
 

Total Male Female 18-34 35-54 55+ <HS HS Post Sec Univ Grad Gen Z Millennial Gen X Boomer

A B C D E F G H I J K L M

Base: All Respondents (unwtd) 800 366 434 182 325 293 41 143 319 297 62 236 231 271

                           

Base: All Respondents (wtd) 800 393 407 229 288 283 50 143 310 297 75 255 206 263

                           

558 293 264 208 212 137 34 87 209 227 65 224 140 128

70% 75% 65% 91% 74% 49% 68% 61% 67% 77% 86% 88% 68% 49%

B DE E ** * GH LM* LM M

242 100 143 22 75 146 16 55 101 70 10 31 66 135

30% 25% 35% 9% 26% 51% 32% 39% 33% 23% 14% 12% 32% 51%

A C CD ** I* I * JK JKL

800 393 407 229 288 283 50 143 310 297 75 255 206 263

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Table of contents

1. In the past 12 months, have you participated in an outdoor recreation activity (e.g., hiking, climbing, bird watching, camping, bike riding, horseback riding, dirt biking, fishing, hunting, kayaking, canoeing, nordic skiing, 

snowshoeing, backcountry skiing, snowboarding, snowmobiling, etc.) in BC?

Gender AGE EDUCATION Generation

Yes

No

Sigma

Statistics: 

Overlap formulae used

   Minimum Base: 30 (**), Small Base: 100 (*)

- Column Proportions: 

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M

   Minimum Base: 30 (**), Small Base: 100 (*)

- Column Means: 

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M



 

Total Male Female 18-34 35-54 55+ <HS HS Post Sec Univ Grad Gen Z Millennial Gen X Boomer

A B C D E F G H I J K L M

Base: All Answering (unwtd) 537 259 278 159 238 140 24 81 211 221 51 201 155 130

                           

Base: All Answering (wtd) 558 293 264 208 212 137 34 87 209 227 65 224 140 128

                           

158 80 77 62 64 31 8 23 63 64 15 73 42 28

28% 27% 29% 30% 30% 22% 24% 26% 30% 28% 23% 33% 30% 22%

* ** * **

221 111 110 87 94 41 13 25 86 96 21 100 61 39

40% 38% 42% 42% 44% 30% 40% 29% 41% 42% 32% 45% 44% 30%

* E ** * ** M M

78 39 39 33 29 16 11 7 29 31 5 41 17 15

14% 13% 15% 16% 14% 11% 33% 8% 14% 13% 8% 18% 12% 12%

* ** * **

131 67 64 51 51 29 10 14 44 62 11 60 33 27

23% 23% 24% 24% 24% 21% 29% 17% 21% 27% 17% 27% 23% 21%

* ** * **

112 68 44 51 38 23 12 11 40 50 11 54 26 21

20% 23% 17% 25% 18% 17% 35% 12% 19% 22% 17% 24% 19% 16%

* ** * **

118 57 61 51 38 29 2 13 45 58 10 53 30 26

21% 19% 23% 24% 18% 21% 7% 15% 21% 25% 16% 23% 21% 20%

* ** * **

88 39 49 27 36 25 9 11 37 31 5 34 24 25

16% 13% 19% 13% 17% 18% 28% 12% 18% 14% 7% 15% 17% 20%

* ** * **

232 120 112 97 83 51 19 39 80 93 31 105 49 46

42% 41% 42% 47% 39% 37% 57% 45% 38% 41% 47% 47% 35% 36%

* ** * ** L

141 78 63 61 50 30 6 28 53 55 21 65 33 23

25% 27% 24% 29% 24% 22% 17% 32% 25% 24% 32% 29% 23% 18%

* ** * **

155 82 73 58 65 33 13 19 59 65 11 75 40 30

2. In the past 12 months, which of the following conditions have you experienced while recreating outside in BC?

Gender AGE EDUCATION Generation

Overcrowding on a trail, at a campsite, or at a park

Parking issues (e.g., limited parking capacity, lack of 

accessible parking, parking restrictions or no off-highway 

parking)

