (3) 348 180 48 19 247 101 161 130 46 139 143 60 153 135 55 229 86 25 11 182 66 40

32% 29% 34% 37% 30% 37% 32% 33% 28% 31% 34% 29% 31% 33% 30% 31% 42% 24% 24% 31% 31% 28%

* BE PR * *

Tend to disagree (4) 180 111 21 6 138 42 70 80 25 108 58 14 115 54 12 137 27 12 6 92 44 32

16% 18% 14% 13% 17% 16% 14% 20% 15% 24% 14% 7% 24% 13% 6% 19% 13% 11% 12% 16% 21% 22%

* G KL L NO O * *

Strongly disagree (5) 56 27 13 4 44 12 21 21 13 39 13 5 45 8 3 43 5 7 1 22 14 17

5% 4% 9% 7% 5% 4% 4% 5% 8% 9% 3% 2% 9% 2% 2% 6% 3% 6% 3% 4% 6% 12%

B * B G KL NO * * T

Don’t know 57 26 10 2 38 19 28 16 6 14 26 10 13 29 8 23 6 4 1 21 8 6

5% 4% 7% 4% 5% 7% 5% 4% 4% 3% 6% 5% 3% 7% 4% 3% 3% 3% 2% 4% 4% 4%

* B J M * *

Agree NET 455 288 52 19 359 96 227 144 72 143 187 118 162 183 104 307 80 59 27 269 80 49

41% 45% 36% 39% 43% 36% 45% 37% 45% 32% 44% 57% 33% 45% 57% 42% 39% 56% 60% 46% 38% 34%

EF * F H J JK M MN PQ* UV* V

Disagree NET 237 139 34 10 183 54 91 101 38 147 71 19 160 61 15 180 32 18 7 114 57 49

22% 22% 23% 20% 22% 20% 18% 26% 24% 33% 17% 9% 33% 15% 8% 24% 16% 17% 15% 19% 27% 34%

* G KL L NO O Q * * T ST

Mean 2,71 2,65 2,84 2,77 2,69 2,75 2,62 2,81 2,69 3,00 2,62 2,26 2,99 2,57 2,24 2,76 2,70 2,35 2,16 2,62 2,82 3,03
* G KL L NO O R R * * S ST ST

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q4. To what extent, if at all, do you agree or disagree with the following statements about nature and human needs. - If people carry on as we are, nature will still be able to meet the needs of humans in the future

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 58 36 23 12 11 13 12 10 12 12 6 5 3 5 4 11 28 19 11 15 19 9 15

5% 6% 4% 6% 5% 6% 5% 5% 5% 7% 4% 5% 7% 9% 4% 5% 7% 4% 5% 5% 6% 5% 5%

* * * * R

Tend to agree (2) 93 65 28 19 18 16 26 14 27 13 17 4 9 3 6 14 31 39 23 16 28 20 29

8% 12% 5% 10% 8% 7% 11% 6% 10% 7% 10% 5% 22% 5% 6% 7% 8% 8% 9% 6% 9% 9% 10%

C * JLNOP* * * T

Neither agree nor disagree (3) 196 99 98 21 38 41 53 44 43 29 25 15 9 11 21 43 56 96 44 46 58 34 57

18% 18% 18% 11% 17% 18% 23% 20% 17% 16% 15% 17% 23% 20% 24% 20% 15% 20% 18% 16% 18% 17% 20%

D D D * * * *

Tend to disagree (4) 307 152 155 47 53 60 73 74 78 50 46 27 7 15 19 65 114 124 69 89 80 63 76

28% 27% 29% 25% 23% 27% 32% 33% 30% 28% 28% 30% 17% 27% 21% 30% 31% 26% 28% 31% 25% 30% 26%

E * * * *

Strongly disagree (5) 393 185 208 77 100 85 56 76 89 70 58 35 11 21 33 76 131 176 87 106 121 73 93

36% 33% 39% 40% 44% 38% 24% 34% 35% 38% 36% 39% 27% 38% 37% 35% 35% 37% 36% 38% 38% 35% 32%

G GH G G * * * *

Don’t know 49 22 27 16 8 8 12 5 9 7 11 3 1 1 7 10 15 26 8 10 14 8 16

4% 4% 5% 8% 4% 4% 5% 2% 3% 4% 7% 4% 3% 1% 8% 4% 4% 5% 3% 4% 4% 4% 6%

EH * * * *

Agree NET 151 100 51 31 29 29 38 24 39 25 23 9 11 8 9 26 59 58 34 31 47 29 45

14% 18% 9% 16% 13% 13% 16% 11% 15% 14% 14% 10% 29% 14% 10% 12% 16% 12% 14% 11% 15% 14% 16%

C * IJKLOP* * *

Disagree NET 700 337 363 124 152 145 128 151 168 120 104 62 18 37 52 140 245 300 156 195 201 136 169

64% 60% 67% 65% 67% 65% 56% 67% 65% 66% 64% 69% 45% 65% 58% 64% 65% 62% 64% 69% 63% 65% 59%

B G G M M M M* * * * M W

Mean 3,84 3,72 3,97 3,90 3,96 3,87 3,61 3,88 3,83 3,87 3,87 3,96 3,37 3,81 3,87 3,86 3,80 3,88 3,84 3,94 3,84 3,85 3,75
B G G G G M M M M* * * M* M

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q4. To what extent, if at all, do you agree or disagree with the following statements about nature and human needs. - If people carry on as we are, nature will still be able to meet the needs of humans in the future

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 58 19 40 27 11 21 4 34 21 32 22 5 14 20 10 5 8 2 14 30 13 2

5% 5% 6% 5% 6% 5% 5% 6% 5% 5% 6% 4% 5% 8% 5% 5% 4% 2% 5% 7% 4% 2%

* R *

Tend to agree (2) 93 44 48 39 18 35 6 51 35 60 28 5 16 20 18 8 25 6 16 38 33 6

8% 11% 7% 7% 11% 9% 7% 8% 9% 10% 8% 4% 6% 8% 9% 8% 13% 5% 6% 9% 11% 5%

C * L * MR S

Neither agree nor disagree (3) 196 80 116 106 33 58 16 123 58 114 55 27 51 44 31 23 24 24 51 75 47 24

18% 21% 16% 20% 19% 14% 19% 20% 14% 19% 15% 23% 20% 17% 16% 23% 13% 21% 20% 17% 16% 21%

F * I K Q Q*

Tend to disagree (4) 307 100 207 139 48 120 24 164 120 165 106 36 56 59 67 26 63 35 56 126 90 35

28% 26% 29% 27% 28% 30% 29% 27% 30% 28% 28% 30% 22% 23% 35% 27% 33% 32% 22% 28% 31% 32%

* MN * MN S

Strongly disagree (5) 393 126 268 180 56 158 28 208 158 207 144 43 98 99 61 33 68 34 98 160 101 34

36% 32% 38% 34% 32% 39% 34% 34% 39% 34% 38% 36% 39% 39% 32% 34% 35% 31% 39% 36% 35% 31%

* *

Don’t know 49 20 29 32 5 12 6 31 12 23 23 3 17 11 6 2 3 10 17 17 5 10

4% 5% 4% 6% 3% 3% 7% 5% 3% 4% 6% 3% 7% 4% 3% 2% 2% 9% 7% 4% 2% 9%

F * Q * OPQ U TU

Agree NET 151 63 88 65 30 56 10 85 56 92 50 10 29 40 27 13 33 8 29 68 46 8

14% 16% 12% 13% 17% 14% 12% 14% 14% 15% 13% 8% 12% 16% 14% 13% 17% 7% 12% 15% 16% 7%

* L R * R V V

Disagree NET 700 226 475 319 104 277 51 372 277 372 250 79 154 157 129 60 131 69 154 286 191 69

64% 58% 67% 61% 60% 69% 62% 61% 69% 62% 66% 66% 61% 62% 67% 61% 68% 62% 61% 64% 66% 62%

B D * H *

Mean 3,84 3,73 3,91 3,83 3,71 3,92 3,86 3,79 3,92 3,79 3,91 3,93 3,89 3,81 3,82 3,79 3,84 3,92 3,89 3,81 3,82 3,92
B * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q4. To what extent, if at all, do you agree or disagree with the following statements about nature and human needs. - If people carry on as we are, nature will still be able to meet the needs of humans in the future

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 58 31 11 2 44 14 22 17 16 18 10 28 15 17 27 29 11 18 12 32 10 3

5% 5% 8% 5% 5% 5% 4% 4% 10% 4% 2% 14% 3% 4% 15% 4% 5% 17% 27% 5% 5% 2%

* GH JK MN PQ* TUV*

Tend to agree (2) 93 66 5 2 73 19 48 26 17 13 35 44 12 36 44 41 29 22 10 69 8 2

8% 10% 3% 5% 9% 7% 9% 7% 11% 3% 8% 21% 2% 9% 24% 6% 14% 20% 23% 12% 4% 1%

CE * C J JK M MN P P* TUV* UV

Neither agree nor disagree (3) 196 127 18 8 154 42 94 67 25 31 95 65 44 98 49 94 75 22 10 125 17 8

18% 20% 13% 16% 19% 16% 19% 17% 15% 7% 22% 31% 9% 24% 27% 13% 37% 21% 22% 21% 8% 5%

* J JK M M PR P* UV* UV

Tend to disagree (4) 307 180 35 17 232 75 140 122 40 118 152 35 126 151 27 229 45 24 1 167 78 34

28% 28% 24% 34% 28% 28% 28% 31% 24% 27% 36% 17% 26% 37% 15% 31% 22% 23% 3% 28% 37% 23%

* L JL O MO Q * * S STV S

Strongly disagree (5) 393 208 67 19 294 99 174 149 59 252 116 25 282 85 26 328 37 16 10 174 91 94

36% 33% 46% 38% 36% 37% 34% 38% 37% 57% 27% 12% 58% 21% 14% 44% 18% 15% 22% 30% 43% 65%

BE * B KL L NO QR * * ST STU

Don’t know 49 20 9 1 30 19 28 9 5 11 19 10 11 21 9 19 7 4 1 19 8 4

4% 3% 6% 2% 4% 7% 6% 2% 3% 2% 4% 5% 2% 5% 5% 3% 4% 4% 3% 3% 4% 3%

* BE H M * *

Agree NET 151 97 16 5 117 34 70 43 34 31 45 72 27 53 71 70 40 39 23 101 18 5

14% 15% 11% 9% 14% 13% 14% 11% 21% 7% 11% 35% 5% 13% 39% 10% 19% 37% 50% 17% 8% 3%

* GH JK M MN P PQ* TUV* UV

Disagree NET 700 388 102 36 526 175 314 271 99 370 268 59 408 236 53 557 82 40 11 341 169 128

64% 61% 70% 72% 64% 65% 62% 69% 61% 83% 63% 29% 83% 58% 29% 75% 40% 38% 25% 58% 80% 88%

* B G KL L NO O QR * * S ST STU

Mean 3,84 3,77 4,04 3,98 3,83 3,90 3,83 3,94 3,69 4,32 3,80 2,92 4,36 3,65 2,89 4,09 3,35 3,00 2,68 3,68 4,14 4,52
BE * B I KL L NO O QR R * * S ST STU

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q4. To what extent, if at all, do you agree or disagree with the following statements about nature and human needs. - Nature is already too damaged to continue meeting humans’ needs in the long-term

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 101 45 56 18 23 18 21 22 31 16 15 7 1 3 9 19 43 38 20 36 27 18 20

9% 8% 10% 10% 10% 8% 9% 10% 12% 9% 9% 7% 3% 6% 10% 9% 11% 8% 8% 13% 9% 8% 7%

* * * * W

Tend to agree (2) 238 122 116 45 53 59 39 43 59 34 33 19 7 15 23 48 89 101 48 59 68 47 64

22% 22% 22% 24% 23% 26% 17% 19% 23% 19% 20% 21% 17% 27% 26% 22% 24% 21% 20% 21% 21% 23% 22%

G * * * *

Neither agree nor disagree (3) 286 138 147 51 64 55 67 47 63 54 43 25 10 11 23 57 93 128 64 76 88 45 77

26% 25% 27% 27% 28% 25% 29% 21% 24% 30% 27% 28% 26% 19% 26% 26% 25% 27% 27% 27% 27% 22% 27%

* * * *

Tend to disagree (4) 277 146 132 45 51 53 58 70 64 40 40 26 13 15 19 59 88 120 70 63 77 59 78

25% 26% 24% 23% 23% 24% 25% 31% 25% 22% 25% 29% 33% 27% 21% 27% 23% 25% 29% 22% 24% 28% 27%

E * * * *

Strongly disagree (5) 135 86 49 19 28 28 32 28 28 26 22 9 6 8 11 26 45 64 26 31 42 28 34

12% 15% 9% 10% 12% 12% 14% 13% 11% 15% 13% 9% 16% 15% 12% 12% 12% 13% 11% 11% 13% 14% 12%

C * * * *

Don’t know 60 21 38 13 8 11 14 14 13 11 9 5 2 4 6 10 17 30 13 18 17 12 13

5% 4% 7% 7% 4% 5% 6% 6% 5% 6% 6% 6% 5% 6% 7% 4% 5% 6% 5% 6% 5% 6% 4%

B * * * *

Agree NET 340 168 172 64 75 77 60 64 90 50 48 25 8 18 32 68 132 139 69 94 96 65 85

31% 30% 32% 33% 33% 34% 26% 29% 35% 28% 29% 28% 20% 33% 35% 31% 35% 29% 28% 33% 30% 31% 30%

* * * *

Disagree NET 412 231 181 64 79 81 90 98 92 67 62 35 19 24 29 85 133 183 96 94 119 87 112

38% 41% 34% 33% 35% 36% 39% 44% 36% 37% 38% 38% 49% 42% 32% 39% 35% 38% 40% 33% 37% 42% 39%

C D * * * *

Mean 3,10 3,19 3,01 3,01 3,04 3,07 3,19 3,19 2,99 3,16 3,14 3,13 3,43 3,20 2,99 3,11 3,01 3,15 3,15 2,98 3,13 3,17 3,15
C * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q4. To what extent, if at all, do you agree or disagree with the following statements about nature and human needs. - Nature is already too damaged to continue meeting humans’ needs in the long-term

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 101 31 70 50 14 37 10 54 37 50 39 12 30 28 17 6 14 6 30 45 20 6

9% 8% 10% 10% 8% 9% 12% 9% 9% 8% 10% 10% 12% 11% 9% 6% 7% 5% 12% 10% 7% 5%

* R * UV

Tend to agree (2) 238 85 153 110 30 99 16 123 99 134 80 25 54 57 49 18 39 20 54 106 57 20

22% 22% 22% 21% 17% 24% 20% 20% 24% 22% 21% 21% 22% 23% 25% 18% 21% 18% 22% 24% 20% 18%

* *

Neither agree nor disagree (3) 286 101 185 146 48 92 20 174 92 157 101 28 72 56 51 32 42 33 72 107 74 33

26% 26% 26% 28% 28% 23% 24% 29% 23% 26% 27% 23% 29% 22% 26% 33% 22% 30% 29% 24% 26% 30%

* *

Tend to disagree (4) 277 102 175 129 45 103 19 156 103 161 92 25 48 72 47 25 54 31 48 119 79 31

25% 26% 25% 25% 26% 26% 23% 25% 26% 27% 24% 21% 19% 28% 24% 26% 28% 28% 19% 27% 27% 28%

* M * M S S

Strongly disagree (5) 135 53 82 52 28 55 9 71 55 71 41 23 30 24 24 14 33 9 30 49 47 9

12% 14% 12% 10% 16% 14% 11% 12% 14% 12% 11% 19% 12% 10% 13% 14% 17% 8% 12% 11% 16% 8%

D * JK * NR

Don’t know 60 18 42 35 7 18 9 33 18 28 25 7 16 15 4 2 10 12 16 19 13 12

5% 5% 6% 7% 4% 4% 11% 5% 4% 5% 7% 6% 6% 6% 2% 2% 5% 11% 6% 4% 4% 11%

HI* * OP TU

Agree NET 340 116 224 160 44 136 26 178 136 185 118 37 85 86 66 24 53 26 85 152 77 26

31% 30% 32% 31% 25% 34% 32% 29% 34% 31% 31% 31% 34% 34% 34% 25% 28% 23% 34% 34% 27% 23%

* * UV

Disagree NET 412 155 257 181 73 158 28 226 158 232 133 47 78 96 72 39 86 40 78 168 126 40

38% 40% 36% 35% 43% 39% 34% 37% 39% 39% 35% 40% 31% 38% 37% 40% 45% 36% 31% 38% 43% 36%

* * M S

Mean 3,10 3,16 3,07 3,05 3,26 3,10 3,02 3,11 3,10 3,12 3,05 3,19 2,97 3,03 3,07 3,25 3,29 3,18 2,97 3,05 3,27 3,18
D * * MN * ST *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q4. To what extent, if at all, do you agree or disagree with the following statements about nature and human needs. - Nature is already too damaged to continue meeting humans’ needs in the long-term

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 101 50 21 3 74 27 41 30 27 67 21 11 69 20 11 82 11 5 2 47 19 26

9% 8% 15% 5% 9% 10% 8% 8% 17% 15% 5% 6% 14% 5% 6% 11% 5% 5% 5% 8% 9% 18%

BE * GH KL NO Q * * STU

Tend to agree (2) 238 140 27 13 180 59 90 98 44 129 86 22 133 81 24 177 36 16 * 135 48 41

22% 22% 18% 26% 22% 22% 18% 25% 27% 29% 20% 11% 27% 20% 13% 24% 18% 15% 1% 23% 22% 28%

* G G KL L NO * * S S S

Neither agree nor disagree (3) 286 163 39 10 212 74 149 94 30 98 133 49 110 127 43 185 74 18 12 150 61 26

26% 26% 27% 19% 26% 27% 29% 24% 18% 22% 31% 24% 23% 31% 24% 25% 36% 17% 27% 26% 29% 18%

* I J M PR * * V

Tend to disagree (4) 277 173 32 14 220 57 139 105 29 91 122 62 109 112 53 185 56 33 7 160 56 32

25% 27% 22% 28% 27% 21% 27% 27% 18% 21% 28% 30% 22% 27% 29% 25% 28% 31% 15% 27% 27% 22%

F * I I J J * *

Strongly disagree (5) 135 81 14 8 104 31 59 47 29 44 36 54 54 35 45 81 19 32 21 70 21 16

12% 13% 10% 17% 13% 12% 12% 12% 18% 10% 8% 26% 11% 9% 25% 11% 9% 30% 47% 12% 10% 11%

* JK MN PQ* TUV*

Don’t know 60 25 11 2 38 21 29 17 4 13 31 8 14 32 6 29 8 2 2 24 7 4

5% 4% 8% 4% 5% 8% 6% 4% 2% 3% 7% 4% 3% 8% 3% 4% 4% 2% 5% 4% 4% 3%

* BE J M * *

Agree NET 340 190 48 16 253 86 131 128 71 197 106 34 202 101 35 259 47 22 3 182 67 67

31% 30% 33% 31% 31% 32% 26% 33% 44% 44% 25% 16% 41% 25% 19% 35% 23% 20% 6% 31% 31% 46%

* G GH KL L NO QR * * S S STU

Disagree NET 412 255 47 23 324 88 198 152 58 135 158 116 162 147 98 266 75 65 28 230 77 48

38% 40% 32% 45% 39% 33% 39% 39% 36% 30% 37% 56% 33% 36% 54% 36% 37% 61% 62% 39% 36% 33%

F * F JK MN PQ* TUV*

Mean 3,10 3,16 2,94 3,27 3,13 3,02 3,18 3,11 2,93 2,80 3,17 3,63 2,88 3,16 3,55 3,01 3,19 3,67 4,02 3,13 3,06 2,79
* I J JK M MN PQ* TUV* V V

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q4. To what extent, if at all, do you agree or disagree with the following statements about nature and human needs. - Other people can be trusted to use nature in a way that is fair to the needs of everyone

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 48 23 24 15 9 10 7 8 13 11 6 3 3 1 3 7 24 16 7 11 14 7 16

4% 4% 5% 8% 4% 4% 3% 3% 5% 6% 4% 3% 7% 2% 3% 3% 6% 3% 3% 4% 4% 3% 5%

G * * * * R

Tend to agree (2) 64 35 29 17 11 11 16 9 17 4 10 4 6 1 5 18 23 28 13 13 16 11 24

6% 6% 5% 9% 5% 5% 7% 4% 7% 2% 6% 4% 15% 2% 5% 8% 6% 6% 5% 5% 5% 5% 9%

H J * JN* * * J

Neither agree nor disagree (3) 177 93 83 30 35 29 44 40 40 31 34 10 3 12 14 33 53 80 45 43 48 30 56

16% 17% 15% 15% 15% 13% 19% 18% 15% 17% 21% 11% 8% 21% 16% 15% 14% 17% 18% 15% 15% 14% 20%

L * * * *

Tend to disagree (4) 308 157 151 51 61 67 65 64 76 47 42 30 5 13 33 62 100 135 72 72 91 61 83

28% 28% 28% 26% 27% 30% 28% 28% 29% 26% 26% 33% 13% 24% 36% 28% 27% 28% 30% 26% 28% 30% 29%

M M* * * M*

Strongly disagree (5) 465 229 236 71 103 100 94 98 103 80 63 44 23 26 32 94 165 199 101 131 142 92 101

42% 41% 44% 37% 45% 45% 41% 44% 40% 44% 39% 48% 57% 46% 36% 43% 44% 42% 42% 46% 44% 44% 35%

* O* * * W W

Don’t know 35 20 15 9 8 8 5 6 10 8 6 1 - 3 3 4 11 21 3 12 9 8 7

3% 4% 3% 5% 3% 3% 2% 3% 4% 4% 4% 1% - 6% 4% 2% 3% 4% 1% 4% 3% 4% 2%

* * * * S

Agree NET 112 59 53 32 20 20 23 16 30 16 16 7 9 2 7 25 47 45 20 24 31 17 40

10% 11% 10% 17% 9% 9% 10% 7% 12% 9% 10% 7% 22% 4% 8% 11% 13% 9% 8% 9% 10% 8% 14%

EFH * JLNO* * * T

Disagree NET 773 386 387 121 165 167 159 162 179 127 105 73 28 39 65 157 265 335 174 203 233 153 184

70% 69% 72% 63% 72% 75% 69% 72% 69% 70% 65% 81% 70% 69% 72% 72% 71% 70% 72% 72% 73% 74% 64%

D IK* * * * W W W

Mean 4,02 3,99 4,04 3,79 4,09 4,09 3,98 4,08 3,96 4,04 3,94 4,20 3,98 4,15 4,01 4,02 3,98 4,03 4,04 4,11 4,06 4,10 3,82
D D D * * * * W W W

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q4. To what extent, if at all, do you agree or disagree with the following statements about nature and human needs. - Other people can be trusted to use nature in a way that is fair to the needs of everyone

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 48 16 32 22 6 20 2 26 20 27 19 2 10 13 9 6 8 3 10 21 14 3

4% 4% 4% 4% 3% 5% 3% 4% 5% 4% 5% 2% 4% 5% 5% 6% 4% 3% 4% 5% 5% 3%

* *

Tend to agree (2) 64 28 36 32 12 20 4 40 20 37 23 5 12 17 10 9 9 7 12 27 18 7

6% 7% 5% 6% 7% 5% 5% 7% 5% 6% 6% 4% 5% 7% 5% 9% 5% 6% 5% 6% 6% 6%

* *

Neither agree nor disagree (3) 177 69 108 83 30 64 15 97 64 100 55 22 49 33 26 17 28 23 49 59 45 23

16% 18% 15% 16% 17% 16% 19% 16% 16% 17% 15% 19% 20% 13% 14% 17% 15% 21% 20% 13% 16% 21%

* * T

Tend to disagree (4) 308 115 193 156 48 104 25 179 104 170 102 36 65 69 62 22 53 37 65 131 75 37

28% 29% 27% 30% 28% 26% 30% 29% 26% 28% 27% 30% 26% 28% 32% 23% 27% 33% 26% 29% 26% 33%

* *

Strongly disagree (5) 465 149 316 207 74 184 33 248 184 254 159 51 101 115 80 42 90 36 101 196 132 36

42% 38% 45% 40% 43% 46% 40% 41% 46% 42% 42% 43% 40% 46% 42% 43% 47% 33% 40% 44% 46% 33%

B * R * R V V

Don’t know 35 13 22 22 3 11 3 21 11 13 19 3 14 5 6 2 3 5 14 11 5 5

3% 3% 3% 4% 2% 3% 4% 3% 3% 2% 5% 2% 6% 2% 3% 2% 2% 5% 6% 2% 2% 5%

* J NQ * TU

Agree NET 112 44 68 54 17 40 6 66 40 63 42 7 22 30 19 15 17 10 22 49 32 10

10% 11% 10% 10% 10% 10% 8% 11% 10% 11% 11% 6% 9% 12% 10% 15% 9% 9% 9% 11% 11% 9%

* *

Disagree NET 773 264 509 363 122 288 58 427 288 425 261 87 166 185 142 64 143 74 166 326 207 74

70% 68% 72% 70% 71% 71% 70% 70% 71% 71% 69% 73% 66% 73% 74% 66% 75% 66% 66% 73% 72% 66%

* * S

Mean 4,02 3,94 4,06 3,99 4,02 4,05 4,03 3,99 4,05 4,00 4,01 4,11 3,99 4,04 4,04 3,90 4,11 3,91 3,99 4,04 4,04 3,91
* * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q4. To what extent, if at all, do you agree or disagree with the following statements about nature and human needs. - Other people can be trusted to use nature in a way that is fair to the needs of everyone

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 48 30 7 2 39 9 16 16 15 19 13 13 19 18 11 32 6 9 3 35 6 1

4% 5% 5% 5% 5% 3% 3% 4% 9% 4% 3% 6% 4% 4% 6% 4% 3% 9% 7% 6% 3% 1%

* GH Q* V* V

Tend to agree (2) 64 41 7 4 51 13 25 23 12 15 28 21 14 29 21 38 14 12 4 49 5 2

6% 6% 5% 7% 6% 5% 5% 6% 8% 3% 7% 10% 3% 7% 12% 5% 7% 11% 8% 8% 2% 1%

* J J M M P* UV* UV

Neither agree nor disagree (3) 177 100 20 7 128 49 69 71 28 45 83 46 48 76 50 91 59 21 8 101 30 12

16% 16% 14% 15% 15% 18% 14% 18% 18% 10% 19% 22% 10% 19% 27% 12% 29% 20% 18% 17% 14% 8%

* J J M MN P P* * V

Tend to disagree (4) 308 170 42 17 229 79 163 97 40 107 144 53 117 148 40 208 67 21 10 179 64 25

28% 27% 29% 34% 28% 29% 32% 25% 25% 24% 34% 25% 24% 36% 22% 28% 33% 20% 21% 30% 30% 17%

* H JL MO R * * V V

Strongly disagree (5) 465 273 63 17 353 112 217 175 63 251 144 67 282 125 53 359 53 41 20 206 105 104

42% 43% 44% 34% 43% 41% 43% 45% 39% 57% 34% 32% 58% 31% 29% 49% 26% 39% 44% 35% 50% 72%

* KL NO Q Q* * T STU

Don’t know 35 18 6 3 27 9 17 8 3 6 16 7 9 12 7 12 5 1 1 17 2 1

3% 3% 4% 5% 3% 3% 3% 2% 2% 1% 4% 3% 2% 3% 4% 2% 2% 1% 1% 3% 1% *

* J * *

Agree NET 112 71 13 6 91 21 41 39 27 35 41 34 32 47 32 69 20 21 7 84 11 3

10% 11% 9% 12% 11% 8% 8% 10% 17% 8% 10% 17% 7% 11% 18% 9% 10% 20% 16% 14% 5% 2%

* GH JK M MN PQ* UV* UV

Disagree NET 773 443 105 34 582 191 380 272 103 358 288 120 399 273 93 568 120 63 30 384 169 129

70% 70% 73% 68% 70% 71% 75% 70% 64% 81% 67% 58% 82% 67% 51% 77% 59% 59% 65% 65% 80% 89%

* I KL L NO O QR * * ST STU

Mean 4,02 4,00 4,07 3,91 4,01 4,04 4,10 4,03 3,78 4,27 3,92 3,70 4,31 3,84 3,59 4,14 3,74 3,70 3,88 3,82 4,22 4,59
* I I KL L NO O QR * * T STU

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q4. To what extent, if at all, do you agree or disagree with the following statements about nature and human needs. - The benefits of taking action to protect nature are greater than any costs

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 433 207 226 76 93 95 80 89 103 75 64 35 15 23 36 81 160 180 92 126 122 71 113

39% 37% 42% 40% 41% 42% 35% 40% 40% 41% 40% 39% 38% 42% 40% 37% 43% 38% 38% 45% 38% 34% 40%

* * * * V

Tend to agree (2) 306 168 138 45 55 61 74 71 61 53 48 29 7 7 32 68 92 152 62 80 90 74 62

28% 30% 26% 23% 24% 27% 32% 32% 23% 29% 30% 32% 19% 13% 36% 31% 25% 32% 25% 28% 28% 35% 22%

N N N* * * IN* N Q W

Neither agree nor disagree (3) 204 94 110 34 53 40 38 39 58 29 24 16 6 15 14 42 70 80 54 48 59 37 60

19% 17% 20% 18% 23% 18% 16% 17% 23% 16% 15% 18% 14% 26% 16% 19% 19% 17% 23% 17% 19% 18% 21%

* * * *

Tend to disagree (4) 65 45 20 11 13 10 14 17 13 10 8 4 6 6 2 16 27 25 14 15 22 10 19

6% 8% 4% 6% 6% 4% 6% 8% 5% 6% 5% 4% 15% 10% 2% 7% 7% 5% 6% 5% 7% 5% 7%

C * IKO* O* *

Strongly disagree (5) 41 27 14 9 5 6 16 5 9 4 7 4 5 2 4 5 15 15 11 5 15 5 16

4% 5% 3% 5% 2% 3% 7% 2% 4% 2% 5% 4% 12% 4% 4% 2% 4% 3% 4% 2% 5% 2% 6%

EH * IJP* * * T

Don’t know 48 18 30 17 8 11 9 2 14 9 10 2 1 3 3 7 11 28 9 10 11 11 16

4% 3% 6% 9% 4% 5% 4% 1% 5% 5% 6% 2% 2% 6% 3% 3% 3% 6% 4% 3% 3% 5% 6%

EGH H * * * *

Agree NET 739 374 365 121 148 156 154 160 164 128 113 65 22 31 68 148 253 333 154 206 213 145 176

67% 67% 68% 63% 65% 70% 67% 72% 63% 71% 70% 71% 57% 54% 75% 68% 67% 69% 64% 73% 66% 70% 61%

N N N* * * IMN* W

Disagree NET 106 72 34 20 18 16 30 22 22 15 16 8 11 8 5 21 42 40 24 20 37 14 35

10% 13% 6% 10% 8% 7% 13% 10% 9% 8% 10% 8% 27% 14% 6% 10% 11% 8% 10% 7% 12% 7% 12%

C * IJKLOP* * * T

Mean 2,02 2,11 1,93 2,03 2,01 1,93 2,15 1,99 2,03 1,93 1,99 1,99 2,43 2,18 1,92 2,05 2,02 1,99 2,09 1,88 2,08 2,00 2,12
C F * JO* * * T T

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q4. To what extent, if at all, do you agree or disagree with the following statements about nature and human needs. - The benefits of taking action to protect nature are greater than any costs

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 433 146 287 197 60 176 30 227 176 232 147 53 115 98 64 40 85 31 115 161 126 31

39% 38% 41% 38% 35% 44% 36% 37% 44% 39% 39% 45% 46% 39% 33% 42% 45% 28% 46% 36% 44% 28%

* H OR * OR TV V

Tend to agree (2) 306 104 202 151 42 113 17 176 113 166 110 30 55 76 66 29 53 27 55 142 82 27

28% 27% 29% 29% 24% 28% 21% 29% 28% 28% 29% 25% 22% 30% 34% 30% 28% 24% 22% 32% 28% 24%

* M M * S

Neither agree nor disagree (3) 204 83 120 98 44 62 24 118 62 116 69 19 45 45 36 18 26 33 45 82 44 33

19% 21% 17% 19% 25% 15% 28% 19% 15% 19% 18% 16% 18% 18% 19% 18% 14% 29% 18% 18% 15% 29%

F HI* * MNOQ STU

Tend to disagree (4) 65 21 44 25 12 29 2 34 29 38 19 9 11 14 12 4 17 6 11 26 21 6

6% 5% 6% 5% 7% 7% 3% 6% 7% 6% 5% 7% 5% 6% 6% 5% 9% 6% 5% 6% 7% 6%

* *

Strongly disagree (5) 41 17 24 19 9 13 3 25 13 23 13 4 7 11 8 5 5 5 7 19 10 5

4% 4% 3% 4% 5% 3% 3% 4% 3% 4% 4% 4% 3% 4% 4% 5% 3% 4% 3% 4% 3% 4%

* *

Don’t know 48 18 30 32 6 10 7 31 10 26 18 4 18 8 7 1 6 9 18 15 6 9

4% 5% 4% 6% 3% 2% 9% 5% 2% 4% 5% 3% 7% 3% 4% 1% 3% 8% 7% 3% 2% 8%

F I* I NP * NPQ TU TU

Agree NET 739 250 489 348 102 289 47 403 289 398 257 84 170 174 129 70 138 58 170 303 208 58

67% 64% 69% 67% 59% 72% 57% 66% 72% 66% 68% 70% 67% 69% 67% 72% 72% 52% 67% 68% 72% 52%

E * G R R R R* R V V V

Disagree NET 106 38 68 44 20 42 5 59 42 61 32 13 19 25 21 9 22 11 19 46 31 11

10% 10% 10% 8% 12% 11% 6% 10% 11% 10% 8% 11% 7% 10% 11% 9% 11% 10% 7% 10% 11% 10%

* *

Mean 2,02 2,08 1,99 2,02 2,19 1,96 2,09 2,06 1,96 2,05 2,00 1,96 1,90 2,03 2,12 2,00 1,94 2,28 1,90 2,07 1,96 2,28
F * M * MQ* SU*

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q4. To what extent, if at all, do you agree or disagree with the following statements about nature and human needs. - The benefits of taking action to protect nature are greater than any costs

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 433 239 63 16 318 115 173 179 71 279 121 31 302 104 26 433 - - 7 185 114 106

39% 38% 43% 33% 38% 43% 34% 46% 44% 63% 28% 15% 62% 26% 14% 59% - - 15% 32% 54% 73%

* G G KL L NO O QR * * S ST STU

Tend to agree (2) 306 187 41 18 246 60 137 110 48 93 171 39 110 156 36 306 - - 2 197 58 24

28% 30% 29% 36% 30% 22% 27% 28% 30% 21% 40% 19% 23% 38% 20% 41% - - 5% 34% 28% 17%

F * F JL MO QR * * SV SV

Neither agree nor disagree (3) 204 122 22 10 153 50 112 62 20 42 89 66 41 95 62 - 204 - 10 125 23 8

19% 19% 15% 19% 19% 19% 22% 16% 13% 10% 21% 32% 8% 23% 34% - 100% - 23% 21% 11% 5%

* HI J JK M MN PR * UV* UV

Tend to disagree (4) 65 42 6 4 51 14 34 20 10 12 16 38 9 25 32 - - 65 13 45 4 1

6% 7% 4% 8% 6% 5% 7% 5% 6% 3% 4% 19% 2% 6% 18% - - 62% 28% 8% 2% 1%

* JK M MN PQ* TUV* UV

Strongly disagree (5) 41 25 5 1 31 9 23 8 9 12 4 24 13 7 21 - - 41 11 19 5 5

4% 4% 3% 3% 4% 4% 5% 2% 6% 3% 1% 12% 3% 2% 12% - - 38% 24% 3% 2% 3%

* H JK MN PQ* TUV*

Don’t know 48 18 8 1 27 21 27 12 3 6 27 8 14 21 5 - - - 2 17 8 1

4% 3% 6% 2% 3% 8% 5% 3% 2% 1% 6% 4% 3% 5% 3% - - - 5% 3% 4% 1%

* BE J J * *

Agree NET 739 426 104 34 564 175 309 289 119 372 292 70 412 260 62 739 - - 9 382 172 130

67% 67% 72% 68% 68% 65% 61% 74% 73% 84% 68% 34% 84% 64% 34% 100% - - 20% 65% 81% 90%

