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For further information on Omnipoll, please contact:                        For further information on Social Networking/Messaging/Video trackers please contact:
 
Belinda Norton
belinda.norton@ipsos.com

Phone +353 (0)1 4389000 

Eoin Cotter
eoin.cotter@ipsos.com

Technical details: 712 respondents interviewed by telephone between 8 January and 17 January 2022. Representative of the national population aged 16+

s o c i a l  n e t w o r k i n g  t r a c k e r
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