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Indian Workers & Global Workers strongly endorse adherence to COVID 
protocols at workplace - COVID and the Workplace - Ipsos-WEF Survey 
Discomfort with lack of protocols, though not all pervasive 
 
New Delhi, Nov 09, 2021: A survey by Ipsos and the World Economic Forum (WEF) among 
workers in 33 Countries titled COVID and the Workplace shows strong endorsement for 
adherence to COVID protocols  at workplace, both among Indian and global workers: 90% of 
Indian Workers polled want workers at workplace to be fully vaccinated (78% global workers 
agreed); 84% Indian workers support frequent COVID testing of those not vaccinated against 
COVID (74% of global workers held this view); and the 3rd necessary COViD protocol mentioned 
was of Wearing a Mask in Common Areas or when in proximity with other people endorsed by 
93% Indian Workers (and 81% global workers).      
 
Discomfort for lack of COVID Protocols at Workplace, but not all pervasive 
 
Reactions of workers were captured in case their workplace disregarded compulsory COVID 
protocols for workers of wearing a mask, of being vaccinated and of frequent testing for those 
not vaccinated. Notably, a lot of discomfiture was seen among workers: 38% of Indian workers 
said, would Be uncomfortable going to work there but go anyway; 29% Indian workers said they 
would either quit or work remotely (31% global workers); and surprisingly, 34% Indians workers 
(38% global workers) said they would be comfortable going to work there.    
 
“Majority of Indian Workers expect stringent COVID protocols to be the norm at workplaces – of 
being vaccinated, frequent COVID testing for those not vaccinated and mandatory masking, in the 
new normal.  
And workers don’t  see themselves being comfortable in a workplace that would disregard these 
protocols. While 1 n 3 would quit or work remotely, interestingly 38% would go to work despite 
the discomfort and 34% would have no qualms about working at such a workplace. This attitude 
emanates more from lack of job opportunities and the reliance on salary. Technically, safety 
protocols should be a part of the company DNA and workplaces continue to focus on social 
distancing and sanitizing and running to 50% capacity,“ said Amit Adarkar, CEO, Ipsos India.                
 
 
Work model followed by Workers – it is back to the workplace for most 
 
The survey found at least 6 in 10 (60%) workers in India said they are mostly/ always working 
away from home (66% of global workers held a similar view); 26% said they were mostly/ always 
working from home and 13% were following the hybrid model (of both workplace and home).   



PRESS RELEASE 

                  

 
                                                                                                                                                                                                                                                                                            

Ipsos                                  Madhurima Bhatia  
303, 3rd Floor, Vipul Square               Content & Media Relations Lead   
B Block, Sushant Lok, Part 1               madhurima.bhatia@Ipsos.com 
Gurugram - 122003, Haryana            +91 9999318885 
India 
+91 01244692400 

 
“Life is limping back to normalcy. But it won’t be a full house until the Omicron scare goes away. 
Workplaces have adapted to the hybrid model,” added Adarkar.     
 
Pre-Pandemic work scene 
71% Indian workers worked away from home pre-pandemic and 77% global citizens too. 12% 
worked from home and 11% worked hybrid (from office and home).   
 

About Ipsos Public Affairs 
Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up of 
seasoned professionals. We conduct strategic research initiatives for a diverse number of 
American and international organizations, based not only on public opinion research, but elite 
stakeholder, corporate, and media opinion research. 
 
Ipsos has media partnerships with the most prestigious news organizations around the world. In 
Canada, the U.S., UK, and internationally, Ipsos Public Affairs is the media polling supplier to 
Reuters News, the world's leading source of intelligent information for businesses and 
professionals. Ipsos Public Affairs is a member of the Ipsos Group, a leading global survey-based 
market research company. We provide boutique-style customer service and work closely with 
our clients, while also undertaking global research. 
 
ABOUT IPSOS 
Ipsos is now the third largest market research company in the world, present in 90 markets and 
employing more than 18,000 people. 
Our research professionals, analysts and scientists have built unique multi-specialist capabilities 

that provide powerful insights into the actions, opinions and motivations of citizens, consumers, 

patients, customers, or employees. Our 75 business solutions are based on primary data coming 

from our surveys, social media monitoring, and qualitative or observational techniques. 

  

“Game Changers” – our tagline – summarises our ambition to help our 5,000 clients to navigate 
more easily our deeply changing world. 
Founded in France in 1975, Ipsos is listed on the Euronext Paris since July 1st, 1999. The company 
is part of the SBF 120 and the Mid-60 index and is eligible for the Deferred Settlement Service 
(SRD). 
ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP 
www.ipsos.com 
 
GAME CHANGERS 

http://www.ipsos.com/
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In our world of rapid change, the need of reliable information to make confident decisions has 
never been greater. 
At Ipsos we believe our clients need more than a data supplier, they need a partner who can 
produce accurate and relevant information and turn it into actionable truth.  
This is why our passionately curious experts not only provide the most precis measurement, but 
shape it to provide True Understanding of Society, Markets and People.  
To do this we use the best of science, technology and know-how and apply the principles of 
security, simplicity, speed and substance to everything we do. 
So that our clients can act faster, smarter and bolder.  
Ultimately, success comes down to a simple truth: 
You act better when you are sure.   