* G G KL L NO O QR * * S ST STU

Disagree NET 106 67 11 5 82 24 57 28 20 23 20 63 22 32 53 - - 106 24 63 9 6

10% 11% 7% 10% 10% 9% 11% 7% 12% 5% 5% 30% 4% 8% 29% - - 100% 52% 11% 4% 4%

* H JK M MN PQ* TUV* UV

Mean 2,02 2,07 1,89 2,10 2,04 1,97 2,16 1,86 1,99 1,59 2,03 2,93 1,57 2,16 2,92 1,41 3,00 4,38 3,44 2,15 1,66 1,43
* H J JK M MN P PQ* TUV* UV V

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q4. To what extent, if at all, do you agree or disagree with the following statements about nature and human needs. - Because of human activities, the Earth is close to ‘tipping points’ in nature where climate or nature may change suddenly, or may be more difficult to stabilise in the future

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 353 164 190 65 73 83 66 66 84 58 49 29 12 16 33 72 118 162 73 100 88 75 90

32% 29% 35% 34% 32% 37% 29% 30% 33% 32% 30% 32% 29% 28% 37% 33% 32% 34% 30% 35% 28% 36% 31%

B * * * * U

Tend to agree (2) 343 174 168 58 75 63 75 72 73 62 52 33 8 14 26 75 123 150 70 92 101 65 85

31% 31% 31% 30% 33% 28% 32% 32% 28% 34% 32% 37% 20% 25% 29% 34% 33% 31% 29% 33% 31% 31% 30%

* * * *

Neither agree nor disagree (3) 219 120 99 37 44 39 53 46 51 33 33 20 6 15 19 42 62 98 59 52 71 36 61

20% 22% 18% 19% 19% 18% 23% 20% 20% 18% 21% 22% 14% 27% 21% 19% 16% 20% 25% 18% 22% 17% 21%

* * * * Q

Tend to disagree (4) 75 52 23 15 12 18 13 18 21 12 10 3 12 3 1 13 34 28 13 15 21 16 24

7% 9% 4% 8% 5% 8% 5% 8% 8% 7% 6% 3% 30% 6% 2% 6% 9% 6% 6% 5% 7% 8% 8%

C O * IJKLNOP* * *

Strongly disagree (5) 32 22 10 3 5 3 13 7 11 1 7 2 - 2 5 4 15 12 5 7 14 5 5

3% 4% 2% 2% 2% 1% 6% 3% 4% * 4% 2% - 4% 5% 2% 4% 2% 2% 2% 4% 3% 2%

C DF J J * * J* J*

Don’t know 74 26 48 14 17 18 11 15 18 16 10 3 3 6 6 12 23 30 21 16 26 10 22

7% 5% 9% 7% 8% 8% 5% 7% 7% 9% 6% 4% 6% 10% 7% 6% 6% 6% 9% 6% 8% 5% 8%

B * * * *

Agree NET 696 338 358 123 148 146 141 139 158 120 101 63 20 30 59 147 241 312 143 192 189 141 174

63% 61% 66% 64% 65% 65% 61% 62% 61% 66% 62% 69% 50% 53% 65% 67% 64% 65% 59% 68% 59% 68% 61%

M* * * * M U

Disagree NET 107 74 33 18 18 21 26 24 32 13 17 4 12 6 6 17 48 40 19 22 35 21 29

10% 13% 6% 9% 8% 9% 11% 11% 12% 7% 11% 5% 30% 10% 7% 8% 13% 8% 8% 8% 11% 10% 10%

C * IJKLNOP* * * R

Mean 2,11 2,24 1,97 2,07 2,06 2,00 2,24 2,17 2,17 2,00 2,17 2,01 2,47 2,27 2,04 2,04 2,16 2,06 2,13 2,01 2,22 2,04 2,13
C F * JLP* * * T

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q4. To what extent, if at all, do you agree or disagree with the following statements about nature and human needs. - Because of human activities, the Earth is close to ‘tipping points’ in nature where climate or nature may change suddenly, or may be more difficult to stabilise in the future

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 353 118 235 151 49 153 31 170 153 187 125 42 87 77 58 38 61 32 87 135 99 32

32% 30% 33% 29% 29% 38% 37% 28% 38% 31% 33% 35% 35% 31% 30% 39% 32% 29% 35% 30% 34% 29%

DE * H *

Tend to agree (2) 343 121 222 173 43 128 14 201 128 186 122 34 69 75 80 23 65 30 69 155 88 30

31% 31% 31% 33% 25% 32% 17% 33% 32% 31% 32% 29% 28% 30% 41% 24% 34% 27% 28% 35% 31% 27%

* G G MNPR *

Neither agree nor disagree (3) 219 80 139 105 44 70 20 129 70 125 71 24 49 55 28 23 33 30 49 83 57 30

20% 21% 20% 20% 25% 17% 24% 21% 17% 21% 19% 20% 19% 22% 15% 24% 17% 27% 19% 19% 20% 27%

F * * O

Tend to disagree (4) 75 35 41 36 15 23 6 46 23 42 25 8 18 21 8 7 15 7 18 29 22 7

7% 9% 6% 7% 9% 6% 7% 8% 6% 7% 7% 7% 7% 8% 4% 7% 8% 7% 7% 6% 7% 7%

* *

Strongly disagree (5) 32 7 24 9 8 15 2 14 15 18 8 6 5 9 8 2 8 - 5 16 10 -

3% 2% 3% 2% 4% 4% 3% 2% 4% 3% 2% 5% 2% 3% 4% 2% 4% - 2% 4% 4% -

* R * R

Don’t know 74 28 46 47 13 14 10 50 14 43 27 5 23 15 12 4 9 12 23 27 13 12

7% 7% 7% 9% 8% 4% 12% 8% 4% 7% 7% 4% 9% 6% 6% 4% 5% 10% 9% 6% 4% 10%

F F I* I * U U

Agree NET 696 239 457 324 92 281 45 371 281 373 247 76 157 152 138 61 126 62 157 290 187 62

63% 61% 65% 62% 54% 70% 54% 61% 70% 62% 65% 64% 62% 60% 71% 63% 66% 56% 62% 65% 65% 56%

DE * GH NR *

Disagree NET 107 42 65 46 23 38 8 60 38 60 32 14 23 29 16 9 23 7 23 45 32 7

10% 11% 9% 9% 13% 10% 10% 10% 10% 10% 9% 12% 9% 12% 8% 9% 12% 7% 9% 10% 11% 7%

* *

Mean 2,11 2,15 2,09 2,11 2,30 2,02 2,11 2,17 2,02 2,14 2,05 2,14 2,05 2,19 2,05 2,07 2,14 2,13 2,05 2,13 2,11 2,13
F * I * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q4. To what extent, if at all, do you agree or disagree with the following statements about nature and human needs. - Because of human activities, the Earth is close to ‘tipping points’ in nature where climate or nature may change suddenly, or may be more difficult to stabilise in the future

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 353 188 54 13 255 99 139 136 71 252 84 15 271 67 15 309 27 12 4 143 90 104

32% 30% 37% 26% 31% 37% 28% 35% 44% 57% 20% 7% 55% 16% 8% 42% 13% 11% 8% 24% 42% 72%

* B G G KL L NO O QR * * S ST STU

Tend to agree (2) 343 198 53 20 271 72 143 136 52 128 167 46 142 163 36 270 45 19 5 206 88 24

31% 31% 37% 39% 33% 27% 28% 35% 32% 29% 39% 22% 29% 40% 20% 37% 22% 18% 10% 35% 42% 16%

F * F G JL O MO QR * * SV SV

Neither agree nor disagree (3) 219 141 17 10 168 51 125 60 25 34 107 75 37 112 66 99 90 27 7 145 17 9

20% 22% 12% 20% 20% 19% 25% 15% 16% 8% 25% 36% 8% 27% 36% 13% 44% 25% 16% 25% 8% 6%

CE * C HI J JK M MN PR P* * UV

Tend to disagree (4) 75 51 7 2 60 16 38 29 6 11 29 36 16 26 33 23 19 31 11 53 4 1

7% 8% 5% 3% 7% 6% 8% 7% 4% 2% 7% 17% 3% 6% 18% 3% 9% 29% 25% 9% 2% 1%

* J JK M MN P PQ* TUV* UV

Strongly disagree (5) 32 19 3 3 26 6 18 10 4 3 5 24 4 5 22 6 9 16 15 12 - 1

3% 3% 2% 7% 3% 2% 4% 3% 2% 1% 1% 11% 1% 1% 12% 1% 4% 15% 34% 2% - 1%

* JK MN P PQ* TUV* U

Don’t know 74 36 10 3 48 26 42 19 5 15 36 11 18 34 9 32 14 2 3 29 12 5

7% 6% 7% 5% 6% 10% 8% 5% 3% 3% 8% 5% 4% 8% 5% 4% 7% 2% 6% 5% 6% 4%

* BE I J M * *

Agree NET 696 386 107 33 526 171 282 272 123 380 251 62 413 230 52 579 72 31 8 349 178 128

63% 61% 74% 65% 64% 63% 56% 70% 76% 86% 59% 30% 84% 56% 28% 78% 35% 29% 19% 59% 84% 88%

BEF * B G G KL L NO O QR * * S ST ST

Disagree NET 107 70 11 5 85 22 56 39 9 14 34 59 20 31 55 29 28 47 27 65 4 2

10% 11% 7% 10% 10% 8% 11% 10% 6% 3% 8% 29% 4% 8% 30% 4% 14% 44% 59% 11% 2% 2%

* J JK M MN P PQ* TUV* UV

Mean 2,11 2,19 1,91 2,22 2,14 2,01 2,25 2,03 1,85 1,56 2,25 3,03 1,60 2,30 3,06 1,79 2,67 3,19 3,71 2,25 1,68 1,36
CEF * C HI J JK M MN P PQ* TUV* UV V

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q4. To what extent, if at all, do you agree or disagree with the following statements about nature and human needs. - Things that threaten nature can be threats to human health too

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 613 305 308 94 132 124 126 136 152 99 85 52 22 26 56 120 216 277 120 171 189 105 147

56% 55% 57% 49% 58% 56% 54% 61% 59% 55% 53% 58% 55% 47% 62% 55% 58% 58% 49% 61% 59% 51% 51%

D * * * * S VW

Tend to agree (2) 305 157 148 53 53 65 74 60 60 54 45 29 13 18 19 68 94 124 87 76 73 66 90

28% 28% 27% 28% 23% 29% 32% 27% 23% 30% 28% 32% 33% 33% 21% 31% 25% 26% 36% 27% 23% 32% 31%

E * * * * QR U U

Neither agree nor disagree (3) 121 66 55 27 26 23 23 21 29 22 22 8 4 9 8 20 42 50 28 22 43 24 31

11% 12% 10% 14% 11% 10% 10% 9% 11% 12% 13% 8% 10% 17% 9% 9% 11% 11% 12% 8% 13% 12% 11%

* * * * T

Tend to disagree (4) 28 17 12 10 7 7 2 3 10 3 5 - 1 - 3 6 9 17 2 6 5 6 12

3% 3% 2% 5% 3% 3% 1% 1% 4% 2% 3% - 3% - 3% 3% 2% 4% 1% 2% 1% 3% 4%

GH * * * * S

Strongly disagree (5) 9 2 8 3 1 - 4 2 2 - 1 1 - 2 * 3 7 1 1 1 5 1 2

1% * 1% 1% 1% - 2% 1% 1% - * 1% - 4% 1% 1% 2% * 1% * 2% 1% 1%

B * * J* * R

Don’t know 21 12 9 5 8 4 3 1 5 4 4 1 - - 3 3 6 11 4 6 5 5 5

2% 2% 2% 3% 3% 2% 1% 1% 2% 2% 3% 1% - - 4% 1% 2% 2% 2% 2% 2% 2% 2%

H * * * *

Agree NET 918 462 456 147 185 189 199 196 212 153 130 81 35 45 75 187 310 401 206 247 262 171 237

84% 83% 85% 76% 82% 85% 86% 88% 82% 84% 80% 90% 87% 79% 83% 86% 83% 84% 85% 88% 82% 82% 83%

D D D * * * *

Disagree NET 38 18 19 13 8 7 5 5 12 3 6 1 1 2 4 9 16 18 3 7 10 7 14

3% 3% 4% 7% 3% 3% 2% 2% 5% 2% 4% 1% 3% 4% 4% 4% 4% 4% 1% 2% 3% 4% 5%

GH * * * * S

Mean 1,62 1,63 1,61 1,79 1,59 1,60 1,61 1,53 1,62 1,60 1,68 1,53 1,61 1,82 1,54 1,63 1,64 1,60 1,65 1,51 1,61 1,68 1,69
EFH * * * * T T

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q4. To what extent, if at all, do you agree or disagree with the following statements about nature and human needs. - Things that threaten nature can be threats to human health too

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 613 197 415 273 92 248 37 328 248 328 210 74 143 143 97 58 119 53 143 240 177 53

56% 51% 59% 52% 53% 61% 44% 54% 61% 55% 56% 62% 57% 57% 50% 60% 62% 48% 57% 54% 61% 48%

B D * GH * OR V

Tend to agree (2) 305 126 179 155 48 103 32 171 103 173 107 25 56 63 71 26 51 39 56 134 77 39

28% 32% 25% 30% 28% 25% 39% 28% 25% 29% 28% 21% 22% 25% 37% 26% 27% 35% 22% 30% 27% 35%

C HI* MN * M S S

Neither agree nor disagree (3) 121 44 77 61 23 37 9 74 37 69 36 16 36 32 16 7 15 13 36 49 23 13

11% 11% 11% 12% 13% 9% 11% 12% 9% 11% 10% 13% 14% 13% 8% 8% 8% 12% 14% 11% 8% 12%

* Q * U

Tend to disagree (4) 28 14 14 15 6 8 2 18 8 14 11 3 6 7 7 2 5 1 6 14 7 1

3% 4% 2% 3% 3% 2% 2% 3% 2% 2% 3% 2% 2% 3% 3% 3% 3% 1% 2% 3% 3% 1%

* *

Strongly disagree (5) 9 2 7 6 1 3 1 5 3 7 1 1 1 3 - 2 - 3 1 3 2 3

1% 1% 1% 1% 1% 1% 2% 1% 1% 1% * 1% 1% 1% - 2% - 2% 1% 1% 1% 2%

* OQ* OQ

Don’t know 21 7 14 13 2 5 1 14 5 10 11 - 10 4 3 1 1 2 10 6 3 2

2% 2% 2% 3% 1% 1% 2% 2% 1% 2% 3% - 4% 1% 1% 1% 1% 2% 4% 1% 1% 2%

* Q * TU

Agree NET 918 323 595 428 140 350 69 499 350 502 317 99 198 206 168 84 170 92 198 374 254 92

84% 83% 84% 82% 81% 87% 83% 82% 87% 83% 84% 83% 79% 82% 87% 86% 89% 83% 79% 84% 88% 83%

* H M * M S

Disagree NET 38 16 22 20 7 11 3 24 11 21 13 4 7 10 7 5 5 4 7 17 10 4

3% 4% 3% 4% 4% 3% 4% 4% 3% 3% 3% 3% 3% 4% 3% 5% 3% 4% 3% 4% 3% 4%

* *

Mean 1,62 1,69 1,58 1,67 1,68 1,53 1,76 1,66 1,53 1,64 1,60 1,59 1,62 1,65 1,65 1,60 1,51 1,73 1,62 1,65 1,54 1,73
F I* I * Q

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q4. To what extent, if at all, do you agree or disagree with the following statements about nature and human needs. - Things that threaten nature can be threats to human health too

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 613 339 94 27 460 153 267 233 96 348 200 62 377 174 60 509 58 31 12 282 155 128

56% 54% 65% 53% 56% 57% 53% 60% 59% 78% 47% 30% 77% 43% 33% 69% 28% 29% 26% 48% 73% 88%

BE * KL L NO O QR * * S ST STU

Tend to agree (2) 305 186 33 17 236 70 166 93 38 57 162 81 71 162 66 176 82 33 14 192 49 14

28% 29% 23% 33% 28% 26% 33% 24% 23% 13% 38% 39% 15% 40% 36% 24% 40% 31% 32% 33% 23% 10%

* HI J J M M P * V* UV V

Neither agree nor disagree (3) 121 78 11 5 93 27 48 46 20 21 49 47 25 50 42 39 53 25 15 76 5 3

11% 12% 8% 9% 11% 10% 10% 12% 12% 5% 11% 23% 5% 12% 23% 5% 26% 24% 34% 13% 2% 2%

* J JK M MN P P* TUV* UV

Tend to disagree (4) 28 16 3 2 21 7 9 11 7 12 6 10 8 12 8 6 10 13 2 25 2 -

3% 3% 2% 5% 3% 3% 2% 3% 4% 3% 1% 5% 2% 3% 4% 1% 5% 12% 3% 4% 1% -

* K M P PQ* V* UV

Strongly disagree (5) 9 4 1 - 5 4 5 4 - 3 3 4 6 - 4 4 - 5 2 5 1 -

1% 1% 1% - 1% 2% 1% 1% - 1% 1% 2% 1% - 2% 1% - 5% 5% 1% 1% -

* N N PQ* TUV*

Don’t know 21 10 3 - 13 8 11 4 1 3 8 2 1 10 2 5 2 - - 7 - -

2% 2% 2% - 2% 3% 2% 1% 1% 1% 2% 1% * 2% 1% 1% 1% - - 1% - -

* M * *

Agree NET 918 525 127 43 695 223 433 326 134 405 361 144 448 336 126 685 139 63 26 474 204 142

84% 83% 88% 86% 84% 83% 85% 83% 83% 91% 84% 70% 92% 82% 69% 93% 68% 59% 57% 81% 96% 98%

* KL L NO O QR * * S ST ST

Disagree NET 38 20 4 2 26 11 14 15 7 15 9 13 14 12 12 10 10 18 4 30 3 -

3% 3% 3% 5% 3% 4% 3% 4% 4% 3% 2% 6% 3% 3% 6% 1% 5% 17% 9% 5% 1% -

* K M P PQ* UV* UV

Mean 1,62 1,65 1,48 1,65 1,62 1,62 1,62 1,61 1,61 1,33 1,69 2,07 1,35 1,75 2,05 1,39 2,07 2,34 2,31 1,76 1,33 1,14
* J JK M MN P PQ* TUV* UV V

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q5a. Which of these best describes how you personally feel?

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

I want to do more to protect and restore nature in 

future 813 391 422 144 185 170 149 165 194 141 119 67 27 40 67 157 290 346 177 204 229 165 215

74% 70% 78% 75% 81% 76% 65% 74% 75% 78% 73% 74% 68% 71% 75% 72% 77% 72% 73% 72% 72% 79% 75%

B G G G G * * * *

I do not want to do more to protect and restore 

nature in future 126 77 48 24 21 22 33 26 27 14 21 5 9 7 11 32 41 58 26 42 35 23 26

11% 14% 9% 12% 9% 10% 14% 12% 10% 7% 13% 5% 24% 12% 12% 15% 11% 12% 11% 15% 11% 11% 9%

C * IJL* * * JL W

Don’t know 135 74 61 19 20 29 41 26 30 23 19 16 3 9 11 24 37 66 32 30 50 16 39

12% 13% 11% 10% 9% 13% 18% 12% 12% 13% 12% 17% 9% 16% 12% 11% 10% 14% 13% 11% 16% 8% 13%

DE * * * * V

Prefer not to say 24 16 8 6 1 3 7 7 7 3 3 3 - 1 1 6 7 10 6 6 6 5 7

2% 3% 1% 3% * 1% 3% 3% 3% 2% 2% 3% - 1% 1% 3% 2% 2% 3% 2% 2% 2% 2%

E E E * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q5a. Which of these best describes how you personally feel?

All Adults aged 16-65 in Sweden

Pres of children HH (17 

or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/PhD Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated

Up to 

299,999 KR

300,000-

499,999 KR

500,000-

699,999 KR

700,000-

799,999 KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 kr 

- 699 999 

kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

I want to do more to protect and restore nature in 

future 813 297 516 375 117 320 60 433 320 456 267 90 183 189 140 71 148 82 183 329 219 82

74% 76% 73% 72% 68% 79% 73% 71% 79% 76% 71% 76% 73% 75% 73% 73% 77% 73% 73% 74% 76% 73%

DE * H *

I do not want to do more to protect and restore 

nature in future 126 35 90 63 31 31 7 88 31 57 56 12 30 35 20 13 18 8 30 56 31 8

11% 9% 13% 12% 18% 8% 8% 14% 8% 9% 15% 11% 12% 14% 11% 14% 9% 7% 12% 13% 11% 7%

F F * I J *

Don’t know 135 48 87 68 18 49 11 75 49 81 44 10 30 24 29 13 23 16 30 53 36 16

12% 12% 12% 13% 11% 12% 13% 12% 12% 13% 12% 8% 12% 9% 15% 14% 12% 15% 12% 12% 12% 15%

* *

Prefer not to say 24 9 15 16 5 3 5 15 3 8 9 6 9 4 3 - 2 5 9 7 2 5

2% 2% 2% 3% 3% 1% 6% 2% 1% 1% 2% 5% 3% 2% 2% - 1% 5% 3% 2% 1% 5%

F HI* J * P U U

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q5a. Which of these best describes how you personally feel?

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transforma

tions

1-3 

transforma

tions

4-5 

transforma

tions

6-7 

transforma

tions

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

I want to do more to protect and restore nature in 

future 813 469 112 31 613 200 347 313 130 404 327 78 445 295 70 628 115 45 9 435 184 134

74% 74% 78% 63% 74% 74% 69% 80% 80% 91% 76% 38% 91% 72% 38% 85% 56% 42% 19% 74% 87% 93%

* G G KL L NO O QR R * * S ST ST

I do not want to do more to protect and restore 

nature in future 126 75 11 8 94 31 70 39 14 22 30 72 25 35 64 45 29 48 31 74 8 8

11% 12% 8% 16% 11% 12% 14% 10% 9% 5% 7% 35% 5% 9% 35% 6% 14% 45% 67% 13% 4% 6%

* JK M MN P PQ* TUV* UV

Don’t know 135 77 17 10 103 31 79 30 16 16 59 48 16 66 42 62 47 11 3 69 17 3

12% 12% 12% 19% 13% 12% 16% 8% 10% 4% 14% 23% 3% 16% 23% 8% 23% 11% 8% 12% 8% 2%

* H J JK M M PR * * V V

Prefer not to say 24 11 5 1 17 7 10 9 2 1 12 9 2 12 7 4 12 2 3 9 3 -

2% 2% 3% 2% 2% 3% 2% 2% 1% * 3% 4% * 3% 4% 1% 6% 2% 6% 2% 1% -

* J J M M P * V*

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q5b. You said you would like to do more to protect and restore nature. Which, if any of the following, are preventing you from doing more to protect and restore nature at present?

All Adults aged 16-65 in Sweden who want to do more to protect and restore nature in future

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansver

ige Sydsverige

Norra 

Mellansver

ige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 811 381 430 152 174 169 149 167 194 139 118 65 25 40 67 163 284 353 174 210 225 154 222

Weighted base 813 391 422 144 185 170 149 165 194 141 119 67 27 40 67 157 290 346 177 204 229 165 215

I don’t know what else I can do, or how to do this 270 113 157 45 57 61 48 58 65 43 25 24 11 11 26 65 98 121 51 74 85 50 60

33% 29% 37% 31% 31% 36% 32% 35% 33% 30% 21% 35% 42% 27% 38% 41% 34% 35% 29% 37% 37% 30% 28%

B K K* ** * K* K

I don’t have time to do more 82 38 44 25 23 18 13 3 23 14 13 1 1 1 6 22 36 31 15 16 19 20 27

10% 10% 10% 18% 13% 11% 8% 2% 12% 10% 11% 1% 5% 2% 10% 14% 13% 9% 8% 8% 8% 12% 13%

GH H H H L L L * ** * L* LN

I don’t have enough money to do more 310 142 168 71 77 68 44 50 65 65 52 32 7 15 30 45 113 135 63 87 81 68 75

38% 36% 40% 50% 42% 40% 30% 30% 34% 46% 44% 47% 28% 37% 44% 29% 39% 39% 35% 43% 35% 41% 35%

GH GH IP P P* ** * P*

I have to prioritise other things 161 85 76 37 46 48 14 16 36 36 22 12 6 7 14 29 62 66 33 45 34 32 50

20% 22% 18% 26% 25% 28% 9% 10% 18% 25% 18% 18% 22% 19% 20% 19% 21% 19% 19% 22% 15% 19% 23%

GH GH GH * ** * * U

I haven’t prioritised this up until now, but I am 

planning to 120 67 53 26 33 18 16 27 35 25 12 8 4 2 10 25 38 53 29 20 37 32 32

15% 17% 13% 18% 18% 11% 11% 16% 18% 17% 10% 12% 13% 5% 15% 16% 13% 15% 17% 10% 16% 19% 15%

* ** * * T

The facilities I would need to do more are not 

available to me 156 84 72 28 30 35 28 34 44 29 16 14 3 7 11 32 62 65 28 42 36 36 42

19% 21% 17% 20% 16% 21% 19% 21% 22% 20% 14% 20% 12% 18% 17% 21% 22% 19% 16% 21% 16% 22% 19%

* ** * *

I am unable to do more for another reason (please 

specify) 22 9 14 1 4 6 4 7 3 5 6 1 1 3 1 2 10 7 5 8 8 2 5

3% 2% 3% 1% 2% 3% 3% 4% 1% 4% 5% 2% 2% 7% 2% 1% 3% 2% 3% 4% 3% 1% 2%

* ** * *

None of the above 57 31 26 6 6 11 20 13 15 4 8 7 - 4 2 16 24 23 10 19 11 13 13

7% 8% 6% 5% 3% 7% 13% 8% 8% 3% 7% 11% - 11% 2% 10% 8% 7% 6% 9% 5% 8% 6%

DEF J* ** * * J

Don’t know 37 13 24 4 10 2 9 12 9 3 7 5 1 5 3 4 9 18 10 7 12 4 14

5% 3% 6% 3% 5% 1% 6% 7% 4% 2% 6% 8% 5% 12% 5% 3% 3% 5% 6% 3% 5% 3% 6%

F F * ** JP* *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q5b. You said you would like to do more to protect and restore nature. Which, if any of the following, are preventing you from doing more to protect and restore nature at present?

All Adults aged 16-65 in Sweden who want to do more to protect and restore nature in future

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 811 286 525 395 113 303 75 433 303 437 277 97 214 180 134 64 138 81 214 314 202 81

Weighted base 813 297 516 375 117 320 60 433 320 456 267 90 183 189 140 71 148 82 183 329 219 82

I don’t know what else I can do, or how to do this 270 84 186 139 37 93 17 159 93 146 86 37 67 66 37 25 46 29 67 103 71 29

33% 28% 36% 37% 32% 29% 28% 37% 29% 32% 32% 41% 36% 35% 26% 35% 31% 35% 36% 31% 33% 35%

B F * I * * * *

I don’t have time to do more 82 38 44 35 7 40 7 35 40 46 33 3 16 18 15 5 19 9 16 33 25 9

10% 13% 8% 9% 6% 13% 11% 8% 13% 10% 12% 4% 9% 9% 11% 8% 13% 11% 9% 10% 11% 11%

* L * * * *

I don’t have enough money to do more 310 102 208 158 45 108 31 172 108 150 126 34 105 72 43 28 35 26 105 116 63 26

38% 34% 40% 42% 38% 34% 52% 40% 34% 33% 47% 38% 57% 38% 31% 40% 23% 32% 57% 35% 29% 32%

F I* J * NOPQR Q Q* * TUV *

I have to prioritise other things 161 62 100 68 17 76 9 76 76 79 71 12 42 39 29 13 24 14 42 68 37 14

20% 21% 19% 18% 15% 24% 16% 18% 24% 17% 26% 13% 23% 21% 20% 18% 16% 17% 23% 21% 17% 17%

* H JL * * * *

I haven’t prioritised this up until now, but I am 

planning to 120 48 72 55 19 46 8 66 46 73 36 12 18 31 24 13 22 12 18 55 35 12

15% 16% 14% 15% 17% 14% 14% 15% 14% 16% 13% 13% 10% 17% 17% 19% 15% 14% 10% 17% 16% 14%

* * * * S *

The facilities I would need to do more are not 

available to me 156 58 98 63 22 72 9 75 72 87 48 21 41 30 25 10 32 18 41 55 42 18

19% 19% 19% 17% 18% 22% 15% 17% 22% 19% 18% 24% 22% 16% 18% 14% 22% 21% 22% 17% 19% 21%

* * * * *

I am unable to do more for another reason (please 

specify) 22 6 16 11 6 6 2 15 6 11 6 5 8 8 2 2 2 - 8 10 4 -

3% 2% 3% 3% 5% 2% 3% 3% 2% 2% 2% 5% 4% 4% 2% 3% 2% - 4% 3% 2% -

* * * * *

None of the above 57 23 34 21 7 29 1 27 29 31 16 10 8 12 10 4 21 3 8 21 25 3

7% 8% 7% 6% 6% 9% 2% 6% 9% 7% 6% 11% 4% 6% 7% 6% 14% 4% 4% 6% 11% 4%

* * * MNR * S *

Don’t know 37 16 21 17 7 14 5 19 14 27 8 2 4 5 8 2 9 10 4 13 10 10

5% 5% 4% 5% 6% 4% 8% 4% 4% 6% 3% 3% 2% 2% 6% 3% 6% 12% 2% 4% 5% 12%

* * * MNP* STU*

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q5b. You said you would like to do more to protect and restore nature. Which, if any of the following, are preventing you from doing more to protect and restore nature at present?

All Adults aged 16-65 in Sweden who want to do more to protect and restore nature in future

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 811 393 88 26 507 304 348 306 131 407 325 73 451 292 64 627 115 42 9 426 193 133

Weighted base 813 469 112 31 613 200 347 313 130 404 327 78 445 295 70 628 115 45 9 435 184 134

I don’t know what else I can do, or how to do this 270 153 36 8 197 72 108 108 45 135 108 26 153 91 24 207 40 15 2 141 65 45

33% 33% 32% 26% 32% 36% 31% 35% 35% 33% 33% 33% 34% 31% 35% 33% 35% 33% 22% 32% 35% 34%

* ** * * * **

I don’t have time to do more 82 47 15 3 64 18 42 28 12 40 32 10 40 34 8 61 17 4 - 47 12 15

10% 10% 13% 8% 11% 9% 12% 9% 9% 10% 10% 13% 9% 12% 11% 10% 15% 9% - 11% 7% 11%

* ** * * * **

I don’t have enough money to do more 310 139 60 15 214 97 133 116 53 173 108 28 191 98 21 252 40 11 4 150 69 61

38% 30% 53% 47% 35% 48% 38% 37% 41% 43% 33% 35% 43% 33% 30% 40% 35% 25% 41% 35% 38% 46%

BE* ** B BE K * N * * ** T

I have to prioritise other things 161 89 29 5 123 38 63 69 25 75 72 14 88 58 14 125 21 7 1 86 36 23

20% 19% 26% 16% 20% 19% 18% 22% 19% 19% 22% 17% 20% 20% 20% 20% 19% 16% 12% 20% 20% 17%

* ** * * * **

I haven’t prioritised this up until now, but I am 

planning to 120 72 15 4 91 30 46 53 19 58 58 4 67 48 5 87 21 8 1 69 27 21

15% 15% 13% 13% 15% 15% 13% 17% 15% 14% 18% 6% 15% 16% 7% 14% 18% 17% 15% 16% 15% 15%

* ** L L * * * **

The facilities I would need to do more are not 

available to me 156 82 25 8 115 41 52 67 34 81 62 12 97 46 13 118 26 10 2 65 45 39

19% 17% 22% 27% 19% 20% 15% 21% 26% 20% 19% 15% 22% 15% 19% 19% 22% 23% 17% 15% 24% 29%

* ** G G * N * * ** T T

I am unable to do more for another reason (please 

specify) 22 11 1 1 13 9 13 7 3 13 9 - 17 4 1 18 2 2 1 9 7 4

3% 2% 1% 4% 2% 5% 4% 2% 2% 3% 3% - 4% 1% 2% 3% 1% 4% 6% 2% 4% 3%

* ** E * * * **

None of the above 57 37 5 4 45 12 25 26 6 29 20 8 32 18 6 49 4 3 1 28 18 8

7% 8% 5% 11% 7% 6% 7% 8% 4% 7% 6% 10% 7% 6% 9% 8% 4% 6% 13% 7% 10% 6%

* ** * * * **

Don’t know 37 26 4 1 30 7 23 8 1 10 18 7 11 21 4 21 10 2 1 15 7 6

5% 5% 3% 4% 5% 4% 7% 3% 1% 3% 6% 9% 2% 7% 6% 3% 9% 5% 14% 3% 4% 4%

* ** HI J J* M * P * **

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q6. In which, if any, of the following areas do you think scientists agree that major, transformational change is needed in the next ten years to protect and restore nature.

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansver

ige Sydsverige

Norra 

Mellansver

ige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

The balance between the use of fossil fuels (coal, 

gas and oil) and renewable energy (sources like wind 

and solar power) for electricity, transport, heating 

and businesses 633 308 325 95 133 144 129 133 144 97 91 52 22 30 56 142 234 269 131 179 173 115 166

58% 55% 60% 50% 58% 65% 56% 59% 56% 54% 56% 57% 55% 53% 62% 65% 62% 56% 54% 63% 54% 55% 58%

D * * * * J U

What we eat and how it is produced 535 251 284 90 111 111 114 109 125 91 81 37 17 27 42 113 196 225 113 150 151 93 141

49% 45% 53% 47% 49% 49% 49% 49% 48% 50% 50% 41% 44% 48% 47% 52% 52% 47% 47% 53% 47% 45% 49%

B * * * *

The extent of flying and shipping, and how these are 

powered (by fossil fuels or renewable energy) 499 235 264 82 107 110 106 93 107 88 63 44 18 25 48 106 191 201 107 137 139 89 134

46% 42% 49% 43% 47% 49% 46% 42% 42% 48% 39% 49% 44% 44% 53% 49% 51% 42% 44% 48% 43% 43% 47%

B * * * K* R

The values that guide how people, businesses and 

governments behave 439 228 212 70 86 91 96 96 98 59 66 40 17 25 42 92 144 196 99 126 125 81 108

40% 41% 39% 36% 38% 41% 41% 43% 38% 33% 41% 44% 43% 44% 46% 42% 38% 41% 41% 44% 39% 39% 38%

* * * J*

How the economy runs (e.g. the way goods and 

services are made, sold, and used) 430 209 221 77 97 82 84 90 106 66 68 33 14 21 39 83 160 181 89 121 121 74 114

39% 37% 41% 40% 43% 37% 36% 40% 41% 36% 42% 37% 37% 37% 43% 38% 43% 38% 37% 43% 38% 36% 40%

* * * *

Whether the cost of goods and services includes the 

cost of the damage they do to nature 322 166 156 57 72 67 71 55 79 53 43 26 13 11 29 68 121 129 73 85 93 55 89

29% 30% 29% 30% 32% 30% 31% 25% 31% 29% 27% 29% 33% 19% 32% 31% 32% 27% 30% 30% 29% 26% 31%

* * * *

How unequal things are in Sweden e.g. the gap 

between rich and poor people 257 124 132 39 55 53 51 59 57 50 41 17 9 9 24 49 100 108 48 82 72 54 49

23% 22% 25% 20% 24% 24% 22% 26% 22% 28% 25% 19% 24% 15% 27% 22% 27% 23% 20% 29% 23% 26% 17%

* * * * W W

None of these 45 31 15 2 4 6 24 10 13 8 5 1 5 4 1 8 13 21 11 10 18 10 7

4% 6% 3% 1% 2% 3% 10% 4% 5% 5% 3% 1% 13% 8% 1% 4% 3% 4% 5% 4% 6% 5% 2%

C DEFH * KLOP* L* *

Don’t know 108 51 57 20 20 24 21 24 23 19 21 8 4 10 9 16 36 46 26 28 37 19 24

10% 9% 11% 10% 9% 11% 9% 11% 9% 10% 13% 9% 10% 17% 10% 7% 10% 10% 11% 10% 12% 9% 8%

* * P* *

NET No transformations 45 31 15 2 4 6 24 10 13 8 5 1 5 4 1 8 13 21 11 10 18 10 7

4% 6% 3% 1% 2% 3% 10% 4% 5% 5% 3% 1% 13% 8% 1% 4% 3% 4% 5% 4% 6% 5% 2%

C DEFH * KLOP* L* *

NET 1-3 transformations 587 307 280 118 129 116 108 115 145 94 88 56 17 24 45 118 192 263 132 140 168 122 156

53% 55% 52% 61% 57% 52% 47% 51% 56% 52% 54% 62% 44% 43% 49% 54% 51% 55% 55% 50% 53% 59% 54%

G G N* * * *

NET 4-5 transformations 212 100 112 33 44 50 41 45 43 40 24 18 4 12 20 50 73 95 44 54 54 36 68

19% 18% 21% 17% 19% 22% 18% 20% 17% 22% 15% 20% 10% 21% 22% 23% 19% 20% 18% 19% 17% 17% 24%

* * * * U

NET 6-7 transformations 145 69 76 20 31 28 37 30 34 20 25 8 9 6 15 27 61 55 29 50 42 21 31

13% 12% 14% 10% 14% 12% 16% 13% 13% 11% 15% 9% 23% 11% 17% 12% 16% 12% 12% 18% 13% 10% 11%

* L* * * VW

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q6. In which, if any, of the following areas do you think scientists agree that major, transformational change is needed in the next ten years to protect and restore nature.

