
INTERNATIONAL OBSERVATORY ON CLIMATE AND PUBLIC OPINION

A broad scope study conducted by Ipsos
for the 4th consecutive year.

Every year, EDF produces an international status report on opinions,
knowledge, expectations and levels of commitment pertaining

to climate change, to nurture thinking on the subject and contribute
to the constructive search for solutions for the future.

In 30
countries

Including the
biggest CO2 producers

2/3 of the world’s
population represented

Obs'COP 2021

PRESSURE ON PURCHASING POWER ON A GLOBAL SCALE

Coronavirus 52%

52%
The cost of living

(inflation, purchasing power, etc)

41%Unemployment

47%
Poverty and inequality

between citizens
43%The healthcare system

41%The environment

40%Corruption

37%Delinquency, crime

31%Education, schooling

34%Terrorism

29%Taxes

24%Pensions

20%Immigration

BUT A PRO-ENVIRONMENT TURNAROUND OF THE ECONOMY 
 IS STILL DESIRABLE

AN OPINION SHARED REGARDLESS OF AGE GROUP

THE CLIMATE: A MAJOR ENVIRONMENTAL CHALLENGE 
THAT IS CAUSING WORRY, BUT ALSO ANGER AND DEMORALIZATION

CLIMATE SKEPTICISM IS GROWING ON AN INTERNATIONAL LEVEL

Regions that have observed climate change the most in their area...
Vs 2020 

+5 pts
vs 2020

+2 pts
vs 2020

ENVIRONMENT VS ECONOMIC GROWTH:
A TOUGH CHOICE

91%

81%73%
67%

Asia

South
America

Europe

North
America

Oceania

81%

Africa/
Middle East

60%

From this list, which topics worry you the most?

77%
of the world’s populations 
have already noticed 
the effects of climate change 
in their region

1⁄3 
of respondents are still

climate skeptics 66%
think that climate 
change due to human 
activity exists

9%
think that climate change

 doesn’t exist or did not
 comment

25%
doubt the human origin

of climate change

Norway USASaudi
Arabia

but for

58%
of citizens anticipate 

mainly
 negative consequences

 in their region

32% 
climate change will

 also have
 positive consequences

 in their region

TOP 3  most climate-skeptical 
     countries

59%

46%47%

+3 pts
vs 2019 34%

TOP 3  leading countries 
     where climate change 
     will also have positive 
     consequences

-3 pts
vs 2019

Climate change causes for

72% worry

30% anger

26% demoralization

Several answers possible 
from a list of 8 emotions

TOP 4

The accumulation
of waste, 
packaging, plastic

46% 44% 41%

Climate 
change

Extreme 
climate 
events

40%

Air pollution

16-24 25-34 35-44 45-54 55 and over

50%

49% 50% 50% 51%53%

For 50%
of respondents,
 priority should

 be given to
 the environment

 even if it might be harmful
 to the economy.

15% 
of 
respondents 
don’t 
know

For 35%
of respondents, 
priority should 
be given to 
economic growth 
even if it might be harmful 
to the environment. ??

Environmental concerns

Nigeria IndiaChina

53%

45%48%

-6 +4 +5 -5

Vs 2019

NO SIGNIFICANT PROGRESS  IN PERCEPTION THAT PEOPLE 
MUST TAKE ACTION ON THEIR OWN LEVEL

ON A DAY-TO-DAY BASIS, HABITS ARE NOT SUFFICIENTLY 
FOCUSED ON THE CLIMATE EMERGENCY

LIMITED ACCEPTANCE OF CONSTRAINTS,
PARTICULARLY THOSE THAT AFFECT TRAVEL

CLIMATE CHANGE:
WHO SHOULD TAKE ACTION AND TO DO WHAT?

Urban toll booth
at the entrance to big cities

Tax on
plane tickets

Increasing the tax on household waste
to encourage people to waste less

Making CO2-producing energies,
such as gas, gasoline... more expensive

Limiting access to city centers
to electric or hybrid cars only

Banning the sale of new gasoline
 or diesel cars within 15 years

Obliging homeowners
 to insulate their homes

Tax on the purchase
of polluting cars

Ban on short-haul flights
 when it is possible to take the train

The majority of the most effective actions for combating climate change 
are still taken by fewer than 30%

33% think that
the climate issue is also

a ma�er for
private companies

Only 45%
of respondents think that

it is up to consumers
to act

… whereas 69%
think that the climate issue

is primarily a ma�er for
governments

France: 61% France: 67% France: 57%

48%

-2

Sorting
your waste

33%

Limiting
heating and air
conditioning

-1

28%

Choosing
products

with the least
possible

packaging

-1

28%

Taking public
transportation

=

26%

Avoiding
taking
planes

whenever
possible

*

24%

Avoiding
taking the car

whenever
possible

*

21%

Avoiding
buying

products
made in
distant

countries

-1

19%

Using
renewable
energies

for heating/
producting
electricity

+1

18%

Limiting
your meat

consumption

-1

18%

Buying
second-hand
goods rather

than new ones

*

44%

Prioritizing
seasonal
fruits and
vegetables

+1

65%New

58%New

55%+3

48%+1

46%=

63%+2

51%=

61%+1

52%=

51%
A change in our life styles

31%
Technological progress and innovation

10%
It can’t be limited

1%
Don’t acknowledge climate

 change at all

7%
Don’t know

The preferred solution for fighting climate change

-3 +2 = +1 =

The most effective actions for combating climate change

ELECTRICITY PRODUCTION:
DO EVERYTHING POSSIBLE TO REPLACE FOSSIL FUELS

Installing
solar panels

wherever it is possible
to do so

Building a lot of
offshore wind turbines

Building a lot of
onshore wind turbines

Replacing coal-or
fuel-oil-fired

power plants with
nuclear power plants

Replacing coal-or
fuel-oil-fired

power plants with
gas-fired plants

84% 76% 75%
60% 65%

The production methods judged as acceptable

wherever it is possible to do soonshore wind turbines

For free public access to the complete observatory, please visit:
www.edf.fr/en/climate-international-observatory-results


