


MALAYSIANS PREFER LARGER FAMILIES

Malaysians’ ideal number of children is above three, considerably higher than many of its global peers. Even in the major North East
Asian countries with lower fertility rates, the preference is at or below the replacement rate of 2.1.

Q. ‘What is the ideal number of children for a family to have?’
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COVID HAS HAD AN IMPACT ON IMMEDIATE FAMILY AMBITIONS

There’s a wide range of reasons why people may delay the decision to have (more) children - from lack of a partner to career
considerations to concerns about political stability. Among Malaysians, concerns about the pandemic has had a particular impact on the
prospects of starting, or extending, a family.

Q. ‘In the past two years, have you delayed or decided against having a child or
more children for any of the following reasons?

@ Malaysia @ Global Country Average*

Concerns due to the COVID-19 pandemic 26%

You are single 25% 15%
Existing caring responsibilities

Concerns about the impact on your career
Concerns due to political stability

Wanting to complete your education

Unable to have children for medical reasons
Concerns about impact on partner's career
Partner wanting to complete their education

Relationship breakdown

Concerns due to climate change

Children do not fit your lifestyle
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FAMILY COMMITMENT SEEN AS POTENTIAL CAREER BARRIER

Malaysians think both genders are facing constraints that can be damaging to their career. The choice to have kids in particular is a career
impacting choice, and even though family care is more associated with constraints on women’s career prospects, it does apply to men as well

Q. ‘Are the following more likely to damage the career of a man or a woman?

Having childcare responsibilities

Having caring responsibilities
(other than childcare)

Prioritising your family over work

Being unable or unwilling to work
beyond your contracted hours

Working from home regularly
Talking about your family life

Being unable or unwilling to
socialise with colleagues

Working part-time

Base: 20,524 online adults aged 16-74 across 30 countries
Malaysia sample 500
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Equal / no damage
28% 45%

24% 49%
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20% 54%

19% 51%
18% 60%
16% 57%
15% 54%

15% 59%
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People around the world thinks differently about what the ideal family should look
like. Malaysians’ preferred number of children is more than three, substantially
higher than in most countries. In countries like Japan, China and South Korea
where the population growth is stagnating or declining, the preferred number of
children is below the replacement rate.

The reasons why people choose to delay or not to have children, varies broadly
— from personal choice to macro level factors such as political instability. The
emergence of Covid has added an extra element of uncertainty —in Malaysia,
concerns about the pandemic is the primary reason for delaying or deciding
against having a child/another child.

Decisions to have children while building a career is often seen as a trade off,
and especially for women. Although caring responsibilities are expected to have
more of an adverse effect on women’s career, it's not completely one sided —
many Malaysians consider it a challenge that men face as well.

Wan Nuradiah
Head of Public Affairs,
Ipsos Malaysia
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About Ipsos

Ipsos is one of the largest market research company in the world,
present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built
unique multi-specialist capabilities that provide powerful insights
into the actions, opinions and motivations of citizens, consumers,
patients, customers or employees. Our 75 business solutions are
based on primary data coming from our surveys, social media
monitoring, and qualitative or observational techniques.

“Game Changers” — our tagline — summarises our ambition to
help our 5,000 clients to navigate more easily our deeply
changing world.

Founded in France in 1975, Ipsos is listed on the Euronext Paris
since July 1st, 1999. The company is part of the SBF 120 and
the Mid-60 index and is eligible for the Deferred Settlement
Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP
WWW.ipsos.com

Game Changers

In our world of rapid change, the need for reliable information
to make confident decisions has never been greater.

At Ipsos we believe our clients need more than a data supplier,
they need a partner who can produce accurate and relevant
information and turn it into actionable truth.

This is why our passionately curious experts not only provide
the most precise measurement, but shape it to provide True
Understanding of Society, Markets and People.

To do this we use the best of science, technology
and know-how and apply the principles of security, simplicity,
speed and substance to everything we do.

So that our clients can act faster, smarter and bolder.
Ultimately, success comes down to a simple truth:
You act better when you are sure.
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