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/PhD Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

The balance between the use of fossil fuels (coal, gas 

and oil) and renewable energy (sources like wind and 

solar power) for electricity, transport, heating and 

businesses 633 222 412 269 93 272 33 328 272 346 211 76 150 141 106 61 123 53 150 247 184 53

58% 57% 58% 52% 54% 67% 40% 54% 67% 58% 56% 64% 60% 56% 55% 63% 64% 47% 60% 55% 64% 47%

DE * G GH R R* R V TV

What we eat and how it is produced 535 178 357 228 81 226 37 272 226 279 189 66 120 124 81 50 107 53 120 205 157 53

49% 46% 50% 44% 47% 56% 45% 45% 56% 46% 50% 56% 48% 49% 42% 51% 56% 47% 48% 46% 54% 47%

D * H * O T

The extent of flying and shipping, and how these are 

powered (by fossil fuels or renewable energy) 499 189 310 227 68 205 31 263 205 267 165 68 122 108 81 48 92 49 122 190 139 49

46% 49% 44% 43% 39% 51% 38% 43% 51% 44% 44% 57% 48% 43% 42% 49% 48% 44% 48% 43% 48% 44%

DE * GH JK *

The values that guide how people, businesses and 

governments behave 439 155 284 204 62 173 32 234 173 235 148 57 103 109 69 37 82 40 103 178 119 40

40% 40% 40% 39% 36% 43% 39% 38% 43% 39% 39% 48% 41% 43% 36% 38% 43% 36% 41% 40% 41% 36%

* *

How the economy runs (e.g. the way goods and 

services are made, sold, and used) 430 150 279 187 52 190 24 216 190 226 150 54 94 100 72 38 90 37 94 172 127 37

39% 39% 39% 36% 31% 47% 29% 35% 47% 38% 40% 45% 37% 40% 37% 39% 47% 33% 37% 39% 44% 33%

DE * GH * R

Whether the cost of goods and services includes the 

cost of the damage they do to nature 322 120 203 136 49 137 26 159 137 177 108 37 75 76 50 26 64 31 75 126 90 31

29% 31% 29% 26% 29% 34% 32% 26% 34% 29% 29% 31% 30% 30% 26% 27% 34% 28% 30% 28% 31% 28%

D * H *

How unequal things are in Sweden e.g. the gap 

between rich and poor people 257 83 173 116 40 100 17 139 100 125 99 33 72 59 39 19 42 26 72 98 61 26

23% 21% 24% 22% 24% 25% 21% 23% 25% 21% 26% 27% 29% 24% 20% 20% 22% 23% 29% 22% 21% 23%

* O * U

None of these 45 12 34 18 17 11 3 32 11 26 14 6 7 16 8 3 9 3 7 24 11 3

4% 3% 5% 3% 10% 3% 3% 5% 3% 4% 4% 5% 3% 6% 4% 3% 4% 3% 3% 5% 4% 3%

DF * *

Don’t know 108 25 84 67 17 25 11 72 25 59 39 9 31 14 21 7 14 20 31 35 22 20

10% 6% 12% 13% 10% 6% 13% 12% 6% 10% 10% 8% 12% 6% 11% 7% 8% 18% 12% 8% 7% 18%

B F I* I N * NPQ TU

NET No transformations 45 12 34 18 17 11 3 32 11 26 14 6 7 16 8 3 9 3 7 24 11 3

4% 3% 5% 3% 10% 3% 3% 5% 3% 4% 4% 5% 3% 6% 4% 3% 4% 3% 3% 5% 4% 3%

DF * *

NET 1-3 transformations 587 229 358 289 90 208 47 332 208 327 207 53 128 144 112 55 95 53 128 256 149 53

53% 59% 51% 55% 53% 52% 57% 54% 52% 54% 55% 45% 51% 57% 58% 56% 50% 48% 51% 58% 52% 48%

C * *

NET 4-5 transformations 212 81 131 95 23 94 16 101 94 123 60 28 45 42 33 22 47 22 45 75 69 22

19% 21% 18% 18% 13% 23% 20% 17% 23% 21% 16% 24% 18% 17% 17% 23% 25% 20% 18% 17% 24% 20%

E * H * T

NET 6-7 transformations 145 43 102 54 25 66 5 74 66 66 57 22 40 35 19 11 27 13 40 55 37 13

13% 11% 14% 10% 15% 16% 7% 12% 16% 11% 15% 18% 16% 14% 10% 11% 14% 12% 16% 12% 13% 12%

D * G J *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q6. In which, if any, of the following areas do you think scientists agree that major, transformational change is needed in the next ten years to protect and restore nature.

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

The balance between the use of fossil fuels (coal, gas 

and oil) and renewable energy (sources like wind and 

solar power) for electricity, transport, heating and 

businesses 633 371 82 30 483 151 264 260 97 319 238 71 350 221 57 489 88 40 - 313 177 144

58% 59% 56% 60% 58% 56% 52% 67% 60% 72% 56% 34% 72% 54% 31% 66% 43% 37% - 53% 84% 99%

* G KL L NO O QR * * S ST STU

What we eat and how it is produced 535 301 74 27 402 132 215 224 84 270 199 60 300 183 48 420 66 31 - 219 176 140

49% 48% 51% 54% 49% 49% 42% 57% 52% 61% 46% 29% 61% 45% 26% 57% 32% 30% - 37% 83% 97%

* G KL L NO O QR * * S ST STU

The extent of flying and shipping, and how these are 

powered (by fossil fuels or renewable energy) 499 281 68 26 375 124 211 206 74 271 181 46 296 165 38 413 52 20 - 192 163 145

46% 44% 47% 51% 45% 46% 42% 53% 46% 61% 42% 22% 61% 40% 21% 56% 26% 19% - 33% 77% 100%

* G KL L NO O QR * * S ST STU

The values that guide how people, businesses and 

governments behave 439 253 55 23 332 107 184 178 70 217 161 59 243 134 61 336 59 33 - 171 124 144

40% 40% 38% 47% 40% 40% 36% 45% 43% 49% 38% 29% 50% 33% 34% 45% 29% 32% - 29% 59% 99%

* G KL L NO QR * * S ST STU

How the economy runs (e.g. the way goods and 

services are made, sold, and used) 430 245 65 21 331 99 182 172 69 226 148 54 241 141 45 331 66 27 - 164 130 135

39% 39% 45% 42% 40% 37% 36% 44% 43% 51% 35% 26% 49% 35% 25% 45% 32% 25% - 28% 62% 93%

* G KL L NO O QR * * S ST STU

Whether the cost of goods and services includes the 

cost of the damage they do to nature 322 180 40 17 237 85 129 135 49 190 104 25 206 91 23 258 43 14 - 95 95 133

29% 29% 27% 34% 29% 32% 26% 34% 30% 43% 24% 12% 42% 22% 13% 35% 21% 14% - 16% 45% 92%

* G KL L NO O QR * * S ST STU

How unequal things are in Sweden e.g. the gap 

between rich and poor people 257 139 43 7 189 68 94 104 52 142 88 27 152 85 17 207 30 18 - 89 56 111

23% 22% 30% 14% 23% 25% 19% 27% 32% 32% 20% 13% 31% 21% 9% 28% 15% 17% - 15% 27% 77%

* G G KL L NO O QR * * S ST STU

None of these 45 25 10 2 37 8 34 8 4 8 5 32 9 6 31 9 10 24 45 - - -

4% 4% 7% 5% 4% 3% 7% 2% 2% 2% 1% 16% 2% 1% 17% 1% 5% 22% 100% - - -

* H JK MN P PQ* TUV*

Don’t know 108 55 17 3 75 33 68 18 7 21 51 26 26 46 25 45 39 4 - - - -

10% 9% 11% 7% 9% 12% 13% 5% 4% 5% 12% 13% 5% 11% 14% 6% 19% 4% - - - -

* HI J J M M PR * *

NET No transformations 45 25 10 2 37 8 34 8 4 8 5 32 9 6 31 9 10 24 45 - - -

4% 4% 7% 5% 4% 3% 7% 2% 2% 2% 1% 16% 2% 1% 17% 1% 5% 22% 100% - - -

* H JK MN P PQ* TUV*

NET 1-3 transformations 587 357 70 27 454 133 269 207 95 198 253 127 212 262 107 382 125 63 - 587 - -

53% 56% 48% 54% 55% 49% 53% 53% 58% 45% 59% 61% 43% 64% 59% 52% 61% 60% - 100% - -

F * J J M M P * * SUV

NET 4-5 transformations 212 115 26 8 148 63 81 98 31 107 88 16 129 66 17 172 23 9 - - 212 -

19% 18% 18% 15% 18% 23% 16% 25% 19% 24% 21% 8% 26% 16% 9% 23% 11% 8% - - 100% -

* BE G L L NO O QR * * STV

NET 6-7 transformations 145 80 23 10 113 32 55 61 26 110 31 5 113 29 2 130 8 6 - - - 145

13% 13% 16% 20% 14% 12% 11% 16% 16% 25% 7% 2% 23% 7% 1% 18% 4% 5% - - - 100%

* G KL L NO O QR * * STU

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q7. To what extent, if at all, do you agree or disagree with the following statements? - Summary

All Adults aged 16-65 in Sweden

Q7. To what extent, if at all, do you agree or disagree with the 

following statements?

Decisions 

about 

nature 

that affect 

communiti

es must 

involve 

the 

communiti

es (e.g. 

regions, 

cities, 

towns/vill

ages) they 

will affect

Internatio

nal 

organisati

ons like 

the United 

Nations 

should be 

given 

more 

power to 

protect 

and 

restore 

nature at 

a global 

level

The way 

Sweden’s 

economy 

works 

should 

prioritise 

the health 

and 

wellbeing 

of people 

and 

nature 

rather 

than 

focussing 

solely on 

profit and 

increasing 

wealth in 

Sweden

Sweden’s 

Governme

nt should 

prioritise 

jobs and 

business 

profits in 

existing 

industries, 

even if this 

means 

some 

harm to 

nature

Governme

nt action 

to protect 

and 

restore 

nature will 

not 

benefit 

people in 

Sweden in 

the short 

term (over 

the next 3-

5 years)

Most of 

the things 

we can do 

to protect 

and 

restore 

nature are 

already 

known, 

but not 

yet put 

into 

practice

(A) (B) (C) (D) (E) (F)

Unweighted base 1097 1097 1097 1097 1097 1097

Weighted base 1097 1097 1097 1097 1097 1097

Strongly agree (1) 325 243 285 52 139 199

30% 22% 26% 5% 13% 18%

BCDEF DEF BDEF D DE

Tend to agree (2) 428 380 326 123 271 452

39% 35% 30% 11% 25% 41%

BCDE CDE DE D BCDE

Neither agree nor disagree (3) 192 247 263 247 278 240

18% 23% 24% 22% 25% 22%

A A A AF A

Tend to disagree (4) 49 70 75 316 182 118

4% 6% 7% 29% 17% 11%

A A ABCEF ABCF ABC

Strongly disagree (5) 15 70 41 303 101 31

1% 6% 4% 28% 9% 3%

ACF A ABCEF ABCF A

Don’t know 89 88 108 55 128 56

8% 8% 10% 5% 12% 5%

DF DF ADF ABDF

Agree NET 752 623 611 176 409 651

69% 57% 56% 16% 37% 59%

BCDEF DE DE D CDE

Disagree NET 64 139 115 619 282 149

6% 13% 11% 56% 26% 14%

A A ABCEF ABCF AC

Mean 2,01 2,35 2,25 3,67 2,83 2,36
AC A ABCEF ABCF AC

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D/E/F   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D/E/F   Minimum Base: 30(**) Small Base: 100(*)
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Q7. To what extent, if at all, do you agree or disagree with the following statements? - Decisions about nature that affect communities must involve the communities (e.g. regions, cities, towns/villages) they will affect

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 325 178 146 55 63 70 71 65 67 49 45 27 17 22 29 68 112 138 75 95 83 70 77

30% 32% 27% 29% 28% 32% 31% 29% 26% 27% 28% 30% 43% 38% 32% 31% 30% 29% 31% 33% 26% 34% 27%

* I* * *

Tend to agree (2) 428 234 194 65 85 86 94 98 106 66 69 35 13 17 33 87 136 200 92 111 134 71 112

39% 42% 36% 34% 37% 38% 41% 44% 41% 37% 43% 39% 32% 30% 37% 40% 36% 42% 38% 39% 42% 34% 39%

* * * *

Neither agree nor disagree (3) 192 85 107 36 46 39 39 32 46 34 25 16 8 9 18 36 68 81 44 48 51 41 51

18% 15% 20% 19% 20% 18% 17% 14% 18% 19% 16% 18% 19% 16% 20% 16% 18% 17% 18% 17% 16% 20% 18%

B * * * *

Tend to disagree (4) 49 24 25 10 10 10 7 13 12 13 5 1 - 1 3 13 22 19 8 9 21 5 14

4% 4% 5% 5% 4% 4% 3% 6% 5% 7% 3% 1% - 2% 4% 6% 6% 4% 3% 3% 6% 3% 5%

* * * *

Strongly disagree (5) 15 9 6 2 4 3 4 3 3 2 3 1 - 2 1 2 9 5 1 5 3 5 3

1% 2% 1% 1% 2% 1% 2% 2% 1% 1% 2% 1% - 4% 1% 1% 2% 1% * 2% 1% 2% 1%

* * * * S

Don’t know 89 29 60 25 19 15 17 12 23 16 15 9 2 6 6 12 29 37 22 14 28 16 30

8% 5% 11% 13% 8% 7% 7% 5% 9% 9% 9% 10% 6% 11% 7% 5% 8% 8% 9% 5% 9% 8% 10%

B FH * * * * T

Agree NET 752 412 340 120 148 156 165 163 173 116 114 63 30 38 62 156 247 338 167 206 217 140 189

69% 74% 63% 63% 65% 70% 71% 73% 67% 64% 70% 70% 75% 68% 69% 71% 66% 70% 69% 73% 68% 68% 66%

C D * * * *

Disagree NET 64 33 31 11 14 13 10 16 15 15 8 2 - 3 5 15 31 24 9 14 24 10 16

6% 6% 6% 6% 6% 6% 5% 7% 6% 8% 5% 2% - 6% 5% 7% 8% 5% 4% 5% 7% 5% 6%

* * * * S

Mean 2,01 1,96 2,06 2,02 2,07 1,98 1,96 2,01 2,05 2,11 2,00 1,92 1,74 1,93 1,99 2,00 2,08 1,99 1,94 1,95 2,06 1,98 2,04
M * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q7. To what extent, if at all, do you agree or disagree with the following statements? - Decisions about nature that affect communities must involve the communities (e.g. regions, cities, towns/villages) they will affect

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 325 110 214 122 61 141 20 163 141 177 105 42 88 74 48 27 60 28 88 122 87 28

30% 28% 30% 23% 36% 35% 25% 27% 35% 30% 28% 36% 35% 29% 25% 28% 31% 25% 35% 27% 30% 25%

D D * H O * T

Tend to agree (2) 428 153 275 214 55 159 28 241 159 234 154 40 84 95 86 43 83 37 84 181 126 37

39% 39% 39% 41% 32% 39% 34% 39% 39% 39% 41% 34% 34% 38% 45% 44% 43% 33% 34% 41% 44% 33%

* M * M S

Neither agree nor disagree (3) 192 71 121 102 31 59 19 114 59 107 64 22 51 49 31 18 22 21 51 80 41 21

18% 18% 17% 20% 18% 15% 23% 19% 15% 18% 17% 19% 20% 19% 16% 19% 12% 19% 20% 18% 14% 19%

* Q Q *

Tend to disagree (4) 49 15 34 24 11 14 4 31 14 28 17 4 11 8 13 2 11 3 11 21 14 3

4% 4% 5% 5% 6% 3% 5% 5% 3% 5% 4% 4% 4% 3% 7% 2% 6% 3% 4% 5% 5% 3%

* *

Strongly disagree (5) 15 5 9 7 2 7 1 7 7 6 5 4 1 5 3 1 5 - 1 8 7 -

1% 1% 1% 1% 1% 2% 1% 1% 2% 1% 1% 3% * 2% 1% 1% 3% - * 2% 2% -

* * M S

Don’t know 89 35 54 53 12 24 11 54 24 49 33 7 17 21 12 5 10 23 17 33 15 23

8% 9% 8% 10% 7% 6% 13% 9% 6% 8% 9% 6% 7% 8% 6% 5% 5% 21% 7% 7% 5% 21%

F I* * MNOPQ STU

Agree NET 752 263 489 336 116 300 48 404 300 411 259 82 172 169 134 70 143 64 172 303 213 64

69% 68% 69% 64% 68% 74% 58% 66% 74% 68% 69% 69% 68% 67% 70% 72% 74% 58% 68% 68% 74% 58%

D * GH R R* R V V

Disagree NET 64 20 44 31 13 20 5 39 20 34 22 8 12 14 15 4 17 3 12 29 20 3

6% 5% 6% 6% 7% 5% 6% 6% 5% 6% 6% 6% 5% 5% 8% 4% 9% 3% 5% 7% 7% 3%

* *

Mean 2,01 2,02 2,01 2,10 1,98 1,91 2,13 2,06 1,91 2,01 2,02 1,99 1,94 2,03 2,09 1,99 2,00 1,99 1,94 2,06 2,00 1,99
F * I * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q7. To what extent, if at all, do you agree or disagree with the following statements? - Decisions about nature that affect communities must involve the communities (e.g. regions, cities, towns/villages) they will affect

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 325 185 46 15 247 78 140 132 49 169 95 59 186 87 50 248 35 37 16 146 81 66

30% 29% 32% 31% 30% 29% 28% 34% 30% 38% 22% 29% 38% 21% 28% 34% 17% 35% 34% 25% 38% 46%

* KL NO Q Q* * T T

Tend to agree (2) 428 262 53 19 334 94 203 155 57 176 182 66 187 181 57 319 64 35 13 262 84 48

39% 41% 37% 38% 40% 35% 40% 40% 35% 40% 43% 32% 38% 44% 32% 43% 31% 33% 29% 45% 39% 33%

F * L O Q * * SV

Neither agree nor disagree (3) 192 113 18 8 140 52 91 59 34 51 90 47 60 85 44 97 72 18 9 107 24 22

18% 18% 13% 17% 17% 19% 18% 15% 21% 12% 21% 23% 12% 21% 24% 13% 35% 17% 21% 18% 12% 15%

* J J M M PR * * U

Tend to disagree (4) 49 24 8 4 35 13 15 19 11 16 18 14 19 16 12 32 11 5 1 34 7 1

4% 4% 5% 7% 4% 5% 3% 5% 7% 4% 4% 7% 4% 4% 7% 4% 5% 5% 3% 6% 3% 1%

* G * * V

Strongly disagree (5) 15 8 3 1 12 3 5 2 7 7 3 5 8 2 5 8 2 5 3 7 2 1

1% 1% 2% 2% 1% 1% 1% 1% 4% 2% 1% 2% 2% * 3% 1% 1% 5% 8% 1% 1% 1%

* GH N P* TUV*

Don’t know 89 40 16 3 59 29 53 24 3 24 40 16 30 36 13 35 20 7 3 31 15 6

8% 6% 11% 5% 7% 11% 10% 6% 2% 6% 9% 8% 6% 9% 7% 5% 10% 6% 6% 5% 7% 4%

* BE HI J P * *

Agree NET 752 447 100 34 581 172 343 287 107 345 277 125 372 268 108 567 99 72 28 408 164 114

69% 71% 69% 68% 70% 64% 68% 73% 66% 78% 65% 61% 76% 66% 59% 77% 48% 68% 63% 70% 78% 79%

F * F KL NO Q Q* * ST ST

Disagree NET 64 32 10 5 48 16 20 21 18 23 21 19 27 18 18 40 13 10 5 41 8 2

6% 5% 7% 10% 6% 6% 4% 5% 11% 5% 5% 9% 6% 4% 10% 5% 6% 9% 10% 7% 4% 2%

* GH K N * V* V

Mean 2,01 2,00 1,96 2,09 2,00 2,04 1,99 1,93 2,17 1,84 2,10 2,16 1,86 2,09 2,20 1,91 2,35 2,05 2,16 2,09 1,81 1,72
* * GH J J M M PR * UV* UV

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

53



Home

J-10-091774-12 - 5th - 7th May 2021

Internal Use Only

Research on Global Commons - Sweden

All adults aged 16-65 in Sweden

Q7. To what extent, if at all, do you agree or disagree with the following statements? - International organisations like the United Nations should be given more power to protect and restore nature at a global level

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 243 119 124 43 52 50 46 53 64 43 29 20 9 12 26 40 99 93 51 66 72 47 58

22% 21% 23% 23% 23% 22% 20% 24% 25% 24% 18% 22% 22% 22% 29% 18% 26% 19% 21% 23% 22% 23% 20%

* * * * R

Tend to agree (2) 380 190 190 77 76 67 70 91 86 66 66 24 14 10 25 89 131 169 79 94 114 64 109

35% 34% 35% 40% 33% 30% 30% 41% 33% 37% 41% 27% 36% 18% 27% 41% 35% 35% 33% 33% 36% 31% 38%

F FG N N LNO * * * * LNO

Neither agree nor disagree (3) 247 125 122 38 52 55 62 40 59 33 33 31 9 16 21 45 80 115 53 71 64 50 62

23% 22% 23% 20% 23% 25% 27% 18% 23% 18% 20% 35% 22% 28% 23% 21% 21% 24% 22% 25% 20% 24% 22%

H IJKP* * * *

Tend to disagree (4) 70 43 26 10 13 16 14 17 16 9 12 4 2 8 4 14 19 35 16 15 26 10 19

6% 8% 5% 5% 6% 7% 6% 8% 6% 5% 8% 4% 6% 15% 4% 6% 5% 7% 7% 5% 8% 5% 7%

* * IJLO* *

Strongly disagree (5) 70 52 18 5 15 17 18 15 16 13 8 3 5 4 7 13 21 30 18 17 18 18 17

6% 9% 3% 3% 6% 7% 8% 7% 6% 7% 5% 4% 12% 7% 8% 6% 6% 6% 8% 6% 6% 8% 6%

C D D * * * *

Don’t know 88 29 59 20 19 19 21 8 17 17 13 8 1 6 8 17 25 38 25 20 26 19 23

8% 5% 11% 10% 9% 9% 9% 4% 6% 9% 8% 9% 3% 11% 9% 8% 7% 8% 10% 7% 8% 9% 8%

B H H H H * * * *

Agree NET 623 309 314 120 127 116 116 144 150 109 95 44 23 22 51 129 231 262 130 160 185 111 167

57% 55% 58% 62% 56% 52% 50% 64% 58% 60% 59% 48% 58% 40% 56% 59% 62% 55% 54% 57% 58% 54% 58%

FG FG N N N * * * * N

Disagree NET 139 95 44 15 28 33 32 32 32 22 21 7 7 12 11 27 40 65 34 32 44 27 35

13% 17% 8% 8% 12% 15% 14% 14% 13% 12% 13% 8% 17% 22% 12% 12% 11% 14% 14% 11% 14% 13% 12%

C D D * * L* *

Mean 2,35 2,47 2,21 2,17 2,34 2,43 2,47 2,31 2,31 2,29 2,36 2,35 2,48 2,64 2,28 2,36 2,23 2,41 2,41 2,33 2,34 2,40 2,35
C D D * * * * Q

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

54



Home

J-10-091774-12 - 5th - 7th May 2021

Internal Use Only

Research on Global Commons - Sweden

All adults aged 16-65 in Sweden

Q7. To what extent, if at all, do you agree or disagree with the following statements? - International organisations like the United Nations should be given more power to protect and restore nature at a global level

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 243 85 158 104 47 92 20 131 92 129 79 35 67 56 41 23 41 15 67 97 64 15

22% 22% 22% 20% 28% 23% 24% 21% 23% 21% 21% 29% 27% 22% 21% 24% 21% 14% 27% 22% 22% 14%

D * R * V

Tend to agree (2) 380 133 247 191 48 141 29 209 141 208 136 36 77 82 68 38 78 37 77 150 116 37

35% 34% 35% 37% 28% 35% 35% 34% 35% 35% 36% 30% 31% 33% 35% 39% 41% 33% 31% 34% 40% 33%

E * * M S

Neither agree nor disagree (3) 247 95 152 120 34 93 15 139 93 130 88 30 61 63 40 20 35 29 61 102 55 29

23% 24% 22% 23% 20% 23% 18% 23% 23% 22% 23% 25% 24% 25% 21% 20% 18% 26% 24% 23% 19% 26%

* *

Tend to disagree (4) 70 24 46 29 11 29 4 36 29 42 21 6 13 15 13 5 19 5 13 28 24 5

6% 6% 6% 6% 6% 7% 5% 6% 7% 7% 6% 5% 5% 6% 7% 5% 10% 4% 5% 6% 8% 4%

* *

Strongly disagree (5) 70 23 46 28 16 26 3 41 26 41 22 7 12 18 19 6 12 3 12 37 18 3

6% 6% 7% 5% 9% 6% 4% 7% 6% 7% 6% 6% 5% 7% 10% 6% 6% 3% 5% 8% 6% 3%

* MR *

Don’t know 88 30 57 51 15 22 11 55 22 52 30 6 23 18 13 5 7 23 23 30 12 23

8% 8% 8% 10% 9% 5% 14% 9% 5% 9% 8% 5% 9% 7% 7% 6% 4% 20% 9% 7% 4% 20%

F I* I Q * MNOPQ U STU

Agree NET 623 217 406 294 95 234 49 340 234 337 216 70 144 139 109 61 118 52 144 247 179 52

57% 56% 57% 56% 55% 58% 59% 56% 58% 56% 57% 59% 57% 55% 56% 63% 62% 47% 57% 56% 62% 47%

* R* R V

Disagree NET 139 47 92 57 27 55 7 77 55 83 44 13 25 33 32 11 31 8 25 65 42 8

13% 12% 13% 11% 16% 14% 9% 13% 14% 14% 12% 11% 10% 13% 17% 11% 16% 7% 10% 15% 15% 7%

* MR * R V

Mean 2,35 2,36 2,34 2,34 2,36 2,36 2,18 2,36 2,36 2,38 2,34 2,24 2,24 2,39 2,45 2,27 2,37 2,36 2,24 2,41 2,34 2,36
* * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q7. To what extent, if at all, do you agree or disagree with the following statements? - International organisations like the United Nations should be given more power to protect and restore nature at a global level

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 243 130 40 9 178 65 93 88 57 162 61 19 172 52 18 218 14 9 3 117 55 58

22% 20% 28% 17% 22% 24% 18% 22% 35% 37% 14% 9% 35% 13% 10% 29% 7% 8% 6% 20% 26% 40%

* GH KL NO QR * * S S STU

Tend to agree (2) 380 221 44 19 285 95 162 159 52 168 163 47 194 150 34 288 56 24 5 199 94 59

35% 35% 31% 38% 34% 35% 32% 41% 32% 38% 38% 23% 40% 37% 19% 39% 27% 23% 11% 34% 45% 41%

* G L L O O QR * * S ST S

Neither agree nor disagree (3) 247 156 30 10 196 51 125 81 31 65 117 59 64 124 55 140 82 19 12 147 40 20

23% 25% 21% 19% 24% 19% 25% 21% 19% 15% 27% 28% 13% 30% 30% 19% 40% 17% 27% 25% 19% 14%

F * J J M M PR * V* V

Tend to disagree (4) 70 45 4 5 53 17 37 22 9 13 28 28 21 25 23 35 13 19 4 44 8 3

6% 7% 3% 9% 6% 6% 7% 6% 6% 3% 6% 14% 4% 6% 13% 5% 6% 18% 9% 8% 4% 2%

* J JK MN PQ* V* V

Strongly disagree (5) 70 43 4 6 53 16 40 19 9 14 13 42 13 17 39 20 19 29 19 40 4 2

6% 7% 3% 12% 6% 6% 8% 5% 6% 3% 3% 20% 3% 4% 22% 3% 9% 28% 43% 7% 2% 1%

C* JK MN P PQ* TUV* UV

Don’t know 88 38 22 2 62 25 48 22 3 21 45 11 25 40 12 38 20 6 2 39 10 3

8% 6% 15% 4% 8% 9% 9% 6% 2% 5% 11% 6% 5% 10% 7% 5% 10% 5% 4% 7% 5% 2%

BE * B B HI JL M P * * V

Agree NET 623 351 84 28 463 160 255 247 109 330 224 66 366 202 52 505 70 33 8 316 149 117

57% 55% 58% 55% 56% 59% 50% 63% 67% 75% 52% 32% 75% 50% 29% 68% 34% 31% 17% 54% 70% 80%

* G G KL L NO O QR * * S ST STU

Disagree NET 139 88 8 10 106 33 78 41 19 27 41 70 35 42 63 55 32 49 24 85 13 5

13% 14% 6% 21% 13% 12% 15% 10% 12% 6% 10% 34% 7% 10% 34% 7% 16% 46% 52% 14% 6% 4%

C C* C C H JK MN P PQ* TUV* UV

Mean 2,35 2,41 2,09 2,58 2,37 2,28 2,50 2,25 2,13 1,93 2,40 3,13 1,94 2,47 3,19 2,08 2,82 3,37 3,74 2,44 2,08 1,82
C * C* C HI J JK M MN P PQ* TUV* UV V

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q7. To what extent, if at all, do you agree or disagree with the following statements? - The way Sweden’s economy works should prioritise the health and wellbeing of people and nature rather than focussing solely on profit and increasing wealth in Sweden

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 285 136 149 57 53 71 49 54 68 47 43 23 11 16 24 53 125 112 48 94 79 50 62

26% 24% 28% 30% 24% 32% 21% 24% 26% 26% 27% 25% 27% 29% 27% 24% 33% 23% 20% 33% 25% 24% 22%

G * * * * RS UVW

Tend to agree (2) 326 169 157 51 71 52 76 76 69 57 35 25 11 16 34 78 94 152 80 85 94 66 81

30% 30% 29% 27% 31% 23% 33% 34% 27% 32% 22% 27% 28% 29% 38% 36% 25% 32% 33% 30% 29% 32% 28%

F F K * * * K* IK Q Q

Neither agree nor disagree (3) 263 142 121 41 55 57 59 51 61 38 48 22 13 11 21 49 78 116 69 57 76 48 83

24% 25% 22% 21% 24% 25% 25% 23% 24% 21% 30% 24% 32% 20% 24% 23% 21% 24% 29% 20% 24% 23% 29%

* * * * Q T

Tend to disagree (4) 75 51 23 13 18 10 23 11 24 11 14 5 1 1 4 13 24 41 9 11 21 17 25

7% 9% 4% 7% 8% 4% 10% 5% 9% 6% 9% 6% 3% 2% 4% 6% 6% 9% 4% 4% 7% 8% 9%

C FH * * * * S T

Strongly disagree (5) 41 25 16 7 6 8 8 11 10 9 7 4 2 3 1 6 21 13 7 11 14 7 9

4% 5% 3% 3% 3% 4% 3% 5% 4% 5% 4% 4% 4% 4% 1% 3% 6% 3% 3% 4% 4% 3% 3%

* * * * R

Don’t know 108 35 73 23 22 26 17 20 26 19 14 12 2 9 6 19 33 47 29 25 36 20 27

10% 6% 14% 12% 10% 11% 8% 9% 10% 10% 9% 13% 6% 16% 7% 9% 9% 10% 12% 9% 11% 10% 10%

B * * * *

Agree NET 611 305 306 109 125 123 124 130 137 104 78 47 22 32 58 132 219 265 128 178 174 116 143

56% 55% 57% 57% 55% 55% 54% 58% 53% 57% 48% 52% 55% 57% 65% 60% 58% 55% 53% 63% 54% 56% 50%

* * * K* K UW

Disagree NET 115 76 39 20 25 18 30 22 34 21 21 9 3 4 4 19 46 54 16 23 35 24 33

11% 14% 7% 10% 11% 8% 13% 10% 13% 11% 13% 10% 7% 7% 5% 9% 12% 11% 7% 8% 11% 12% 12%

C O O * * * * S

Mean 2,25 2,35 2,14 2,18 2,28 2,15 2,37 2,26 2,30 2,26 2,37 2,28 2,25 2,10 2,07 2,20 2,19 2,28 2,28 2,08 2,28 2,29 2,37
C F * * * * T T

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q7. To what extent, if at all, do you agree or disagree with the following statements? - The way Sweden’s economy works should prioritise the health and wellbeing of people and nature rather than focussing solely on profit and increasing wealth in Sweden

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 285 84 201 119 42 123 22 140 123 143 112 31 84 68 41 27 46 19 84 110 73 19

26% 22% 28% 23% 25% 31% 26% 23% 31% 24% 30% 26% 33% 27% 21% 28% 24% 17% 33% 25% 25% 17%

B D * H J OQR R * TUV

Tend to agree (2) 326 111 214 163 51 112 21 193 112 176 111 39 68 74 63 28 57 36 68 137 86 36

30% 29% 30% 31% 30% 28% 26% 32% 28% 29% 29% 33% 27% 29% 33% 29% 30% 32% 27% 31% 30% 32%

* *

Neither agree nor disagree (3) 263 107 156 133 43 87 20 156 87 153 79 30 51 62 52 27 47 23 51 114 75 23

24% 27% 22% 25% 25% 22% 24% 26% 22% 26% 21% 26% 20% 24% 27% 28% 25% 21% 20% 26% 26% 21%

* *

Tend to disagree (4) 75 36 38 26 16 33 6 36 33 50 19 5 15 12 13 11 20 4 15 25 31 4

7% 9% 5% 5% 9% 8% 7% 6% 8% 8% 5% 5% 6% 5% 7% 11% 11% 3% 6% 6% 11% 3%

C * R* NR TV

Strongly disagree (5) 41 14 27 19 8 14 3 24 14 18 19 3 12 9 7 1 9 2 12 16 11 2

4% 4% 4% 4% 5% 3% 4% 4% 3% 3% 5% 3% 5% 3% 4% 1% 5% 2% 5% 4% 4% 2%

* *

Don’t know 108 36 71 62 11 35 11 63 35 62 36 10 22 27 17 2 11 28 22 44 14 28

10% 9% 10% 12% 7% 9% 13% 10% 9% 10% 10% 8% 9% 11% 9% 2% 6% 25% 9% 10% 5% 25%

* P P * MNOPQ U STU

Agree NET 611 196 415 282 94 235 43 333 235 318 223 70 151 142 104 56 103 54 151 247 159 54

56% 50% 59% 54% 55% 58% 52% 55% 58% 53% 59% 59% 60% 56% 54% 57% 54% 49% 60% 55% 55% 49%

B * *

Disagree NET 115 50 65 45 24 47 9 59 47 68 39 9 27 21 20 12 29 6 27 41 41 6

11% 13% 9% 9% 14% 12% 11% 10% 12% 11% 10% 7% 11% 8% 11% 12% 15% 5% 11% 9% 14% 5%

D * * NR TV

Mean 2,25 2,39 2,18 2,26 2,35 2,19 2,27 2,29 2,19 2,31 2,19 2,18 2,14 2,20 2,33 2,27 2,39 2,22 2,14 2,26 2,35 2,22
C * * M * S *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q7. To what extent, if at all, do you agree or disagree with the following statements? - The way Sweden’s economy works should prioritise the health and wellbeing of people and nature rather than focussing solely on profit and increasing wealth in Sweden

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 285 152 46 9 207 78 100 116 64 192 75 16 208 61 14 252 16 13 7 97 77 88

26% 24% 32% 17% 25% 29% 20% 30% 40% 43% 17% 8% 43% 15% 8% 34% 8% 12% 14% 17% 36% 61%

* G GH KL L NO O QR * * ST STU

Tend to agree (2) 326 197 42 7 246 80 140 136 42 130 141 53 143 130 51 249 50 19 4 202 74 34

30% 31% 29% 14% 30% 30% 28% 35% 26% 29% 33% 26% 29% 32% 28% 34% 24% 18% 8% 34% 35% 23%