Loss of road access to a park, recreation site or trail

Poorly maintained trails (e.g., eroded trail, broken steps, 

poor directional signage, garbage on trails)

Poorly maintained campsites or park facilities (e.g., full 

garbage cans, unhygienic outhouses, lack of food caches, 

garbage at campsites)

Closed trails due to poor trail conditions (e.g., washouts, 

rockfall, deadfall, loss of infrastructure such as bridges)

Closed campsites or park facilities

Lack of washrooms or outhouses

Lack of waste disposal facilities

Inability to reserve a campsite at a preferred location



28% 28% 28% 28% 30% 24% 39% 21% 28% 28% 16% 33% 28% 23%

* ** * **

52 32 19 20 23 8 10 4 24 14 7 18 19 8

9% 11% 7% 10% 11% 6% 29% 4% 11% 6% 11% 8% 13% 6%

* ** * **

8 5 3 - 6 2 - 2 5 2 - 2 5 2

1% 2% 1% - 3% 1% - 2% 2% 1% - 1% 3% 1%

* C ** * **

117 66 52 33 36 48 6 30 45 36 15 26 30 46

21% 22% 20% 16% 17% 35% 17% 35% 22% 16% 23% 12% 21% 36%

* CD ** I* ** K KL

1610 844 766 632 614 364 120 226 609 656 162 705 407 336

289% 288% 290% 304% 289% 265% 355% 259% 291% 289% 249% 315% 291% 262%

Table of contents

Inability to reserve a campsite at a preferred location

Inability to use campsites, day-use sites, trails or outhouses 

because they are not accessible to persons with disabilities

Other

None of these

Sigma

Statistics: 

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M

   Minimum Base: 30 (**), Small Base: 100 (*)

Overlap formulae used

- Column Proportions: 

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M

   Minimum Base: 30 (**), Small Base: 100 (*)

- Column Means: 



 

Total Male Female 18-34 35-54 55+ <HS HS Post Sec Univ Grad Gen Z Millennial Gen X Boomer

A B C D E F G H I J K L M

Base: All Answering (unwtd) 537 259 278 159 238 140 24 81 211 221 51 201 155 130

                           

Base: All Answering (wtd) 558 293 264 208 212 137 34 87 209 227 65 224 140 128

                           

518 267 250 182 202 134 32 77 196 213 55 203 136 125

93% 91% 95% 88% 95% 97% 96% 88% 94% 94% 84% 91% 97% 97%

* C C ** * ** K K

385 192 193 143 143 98 26 57 152 150 44 153 97 90

69% 65% 73% 69% 67% 71% 78% 65% 73% 66% 68% 68% 69% 70%

* ** * **

133 75 58 39 59 36 6 20 44 63 10 50 39 35

24% 26% 22% 19% 28% 26% 18% 23% 21% 28% 15% 22% 28% 27%

* ** * **

22 13 8 9 8 4 1 3 10 7 2 14 2 4

4% 5% 3% 5% 4% 3% 4% 4% 5% 3% 3% 6% 2% 3%

* ** * **

18 13 6 16 2 - - 8 3 7 9 7 2 -

3% 4% 2% 8% 1% - - 9% 2% 3% 14% 3% 2% -

DE* ** H* **

16 11 5 14 2 - - 8 3 5 8 6 2 -

3% 4% 2% 7% 1% - - 9% 2% 2% 12% 3% 2% -

DE* ** H* **

3 1 1 3 - - - - - 3 1 1 - -

* * * 1% - - - - - 1% 2% 1% - -

* ** * **

558 293 264 208 212 137 34 87 209 227 65 224 140 128

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Table of contents

3_1. Please indicate how much you agree or disagree with the following statements: - Participation in outdoor recreation is good for my physical health

Gender AGE EDUCATION Generation

Top 2 Box (Net)

   Strongly Agree

   Somewhat agree

Neither agree nor disagree

Bottom 2 Box (Net)

   Somewhat disagree

   Strongly disagree

Sigma

Statistics: 

