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The British Council is the UK’s international organisation for cultural relations and educational opportunities. In 2020, it commissioned Ipsos to 

conduct research to understand how the UK is seen by educated young people across 36 countries internationally. The data from this research 

will be used to inform British Council strategy and programmes aimed at this target audience in relevant countries.

The 2020 research builds on previous studies conducted in 2016 and 2018 across the G20. Nigeria was added to the list of countries included 

for the first time in 2020.

Ipsos conducted an online survey in Nigeria, interviewing 18-34 year olds with a minimum of secondary education. This is the first wave of 

research conducted in this country. Interviews were conducted in English and fieldwork took place between 21st February and 3rd March 2020. 

Quotas were set on gender and age, with minimum numbers of interviews required across regions and in urban/rural areas.

The final sample size is 1,000.

Data have been weighted to be representative of the national population by age (18-24 vs 25-34) and gender. 

Where results do not sum to 100, this may be due to computer rounding, multiple responses, or the exclusion of ‘Don’t know’ categories.

What did we do?
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Objectives and Methodology
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• The UK is the country ranked most attractive overall, equal to the USA and closely followed by Canada. 

• The UK’s education system is held in high regard by young Nigerians. Two-thirds see it as an attractive place to study and half intend to study 

there in the future. Only the USA and Canada rank better on these measures. 

• The UK ranks second for attractiveness as a place to visit, third as a place to do business or trade, and fourth as a source of arts and 

culture. 

• The USA ranks first as a place to visit, and second as a place to do business or trade. 

• China outperforms both the UK and USA as a place to do business and as a source of art and culture. 

• The people, government and institutions of the UK rank as the most trusted by young Nigerians.
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Executive summary
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Participant’s own country not ranked.
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Base: All participants in Nigeria [1,000] 

% Unattractive (0-4 out of 10) % Attractive (6-10 out of 10)
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A place to study A source of arts and 

culture

A place to do 

business or trade

A place to visit

United States 65% 27% 57% 38%

Canada 61% 14% 29% 29%

United Kingdom 60% 24% 32% 34%

Germany 26% 9% 18% 15%

Australia 15% 7% 7% 13%

France 11% 24% 11% 30%

China 11% 31% 59% 19%

India 9% 32% 9% 12%

Russia 6% 4% 4% 5%

Japan 5% 12% 17% 9%

Italy 5% 21% 10% 19%

South Korea 5% 17% 7% 10%

South Africa 5% 20% 7% 11%

Saudi Arabia 5% 9% 11% 16%

Turkey 4% 5% 11% 8%

Brazil 3% 20% 3% 16%

Mexico 3% 14% 3% 8%

Argentina 1% 4% 1% 2%

Indonesia 1% 4% 2% 2%
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Base: All participants in Nigeria [1,000] 

How attractive overall do you find 

each of the following countries?

Which three of the following 

countries do you find most 

attractive as…?

Chart shows attractiveness scores for the G20 

countries only. New countries were asked separate 

from this list so comparison across countries is not 

valid. 

Participant’s own country not ranked.

Attractiveness 
across key 
metrics
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Participant’s own country not ranked.
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Base: All participants in Nigeria [1,000] 

% Trust (6-10 out of 10)% Distrust (0-4 out of 10)
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Base: All participants in Nigeria [1,000] 
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% Trust (6-10 out of 10)% Distrust (0-4 out of 10)Trust in the 
government of 
different countries

Thinking generally about 

government, to what extent do you 

distrust or trust people from each of 

the following countries?

Participant’s own country not ranked.
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Base: All participants in Nigeria [1,000] 
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Thinking generally about 

institutions (such as the media, 

police, or justice system), to what 

extent do you distrust or trust 

people from each of the following 

countries?

Participant’s own country not ranked.
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Name: 

Bridget Williams

Research Director

Details:

Bridget.Williams@Ipsos.com

020 3059 5518

Name: 

Becky Writer-Davies

Research Manager

Details:

Rebecca.Writer-Davies@Ipsos.com

020 7347 3344
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Ipsos Standards & Accreditations

The (EU) 2016/679 General Data Protection Regulation (GDPR) & the UK 

Data Protection Act 2018 (DPA) – Ipsos is required to comply with the General 

Data Protection Regulation and the UK Data Protection Act; it covers the 

processing of personal data and the protection of privacy.

Ipsos is an active member of EphMRA and BHBIA.

HMG Cyber Essentials – A government backed and key deliverable of the UK’s 

National Cyber Security Programme. Ipsos was assessment validated for 

certification in 2016. Cyber Essentials defines a set of controls which, when 

properly implemented, provide organisations with basic protection from the most 

prevalent forms of threat coming from the internet.

Fair Data – Ipsos is signed up as a ‘Fair Data’ Company by agreeing to adhere to 

ten core principles. The principles support and complement other standards such 

as ISOs, and the requirements of Data Protection legislation. 

Ipsos standards & accreditations provide our clients with the peace of mind that they can always depend on us to deliver reliable, sustainable findings. Moreover, our 

focus on quality and continuous improvement means we have embedded a 'right first time' approach throughout our organisation.

This work was carried out in accordance with the requirements of the international 

quality standard for market research, ISO 20252 and with the Ipsos Terms and 

Conditions.

ISO 20252 – is the international market research specific standard that 

supersedes BS 7911 / MRQSA & incorporates IQCS (Interviewer Quality 

Control Scheme); it covers the 5 stages of a Market Research project. Ipsos 

was the first company in the world to gain this accreditation.

MRS Company Partnership – By being an MRS Company Partner, Ipsos 

endorse and support the core MRS brand values of professionalism, research 

excellence and business effectiveness, and commit to comply with the MRS 

Code of Conduct throughout the organisation & we were the first company to 

sign our organisation up to the requirements & self regulation of the MRS Code; 

more than 350 companies have followed our lead. 

ISO 9001 – International general company standard with a focus on continual 

improvement through quality management systems. In 1994 we became one of 

the early adopters of the ISO 9001 business standard.

ISO 27001 – International standard for information security designed to ensure 

the selection of adequate and proportionate security controls. Ipsos was the first 

research company in the UK to be awarded this in August 2008.
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