D * D D G QR * * SV SV S

Neither agree nor disagree (3) 263 157 28 19 204 59 143 84 28 74 114 71 74 121 63 137 90 31 15 173 30 15

24% 25% 19% 38% 25% 22% 28% 22% 17% 17% 27% 34% 15% 30% 35% 19% 44% 30% 32% 29% 14% 10%

CF* HI J J M M PR P* UV* UV

Tend to disagree (4) 75 47 4 9 59 15 39 20 14 17 33 25 23 32 19 34 17 21 8 50 11 2

7% 7% 3% 17% 7% 6% 8% 5% 8% 4% 8% 12% 5% 8% 11% 5% 8% 20% 17% 9% 5% 2%

BCEF* C J J M P PQ* UV* V

Strongly disagree (5) 41 23 7 4 33 8 21 12 6 7 11 22 10 14 17 18 10 13 10 23 2 1

4% 4% 5% 7% 4% 3% 4% 3% 3% 2% 3% 11% 2% 3% 9% 2% 5% 12% 22% 4% 1% *

* JK MN PQ* TUV* UV

Don’t know 108 57 18 3 78 30 62 24 9 23 54 19 30 50 17 49 21 9 3 41 17 6

10% 9% 13% 7% 9% 11% 12% 6% 5% 5% 13% 9% 6% 12% 9% 7% 10% 8% 7% 7% 8% 4%

* HI J M * *

Agree NET 611 349 88 16 453 158 241 251 106 322 216 70 352 191 65 501 66 32 10 300 152 122

56% 55% 61% 31% 55% 59% 48% 64% 65% 73% 50% 34% 72% 47% 36% 68% 32% 30% 22% 51% 72% 84%

D D * D D G G KL L NO O QR * * S ST STU

Disagree NET 115 70 10 12 92 23 60 32 19 24 44 47 33 46 36 52 27 34 18 73 13 3

11% 11% 7% 24% 11% 8% 12% 8% 12% 5% 10% 23% 7% 11% 20% 7% 13% 32% 39% 12% 6% 2%

BCEF* J JK M MN P PQ* TUV* UV

Mean 2,25 2,29 2,08 2,82 2,29 2,14 2,42 2,12 2,05 1,85 2,37 2,91 1,87 2,46 2,84 2,01 2,75 3,01 3,26 2,45 1,90 1,52
F * BCEF* CF HI J JK M MN P P* TUV* UV V

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q7. To what extent, if at all, do you agree or disagree with the following statements? - Sweden’s Government should prioritise jobs and business profits in existing industries, even if this means some harm to nature

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 52 32 20 11 12 13 9 9 13 8 10 4 2 4 5 7 17 22 13 13 15 10 15

5% 6% 4% 5% 5% 6% 4% 4% 5% 4% 6% 5% 4% 7% 6% 3% 5% 5% 5% 5% 5% 5% 5%

* * * *

Tend to agree (2) 123 85 38 25 26 21 32 19 32 17 13 8 6 10 9 28 37 60 27 34 30 27 32

11% 15% 7% 13% 12% 9% 14% 8% 12% 10% 8% 9% 15% 17% 10% 13% 10% 12% 11% 12% 10% 13% 11%

C * * * *

Neither agree nor disagree (3) 247 133 114 45 48 50 52 51 53 39 39 25 12 11 23 45 70 118 59 57 72 48 69

22% 24% 21% 23% 21% 22% 23% 23% 21% 21% 24% 28% 31% 20% 25% 20% 19% 25% 24% 20% 23% 23% 24%

* * * *

Tend to disagree (4) 316 153 163 50 64 64 69 70 70 50 51 30 15 13 23 63 106 141 69 80 95 57 84

29% 27% 30% 26% 28% 29% 30% 31% 27% 28% 32% 33% 38% 23% 25% 29% 28% 29% 29% 28% 30% 27% 29%

* * * *

Strongly disagree (5) 303 143 160 49 60 65 60 69 81 57 41 18 5 14 24 62 129 112 63 87 90 57 69

28% 26% 30% 26% 26% 29% 26% 31% 31% 32% 26% 20% 12% 26% 27% 28% 34% 23% 26% 31% 28% 27% 24%

LM M * * * * M RS

Don’t know 55 13 42 13 18 11 9 6 9 9 8 4 - 4 6 14 15 28 12 11 17 10 17

5% 2% 8% 7% 8% 5% 4% 3% 4% 5% 5% 5% - 7% 7% 6% 4% 6% 5% 4% 5% 5% 6%

B H * * * *

Agree NET 176 117 59 36 38 34 41 27 45 25 23 13 7 14 14 35 54 82 39 47 45 36 47

16% 21% 11% 18% 17% 15% 18% 12% 17% 14% 14% 14% 19% 24% 16% 16% 14% 17% 16% 17% 14% 17% 17%

C * * * *

Disagree NET 619 296 324 99 123 129 129 139 151 108 93 48 20 27 47 125 235 253 132 167 185 114 153

56% 53% 60% 52% 54% 58% 56% 62% 58% 59% 57% 53% 50% 49% 52% 57% 63% 53% 55% 59% 58% 55% 53%

B D * * * * R

Mean 3,67 3,53 3,82 3,57 3,63 3,70 3,63 3,79 3,70 3,77 3,66 3,57 3,39 3,47 3,62 3,71 3,81 3,57 3,62 3,72 3,71 3,63 3,59
B * * * * R

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

60



Home

J-10-091774-12 - 5th - 7th May 2021

Internal Use Only

Research on Global Commons - Sweden

All adults aged 16-65 in Sweden

Q7. To what extent, if at all, do you agree or disagree with the following statements? - Sweden’s Government should prioritise jobs and business profits in existing industries, even if this means some harm to nature

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 52 17 35 29 6 18 6 29 18 27 21 4 14 16 9 4 5 4 14 25 10 4

5% 4% 5% 6% 3% 4% 7% 5% 4% 5% 5% 4% 5% 7% 5% 4% 3% 3% 5% 6% 3% 3%

* *

Tend to agree (2) 123 50 73 53 20 50 13 60 50 67 46 10 28 29 22 12 25 8 28 51 37 8

11% 13% 10% 10% 12% 12% 16% 10% 12% 11% 12% 9% 11% 12% 11% 12% 13% 7% 11% 12% 13% 7%

* *

Neither agree nor disagree (3) 247 93 154 125 39 83 20 144 83 136 82 28 53 55 43 21 42 32 53 98 63 32

22% 24% 22% 24% 23% 21% 24% 24% 21% 23% 22% 24% 21% 22% 22% 21% 22% 29% 21% 22% 22% 29%

* *

Tend to disagree (4) 316 108 208 155 47 114 18 184 114 182 99 36 66 71 64 31 53 32 66 135 84 32

29% 28% 29% 30% 27% 28% 22% 30% 28% 30% 26% 30% 26% 28% 33% 32% 28% 28% 26% 30% 29% 28%

* *

Strongly disagree (5) 303 97 206 126 49 129 17 158 129 156 112 35 75 72 47 29 61 19 75 118 90 19

28% 25% 29% 24% 28% 32% 20% 26% 32% 26% 30% 30% 30% 28% 24% 30% 32% 17% 30% 27% 31% 17%

D * GH R R R* R V V

Don’t know 55 24 31 34 11 10 9 36 10 33 17 5 17 9 8 - 5 17 17 17 5 17

5% 6% 4% 7% 6% 2% 11% 6% 2% 5% 5% 4% 7% 4% 4% - 2% 15% 7% 4% 2% 15%

F F I* I PQ * MNOPQ U STU

Agree NET 176 67 108 82 26 68 19 89 68 94 67 15 41 46 31 16 30 11 41 76 46 11

16% 17% 15% 16% 15% 17% 23% 15% 17% 16% 18% 12% 16% 18% 16% 17% 16% 10% 16% 17% 16% 10%

H* *

Disagree NET 619 205 414 281 96 243 35 342 243 338 211 71 140 142 111 60 115 51 140 254 175 51

56% 53% 59% 54% 56% 60% 42% 56% 60% 56% 56% 60% 56% 57% 58% 62% 60% 46% 56% 57% 60% 46%

* G G R* R V V

Mean 3,67 3,59 3,71 3,61 3,71 3,73 3,37 3,66 3,73 3,66 3,65 3,77 3,68 3,63 3,64 3,70 3,75 3,58 3,68 3,63 3,74 3,58
* G G * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q7. To what extent, if at all, do you agree or disagree with the following statements? - Sweden’s Government should prioritise jobs and business profits in existing industries, even if this means some harm to nature

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 52 31 6 2 39 13 21 15 13 17 18 18 14 19 20 24 14 13 10 29 9 1

5% 5% 4% 5% 5% 5% 4% 4% 8% 4% 4% 9% 3% 5% 11% 3% 7% 12% 23% 5% 4% 1%

* JK MN P P* TUV* V

Tend to agree (2) 123 78 10 4 92 31 54 39 26 19 51 52 30 47 46 66 29 23 10 87 11 -

11% 12% 7% 7% 11% 12% 11% 10% 16% 4% 12% 25% 6% 12% 25% 9% 14% 22% 21% 15% 5% -

* J JK M MN P P* UV* UV V

Neither agree nor disagree (3) 247 151 25 15 190 57 143 68 26 58 114 70 69 115 59 128 83 29 12 163 31 10

22% 24% 17% 30% 23% 21% 28% 17% 16% 13% 27% 34% 14% 28% 32% 17% 41% 27% 27% 28% 15% 7%

* HI J J M M PR P* V* UV V

Tend to disagree (4) 316 177 46 18 241 75 143 130 37 123 148 41 135 141 37 239 43 24 6 175 63 50

29% 28% 32% 36% 29% 28% 28% 33% 23% 28% 35% 20% 28% 35% 20% 32% 21% 22% 14% 30% 30% 35%

* I L JL MO Q * * S S S

Strongly disagree (5) 303 173 46 10 229 74 114 129 56 217 69 16 230 58 14 267 19 13 5 115 90 81

28% 27% 32% 20% 28% 28% 22% 33% 35% 49% 16% 8% 47% 14% 8% 36% 10% 12% 11% 20% 42% 56%

* G G KL L NO O QR * * ST STU

Don’t know 55 22 13 1 36 19 32 10 3 9 28 10 12 28 7 15 16 5 2 18 8 2

5% 4% 9% 2% 4% 7% 6% 2% 2% 2% 7% 5% 2% 7% 4% 2% 8% 4% 4% 3% 4% 2%

BE * B B HI J M P * *

Agree NET 176 109 16 6 131 45 75 55 39 36 69 70 44 66 66 90 43 36 20 116 20 1

16% 17% 11% 12% 16% 17% 15% 14% 24% 8% 16% 34% 9% 16% 36% 12% 21% 34% 44% 20% 10% 1%

* GH J JK M MN P PQ* TUV* UV V

Disagree NET 619 350 91 28 470 149 257 259 94 341 217 57 365 199 50 505 63 37 11 290 153 131

56% 55% 63% 56% 57% 55% 51% 66% 58% 77% 51% 28% 75% 49% 28% 68% 31% 35% 25% 49% 72% 90%

* G KL L NO O QR * * S ST STU

Mean 3,67 3,63 3,88 3,61 3,67 3,66 3,58 3,83 3,62 4,16 3,50 2,93 4,12 3,46 2,88 3,91 3,14 3,01 2,67 3,46 4,04 4,47
BE * G KL L NO O QR * * S ST STU

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q7. To what extent, if at all, do you agree or disagree with the following statements? - Government action to protect and restore nature will not benefit people in Sweden in the short term (over the next 3-5 years)

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 139 93 45 24 18 37 32 27 32 26 16 9 8 9 15 24 46 68 24 39 32 29 38

13% 17% 8% 13% 8% 17% 14% 12% 12% 14% 10% 10% 20% 16% 17% 11% 12% 14% 10% 14% 10% 14% 13%

C E E * * * *

Tend to agree (2) 271 146 125 58 54 50 58 51 52 39 48 21 13 13 19 67 92 117 61 67 71 57 76

25% 26% 23% 30% 24% 23% 25% 23% 20% 21% 29% 24% 32% 22% 21% 31% 25% 24% 25% 24% 22% 27% 26%

I * * * * IJ

Neither agree nor disagree (3) 278 143 134 33 65 54 63 62 77 48 42 25 5 11 26 43 89 115 73 68 81 56 73

25% 26% 25% 17% 29% 24% 27% 28% 30% 27% 26% 27% 13% 19% 28% 20% 24% 24% 30% 24% 25% 27% 25%

D D D MP * * * *

Tend to disagree (4) 182 89 92 35 42 29 35 42 44 34 27 15 5 10 11 36 69 81 31 51 60 23 48

17% 16% 17% 18% 18% 13% 15% 19% 17% 19% 16% 17% 14% 17% 12% 16% 18% 17% 13% 18% 19% 11% 17%

* * * * V V

Strongly disagree (5) 101 48 53 17 26 23 19 16 26 13 14 6 4 6 6 26 43 38 19 28 30 20 23

9% 9% 10% 9% 11% 10% 8% 7% 10% 7% 9% 6% 10% 11% 7% 12% 12% 8% 8% 10% 9% 9% 8%

* * * *

Don’t know 128 39 89 26 23 29 24 26 26 22 16 14 4 8 14 23 35 61 32 30 45 24 29

12% 7% 17% 13% 10% 13% 10% 11% 10% 12% 10% 16% 11% 14% 16% 11% 9% 13% 13% 10% 14% 11% 10%

B * * * *

Agree NET 409 239 170 82 71 87 90 78 84 65 63 30 21 21 34 91 138 185 86 106 103 86 114

37% 43% 32% 43% 31% 39% 39% 35% 33% 36% 39% 34% 52% 38% 37% 42% 37% 39% 35% 37% 32% 41% 40%

C E * I* * * U

Disagree NET 282 137 146 52 67 52 54 57 70 46 41 21 9 16 17 61 112 120 51 79 91 42 71

26% 25% 27% 27% 30% 23% 23% 26% 27% 25% 25% 23% 24% 29% 19% 28% 30% 25% 21% 28% 28% 20% 25%

* * * * S V

Mean 2,83 2,72 2,96 2,78 3,02 2,75 2,76 2,84 2,92 2,80 2,84 2,83 2,56 2,85 2,66 2,86 2,91 2,77 2,81 2,85 2,95 2,71 2,77
B FG * * * * V

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q7. To what extent, if at all, do you agree or disagree with the following statements? - Government action to protect and restore nature will not benefit people in Sweden in the short term (over the next 3-5 years)

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 139 53 85 67 21 51 12 75 51 73 50 16 34 37 22 7 32 6 34 59 39 6

13% 14% 12% 13% 12% 13% 15% 12% 13% 12% 13% 13% 14% 15% 11% 8% 17% 5% 14% 13% 14% 5%

* R R * PR V V V

Tend to agree (2) 271 103 168 146 33 91 20 159 91 146 97 28 54 65 49 29 51 23 54 114 80 23

25% 26% 24% 28% 19% 23% 24% 26% 23% 24% 26% 24% 22% 26% 25% 30% 27% 20% 22% 26% 28% 20%

E * *

Neither agree nor disagree (3) 278 101 177 113 52 113 12 153 113 165 82 31 58 52 57 30 41 39 58 109 72 39

25% 26% 25% 22% 30% 28% 14% 25% 28% 27% 22% 26% 23% 21% 30% 31% 22% 35% 23% 24% 25% 35%

D D * G G N * MNQ ST

Tend to disagree (4) 182 60 122 86 21 74 18 89 74 95 66 21 43 39 38 11 36 14 43 77 48 14

17% 15% 17% 17% 12% 18% 22% 15% 18% 16% 18% 17% 17% 16% 19% 12% 19% 13% 17% 17% 17% 13%

* *

Strongly disagree (5) 101 32 69 36 19 46 5 50 46 54 39 8 30 20 13 12 19 6 30 34 31 6

9% 8% 10% 7% 11% 11% 6% 8% 11% 9% 10% 7% 12% 8% 7% 13% 10% 5% 12% 8% 11% 5%

D * *

Don’t know 128 41 87 73 26 28 15 85 28 69 43 16 33 38 15 7 12 24 33 52 19 24

12% 11% 12% 14% 15% 7% 18% 14% 7% 11% 11% 13% 13% 15% 8% 7% 6% 21% 13% 12% 7% 21%

F F I* I Q OQ * OPQ U U TU

Agree NET 409 156 253 213 54 142 32 235 142 219 147 44 88 103 71 36 83 29 88 173 119 29

37% 40% 36% 41% 31% 35% 39% 38% 35% 36% 39% 37% 35% 41% 37% 37% 43% 26% 35% 39% 41% 26%

E * R * R V V

Disagree NET 282 91 191 123 39 121 23 139 121 149 105 28 73 60 51 24 55 20 73 111 79 20

26% 23% 27% 24% 23% 30% 28% 23% 30% 25% 28% 24% 29% 24% 26% 24% 29% 18% 29% 25% 27% 18%

D * H R * R V

Mean 2,83 2,75 2,87 2,73 2,89 2,93 2,76 2,77 2,93 2,83 2,85 2,77 2,91 2,72 2,84 2,92 2,77 2,90 2,91 2,78 2,82 2,90
D * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q7. To what extent, if at all, do you agree or disagree with the following statements? - Government action to protect and restore nature will not benefit people in Sweden in the short term (over the next 3-5 years)

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 139 89 9 6 104 35 75 34 28 50 37 52 52 39 46 82 24 31 19 76 22 14

13% 14% 6% 13% 13% 13% 15% 9% 17% 11% 9% 25% 11% 10% 25% 11% 12% 29% 42% 13% 10% 10%

CE * C C H H JK MN PQ* TUV*

Tend to agree (2) 271 160 31 8 199 72 127 95 41 101 119 48 105 118 47 194 47 23 5 165 54 32

25% 25% 21% 16% 24% 27% 25% 24% 26% 23% 28% 23% 21% 29% 26% 26% 23% 22% 12% 28% 26% 22%

* M * * S

Neither agree nor disagree (3) 278 167 41 14 223 55 135 97 33 102 126 46 114 115 45 171 81 17 7 160 46 31

25% 26% 28% 28% 27% 20% 27% 25% 20% 23% 29% 22% 23% 28% 25% 23% 40% 16% 16% 27% 22% 22%

F * F J PR * *

Tend to disagree (4) 182 101 26 10 137 45 66 85 29 90 67 24 103 63 15 141 24 17 4 86 55 29

17% 16% 18% 19% 17% 17% 13% 22% 18% 20% 16% 11% 21% 16% 8% 19% 12% 16% 10% 15% 26% 20%

* G L NO O Q * * ST

Strongly disagree (5) 101 55 15 6 76 25 35 43 23 68 17 16 73 13 14 81 7 11 6 44 18 30

9% 9% 11% 12% 9% 9% 7% 11% 14% 15% 4% 8% 15% 3% 8% 11% 4% 10% 12% 8% 8% 20%

* G G KL NO N Q Q* * TU

Don’t know 128 60 23 6 89 38 69 36 9 33 62 21 41 59 15 70 20 7 4 55 18 8

12% 9% 16% 12% 11% 14% 14% 9% 6% 7% 14% 10% 8% 14% 8% 9% 10% 7% 8% 9% 8% 6%

B * B B I J MO * *

Agree NET 409 249 39 14 303 107 202 129 69 151 156 100 157 157 93 276 71 54 24 241 76 47

37% 39% 27% 28% 37% 40% 40% 33% 43% 34% 37% 48% 32% 39% 51% 37% 35% 51% 54% 41% 36% 32%

CE * C C H H JK MN PQ* UV*

Disagree NET 282 156 41 16 213 70 100 128 51 158 84 40 177 76 29 222 32 27 10 131 72 59

26% 25% 28% 31% 26% 26% 20% 33% 32% 36% 20% 19% 36% 19% 16% 30% 15% 26% 22% 22% 34% 40%

* G G KL NO Q Q* * T ST

Mean 2,83 2,78 3,07 3,02 2,84 2,80 2,68 3,02 2,85 3,06 2,75 2,48 3,09 2,69 2,43 2,92 2,70 2,52 2,33 2,73 2,95 3,20
BE* * B G KL L NO O QR * * S ST ST

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q7. To what extent, if at all, do you agree or disagree with the following statements? - Most of the things we can do to protect and restore nature are already known, but not yet put into practice

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 199 107 92 46 41 52 28 32 54 27 30 13 6 9 17 42 69 97 33 57 58 38 45

18% 19% 17% 24% 18% 23% 12% 14% 21% 15% 18% 14% 16% 16% 19% 19% 18% 20% 14% 20% 18% 18% 16%

GH GH * * * * S

Tend to agree (2) 452 234 219 75 78 89 98 112 97 85 64 39 19 25 35 87 164 196 92 126 125 70 131

41% 42% 41% 39% 34% 40% 42% 50% 38% 47% 40% 43% 49% 44% 39% 40% 44% 41% 38% 45% 39% 34% 46%

DEF * * * * V V

Neither agree nor disagree (3) 240 117 123 33 66 44 57 41 47 34 42 25 7 13 20 52 70 97 73 51 79 55 56

22% 21% 23% 17% 29% 20% 25% 18% 18% 19% 26% 28% 18% 22% 22% 24% 19% 20% 30% 18% 25% 26% 20%

DFH * * * * QR T

Tend to disagree (4) 118 64 55 24 23 23 26 23 41 22 14 6 5 1 6 24 44 52 22 25 32 27 34

11% 11% 10% 12% 10% 10% 11% 10% 16% 12% 8% 6% 12% 2% 7% 11% 12% 11% 9% 9% 10% 13% 12%

KLNO N * * * *

Strongly disagree (5) 31 18 13 3 4 6 11 8 10 5 4 2 2 3 3 3 11 14 7 7 10 7 7

3% 3% 2% 2% 2% 3% 5% 4% 4% 3% 2% 2% 4% 6% 3% 1% 3% 3% 3% 3% 3% 3% 2%

* * * *

Don’t know 56 19 37 12 16 10 11 7 8 8 8 6 - 5 9 11 17 24 14 16 16 11 13

5% 3% 7% 6% 7% 4% 5% 3% 3% 5% 5% 7% - 10% 10% 5% 5% 5% 6% 6% 5% 5% 4%

B * * I* I*

Agree NET 651 340 311 121 119 141 126 144 152 112 94 52 26 34 52 129 233 293 126 183 183 108 177

59% 61% 58% 63% 52% 63% 55% 65% 59% 62% 58% 58% 65% 60% 58% 59% 62% 61% 52% 65% 57% 52% 62%

E E EG * * * * S S V V

Disagree NET 149 82 68 27 26 29 37 31 51 28 17 7 6 4 9 26 55 66 28 33 42 34 41

14% 15% 13% 14% 11% 13% 16% 14% 20% 15% 11% 8% 16% 8% 10% 12% 15% 14% 12% 12% 13% 16% 14%

KLNOP * * * *

Mean 2,36 2,36 2,36 2,24 2,39 2,26 2,51 2,37 2,42 2,39 2,33 2,34 2,39 2,30 2,29 2,31 2,34 2,32 2,46 2,25 2,38 2,46 2,36
DF * * * * T

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q7. To what extent, if at all, do you agree or disagree with the following statements? - Most of the things we can do to protect and restore nature are already known, but not yet put into practice

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 199 67 132 98 19 82 15 102 82 96 78 25 55 49 35 15 29 16 55 83 44 16

18% 17% 19% 19% 11% 20% 18% 17% 20% 16% 21% 21% 22% 19% 18% 16% 15% 15% 22% 19% 15% 15%

E E * * U

Tend to agree (2) 452 155 297 211 73 169 35 248 169 247 158 48 95 96 86 45 86 44 95 182 132 44

41% 40% 42% 40% 42% 42% 43% 41% 42% 41% 42% 40% 38% 38% 44% 47% 45% 40% 38% 41% 46% 40%

* *

Neither agree nor disagree (3) 240 91 150 113 47 81 18 142 81 144 73 23 51 65 42 18 38 27 51 107 55 27

22% 23% 21% 22% 27% 20% 21% 23% 20% 24% 19% 19% 20% 26% 22% 18% 20% 24% 20% 24% 19% 24%

* *

Tend to disagree (4) 118 52 67 58 16 44 7 68 44 68 38 12 27 23 16 11 28 13 27 39 40 13

11% 13% 9% 11% 9% 11% 8% 11% 11% 11% 10% 10% 11% 9% 8% 12% 15% 11% 11% 9% 14% 11%

* * T

Strongly disagree (5) 31 7 24 10 6 15 - 16 15 17 9 6 6 11 4 6 5 - 6 14 11 -

3% 2% 3% 2% 4% 4% - 3% 4% 3% 2% 5% 2% 4% 2% 6% 2% - 2% 3% 4% -

* R R*

Don’t know 56 18 38 32 11 13 8 35 13 29 22 6 17 9 11 2 6 11 17 20 8 11

5% 5% 5% 6% 7% 3% 10% 6% 3% 5% 6% 5% 7% 4% 6% 2% 3% 10% 7% 4% 3% 10%

F I* * NPQ U TU

Agree NET 651 222 429 309 91 251 50 350 251 343 235 73 150 145 120 61 115 60 150 265 176 60

59% 57% 61% 59% 53% 62% 60% 57% 62% 57% 62% 61% 60% 57% 62% 62% 60% 54% 60% 59% 61% 54%

* *

Disagree NET 149 59 91 68 22 59 7 84 59 85 47 17 33 34 20 17 33 13 33 54 50 13

14% 15% 13% 13% 13% 15% 8% 14% 15% 14% 12% 15% 13% 13% 10% 18% 17% 11% 13% 12% 17% 11%

* *

Mean 2,36 2,40 2,33 2,33 2,49 2,34 2,22 2,39 2,34 2,41 2,28 2,34 2,29 2,39 2,28 2,44 2,43 2,36 2,29 2,34 2,43 2,36
* * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q7. To what extent, if at all, do you agree or disagree with the following statements? - Most of the things we can do to protect and restore nature are already known, but not yet put into practice

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 199 107 29 14 151 48 75 70 45 123 55 20 141 45 11 167 18 8 4 93 48 47

18% 17% 20% 29% 18% 18% 15% 18% 28% 28% 13% 10% 29% 11% 6% 23% 9% 8% 9% 16% 22% 32%

* GH KL NO QR * * T STU

Tend to agree (2) 452 267 63 13 343 110 209 173 63 201 175 73 220 171 59 347 62 30 12 230 113 69

41% 42% 43% 26% 41% 41% 41% 44% 39% 45% 41% 35% 45% 42% 33% 47% 31% 28% 27% 39% 53% 48%

D * D L O O QR * * ST S

Neither agree nor disagree (3) 240 148 26 16 189 51 119 80 30 61 114 62 59 114 64 124 81 30 14 148 25 20

22% 23% 18% 31% 23% 19% 24% 20% 18% 14% 27% 30% 12% 28% 35% 17% 40% 28% 30% 25% 12% 14%

* J J M M P P* UV* UV

Tend to disagree (4) 118 72 15 2 89 29 59 45 13 43 53 21 52 46 20 70 30 16 4 82 18 6

11% 11% 10% 5% 11% 11% 12% 12% 8% 10% 12% 10% 11% 11% 11% 9% 15% 16% 9% 14% 8% 4%

* P * * UV

Strongly disagree (5) 31 17 1 2 21 10 14 11 6 7 5 17 8 5 17 14 2 15 8 16 4 2

3% 3% 1% 5% 3% 4% 3% 3% 4% 2% 1% 8% 2% 1% 9% 2% 1% 14% 18% 3% 2% 1%

* JK MN PQ* TUV*

Don’t know 56 21 11 2 35 21 30 12 5 7 26 14 8 28 11 16 11 6 3 17 4 1

5% 3% 8% 5% 4% 8% 6% 3% 3% 2% 6% 7% 2% 7% 6% 2% 5% 6% 6% 3% 2% 1%

B * B BE H J J M M P P* V*

Agree NET 651 374 92 27 493 158 284 243 108 325 230 93 362 215 70 515 80 38 16 323 160 116

59% 59% 63% 55% 60% 58% 56% 62% 67% 73% 54% 45% 74% 53% 39% 70% 39% 36% 36% 55% 76% 80%

* G KL NO O QR * * S ST ST

Disagree NET 149 89 16 5 110 39 73 56 19 51 58 38 60 51 37 84 32 31 12 98 22 8

14% 14% 11% 10% 13% 15% 14% 14% 12% 11% 14% 18% 12% 12% 20% 11% 16% 30% 27% 17% 10% 5%

* J MN PQ* UV* UV

Mean 2,36 2,39 2,23 2,28 2,35 2,37 2,43 2,35 2,19 2,11 2,45 2,70 2,10 2,46 2,84 2,19 2,67 3,00 3,00 2,47 2,13 1,93
* I J JK M MN P PQ* TUV* UV

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q8. To what extent, if at all, do you agree or disagree with the following statements? - Summary

All Adults aged 16-65 in Sweden

Q8. To what extent, if at all, do you agree or disagree with the following 

statements?

Targets for 

achieving 

the 

protection 

and 

restoratio

n of 

nature 

should be 

based on 

science

When 

choosing 

between 

products 

or 

services, it 

makes no 

difference 

to me if 

the 

business 

supplying 

these has 

set targets 

based on 

science to 

protect 

and 

restore 

nature

In the 

main, the 

media in 

Sweden 

report on 

issues of 

nature and 

climate 

change in 

ways that 

help me to 

understan

d these 

issues

In the 

main, the 

media in 

Sweden 

report on 

issues of 

nature and 

climate 

change in 

ways that 

leave me 

unclear 

about 

what I can 

do to help

People 

and nature 

are often 

in 

opposition 

– what is 

good for 

people is 

often bad 

for nature

It would 

take a 

huge 

amount of 

effort for 

people to 

protect 

nature and 

make it 

more 

resilient 

for future 

generation

s

When 

choosing 

where to 

live or 

where to 

visit, I 

would be 

more 

attracted 

to cities 

that work 

to protect 

nature, 

than to 

cities that 

do not do 

this

(A) (B) (C) (D) (E) (F) (G)

Unweighted base 1097 1097 1097 1097 1097 1097 1097

Weighted base 1097 1097 1097 1097 1097 1097 1097

Strongly agree (1) 500 111 58 123 97 207 212

46% 10% 5% 11% 9% 19% 19%

BCDEFG C C C BCDE BCDE

Tend to agree (2) 338 195 326 341 241 393 300

31% 18% 30% 31% 22% 36% 27%

BE BE BE B ABCDEG BE

Neither agree nor disagree (3) 146 307 348 348 274 232 337

13% 28% 32% 32% 25% 21% 31%

AF AEF ABEF AF A AEF

Tend to disagree (4) 44 250 205 171 243 150 78

4% 23% 19% 16% 22% 14% 7%

ACDFG AFG AG ACDFG AG A

Strongly disagree (5) 10 158 91 50 189 58 79

1% 14% 8% 5% 17% 5% 7%

ACDFG ADF A ACDFG A AD

Don’t know 59 76 69 65 54 57 92

5% 7% 6% 6% 5% 5% 8%

EF ACDEF

Agree NET 838 306 385 464 338 600 512

76% 28% 35% 42% 31% 55% 47%

BCDEFG BE BCE BCDEG BCDE

Disagree NET 53 409 296 220 432 207 157

5% 37% 27% 20% 39% 19% 14%

ACDFG ADFG AG ACDFG AG A

Mean 1,77 3,15 2,95 2,69 3,18 2,48 2,51
ACDFG ADFG AFG ACDFG A A

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D/E/F/G   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D/E/F/G   Minimum Base: 30(**) Small Base: 100(*)
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Q8. To what extent, if at all, do you agree or disagree with the following statements? - Targets for achieving the protection and restoration of nature should be based on science

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 500 280 220 73 97 109 111 109 136 97 56 35 17 23 44 90 187 218 94 154 141 83 123

46% 50% 41% 38% 43% 49% 48% 49% 53% 54% 35% 39% 44% 41% 49% 41% 50% 45% 39% 54% 44% 40% 43%

C D D D KLP KLP * * * K* S UVW

Tend to agree (2) 338 176 163 59 64 64 70 82 66 44 63 29 16 20 24 76 111 144 84 83 99 65 92

31% 31% 30% 31% 28% 28% 30% 36% 25% 25% 39% 33% 41% 35% 26% 35% 29% 30% 35% 30% 31% 31% 32%

IJ * * * * IJ

Neither agree nor disagree (3) 146 62 84 31 40 30 27 18 28 22 26 15 4 8 13 30 42 66 39 23 46 34 42

13% 11% 16% 16% 18% 13% 12% 8% 11% 12% 16% 17% 11% 15% 15% 14% 11% 14% 16% 8% 14% 17% 15%

B H H * * * * T T T

Tend to disagree (4) 44 19 24 12 9 8 11 4 16 7 6 3 2 1 3 6 16 20 7 6 14 11 12

4% 3% 5% 6% 4% 3% 5% 2% 6% 4% 3% 3% 4% 2% 3% 3% 4% 4% 3% 2% 4% 6% 4%

H * * * *

Strongly disagree (5) 10 3 6 2 - 2 2 3 1 2 2 1 - 1 - 3 4 4 1 3 3 4 1

1% 1% 1% 1% - 1% 1% 2% * 1% 1% 1% - 2% - 1% 1% 1% 1% 1% 1% 2% *

* * * *

Don’t know 59 18 41 14 17 11 9 8 11 8 10 7 - 3 6 14 15 29 16 13 18 11 17

5% 3% 8% 7% 8% 5% 4% 3% 4% 4% 6% 8% - 5% 7% 6% 4% 6% 6% 5% 6% 5% 6%

B * * * *

Agree NET 838 456 382 133 161 173 181 191 202 141 119 65 34 43 68 167 298 361 179 237 239 147 214

76% 82% 71% 69% 71% 77% 79% 85% 78% 78% 73% 71% 85% 76% 75% 76% 79% 75% 74% 84% 75% 71% 75%

C D DEF * * * * UVW

Disagree NET 53 23 31 15 9 9 14 7 17 9 7 4 2 3 3 9 20 24 9 9 16 16 13

5% 4% 6% 8% 4% 4% 6% 3% 7% 5% 4% 4% 4% 5% 3% 4% 5% 5% 4% 3% 5% 7% 4%

* * * * T

Mean 1,77 1,69 1,86 1,94 1,81 1,72 1,75 1,66 1,70 1,69 1,90 1,86 1,75 1,84 1,70 1,80 1,72 1,78 1,84 1,59 1,80 1,93 1,80
B FH IJ * * * * T T T

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q8. To what extent, if at all, do you agree or disagree with the following statements? - Targets for achieving the protection and restoration of nature should be based on science

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 500 158 342 196 69 235 28 237 235 262 178 60 108 118 85 45 102 42 108 204 146 42

46% 40% 48% 37% 40% 58% 33% 39% 58% 44% 47% 50% 43% 47% 44% 46% 53% 38% 43% 46% 51% 38%

B DE * GH * MR V

Tend to agree (2) 338 119 219 181 56 101 27 210 101 194 113 32 64 85 68 25 57 39 64 153 82 39

31% 31% 31% 35% 33% 25% 33% 34% 25% 32% 30% 27% 26% 34% 35% 25% 30% 35% 26% 34% 28% 35%

F * I M * S

Neither agree nor disagree (3) 146 61 85 89 22 35 17 95 35 86 45 15 44 29 21 22 13 17 44 50 35 17

13% 16% 12% 17% 13% 9% 20% 16% 9% 14% 12% 13% 17% 11% 11% 23% 7% 16% 17% 11% 12% 16%

F I* I Q NOQ* Q T

Tend to disagree (4) 44 24 20 22 7 14 5 24 14 20 18 5 15 10 5 1 10 3 15 15 11 3

4% 6% 3% 4% 4% 4% 6% 4% 4% 3% 5% 4% 6% 4% 2% 1% 5% 2% 6% 3% 4% 2%

C * *

Strongly disagree (5) 10 5 5 4 1 4 - 6 4 6 2 1 1 4 2 2 1 - 1 5 4 -

1% 1% 1% 1% 1% 1% - 1% 1% 1% 1% 1% * 1% 1% 2% 1% - * 1% 1% -

* *

Don’t know 59 24 36 28 17 14 6 39 14 34 20 6 20 7 12 2 8 10 20 19 10 10

5% 6% 5% 5% 10% 3% 7% 6% 3% 6% 5% 5% 8% 3% 6% 3% 4% 9% 8% 4% 4% 9%

F * N * N TU TU

Agree NET 838 276 561 377 125 336 55 447 336 455 291 91 172 203 154 69 159 81 172 356 228 81