Overlap formulae used

   Minimum Base: 30 (**), Small Base: 100 (*)

- Column Proportions: 

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M

   Minimum Base: 30 (**), Small Base: 100 (*)

- Column Means: 

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M



 

Total Male Female 18-34 35-54 55+ <HS HS Post Sec Univ Grad Gen Z Millennial Gen X Boomer

A B C D E F G H I J K L M

Base: All Answering (unwtd) 537 259 278 159 238 140 24 81 211 221 51 201 155 130

                           

Base: All Answering (wtd) 558 293 264 208 212 137 34 87 209 227 65 224 140 128

                           

525 273 252 190 203 132 34 76 197 219 55 213 134 123

94% 93% 95% 91% 96% 96% 100% 87% 94% 96% 84% 95% 96% 96%

* ** * G **

381 187 193 142 143 96 27 57 151 146 44 148 101 88

68% 64% 73% 68% 68% 70% 80% 65% 72% 64% 68% 66% 72% 68%

* ** * **

144 86 58 48 60 36 7 19 46 73 11 66 33 35

26% 29% 22% 23% 28% 26% 20% 21% 22% 32% 16% 29% 24% 27%

* ** * H **

25 18 7 12 8 6 - 10 11 4 9 6 5 6

4% 6% 3% 6% 4% 4% - 11% 5% 2% 13% 3% 3% 4%

* ** I* **

8 1 6 6 1 - - 2 1 4 1 5 1 -

1% 1% 2% 3% 1% - - 2% 1% 2% 2% 2% 1% -

* ** * **

5 1 4 4 1 - - 2 1 2 1 2 1 -

1% 1% 1% 2% 1% - - 2% 1% 1% 2% 1% 1% -

* ** * **

2 - 2 2 - - - - - 2 - 2 - -

* - 1% 1% - - - - - 1% - 1% - -

* ** * **

558 293 264 208 212 137 34 87 209 227 65 224 140 128

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Table of contents

3_2. Please indicate how much you agree or disagree with the following statements: - Participation in outdoor recreation is good for my mental health

Gender AGE EDUCATION Generation

Top 2 Box (Net)

   Strongly Agree

   Somewhat agree

Neither agree nor disagree

Bottom 2 Box (Net)

   Somewhat disagree

   Strongly disagree

Sigma

Statistics: 

Overlap formulae used

   Minimum Base: 30 (**), Small Base: 100 (*)

- Column Proportions: 

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M

   Minimum Base: 30 (**), Small Base: 100 (*)

- Column Means: 

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M



 

Total Male Female 18-34 35-54 55+ <HS HS Post Sec Univ Grad Gen Z Millennial Gen X Boomer

A B C D E F G H I J K L M

Base: All Answering (unwtd) 537 259 278 159 238 140 24 81 211 221 51 201 155 130

                           

Base: All Answering (wtd) 558 293 264 208 212 137 34 87 209 227 65 224 140 128

                           

500 254 246 179 196 125 34 69 188 209 51 202 130 117

90% 87% 93% 86% 92% 91% 100% 79% 90% 92% 79% 90% 93% 91%

A * ** * G **

308 144 164 119 112 77 18 46 119 125 33 125 78 72

55% 49% 62% 57% 53% 56% 53% 53% 57% 55% 51% 56% 56% 56%

A * ** * **

192 110 82 60 83 48 16 23 69 84 18 77 52 45

34% 37% 31% 29% 39% 35% 47% 27% 33% 37% 28% 34% 37% 35%

* ** * **

47 33 14 22 13 12 - 17 17 13 11 16 9 12

8% 11% 5% 10% 6% 9% - 19% 8% 6% 16% 7% 6% 9%

B * ** HI* **

10 7 4 7 4 - - 1 4 5 3 7 1 -

2% 2% 1% 3% 2% - - 2% 2% 2% 5% 3% 1% -

* ** * **

5 4 1 2 3 - - 1 2 1 2 3 - -

1% 2% * 1% 1% - - 2% 1% 1% 3% 1% - -

* ** * **

5 2 3 5 1 - - - 1 4 1 3 1 -

1% 1% 1% 2% * - - - 1% 2% 2% 2% 1% -

* ** * **

558 293 264 208 212 137 34 87 209 227 65 224 140 128

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Table of contents

3_3. Please indicate how much you agree or disagree with the following statements: - Participation in outdoor recreation helps to grow my appreciation for nature

