ONLINE HARM IN JOURNALISM
LE JOURNALISME FACE À LA
HAINE EN LIGNE
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Introduction
Survey Objective
Measure and understand the online harm journalists and others
working in the media sector are experiencing in doing their jobs.
Methodology
Survey: Conducted in English and French and distributed widely via
12 journalism associations and Canadian media organizations.
Dates: September 27 to October 13
Total Respondents: 1,093 journalists and media workers

Average Survey Length: 15 minutes
Weight: Unweighted given that the age, gender and regional
distribution of respondents closely matches Statistics Canada data.
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Canadian
Parliamentary Press
Gallery

SAMPLE DEMOGRAPHICS
FORMAL STATUS AS A JOURNALIST OR MEDIA WORKER

LANGUAGES OF WORK

65%

Journalists/Host

English
Management (of a journalist team
or media workers)
Photographer/Videographer/
Cameraperson

Owner/Publisher

Other

35%

11%

French

37%

2%

7%

Base: All respondents (n=1,093)
Q1. What is your formal status as a journalist or media worker? Please select all that apply.
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75%

Indigenous
Languages/
Other

3%

Base: All respondents excluding students and those fully retired from the media sector (n=1082)
Q3. In which language(s) do you work? Please select all that apply.

KEY FINDINGS

Harassment is prevalent and pervasive

The impact of harassment experienced on
the job has severe personal effects and
industry-wide consequences

Much of the harassment goes unreported

4 ‒ © Ipsos
4 ‒ © Ipsos

A large majority of those targeted have
not accessed any resources. Those who
did, found them less than adequate

Key Findings

More than seven in ten report having experienced any type of harassment in the course
of their work over the last year.
TYPE OF HARASSMENT EXPERIENCED IN PAST 12 MONTHS
EVERY OR ALMOST
EVERY DAY

ON A WEEKLY
BASIS

ONCE EVERY
2 OR 3 MONTHS

ON A MONTHLY
BASIS

LESS OFTEN

NEVER
MONTHLY OR
MORE
FREQUENTLY
(T3B)

65%

Threats or harassment online (social media,
6% 14%
emails, websites, etc)

14%

13%

17%

35%

34%

LGBTQ2+ (78% in the
past year).

38%

Threats or harassment in person

4% 7%

21%

62%

9%
EXPERIENCED ANY
TYPE OF HARASSMENT

28%

Threats or harassment by phone

6%

16%

72%

6%

9%

Physically attacked

7%

91%

-

72%

<4% Labels are not shown
Base: All respondents excluding students and those fully retired from the media sector (n=1082)
Q7a. In the past 12 months, how often have you experienced any of the following as a result of the work you do in the field of journalism or media? Please select all that apply.
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A large majority (73%) believe that the frequency of online harassment has increased
over the last 2 years.
CHANGE IN FREQUENCY IN THE PAST 2 YEARS
IT HAS INCREASED

IT HAS STAYED
ABOUT THE SAME

IT HAS DECREASED

Online harassment

73%

In person harassment

Physical attacks

Phone harassment

% SAY INCREASED
(AMONG THOSE WHO
EXPERIENCED THAT FORM OF
HARASSMENT)

DON’T KNOW

10% 1%

42%

25%

18%

17%

18%

23%

1%

7%

Base: All respondents excluding students and those fully retired from the media sector (n=1082)
Q7b. Do you feel that the frequency of harassment has changed over the past 2 years?
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3%

38%

56%

52%

16%

84%
66%
59%
37%

Respondents experienced a wide variety of online harassment including receiving
sexualized messages/images, physical threats, and targeted comments.
ONLINE HARASSMENT EXPERIENCED IN PAST 12 MONTHS
Sexualized messages or images

33%

Physical threats
Comments related to gender identity

18%

Using name or image without permission

17%

Death threats

13%

Identity or private information exposed

10%

Personal image was altered or manipulated

10%

Impersonated my social media account

10%
9%

Someone tried to blackmail me

7%

I received threats of rape or sexual assault

7%

Verbal threats/Negative comments in general
Other

(51%) report being targeted and
harassed specifically about their
gender identity/sexuality -

23%

Comments related to ethnicity or nationality

Threats were made towards my family

LGBTQ2+

30%

6%

LEGEND:
IDENTITY & REPUTATION
53%
HARM
COERCION AND
HARRASSMENT

45%

SEXUAL HARM

34%

PRIVACY AND SECURITY
25%
BASED HARM

Journalists
More likely to have been the target
of sexual and identity/ reputationbased harm than others