76% 71% 79% 72% 73% 83% 66% 73% 83% 76% 77% 77% 68% 80% 80% 71% 83% 73% 68% 80% 79% 73%

B DE * GH M M * MPR S S

Disagree NET 53 28 25 27 8 18 5 30 18 26 21 6 16 14 6 3 11 3 16 20 15 3

5% 7% 4% 5% 5% 5% 6% 5% 5% 4% 6% 5% 6% 6% 3% 4% 6% 2% 6% 5% 5% 2%

C * *

Mean 1,77 1,90 1,70 1,90 1,81 1,59 1,99 1,87 1,59 1,79 1,75 1,73 1,86 1,76 1,73 1,86 1,65 1,81 1,86 1,75 1,72 1,81
C F F I* I Q * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q8. To what extent, if at all, do you agree or disagree with the following statements? - Targets for achieving the protection and restoration of nature should be based on science

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 500 297 64 26 387 112 209 193 85 244 164 91 276 139 83 379 65 46 20 241 123 89

46% 47% 44% 52% 47% 42% 41% 49% 53% 55% 38% 44% 57% 34% 46% 51% 32% 44% 44% 41% 58% 61%

* G G KL NO N Q * * T ST

Tend to agree (2) 338 198 46 11 255 83 177 116 39 138 142 55 138 152 45 242 57 26 13 194 67 39

31% 31% 32% 21% 31% 31% 35% 30% 24% 31% 33% 27% 28% 37% 25% 33% 28% 24% 28% 33% 32% 27%

* I MO * *

Neither agree nor disagree (3) 146 79 19 10 108 39 66 51 18 36 76 30 44 68 31 66 59 15 3 89 12 12

13% 13% 13% 19% 13% 14% 13% 13% 11% 8% 18% 15% 9% 17% 17% 9% 29% 14% 6% 15% 6% 8%

* J J M M PR * * UV

Tend to disagree (4) 44 27 5 - 32 12 20 16 8 10 18 15 15 19 9 22 11 10 5 26 6 4

4% 4% 4% - 4% 4% 4% 4% 5% 2% 4% 7% 3% 5% 5% 3% 5% 10% 10% 4% 3% 3%

* J P* U*

Strongly disagree (5) 10 6 1 - 8 2 3 3 4 2 2 6 3 2 5 9 - 1 2 7 - -

1% 1% 1% - 1% 1% 1% 1% 2% * * 3% 1% 1% 2% 1% - 1% 5% 1% - -

* JK N * TUV*

Don’t know 59 25 10 3 38 22 32 12 8 14 26 10 12 27 9 21 11 7 3 30 4 1

5% 4% 7% 7% 5% 8% 6% 3% 5% 3% 6% 5% 2% 7% 5% 3% 5% 7% 7% 5% 2% *

* BE H J M P* V* V

Agree NET 838 496 110 37 642 196 386 309 124 382 306 146 415 291 128 621 123 72 33 435 190 128

76% 78% 76% 74% 78% 73% 76% 79% 76% 86% 71% 71% 85% 71% 70% 84% 60% 68% 72% 74% 90% 88%

F * KL NO QR * * ST ST

Disagree NET 53 33 6 - 39 14 23 19 12 12 20 21 19 21 14 31 11 11 7 33 6 4

5% 5% 4% - 5% 5% 4% 5% 7% 3% 5% 10% 4% 5% 8% 4% 5% 11% 15% 6% 3% 3%

* JK P* TUV*

Mean 1,77 1,76 1,77 1,65 1,76 1,82 1,80 1,73 1,74 1,58 1,89 1,93 1,60 1,93 1,88 1,66 2,08 1,92 1,99 1,86 1,52 1,53
* J J M M P P* UV* UV

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q8. To what extent, if at all, do you agree or disagree with the following statements? - When choosing between products or services, it makes no difference to me if the business supplying these has set targets based on science to protect and restore nature

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 111 67 44 25 18 21 24 24 30 20 17 9 6 8 4 17 49 44 19 29 34 18 30

10% 12% 8% 13% 8% 9% 11% 11% 12% 11% 10% 10% 15% 14% 5% 8% 13% 9% 8% 10% 11% 9% 10%

C * * * *

Tend to agree (2) 195 114 81 40 47 36 44 29 50 31 37 15 7 7 14 34 62 81 52 51 49 46 49

18% 20% 15% 21% 21% 16% 19% 13% 20% 17% 23% 16% 18% 12% 16% 15% 17% 17% 22% 18% 15% 22% 17%

C H H * * * *

Neither agree nor disagree (3) 307 151 155 48 56 74 67 62 62 52 44 29 11 16 30 62 97 149 60 74 92 63 78

28% 27% 29% 25% 25% 33% 29% 28% 24% 29% 27% 32% 28% 29% 33% 28% 26% 31% 25% 26% 29% 30% 27%

* * * *

Tend to disagree (4) 250 121 129 40 50 50 54 57 73 42 34 22 5 6 21 46 85 107 58 67 71 38 75

23% 22% 24% 21% 22% 22% 24% 25% 28% 23% 21% 25% 11% 11% 23% 21% 23% 22% 24% 24% 22% 18% 26%

MN * * * * V

Strongly disagree (5) 158 76 83 20 43 27 28 40 30 26 18 9 10 11 12 43 57 66 35 43 52 31 33

14% 14% 15% 11% 19% 12% 12% 18% 12% 15% 11% 10% 24% 20% 13% 20% 15% 14% 15% 15% 16% 15% 11%

DFG D * IKL* * * IKL

Don’t know 76 29 47 20 14 16 14 12 12 9 12 7 1 8 10 16 24 34 18 19 22 13 22

7% 5% 9% 10% 6% 7% 6% 6% 5% 5% 7% 7% 3% 14% 11% 7% 6% 7% 7% 7% 7% 6% 8%

B * * IJ* I*

Agree NET 306 181 125 65 65 56 68 52 80 51 54 24 13 15 18 51 111 124 71 80 84 64 79

28% 32% 23% 34% 29% 25% 29% 23% 31% 28% 33% 26% 34% 26% 20% 23% 30% 26% 29% 28% 26% 31% 28%

C H OP * * * *

Disagree NET 409 197 212 60 93 76 82 97 103 69 52 31 14 18 32 89 142 173 93 110 123 68 108

37% 35% 39% 31% 41% 34% 36% 43% 40% 38% 32% 34% 36% 31% 36% 41% 38% 36% 38% 39% 38% 33% 38%

D * * * *

Mean 3,15 3,05 3,25 2,95 3,25 3,12 3,08 3,29 3,10 3,14 3,00 3,08 3,11 3,13 3,27 3,31 3,11 3,16 3,17 3,17 3,19 3,09 3,12
B D D * * * * K

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q8. To what extent, if at all, do you agree or disagree with the following statements? - When choosing between products or services, it makes no difference to me if the business supplying these has set targets based on science to protect and restore nature

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 111 40 71 55 18 38 8 66 38 58 41 12 30 31 18 7 19 7 30 48 26 7

10% 10% 10% 11% 11% 9% 9% 11% 9% 10% 11% 10% 12% 12% 9% 7% 10% 7% 12% 11% 9% 7%

* *

Tend to agree (2) 195 74 121 100 30 65 19 111 65 101 80 15 43 42 30 28 30 21 43 72 59 21

18% 19% 17% 19% 17% 16% 23% 18% 16% 17% 21% 12% 17% 17% 16% 29% 16% 19% 17% 16% 20% 19%

* L MNOQ*

Neither agree nor disagree (3) 307 115 191 152 55 100 22 184 100 165 102 40 71 89 58 18 40 30 71 147 58 30

28% 30% 27% 29% 32% 25% 27% 30% 25% 27% 27% 33% 28% 35% 30% 19% 21% 27% 28% 33% 20% 27%

* PQ * U U

Tend to disagree (4) 250 85 165 110 27 113 17 121 113 146 78 26 47 41 49 27 58 28 47 90 85 28

23% 22% 23% 21% 16% 28% 21% 20% 28% 24% 21% 22% 19% 16% 25% 28% 30% 25% 19% 20% 29% 25%

DE * H N N* MN ST

Strongly disagree (5) 158 47 112 54 36 68 7 83 68 87 51 20 38 29 30 13 34 13 38 60 47 13

14% 12% 16% 10% 21% 17% 8% 14% 17% 15% 14% 17% 15% 12% 16% 14% 18% 12% 15% 13% 16% 12%

D D * G *

Don’t know 76 27 48 50 6 19 10 46 19 45 24 7 22 20 8 4 10 12 22 28 14 12

7% 7% 7% 10% 4% 5% 12% 8% 5% 7% 6% 6% 9% 8% 4% 4% 5% 11% 9% 6% 5% 11%

EF I* * O U

Agree NET 306 115 191 156 48 103 26 177 103 159 121 26 73 73 48 35 50 28 73 120 84 28

28% 29% 27% 30% 28% 26% 32% 29% 26% 26% 32% 22% 29% 29% 25% 36% 26% 25% 29% 27% 29% 25%

* L *

Disagree NET 409 132 277 164 63 181 24 204 181 233 129 46 86 71 79 40 92 41 86 150 132 41

37% 34% 39% 32% 37% 45% 29% 33% 45% 39% 34% 39% 34% 28% 41% 41% 48% 37% 34% 34% 46% 37%

D * GH N N* MN ST

Mean 3,15 3,06 3,19 3,02 3,20 3,28 2,95 3,08 3,28 3,19 3,05 3,24 3,09 2,99 3,24 3,13 3,31 3,19 3,09 3,10 3,25 3,19
D * GH N * N * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q8. To what extent, if at all, do you agree or disagree with the following statements? - When choosing between products or services, it makes no difference to me if the business supplying these has set targets based on science to protect and restore nature

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 111 65 10 9 84 27 46 37 23 24 32 50 28 37 43 53 23 29 16 69 9 8

10% 10% 7% 18% 10% 10% 9% 10% 14% 5% 8% 24% 6% 9% 23% 7% 12% 27% 36% 12% 4% 6%

* JK MN PQ* TUV* UV

Tend to agree (2) 195 125 21 6 152 43 93 61 35 64 83 46 75 79 41 122 40 25 7 125 39 14

18% 20% 14% 12% 18% 16% 18% 16% 22% 14% 19% 22% 15% 19% 22% 16% 19% 24% 14% 21% 18% 9%

* J M * * V V

Neither agree nor disagree (3) 307 185 38 11 234 73 161 102 33 98 142 62 106 137 59 183 100 18 11 187 49 21

28% 29% 26% 21% 28% 27% 32% 26% 20% 22% 33% 30% 22% 34% 32% 25% 49% 17% 24% 32% 23% 15%

* I J J M M PR * * UV

Tend to disagree (4) 250 135 37 17 190 61 108 107 29 126 100 22 138 92 17 206 21 16 4 119 70 37

23% 21% 26% 34% 23% 22% 21% 27% 18% 28% 23% 11% 28% 23% 9% 28% 10% 15% 9% 20% 33% 26%

* GI L L O O QR * * ST S

Strongly disagree (5) 158 88 25 8 120 38 57 66 35 111 35 13 121 25 12 135 8 14 6 56 35 58

14% 14% 17% 16% 15% 14% 11% 17% 21% 25% 8% 6% 25% 6% 6% 18% 4% 13% 14% 10% 17% 40%

* G G KL NO Q Q* * T STU

Don’t know 76 34 14 - 48 28 42 18 6 21 35 13 20 39 11 41 11 5 2 31 10 6

7% 5% 10% - 6% 10% 8% 5% 4% 5% 8% 6% 4% 10% 6% 6% 5% 4% 4% 5% 5% 4%

D * BDE H J M * *

Agree NET 306 190 31 15 236 70 138 99 59 88 115 96 103 115 83 174 63 54 23 193 48 22

28% 30% 21% 29% 29% 26% 27% 25% 36% 20% 27% 47% 21% 28% 46% 24% 31% 51% 50% 33% 23% 15%

* GH J JK M MN P PQ* TUV* UV

Disagree NET 409 223 62 25 310 99 165 173 64 236 135 35 259 117 29 341 30 30 10 175 105 96

37% 35% 43% 49% 37% 37% 33% 44% 39% 53% 32% 17% 53% 29% 16% 46% 15% 28% 22% 30% 50% 66%

* B G KL L NO O QR Q* * ST STU

Mean 3,15 3,09 3,35 3,18 3,14 3,16 3,08 3,27 3,10 3,56 3,06 2,49 3,53 2,97 2,50 3,36 2,75 2,61 2,48 2,95 3,42 3,89
* * G KL L NO O QR * * S ST STU

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q8. To what extent, if at all, do you agree or disagree with the following statements? - In the main, the media in Sweden report on issues of nature and climate change in ways that help me to understand these issues

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 58 31 27 11 19 11 9 8 18 10 7 3 - 5 8 8 26 21 11 19 16 10 14

5% 6% 5% 6% 9% 5% 4% 3% 7% 6% 4% 3% - 8% 9% 4% 7% 4% 5% 7% 5% 5% 5%

GH * * * *

Tend to agree (2) 326 164 162 61 63 64 66 72 66 61 49 28 15 12 27 68 114 139 74 80 91 67 89

30% 29% 30% 32% 28% 29% 29% 32% 26% 34% 30% 31% 38% 22% 30% 31% 30% 29% 31% 28% 28% 32% 31%

* * * *

Neither agree nor disagree (3) 348 176 172 47 84 72 71 73 87 54 58 33 9 16 23 67 118 153 77 77 110 59 102

32% 31% 32% 25% 37% 32% 31% 33% 34% 30% 36% 37% 23% 28% 26% 31% 31% 32% 32% 27% 34% 28% 35%

D * * * * T

Tend to disagree (4) 205 93 112 45 28 40 49 44 52 31 28 14 9 12 12 45 79 82 43 63 58 42 41

19% 17% 21% 23% 12% 18% 21% 20% 20% 17% 17% 16% 22% 22% 14% 21% 21% 17% 18% 22% 18% 20% 14%

E E E * * * * W

Strongly disagree (5) 91 66 25 9 17 17 25 23 18 14 13 8 4 7 10 18 24 46 21 28 24 16 23

8% 12% 5% 5% 8% 8% 11% 10% 7% 8% 8% 8% 9% 12% 11% 8% 6% 10% 9% 10% 8% 8% 8%

C D D * * * *

Don’t know 69 28 41 19 16 19 11 4 16 11 7 4 3 5 10 12 15 39 16 14 22 14 18

6% 5% 8% 10% 7% 8% 5% 2% 6% 6% 4% 5% 8% 9% 11% 6% 4% 8% 6% 5% 7% 7% 6%

GH H H * * * K* Q

Agree NET 385 196 189 72 82 76 75 79 84 71 56 31 15 17 35 76 139 160 85 99 106 77 102

35% 35% 35% 38% 36% 34% 33% 36% 33% 39% 34% 34% 38% 30% 39% 35% 37% 33% 35% 35% 33% 37% 36%

* * * *

Disagree NET 296 159 137 54 45 57 74 67 71 45 41 22 12 19 22 63 103 129 64 92 82 58 64

27% 28% 25% 28% 20% 25% 32% 30% 27% 25% 26% 24% 31% 34% 24% 29% 28% 27% 26% 32% 26% 28% 22%

E E * * * * W

Mean 2,95 3,00 2,89 2,88 2,82 2,93 3,07 3,01 2,95 2,87 2,95 2,95 3,02 3,09 2,87 2,99 2,90 2,98 2,95 3,01 2,95 2,94 2,89
E * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q8. To what extent, if at all, do you agree or disagree with the following statements? - In the main, the media in Sweden report on issues of nature and climate change in ways that help me to understand these issues

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 58 23 36 29 6 23 9 26 23 27 26 6 18 20 9 2 6 2 18 29 9 2

5% 6% 5% 5% 4% 6% 11% 4% 6% 4% 7% 5% 7% 8% 5% 2% 3% 2% 7% 7% 3% 2%

H* R * U U

Tend to agree (2) 326 124 203 144 48 134 20 173 134 180 116 30 63 71 68 38 56 31 63 138 94 31

30% 32% 29% 28% 28% 33% 24% 28% 33% 30% 31% 26% 25% 28% 35% 39% 29% 28% 25% 31% 33% 28%

* M M*

Neither agree nor disagree (3) 348 129 219 173 48 127 30 191 127 204 108 35 73 86 61 29 61 38 73 147 91 38

32% 33% 31% 33% 28% 31% 36% 31% 31% 34% 29% 30% 29% 34% 32% 30% 32% 34% 29% 33% 31% 34%

* *

Tend to disagree (4) 205 62 143 109 37 59 13 133 59 100 74 30 60 41 22 22 38 21 60 64 60 21

19% 16% 20% 21% 22% 15% 15% 22% 15% 17% 20% 25% 24% 16% 12% 23% 20% 18% 24% 14% 21% 18%

F * I J NO O* O T T

Strongly disagree (5) 91 30 61 27 20 44 4 43 44 51 28 13 17 18 25 3 24 4 17 43 27 4

8% 8% 9% 5% 11% 11% 5% 7% 11% 8% 7% 11% 7% 7% 13% 4% 12% 3% 7% 10% 9% 3%

D D * H MPR * MPR V

Don’t know 69 22 47 40 13 16 8 45 16 39 25 5 21 17 8 2 6 16 21 25 7 16

6% 6% 7% 8% 7% 4% 9% 7% 4% 7% 7% 4% 8% 7% 4% 2% 3% 14% 8% 6% 3% 14%

F I* I PQ * NOPQ U TU

Agree NET 385 146 238 173 55 157 28 199 157 207 142 36 81 90 77 40 62 34 81 167 103 34

35% 38% 34% 33% 32% 39% 34% 33% 39% 34% 38% 30% 32% 36% 40% 42% 33% 30% 32% 38% 36% 30%

* *

Disagree NET 296 92 204 136 57 103 17 176 103 151 102 43 77 59 47 25 62 25 77 106 88 25

27% 24% 29% 26% 33% 26% 20% 29% 26% 25% 27% 36% 31% 24% 24% 26% 33% 22% 31% 24% 30% 22%

* J * N

Mean 2,95 2,87 2,99 2,92 3,10 2,92 2,78 2,99 2,92 2,94 2,89 3,12 2,98 2,86 2,92 2,85 3,09 2,92 2,98 2,89 3,01 2,92
* * N * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q8. To what extent, if at all, do you agree or disagree with the following statements? - In the main, the media in Sweden report on issues of nature and climate change in ways that help me to understand these issues

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 58 34 7 - 42 16 18 24 13 24 19 15 26 18 13 42 9 5 1 35 11 8

5% 5% 5% - 5% 6% 4% 6% 8% 5% 4% 7% 5% 4% 7% 6% 4% 5% 3% 6% 5% 5%

* G * *

Tend to agree (2) 326 198 40 12 250 76 125 136 53 165 122 36 172 122 30 260 37 18 2 178 68 61

30% 31% 28% 24% 30% 28% 25% 35% 33% 37% 29% 17% 35% 30% 17% 35% 18% 17% 4% 30% 32% 42%

* G KL L O O QR * * S S ST

Neither agree nor disagree (3) 348 209 38 20 267 81 173 116 49 127 155 61 148 141 54 226 89 23 13 182 68 40

32% 33% 26% 39% 32% 30% 34% 30% 30% 29% 36% 29% 30% 35% 30% 31% 44% 22% 29% 31% 32% 28%

* J PR * *

Tend to disagree (4) 205 101 37 12 150 55 103 73 28 81 80 43 93 71 39 142 37 23 8 112 45 27

19% 16% 26% 23% 18% 20% 20% 19% 17% 18% 19% 21% 19% 17% 22% 19% 18% 21% 17% 19% 21% 18%

BE * B * *

Strongly disagree (5) 91 63 6 3 72 19 49 25 16 27 19 43 31 21 38 40 19 30 17 51 12 7

8% 10% 4% 7% 9% 7% 10% 6% 10% 6% 4% 21% 6% 5% 21% 5% 10% 28% 37% 9% 6% 5%

E * JK MN P PQ* TUV*

Don’t know 69 27 16 3 47 22 37 18 4 20 32 9 19 35 6 29 12 7 5 28 8 2

6% 4% 11% 7% 6% 8% 7% 5% 2% 5% 8% 4% 4% 9% 3% 4% 6% 6% 10% 5% 4% 2%

BE * B B I MO * V*

Agree NET 385 232 48 12 292 92 144 159 66 189 141 50 198 140 44 302 46 24 3 213 79 69

35% 37% 33% 24% 35% 34% 28% 41% 41% 43% 33% 24% 41% 34% 24% 41% 23% 23% 7% 36% 37% 47%

* G G KL L O O QR * * S S ST

Disagree NET 296 163 43 15 222 74 152 98 44 108 99 86 124 91 78 182 56 53 24 163 57 34

27% 26% 30% 30% 27% 27% 30% 25% 27% 24% 23% 42% 25% 22% 43% 25% 28% 49% 54% 28% 27% 23%

* JK MN PQ* TUV*

Mean 2,95 2,93 2,96 3,13 2,95 2,94 3,08 2,84 2,88 2,82 2,90 3,33 2,85 2,88 3,34 2,83 3,11 3,53 3,90 2,94 2,90 2,75
* * HI JK MN P PQ* TUV*

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q8. To what extent, if at all, do you agree or disagree with the following statements? - In the main, the media in Sweden report on issues of nature and climate change in ways that leave me unclear about what I can do to help

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 123 77 45 26 24 24 30 20 32 21 16 6 9 6 7 25 46 53 24 29 30 27 37

11% 14% 8% 13% 10% 11% 13% 9% 13% 12% 10% 6% 23% 10% 8% 12% 12% 11% 10% 10% 9% 13% 13%

C * KLO* * *

Tend to agree (2) 341 165 176 62 60 73 71 75 86 57 48 30 7 18 28 68 116 154 72 99 98 66 77

31% 30% 33% 32% 27% 33% 31% 34% 33% 31% 30% 33% 18% 31% 31% 31% 31% 32% 30% 35% 31% 32% 27%

* * * * W

Neither agree nor disagree (3) 348 168 181 51 76 76 67 79 80 53 59 33 12 10 33 68 103 161 84 83 112 59 94

32% 30% 34% 26% 33% 34% 29% 35% 31% 29% 36% 37% 30% 17% 37% 31% 28% 33% 35% 30% 35% 29% 33%

N N* * * N*

Tend to disagree (4) 171 90 80 29 37 32 35 38 32 33 20 14 8 16 10 37 68 60 42 39 50 39 43

16% 16% 15% 15% 16% 14% 15% 17% 13% 18% 13% 16% 20% 28% 11% 17% 18% 13% 17% 14% 16% 19% 15%

* * IKO* * R

Strongly disagree (5) 50 31 19 5 17 4 14 8 12 8 7 3 2 2 5 10 20 19 10 18 12 6 13

5% 5% 4% 3% 8% 2% 6% 4% 5% 4% 4% 3% 6% 4% 5% 5% 5% 4% 4% 7% 4% 3% 5%

DF F * * * *

Don’t know 65 28 37 20 13 15 13 4 15 10 12 4 1 5 8 10 21 33 10 14 18 11 22

6% 5% 7% 11% 6% 7% 5% 2% 6% 5% 7% 4% 3% 10% 8% 5% 6% 7% 4% 5% 6% 5% 8%

H H H H * * * *

Agree NET 464 242 222 88 84 97 101 94 118 78 64 36 16 23 35 94 162 207 95 128 128 93 115

42% 43% 41% 46% 37% 43% 44% 42% 46% 43% 39% 39% 41% 41% 39% 43% 43% 43% 39% 45% 40% 45% 40%

* * * *

Disagree NET 220 121 99 34 55 36 50 46 45 41 28 17 10 18 14 47 89 79 52 57 62 45 57

20% 22% 18% 18% 24% 16% 22% 21% 17% 23% 17% 19% 26% 32% 16% 21% 24% 17% 22% 20% 19% 21% 20%

F * * IKO* * R

Mean 2,69 2,68 2,70 2,57 2,83 2,62 2,69 2,73 2,62 2,71 2,70 2,76 2,67 2,82 2,72 2,70 2,72 2,64 2,75 2,70 2,72 2,65 2,69
DF * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

79



Home

J-10-091774-12 - 5th - 7th May 2021

Internal Use Only

Research on Global Commons - Sweden

All adults aged 16-65 in Sweden

Q8. To what extent, if at all, do you agree or disagree with the following statements? - In the main, the media in Sweden report on issues of nature and climate change in ways that leave me unclear about what I can do to help

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 123 48 74 43 28 51 6 65 51 72 41 10 28 24 26 11 27 7 28 50 38 7

11% 12% 11% 8% 16% 13% 7% 11% 13% 12% 11% 8% 11% 10% 13% 12% 14% 6% 11% 11% 13% 6%

D D * * R

Tend to agree (2) 341 112 229 169 55 118 28 195 118 176 117 48 82 83 54 26 60 36 82 137 86 36

31% 29% 32% 32% 32% 29% 34% 32% 29% 29% 31% 41% 33% 33% 28% 27% 31% 32% 33% 31% 30% 32%

* J *

Neither agree nor disagree (3) 348 124 225 174 50 124 29 195 124 191 116 41 79 83 54 34 60 37 79 137 95 37

32% 32% 32% 33% 29% 31% 35% 32% 31% 32% 31% 34% 31% 33% 28% 35% 32% 33% 31% 31% 33% 33%

* *

Tend to disagree (4) 171 66 104 76 24 71 9 91 71 102 56 13 31 36 39 20 30 14 31 75 50 14

16% 17% 15% 15% 14% 18% 11% 15% 18% 17% 15% 11% 12% 14% 20% 20% 16% 13% 12% 17% 17% 13%

* M *

Strongly disagree (5) 50 14 36 22 6 22 3 25 22 24 23 2 11 8 13 6 8 4 11 21 14 4

5% 4% 5% 4% 3% 5% 3% 4% 5% 4% 6% 2% 4% 3% 7% 6% 4% 4% 4% 5% 5% 4%

* *

Don’t know 65 26 39 38 9 17 8 39 17 36 24 4 19 18 8 - 7 14 19 25 7 14

6% 7% 6% 7% 6% 4% 10% 6% 4% 6% 6% 4% 8% 7% 4% - 3% 12% 8% 6% 2% 12%

I* P P * OPQ U U TU

Agree NET 464 160 304 212 83 169 34 261 169 248 158 58 110 107 80 38 86 42 110 187 124 42

42% 41% 43% 41% 48% 42% 42% 43% 42% 41% 42% 49% 44% 43% 41% 39% 45% 38% 44% 42% 43% 38%

* *

Disagree NET 220 80 140 98 30 93 11 116 93 126 79 15 43 44 52 25 38 18 43 96 63 18

20% 21% 20% 19% 17% 23% 14% 19% 23% 21% 21% 13% 17% 18% 27% 26% 20% 16% 17% 22% 22% 16%

* MNR *

Mean 2,69 2,68 2,70 2,72 2,54 2,73 2,64 2,68 2,73 2,70 2,73 2,56 2,63 2,66 2,78 2,81 2,64 2,73 2,63 2,71 2,70 2,73
* * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q8. To what extent, if at all, do you agree or disagree with the following statements? - In the main, the media in Sweden report on issues of nature and climate change in ways that leave me unclear about what I can do to help

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 123 80 19 2 101 21 62 30 27 49 28 39 48 31 36 67 23 27 12 68 21 9

11% 13% 13% 4% 12% 8% 12% 8% 16% 11% 7% 19% 10% 8% 20% 9% 11% 26% 27% 12% 10% 6%

F * F H H K JK MN PQ* TUV*

Tend to agree (2) 341 196 44 14 254 88 157 120 55 159 132 48 172 128 40 258 58 16 2 192 67 55

31% 31% 30% 28% 31% 33% 31% 31% 34% 36% 31% 23% 35% 31% 22% 35% 28% 15% 5% 33% 32% 38%

* L O O R R * * S S S

Neither agree nor disagree (3) 348 196 49 17 262 86 160 135 43 112 164 69 138 143 64 217 86 32 18 185 66 40

32% 31% 34% 34% 32% 32% 32% 35% 26% 25% 38% 33% 28% 35% 35% 29% 42% 31% 39% 32% 31% 28%

* J J M P * *

Tend to disagree (4) 171 112 15 8 135 36 72 73 21 81 62 26 88 58 24 135 17 17 6 96 35 28

16% 18% 11% 16% 16% 13% 14% 19% 13% 18% 15% 13% 18% 14% 13% 18% 8% 16% 13% 16% 17% 19%

* Q Q* *

Strongly disagree (5) 50 23 2 7 33 17 22 13 13 25 11 14 25 13 11 36 6 6 5 20 11 12

5% 4% 2% 14% 4% 6% 4% 3% 8% 6% 2% 7% 5% 3% 6% 5% 3% 6% 10% 3% 5% 8%

BCE* C H K K * T* T

Don’t know 65 26 15 2 43 22 33 19 3 18 31 11 18 34 7 26 14 7 3 25 11 2

6% 4% 10% 4% 5% 8% 6% 5% 2% 4% 7% 5% 4% 8% 4% 3% 7% 7% 6% 4% 5% 1%

BE * B BE I MO P * *

Agree NET 464 275 63 16 355 109 220 150 82 208 160 87 220 160 77 325 80 43 14 260 88 63

42% 44% 44% 32% 43% 40% 43% 38% 50% 47% 37% 42% 45% 39% 42% 44% 39% 41% 32% 44% 41% 44%

* H K * *

Disagree NET 220 135 18 15 168 53 94 86 34 106 73 40 113 71 35 171 23 24 10 116 46 40

20% 21% 12% 29% 20% 20% 19% 22% 21% 24% 17% 19% 23% 17% 19% 23% 11% 22% 23% 20% 22% 28%

C C* C K N Q Q* * T

Mean 2,69 2,68 2,52 3,07 2,67 2,75 2,65 2,78 2,62 2,70 2,74 2,63 2,72 2,72 2,62 2,74 2,61 2,59 2,72 2,66 2,74 2,86
* BCE* C * * T

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q8. To what extent, if at all, do you agree or disagree with the following statements? - People and nature are often in opposition – what is good for people is often bad for nature

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 97 51 46 24 20 23 15 15 22 19 4 15 2 4 10 20 31 47 19 29 23 21 24

9% 9% 9% 13% 9% 10% 6% 6% 9% 11% 3% 17% 4% 7% 11% 9% 8% 10% 8% 10% 7% 10% 8%

GH K K IK* * * K* K

Tend to agree (2) 241 131 109 34 55 44 56 52 54 45 30 17 12 13 20 49 75 103 62 58 63 51 69

22% 24% 20% 18% 24% 20% 24% 23% 21% 25% 19% 19% 31% 23% 22% 22% 20% 21% 26% 20% 20% 25% 24%

* * * *

Neither agree nor disagree (3) 274 126 148 47 45 62 55 65 64 35 51 18 7 17 23 58 90 122 61 65 86 54 68

25% 23% 27% 25% 20% 28% 24% 29% 25% 19% 31% 20% 17% 30% 26% 27% 24% 25% 25% 23% 27% 26% 24%

E J * * * *

Tend to disagree (4) 243 126 117 39 51 39 60 53 58 48 34 19 8 9 23 44 89 100 53 59 81 40 62

22% 23% 22% 20% 23% 18% 26% 24% 22% 26% 21% 21% 19% 17% 25% 20% 24% 21% 22% 21% 25% 19% 22%

F * * * *

Strongly disagree (5) 189 104 85 29 47 43 32 37 47 26 29 18 10 8 12 38 72 81 35 61 52 35 41

17% 19% 16% 15% 21% 19% 14% 17% 18% 14% 18% 20% 26% 15% 13% 17% 19% 17% 15% 22% 16% 17% 14%

* * * * W

Don’t know 54 20 33 18 9 11 13 2 12 7 13 3 1 5 3 9 17 26 11 10 15 7 22

5% 4% 6% 9% 4% 5% 6% 1% 5% 4% 8% 3% 3% 9% 3% 4% 5% 5% 5% 3% 5% 3% 8%

EH H H H * * * * TV

Agree NET 338 182 155 58 75 67 70 66 76 65 35 32 14 17 30 69 106 151 81 86 86 72 93

31% 33% 29% 30% 33% 30% 31% 30% 30% 36% 21% 35% 35% 30% 33% 32% 28% 31% 33% 31% 27% 35% 32%

K K* * * * K

Disagree NET 432 230 203 68 98 83 93 90 105 74 63 38 18 18 35 82 162 181 89 121 133 75 103

39% 41% 38% 36% 43% 37% 40% 40% 41% 41% 39% 42% 45% 32% 38% 38% 43% 38% 37% 43% 42% 36% 36%

* * * *

Mean 3,18 3,19 3,17 3,09 3,23 3,17 3,18 3,21 3,22 3,09 3,36 3,10 3,33 3,10 3,08 3,15 3,27 3,14 3,11 3,24 3,25 3,08 3,10
* * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q8. To what extent, if at all, do you agree or disagree with the following statements? - People and nature are often in opposition – what is good for people is often bad for nature

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 97 35 62 53 17 26 10 61 26 43 44 10 29 25 16 7 12 7 29 41 19 7

9% 9% 9% 10% 10% 6% 12% 10% 6% 7% 12% 8% 12% 10% 8% 7% 6% 7% 12% 9% 7% 7%

* J *

Tend to agree (2) 241 94 147 120 44 77 21 143 77 145 76 19 49 59 47 25 39 21 49 106 64 21

22% 24% 21% 23% 26% 19% 25% 23% 19% 24% 20% 16% 20% 24% 24% 26% 20% 19% 20% 24% 22% 19%

* *

Neither agree nor disagree (3) 274 97 177 138 43 93 21 160 93 154 84 36 60 70 44 21 42 37 60 113 63 37

25% 25% 25% 26% 25% 23% 25% 26% 23% 26% 22% 30% 24% 28% 23% 21% 22% 33% 24% 25% 22% 33%

* * Q U

Tend to disagree (4) 243 89 154 103 32 108 16 120 108 136 77 30 50 42 48 26 55 22 50 90 81 22

22% 23% 22% 20% 19% 27% 19% 20% 27% 23% 20% 26% 20% 17% 25% 27% 29% 20% 20% 20% 28% 20%

D * H N N* MN ST

Strongly disagree (5) 189 52 137 71 29 89 10 90 89 94 72 22 43 47 30 17 39 14 43 76 56 14

17% 13% 19% 14% 17% 22% 12% 15% 22% 16% 19% 19% 17% 18% 15% 17% 20% 13% 17% 17% 19% 13%

B D * GH *

Don’t know 54 22 32 37 6 10 6 37 10 29 23 1 20 9 9 1 4 10 20 19 6 10

5% 6% 5% 7% 4% 3% 8% 6% 3% 5% 6% 1% 8% 4% 5% 1% 2% 9% 8% 4% 2% 9%

F I* I L PQ * PQ TU U

Agree NET 338 129 208 173 61 103 30 204 103 188 120 29 78 84 63 32 51 29 78 147 83 29

31% 33% 29% 33% 36% 26% 37% 33% 26% 31% 32% 24% 31% 34% 32% 33% 27% 26% 31% 33% 29% 26%

F F I* I *

Disagree NET 432 142 290 174 61 197 25 210 197 230 149 53 93 89 78 43 93 36 93 166 137 36

39% 36% 41% 33% 36% 49% 30% 34% 49% 38% 40% 45% 37% 35% 40% 44% 49% 33% 37% 37% 47% 33%

DE * GH * MNR STV

Mean 3,18 3,08 3,23 3,04 3,07 3,40 2,93 3,06 3,40 3,16 3,16 3,31 3,12 3,11 3,15 3,22 3,36 3,14 3,12 3,13 3,32 3,14
DE * GH * N * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q8. To what extent, if at all, do you agree or disagree with the following statements? - People and nature are often in opposition – what is good for people is often bad for nature

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 97 48 17 4 69 28 43 24 24 47 34 14 57 24 13 72 16 5 - 61 16 13

9% 8% 12% 9% 8% 10% 8% 6% 15% 11% 8% 7% 12% 6% 7% 10% 8% 5% - 10% 7% 9%

* GH N * * S

Tend to agree (2) 241 135 27 13 175 66 120 76 41 110 91 37 115 93 32 189 32 14 6 120 61 36

22% 21% 18% 26% 21% 24% 24% 19% 25% 25% 21% 18% 24% 23% 18% 26% 16% 13% 14% 20% 29% 25%

* QR * * ST

Neither agree nor disagree (3) 274 171 39 7 217 57 128 100 32 91 121 54 97 115 54 153 86 25 10 155 42 26

25% 27% 27% 15% 26% 21% 25% 26% 20% 21% 28% 26% 20% 28% 30% 21% 42% 24% 23% 26% 20% 18%