Gender AGE EDUCATION Generation

Top 2 Box (Net)

   Strongly Agree

   Somewhat agree

Neither agree nor disagree

Bottom 2 Box (Net)

   Somewhat disagree

   Strongly disagree

Sigma

Statistics: 

Overlap formulae used

   Minimum Base: 30 (**), Small Base: 100 (*)

- Column Proportions: 

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M

   Minimum Base: 30 (**), Small Base: 100 (*)

- Column Means: 

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M



 

Total Male Female 18-34 35-54 55+ <HS HS Post Sec Univ Grad Gen Z Millennial Gen X Boomer

A B C D E F G H I J K L M

Base: All Answering (unwtd) 537 259 278 159 238 140 24 81 211 221 51 201 155 130

                           

Base: All Answering (wtd) 558 293 264 208 212 137 34 87 209 227 65 224 140 128

                           

481 244 237 181 187 113 31 75 178 197 60 194 120 108

86% 83% 89% 87% 88% 82% 92% 85% 85% 87% 92% 87% 86% 84%

* ** * **

270 133 138 113 99 59 20 46 103 100 38 111 66 55

48% 45% 52% 54% 47% 43% 61% 53% 49% 44% 59% 50% 47% 43%

* ** * **

211 112 99 69 88 54 11 28 75 97 21 83 54 52

38% 38% 37% 33% 41% 40% 31% 32% 36% 43% 33% 37% 38% 41%

* ** * **

68 49 20 23 23 23 3 12 31 23 6 25 19 19

12% 17% 7% 11% 11% 17% 8% 13% 15% 10% 8% 11% 13% 15%

B * ** * **

8 - 8 4 2 2 - 1 - 7 - 5 2 2

1% - 3% 2% 1% 1% - 1% - 3% - 2% 1% 1%

A * ** * H **

3 - 3 2 1 1 - - - 3 - 2 1 1

1% - 1% 1% * 1% - - - 1% - 1% 1% 1%

* ** * **

5 - 5 2 2 1 - 1 - 4 - 3 1 1

1% - 2% 1% 1% 1% - 1% - 2% - 1% 1% 1%

* ** * **

558 293 264 208 212 137 34 87 209 227 65 224 140 128

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Table of contents

3_4. Please indicate how much you agree or disagree with the following statements: - Participation in outdoor recreation helps me spend time with friends or family

Gender AGE EDUCATION Generation

Top 2 Box (Net)

   Strongly Agree

   Somewhat agree

Neither agree nor disagree

Bottom 2 Box (Net)

   Somewhat disagree

   Strongly disagree

Sigma

Statistics: 

Overlap formulae used

   Minimum Base: 30 (**), Small Base: 100 (*)

- Column Proportions: 

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M

   Minimum Base: 30 (**), Small Base: 100 (*)

- Column Means: 

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M



 

Total Male Female 18-34 35-54 55+ <HS HS Post Sec Univ Grad Gen Z Millennial Gen X Boomer

A B C D E F G H I J K L M

Base: All Answering (unwtd) 537 259 278 159 238 140 24 81 211 221 51 201 155 130

                           

Base: All Answering (wtd) 558 293 264 208 212 137 34 87 209 227 65 224 140 128

                           