Female and Younger Workers
Targeted more for all forms

5%

Base: If experienced online harassment/threats in past year (n=703)
Q8. As a journalist or media worker, have you personally experienced any of the following forms of online harassment in the past 12 months? Please select all that apply
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Accusations of reporting ‘fake news’ is the most common factor leading to online
harassment, closely followed by objections to the media organization one works for.
FACTORS LEADING TO BEING A TARGET FOR HARASSMENT
Media climate/accusations of 'fake news'

77%

The media organization for which I work

72%

The angle I took or the way I reported a story

64%

The stories I cover

57%

The changing reputation of journalists

57%

COVID-19/position on vaccination

55%

My political position or ideology

27%

My gender identity

17%

My ethnic or cultural background

13%

My age

11%

My nationality

8%

The geographic area where I work

8%

My sexual identity

8%

My religion
A previous occupation
I don't know which factor was targeted
Other

4%
3%
2%

6%

Base: If experienced online harassment/threats in past year (n=703)
Q10. Please identify which of the following factors have been targeted as part of the online harassment you experienced. Select all that apply.
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Ipsos' Global Trustworthiness Index highlights the precariousness of the public's trust in
journalists – only one-in-four Canadians rate journalists as “trustworthy”.

The current media climate, including
accusations of 'fake news'
The media organization for which I
work
The angle I took or the way I reported a
story
The stories I cover

77%
72%
64%
57%
57%
55%

The changing reputation of journalists
COVID-19/position on vaccination

27%

My political position or ideology
My gender identity
My ethnic or cultural background
My age
My nationality
The geographic area where I work
My sexual identity
My religion
A previous occupation

I don't know which factor was targeted
Other

17%
13%
11%
8%
8%
8%
4%
3%
2%
6%

Source: Ipsos Global Trustworthiness Index

Base: If experienced online harassment/threats in past year (n=703)
Q10. Please identify which of the following factors have been targeted as part of the online harassment you experienced. Select all that apply.
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Nearly four-in-ten (37%) felt the need to take a break from social media/delete their
accounts and a third (33%) considered leaving journalism altogether.
EXPERIENCES OF THOSE TARGETED
>=WEEKLY

Have deleted or taken a break from my social media profile/account
Thought about leaving journalism/changing career
Experienced strong negative feelings such as fear, horror, anger, guilt or shame
Avoided certain stories
Had trouble sleeping
Struggling with mental health issues
Experiencing strong negative beliefs about yourself or other people
Feeling scared for your physical safety
Feeling scared for the safety of your family and friends
Feeling jumpy or easily startled
Considered requesting re-assignment to cover a different topic
Changed my profile picture/name
Repeated, disturbing dreams of the stressful experience
Taken a greater number of sick days than usual
Requested a re-assignment to cover a different topic
Other
I haven't experienced any issues due to online harassment

37%
33%
30%
26%
26%
24%
21%
20%
15%
14%
11%
9%
9%
7%
6%
8%
20%

Base: If experienced online harassment/threats in past year (n=703)
Q14a. As a result of being harassed online, are you experiencing or have you experienced any of the following? Please select all that apply.
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50%

47%
38%
34%
36%
42%
27%
26%
22%
17%
19%
14%
17%
15%
5%

6%
12%

RECOURSE AND
RESOURCES
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Even though the harassment led to mental health and safety concerns, a vast majority
(74%) of those who did not report the incident did not see it as serious enough to report.

46% did not report any acts of harassment
REASONS FOR NOT REPORTING THE ONLINE HARASSMENT
74%

I did not feel it was serious enough to report

36%

I did not believe anything would be done if I did report
Reporting it would have taken too much time and/or
effort

20%
13%

I did not know who to report it to

10%

I felt uncomfortable making a report

7%

I worried it would only make things worse with my harasser
I thought I would be labelled a troublemaker
I thought it would limit my career advancement
Colleagues had negative experiences after they made a
report
Other

4%
3%
2%
8%

Base: If experienced online harassment/threats in past year and did not report it (n=322)
Q13. Thinking about the online harassment you experienced but did not report, please indicate the reason(s) for not reporting the situation(s).
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A large majority of those targeted have not accessed any resources. Of those who have,
few can vouch for the adequacy of support.