F * J M M PR * * V

Tend to disagree (4) 243 150 31 7 188 55 103 103 33 82 109 50 96 104 42 165 46 28 15 137 54 27

22% 24% 21% 14% 23% 20% 20% 26% 21% 19% 25% 24% 20% 25% 23% 22% 23% 26% 33% 23% 26% 19%

* G J * *

Strongly disagree (5) 189 109 21 15 144 45 84 76 26 101 46 42 112 41 35 142 14 28 13 91 34 42

17% 17% 14% 30% 17% 17% 17% 19% 16% 23% 11% 20% 23% 10% 19% 19% 7% 26% 28% 15% 16% 29%

BCEF* K K N N Q Q* T* TU

Don’t know 54 19 11 3 34 20 29 11 5 12 27 9 11 30 5 18 9 7 1 23 5 2

5% 3% 8% 7% 4% 7% 6% 3% 3% 3% 6% 4% 2% 7% 3% 2% 4% 6% 3% 4% 2% 1%

B * B BE J MO P* *

Agree NET 338 184 43 17 244 93 163 100 65 158 125 51 172 117 45 261 49 19 6 181 77 48

31% 29% 30% 34% 30% 35% 32% 26% 40% 36% 29% 25% 35% 29% 25% 35% 24% 18% 14% 31% 36% 33%

* H H L NO QR * * S S S

Disagree NET 432 259 51 22 332 100 187 180 59 183 155 92 209 145 77 307 61 56 28 227 88 69

39% 41% 35% 44% 40% 37% 37% 46% 37% 41% 36% 45% 43% 36% 43% 41% 30% 52% 61% 39% 42% 48%

* G N Q PQ* TU*

Mean 3,18 3,22 3,09 3,33 3,21 3,10 3,14 3,35 2,97 3,18 3,11 3,34 3,19 3,12 3,31 3,16 3,05 3,60 3,77 3,13 3,14 3,36
* GI K PQ* TU*

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q8. To what extent, if at all, do you agree or disagree with the following statements? - It would take a huge amount of effort for people to protect nature and make it more resilient for future generations

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 207 104 103 39 41 43 46 39 55 32 23 21 7 16 15 39 73 100 34 56 59 37 55

19% 19% 19% 20% 18% 19% 20% 17% 21% 18% 14% 23% 19% 29% 17% 18% 20% 21% 14% 20% 19% 18% 19%

* * K* * S

Tend to agree (2) 393 203 190 67 75 90 71 91 79 61 68 39 8 15 39 83 124 169 100 103 108 84 99

36% 36% 35% 35% 33% 40% 31% 41% 31% 34% 42% 43% 21% 26% 43% 38% 33% 35% 41% 36% 34% 40% 35%

G G IMN M* * * IMN* Q

Neither agree nor disagree (3) 232 122 110 44 46 42 59 41 57 48 33 13 11 12 15 43 79 108 45 63 70 38 61

21% 22% 20% 23% 20% 19% 26% 18% 22% 27% 20% 14% 29% 21% 17% 19% 21% 22% 19% 22% 22% 19% 21%

L * * * *

Tend to disagree (4) 150 76 73 22 41 27 25 35 38 23 21 13 7 6 11 30 53 59 37 35 46 27 43

14% 14% 14% 11% 18% 12% 11% 16% 15% 13% 13% 14% 19% 11% 12% 14% 14% 12% 15% 12% 14% 13% 15%

G * * * *

Strongly disagree (5) 58 31 27 6 11 10 18 12 17 7 7 1 4 4 4 14 24 23 10 16 18 12 11

5% 5% 5% 3% 5% 4% 8% 6% 7% 4% 5% 1% 9% 7% 5% 6% 6% 5% 4% 6% 6% 6% 4%

D L * L* * *

Don’t know 57 22 35 14 14 11 13 5 12 10 10 5 1 4 6 10 21 22 15 10 20 10 17

5% 4% 7% 7% 6% 5% 6% 2% 5% 5% 6% 5% 3% 6% 6% 5% 5% 5% 6% 4% 6% 5% 6%

H * * * *

Agree NET 600 307 293 107 116 132 116 129 134 93 91 59 16 31 54 123 198 268 134 159 167 120 154

55% 55% 54% 55% 51% 59% 50% 58% 52% 51% 56% 66% 40% 55% 60% 56% 53% 56% 56% 56% 52% 58% 54%

IJM* * * *

Disagree NET 207 107 100 27 52 37 43 48 55 30 29 14 11 10 15 44 77 83 47 51 64 39 54

19% 19% 19% 14% 23% 17% 19% 21% 21% 17% 18% 15% 28% 18% 17% 20% 21% 17% 20% 18% 20% 19% 19%

D * * * *

Mean 2,48 2,49 2,47 2,37 2,56 2,40 2,54 2,50 2,52 2,49 2,49 2,24 2,78 2,38 2,42 2,50 2,52 2,43 2,51 2,46 2,52 2,46 2,46
* L* * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q8. To what extent, if at all, do you agree or disagree with the following statements? - It would take a huge amount of effort for people to protect nature and make it more resilient for future generations

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 207 74 133 97 25 85 21 101 85 115 71 21 51 43 35 21 42 16 51 78 63 16

19% 19% 19% 19% 14% 21% 25% 17% 21% 19% 19% 18% 20% 17% 18% 22% 22% 14% 20% 17% 22% 14%

* *

Tend to agree (2) 393 148 245 175 64 154 24 215 154 215 125 53 78 92 83 41 58 40 78 176 99 40

36% 38% 35% 34% 37% 38% 29% 35% 38% 36% 33% 45% 31% 37% 43% 42% 30% 36% 31% 39% 34% 36%

* K MQ * S

Neither agree nor disagree (3) 232 77 156 128 32 72 21 139 72 116 92 24 65 54 38 13 38 23 65 92 51 23

21% 20% 22% 25% 19% 18% 25% 23% 18% 19% 24% 20% 26% 22% 20% 14% 20% 21% 26% 21% 18% 21%

F * P * U

Tend to disagree (4) 150 58 92 69 25 55 8 86 55 89 50 11 27 39 19 14 36 15 27 58 50 15

14% 15% 13% 13% 14% 14% 10% 14% 14% 15% 13% 9% 11% 16% 10% 14% 19% 13% 11% 13% 17% 13%

* * MO S

Strongly disagree (5) 58 13 45 20 14 24 3 31 24 31 22 5 11 14 7 6 12 8 11 21 18 8

5% 3% 6% 4% 8% 6% 3% 5% 6% 5% 6% 4% 4% 6% 4% 6% 6% 7% 4% 5% 6% 7%

B D * *

Don’t know 57 20 37 33 12 12 7 38 12 36 17 4 19 10 11 2 6 10 19 20 8 10

5% 5% 5% 6% 7% 3% 8% 6% 3% 6% 5% 3% 8% 4% 5% 2% 3% 9% 8% 5% 3% 9%

F F I* I Q * NQ U U

Agree NET 600 222 378 272 89 239 45 316 239 330 196 75 130 135 119 62 100 55 130 253 162 55

55% 57% 53% 52% 52% 59% 54% 52% 59% 55% 52% 63% 52% 54% 61% 64% 52% 50% 52% 57% 56% 50%

D * H K M *

Disagree NET 207 71 136 89 39 79 11 117 79 119 72 16 38 53 26 20 48 23 38 79 68 23

19% 18% 19% 17% 23% 20% 13% 19% 20% 20% 19% 14% 15% 21% 13% 20% 25% 20% 15% 18% 23% 20%

* O * MO S

Mean 2,48 2,42 2,51 2,47 2,62 2,43 2,32 2,53 2,43 2,48 2,52 2,35 2,43 2,55 2,34 2,40 2,56 2,61 2,43 2,46 2,51 2,61
* * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q8. To what extent, if at all, do you agree or disagree with the following statements? - It would take a huge amount of effort for people to protect nature and make it more resilient for future generations

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 207 109 25 11 145 62 100 69 35 120 61 24 128 57 20 174 21 10 5 86 52 55

19% 17% 17% 23% 18% 23% 20% 18% 22% 27% 14% 12% 26% 14% 11% 24% 10% 9% 12% 15% 25% 38%

* BE KL NO QR * * T STU

Tend to agree (2) 393 240 62 10 311 82 179 156 50 161 172 55 183 157 50 304 57 20 5 229 87 45

36% 38% 43% 19% 38% 30% 35% 40% 31% 36% 40% 27% 37% 39% 27% 41% 28% 18% 10% 39% 41% 31%

DF DF * DF L L O O QR * * S S S

Neither agree nor disagree (3) 232 138 25 14 178 55 108 77 36 64 99 66 68 102 59 108 81 35 18 137 31 14

21% 22% 17% 29% 21% 20% 21% 20% 22% 14% 23% 32% 14% 25% 32% 15% 40% 33% 39% 23% 15% 10%

* J JK M M P P* TUV* UV

Tend to disagree (4) 150 82 19 11 112 37 65 56 24 57 66 26 66 57 26 101 25 22 8 86 31 14

14% 13% 13% 23% 14% 14% 13% 14% 15% 13% 15% 13% 14% 14% 14% 14% 12% 21% 17% 15% 15% 9%

* * *

Strongly disagree (5) 58 38 6 1 45 13 24 22 11 27 9 21 33 7 18 36 4 15 8 29 5 13

5% 6% 4% 2% 5% 5% 5% 6% 7% 6% 2% 10% 7% 2% 10% 5% 2% 15% 18% 5% 3% 9%

* K K N N PQ* TU* U

Don’t know 57 26 8 2 36 21 31 11 6 14 20 14 10 27 10 15 16 5 2 20 5 5

5% 4% 6% 4% 4% 8% 6% 3% 4% 3% 5% 7% 2% 7% 5% 2% 8% 4% 4% 3% 2% 4%

* BE H J M M P * *

Agree NET 600 348 87 21 457 144 278 225 85 281 233 79 311 214 70 478 77 29 10 315 139 100

55% 55% 60% 42% 55% 53% 55% 57% 53% 63% 54% 38% 64% 53% 38% 65% 38% 27% 22% 54% 66% 69%

D * KL L NO O QR * * S ST ST

Disagree NET 207 120 25 13 157 50 89 78 35 84 75 47 99 64 44 137 29 38 16 115 37 26

19% 19% 17% 25% 19% 19% 18% 20% 22% 19% 18% 23% 20% 16% 24% 19% 14% 35% 35% 20% 17% 18%

* N PQ* TUV*

Mean 2,48 2,51 2,40 2,61 2,50 2,42 2,44 2,49 2,53 2,33 2,49 2,81 2,36 2,47 2,84 2,34 2,66 3,14 3,19 2,55 2,28 2,18
* J JK MN P PQ* TUV* UV

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q8. To what extent, if at all, do you agree or disagree with the following statements? - When choosing where to live or where to visit, I would be more attracted to cities that work to protect nature, than to cities that do not do this

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 212 102 111 42 42 52 30 46 47 32 25 17 6 11 24 51 76 92 44 59 63 44 46

19% 18% 21% 22% 18% 23% 13% 21% 18% 18% 16% 19% 16% 19% 26% 23% 20% 19% 18% 21% 20% 21% 16%

G G G * * * *

Tend to agree (2) 300 143 157 57 64 58 62 59 76 57 51 21 13 10 17 54 103 133 64 72 87 54 87

27% 26% 29% 29% 28% 26% 27% 26% 29% 31% 31% 23% 34% 18% 19% 25% 27% 28% 27% 26% 27% 26% 30%

O O * * * *

Neither agree nor disagree (3) 337 181 155 44 69 71 79 75 82 50 42 29 11 19 30 73 122 134 81 90 91 68 88

31% 32% 29% 23% 30% 32% 34% 33% 32% 28% 26% 32% 28% 34% 33% 33% 32% 28% 34% 32% 29% 33% 31%

D D D * * * *

Tend to disagree (4) 78 42 35 18 16 11 16 16 19 11 19 7 5 3 5 9 23 41 14 16 29 11 22

7% 8% 7% 10% 7% 5% 7% 7% 7% 6% 12% 8% 12% 4% 5% 4% 6% 9% 6% 6% 9% 5% 8%

P * * * *

Strongly disagree (5) 79 47 32 9 18 14 22 15 18 14 11 7 4 5 2 17 26 32 21 20 24 15 21

7% 8% 6% 5% 8% 6% 10% 7% 7% 8% 7% 8% 10% 10% 2% 8% 7% 7% 9% 7% 7% 7% 7%

* * * *

Don’t know 92 43 49 23 20 16 21 13 15 17 13 9 - 8 13 15 26 49 17 25 26 18 23

8% 8% 9% 12% 9% 7% 9% 6% 6% 10% 8% 10% - 15% 15% 7% 7% 10% 7% 9% 8% 8% 8%

H * * IM* IMP*

Agree NET 512 244 267 98 106 111 92 105 123 89 76 38 20 21 41 104 179 224 109 131 150 97 133

47% 44% 50% 51% 47% 50% 40% 47% 48% 49% 47% 42% 50% 37% 45% 48% 48% 47% 45% 46% 47% 47% 46%

G G * * * *

Disagree NET 157 89 67 28 33 26 39 31 38 25 30 14 9 8 7 26 49 73 35 36 53 25 43

14% 16% 13% 15% 15% 12% 17% 14% 15% 14% 19% 16% 22% 14% 7% 12% 13% 15% 14% 13% 16% 12% 15%

O * O* * *

Mean 2,51 2,59 2,43 2,40 2,54 2,41 2,70 2,50 2,53 2,50 2,60 2,58 2,66 2,62 2,27 2,45 2,48 2,51 2,57 2,48 2,53 2,47 2,56
C DF O * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q8. To what extent, if at all, do you agree or disagree with the following statements? - When choosing where to live or where to visit, I would be more attracted to cities that work to protect nature, than to cities that do not do this

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 212 63 149 90 31 92 13 107 92 123 72 18 54 41 32 28 40 17 54 73 68 17

19% 16% 21% 17% 18% 23% 16% 18% 23% 20% 19% 15% 21% 16% 16% 29% 21% 15% 21% 16% 24% 15%

D * NOR* T

Tend to agree (2) 300 118 182 141 30 128 18 153 128 155 107 38 57 73 57 27 63 22 57 130 90 22

27% 30% 26% 27% 17% 32% 22% 25% 32% 26% 28% 32% 23% 29% 29% 28% 33% 20% 23% 29% 31% 20%

E E * H * MR SV

Neither agree nor disagree (3) 337 118 219 161 64 111 26 199 111 183 112 42 80 84 53 27 52 40 80 137 79 40

31% 30% 31% 31% 37% 28% 32% 33% 28% 30% 30% 35% 32% 33% 28% 27% 27% 36% 32% 31% 27% 36%

F * *

Tend to disagree (4) 78 31 47 40 13 25 5 48 25 45 29 4 17 14 20 7 13 7 17 33 20 7

7% 8% 7% 8% 8% 6% 6% 8% 6% 7% 8% 3% 7% 5% 10% 7% 7% 7% 7% 7% 7% 7%

* *

Strongly disagree (5) 79 30 49 36 22 21 5 53 21 46 25 8 16 18 19 3 16 8 16 37 19 8

7% 8% 7% 7% 13% 5% 6% 9% 5% 8% 7% 7% 6% 7% 10% 3% 8% 7% 6% 8% 6% 7%

DF * I *

Don’t know 92 29 62 54 12 26 15 51 26 51 32 9 27 22 13 6 7 17 27 35 13 17

8% 8% 9% 10% 7% 6% 18% 8% 6% 8% 9% 7% 11% 9% 7% 6% 4% 15% 11% 8% 5% 15%

F HI* Q * OQ U TU

Agree NET 512 181 331 231 61 220 31 260 220 278 178 56 111 115 89 55 103 39 111 203 158 39

47% 46% 47% 44% 35% 55% 38% 43% 55% 46% 47% 47% 44% 45% 46% 57% 54% 35% 44% 46% 55% 35%

E DE * GH MR* MR STV

Disagree NET 157 61 96 75 36 46 10 101 46 90 54 12 33 31 38 10 29 16 33 70 39 16

14% 16% 14% 14% 21% 11% 12% 17% 11% 15% 14% 10% 13% 12% 20% 10% 15% 14% 13% 16% 13% 14%

F * I N *

Mean 2,51 2,58 2,48 2,55 2,79 2,35 2,55 2,62 2,35 2,52 2,51 2,52 2,48 2,54 2,65 2,23 2,46 2,66 2,48 2,59 2,39 2,66
F DF * I P P * P* U *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

89



Home

J-10-091774-12 - 5th - 7th May 2021

Internal Use Only

Research on Global Commons - Sweden

All adults aged 16-65 in Sweden

Q8. To what extent, if at all, do you agree or disagree with the following statements? - When choosing where to live or where to visit, I would be more attracted to cities that work to protect nature, than to cities that do not do this

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 212 121 32 9 161 51 73 78 56 149 48 13 155 42 14 181 19 10 2 93 50 60

19% 19% 22% 18% 20% 19% 14% 20% 34% 34% 11% 7% 32% 10% 8% 25% 9% 9% 4% 16% 24% 42%

* G GH KL NO QR * * S ST STU

Tend to agree (2) 300 175 38 16 229 71 127 123 41 130 128 41 146 117 37 231 42 16 4 168 62 46

27% 28% 26% 32% 28% 26% 25% 32% 26% 29% 30% 20% 30% 29% 20% 31% 21% 15% 8% 29% 29% 31%

* G L L O O QR * * S S S

Neither agree nor disagree (3) 337 204 38 14 256 81 169 114 39 96 161 72 113 152 64 206 88 33 15 191 65 25

31% 32% 26% 28% 31% 30% 33% 29% 24% 22% 38% 35% 23% 37% 35% 28% 43% 31% 33% 33% 31% 17%

* I J J M M PR * V* V V

Tend to disagree (4) 78 45 9 1 55 22 43 23 10 27 27 24 28 33 17 41 21 12 5 51 6 6

7% 7% 6% 2% 7% 8% 8% 6% 6% 6% 6% 11% 6% 8% 9% 6% 10% 11% 11% 9% 3% 4%

* JK P P* U* U

Strongly disagree (5) 79 43 9 7 59 20 53 19 8 15 23 41 19 20 40 32 16 27 19 37 11 4

7% 7% 7% 14% 7% 7% 10% 5% 5% 3% 5% 20% 4% 5% 22% 4% 8% 25% 41% 6% 5% 3%

* HI JK MN PQ* TUV*

Don’t know 92 46 18 3 67 25 41 33 9 26 41 16 28 44 11 48 18 8 2 46 17 5

8% 7% 12% 5% 8% 9% 8% 9% 6% 6% 10% 8% 6% 11% 6% 6% 9% 8% 4% 8% 8% 3%

* M * *

Agree NET 512 296 70 25 390 122 200 202 97 279 176 55 301 159 51 412 61 26 5 261 112 106

47% 47% 48% 50% 47% 45% 40% 52% 60% 63% 41% 26% 61% 39% 28% 56% 30% 25% 12% 44% 53% 73%

* G G KL L NO O QR * * S ST STU

Disagree NET 157 87 19 8 115 42 96 41 17 42 50 65 47 53 57 73 37 38 23 89 17 10

14% 14% 13% 17% 14% 16% 19% 11% 11% 9% 12% 31% 10% 13% 31% 10% 18% 36% 52% 15% 8% 7%

* HI JK MN P PQ* TUV* UV

Mean 2,51 2,51 2,42 2,62 2,50 2,55 2,73 2,38 2,17 2,11 2,61 3,20 2,16 2,65 3,19 2,29 2,85 3,29 3,79 2,58 2,31 1,91
* * HI I J JK M MN P PQ* TUV* UV V

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q9. To what extent, if at all, do you agree or disagree with the following statements? - Summary

All Adults aged 16-65 in Sweden

Q9. To what extent, if at all, do you agree or disagree 

with the following statements?

The Covid-

19 

pandemic 

is a unique 

moment 

to 

transform 

societies 

to be able 

to better 

deal with 

‘shocks’ 

(such as 

pandemics 

and other 

extreme 

events) in 

future

People 

have 

enough to 

worry 

about 

with Covid-

19 right 

now, this 

is not the 

time to be 

talking 

about 

restoring 

nature

The Covid-

19 

pandemic 

has shown 

how 

quickly 

people 

can 

change 

their 

behaviour 

in a crisis

Sweden’s 

governme

nt should 

communic

ate 

directly 

with 

people 

about 

restoring 

nature, in 

a way 

similar to 

how they 

have 

communic

ated 

about the 

Covid-19 

pandemic

The Covid-

19 

pandemic 

has made 

me more 

aware of 

how 

connected 

people are 

to others 

across the 

world

(A) (B) (C) (D) (E)

Unweighted base 1097 1097 1097 1097 1097

Weighted base 1097 1097 1097 1097 1097

Strongly agree (1) 312 60 348 259 246

28% 5% 32% 24% 22%

BDE ABDE B B

Tend to agree (2) 416 120 397 381 349

38% 11% 36% 35% 32%

BE BE B B

Neither agree nor disagree (3) 226 234 204 257 281

21% 21% 19% 23% 26%

C ABC

Tend to disagree (4) 48 269 75 66 86

4% 25% 7% 6% 8%

ACDE A A

Strongly disagree (5) 42 372 44 70 89

4% 34% 4% 6% 8%

ACDE AC AC

Don’t know 53 42 29 64 46

5% 4% 3% 6% 4%

C C BCE C

Agree NET 728 180 745 640 595

66% 16% 68% 58% 54%

BDE BDE BE B

Disagree NET 90 642 118 136 175

8% 58% 11% 12% 16%

ACDE A A ACD

Mean 2,13 3,73 2,13 2,33 2,45
ACDE AC ACD

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D/E   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D/E   Minimum Base: 30(**) Small Base: 100(*)
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Q9. To what extent, if at all, do you agree or disagree with the following statements? - The Covid-19 pandemic is a unique moment to transform societies to be able to better deal with ‘shocks’ (such as pandemics and other extreme events) in future

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 312 139 173 57 68 70 59 59 72 62 46 24 9 14 22 63 120 132 59 80 89 71 72

28% 25% 32% 30% 30% 31% 25% 26% 28% 34% 28% 27% 23% 24% 25% 29% 32% 28% 25% 28% 28% 34% 25%

B * * * * W

Tend to agree (2) 416 218 198 71 83 82 90 89 93 63 59 35 17 21 36 93 130 186 99 107 127 70 112

38% 39% 37% 37% 36% 37% 39% 40% 36% 35% 36% 39% 42% 37% 40% 42% 35% 39% 41% 38% 40% 34% 39%

* * * *

Neither agree nor disagree (3) 226 127 99 34 49 47 47 49 56 39 28 17 9 16 21 41 80 96 49 58 57 45 66

21% 23% 18% 18% 22% 21% 20% 22% 22% 21% 17% 19% 24% 28% 23% 19% 21% 20% 20% 21% 18% 22% 23%

* * * *

Tend to disagree (4) 48 24 24 14 9 5 14 6 15 5 14 6 1 - 2 6 22 18 9 10 12 11 16

4% 4% 5% 7% 4% 2% 6% 3% 6% 3% 8% 6% 3% - 3% 3% 6% 4% 4% 4% 4% 5% 5%

FH JNP * * * *

Strongly disagree (5) 42 31 11 4 8 7 10 12 9 5 8 2 2 5 2 8 10 23 9 17 15 4 6

4% 6% 2% 2% 4% 3% 5% 5% 3% 3% 5% 2% 4% 10% 3% 4% 3% 5% 4% 6% 5% 2% 2%

C * * * * VW

Don’t know 53 19 34 12 10 12 10 8 13 7 8 7 2 1 6 9 12 25 16 10 20 8 15

5% 3% 6% 6% 5% 5% 5% 4% 5% 4% 5% 7% 4% 2% 7% 4% 3% 5% 7% 4% 6% 4% 5%

B * * * * Q

Agree NET 728 357 371 128 151 152 149 147 165 125 105 59 26 34 58 155 250 319 158 187 216 141 183

66% 64% 69% 67% 66% 68% 65% 66% 64% 69% 64% 65% 65% 61% 64% 71% 67% 66% 66% 66% 68% 68% 64%

* * * *

Disagree NET 90 55 35 18 17 12 25 19 24 10 22 8 3 5 5 13 32 41 17 27 27 15 22

8% 10% 6% 9% 7% 6% 11% 8% 9% 6% 13% 9% 7% 10% 5% 6% 9% 8% 7% 10% 8% 7% 8%

C F JP * * * *

Mean 2,13 2,24 2,01 2,09 2,11 2,04 2,22 2,19 2,16 2,02 2,22 2,12 2,20 2,33 2,13 2,06 2,10 2,15 2,15 2,18 2,12 2,04 2,16
C * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q9. To what extent, if at all, do you agree or disagree with the following statements? - The Covid-19 pandemic is a unique moment to transform societies to be able to better deal with ‘shocks’ (such as pandemics and other extreme events) in future

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 312 104 208 141 42 129 24 159 129 164 107 41 80 74 41 29 68 19 80 115 97 19

28% 27% 29% 27% 25% 32% 29% 26% 32% 27% 28% 34% 32% 29% 21% 30% 35% 17% 32% 26% 34% 17%

* H OR R R* OR V TV

Tend to agree (2) 416 152 264 195 58 163 27 226 163 236 138 42 84 96 82 39 69 46 84 178 107 46

38% 39% 37% 37% 34% 40% 32% 37% 40% 39% 37% 35% 34% 38% 42% 40% 36% 41% 34% 40% 37% 41%

* *

Neither agree nor disagree (3) 226 87 139 119 44 63 15 148 63 132 72 22 46 47 50 21 40 22 46 97 61 22

21% 22% 20% 23% 25% 16% 18% 24% 16% 22% 19% 19% 18% 19% 26% 21% 21% 20% 18% 22% 21% 20%

F F * I *

Tend to disagree (4) 48 21 27 22 10 16 7 26 16 27 21 1 15 14 4 6 3 7 15 18 9 7

4% 5% 4% 4% 6% 4% 8% 4% 4% 5% 5% 1% 6% 5% 2% 6% 2% 6% 6% 4% 3% 6%

* L L Q *

Strongly disagree (5) 42 8 34 16 6 20 2 19 20 13 18 10 12 11 8 - 8 3 12 19 8 3

4% 2% 5% 3% 3% 5% 3% 3% 5% 2% 5% 8% 5% 4% 4% - 4% 3% 5% 4% 3% 3%

B * J J P *

Don’t know 53 17 36 29 11 13 8 32 13 30 20 3 14 10 8 3 3 15 14 18 6 15

5% 4% 5% 6% 7% 3% 10% 5% 3% 5% 5% 2% 6% 4% 4% 3% 2% 13% 6% 4% 2% 13%

I* Q * MNOPQ U STU

Agree NET 728 256 472 336 101 292 51 385 292 399 245 83 165 170 123 68 137 65 165 293 204 65

66% 66% 67% 64% 59% 72% 62% 63% 72% 66% 65% 70% 65% 68% 64% 70% 71% 59% 65% 66% 71% 59%

DE * GH * R V

Disagree NET 90 29 61 38 16 36 9 45 36 41 39 11 27 25 12 6 11 10 27 37 17 10

8% 8% 9% 7% 9% 9% 11% 7% 9% 7% 10% 9% 11% 10% 6% 6% 6% 9% 11% 8% 6% 9%

* * U

Mean 2,13 2,13 2,13 2,14 2,25 2,07 2,15 2,17 2,07 2,11 2,17 2,11 2,13 2,14 2,22 2,04 2,01 2,25 2,13 2,18 2,02 2,25
* * * U*

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q9. To what extent, if at all, do you agree or disagree with the following statements? - The Covid-19 pandemic is a unique moment to transform societies to be able to better deal with ‘shocks’ (such as pandemics and other extreme events) in future

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 312 160 38 17 215 96 123 130 54 179 93 39 201 74 35 258 34 12 7 132 77 81

28% 25% 26% 34% 26% 36% 24% 33% 33% 40% 22% 19% 41% 18% 19% 35% 17% 11% 15% 22% 36% 56%

* BE G G KL NO QR * * ST STU

Tend to agree (2) 416 249 65 18 333 83 194 147 63 166 186 60 193 172 49 305 64 35 8 248 86 45

38% 39% 45% 37% 40% 31% 38% 38% 39% 37% 43% 29% 39% 42% 27% 41% 32% 33% 17% 42% 40% 31%

F F * F L L O O Q * * SV S

Neither agree nor disagree (3) 226 148 21 8 177 50 107 83 26 66 98 56 66 100 55 118 76 27 14 133 33 14

21% 23% 15% 15% 21% 18% 21% 21% 16% 15% 23% 27% 13% 24% 30% 16% 37% 26% 32% 23% 15% 10%

CE * J J M M P P* UV* UV

Tend to disagree (4) 48 29 5 1 35 14 27 15 5 12 17 20 11 22 16 23 10 12 5 31 8 -

4% 5% 3% 2% 4% 5% 5% 4% 3% 3% 4% 10% 2% 5% 9% 3% 5% 11% 11% 5% 4% -

* JK M M P* V* V V

Strongly disagree (5) 42 24 2 3 30 12 28 5 9 8 12 20 9 13 20 18 8 14 10 20 4 3

4% 4% 2% 7% 4% 4% 5% 1% 5% 2% 3% 10% 2% 3% 11% 3% 4% 13% 23% 3% 2% 2%

* H H JK MN PQ* TUV*

Don’t know 53 23 13 2 38 15 27 11 4 12 22 12 10 27 8 16 11 7 1 22 4 1

5% 4% 9% 4% 5% 6% 5% 3% 3% 3% 5% 6% 2% 7% 4% 2% 5% 7% 3% 4% 2% 1%

BE * B J M P P* *

Agree NET 728 410 103 36 548 179 317 277 117 345 278 99 394 246 84 563 98 47 15 380 163 126

66% 65% 71% 71% 66% 67% 63% 71% 72% 78% 65% 48% 81% 60% 46% 76% 48% 44% 32% 65% 77% 87%

* G G KL L NO O QR * * S ST STU

Disagree NET 90 53 7 5 65 25 54 20 14 20 29 40 20 35 36 41 19 25 15 52 12 3

8% 8% 5% 9% 8% 9% 11% 5% 9% 5% 7% 19% 4% 9% 20% 6% 9% 24% 33% 9% 5% 2%

* H JK M MN PQ* TUV* V

Mean 2,13 2,19 2,00 2,07 2,15 2,06 2,25 2,00 2,06 1,85 2,19 2,60 1,82 2,28 2,64 1,95 2,46 2,80 3,09 2,22 1,91 1,61
* H J JK M MN P PQ* TUV* UV V

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q9. To what extent, if at all, do you agree or disagree with the following statements? - People have enough to worry about with Covid-19 right now, this is not the time to be talking about restoring nature

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 60 40 20 15 9 17 12 7 15 6 10 6 - 8 5 10 17 28 16 17 16 10 18

5% 7% 4% 8% 4% 8% 5% 3% 6% 3% 6% 7% - 14% 6% 4% 4% 6% 7% 6% 5% 5% 6%

C * * IJMP* *

Tend to agree (2) 120 61 58 24 23 17 24 31 38 18 20 7 3 2 7 25 51 46 22 28 39 23 29

11% 11% 11% 12% 10% 8% 10% 14% 15% 10% 12% 8% 8% 4% 7% 11% 14% 10% 9% 10% 12% 11% 10%

F N * * * *

Neither agree nor disagree (3) 234 124 110 41 40 48 60 45 40 41 36 27 15 14 14 48 76 101 57 59 72 42 61

21% 22% 20% 21% 18% 21% 26% 20% 15% 22% 22% 30% 37% 25% 16% 22% 20% 21% 24% 21% 22% 20% 21%

E IO* IO* * *

Tend to disagree (4) 269 134 136 44 60 51 58 56 71 33 34 20 11 13 30 57 78 131 61 61 77 52 80

25% 24% 25% 23% 26% 23% 25% 25% 28% 18% 21% 22% 28% 24% 34% 26% 21% 27% 25% 22% 24% 25% 28%

J * * * JK* Q

Strongly disagree (5) 372 179 193 54 83 85 69 81 85 75 54 27 11 17 28 76 142 150 80 107 107 73 85

34% 32% 36% 28% 36% 38% 30% 36% 33% 42% 33% 29% 27% 30% 31% 35% 38% 31% 33% 38% 33% 35% 30%

D * * * * W

Don’t know 42 20 22 14 12 5 8 3 9 8 9 3 - 1 6 4 11 25 5 10 9 9 13

4% 4% 4% 7% 5% 2% 3% 1% 4% 5% 6% 4% - 3% 7% 2% 3% 5% 2% 4% 3% 4% 5%

FH H * * * P*

Agree NET 180 101 79 39 32 35 36 38 52 24 30 13 3 11 12 34 68 74 38 45 55 33 47

16% 18% 15% 20% 14% 15% 16% 17% 20% 13% 19% 15% 8% 19% 13% 16% 18% 15% 16% 16% 17% 16% 17%

* * * *

Disagree NET 642 313 328 98 143 136 127 138 156 108 87 47 22 30 58 133 220 281 141 168 184 124 165

58% 56% 61% 51% 63% 61% 55% 62% 61% 60% 54% 52% 55% 53% 64% 61% 59% 58% 58% 60% 57% 60% 58%

D D * * * *

Mean 3,73 3,65 3,82 3,55 3,86 3,78 3,66 3,79 3,70 3,89 3,66 3,62 3,73 3,52 3,81 3,77 3,76 3,72 3,71 3,79 3,71 3,78 3,67
B D * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q9. To what extent, if at all, do you agree or disagree with the following statements? - People have enough to worry about with Covid-19 right now, this is not the time to be talking about restoring nature

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 60 25 35 34 11 15 7 39 15 25 25 10 20 18 6 5 8 3 20 24 13 3

5% 6% 5% 7% 7% 4% 9% 6% 4% 4% 7% 9% 8% 7% 3% 5% 4% 3% 8% 5% 4% 3%

I* O *

Tend to agree (2) 120 40 80 71 14 35 9 75 35 65 40 15 26 31 16 6 27 13 26 47 33 13

11% 10% 11% 14% 8% 9% 11% 12% 9% 11% 11% 12% 10% 12% 9% 6% 14% 12% 10% 11% 11% 12%

F * *

Neither agree nor disagree (3) 234 75 159 117 56 61 23 150 61 131 84 19 59 49 45 24 27 30 59 93 51 30

21% 19% 23% 22% 33% 15% 27% 25% 15% 22% 22% 16% 24% 19% 23% 25% 14% 27% 24% 21% 18% 27%

F DF I* I Q Q Q* Q U

Tend to disagree (4) 269 111 158 134 33 103 19 148 103 166 84 20 43 58 59 30 51 29 43 117 81 29

25% 29% 22% 26% 19% 25% 23% 24% 25% 28% 22% 17% 17% 23% 31% 31% 27% 26% 17% 26% 28% 26%

C * L M M* M S S

Strongly disagree (5) 372 124 248 147 52 173 21 178 173 194 125 54 89 88 61 33 75 27 89 149 107 27

34% 32% 35% 28% 30% 43% 25% 29% 43% 32% 33% 45% 35% 35% 32% 34% 39% 24% 35% 34% 37% 24%

DE * GH JK R R * R V V

Don’t know 42 15 26 19 6 17 4 20 17 21 19 2 15 8 6 - 4 9 15 14 4 9

4% 4% 4% 4% 3% 4% 5% 3% 4% 4% 5% 1% 6% 3% 3% - 2% 8% 6% 3% 1% 8%

* PQ * PQ U TU

Agree NET 180 64 115 105 25 49 17 114 49 90 65 25 46 49 22 11 35 17 46 71 45 17

16% 17% 16% 20% 15% 12% 20% 19% 12% 15% 17% 21% 18% 20% 11% 11% 18% 15% 18% 16% 16% 15%

F I* I O *

Disagree NET 642 235 407 281 85 276 39 326 276 359 209 74 131 146 120 63 126 56 131 266 189 56

58% 60% 57% 54% 49% 68% 47% 53% 68% 60% 55% 62% 52% 58% 62% 64% 66% 50% 52% 60% 65% 50%

DE * GH MR R* MR SV

Mean 3,73 3,72 3,74 3,57 3,60 4,00 3,46 3,60 4,00 3,75 3,68 3,79 3,65 3,68 3,82 3,82 3,84 3,60 3,65 3,74 3,84 3,60
DE * GH * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q9. To what extent, if at all, do you agree or disagree with the following statements? - People have enough to worry about with Covid-19 right now, this is not the time to be talking about restoring nature

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 60 31 6 5 42 18 34 14 13 11 21 27 13 21 26 26 16 16 11 43 3 -