411 216 195 156 158 97 28 52 151 180 45 169 107 89

74% 74% 74% 75% 74% 71% 82% 60% 72% 79% 69% 76% 76% 70%

* ** * G **

204 103 101 75 79 49 8 33 77 87 23 81 54 46

37% 35% 38% 36% 37% 36% 23% 38% 37% 38% 35% 36% 39% 35%

* ** * **

207 113 94 80 79 48 20 19 74 94 22 89 53 44

37% 39% 35% 39% 37% 35% 60% 22% 35% 41% 34% 40% 38% 34%

* ** * G **

100 49 51 29 43 28 3 22 47 27 7 43 22 27

18% 17% 19% 14% 20% 21% 10% 25% 23% 12% 10% 19% 16% 21%

* ** I* I **

47 28 19 24 12 12 3 14 11 20 13 11 11 12

8% 10% 7% 11% 5% 9% 8% 16% 5% 9% 20% 5% 8% 9%

* ** H* **

40 26 14 21 11 9 3 12 8 18 12 10 10 9

7% 9% 5% 10% 5% 7% 8% 14% 4% 8% 18% 4% 7% 7%

* ** H* **

7 2 5 3 1 3 - 1 4 2 2 1 1 3

1% 1% 2% 1% * 2% - 1% 2% 1% 3% 1% 1% 2%

* ** * **

558 293 264 208 212 137 34 87 209 227 65 224 140 128

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Table of contents

3_5. Please indicate how much you agree or disagree with the following statements: - Access to good outdoor recreation opportunities is an important reason why I chose to live in my community

Gender AGE EDUCATION Generation

Top 2 Box (Net)

   Strongly Agree

   Somewhat agree

Neither agree nor disagree

Bottom 2 Box (Net)

   Somewhat disagree

   Strongly disagree

Sigma

Statistics: 

Overlap formulae used

   Minimum Base: 30 (**), Small Base: 100 (*)

- Column Proportions: 

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M

   Minimum Base: 30 (**), Small Base: 100 (*)

- Column Means: 

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M



 

Total Male Female 18-34 35-54 55+ <HS HS Post Sec Univ Grad Gen Z Millennial Gen X Boomer

A B C D E F G H I J K L M

Base: All Answering (unwtd) 537 259 278 159 238 140 24 81 211 221 51 201 155 130

                           

Base: All Answering (wtd) 558 293 264 208 212 137 34 87 209 227 65 224 140 128

                           

472 250 221 178 180 114 24 77 176 194 55 191 119 107

85% 85% 84% 86% 85% 83% 72% 89% 84% 85% 85% 85% 85% 83%

* ** * **

232 128 104 94 91 47 7 46 82 97 28 93 68 43

42% 44% 39% 45% 43% 34% 21% 53% 39% 43% 43% 42% 48% 34%

* ** * ** M

240 122 118 84 89 67 17 31 95 97 27 98 51 63

43% 42% 44% 41% 42% 49% 51% 36% 45% 43% 42% 44% 37% 49%

* ** * ** L

68 32 36 22 25 21 5 10 26 26 7 24 18 19

12% 11% 13% 11% 12% 15% 15% 11% 12% 12% 11% 11% 13% 15%

* ** * **

18 11 7 8 8 3 4 - 7 7 3 9 4 3

3% 4% 3% 4% 4% 2% 13% - 3% 3% 5% 4% 3% 2%

* ** * **

10 5 5 3 5 2 3 - 4 3 2 6 1 2

2% 2% 2% 2% 2% 1% 8% - 2% 2% 3% 3% 1% 1%

* ** * **

8 6 2 4 3 1 2 - 3 4 1 3 3 1

1% 2% 1% 2% 1% 1% 5% - 1% 2% 2% 1% 2% 1%

* ** * **

558 293 264 208 212 137 34 87 209 227 65 224 140 128

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Table of contents

3_6. Please indicate how much you agree or disagree with the following statements: - The government should invest more in the development and maintenance of trails, parks, recreation sites, day-use sites, campsites, and access 

roads.

