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South Africans spending more on snacks (11 October 2021). Results from an Ipsos study

CATEGORY VALUE SHARE

Total Sweet Total Savory
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23.8%

4.6%

4%

23.1%

3.3

0.8

14.1%

10.5%

10.3%

16.2%

5

3

Chocolate

Ice Cream

Sweets

Sweet Biscuits

Energy Snack Bar

Gum

20.7%

6.9%

3.7%

7.1%

17.6

16.1%

9.2%

4.1%

7.5%

15.8

Salty Snacks

Peanuts

Popcorn

Savoury Biscuits

Yoghurt/Maas



© Ipsos 2021

South Africans spending more on snacks (11 October 2021). Results from an Ipsos study

SAVORY SNACKS VOLUME SHARE 

Per Channel
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Per Key Account
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SNACKS: AT HOME AND OUT OF HOME OCCASION SHARE

Q2 2021Q2 2020

Out of Home At Home

12%
18%

88%
82%

Q2’20 vs Q2’21

Share change +6% 

Q2’20 vs Q2’21

Share change +6% 
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Out of Home

SNACKS: OCCASION SHARE SHIFTS
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SNACKING CATEGORIES PER TIME OF DAY: OCCASION 

MACRO SWEETSAVOURY

1

Breakfast

05:00 – 10:00

41%
45%

38%

2

Morning

10:01 – 11:59

8% 8% 9%

3

Lunch

12:00 – 13:59

8% 8% 7%

4

Afternoon

14:00 – 17:59

11% 11%12%

5

Dinner

18:00 – 23:59

17%
15%

18%

6

Late Night

00:00 – 04:59

15%
13%

17%