5% 5% 4% 9% 5% 7% 7% 3% 8% 3% 5% 13% 3% 5% 14% 4% 8% 15% 23% 7% 1% -

* H H JK MN P PQ* TUV* UV

Tend to agree (2) 120 79 15 3 97 23 62 34 20 27 52 38 28 53 37 61 29 24 6 75 13 10

11% 13% 10% 6% 12% 8% 12% 9% 12% 6% 12% 18% 6% 13% 20% 8% 14% 22% 14% 13% 6% 7%

* J J M MN P P* * U

Neither agree nor disagree (3) 234 142 25 10 177 57 126 65 31 40 114 75 49 116 64 113 86 28 12 144 34 7

21% 22% 17% 20% 21% 21% 25% 17% 19% 9% 27% 36% 10% 28% 35% 15% 42% 26% 27% 25% 16% 5%

* H J JK M M PR P* V* UV V

Tend to disagree (4) 269 162 38 7 207 63 131 97 34 112 127 30 126 118 26 201 40 18 6 154 56 33

25% 26% 26% 15% 25% 23% 26% 25% 21% 25% 30% 14% 26% 29% 14% 27% 20% 17% 14% 26% 26% 23%

* L L O O QR * *

Strongly disagree (5) 372 202 53 24 279 93 136 167 61 240 100 31 262 84 24 322 26 16 8 156 100 93

34% 32% 37% 49% 34% 34% 27% 43% 38% 54% 23% 15% 54% 21% 13% 44% 13% 15% 18% 27% 47% 64%

BE* G G KL L NO O QR * * ST STU

Don’t know 42 16 8 1 25 16 17 14 3 14 14 7 11 16 6 15 7 4 2 15 6 1

4% 3% 5% 2% 3% 6% 3% 4% 2% 3% 3% 3% 2% 4% 3% 2% 3% 4% 4% 2% 3% 1%

* BE * *

Agree NET 180 110 21 7 139 41 96 48 33 38 73 65 41 74 63 88 45 40 17 118 16 10

16% 17% 15% 15% 17% 15% 19% 12% 20% 9% 17% 31% 8% 18% 35% 12% 22% 38% 38% 20% 8% 7%

* H H J JK M MN P PQ* TUV* UV

Disagree NET 642 364 91 32 486 155 268 263 95 353 228 60 388 202 49 523 66 34 14 310 156 126

58% 57% 63% 63% 59% 58% 53% 67% 59% 80% 53% 29% 79% 50% 27% 71% 32% 32% 32% 53% 74% 87%

* G KL L NO O QR * * S ST STU

Mean 3,73 3,69 3,85 3,90 3,73 3,75 3,56 3,98 3,69 4,27 3,56 3,00 4,24 3,49 2,91 4,01 3,16 2,93 2,88 3,53 4,15 4,45
* GI KL L NO O QR * * S ST STU

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q9. To what extent, if at all, do you agree or disagree with the following statements? - The Covid-19 pandemic has shown how quickly people can change their behaviour in a crisis

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 348 179 169 57 77 82 65 67 82 66 49 29 11 14 33 64 125 155 68 78 104 71 94

32% 32% 31% 29% 34% 37% 28% 30% 32% 37% 30% 32% 28% 25% 37% 29% 33% 32% 28% 28% 33% 34% 33%

* * * *

Tend to agree (2) 397 192 205 60 78 72 87 100 89 63 56 34 10 21 27 96 129 173 95 111 116 54 115

36% 34% 38% 31% 34% 32% 38% 45% 35% 35% 35% 38% 25% 37% 30% 44% 34% 36% 39% 39% 36% 26% 40%

DEF * * * * IMO V V V

Neither agree nor disagree (3) 204 100 104 45 43 40 40 36 50 28 28 16 10 13 21 38 65 86 53 52 60 50 42

19% 18% 19% 23% 19% 18% 18% 16% 20% 15% 18% 18% 25% 22% 23% 17% 17% 18% 22% 18% 19% 24% 15%

* * * * W

Tend to disagree (4) 75 40 35 12 18 17 19 10 19 16 14 7 2 3 1 12 33 29 12 19 18 21 17

7% 7% 6% 6% 8% 8% 8% 5% 7% 9% 9% 8% 5% 6% 1% 6% 9% 6% 5% 7% 6% 10% 6%

O O O O* * * *

Strongly disagree (5) 44 31 13 8 4 7 15 10 12 4 6 3 4 5 3 6 15 22 7 11 14 5 13

4% 5% 2% 4% 2% 3% 7% 4% 4% 2% 4% 3% 11% 9% 3% 3% 4% 4% 3% 4% 4% 3% 4%

C E * JP* J* *

Don’t know 29 18 12 12 8 5 4 1 6 4 8 1 2 1 4 3 8 15 6 10 7 6 5

3% 3% 2% 6% 3% 2% 2% * 2% 2% 5% 1% 6% 2% 5% 1% 2% 3% 3% 4% 2% 3% 2%

GH H P * * * *

Agree NET 745 370 375 116 155 154 153 167 171 130 105 63 21 35 60 160 254 328 163 190 220 125 209

68% 66% 70% 61% 68% 69% 66% 75% 66% 72% 65% 69% 53% 62% 67% 73% 68% 68% 67% 67% 69% 60% 73%

D M * * * * M V

Disagree NET 118 71 48 19 22 24 34 20 31 20 20 10 6 8 4 19 48 51 20 30 33 26 29

11% 13% 9% 10% 10% 11% 15% 9% 12% 11% 13% 12% 15% 14% 5% 8% 13% 11% 8% 11% 10% 12% 10%

* * * *

Mean 2,13 2,17 2,08 2,19 2,06 2,06 2,25 2,08 2,16 2,03 2,17 2,13 2,41 2,35 2,00 2,08 2,14 2,12 2,13 2,17 2,11 2,18 2,07
* * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q9. To what extent, if at all, do you agree or disagree with the following statements? - The Covid-19 pandemic has shown how quickly people can change their behaviour in a crisis

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 348 129 219 146 41 161 26 161 161 208 108 32 74 73 62 33 86 21 74 135 118 21

32% 33% 31% 28% 24% 40% 32% 26% 40% 35% 29% 27% 29% 29% 32% 34% 45% 19% 29% 30% 41% 19%

DE * H R R R* MNOR V V STV

Tend to agree (2) 397 132 265 194 68 135 25 237 135 211 135 51 84 87 86 34 60 46 84 173 94 46

36% 34% 37% 37% 40% 33% 30% 39% 33% 35% 36% 43% 33% 34% 44% 35% 31% 41% 33% 39% 33% 41%

* MNQ *

Neither agree nor disagree (3) 204 75 129 109 40 55 20 129 55 107 75 22 46 61 26 20 24 26 46 87 44 26

19% 19% 18% 21% 23% 14% 24% 21% 14% 18% 20% 19% 18% 24% 14% 21% 13% 24% 18% 20% 15% 24%

F F I* I OQ * OQ

Tend to disagree (4) 75 30 45 39 14 22 6 47 22 40 27 8 22 20 9 4 11 9 22 28 15 9

7% 8% 6% 8% 8% 5% 7% 8% 5% 7% 7% 7% 9% 8% 5% 4% 6% 8% 9% 6% 5% 8%

* *

Strongly disagree (5) 44 15 28 18 5 21 2 20 21 22 17 5 13 7 10 4 8 3 13 17 11 3

4% 4% 4% 3% 3% 5% 3% 3% 5% 4% 4% 4% 5% 3% 5% 4% 4% 2% 5% 4% 4% 2%

* *

Don’t know 29 8 21 16 3 10 3 16 10 14 14 1 12 4 1 3 3 6 12 5 6 6

3% 2% 3% 3% 2% 3% 3% 3% 3% 2% 4% 1% 5% 2% 1% 3% 1% 6% 5% 1% 2% 6%

* NOQ * NOQ T T

Agree NET 745 261 484 340 110 295 51 398 295 420 243 82 158 160 147 67 145 67 158 307 212 67

68% 67% 68% 65% 64% 73% 62% 65% 73% 70% 64% 69% 63% 64% 76% 69% 76% 60% 63% 69% 74% 60%

DE * GH MNR * MNR SV

Disagree NET 118 45 73 57 19 42 8 68 42 62 44 13 35 27 19 7 19 11 35 45 26 11

11% 12% 10% 11% 11% 11% 10% 11% 11% 10% 12% 11% 14% 11% 10% 7% 10% 10% 14% 10% 9% 10%

* *

Mean 2,13 2,14 2,12 2,19 2,25 2,00 2,16 2,21 2,00 2,07 2,20 2,18 2,23 2,20 2,06 2,06 1,92 2,29 2,23 2,14 1,96 2,29
F F * I Q Q * Q* U U U*

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

99



Home

J-10-091774-12 - 5th - 7th May 2021

Internal Use Only

Research on Global Commons - Sweden

All adults aged 16-65 in Sweden

Q9. To what extent, if at all, do you agree or disagree with the following statements? - The Covid-19 pandemic has shown how quickly people can change their behaviour in a crisis

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 348 198 33 24 255 93 142 127 73 174 123 49 197 100 48 276 41 19 6 178 78 63

32% 31% 23% 48% 31% 35% 28% 33% 45% 39% 29% 24% 40% 25% 26% 37% 20% 18% 13% 30% 37% 44%

BCE* C C GH KL NO QR * * S S ST

Tend to agree (2) 397 238 60 13 311 86 191 149 45 154 170 69 155 177 61 274 76 33 7 226 87 40

36% 38% 41% 25% 38% 32% 38% 38% 28% 35% 40% 33% 32% 43% 34% 37% 37% 31% 16% 39% 41% 27%

* I I MO * * SV SV

Neither agree nor disagree (3) 204 114 32 10 155 49 104 63 24 63 88 49 75 84 43 113 64 21 15 112 29 22

19% 18% 22% 20% 19% 18% 21% 16% 15% 14% 21% 24% 15% 21% 24% 15% 31% 20% 32% 19% 14% 15%

* J J M PR * TUV*

Tend to disagree (4) 75 44 9 1 54 21 33 29 10 33 23 18 39 23 13 45 12 16 6 41 10 14

7% 7% 7% 2% 7% 8% 6% 8% 6% 7% 5% 9% 8% 6% 7% 6% 6% 15% 14% 7% 5% 9%

* PQ* U*

Strongly disagree (5) 44 29 5 1 35 8 24 12 8 10 12 18 14 13 14 22 7 13 10 20 6 5

4% 5% 4% 3% 4% 3% 5% 3% 5% 2% 3% 9% 3% 3% 8% 3% 3% 12% 22% 3% 3% 4%

* JK MN PQ* TUV*

Don’t know 29 11 5 1 17 12 12 11 1 9 12 3 9 10 3 10 4 5 1 10 2 1

3% 2% 4% 2% 2% 4% 2% 3% * 2% 3% 1% 2% 2% 2% 1% 2% 4% 3% 2% 1% 1%

* BE P* *

Agree NET 745 436 93 37 566 179 334 276 118 328 293 118 352 277 109 550 117 52 13 404 165 103

68% 69% 64% 73% 68% 67% 66% 71% 73% 74% 68% 57% 72% 68% 60% 74% 57% 49% 29% 69% 78% 71%

* L L O QR * * S ST S

Disagree NET 118 72 15 2 90 29 57 41 18 44 35 37 53 36 27 66 19 29 16 60 15 19

11% 11% 10% 5% 11% 11% 11% 10% 11% 10% 8% 18% 11% 9% 15% 9% 9% 27% 36% 10% 7% 13%

* JK N PQ* TUV*

Mean 2,13 2,14 2,24 1,84 2,14 2,09 2,20 2,08 1,98 1,97 2,11 2,45 1,99 2,17 2,35 1,99 2,34 2,71 3,16 2,13 1,94 2,01
D * I J JK M M P PQ* TUV* U

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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All adults aged 16-65 in Sweden

Q9. To what extent, if at all, do you agree or disagree with the following statements? - Sweden’s government should communicate directly with people about restoring nature, in a way similar to how they have communicated about the Covid-19 pandemic

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 259 113 146 56 58 54 47 44 64 52 33 19 6 9 21 56 98 105 55 60 76 54 69

24% 20% 27% 29% 26% 24% 20% 20% 25% 29% 20% 21% 15% 15% 23% 26% 26% 22% 23% 21% 24% 26% 24%

B GH * * * *

Tend to agree (2) 381 183 198 70 77 79 83 71 83 63 60 30 13 22 35 74 125 172 83 102 104 78 97

35% 33% 37% 36% 34% 36% 36% 32% 32% 35% 37% 33% 34% 39% 39% 34% 33% 36% 35% 36% 32% 37% 34%

* * * *

Neither agree nor disagree (3) 257 138 118 35 45 49 63 64 63 38 40 21 9 11 19 57 83 117 57 72 78 44 63

23% 25% 22% 18% 20% 22% 27% 29% 24% 21% 24% 24% 22% 19% 21% 26% 22% 24% 24% 26% 24% 21% 22%

D DE * * * *

Tend to disagree (4) 66 42 24 15 16 12 5 19 16 10 11 9 5 4 2 9 24 28 14 13 16 8 30

6% 8% 5% 8% 7% 5% 2% 8% 6% 6% 7% 9% 12% 7% 3% 4% 6% 6% 6% 5% 5% 4% 10%

C G G G * * * * TUV

Strongly disagree (5) 70 52 18 1 14 14 23 17 19 9 10 4 6 7 6 9 27 26 17 20 24 13 13

6% 9% 3% 1% 6% 6% 10% 8% 7% 5% 6% 4% 16% 12% 7% 4% 7% 5% 7% 7% 8% 6% 5%

C D D D D * JLP* P* *

Don’t know 64 30 35 15 17 14 10 8 12 9 9 8 1 4 7 14 17 33 14 15 22 12 15

6% 5% 6% 8% 7% 6% 4% 4% 5% 5% 5% 9% 2% 7% 8% 6% 5% 7% 6% 5% 7% 6% 5%

* * * *

Agree NET 640 297 343 126 135 133 130 116 147 115 93 49 19 31 56 130 224 277 139 162 180 132 166

58% 53% 64% 66% 59% 60% 56% 52% 57% 63% 57% 54% 48% 55% 62% 60% 60% 58% 57% 57% 56% 63% 58%

B H * * * *

Disagree NET 136 94 42 16 31 26 27 36 36 20 21 12 11 11 9 18 51 54 31 33 40 20 43

12% 17% 8% 8% 13% 12% 12% 16% 14% 11% 13% 14% 28% 19% 10% 8% 14% 11% 13% 12% 13% 10% 15%

C D * IJKOP* P* *

Mean 2,33 2,50 2,15 2,07 2,30 2,30 2,43 2,50 2,36 2,20 2,38 2,38 2,80 2,58 2,26 2,22 2,32 2,32 2,36 2,36 2,36 2,22 2,34
C D D D * IJOP* JP* *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q9. To what extent, if at all, do you agree or disagree with the following statements? - Sweden’s government should communicate directly with people about restoring nature, in a way similar to how they have communicated about the Covid-19 pandemic

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 259 94 165 122 34 103 21 136 103 136 92 32 72 59 41 29 45 14 72 100 73 14

24% 24% 23% 23% 20% 25% 25% 22% 25% 23% 24% 27% 29% 23% 21% 29% 23% 13% 29% 22% 25% 13%

* R R R* R V V V

Tend to agree (2) 381 139 242 184 58 139 28 214 139 204 139 37 81 89 74 39 61 37 81 163 100 37

35% 36% 34% 35% 34% 35% 34% 35% 35% 34% 37% 31% 32% 35% 38% 40% 32% 33% 32% 37% 35% 33%

* *

Neither agree nor disagree (3) 257 85 171 130 44 82 18 156 82 147 75 34 59 54 46 15 48 35 59 100 63 35

23% 22% 24% 25% 26% 20% 22% 26% 20% 25% 20% 28% 23% 21% 24% 16% 25% 31% 23% 22% 22% 31%

* * P

Tend to disagree (4) 66 33 33 33 6 27 7 32 27 38 26 2 11 22 12 6 9 5 11 35 15 5

6% 9% 5% 6% 4% 7% 8% 5% 7% 6% 7% 2% 4% 9% 6% 6% 5% 5% 4% 8% 5% 5%

C * L L M *

Strongly disagree (5) 70 18 52 23 17 30 4 36 30 39 21 10 13 14 11 6 20 6 13 25 26 6

6% 5% 7% 4% 10% 7% 5% 6% 7% 7% 5% 9% 5% 6% 6% 6% 10% 5% 5% 6% 9% 5%

D * * M

Don’t know 64 19 45 29 12 22 4 37 22 36 23 4 16 13 9 2 9 15 16 22 11 15

6% 5% 6% 6% 7% 6% 5% 6% 6% 6% 6% 4% 6% 5% 5% 3% 5% 13% 6% 5% 4% 13%

* * MNOPQ STU

Agree NET 640 233 407 306 92 242 49 349 242 340 231 69 153 148 114 68 106 51 153 263 173 51

58% 60% 58% 59% 54% 60% 60% 57% 60% 57% 61% 58% 61% 59% 59% 69% 55% 46% 61% 59% 60% 46%

* R R R QR* V V V

Disagree NET 136 52 85 56 23 57 11 69 57 78 47 12 24 37 24 12 29 11 24 60 41 11

12% 13% 12% 11% 14% 14% 13% 11% 14% 13% 12% 10% 9% 14% 12% 12% 15% 10% 9% 14% 14% 10%

* *

Mean 2,33 2,30 2,34 2,29 2,46 2,32 2,29 2,34 2,32 2,36 2,28 2,32 2,20 2,34 2,35 2,18 2,44 2,50 2,20 2,35 2,35 2,50
* * M M* S*

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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All adults aged 16-65 in Sweden

Q9. To what extent, if at all, do you agree or disagree with the following statements? - Sweden’s government should communicate directly with people about restoring nature, in a way similar to how they have communicated about the Covid-19 pandemic

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 259 126 38 11 175 84 95 104 55 182 58 18 189 55 12 224 18 8 2 115 67 65

24% 20% 27% 22% 21% 31% 19% 27% 34% 41% 14% 9% 39% 14% 7% 30% 9% 7% 4% 20% 31% 45%

* BE G G KL NO O QR * * S ST STU

Tend to agree (2) 381 227 53 17 296 85 167 150 56 150 175 51 184 148 46 282 64 24 6 213 81 56

35% 36% 36% 33% 36% 31% 33% 38% 35% 34% 41% 25% 38% 36% 25% 38% 31% 22% 12% 36% 38% 39%

* L JL O O R * * S S S

Neither agree nor disagree (3) 257 161 30 10 201 55 129 89 27 60 135 58 68 131 53 146 83 19 9 152 39 17

23% 25% 21% 21% 24% 21% 26% 23% 16% 14% 32% 28% 14% 32% 29% 20% 41% 18% 19% 26% 19% 12%

* I J J M M PR * * UV

Tend to disagree (4) 66 40 7 4 51 15 41 16 8 25 19 22 22 25 18 37 12 16 5 44 12 1

6% 6% 5% 8% 6% 6% 8% 4% 5% 6% 4% 11% 4% 6% 10% 5% 6% 15% 11% 7% 6% *

* H JK M PQ* V* V V

Strongly disagree (5) 70 45 5 7 57 13 40 16 13 9 15 45 13 12 45 22 18 31 21 36 4 4

6% 7% 3% 14% 7% 5% 8% 4% 8% 2% 3% 22% 3% 3% 25% 3% 9% 29% 45% 6% 2% 3%

CF* H JK MN P PQ* TUV* U

Don’t know 64 34 12 1 46 18 34 16 2 18 27 13 13 36 7 27 9 9 4 26 8 2

6% 5% 8% 2% 6% 7% 7% 4% 1% 4% 6% 6% 3% 9% 4% 4% 4% 8% 8% 4% 4% 1%

* I M P* V*

Agree NET 640 353 91 28 471 169 262 254 112 332 233 69 373 203 58 506 82 31 7 329 148 121

58% 56% 63% 55% 57% 63% 52% 65% 69% 75% 54% 33% 76% 50% 32% 69% 40% 29% 16% 56% 70% 84%

* B G G KL L NO O QR * * S ST STU

Disagree NET 136 86 12 11 108 28 81 31 22 33 33 67 35 38 63 59 30 47 26 79 16 5

12% 14% 8% 22% 13% 10% 16% 8% 13% 8% 8% 33% 7% 9% 35% 8% 15% 44% 56% 14% 8% 3%

CF* H JK MN P PQ* TUV* UV

Mean 2,33 2,42 2,15 2,58 2,38 2,16 2,50 2,17 2,17 1,89 2,39 3,14 1,92 2,44 3,21 2,09 2,73 3,40 3,88 2,41 2,04 1,76
CF CF* CF HI J JK M MN P PQ* TUV* UV V

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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All adults aged 16-65 in Sweden

Q9. To what extent, if at all, do you agree or disagree with the following statements? - The Covid-19 pandemic has made me more aware of how connected people are to others across the world

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Unweighted base 1097 552 545 197 220 225 232 223 259 182 163 91 37 56 90 219 373 482 242 293 316 197 291

Weighted base 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Strongly agree (1) 246 108 138 48 50 43 50 55 58 48 38 14 8 11 21 48 90 106 49 57 75 47 67

22% 19% 26% 25% 22% 19% 22% 25% 22% 26% 23% 16% 20% 20% 24% 22% 24% 22% 20% 20% 23% 23% 23%

B * * * *

Tend to agree (2) 349 172 177 74 69 70 65 70 66 51 54 31 10 20 36 81 122 139 88 87 100 68 93

32% 31% 33% 39% 30% 31% 28% 32% 26% 28% 33% 34% 25% 35% 40% 37% 33% 29% 36% 31% 31% 33% 33%

G * * * I* I

Neither agree nor disagree (3) 281 150 131 36 57 67 67 53 77 47 33 27 13 15 20 49 96 129 56 73 81 53 74

26% 27% 24% 19% 25% 30% 29% 24% 30% 26% 20% 30% 33% 27% 22% 22% 26% 27% 23% 26% 25% 26% 26%

D D K * * * *

Tend to disagree (4) 86 48 38 16 16 17 18 19 23 18 12 6 2 3 7 15 21 43 22 18 22 17 28

8% 9% 7% 9% 7% 7% 8% 8% 9% 10% 7% 7% 6% 5% 8% 7% 6% 9% 9% 7% 7% 8% 10%

* * * *

Strongly disagree (5) 89 59 30 7 20 17 24 21 22 13 16 8 4 7 2 17 34 38 17 36 30 10 13

8% 11% 6% 3% 9% 8% 10% 10% 9% 7% 10% 9% 10% 12% 3% 8% 9% 8% 7% 13% 10% 5% 4%

C D D D O * * O* * VW W

Don’t know 46 21 25 11 14 10 7 4 12 5 10 4 2 1 3 9 11 24 11 11 12 11 13

4% 4% 5% 6% 6% 4% 3% 2% 5% 3% 6% 4% 4% 2% 4% 4% 3% 5% 4% 4% 4% 5% 4%

H * * * *

Agree NET 595 280 315 122 119 112 115 126 124 99 92 45 18 31 58 129 212 245 137 144 175 116 160

54% 50% 59% 63% 53% 50% 50% 56% 48% 54% 57% 50% 46% 55% 64% 59% 57% 51% 57% 51% 55% 56% 56%

B EFG * * * I* I

Disagree NET 175 108 67 23 37 34 42 40 46 30 27 14 7 9 10 32 55 82 38 54 53 28 40

16% 19% 13% 12% 16% 15% 18% 18% 18% 17% 17% 16% 17% 17% 11% 15% 15% 17% 16% 19% 17% 13% 14%

C * * * *

Mean 2,45 2,59 2,31 2,23 2,47 2,51 2,55 2,45 2,54 2,41 2,42 2,58 2,59 2,53 2,23 2,40 2,41 2,49 2,43 2,59 2,46 2,37 2,37
C D D D O O* * * * W

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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Q9. To what extent, if at all, do you agree or disagree with the following statements? - The Covid-19 pandemic has made me more aware of how connected people are to others across the world

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed/

Divorced/

Separated

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 375 722 548 167 382 102 613 382 581 390 126 298 243 181 86 177 112 298 424 263 112

Weighted base 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Strongly agree (1) 246 89 157 116 29 102 25 119 102 139 81 26 55 52 38 27 56 17 55 90 84 17

22% 23% 22% 22% 17% 25% 31% 19% 25% 23% 21% 22% 22% 21% 20% 28% 30% 15% 22% 20% 29% 15%

E H* H R* NOR TV

Tend to agree (2) 349 122 227 174 58 116 19 214 116 186 125 38 82 80 67 29 51 39 82 147 80 39

32% 31% 32% 33% 34% 29% 22% 35% 29% 31% 33% 32% 33% 32% 35% 30% 27% 35% 33% 33% 28% 35%

* GI *

Neither agree nor disagree (3) 281 102 179 130 47 103 20 158 103 163 83 35 61 67 51 32 44 26 61 118 76 26

26% 26% 25% 25% 28% 26% 24% 26% 26% 27% 22% 29% 24% 27% 26% 33% 23% 23% 24% 26% 26% 23%

* *

Tend to disagree (4) 86 36 50 42 12 32 8 46 32 51 30 5 18 18 16 4 19 11 18 33 24 11

8% 9% 7% 8% 7% 8% 10% 8% 8% 9% 8% 4% 7% 7% 8% 4% 10% 10% 7% 7% 8% 10%

* *

Strongly disagree (5) 89 21 68 35 16 38 5 46 38 36 40 13 18 30 12 4 16 9 18 42 19 9

8% 6% 10% 7% 9% 9% 6% 8% 9% 6% 11% 11% 7% 12% 6% 4% 8% 8% 7% 10% 7% 8%

B * J P *

Don’t know 46 19 27 25 9 12 6 28 12 26 19 1 17 5 9 1 5 9 17 14 6 9

4% 5% 4% 5% 5% 3% 7% 5% 3% 4% 5% 1% 7% 2% 5% 1% 2% 8% 7% 3% 2% 8%

* NQ * NPQ TU TU

Agree NET 595 211 384 290 87 218 44 333 218 325 205 65 137 132 106 56 107 56 137 238 164 56

54% 54% 54% 56% 51% 54% 53% 55% 54% 54% 54% 54% 55% 52% 55% 58% 56% 50% 55% 53% 57% 50%

* *

Disagree NET 175 57 118 77 28 70 13 92 70 88 69 18 36 48 28 8 35 20 36 76 43 20

16% 15% 17% 15% 16% 17% 16% 15% 17% 15% 18% 15% 14% 19% 14% 8% 18% 18% 14% 17% 15% 18%

* P * P P

Mean 2,45 2,40 2,48 2,41 2,56 2,46 2,33 2,46 2,46 2,41 2,51 2,49 2,41 2,57 2,44 2,25 2,39 2,58 2,41 2,51 2,34 2,58
* P * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Q9. To what extent, if at all, do you agree or disagree with the following statements? - The Covid-19 pandemic has made me more aware of how connected people are to others across the world

All Adults aged 16-65 in Sweden

Employment status Citizenship attitude

Concern about nature today 

(Statement 1)

Concern about nature's future 

(Statement 2)

Benefits vs cost of protecting 

nature Need for transformative change

Total Full-time Part-time

Self-

Employed

ANY 

WORKING

ANY NOT 

WORKING

National 

Citizen

National & 

Global 

Citizen

Global 

Citizen

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

NET: 

Very/extre

mely 

worried

Somewhat 

worried

NET: Not 

very/at all 

worried

Benefits 

outweigh 

costs

Neither / 

nor

Benefits 

do not 

outweigh 

costs

No 

transform

ations

1-3 

transform

ations

4-5 

transform

ations

6-7 

transform

ations

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Unweighted base 1097 530 113 41 684 413 507 382 164 448 423 205 494 403 180 736 204 104 45 574 223 144

Weighted base 1097 633 145 50 827 270 506 391 162 443 428 207 489 408 182 739 204 106 45 587 212 145

Strongly agree (1) 246 127 27 14 168 78 90 97 53 132 88 24 155 66 24 188 32 18 7 111 72 46

22% 20% 19% 28% 20% 29% 18% 25% 33% 30% 21% 12% 32% 16% 13% 26% 16% 17% 15% 19% 34% 32%

* BCE G G KL L NO Q * * ST ST

Tend to agree (2) 349 195 65 14 274 75 163 123 54 144 142 59 149 144 54 256 57 24 3 209 63 44

32% 31% 45% 29% 33% 28% 32% 32% 33% 32% 33% 29% 31% 35% 29% 35% 28% 23% 6% 36% 30% 30%

BEF * B R * * S S S

Neither agree nor disagree (3) 281 177 30 12 218 63 132 102 34 96 125 59 107 128 44 183 65 24 13 161 45 33

26% 28% 20% 24% 26% 23% 26% 26% 21% 22% 29% 28% 22% 31% 24% 25% 32% 23% 28% 27% 21% 22%

* J M * *

Tend to disagree (4) 86 50 9 3 61 25 52 28 3 33 32 21 34 32 20 48 19 15 8 43 16 10

8% 8% 6% 5% 7% 9% 10% 7% 2% 7% 7% 10% 7% 8% 11% 6% 9% 14% 18% 7% 8% 7%

* I I P* TUV*

Strongly disagree (5) 89 63 6 5 74 15 46 31 12 26 26 35 31 23 33 44 22 20 14 45 13 10

8% 10% 4% 10% 9% 5% 9% 8% 7% 6% 6% 17% 6% 6% 18% 6% 11% 19% 31% 8% 6% 7%

F * F JK MN P P* TUV*

Don’t know 46 21 8 2 31 15 23 10 5 12 15 9 12 14 7 20 9 3 1 18 2 2

4% 3% 5% 5% 4% 6% 5% 2% 3% 3% 4% 4% 2% 4% 4% 3% 5% 3% 3% 3% 1% 2%

* * *

Agree NET 595 322 92 28 442 153 253 220 108 276 230 83 304 210 78 444 89 43 9 320 135 90

54% 51% 64% 56% 53% 57% 50% 56% 66% 62% 54% 40% 62% 52% 43% 60% 44% 40% 21% 55% 64% 62%

BE * B GH KL L NO QR * * S ST S

Disagree NET 175 113 15 7 136 39 98 59 15 59 58 56 65 55 53 91 41 36 22 88 29 20

16% 18% 10% 15% 16% 15% 19% 15% 9% 13% 14% 27% 13% 13% 29% 12% 20% 34% 49% 15% 14% 14%

C * I JK MN P PQ* TUV*

Mean 2,45 2,56 2,28 2,38 2,50 2,31 2,59 2,41 2,15 2,25 2,43 2,91 2,24 2,49 2,91 2,31 2,70 2,95 3,45 2,48 2,21 2,26
CEF * CF HI I J JK M MN P P* TUV* U

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C/D/E/F,G/H/I,J/K/L,M/N/O,P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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Sample Profile

All Adults aged 16-65 in Sweden

Gender Age Region Urban / Rural Household Size

Total Male Female 16-24 25-34 35-44 45-54 55-65 Stockholm

Oestra 

Mellansve

rige Sydsverige

Norra 

Mellansve

rige

Mellersta 

Norrland

Oevre 

Norrland

Smaaland 

med 

Oearna

Vaestsveri

ge

Urban 

area

Semi-

urban area Rural area 1 2 3 4+

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W)

Total 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Total 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

* * * *

1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Male 558 558 - 65 116 123 124 131 134 97 79 49 33 25 47 95 200 246 112 167 147 106 138

51% 100% - 34% 51% 55% 54% 59% 52% 53% 49% 54% 83% 44% 52% 44% 53% 51% 46% 59% 46% 51% 48%

C D D D D * IJKLNOP* * * UW

Female 539 - 539 127 112 101 107 93 124 85 83 42 7 31 43 124 175 235 130 115 173 102 149

49% - 100% 66% 49% 45% 46% 41% 48% 47% 51% 46% 17% 56% 48% 56% 47% 49% 54% 41% 54% 49% 52%

B EFGH M M M M* * M* M* M T T

Age 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

16-24 192 65 127 192 - - - - 46 28 35 10 6 12 17 38 78 92 23 22 45 43 82

18% 12% 24% 100% - - - - 18% 15% 22% 11% 16% 21% 19% 17% 21% 19% 10% 8% 14% 21% 29%

B EFGH L * * * * S S T T TU

25-34 227 116 112 - 227 - - - 52 36 36 19 8 13 17 47 82 90 55 61 58 46 63

21% 21% 21% - 100% - - - 20% 20% 22% 21% 21% 22% 19% 21% 22% 19% 23% 21% 18% 22% 22%

DFGH * * * *

35-44 223 123 101 - - 223 - - 41 42 31 22 11 11 23 43 73 96 55 53 38 53 80

20% 22% 19% - - 100% - - 16% 23% 19% 24% 28% 19% 25% 19% 19% 20% 23% 19% 12% 25% 28%

DEGH * * * * U U TU

45-54 231 124 107 - - - 231 - 55 36 33 23 9 11 12 53 80 97 54 70 73 42 45

21% 22% 20% - - - 100% - 21% 20% 20% 25% 23% 19% 13% 24% 21% 20% 22% 25% 23% 20% 16%

DEFH O* * * * O W W

55-65 223 131 93 - - - - 223 64 40 27 17 5 11 21 39 63 105 56 76 107 24 16

20% 23% 17% - - - - 100% 25% 22% 17% 19% 12% 19% 24% 18% 17% 22% 23% 27% 33% 12% 6%

C DEFG * * * * VW VW W

Region 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Stockholm 258 134 124 46 52 41 55 64 258 - - - - - - - 116 130 12 63 88 41 65

24% 24% 23% 24% 23% 18% 24% 29% 100% - - - - - - - 31% 27% 5% 22% 28% 20% 23%

F JKLMNOP * * * * S S

Oestra Mellansverige 181 97 85 28 36 42 36 40 - 181 - - - - - - 63 73 45 47 47 42 46

17% 17% 16% 14% 16% 19% 16% 18% - 100% - - - - - - 17% 15% 19% 17% 15% 20% 16%

IKLMNOP * * * *

Sydsverige 162 79 83 35 36 31 33 27 - - 162 - - - - - 56 62 45 40 48 29 46

15% 14% 15% 18% 16% 14% 14% 12% - - 100% - - - - - 15% 13% 18% 14% 15% 14% 16%

IJLMNOP * * * *

Norra Mellansverige 90 49 42 10 19 22 23 17 - - - 90 - - - - 23 36 32 28 25 20 17

8% 9% 8% 5% 8% 10% 10% 8% - - - 100% - - - - 6% 7% 13% 10% 8% 10% 6%

IJKMNOP* * * * QR

Mellersta Norrland 40 33 7 6 8 11 9 5 - - - - 40 - - - 6 20 14 6 12 6 15

4% 6% 1% 3% 4% 5% 4% 2% - - - - 100% - - - 2% 4% 6% 2% 4% 3% 5%

C * IJKLNOP* * * Q Q

Oevre Norrland 56 25 31 12 13 11 11 11 - - - - - 56 - - 20 27 9 18 15 12 12

5% 4% 6% 6% 6% 5% 5% 5% - - - - - 100% - - 5% 6% 4% 6% 5% 6% 4%

* * IJKLMOP* *

Smaaland med Oearna 90 47 43 17 17 23 12 21 - - - - - - 90 - 20 46 25 23 26 16 25

8% 8% 8% 9% 8% 10% 5% 10% - - - - - - 100% - 5% 10% 10% 8% 8% 8% 9%

G * * * IJKLMNP* Q Q

Vaestsverige 219 95 124 38 47 43 53 39 - - - - - - - 219 71 87 62 56 59 43 60

20% 17% 23% 20% 21% 19% 23% 17% - - - - - - - 100% 19% 18% 26% 20% 19% 20% 21%

B * * * * IJKLMNO R

Urban / Rural 1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Urban area 375 200 175 78 82 73 80 63 116 63 56 23 6 20 20 71 375 - - 116 118 66 75

34% 36% 32% 40% 36% 33% 34% 28% 45% 35% 35% 26% 15% 36% 22% 32% 100% - - 41% 37% 32% 26%

H JKLMOP MO MO * * M* * M RS VW W

Semi-urban area 481 246 235 92 90 96 97 105 130 73 62 36 20 27 46 87 - 481 - 118 118 95 149

44% 44% 44% 48% 40% 43% 42% 47% 51% 41% 38% 39% 50% 47% 51% 40% - 100% - 42% 37% 46% 52%

JKP * * * * QS TU

Rural area 242 112 130 23 55 55 54 56 12 45 45 32 14 9 25 62 - - 242 48 84 47 62

22% 20% 24% 12% 24% 24% 23% 25% 4% 25% 27% 35% 34% 17% 27% 28% - - 100% 17% 26% 23% 22%

