PRESS RELEASE :
NON-CASH ECONOMY™
THE ROLE OF E-WALLE

9

D

\\\

4 \\\

IPSOS MALAYSIA
22 July, 2022 GAME CHANGERS




CONTINUED INCREASE IN E-WALLET USAGE
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Nationally representative sample of N=1,020 Malaysian aged 18-74 years, May 2022.

Adoption of non-cash payments continues,
with more than half of Malaysians making a
recent purchase with a cashless option.

The growth is led by a further pick up in e-
wallet usage, increasing more than any other
non-cash method from 2021 to 2022.
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YOUTH ARE DRIVING E-WALLET GROWTH

% Used e-wallets for a transaction in the past 3 months

The continued growth is primarily driven by
the younger population, while for the older
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Nationally representative sample of N=1,020 Malaysian aged 18-74 years, May 2022.
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E-WALLETS MAKE MAJOR INROADS INTO F&B AND RETAIL

As consumers have retuned to physical retail, e-wallet usage have seen major expansion into over-the-
counter purchases, with almost half of all e-wallet users making regular payments at F&B outlets and

retail stores.

Where did Malaysians use e-wallets (past 3 months)?
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Nationally representative sample of N=1,020 Malaysian aged 18-74 years, May 2022.
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TOUCH & GO RETAINS DOMINANT POSITION

As e-wallets are increasing their presence across more channels, there’s indication that wallets

are moving towards general-purpose — the average number of wallets per user has declined.

E-wallets used in past 3 months? Average number of wallets used
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Nationally representative sample of N=1,020 Malaysian aged 18-74 years, May 2022.
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Non-cash economy and
the role of e-wallets

ipsosmalaysia@ipsos.com

Although non-cash payment was not entirely new before Covid, the
pandemic has been a great accelerator. As ‘touchless’ interaction became
an integral part of social distancing, more than half of Malaysians now have
an average of two non-cash payment modes at their disposal.

E-Wallets, a relatively new entrant over the last two years, has successfully
reached more than a quarter of Malaysians. E-wallets are quickly becoming
all-purpose payment methods — over the past year, there’s been significant
growth in e-wallet usage for over-the-counter purchases. In 2022, the
continued growth in usage is driven by physical F&B and Retail as
Malaysians are out and about again.

Adoption of e-wallets continues among the youth, while for the older
population, the growth appears to have topped out. Furthermore, e-wallets
continue to be more common in the more urban and affluent segments. As
e-wallet payment becomes viable across channels, there’s an indication
that consumers are finding their favorite and sticking with it.

Lars Erik Lie

Associate Director,
Ipsos Public Affairs
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About Ipsos

Ipsos is one of the largest market research company in the world,
present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built
unique multi-specialist capabilities that provide powerful insights
into the actions, opinions and motivations of citizens, consumers,
patients, customers or employees. Our 75 business solutions are
based on primary data coming from our surveys, social media
monitoring, and qualitative or observational techniques.

“Game Changers” — our tagline — summarises our ambition to
help our 5,000 clients to navigate more easily our deeply
changing world.

Founded in France in 1975, Ipsos is listed on the Euronext Paris
since July 1st, 1999. The company is part of the SBF 120 and
the Mid-60 index and is eligible for the Deferred Settlement
Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP
WWW.ipsos.com

ipsosmalaysia@ipsos.com

Game Changers

In our world of rapid change, the need for reliable information
to make confident decisions has never been greater.

At Ipsos we believe our clients need more than a data supplier,
they need a partner who can produce accurate and relevant
information and turn it into actionable truth.

This is why our passionately curious experts not only provide
the most precise measurement, but shape it to provide True
Understanding of Society, Markets and People.

To do this we use the best of science, technology
and know-how and apply the principles of security, simplicity,
speed and substance to everything we do.

So that our clients can act faster, smarter and bolder.
Ultimately, success comes down to a simple truth:
You act better when you are sure.


mailto:ipsosmalaysia@ipsos.com

