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SAVORY SNACKS VOLUME SHARE

f(?{f Per Channel Per Key Account
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SNACKS: AT HOME AND OUT OF HOME OCCASION SHARE
gj Out of Home At Home
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SNACKS: OCCASION SHARE SHIFTS
gj Out of Home At Home
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SNACKING CATEGORIES PER TIME OF DAY: OCCASION
v o~
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Breakfast Morning Lunch Afternoon Dinner Late Night
05:00 — 10:00 10:01 — 11:59 12:00 — 13:59 14:00 — 17:59 18:00 — 23:59 00:00 — 04:59
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