D D D D I I IN* I* I* I* I QR T

1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

1 282 167 115 22 61 53 70 76 63 47 40 28 6 18 23 56 116 118 48 282 - - -

26% 30% 21% 11% 27% 24% 30% 34% 25% 26% 25% 31% 16% 31% 26% 26% 31% 25% 20% 100% - - -

C D D D DF * * * * RS UVW

2 320 147 173 45 58 38 73 107 88 47 48 25 12 15 26 59 118 118 84 - 320 - -

29% 26% 32% 24% 26% 17% 31% 48% 34% 26% 29% 28% 30% 26% 29% 27% 31% 24% 35% - 100% - -

B F F DEFG * * * * R R TVW

3 208 106 102 43 46 53 42 24 41 42 29 20 6 12 16 43 66 95 47 - - 208 -

19% 19% 19% 22% 20% 24% 18% 11% 16% 23% 18% 23% 15% 21% 18% 19% 18% 20% 20% - - 100% -

H H H H * * * * TUW

4+ 287 138 149 82 63 80 45 16 65 46 46 17 15 12 25 60 75 149 62 - - - 287

26% 25% 28% 43% 28% 36% 20% 7% 25% 25% 28% 18% 39% 21% 27% 28% 20% 31% 26% - - - 100%

EGH H GH H * L* * * Q TUV

1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

At least one child present 389 194 196 65 99 132 73 21 79 67 62 28 19 20 38 76 109 190 91 - 31 133 226

36% 35% 36% 34% 43% 59% 32% 9% 31% 37% 38% 31% 49% 36% 42% 35% 29% 40% 38% - 10% 64% 79%

H GH DEGH H * I* * * Q Q T TU TUV

No children present 708 365 343 127 129 91 158 203 179 114 100 62 20 36 53 143 266 291 151 282 289 75 61

64% 65% 64% 66% 57% 41% 68% 91% 69% 63% 62% 69% 51% 64% 58% 65% 71% 60% 62% 100% 90% 36% 21%

F F EF DEFG M * * * * RS UVW VW W

1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

High school or lower 522 257 265 159 84 81 98 100 111 84 74 51 21 33 45 103 163 244 114 129 143 104 145

48% 46% 49% 83% 37% 36% 42% 45% 43% 46% 46% 57% 53% 59% 50% 47% 44% 51% 47% 46% 45% 50% 51%

EFGH I* * I* * Q

Vocational 172 97 75 4 32 44 51 40 41 30 24 11 10 5 14 38 54 66 52 46 49 40 38

16% 17% 14% 2% 14% 20% 22% 18% 16% 17% 15% 12% 25% 8% 15% 17% 14% 14% 22% 16% 15% 19% 13%

D D DE D * N* * * QR

Degree/Masters/PhD 403 205 199 29 111 98 81 83 107 67 64 28 9 19 32 78 158 171 75 107 128 64 104

37% 37% 37% 15% 49% 44% 35% 37% 41% 37% 40% 31% 22% 33% 35% 36% 42% 35% 31% 38% 40% 31% 36%

DGH D D D M * * * * S V

1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Primary 83 32 50 40 6 14 5 17 21 16 12 4 2 6 10 12 26 39 17 16 16 15 36

8% 6% 9% 21% 3% 6% 2% 7% 8% 9% 7% 4% 6% 11% 11% 6% 7% 8% 7% 6% 5% 7% 12%

B EFGH G EG * * * * TU

Secondary 611 321 290 123 110 111 144 124 131 99 86 58 28 31 49 129 191 271 149 159 176 129 147

56% 58% 54% 64% 48% 50% 62% 55% 51% 54% 53% 64% 72% 56% 54% 59% 51% 56% 62% 56% 55% 62% 51%

EF EF I* IK* * * Q W

Degree or above 403 205 199 29 111 98 81 83 107 67 64 28 9 19 32 78 158 171 75 107 128 64 104

37% 37% 37% 15% 49% 44% 35% 37% 41% 37% 40% 31% 22% 33% 35% 36% 42% 35% 31% 38% 40% 31% 36%

DGH D D D M * * * * S V

1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Married/ Living as Married 601 307 294 60 147 137 131 127 138 100 80 52 26 31 53 121 187 254 161 6 252 140 203

55% 55% 55% 31% 65% 62% 57% 57% 54% 55% 49% 57% 67% 55% 59% 55% 50% 53% 67% 2% 79% 67% 71%

D D D D * * * * QR TVW T T

Single 377 203 174 131 75 66 63 42 90 61 66 29 11 19 27 75 150 165 61 213 40 47 76

34% 36% 32% 68% 33% 29% 27% 19% 35% 33% 40% 32% 27% 33% 30% 34% 40% 34% 25% 76% 12% 23% 27%

EFGH H H H * * * * S S UVW U U

Widowed/Divorced/Separated 119 49 70 1 5 20 37 55 30 21 17 10 3 7 10 23 38 62 20 62 28 21 7

11% 9% 13% 1% 2% 9% 16% 25% 12% 11% 10% 11% 7% 12% 11% 10% 10% 13% 8% 22% 9% 10% 3%

B DE DEF DEFG * * * * UVW W W

1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Up to 299,999 KR 251 122 130 72 55 45 40 40 51 51 38 25 10 16 23 38 104 99 48 128 53 27 44

23% 22% 24% 37% 24% 20% 17% 18% 20% 28% 23% 27% 25% 28% 26% 17% 28% 21% 20% 45% 16% 13% 15%

EFGH IP * * * * RS UVW

300,000-499,999 KR 252 128 124 32 56 65 58 40 56 39 38 19 10 14 22 54 91 102 59 85 73 54 40

23% 23% 23% 16% 25% 29% 25% 18% 22% 21% 24% 21% 26% 24% 24% 25% 24% 21% 25% 30% 23% 26% 14%

D DH D * * * * UW W W

500,000-699,999 KR 193 113 80 20 50 43 38 42 42 34 23 24 6 9 15 40 61 88 45 38 55 44 56

18% 20% 15% 10% 22% 19% 16% 19% 16% 19% 14% 26% 15% 15% 16% 18% 16% 18% 18% 14% 17% 21% 20%

C D D D K* * * * T

700,000-799,999 KR 97 47 50 12 26 17 21 21 17 14 13 10 5 7 11 20 23 45 29 1 40 28 28

9% 8% 9% 6% 11% 8% 9% 9% 7% 8% 8% 11% 13% 12% 12% 9% 6% 9% 12% * 13% 13% 10%

* * * * Q T T T

800,000 KR+ 191 120 71 24 26 42 50 49 65 32 34 4 7 5 13 32 71 89 32 9 62 36 84

17% 22% 13% 12% 12% 19% 22% 22% 25% 17% 21% 5% 17% 9% 15% 14% 19% 18% 13% 3% 20% 17% 29%

C E DE DE LNP L L * L* * L* L T T TUV

Prefer not to say 112 28 84 33 14 11 23 31 26 12 17 8 2 6 7 34 25 58 29 21 37 19 34

10% 5% 16% 17% 6% 5% 10% 14% 10% 6% 10% 9% 5% 11% 7% 16% 7% 12% 12% 7% 12% 9% 12%

B EFG F EF * * * * J Q Q

1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Low (Less than 300 000 kr) 251 122 130 72 55 45 40 40 51 51 38 25 10 16 23 38 104 99 48 128 53 27 44

23% 22% 24% 37% 24% 20% 17% 18% 20% 28% 23% 27% 25% 28% 26% 17% 28% 21% 20% 45% 16% 13% 15%

EFGH IP * * * * RS UVW

Medium (300 000 kr - 699 999 kr) 445 242 204 51 107 108 96 82 98 73 61 43 16 22 37 95 152 189 104 124 127 98 97

41% 43% 38% 27% 47% 49% 42% 37% 38% 40% 38% 47% 41% 39% 40% 43% 41% 39% 43% 44% 40% 47% 34%

DH DH D D * * * * W W

High (700 000 kr or more) 289 167 121 36 52 59 71 70 82 46 46 14 12 12 24 52 94 134 61 10 103 64 112

26% 30% 23% 19% 23% 27% 31% 31% 32% 25% 29% 16% 29% 22% 27% 24% 25% 28% 25% 4% 32% 31% 39%

C D D L L * * * * T T T

Prefer not to say 112 28 84 33 14 11 23 31 26 12 17 8 2 6 7 34 25 58 29 21 37 19 34

10% 5% 16% 17% 6% 5% 10% 14% 10% 6% 10% 9% 5% 11% 7% 16% 7% 12% 12% 7% 12% 9% 12%

B EFG F EF * * * * J Q Q

1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Full-time 633 375 258 41 150 154 156 133 155 97 90 47 30 29 51 134 223 276 134 151 190 129 163

58% 67% 48% 21% 66% 69% 68% 59% 60% 54% 55% 52% 75% 52% 56% 61% 59% 57% 55% 54% 59% 62% 57%

C D DH D D * JKLN* * *

Part-time 145 42 103 41 30 26 32 16 35 27 23 14 3 8 11 24 52 57 36 45 40 26 33

13% 8% 19% 22% 13% 12% 14% 7% 13% 15% 14% 15% 7% 15% 13% 11% 14% 12% 15% 16% 13% 13% 12%

B EFH H H * * * *

Self-Employed 50 33 17 8 6 8 12 16 12 6 12 5 - - 3 12 11 23 16 9 20 14 7

5% 6% 3% 4% 3% 3% 5% 7% 5% 3% 7% 5% - - 4% 5% 3% 5% 6% 3% 6% 7% 2%

C E N * * * * Q W W

ANY WORKING 827 450 378 90 185 187 200 165 202 130 124 65 32 38 66 170 286 356 186 206 250 169 202

75% 81% 70% 47% 82% 84% 87% 74% 78% 72% 77% 72% 82% 67% 73% 78% 76% 74% 77% 73% 78% 81% 71%

C D DH DH D * * * * W TW

ANY NOT WORKING 270 109 161 102 42 36 31 59 56 51 38 25 7 19 25 49 89 125 56 77 70 39 84

25% 19% 30% 53% 18% 16% 13% 26% 22% 28% 23% 28% 18% 33% 27% 22% 24% 26% 23% 27% 22% 19% 29%

B EFGH FG * * * * V UV

1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

National Citizen 506 259 247 88 93 104 123 99 107 71 79 47 29 32 44 98 139 244 123 127 136 93 150

46% 46% 46% 46% 41% 46% 53% 44% 41% 39% 49% 51% 73% 57% 49% 45% 37% 51% 51% 45% 43% 45% 52%

E * IJKLOP* IJ* * Q Q U

National & Global Citizen 391 204 186 73 92 74 72 81 103 64 54 29 9 19 26 86 155 157 78 110 117 78 86

36% 37% 35% 38% 40% 33% 31% 36% 40% 35% 33% 32% 22% 34% 28% 39% 41% 33% 32% 39% 36% 37% 30%

M * * * * M RS W

Global Citizen 162 84 78 22 33 37 29 39 43 38 23 11 2 3 16 26 74 58 30 37 57 32 37

15% 15% 14% 12% 15% 17% 13% 18% 17% 21% 14% 13% 5% 5% 18% 12% 20% 12% 13% 13% 18% 15% 13%

N MNP * * * N* RS

1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

NET: Very/extremely worried 443 205 238 86 99 95 76 88 110 72 64 30 16 18 43 91 183 182 79 127 116 77 123

40% 37% 44% 45% 43% 43% 33% 39% 43% 39% 40% 33% 40% 31% 48% 42% 49% 38% 33% 45% 36% 37% 43%

B G G G * * * * RS U

Somewhat worried 428 216 212 68 86 88 98 88 98 79 63 34 13 18 34 89 122 197 109 101 127 93 107

39% 39% 39% 36% 38% 39% 43% 39% 38% 44% 39% 38% 32% 32% 38% 41% 32% 41% 45% 36% 40% 45% 37%

* * * * Q Q

NET: Not very/at all worried 207 128 79 33 36 36 55 47 48 29 30 24 11 19 11 35 61 95 50 49 72 36 49

19% 23% 15% 17% 16% 16% 24% 21% 19% 16% 18% 26% 28% 34% 13% 16% 16% 20% 21% 17% 23% 17% 17%

C EF JOP* O* IJKOP* *

1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

NET: Very/extremely worried 489 232 257 94 105 109 83 98 119 89 69 37 14 18 48 96 180 218 91 140 132 99 117

45% 42% 48% 49% 46% 49% 36% 44% 46% 49% 42% 41% 36% 32% 53% 44% 48% 45% 38% 50% 41% 48% 41%

G G G N * * * N* S W

Somewhat worried 408 202 205 72 83 82 94 77 90 67 59 33 16 20 28 94 136 173 99 93 121 71 122

37% 36% 38% 37% 36% 37% 41% 35% 35% 37% 36% 36% 39% 35% 31% 43% 36% 36% 41% 33% 38% 34% 43%

* * * * T

NET: Not very/at all worried 182 114 68 23 33 27 51 47 47 22 30 19 8 17 13 25 51 81 50 44 63 36 39

17% 20% 13% 12% 15% 12% 22% 21% 18% 12% 19% 21% 21% 31% 14% 12% 13% 17% 21% 15% 20% 17% 14%

C DEF DF P* * IJOP* * Q

1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

Benefits outweigh costs 739 374 365 121 148 156 154 160 164 128 113 65 22 31 68 148 253 333 154 206 213 145 176

67% 67% 68% 63% 65% 70% 67% 72% 63% 71% 70% 71% 57% 54% 75% 68% 67% 69% 64% 73% 66% 70% 61%

N N N* * * IMN* W

Neither / nor 204 94 110 34 53 40 38 39 58 29 24 16 6 15 14 42 70 80 54 48 59 37 60

19% 17% 20% 18% 23% 18% 16% 17% 23% 16% 15% 18% 14% 26% 16% 19% 19% 17% 23% 17% 19% 18% 21%

* * * *

Benefits do not outweigh costs 106 72 34 20 18 16 30 22 22 15 16 8 11 8 5 21 42 40 24 20 37 14 35

10% 13% 6% 10% 8% 7% 13% 10% 9% 8% 10% 8% 27% 14% 6% 10% 11% 8% 10% 7% 12% 7% 12%

C * IJKLOP* * * T

1097 558 539 192 227 223 231 223 258 181 162 90 40 56 90 219 375 481 242 282 320 208 287

No transformations 45 31 15 2 4 6 24 10 13 8 5 1 5 4 1 8 13 21 11 10 18 10 7

4% 6% 3% 1% 2% 3% 10% 4% 5% 5% 3% 1% 13% 8% 1% 4% 3% 4% 5% 4% 6% 5% 2%

C DEFH * KLOP* L* *

1-3 transformations 587 307 280 118 129 116 108 115 145 94 88 56 17 24 45 118 192 263 132 140 168 122 156

53% 55% 52% 61% 57% 52% 47% 51% 56% 52% 54% 62% 44% 43% 49% 54% 51% 55% 55% 50% 53% 59% 54%

G G N* * * *

4-5 transformations 212 100 112 33 44 50 41 45 43 40 24 18 4 12 20 50 73 95 44 54 54 36 68

19% 18% 21% 17% 19% 22% 18% 20% 17% 22% 15% 20% 10% 21% 22% 23% 19% 20% 18% 19% 17% 17% 24%

* * * * U

6-7 transformations 145 69 76 20 31 28 37 30 34 20 25 8 9 6 15 27 61 55 29 50 42 21 31

13% 12% 14% 10% 14% 12% 16% 13% 13% 11% 15% 9% 23% 11% 17% 12% 16% 12% 12% 18% 13% 10% 11%

* L* * * VW

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F/G/H,I/J/K/L/M/N/O/P,Q/R/S,T/U/V/W   Minimum Base: 30(**) Small Base: 100(*)
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All adults aged 16-65 in Sweden

Sample Profile

All Adults aged 16-65 in Sweden

Pres of children HH 

(17 or under) Education Education (grouped) Marital Status Annual Income Income (grouped)

Total

At least 

one child 

present

No 

children 

present

High 

school or 

lower Vocational

Degree/M

asters/Ph

D Primary Secondary

Degree or 

above

Married/ 

Living as 

Married Single

Widowed

/Divorced

/Separate

d

Up to 

299,999 

KR

300,000-

499,999 

KR

500,000-

699,999 

KR

700,000-

799,999 

KR

800,000 

KR+

Prefer not 

to say

Low (Less 

than 300 

000 kr)

Medium 

(300 000 

kr - 699 

999 kr)

High (700 

000 kr or 

more)

Prefer not 

to say

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V)

Total 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Total 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

* *

1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Male 558 194 365 257 97 205 32 321 205 307 203 49 122 128 113 47 120 28 122 242 167 28

51% 50% 52% 49% 56% 51% 39% 53% 51% 51% 54% 41% 48% 51% 59% 49% 63% 25% 48% 54% 58% 25%

* G G L R R MR R* MNPR V V SV

Female 539 196 343 265 75 199 50 290 199 294 174 70 130 124 80 50 71 84 130 204 121 84

49% 50% 48% 51% 44% 49% 61% 47% 49% 49% 46% 59% 52% 49% 41% 51% 37% 75% 52% 46% 42% 75%

HI* K OQ Q Q* MNOPQ U STU

Age 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

16-24 192 65 127 159 4 29 40 123 29 60 131 1 72 32 20 12 24 33 72 51 36 33

18% 17% 18% 30% 2% 7% 48% 20% 7% 10% 35% 1% 29% 13% 10% 13% 12% 30% 29% 12% 12% 30%

EF E HI* I L JL NOPQ * NOPQ TU TU

25-34 227 99 129 84 32 111 6 110 111 147 75 5 55 56 50 26 26 14 55 107 52 14

21% 25% 18% 16% 19% 28% 8% 18% 28% 24% 20% 4% 22% 22% 26% 27% 14% 12% 22% 24% 18% 12%

C DE * G GH L L QR QR QR QR* V V

35-44 223 132 91 81 44 98 14 111 98 137 66 20 45 65 43 17 42 11 45 108 59 11

20% 34% 13% 16% 26% 24% 17% 18% 24% 23% 17% 17% 18% 26% 22% 17% 22% 10% 18% 24% 21% 10%

C D D * H MR R * R SV V

45-54 231 73 158 98 51 81 5 144 81 131 63 37 40 58 38 21 50 23 40 96 71 23

21% 19% 22% 19% 30% 20% 7% 24% 20% 22% 17% 31% 16% 23% 20% 22% 26% 21% 16% 22% 25% 21%

DF * G G JK M * M S

55-65 223 21 203 100 40 83 17 124 83 127 42 55 40 40 42 21 49 31 40 82 70 31

20% 5% 29% 19% 23% 21% 20% 20% 21% 21% 11% 46% 16% 16% 22% 22% 25% 28% 16% 18% 24% 28%

B * K JK * MN MN S ST

Region 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Stockholm 258 79 179 111 41 107 21 131 107 138 90 30 51 56 42 17 65 26 51 98 82 26

24% 20% 25% 21% 24% 26% 25% 21% 26% 23% 24% 25% 20% 22% 22% 18% 34% 23% 20% 22% 29% 23%

* * MNOP S

Oestra Mellansverige 181 67 114 84 30 67 16 99 67 100 61 21 51 39 34 14 32 12 51 73 46 12

17% 17% 16% 16% 18% 17% 19% 16% 17% 17% 16% 17% 20% 15% 18% 14% 17% 10% 20% 16% 16% 10%

* R * V

Sydsverige 162 62 100 74 24 64 12 86 64 80 66 17 38 38 23 13 34 17 38 61 46 17

15% 16% 14% 14% 14% 16% 14% 14% 16% 13% 17% 14% 15% 15% 12% 13% 18% 15% 15% 14% 16% 15%

* *

Norra Mellansverige 90 28 62 51 11 28 4 58 28 52 29 10 25 19 24 10 4 8 25 43 14 8

8% 7% 9% 10% 6% 7% 5% 9% 7% 9% 8% 8% 10% 8% 12% 10% 2% 8% 10% 10% 5% 8%

* Q Q Q Q* Q U U

Mellersta Norrland 40 19 20 21 10 9 2 28 9 26 11 3 10 10 6 5 7 2 10 16 12 2

4% 5% 3% 4% 6% 2% 3% 5% 2% 4% 3% 2% 4% 4% 3% 5% 3% 2% 4% 4% 4% 2%

F * *

Oevre Norrland 56 20 36 33 5 19 6 31 19 31 19 7 16 14 9 7 5 6 16 22 12 6

5% 5% 5% 6% 3% 5% 8% 5% 5% 5% 5% 6% 6% 5% 5% 7% 3% 6% 6% 5% 4% 6%

* *

Smaaland med Oearna 90 38 53 45 14 32 10 49 32 53 27 10 23 22 15 11 13 7 23 37 24 7

8% 10% 7% 9% 8% 8% 12% 8% 8% 9% 7% 8% 9% 9% 8% 11% 7% 6% 9% 8% 8% 6%

* *

Vaestsverige 219 76 143 103 38 78 12 129 78 121 75 23 38 54 40 20 32 34 38 95 52 34

20% 20% 20% 20% 22% 19% 15% 21% 19% 20% 20% 19% 15% 22% 21% 21% 16% 31% 15% 21% 18% 31%

* * MQ S STU

Urban / Rural 1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Urban area 375 109 266 163 54 158 26 191 158 187 150 38 104 91 61 23 71 25 104 152 94 25

34% 28% 38% 31% 31% 39% 32% 31% 39% 31% 40% 32% 41% 36% 32% 24% 37% 23% 41% 34% 32% 23%

B D * H J OPR PR * PR UV V

Semi-urban area 481 190 291 244 66 171 39 271 171 254 165 62 99 102 88 45 89 58 99 189 134 58

44% 49% 41% 47% 38% 42% 47% 44% 42% 42% 44% 52% 40% 40% 45% 47% 46% 52% 40% 43% 46% 52%

C * * M S

Rural area 242 91 151 114 52 75 17 149 75 161 61 20 48 59 45 29 32 29 48 104 61 29

22% 23% 21% 22% 31% 19% 21% 24% 19% 27% 16% 17% 19% 24% 23% 30% 17% 26% 19% 23% 21% 26%

DF * I KL MQ*

1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

1 282 - 282 129 46 107 16 159 107 6 213 62 128 85 38 1 9 21 128 124 10 21

26% - 40% 25% 27% 27% 19% 26% 27% 1% 57% 53% 51% 34% 20% 1% 5% 19% 51% 28% 3% 19%

B * J J NOPQR OPQR PQ * PQ TUV U U

2 320 31 289 143 49 128 16 176 128 252 40 28 53 73 55 40 62 37 53 127 103 37

29% 8% 41% 27% 28% 32% 19% 29% 32% 42% 11% 24% 21% 29% 28% 42% 33% 34% 21% 29% 36% 34%

B * G KL K M MNO* M M S S S

3 208 133 75 104 40 64 15 129 64 140 47 21 27 54 44 28 36 19 27 98 64 19

19% 34% 11% 20% 23% 16% 18% 21% 16% 23% 13% 18% 11% 21% 23% 29% 19% 17% 11% 22% 22% 17%

C * K M M M* M S S

4+ 287 226 61 145 38 104 36 147 104 203 76 7 44 40 56 28 84 34 44 97 112 34

26% 58% 9% 28% 22% 26% 43% 24% 26% 34% 20% 6% 17% 16% 29% 28% 44% 31% 17% 22% 39% 31%

C HI* KL L MN MN* MNOPR MN ST S

1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

At least one child present 389 389 - 170 67 153 37 199 153 283 66 41 53 82 92 45 86 32 53 174 131 32

36% 100% - 33% 39% 38% 45% 33% 38% 47% 17% 34% 21% 33% 47% 46% 45% 29% 21% 39% 45% 29%

C H* KL K M MNR MNR* MNR S SV

No children present 708 - 708 352 105 251 45 412 251 318 311 78 199 170 102 52 105 80 199 272 158 80

64% - 100% 67% 61% 62% 55% 67% 62% 53% 83% 66% 79% 67% 53% 54% 55% 71% 79% 61% 55% 71%

B * G JL J NOPQ OPQ * OPQ TU U

1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

High school or lower 522 170 352 522 - - 83 439 - 252 215 55 158 116 74 44 66 64 158 190 110 64

48% 44% 50% 100% - - 100% 72% - 42% 57% 46% 63% 46% 38% 45% 34% 57% 63% 43% 38% 57%

EF HI* I JL NOPQ Q * OQ TU TU

Vocational 172 67 105 - 172 - - 172 - 104 44 23 34 41 35 16 26 20 34 75 43 20

16% 17% 15% - 100% - - 28% - 17% 12% 20% 13% 16% 18% 17% 14% 18% 13% 17% 15% 18%

DF * GI K K *

Degree/Masters/PhD 403 153 251 - - 403 - - 403 245 118 41 59 95 85 37 100 28 59 180 136 28

37% 39% 35% - - 100% - - 100% 41% 31% 34% 24% 38% 44% 38% 52% 25% 24% 40% 47% 25%

DE * GH K MR MR M* MNPR SV SV

1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Primary 83 37 45 83 - - 83 - - 35 42 5 36 9 7 2 9 20 36 16 11 20

8% 10% 6% 16% - - 100% - - 6% 11% 5% 14% 4% 4% 2% 5% 18% 14% 4% 4% 18%

EF HI* JL NOPQ * NOPQ TU TU

Secondary 611 199 412 439 172 - - 611 - 322 217 72 157 148 101 58 83 64 157 249 141 64

56% 51% 58% 84% 100% - - 100% - 54% 58% 61% 62% 59% 52% 60% 43% 58% 62% 56% 49% 58%

B F DF * GI OQ Q Q* Q U

Degree or above 403 153 251 - - 403 - - 403 245 118 41 59 95 85 37 100 28 59 180 136 28

37% 39% 35% - - 100% - - 100% 41% 31% 34% 24% 38% 44% 38% 52% 25% 24% 40% 47% 25%

DE * GH K MR MR M* MNPR SV SV

1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Married/ Living as Married 601 283 318 252 104 245 35 322 245 601 - - 65 107 127 83 162 56 65 235 245 56

55% 73% 45% 48% 61% 61% 42% 53% 61% 100% - - 26% 43% 66% 85% 85% 50% 26% 53% 85% 50%

C D D * GH KL M MNR MNOR* MNOR M S STV S

Single 377 66 311 215 44 118 42 217 118 - 377 - 145 103 51 12 24 43 145 154 35 43

34% 17% 44% 41% 26% 29% 51% 36% 29% - 100% - 57% 41% 26% 12% 12% 38% 57% 35% 12% 38%

B EF HI* I JL NOPQR OPQ PQ * OPQ TUV U U

Widowed/Divorced/Separated 119 41 78 55 23 41 5 72 41 - - 119 42 41 15 3 5 13 42 56 8 13

11% 10% 11% 10% 14% 10% 7% 12% 10% - - 100% 17% 16% 8% 3% 3% 11% 17% 13% 3% 11%

* JK OPQ OPQ Q * PQ U U U

1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Up to 299,999 KR 251 53 199 158 34 59 36 157 59 65 145 42 251 - - - - - 251 - - -

23% 14% 28% 30% 20% 15% 43% 26% 15% 11% 38% 35% 100% - - - - - 100% - - -

B EF HI* I J J NOPQR * TUV

300,000-499,999 KR 252 82 170 116 41 95 9 148 95 107 103 41 - 252 - - - - - 252 - -

23% 21% 24% 22% 24% 24% 11% 24% 24% 18% 27% 35% - 100% - - - - - 57% - -

* G G J J MOPQR * SUV

500,000-699,999 KR 193 92 102 74 35 85 7 101 85 127 51 15 - - 193 - - - - 193 - -

18% 24% 14% 14% 20% 21% 9% 17% 21% 21% 13% 13% - - 100% - - - - 43% - -

C D * G G KL MNPQR * SUV

700,000-799,999 KR 97 45 52 44 16 37 2 58 37 83 12 3 - - - 97 - - - - 97 -

9% 12% 7% 8% 10% 9% 2% 10% 9% 14% 3% 2% - - - 100% - - - - 34% -

C * G G KL MNOQR* STV

800,000 KR+ 191 86 105 66 26 100 9 83 100 162 24 5 - - - - 191 - - - 191 -

17% 22% 15% 13% 15% 25% 11% 14% 25% 27% 6% 5% - - - - 100% - - - 66% -

C DE * GH KL * MNOPR STV

Prefer not to say 112 32 80 64 20 28 20 64 28 56 43 13 - - - - - 112 - - - 112

10% 8% 11% 12% 12% 7% 24% 11% 7% 9% 11% 11% - - - - - 100% - - - 100%

F HI* * MNOPQ STU

1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Low (Less than 300 000 kr) 251 53 199 158 34 59 36 157 59 65 145 42 251 - - - - - 251 - - -

23% 14% 28% 30% 20% 15% 43% 26% 15% 11% 38% 35% 100% - - - - - 100% - - -

B EF HI* I J J NOPQR * TUV

Medium (300 000 kr - 699 999 kr) 445 174 272 190 75 180 16 249 180 235 154 56 - 252 193 - - - - 445 - -

41% 45% 38% 36% 44% 45% 20% 41% 45% 39% 41% 47% - 100% 100% - - - - 100% - -

D * G G MPQR MPQR * SUV

High (700 000 kr or more) 289 131 158 110 43 136 11 141 136 245 35 8 - - - 97 191 - - - 289 -

26% 34% 22% 21% 25% 34% 13% 23% 34% 41% 9% 7% - - - 100% 100% - - - 100% -

C DE * G GH KL MNOR* MNOR STV

Prefer not to say 112 32 80 64 20 28 20 64 28 56 43 13 - - - - - 112 - - - 112

10% 8% 11% 12% 12% 7% 24% 11% 7% 9% 11% 11% - - - - - 100% - - - 100%

F HI* * MNOPQ STU

1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Full-time 633 262 370 236 111 286 17 330 286 404 160 68 51 162 140 75 151 53 51 301 227 53

58% 67% 52% 45% 65% 71% 20% 54% 71% 67% 43% 57% 20% 64% 72% 77% 79% 48% 20% 68% 78% 48%

C D D * G GH KL K MR MR MNR* MNR M SV STV S

Part-time 145 40 105 79 28 38 9 98 38 60 74 11 57 34 18 7 6 22 57 52 14 22

13% 10% 15% 15% 17% 9% 11% 16% 9% 10% 20% 9% 23% 13% 10% 8% 3% 20% 23% 12% 5% 20%

B F F * I JL NOPQ Q Q * OPQ TU U TU

Self-Employed 50 16 34 25 5 20 2 27 20 27 16 7 9 10 9 5 13 2 9 20 18 2

5% 4% 5% 5% 3% 5% 3% 4% 5% 5% 4% 6% 4% 4% 5% 5% 7% 2% 4% 4% 6% 2%

* *

ANY WORKING 827 317 510 339 144 344 28 455 344 492 250 86 118 206 167 88 171 78 118 373 259 78

75% 81% 72% 65% 84% 85% 34% 75% 85% 82% 66% 73% 47% 82% 87% 90% 89% 70% 47% 84% 90% 70%

C D D * G GH KL MR MR MR* MNR M SV STV S

ANY NOT WORKING 270 72 197 183 27 60 54 156 60 110 127 33 134 46 26 9 21 34 134 72 30 34

25% 19% 28% 35% 16% 15% 66% 25% 15% 18% 34% 27% 53% 18% 13% 10% 11% 30% 53% 16% 10% 30%

B EF HI* I J J NOPQR Q * NOPQ TUV U TU

1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

National Citizen 506 190 316 270 91 145 46 315 145 283 171 52 101 112 93 43 97 60 101 205 140 60

46% 49% 45% 52% 53% 36% 56% 52% 36% 47% 45% 44% 40% 45% 48% 44% 51% 54% 40% 46% 48% 54%

F F I* I * M M S

National & Global Citizen 391 129 262 176 56 160 21 210 160 209 139 42 97 93 68 37 64 32 97 161 101 32

36% 33% 37% 34% 32% 40% 26% 34% 40% 35% 37% 36% 38% 37% 35% 38% 34% 29% 38% 36% 35% 29%

* G *

Global Citizen 162 58 104 54 20 88 9 65 88 95 48 20 41 37 30 16 29 9 41 67 45 9

15% 15% 15% 10% 12% 22% 11% 11% 22% 16% 13% 17% 16% 15% 15% 17% 15% 8% 16% 15% 16% 8%

DE * GH R * V

1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

NET: Very/extremely worried 443 148 296 194 66 183 26 234 183 229 162 53 110 102 79 40 71 41 110 181 111 41

40% 38% 42% 37% 39% 45% 32% 38% 45% 38% 43% 44% 44% 40% 41% 42% 37% 37% 44% 41% 39% 37%

D * GH *

Somewhat worried 428 163 265 214 61 152 38 238 152 248 137 42 92 99 72 35 84 46 92 170 119 46

39% 42% 37% 41% 36% 38% 46% 39% 38% 41% 36% 36% 37% 39% 37% 36% 44% 41% 37% 38% 41% 41%

* *

NET: Not very/at all worried 207 72 135 103 41 63 16 128 63 113 70 24 41 49 38 22 35 22 41 87 57 22

19% 18% 19% 20% 24% 16% 19% 21% 16% 19% 19% 20% 16% 19% 20% 23% 18% 19% 16% 19% 20% 19%

F * I *

1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

NET: Very/extremely worried 489 159 330 211 64 213 31 245 213 252 180 56 119 111 89 41 86 43 119 200 127 43

45% 41% 47% 41% 37% 53% 38% 40% 53% 42% 48% 47% 47% 44% 46% 42% 45% 38% 47% 45% 44% 38%

DE * GH *

Somewhat worried 408 164 244 213 63 131 40 236 131 234 134 39 88 95 65 36 71 53 88 159 107 53

37% 42% 34% 41% 37% 33% 49% 39% 33% 39% 36% 33% 35% 38% 34% 38% 37% 47% 35% 36% 37% 47%

C F I* * MO ST

NET: Not very/at all worried 182 59 123 86 41 55 10 117 55 104 54 23 35 46 33 20 33 15 35 79 53 15

17% 15% 17% 16% 24% 14% 12% 19% 14% 17% 14% 20% 14% 18% 17% 20% 17% 13% 14% 18% 18% 13%

DF * I *

1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

Benefits outweigh costs 739 250 489 348 102 289 47 403 289 398 257 84 170 174 129 70 138 58 170 303 208 58

67% 64% 69% 67% 59% 72% 57% 66% 72% 66% 68% 70% 67% 69% 67% 72% 72% 52% 67% 68% 72% 52%

E * G R R R R* R V V V

Neither / nor 204 83 120 98 44 62 24 118 62 116 69 19 45 45 36 18 26 33 45 82 44 33

19% 21% 17% 19% 25% 15% 28% 19% 15% 19% 18% 16% 18% 18% 19% 18% 14% 29% 18% 18% 15% 29%

F HI* * MNOQ STU

Benefits do not outweigh costs 106 38 68 44 20 42 5 59 42 61 32 13 19 25 21 9 22 11 19 46 31 11

10% 10% 10% 8% 12% 11% 6% 10% 11% 10% 8% 11% 7% 10% 11% 9% 11% 10% 7% 10% 11% 10%

* *

1097 389 708 522 172 403 83 611 403 601 377 119 251 252 193 97 191 112 251 445 289 112

No transformations 45 12 34 18 17 11 3 32 11 26 14 6 7 16 8 3 9 3 7 24 11 3

4% 3% 5% 3% 10% 3% 3% 5% 3% 4% 4% 5% 3% 6% 4% 3% 4% 3% 3% 5% 4% 3%

DF * *

1-3 transformations 587 229 358 289 90 208 47 332 208 327 207 53 128 144 112 55 95 53 128 256 149 53

53% 59% 51% 55% 53% 52% 57% 54% 52% 54% 55% 45% 51% 57% 58% 56% 50% 48% 51% 58% 52% 48%

C * *

4-5 transformations 212 81 131 95 23 94 16 101 94 123 60 28 45 42 33 22 47 22 45 75 69 22

19% 21% 18% 18% 13% 23% 20% 17% 23% 21% 16% 24% 18% 17% 17% 23% 25% 20% 18% 17% 24% 20%

E * H * T

6-7 transformations 145 43 102 54 25 66 5 74 66 66 57 22 40 35 19 11 27 13 40 55 37 13

13% 11% 14% 10% 15% 16% 7% 12% 16% 11% 15% 18% 16% 14% 10% 11% 14% 12% 16% 12% 13% 12%

D * G J *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A,B/C,D/E/F,G/H/I,J/K/L,M/N/O/P/Q/R,S/T/U/V   Minimum Base: 30(**) Small Base: 100(*)
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