Gender AGE EDUCATION Generation

Top 2 Box (Net)

   Strongly Agree

   Somewhat agree

Neither agree nor disagree

Bottom 2 Box (Net)

   Somewhat disagree

   Strongly disagree

Sigma

Statistics: 

Overlap formulae used

   Minimum Base: 30 (**), Small Base: 100 (*)

- Column Proportions: 

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M

   Minimum Base: 30 (**), Small Base: 100 (*)

- Column Means: 

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M



 

Total Male Female 18-34 35-54 55+ <HS HS Post Sec Univ Grad Gen Z Millennial Gen X Boomer

A B C D E F G H I J K L M

Base: All Answering (unwtd) 537 259 278 159 238 140 24 81 211 221 51 201 155 130

                           

Base: All Answering (wtd) 558 293 264 208 212 137 34 87 209 227 65 224 140 128

                           

518 267 250 182 202 134 32 77 196 213 55 203 136 125

93% 91% 95% 88% 95% 97% 96% 88% 94% 94% 84% 91% 97% 97%

* C C ** * ** K K

525 273 252 190 203 132 34 76 197 219 55 213 134 123

94% 93% 95% 91% 96% 96% 100% 87% 94% 96% 84% 95% 96% 96%

* ** * G **

500 254 246 179 196 125 34 69 188 209 51 202 130 117

90% 87% 93% 86% 92% 91% 100% 79% 90% 92% 79% 90% 93% 91%

A * ** * G **

481 244 237 181 187 113 31 75 178 197 60 194 120 108

86% 83% 89% 87% 88% 82% 92% 85% 85% 87% 92% 87% 86% 84%

* ** * **

411 216 195 156 158 97 28 52 151 180 45 169 107 89

74% 74% 74% 75% 74% 71% 82% 60% 72% 79% 69% 76% 76% 70%

* ** * G **

472 250 221 178 180 114 24 77 176 194 55 191 119 107

85% 85% 84% 86% 85% 83% 72% 89% 84% 85% 85% 85% 85% 83%

* ** * **

Table of contents

3. Please indicate how much you agree or disagree with the following statements: - Top 2 Box Summary

Gender AGE EDUCATION Generation

Participation in outdoor recreation is good for my physical 

health

Participation in outdoor recreation is good for my mental 

health

Participation in outdoor recreation helps to grow my 

appreciation for nature

Participation in outdoor recreation helps me spend time 

with friends or family

Access to good outdoor recreation opportunities is an 

important reason why I chose to live in my community

The government should invest more in the development and 

maintenance of trails, parks, recreation sites, day-use sites, 

campsites, and access roads.

Statistics: 

Overlap formulae used

- Column Proportions: 

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M

   Minimum Base: 30 (**), Small Base: 100 (*)

- Column Means: 

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M

   Minimum Base: 30 (**), Small Base: 100 (*)



 

Total Male Female 18-34 35-54 55+ <HS HS Post Sec Univ Grad Gen Z Millennial Gen X Boomer

A B C D E F G H I J K L M

Base: All Answering (unwtd) 537 259 278 159 238 140 24 81 211 221 51 201 155 130

                           

Base: All Answering (wtd) 558 293 264 208 212 137 34 87 209 227 65 224 140 128

                           

18 13 6 16 2 - - 8 3 7 9 7 2 -

3% 4% 2% 8% 1% - - 9% 2% 3% 14% 3% 2% -

DE* ** H* **

8 1 6 6 1 - - 2 1 4 1 5 1 -

1% 1% 2% 3% 1% - - 2% 1% 2% 2% 2% 1% -

* ** * **

10 7 4 7 4 - - 1 4 5 3 7 1 -

2% 2% 1% 3% 2% - - 2% 2% 2% 5% 3% 1% -

* ** * **

8 - 8 4 2 2 - 1 - 7 - 5 2 2

1% - 3% 2% 1% 1% - 1% - 3% - 2% 1% 1%

A * ** * H **

47 28 19 24 12 12 3 14 11 20 13 11 11 12

8% 10% 7% 11% 5% 9% 8% 16% 5% 9% 20% 5% 8% 9%

* ** H* **

18 11 7 8 8 3 4 - 7 7 3 9 4 3

3% 4% 3% 4% 4% 2% 13% - 3% 3% 5% 4% 3% 2%

* ** * **

Table of contents

3. Please indicate how much you agree or disagree with the following statements: - Bottom 2 Box Summary

Gender AGE EDUCATION Generation

Participation in outdoor recreation is good for my physical 

health

Participation in outdoor recreation is good for my mental 

health

Participation in outdoor recreation helps to grow my 

appreciation for nature

Participation in outdoor recreation helps me spend time 

with friends or family

Access to good outdoor recreation opportunities is an 

important reason why I chose to live in my community

The government should invest more in the development and 

maintenance of trails, parks, recreation sites, day-use sites, 

campsites, and access roads.

