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ECONOMIC CONCERNS BUILD UP, AS COVID-19 RECEDES

Inflation and poverty have eclipsed the pandemic as the main things Malaysians worry about.

What worries Malaysians
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The survey is conducted monthly in 28 countries around the world via the Ipsos Online Panel system. Malaysia monthly sample is n=500
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MALAYSIANS ARE FEELING THE FINANCIAL SQUEEZE

A majority of Malaysians are finding it difficult to manage financially, or feel they are just getting by. Compared to most major economies in Asia
and the West, significantly fewer Malaysians would say they are living comfortably these days
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28-market survey conducted monthly among 21,515, online adults aged 16-74 on Ipsos online panel, 26 May to 10 June 2022
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Q. ‘How well would you say you are managing financially these days?’
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*The Global Country Average” reflects the average result for all the countries
where the survey was conducted. It has not been adjusted to the population

size of each country and is not intended to suggest a total result M
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DISPOSABLE INCOME EXPECTED TO FALL, OR STAGNATE

With inflation continuing to be a concern, Malaysians expect further increases in interest rates, and the majority has settled
into the idea that they will not see any increase in disposable income over the next year.

Q. ‘Over the next year, do you think each of the following will rise, decline, or stay at about the same level?’
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Interest rates
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*The Global Country Average” reflects the average result for all the countries
where the survey was conducted. It has not been adjusted to the population
size of each country and is not intended to suggest a total result

28-market survey conducted monthly among 21,515, online adults aged 16-74 on Ipsos online panel, 26 May to 10 June 2022
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IMPACT VISIBLE THROUGH DROP IN PURCHASE INTENT

Steady improvement in consumer purchase intent for household or major purchases (house/ automobiles) from July 2021, but seems to be
reversing - purchase intent has dropped 10 points over the last two months.

% of Malaysians more comfortable with making purchases now compared to 6 months ago
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The survey is conducted monthly in 28 countries around the world via the Ipsos Online Panel system. Malaysia monthly sample is n=500
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HOLIDAYS AND SOCIALISING ARE FIRST TO BE CUT

If the new economic situation makes it necessary, Malaysians will cut their spending on socializing and holidays, and are prepared to delay
larger purchases, rather than cutting the budget for necessities. This mirrors the global sentiment.

@ Malaysia Q: If price rises meant that you could no longer afford your normal lifestyle,
S— which, if any, of the below actions would you be likely to take?
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MALAYSIANS ‘TIGHTEN
THEIR BELTS’ AS
INFLATION EATS INTO
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INCOME.

Concern about inflation and the cost of living is now widespread, and
Malaysians are feeling the squeeze on their personal finances. Widely
expected increase in interest rates is preparing 4 out of 10 Malaysians for
lower disposable income in the near future, resulting in a fall in their standard
of living.

The squeeze from inflation and rising interest rates is impacting consumers
willingness to spend - a sharp drop in Malaysian’s comfort with making both
household and larger purchases indicate that they may need to prioritize what
they choose to spend on in the near term.

For many Malaysians, spending on socializing and holidays is the first to be
cut with the household budget tightening. Delaying large purchases and
reduced household shopping follow, before touching expenses on food or
eating into savings.

Lars Erik Lie

Associate Director,
Ipsos Public Affairs
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About Ipsos

Ipsos is one of the largest market research company in the world,
present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built
unique multi-specialist capabilities that provide powerful insights
into the actions, opinions and motivations of citizens, consumers,
patients, customers or employees. Our 75 business solutions are
based on primary data coming from our surveys, social media
monitoring, and qualitative or observational techniques.

“Game Changers” — our tagline — summarises our ambition to
help our 5,000 clients to navigate more easily our deeply
changing world.

Founded in France in 1975, Ipsos is listed on the Euronext Paris
since July 1st, 1999. The company is part of the SBF 120 and
the Mid-60 index and is eligible for the Deferred Settlement
Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP
WWW.ipsos.com

Game Changers

In our world of rapid change, the need for reliable information
to make confident decisions has never been greater.

At Ipsos we believe our clients need more than a data supplier,
they need a partner who can produce accurate and relevant
information and turn it into actionable truth.

This is why our passionately curious experts not only provide
the most precise measurement, but shape it to provide True
Understanding of Society, Markets and People.

To do this we use the best of science, technology
and know-how and apply the principles of security, simplicity,
speed and substance to everything we do.

So that our clients can act faster, smarter and bolder.
Ultimately, success comes down to a simple truth:
You act better when you are sure.



