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Perceptions of the British economy: Trend 

How would you describe the current state of the British economy? Would you say it is…? 
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Base: 1,099 Online British adults aged 16-75, 12-15 November 2021.
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Perceptions of 
the British 
economy 

How would you describe 

the current state of the 

British economy? Would 

you say it is…? 

24%

58%

35%

30%

45%

37%

72%

39%

63%

62%

51%

59%

Labour

Conservative

55-75

35-54

16-34

Among all
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By 2019 General Election vote

Base: 1,099 Online British adults aged 16-75, 12-15 November 2021. Including 2019 Conservative voters (343) 

and 2019 Labour voters (291), 16–34-year-olds (372), 35-54 (402), 55-75 (325)
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What drives 
perceptions of 
the economy?

When you hear about the 

state of the economy in the 

news, what specific types 

of information most 

influence your view of how 

the economy is doing?

Base: 1,099 Online British adults aged 16-75, 12-15 November 2021. 
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What drives 
perceptions of 
the economy?
By different age 
groups

When you hear about the 

state of the economy in the 

news, what specific types 

of information most 

influence your view of how 

the economy is doing?

Base: 1,099 Online British adults aged 16-75, 12-15 November 2021. Including 16-34-year-olds (372), 35-54 (402), 55-75 (325). 
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