Statistics: 

Overlap formulae used

- Column Proportions: 

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M

   Minimum Base: 30 (**), Small Base: 100 (*)

- Column Means: 

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M

   Minimum Base: 30 (**), Small Base: 100 (*)



 

Total Male Female 18-34 35-54 55+ <HS HS Post Sec Univ Grad Gen Z Millennial Gen X Boomer

A B C D E F G H I J K L M

Base: All Respondents (unwtd) 800 366 434 182 325 293 41 143 319 297 62 236 231 271

                           

Base: All Respondents (wtd) 800 393 407 229 288 283 50 143 310 297 75 255 206 263

                           

328 185 142 124 127 76 21 46 118 143 45 132 80 72

41% 47% 35% 54% 44% 27% 41% 32% 38% 48% 59% 51% 39% 27%

B E E ** * GH LM* LM M

169 86 84 71 62 36 6 25 61 77 18 78 38 35

21% 22% 21% 31% 22% 13% 13% 17% 20% 26% 24% 31% 18% 13%

DE E ** * * LM

193 88 105 72 65 56 18 24 76 74 20 79 44 49

24% 22% 26% 31% 23% 20% 37% 17% 25% 25% 27% 31% 22% 19%

E ** * * LM

109 53 55 47 35 26 1 12 42 54 7 54 22 26

14% 14% 14% 20% 12% 9% 2% 8% 14% 18% 10% 21% 10% 10%

DE ** * G * LM

74 45 29 36 23 15 12 8 26 28 9 36 15 15

9% 11% 7% 16% 8% 5% 24% 6% 8% 10% 12% 14% 7% 6%

DE ** * * LM

92 57 35 53 26 13 13 10 29 41 12 54 14 12

12% 15% 9% 23% 9% 5% 26% 7% 9% 14% 16% 21% 7% 4%

B DE E ** * M* LM

100 43 57 5 30 66 7 18 54 21 1 9 26 65

13% 11% 14% 2% 10% 23% 15% 12% 17% 7% 1% 4% 12% 25%

C CD ** * I * JK JKL

87 30 57 18 35 34 4 25 33 24 9 16 29 32

11% 8% 14% 8% 12% 12% 8% 18% 11% 8% 12% 6% 14% 12%

A ** I* * K K

102 51 51 21 22 59 5 34 35 28 12 13 24 53

13% 13% 12% 9% 7% 21% 10% 24% 11% 9% 16% 5% 11% 20%

CD ** HI* K* K KL

1254 639 615 447 425 382 87 202 474 491 134 471 291 358

157% 163% 151% 195% 148% 135% 175% 141% 153% 165% 178% 185% 141% 136%
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4. What keeps you from spending more time recreating outdoors?

Gender AGE EDUCATION Generation

I am too busy with other activities

Outdoor recreation equipment or activities are too 

expensive

I don't have anyone to participate with

I don't have the necessary knowledge and experience to 

be able to take part in the activities I am interested in

I don't have easy access to quality green spaces and trails 

in my area

I am unable to easily access good information about places 

to go for the outdoor activities I am interested in

I have a disability which prevents me from participating in 

the outdoor activities I am interested in

Other

I am not interested in spending more time recreating 

outdoors

Sigma

- Column Means: 

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M

   Minimum Base: 30 (**), Small Base: 100 (*)

Statistics: 

Overlap formulae used

- Column Proportions: 

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M

   Minimum Base: 30 (**), Small Base: 100 (*)


