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SOCIAL ASSISTANCE REQUIRED TO HELP WOMEN POST COVID

Social assistance such as cash and food support is viewed as core element for women’s post pandemic recovery, followed by flexible working
hours and access to healthcare. Compared to the global country average, Malaysians are less likely to highlight support for women who face
violence or abuse.

Most important in order to ensure pandemic
recovery addresses issues facing women
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MALAYSIANS; PANDEMIC IMPACT DOESN’T DIFFER BY GENDER

While people from some countries see the pandemic having a more adverse impact on one gender than the other, Malaysians don’t tend to think
of the negative outcomes as gender specific.

The pandemic will have a more negative impact
on women, men, or same impact on both?
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Almost exactly to a year after the pandemic became a truly global
crisis, much has been said about the impact it has had across
different communities and demographic groups, including the
implications it has for women.

Malaysians point to social assistance, flexible work practices and
access to healthcare to ensure the pandemic recovery efforts are
addressing issues that women are facing.

In some countries people tend to think the negative impacts of Covid
Is felt more strongly by one gender than the other - Malaysians are
more inclined to feel it has hit both genders equally hard.

Wan Nuradiah
Head of Public Affairs,
Ipsos Malaysia




About Ipsos

Ipsos is one of the largest market research company in the world,
present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built
unique multi-specialist capabilities that provide powerful insights
into the actions, opinions and motivations of citizens, consumers,
patients, customers or employees. Our 75 business solutions are
based on primary data coming from our surveys, social media
monitoring, and qualitative or observational techniques.

“Game Changers” — our tagline — summarises our ambition to
help our 5,000 clients to navigate more easily our deeply
changing world.

Founded in France in 1975, Ipsos is listed on the Euronext Paris
since July 1st, 1999. The company is part of the SBF 120 and
the Mid-60 index and is eligible for the Deferred Settlement
Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP
WWW.ipsos.com

Game Changers

In our world of rapid change, the need for reliable information
to make confident decisions has never been greater.

At Ipsos we believe our clients need more than a data supplier,
they need a partner who can produce accurate and relevant
information and turn it into actionable truth.

This is why our passionately curious experts not only provide
the most precise measurement, but shape it to provide True
Understanding of Society, Markets and People.

To do this we use the best of science, technology
and know-how and apply the principles of security, simplicity,
speed and substance to everything we do.

So that our clients can act faster, smarter and bolder.
Ultimately, success comes down to a simple truth:
You act better when you are sure.
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