64% did not access any resources
ADEQUACY OF EXISTING RESOURCES TO HELP DEAL WITH ONLINE HARASSMENT
ADEQUATE (5, 4)

(3)

INADEQUATE (1, 2)

DON’T KNOW

Employer's resources (e.g. training, website,
employee support line, guides) (n=126)

44%

22%

29%

Health professional (e.g. psychologists,
doctors) (n=102)

40%

29%

27%

Journalist association resources (e.g. training,
website, support line, guides) (n=40*)

40%

28%

30%

Legal professional (n=21*)

Police or security professional (n=53*)

29%
26%

24%
23%

43%
47%

Base: If experienced online harassment/threats in past year and accessed resources to help deal (n=Varies)
Q16a. How adequate do you feel the existing resources at your disposal are when it comes to dealing with the issue of online harassment?
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*Low sample size, results are directional

5%
3%
3%
5%
4%

While many did not share an opinion on potentially useful resources, among those who
commented, tools for education/awareness building and recourse are highlighted
RESOURCES TO DEVELOP TO BETTER SUPPORT JOURNALISTS
EDUCATION/AWARENESS (NET)

14%

Education/ training on how to avoid harassment/ what to do when experienced

7%

Handbook/ resources/ checklist on what to do/ readily available
Public education/ more awareness of what journalism is about

6%
2%

RECOURSE (NET)

14%

Law/ legislation with strict penalties/ harassment should be taken seriously
Better/ centralized/ easy way to report harassment
Better support from the police

7%
6%
3%

BETTER MANAGEMENT OF COMMENTS/FAKE ACCOUNTS
BETTER/ MORE SUPPORT/ PROTECTION FROM EMPLOYER

12%
7%

MORE RESOURCES FOR MENTAL HEALTH/PSYCHOLOGICAL SUPPORT

6%

BETTER/ MORE SUPPORT/ FORUMS/ JOURNALIST SUPPORT GROUPS

6%

48%
Don’t know/did not answer

Base: If experienced harassment/threats in past year (n=784)
Q16b. In your opinion, what resources could be developed in the future to better support journalists and media professionals who experience online harassment?
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Most respondents believe the onus for protecting journalists from potential online harm
rests with employers or with social media platforms.
RESPONSIBILITY FOR PROTECTING WORKERS
Employer

73%

Social media platforms

67%

Government

51%

Journalism
associations/governing bodies

30%

Unions
Other

Don't know

28%

7%
6%

Base: All respondents excluding students and those fully retired from the media sector (n=1082)
Q17. Who should be held responsible for protecting journalists from online harm?
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I believe employers
can do a lot more to
train employees and
take action to support
them when a threat
does come in.

Impact of Online Harassment in Their Words…
Impact on ability to
work effectively…
I get unfounded feelings
self-doubt
of self
doubt

Feeling anxious, racing
thoughts, unable to
focus on work
I’ve had to change

the way I
cover certain stories due to

Exodus of voices…
I did leave

journalism for a
while, and often think it's not
worth my energy anymore

reassigned to other topics

because I am a frequent harassment
target, which frustrates me
because I enjoy covering difficult topics

Much more cautious about leaving and
coming to the office. I check for

suspicious vehicles, people, etc.
I moved

Switched to more behind the
scenes roles (from reporting), it caused
me to be anxious every time I filed a story

concern of being swarmed by a mob

Managers have requested I be

Fear for safety…

Made my social accounts private; do

not
mention who my employer is
to family, friends or strangers

Published work without

my byline to avoid

personal attacks via email

I don't typically reveal my
occupation or employer
publicly anymore

Base: If experienced online harassment/threats in past year (n=703)
Q14a. As a result of being harassed online, are you experiencing or have you experienced any of the following? Please select all that apply.
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out of Alberta

About Ipsos

Game Changers

Ipsos is the third largest market research company in the
world, present in 90 markets and employing more than
18,000 people.

In our world of rapid change, the need for reliable
information to make confident decisions has never been
greater.

Our research professionals, analysts and scientists have built
unique multi-specialist capabilities that provide powerful
insights into the actions, opinions and motivations of
citizens, consumers, patients, customers or employees. Our
75 business solutions are based on primary data coming
from our surveys, social media monitoring, and qualitative
or observational techniques.

At Ipsos we believe our clients need more than a data
supplier, they need a partner who can produce accurate
and relevant information and turn it into actionable truth.

“Game Changers” – our tagline – summarises our ambition
to help our 5,000 clients to navigate more easily our deeply
changing world.
Founded in France in 1975, Ipsos is listed on the Euronext
Paris since July 1st, 1999. The company is part of the SBF 120
and the Mid-60 index and is eligible for the Deferred
Settlement Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP
www.ipsos.com
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This is why our passionately curious experts not only
provide the most precise measurement, but shape it to
provide True Understanding of Society, Markets and
People.

To do this we use the best of science, technology
and know-how and apply the principles of security,
simplicity, speed and substance to everything we do.
So that our clients can act faster, smarter and bolder.
Ultimately, success comes down to a simple truth:
You act better when you are sure.

